
Coming or going, the area code stays

Mud, the former program director and 
talent on Arrow 94.5 FM, still has a phone 
number with a Southwest Florida 239 area 
code, even though he moved away 10 years 
ago. 

After spending 10 years at WNRQ in 

Nashville, the man known as Michael Gross 
off the air now works at WBBG FM in South 
Florida. He still has the same 239 number.  

“Why would I make a change? Why 
would I go through the hassle?” asks Mr. 
Gross, whose voice carries all the weight 
and humor of a barrel-chested, hysterically 
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Let’s celebrate power. 
Not political power, military 

power, the power of positive 
thinking or even the power of 
the word, but the other kind: 
the kind you have in your fin-
gertip every time you flick a 
switch.

Suddenly, the science of 
thermodynamics along with 
the skill and knowledge 

of mostly nameless and 
faceless mechani-

cal and electrical 
engineers jumps 
effortlessly to 
your command, 
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Taking a 
closer look 
at the source 
of the power 
that fuels 
our SWFL 
lifestyle 
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COMMENTARY
The Ronald-McDonald slogan

“Make America great again,” Donald 
Trump’s sloganeering insistence that per-
haps we are not great, is just one little bur 
under the saddle of a bucking election-year 
horse that has pitched the Republican party 
of Ronald Reagan on its head.

Can the Grand Old Party climb back in 
the saddle, at least in Florida? 

We’re about to find out come Tuesday, 
March 15, when Florida Republicans finally 
go to their primary polls to help pick their 
party’s presidential horseman. 

Whether the GOP manages to dust itself 
off, tape its broken ribs and remount its tra-
ditional conservatism — and I don’t think 
it can — one thing is clear: Republicans are 
fazed, dazed and amazed.

So is everybody else. Why, even The New 
York Times (the Great Gray Lady of sober, 
progressive ink) has begun printing op-ed 
laments that praise Mr. Reagan. 

David Brooks, the Times’ conservative 
standard-bearer, and Reagan historian Jacob 
Weisberg both celebrated the Trailblazer of 
Trickledown last week in terms that could 
make even Bernie Sanders like him.

Mr. Weisberg recalled that Mr. Reagan 
“supported the biggest amnesty bill in 
history for illegal immigrants, advocated 
gun control, used Keynesian stimulus to 
jump-start the economy, favored personal 
diplomacy even with the country’s sworn 
enemies and instituted tax increases in six 

of the eight years of his presidency.”
He forgot to mention that President Rea-

gan also took down a wall (Berlin) rather 
than bragging he would put one up (Mexi-
can border). What a Republican! 

And what an irony.
The irony is this: “Let’s make America 

great again” was President Reagan’s cam-
paign slogan, which means that at least 
one more name could be added to the long 
string of incriminating labels pasted to Mr. 
Trump: plagiarist.

But I disagree with the Ronald-McDonald 
idea; there’s no “again” about it.

 This is still the greatest great country on 
earth. Great for putting so many different 
people in so singular a place (e pluribus 
unum). Great for giving Americans freedom 
of religion and speech, along with equal 
rights for women and blacks (finally). Great 
for setting aside public lands for all of them 
and public educations for each of them. 

Great for letting them grow up together 
and work or travel together and buy homes 
in the same neighborhoods together and 
be buried in the same cemeteries together. 
Great for finally insuring that Americans 
can marry anybody they please, and raise 
their children together.  

What’s not great about any of that? 
The Ronald-McDonald slogan, therefore, 

should have been, “Keep America great.” Or 
better, “Make America greater!” 

But it wasn’t, in the same way that some 
other presidential-race slogans weren’t what 
they should have been, either.

My colleagues the pundits, mouthing off 
happily in print, online or on the air from 
both the left and right, have taken to bray-
ing about the downfall of American values 

and the collapse of our greatness, as if one 
plagiarizing windbag could actually alter the 
character of American society.

Perhaps they’ve forgotten what previous 
Americans have had to endure from previ-
ous presidents, challengers and windbags 
— a significant amount of claptrap. 

Like this:  “The pimp of the coalition.” It 
was coined in 1828 by Andrew Jackson to 
describe his opponent, John Quincy Adams. 
Trump-like, the genocidal general (he tried 
to kill every last man, woman and child in 
the Seminole tribe) likened his challenger 
to a man running prostitutes — and it stuck.

Or this: “Free soil, Free speech, Free 
labor, Free men, Frémont,” as former Gen. 
John C. Frémont promised, in 1856. What, 
he wanted to just give away the whole damn 
country, like the Republicans claim Bernie 
Sanders wants to do? 

That sounds downright pinko, but not as 
pinko as this: “Vote yourself a free farm!” 

A free farm for a vote! They wouldn’t put 
up with such a promise today, especially 
not the Republicans, unless it was a free 
corporate sugar farm, perhaps. But that hap-
pens to be the 1860 campaign slogan of the 
Blue-Ribbon, Grand-Champion, Greatest-
Republican-of-All-Time, the Great Emanci-
pator himself, President Abe Lincoln.

Sloganeering hyperbole went on for 
years like that in presidential races: “Vote 
as you shot,” proclaimed Ulysses S. Grant 
in the election of 1868.

“Four more years of the full dinner pail,” 
promised William McKinley, in 1902.

 “A chicken in every pot and a car in 
every garage,” insisted Herbert Hoover, 
arguably the first fully modern Republican, 
who then left it to Franklin Roosevelt to try 

to put that chicken in every pot, starting in 
1932.

“Happy days are here again,” proclaimed 
Mr. Roosevelt that year, before he’d even 
organized soup lines, let alone chickens in 
pots.

It was John F. Kennedy who quit the 
giveaways and the feisty slogans (“Give 
’em hell, Harry,” 1948), to ask what citizens 
could give to their country, not what chick-
ens, cars or farms their country could give 
to them.

This is, he said in 1960, “A time for great-
ness.”

The slogan helped him defeat “I like Ike” 
Vice President Richard Nixon, who coveted 
the White House.

But Kennedy was killed and Nixon came 
back in 1968 (“This time, vote like your 
whole world depended on it” was his slo-
gan that year) and Reagan was followed by 
the last of the old-style Republicans whose 
power was assured: The Bushes.

“A kinder, gentler nation,” was George 
H.W. Bush’s 1988 campaign slogan — oddly 
peaceful for an old warrior — followed by 
his son’s “compassionate conservatism” in 
2000.

But the curtain has fallen rather suddenly 
on that stage of American history.

Now, Sen. Ted Cruz has given up com-
passion for “courageous conservatism” and 
Sen. Marco Rubio wants “a new American 
century.”

Well, sure. The new century will hap-
pen no matter who gets elected, just like it 
always has.

But it won’t happen for the traditional 
GOP. They’ll be a long time climbing back 
on that horse. ■
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BARIATRIC SUPPORT GROUP
Long-term weight loss requires positive changes 
in lifestyle and eating habits. Our support group 
is dedicated to those who have had bariatric 
surgery or are planning to have surgery. We 
welcome patients who have had bariatric 
surgery elsewhere.

8300 Collier Blvd. – Palm Dining Room
Gail Ekblad, RN, Bariatric Program Director
RSVP required:  
Call Gail Ekblad at 239-354-6143 or email  
gail.ekblad@physiciansregional.com

SHORTNESS OF BREATH?  
FIGURE OUT WHY 
Are you worried about being more short 
of breath than you think you should be? 

pulmonologist, will be discussing the evaluation 
of this common symptom, how to determine 
the seriousness of the problem and, most 
important, what can be done to get you less 
short of breath so that you can live a better life.

6101 Pine Ridge Road – Lobby
 

Pulmonary and Critical Care Medicine

VICTORY OVER “DAFEET”
Dr. Cliff Burmeister will discuss commom ailments 
of the foot, ankle and lower leg. Specializing in 
foot and ankle management, join Dr. Burmeister 
to hear ways you can better your health and 
improve your lifestyle. 

8300 Collier Blvd. – Education Room A&B 
 

Foot, Ankle and Reconstructive Surgery

LOSE 20-80 LBS.  
WITH A 15-MINUTE,  
NON-SURGICAL PROCEDURE: 
GASTRIC DOUBLE BALLOON
Learn how to achieve life-changing weight loss 
without surgery. Dr. Liberman will discuss his 
15-minute outpatient non-surgical procedure. 

6101 Pine Ridge Road – Physicians Dining Room
General Surgery

DISARMING SHOULDER PAIN
Is acute and chronic pain keeping you from activities 
you enjoy, such as golf or tennis? Dr. Wallace will 
provide information about both non-operative and 
operative treatment, and the newest techniques on 
managing pain.

6101 Pine Ridge Road – Lobby 
Orthopedic Surgery

AMERICAN HEART ASSOCIATION 
COURSES

 Designed to train lay responders 
to act without hesitation in emergency situations. 

 Designed to teach lay responders 
the knowledge and skills necessary to give care in 
an emergency until medical help arrives. 

 For healthcare 
providers and others who must have a credential 
(card) documenting successful completion of a 
CPR course. 

All American Heart Association courses are held 
at 8300 Collier Blvd. – Education Room A & B

DIABETES EDUCATION & SUPPORT
Our diabetes education classes and support groups 
are fun and free, offering you an opportunity to 

diabetes educator. 

6101 Pine Ridge Road – Physicians Dining Room  
(Please check in at Desk 18) 

Diabetes Educator

FIGHT THE FLU! DON’T CATCH THE 
“BUG” WHEN IT’S GOING AROUND

and Pneumonia, but are you familiar with the 
symptoms? Don’t mistake these serious illnesses for a 
bad cold! Learn how to diagnose, prevent and treat. 

6101 Pine Ridge Road – Cafeteria 
Family Medicine

ARTHRITIS:  
WHAT’S NEW, WHAT WORKS? 

Are you looking for a solution? Dr. Zehr’s goal is to 
help you discover pain-free living.

6101 Pine Ridge Road – Lobby 
Orthopedic Surgery

COLON HEALTH:  
PREVENT AND PROTECT AGAINST 
COMPLICATIONS AND CANCER 
March is Colorectal Cancer Awareness Month. Join 
us to learn about general colonoscopies and colon 

gastroenterologist, will also touch on colon polyps, 

options.

6101 Pine Ridge Road – Lobby 
 

Gastroenterology

MOVING BEYOND WIRES:  
NEW LOCALIZATION METHODS  
IN BREAST SURGERY
Troy Shell, M.D., is a fellowship-trained breast 
surgeon at Physicians Regional. She will 
introduce you to the new localization system;  
the only one of its kind used in Naples. You  
will have the opportunity to learn about the 
advances that have been made in the detection 
and treatment of breast cancer. 

6101 Pine Ridge Road – Cafeteria 
Breast Surgery

Independent Members and Members of the Medical Staff of Physicians Regional Healthcare System
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Women helping women

The headline caught my eye: “Femi-
nist era of Clinton, Steinem, Albright 
over.” Oh, I said to myself. Tell me 
more. This is serious business.

The article declared the three femi-
nists were so-yesterday’s news, the 
put-down sparked by recent comments 
made by Gloria Steinem and Madeleine 
Albright. Hillary got roped in as a party 
to their sins because she is seeking to 
become the first female president. 

The bad girls’ remarks spawned a 
raging political debate about whether 
women should vote for Hillary because 
she is a woman. 

Steinem and Albright are both Hill-
ary supporters and all things being 
equal — which they are not for women 
— gender loyalty is fealty to the cause 
of women’s equity. Men have been play-
ing gender-based politics since Adam 
wised up, courtesy of Eve. Women have 
had to play the long game ever since. It 
apparently is never fair to adopt your 
opponent’s tactics. Thus the cry of 
“foul ball!” from the feminists’ critics.

So, just how awful was what they 
said? The Judge Judies accused the 
naughty duo of being totally out of 
touch with the next generation of mil-
lennial superwomen rising up to rule 
the world in their place. 

Albright introduced Hillary at a cam-
paign rally in New Hampshire, observ-
ing that some young women fail to get 
the importance of why they their gen-
der matters in supporting Hillary. She 
cautioned women ecstatic for Bernie to 
get with the program. Women helping 
women is where it’s at, especially if it’s 
to help elect a woman as president. 

She finished with a warning to the 
women abandoning Hillary for Bernie 
that there is a price to pay for jump-
ing ship to support his candidacy. Said 
she, “There’s a special place in hell for 
women who don’t help other women.”  

Albright knows a little something 
about the importance of a hand-up to 
other women. She is 78 and has had a 
long tenure in a decidedly man’s world. 
Sixty-three men served as secretaries 
of state prior to her nomination and 
appointment in 1996 as the first female 
in that job.

The milestone took 220 years to 
accomplish, long after the Founding 
Fathers wrote in invisible ink in the 
U.S. Constitution that only white men 
are created equal. She was nominated 
and unanimously confirmed by the U.S. 
Senate. At the time, only five of the 50 
senators were women. 

Albright has enough history under 
her garter belt to know more than a 
thing or two about gender politics. 
For all the feigned outrage, her remark 
came from a knowing place and was 
delivered as a punch line with the worn 
edge of bitter experience. After all, she 
has been face-to-face and gone toe-to-
toe with the world’s most powerful, 
testosterone-driven egomaniacs. 

So to the outraged out there, some 
deference is owed to a political supe-
rior and elder, even if it is not your 
groove or comfort zone. Ms. Madeleine 
has spoken often of women helping 
women. Woman power is the political 
clout to accomplish positive change 
on a litany of issues affecting only 
women or women disproportionately. 
The holy grail of the women’s move-
ment is electing a woman as president 
of the United States. The office is 
democracy’s toughest glass ceiling — 
women could make it happen. From the 
perspective of gender, it is a right time 
to call the question.  

About the time Albright offend-

ed those holier-than-thou, Steinem 
embroiled herself in another contro-
versy. She is on a tour promoting a 
book she has written about her experi-
ences as a lifelong advocate of women’s 
equity. 

She was asked in an interview by 
talk show host Bill Maher why Clinton 
failed so spectacularly to win the Mil-
lennial’s women’s vote in the Vermont 
primary. The ladies flocked to Bernie 
Sanders like bees to honey, trouncing 
Hillary by the margin of their support.  

Steinem replied, “When you are 
young you’re thinking, ‘Where are the 
boys?’ The boys are with Bernie.” What 
an unexpected reply. It was the kind 
of remark a parent makes when their 
adult child is hostage to behaviors their 
older and wiser parents disapprove of 
but know they are helpless to change. It 
is ludicrous to think anyone is going to 
tell Millennial women what to do. We 
raised them that way.  Guilt-tripping 
and instructing our daughters how to 
vote? In your dreams. 

Steinem made her remark in the gen-
tly patronizing tone elders reserve for 
the wet-behind-the-ears. It’s the tone 
that infuriates young people already 
convinced they know everything there 
is to know. As soon as Steinem spoke, 
you knew she had stepped in it. 

Even Maher was shocked that the 
Mother Teresa of feminists would 
accuse today’s young women of think-
ing the boys with Bernie were sexier 
than Hillary.  This was a kind of a Clar-
ence Thomas moment — when out of a 
person’s mouth comes something you 
can’t believe the person actually said. 

There’s a lot of that going on lately. ■

— Leslie Lilly is a native Floridian. 
She resides with her family and pugs in 
Jupiter. Email her at llilly@floridaweek-
ly.com.

OPINION
Unlock terrorist’s phone

The FBI wants access to the iPhone 
of San Bernardino terrorist Syed Riz-
wan Farook, and Apple CEO Tim Cook 
is resisting and putting his refusal in 
apocalyptic terms. Should Apple com-
ply with a judge’s order to help the 
FBI, we’re supposed to believe, it will 
have created the privacy equivalent of 
a doomsday device, making everyone 
vulnerable to the intrusions of govern-
ment and depredations of hackers and 
criminals. 

This is trite marketing — only Apple 
can save us from Big Brother, and by the 
way, please keep buying our phones — 
masquerading as bravery. 

In the San Bernardino case, one won-
ders whose privacy Apple thinks it’s pro-
tecting. As former prosecutor Andrew 
McCarthy notes, Farook is dead. There 
is no doubt that the government has 
probable cause to search his phone. 
And the phone in question didn’t even 
belong to him. It is the property of his 
former employer, the San Bernardino 

County Department of Public Health, 
which had the right to search it at will 
and is fine with the FBI gaining access 
to it. 

Apple wants to give the impression 
that the key to Farook’s phone is the 
key to the kingdom, but it’s not so. As 
Timothy Lee explains on the website 
Vox, the FBI doesn’t need to defeat the 
encryption on Farook’s phone and thus, 
in theory, endanger the encryption on 
other phones. It just needs to get INTO 
the phone. For that, it needs to get past 
the first line of defense, the device’s 
passcode. 

This is possible through what is 
called “brute force.” A robot can punch 
in every possible combination until the 
phone unlocks. Except the iPhone has 
security features to defeat anyone who 
doesn’t know the passcode. The FBI 
wants Apple to change the software on 
Farook’s phone so it can force the device 
open.

This isn’t Armageddon. As Lee 
writes, “Apple has tacitly admitted that 
it can modify the software on Farook’s 
iPhone to give the FBI access without 
damaging the security of anyone else’s 
iPhone.” No one is going to have his or 
her privacy compromised because the 
FBI, in this one instance, with heroic 

technological exertions, gets into a dead 
terrorist’s phone.

Apple’s position is basically, don’t 
worry about ISIS, don’t worry about 
tracking down every possible lead in a 
terrorism case. Worry about what coop-
erating with the government might do 
to the company’s reputation, and about 
a parade of horribles that might ensue if 
we slide from here several miles down a 
slippery slope.

If Apple wants to avoid getting 
coerced by Congress into building a 
real “backdoor” to all its software, a 
much larger and more fraught proposi-
tion, it has embarked on a foolish course 
by choosing such an unsympathetic test 
case. The chances are high that Apple 
will be seen to be acting unreasonably 
— since it is acting unreasonably.

Apple’s contribution to American life 
is a product that is almost impossible 
to live without. The company is syn-
onymous with sleek and cool, and has 
an enormous reservoir of goodwill. It 
shouldn’t diminish it by staking out an 
indefensible position and elevating it to 
faux high principle. Unlock Syed Riz-
wan Farook’s phone. ■

— Rich Lowry is editor of the Nation-
al Review.
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PROFILE IN PARADISE 
Busy restaurateur manages to make time for family, too

Most Tuesday nights you can find 
Linda and me at Weekend Willies, 
enjoying great food and live music by 
the blues band Mudbone. We’ve devel-
oped the acquaintance and friendship 
of many of the other regulars who are 
there to enjoy the same experience.

We’ve also grown to admire Rick 
Scafidi, an owner and the restaurant’s 
managing partner. He’s also the owner 
and managing partner of Tropic Chill, 
a breakfast and lunch spot. He’s there 
to greet guests most of the time at 
both businesses, which means he works 
almost all the time. 

“Sleep is overrated,” he says. 
Rick grew up in Hudson, Mass., one 

of five children of Italian immigrants. 
His father, Richard Sr., was one of 17 
children; his mother, Rose, had 10 broth-
ers and sisters.

Rick graduated from Hudson High 
School in 1980 and the University of 
Massachusetts-Dartmouth in 1984. He 
earned a bachelor’s degree in business 
management and was a four-year starter 
on the varsity baseball team.

His first job out of college was as a cost 
accountant with Data General in South-
boro, Mass. He subsequently became 
the controller for a financial planning 
firm before completing his securities 

and insurance licensing. He then spent 
17 years recruiting wire house brokers 
from large firms to become independent 
producers with his firm.

Eventually, however, he gravitated to 
food and music. “Growing up in an 
Italian family where both parents were 
great cooks, I learned to cook at an 
early age and always enjoyed good food. 
My kids all call me ‘the food snob,’” he 
says. And he was always a music buff, 
he adds. “I’m the go-to guy for music 
trivia.”

He bought Tropic Chill in July 2012 

and Weekend Willie’s the following-
January. “They were both existing busi-
nesses that I put my imprint on,” he 
says. Though he had no experience in 
the restaurant industry, his 30 years in 
the financial services industry served 
him well in making the transition to his 
new profession as a restaurant owner.

Rick offers high praise for his busi-
ness partners and good advice for busi-
ness owners: “It is important to note 
that in any business, having partners 
who respect each other, trust each other 
and are not out to screw each other is 

imperative to success. I am fortunate 
in both restaurants to have those great 
partners: Michelle Lang, Tom English 
and Willie Brice.”

Rick met his wife Sue in a statistics 
class in college. She’s a CPA and a 
personal trainer, and she also does the 
books for both restaurants. The couple’s 
four children are all doing well in Flori-
da colleges, their proud father says.

Rick doesn’t have much free time 
these days, but he enjoys golf, boating 
and family time when the kids are home 
from school. ■ 

bobHARDEN
bobharden@hotmail.com

Mentors: My parents and my college baseball coach.

As a kid, what did you want to be when you grew 
up? A professional baseball player.

What would you be doing if you weren’t doing 
this? Making time for my “Original Halloween Tricks and 
Treats” invention. It’s ready to go. I’m looking for the right 
strategic alliance to bring it to the retail world.

Guilty pleasures: Pasta, bread and popcorn.

One thing on your bucket list: Traveling Italy not just 
for tourist spots, but for authentic cuisine in the obscure 
cities.

Skill or talent you wish you had: I wish could play the 
guitar — and/or that I had the patience to learn it.

Advice for the younger generation: Two things: Never 
burn a bridge. And always remember that what can take 

weeks, months or years to build in a relationship can be 
destroyed in just a few seconds, so think before you speak 
or do.
 
Something that makes you laugh: “Family Guy” is 
brilliant, and old Rodney Dangerfi eld bits are timeless.
 
Last book you read: “Who Moved My Cheese?” by 
Spencer Johnson.
 
Something you’ll never understand: Why common 
sense does not prevail in a courtroom.
 
Pet peeve: People who smoke.

Something people might be surprised to fi nd out 
about you: Freddie Mercury was my idol. I saw Queen 
live numerous times.
 
What are you most proud of? My wife and four kids. 
I lucked out.

 

What the paradise coast really needs: More 
beachfront restaurants and cabana bars with music.
 
What you miss about the Paradise Coast when 
you’re away: The slow, relaxed pace.

Talking points with Rick Scafi di

NAPLES • 2465 Trade Center Way • 239-592-6006 
BONITA SPRINGS • 3333 Renaissance Blvd • 239-948-9000

 Monday – Thursday 9 to 6 • Friday 9 to 5 • Saturday 10 to 5 

L I G H T I N GW I L S O N L I G H T I N G . C O M

Welcome your guests with something beautiful.  
You’ll find a vast selection of wall art at  

the Wilson Lighting Showrooms.

Foyer Fave.

S I N C E  1 9 7 5



T H E  P E R FE C T  D ES I G N …

I S  D I S T I N C T LY  YO U!

HUNDREDS OF TOP FURNITURE BRANDS   ■   COMPLIMENTARY INTERIOR DESIGN SERVICES   ■   CUSTOM FURNITURE & ACCESSORIES   ■   DistinctlyNorris.com

FOR T  MYERS
239.690.9844

S AN IBEL
239.579.0412

N APLES
239.263.0580

S ARASO TA
941.556.0501

Feel perfectly at home with Norris.

Exclusively at Norris

Serving Southwest Florida for 35 years, Norris Furniture & Interiors is known for providing an excellent 
selection of high quality brand name furniture at a great value. Make your new Babcock Ranch home 
“distinctly you” with our award-winning, complimentary interior design services by our talented design team. 
You can expect a warm reception from the moment you enter our showroom and our exceptional customer 
service culminates with our red carpet, white glove delivery service.
 
Many of our clients hail from your hometown so ask your neighbors about the Norris service they have 
enjoyed. Let us assist you with your transition to a new Florida lifestyle complete with the feeling and energy 
you’ve been looking for. You won’t be disappointed! Contact us today and let us begin the journey with you.

Exclusively at Norris
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Wortham named new president at Hodges University
The board of 

trustees at Hodg-
es University has 
selected Don-
ald Wortham, 
Ph.D., to lead 
the institution 
as president. Mr. 
Wortham comes 
to Hodges from 
the College of 
St. Scholastica 
in Duluth, Minn., 
where he served 
as vice president of strategic initiatives 
since 2012. He served as the college’s 
executive director of extended stud-

ies from 2009-12 and previously held 
senior positions at the American Higher 
Education Development 
Corp. 

Mr. Wortham began 
his career in higher 
education as execu-
tive director of Unext/
Cardean Learning 
Group in Deerfield, Ill.

“Dr. Donald Wortham 
is the kind of leader we 
envisioned when we 
launched our search for 
the next president of Hodges Univer-
sity,” said John Agnelli, chairman of the 
board, in a prepared statement. “His 

depth of experience in new delivery 
models and track record of pursuing 

innovation is a strong 
fit with the university’s 
needs at this important 
juncture in its history.”

Mr. Wortham earned 
his Ph.D. and master’s 
of science in education-
al psychology from the 
University of Wiscon-
sin-Madison. He earned 
a bachelor’s degree in 
history and the litera-

ture of religions at Northwestern Uni-
versity.

“I am honored to have been selected 

to lead Hodges into its next phase and 
build on its legacy of excellence,” he 
said, adding, “I am very pleased to be 
joining the communities of Fort Myers 
and Naples and the greater southwest-
ern Florida area.”

Founded in 1990 as International Col-
lege, Hodges University was renamed 
in May 2007 to honor a gift by long-
time Naples resident Earl and Thelma 
Hodges. The university offers a variety 
of academic programs online and at its 
campuses in Naples and Fort Myers. It is 
accredited by the Southern Association 
of Colleges and Schools Commission on 
Colleges to award associate, bachelor’s 
and master’s degrees. ■ 

WORTHAM

Chloe is an outgoing 16-year-old 
who loves animals, art and being 
the center of attention. She also 
struggles with a seizure disorder and 
has difficulty learning, making friends, 
sitting still, controlling her mood and 
understanding boundaries.
 
Her mother exhausted every possible 
medical solution and had little hope 
when she came to DLC for help. 
Over the next year, their entire family 
participated in the Community Action 
Team’s holistic treatment process and 
experienced profound healing.
 
Chloe shares, “DLC has made a big 
difference in my life. They helped me 
set goals, taught us how to manage 
my emotions and found medication 
that helps control my anger.”
 
Their feelings of desperation have 
been replaced with compassion, 
patience and optimism and the  
transformation is inspiring.

Mental health is a community issue.
Fortunately, there’s a community solution.

Her Mind is Our Concern.

Chloe is among one in four in Collier County who suffer from  
a mental illness. One in ten of us will experience some form of  
substance abuse. When a family member, friend or coworker battles 
a mental health or substance abuse problem, we suffer with them. 
Thankfully, David Lawrence Center is here for our community.
 
A not-for-profit organization founded and still governed by  
community leaders, the David Lawrence Center is the behavioral 
health component of our community’s healthcare network.  
A true local resource, it relies on donations, fees and grants to  
invest in the health, safety and wellbeing of our community.
 
When you or someone you love needs help, call on the highly  
compassionate, committed and competent professionals of the 
David Lawrence Center to inspire you to move beyond the crisis 
towards life-changing wellness. 

D O N AT E  O N L I N E : 

DavidLawrenceCenter.org 
NAPLES 239-455-8500  IMMOKALEE 239-657-4434

Same Day Walk-in Assessments Available
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From left: The switchyard where the grid begins; the outflow canal where fish and cooled water are delivered; generators; air intake systems and compressors; the turbines into which gas and 
air are fed and fired; the elaborate system of pipes known as heat recovery steam generators with a steam turbine generator; and three 150-foot smokestacks.

providing you safely controlled, low-
voltage electricity.  (Voltage is pressure 
from a power source pushing charged 
electrons through a conducting loop, in 
one definition.)

You can see with it, cook with it, get 
warm or get cool with it. You can open 
a refrigerator and find food that hasn’t 
spoiled. You can recharge a computer 
or a mobile phone and communicate 
across cities or countries or cultures.

So where does that power really come 
from?

Not just the switch on your wall or 
the outlets in your home, that’s for sure.

At Florida Weekly, we’re as dependent 
on electricity as most other American 
businesses and households, which is 
why we asked Florida Power & Light, 
the biggest provider of electricity in the 
Sunshine State, to give us a glimpse of 
their newest power plant.

That way, we figured we might gain a 
simple sense of the source of our power.

Set to come online April 1, the Port 
Everglades plant is the newest in a 
latest-technology trio of three-to-one 
combined-cycle plants — one in Cape 

Canaveral, one in Riviera Beach, and 
one in plain view of the Fort Lauderdale 
docks where cruise ships and freighters 
come and go.

“No, we aren’t superstitious,” says 
engineer and General Manager Rudy 
Sanchez, who is also responsible for the 
Turkey Point nuclear power plant. 

From his point of view, firing up the 
plant for customer use on April 1 is bet-
ter than doing it on April 2, for example, 
since the sooner Port Everglades begins 
operations, the sooner it will add almost 
1,280 megawatts to the grid. That contri-
bution is capable of providing power to 
about 267,000 households, he notes.

Megawatts, kilowatts, plain watts
Here’s what that means. A megawatt 

of power is measured as 1 million watts. 
In terms of hours of use, a megawatt 
hour is 1,000 kilowatts of electricity 
used for an hour.

In practical terms, a large TV or a 
desktop computer may use about 250 
watts per hour. Dishwashers or washing 
machines use 2,000 to 3,000 watts.

Meanwhile, the average American 
home used almost 11,000 kwh or kilo-
watt-hours in 2014, or more than 910 per 
month. 

Louisiana had the highest rate — 
15,497 kwh, with Hawaii the lowest, at 
6,077, according to numbers provided 
by the U.S. Energy Information Depart-
ment. Florida users consume an average 
of 12,972 kwh yearly.

This American use compares to an 
average of 6,400 kwh in France, 4,600 in 
the UK, and 1,300 in China.

The new natural gas and steam plants 
provide this energy much more cleanly 
and efficiently than older ones, compa-
ny officials say, using natural gas deliv-

ered through three combustion turbines 
— each turbine includes a 150-foot stack 
— and steam through one steam tur-
bine, all of it combining to put a hell of 
a lot of power in the hands of customers.

How much power can the Port Ever-
glades plant produce? 

“We’re doing 1,277 megawatts,” says 
Chris Carmona, production manager at 
Port Everglades.

A fit-looking, focused head of a team 
of just 34 other employees who will run 
the plant in day-to-day (and night) oper-
ations, Mr. Carmona, a Miami native, 
graduated with a degree in mechanical 
engineering from Georgia Tech almost 
15 years ago. Now, he operates a $1.3 bil-
lion power plant.

Everything the Port Everglades plant 
produces will go to the “the grid” for 
distribution and use anywhere required, 
he says. 

“The grid” is the system of electric lines 
beginning literally at the edge of each 
power plant and moving to substations, 
then to neighborhoods, then to streets 
in those neighborhoods, and finally into 
homes or businesses on those streets, all 
of which are connected directly or indi-
rectly to the entire system.

As it turns out, Americans are the 
second most-powerful people on earth, 
when it comes to using electric power. 
The Canadians have us beat, but only 
by a little. 

Canada shows the highest per-capita 
use in the world, with 11,879 kwh per 
household or 4,700 kwh per year of use 
for each person, trailed by the U.S. with 
11,698 per home or about 4,500 per per-
son, per year, according to shrinkthat-
footprint.com.

POWER
From page 1

SEE POWER, A12 

SCOTT SLEEPER / FLORIDA WEEKLY

Much of the emission from natural gas power plants is steam. 
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A CLOSER LOOK
FPL’s next generation power plants: A positive step forward

Port Everglades Next 
Generation Clean 
Energy Center

On July 16, 2013, Florida 
Power & Light demolished 
its 1960s-era, oil-burning 
Port Everglades Power 
Plant and began building 
the Port Everglades Next 
Generation Clean Energy 
Center.

The new plant reduces 
air emissions by more than 
90 percent and cuts car-
bon dioxide emissions in 
half. That’s like removing 

46,000 cars from the high-
way each year.

The new energy center 
uses the same footprint as 
the previous plant and will 
require no additional cooling 
water, no additional land and 
will use existing transmis-
sion infrastructure facilities.

The plant is one of 
three new FPL facilities on 
Florida’s east coast using the 
same system. 

Maintenance

Workshop

Stack

Heat 
Recovery 

Steam 
Generator

Heat 
Recovery 

Steam 
Generator

Air Inlet

Steam Turbine 
Generator

Turbine Hall

GeneratorOffices

Control Center
All functions of the plant are 
sent to computer servers in this 
building and monitored 24 hours 
a day, seven days a week.

High Voltage Switchyard
Wires coming from the generators conduct the flow of 
electricity out to the switchyard, where the electricity is 
“stepped up” — the voltage is raised  — so that it can be 
sent to customers.

Transmission Lines
The electricity leaves the switchyard and is sent out to 
the grid to be further prepared for use by customers.

Reserve fuel storage
Contains ultra-low sulfur diesel which can 
be used to run the gas turbines if necessary.

Water storage

Water inlet
Water is pumped in from an 
access canal and filtered to 
cool steam in the condenser.

Water Outflow
Water used to cool steam in the 
condenser is released into a separate 
canal. The water is approximately

10 degrees warmer than the intake.

The 3-on-1 Combined-Cycle System

1 Air Inlet: Air is drawn into this large air fi lter by the compressor.

2 Electric Generator: As with common home electric generators, this larger version uses a 
spinning shaft to produce electricity.

3 The Compressor: Draws air into the engine, pressurizes it, and feeds it to the combustion 
chamber at speeds of hundreds of miles per hour.

4 Turbine: As hot combustion gas expands, an array of rotating aerofoil-section blades 
perform a dual function: they drive the compressor to draw more pressurized air into the 
combustion section, and they spin a shaft connected to the generator to produce electricity.

5 Heat Recovery Steam Generator (HRSG): Generates steam at 2,600 psi by capturing 
heat from the turbine exhaust. Also called recuperators, they are essentially giant boilers.

6 Stack: Basically, the exhaust pipe of the system. The greatly reduced nitrogen oxide and 
sulfur dioxide emissions coming out are virtually invisible.

7 Steam Transmission Pipes: These pipes carry high-temperature, high-pressure steam 
from the HRSG to the steam turbine and returns it to the system after leaving the condenser.

8 Steam Turbine: High pressurized steam from the HRSG passes through sets of rotating 
blades causing the shaft, or rotor, to spin. The rotor is connected to a generator to produce 
electricity.

9 Condenser: Exhaust steam from steam turbine is condensed with cooling water to lower 
back pressure from the steam turbine, making space for the steam behind it.

The Port Everglades plant relies on a combined-cycle system. The system uses steam produced 
by its three gas turbine generators to power a steam turbine generator which boosts efficiency. 
The combustion system is similar to that of a jet engine and burns at temperatures more than 
2,000 degrees Fahrenheit.

3

4

5

6

7

8

9

1
2

Natural
gas

SOURCES: FLORIDA POWER & LIGHT, ENERGY.GOV
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How it started
At Port Everglades, it all started three 

years ago.
Until then, you could see the water-

front Fort Lauderdale location from 
many miles away, since four candy-
cane-striped stacks rose 400 feet in 
the air. They pumped out the produc-
tion exhaust that characterized the old, 
much dirtier, much less efficient pro-
duction methods.

But in about 10 minutes on one fine 
morning in 2013, those stacks came 
down forever, part of a process of get-
ting clean and more modern that had 
begun roughly a decade earlier at FP&L, 
said Roxane Kennedy, vice president of 
power operations in Florida.

Now, more than 90 percent of the 
power delivered from FP&L plants in 
Florida is considered “clean,” which 
means 10 percent still comes from the 
old sources, oil and coal. FP&L main-
tains no coal operations itself, but part-
ners with two plants in north Florida 
that do, Ms. Kennedy explains.

 As for oil, much of what the company 
has sits in standby readiness in case a 
problem occurs with natural gas deliv-
ery.

“You have to maintain diversity in 
your portfolio,” she says — which means 
if one source falters, others will be avail-
able.

Since 72 percent of the company’s 
energy now comes from natural gas, 
says Ms. Kennedy, “We’re running a 
third pipeline into the state. We have 
two now, one across the gulf … and one 
from the Panhandle area in the center 
of the state, so we have different fuel 
sources — one more offshore and one 
in shore. The new line will be from shell 
gas type areas, so we’re making sure we 
have fuel diversity.”

Also, fuel efficiency.
The new plant, says Mr. Carmona, can 

produce as much or more electricity 
using a heat rate of about 6,200 BTUs 
per hour, as the older plants could pro-
duce at a heat rate of 10,000 per hour.

A BTU is an acronym for British Ther-
mal Unit, which is the heat required to 
raise the temperature of 6 ounces of 
water — one pound of water — exactly 
one degree.

Almost ready for operation
At Port Everglades, on a dazzlingly 

clear day in February, the new plant 

sparkles like a kid’s complex toy. 
Both men and women employed by 

the specialty subcontractors who can do 
such work — some coming from as far 
away as Texas with special equipment 
and skills — are busy from ground level 
to 100 feet in the air welding or running 
pipes and tubes or, in the quiet control 
center, studying large-screen computers 
that monitor every square inch of this 
complex system.

In the command center, a visitor may 
be reminded of NASA.

Out in the plant, however, Mr. San-
chez responds to an incredulous ques-
tion about maintenance, repair and safe-
ty, this way: “This is much, much more 
than any person could do. This depends 
on computers.”

Perhaps, but it also depends on both 
the big-and-small-view understanding 
of engineers such as Mr. Sanchez and 
Mr. Carmona.

There are noteworthy additions to 
this plant that might not have existed in 
previous generations — for example, a 
small, inconspicuous shack that houses 
elaborate monitoring equipment placed 
there by the federal government.

Every molecule of exhaust released 
into the atmosphere is recorded and 
measured for content, and with the date 
is delivered to federal clean-air regula-
tors, says Mr. Sanchez.

The massive pumps and pipes that 
bring in 93,000 gallons of seawater per 
minute, or about 570 million gallons a 
day — used to create steam and to cool 
it — are now built with filters and dif-
ferent intakes. 

One pipe filters out all the trash that 
can come in, and the other filters fish. 
A long pipe circles the plant from the 
pump side around to the canal that feeds 
out to the Intracoastal Waterway.  There, 
where water is discharged to return to 
the sea, and where manatees may come 
in cold weather, fish pumped gently and 
swimming through the pipe are returned 
to their natural habitat, alive.

“We protect them here,” says Mr. San-
chez, “but we don’t promise anything 
once they go back into the ocean.” 

Key buildings and positions in the 
plant are protected for category 5 hur-
ricanes — but if and when a hurricane 
hits, some damage can be expected, one 
of the vagaries of power production in 
Florida, he notes.

How it works
To understand how it works, first 

understand that the system needs a fuel 
source and it needs oxygen, explains 
Mr. Carmona. And each engine (if you 
will) in the three-to-one plant includes 
a generator; a combustion turbine (or 
steam turbine in the case of one) that 
consists of both an air compressor and 
the turbine itself; and an elaborate tan-
gle of pipes or tubes where heat from 
that engine is recovered. That’s known 
as a heat recovery steam generator. This 
plant has three.

There is also a condenser that cools 
steam and returns it to the plant or the 
ocean as water.

So, says Mr. Carmona, natural gas is 
piped into the site at about 800 pounds 
per square inch and then reduced in 
pressure to about 300 pounds per square 
inch, which is how the equipment is 
designed.

As compressed air is forced into the 
turbine where the gas enters, it’s ignited, 
and the process begins in full.

“Once you have a stable flame in the 
combustion turbine, it’s self-sustaining,” 
the engineer says. “You’re continuing 
to add air and fuel, and the combus-
tion turbine is emitting hot gas. That’s 
what produces the torque to rotate the 
generator.”

None of it starts without electricity 
in the first place, though. When the a 
machines are at a standstill, “you don’t 
light off,” he explains. “You bring it up to 
speed electrically to get the right firing 
conditions, and initiate the first spark.

“At this point, you start creating 
power.”

And at that point, he says, the engi-
neers monitor both voltage and fre-
quency to synchronize the system with 
the grid.

To the casual observer, the grid begins 
in a series of towering steel poles and 
wires located on the edge of the plant, 
just beyond the canal where hapless but 
not hopeless fish are probably swim-
ming back out to sea, to be greeted by 
any predators who have learned that 
they emerge in the warm water there.

With the turbines running at 3,600 
revolutions per minute, their exhaust 
gas travels out a duct and into the big 

heat recovery steam generators. 
There, the hot gasses (about 1,150 

degrees F) have to pass through a series 
of tubes — a tangle of pipes, if you will 
— some containing water and others 
steam. That hot gas is “recovered” and 
used to create steam from the water, 
which is channeled to the steam turbine 
to provide even more power, says Mr. 
Carmona.

Water and power
In all this process, water is still key, 

not just air and natural gas.
“The cooling water for the circling 

water system, we get from the intake 
canal and intracoastal,” explains Mr. 
Carmona. 

“It passes through a condenser, 
through titanium tubes.  You want to 
convert steam back to water using cool 
ocean water, and pump it back to the 
generators.  Then it’s put into a dis-
charge canal and put back into the Intra-
coastal Waterway.”

Finally, electricity is about to begin its 
seemingly magical journey.

Each generator is connected to the 
switchyard through rigid lines that 
come out of the generator and attach to 
a step-up transformer.

What that means, the engineers say, is 
that electricity coming out of the gen-
erators is running at 19,000 volts, and 
the step up increases it to 230,000 volts.

This is like engineer sex, Mr. Carmona 
agrees — where what happens when 
you flip a switch in your home is con-
ceived and born.

“Once you put it on the switchyard, 
that’s where the grid begins. The gen-
erator is the inception — where it all 
begins — but the switchyard is part 
of the grid. That’s where transmission 
begins, and it’s what I think of as the 
beginning of the grid.”

 Now, using voltages high enough can 
transmit power over sometimes long 
distances, electricity travels from the 
big plant at Port Everglades “to substa-
tions, which have switches and more 
transformers, and they drop the volt-
ages to lower voltages so you can bring 
it to a neighborhood, and drop it to a 
usable level.”

FP&L officials describe it this way, 
says Bill Orlove, a company spokesman:

“The big transmission lines are like 
I-95 and the turnpike, the substation is 
the exit ramp, and then the distribution 
system is the main boulevard and side 
streets, bringing energy to business and 
residences.”

It’s nothing more complicated than 
that, every time you flip a switch. ■

POWER UP
From page 10

KENNEDY

In Florida so far, natural gas has 
become the most consequential cleaner-
energy source for the masses.

At FP&L the use of natural gas com-
bined with steam-powered turbines 
has reduced polluting emissions by 90 
percent in 15 years, including a 50 per-
cent reduction in carbon dioxide at the 
newest plants, according to company 
officials.

“In 2001,” says Roxane Kennedy, vice 
president of power operations, “we used 
to burn over 40 million barrels of oil. 
Now we burn less than one million (per 
year).”

The company also uses nuclear power 
and a small but increasing percentage 
of solar. At the Babcock Ranch site in 
Charlotte County, for example, solar 
fields with hundreds of thousands of 
glass panels (all that have to be cleaned) 
will ultimately power 19,000 homes and 

many businesses 
— the biggest such 
solar enterprise in 
the United States.

For FP&L, it’s a 
lucrative business 
with state-mandated 
returns on equity 
at the top end of a 
9.5 to 11.5 percent 

range — and it may 
get more lucrative (that’s after a 28 
percent profit jump of $368 million in 
the fourth quarter last year, company 
figures show). 

In January, the company asked the 
state’s Public Service Commission of 
men and women appointed by the gov-
ernor — a commission responsible for 
watchdogging power providers so they 
don’t gouge the public with excessively 
high rates — to boost its rates by almost 
24 percent, by 2019. 

No decision has yet been made.
That would happen in phases begin-

ning next year for roughly 4.8 mil-
lion FP&L customers, ultimately add-
ing about $13 a month to the average 
residential bill of about $94 on 1,000 

kilowatt hours of use.
The money would be used to help pay 

for the new, cleaner plants, among other 
things, officials say. ■

Power and money
BY ROGER WILLIAMS
rwilliams@fl oridaweekly.com

COURTESY PHOTO

FP&L’s new solar field at Babcock will require hundreds of acres and hundreds of thousands 
of glass panels to provide power to 19,000 homes and many businesses. 

SCOTT SLEEPER / FLORIDA WEEKLY

The old smokestacks rose 400 feet in the air. 
The new ones rise merely 150 feet.
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Three ‘Soup for the Soul’ lunches remain
The Lenten Soup for the Soul series 

presented by The Theological Center 
in Naples continues at 11:30 a.m. every 
Wednesday through Lent. Messages 
are delivered by spiritual leaders from 
throughout the community at various 
places of worship. 

Each session begins with a tour of 
the host facility. A simple  meal and the 
week’s program are offered from noon 
to 1 p.m. There is signing for the hearing 
impaired. Donations are appreciated to 
support the mission of The Theological 
Center in Naples.

■ March 9: The Rev. Jim Thomas of 
East Naples United Methodist Church, 

at Unity of Naples, 2000 Unity Way 
(east of County Barn Road off Davis 
Boulevard).

■ March 16: Pastor Zenford Gause 
and Sister Karen Gause of First 
Love Family Ministries, at New 
Hope Ministries, 7675 Davis 
Blvd. (east of Santa Barbara 
Boulevard).

■ March 23: The 
Rev. Nancy May-
eux of First 
United Meth-
odist Church, 
at Trinity-By-
T h e - C o v e 

Episcopal Church, 553 Galleon Drive 
(off Gordon Drive). 

For more information, call Sam Sewell 
at 591-4565. ■
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PROFESSIONAL INTERIOR DESIGN SERVICES
LOW PRICE GUARANTEE

CUSTOM WINDOW TREATMENTS 
& FLOOR COVERINGS

WORLDWIDE DELIVERY AVAILABLE

ROBBSTUCKY.COM
FORT MYERS: 13170 S. Cleveland Ave., Fort Myers, FL 33907 

Phone: (239) 415-2800

NAPLES: 355 9th Street South, Naples, FL 34102
Phone: (239) 732-2400

Store Hours: Mon – Sat: 10am – 6pm, Sun: Noon – 5pm

PLUS, Lowest Prices of the Year on ALL Outdoor Living!

Lowest Prices of the Year on ALL Century Furniture and Bernhardt Interiors!

 *Sale prices are marked off MSRP. Robb & Stucky never sells 
at MSRP; our prices are always lower. Robb & Stucky is not 

responsible for typographical errors.

Post House Inn, 
Circa 1835 

(10 minutes from Niagara Falls
and Queen Street)

1-877 349 7678
www.posthouseinn.com

TRAVEL - CANADA
Niagara on the Lake

Shaw Theater - Golf - Fine Dining - Over 250 Wineries

Special 5 Night Stay 
(Sunday-Thursday Double Occupancy)

From $1295 CDN/Approx. $800 US
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Time on 
your hands?

Learn how you can 
make a difference 
at Rookery Bay

More than 300 volunteers play a 
vital role in the preservation, resto-
ration and management of the man-
grove estuary that is the Rookery Bay 
National Estaurine Research Reserve. 
These volunteers tally more than 
18,000 hours a year in the education 
center, on the trails and around the 
reserve.

New volunteers are always needed, 
however, for ongoing duties and spe-
cial projects. Time/day commitments 
vary.

Among the ongoing volunteer jobs 
are: manning the welcome desk and 
nature store in the center, working in 
the butterfly garden or at the touch 
tank, helping staff with aquarium main-
tenance and feeding the fish, working 
on grounds maintenance, serving as 
a naturalist docent and assisting with 
special events. 

Team OCEAN volunteer responsi-
bilities call for people who are rea-
sonably fit and highly reliable and 
responsible. They should be prepared 
to spend several hours outside in vary-
ing weather conditions, including hot 
sun, often working independently of 
Rookery Bay staff in various areas of 
the reserve and on Keewaydin Island 
and in other coastal environs of Col-
lier County.

The next volunteer orientation ses-
sion is set for 11 a.m. Tuesday, March 
8, at the Rookery Bay Environmental 
Learning Center. All are welcome to 
learn more about the many opportuni-
ties to contribute time and talent to the 
organization.

The center is at 300 Tower Road, 
off of Collier Boulevard on the way 
to Marco Island. To sign up for the 
session, email Donna Young at volun-
teer@rookerybay.org. ■

Kids can cast
a line for free

at MIACC clinic
The Marine Industries Association 

of Collier County hosts the 19th annual 
Free Kids Fishing Clinic at the Naples 
Pier on Saturday, March 12. The fun 
starts at 9 a.m. 

Participants must be accompanied 
by an adult. Free Shakespeare Fishing 
Combos will be given to ages 5-15 upon 
completion of the clinic (while sup-
plies last), thanks to sponsors Sport 
Fish Restoration, Coastal Angler Mag-
azine, Naples Wholesale Bait Co., Fish 
Florida and Alyesworth’s Bait.

To sign up as a sponsor or as a vol-
unteer, or for more information about 
being a participant, call Tiffany Sawyer 
at 682-0900 or visit miacc.org. ■

Conservancy’s sea turtle project marches on
2016 marks 34th 
consecutive year 
of nest monitoring

BY DAVE ADDISON
Special to Florida Weekly

Watching a loggerhead turtle nest on 
a dark, otherwise deserted beach is a 
rare treat, and on many a summer night, 
I’ve been very lucky to witness these 
remarkable animals make their appear-
ance on Keewaydin Island and disappear 
back into the sea. Those brief encounters 
become all the more fascinating when I 
stop to think that these moments when 
a marine turtle ascends a beach to nest 
represent only a tiny fraction of her 80- 
to 100-year lifespan. 

For biologists who want to better 
understand sea turtle life history, nesting 
emergences are windows of opportunity. 
Because sea turtles live such a long time, 
studying them over many years is the 
only real way for us to learn what they 
have to tell us so we can appreciate the 
lives they lead and understand how to 
protect them for future generations. 

To this end, 2016 marks the 34th con-
secutive year the Conservancy’s Sea Tur-
tle Research & Monitoring Project has 
been piecing together the stories behind 
the lives of the of the loggerheads that 
nest on Keewaydin Island each summer. 
The project takes time and persistence. 
Like the nesting loggerheads we encoun-
ter, we are in this for the long haul.

How do we do this? Our first prior-
ity is to protect the turtles’ nests from 
predation by caging them. Otherwise, 
raccoons would destroy 85-90 percent of 
the nests and few if any hatchlings would 
ever reach the Gulf of Mexico.

We also measure and identify each 
turtle with a numbered tag so we know 
who’s who and which turtle laid which 
nest. As the season progresses, staff doc-
uments the fate of each nest by exca-
vating them and counting the hatched 
and unhatched eggs so we know how 
many eggs and hatchlings result from the 
efforts of individual females. 

Since sea turtles typically return to 
the same beach to nest every two to 
four years, we now have reproductive 
life histories of some Keewaydin turtles 
that go back more than 20 years. In fact, 
we expect a turtle we first encountered 
in 1988 to return again this summer. If so, 
it will mark her 12th visit to Keewaydin. 
Since we first met her, she’s laid more 
than 40 nests, which have resulted in 
over 4,000 little loggerheads reaching the 
water. That sounds like a lot, but only one 
in 1,000 survive to reach adulthood 25-30 
years later, so very hatchling counts.

It is life history records like this that 
highlight how important it is to protect 
these animals so they can live out their 
lives and contribute to 
the next generation of 
sea turtles.

Over the years, I’ve 
found that their many 
stories are full of sur-
prises.

In 2015, the turtles 
had two really two 
big surprises in for us. 
Previously, we only 
encountered an occa-
sional green turtle nest 
on Keewaydin; last summer, however, we 
documented a record 17 nests, most of 
which hatched successfully. But the big-
gest surprise was our finding a leather-
back turtle nest. Its 97 eggs resulted in 47 
little leatherbacks leaving the Keewaydin 
beach. Leatherbacks are the largest of all 
sea turtles, reaching lengths of 6 feet and 
weights approaching 800 pounds. This 

was the first time leatherback nesting 
had been confirmed in Collier County.

Who knows what 2016 will bring? 
The Conservancy’s Sea Turtle 

Research & Monitoring Project relies on 
funding from people who support sea 
turtle conservation and the work we do 
each summer. Without such generosity, 

we wouldn’t know and 
wouldn’t have been able 
to share with the pub-
lic many of the things 
we’ve learned about the 
Keewaydin turtles over 
the past 33 years.

There are also the sto-
ries the 125 young biolo-
gists who have worked 
on the project over the 
years have to tell about 
their summer with the 

turtles. It is often a formative experi-
ence for the interns, and the project has 
launched many careers in conservation.

Finally, our ability to collaborate 
with scientists from many universities 
and state and federal agencies on many 
research projects has added to scientific 
knowledge about sea turtles which in 
turn benefits conservation efforts.

All of this — protection for the thou-
sands of hatchlings that begin their lives 
on Keewaydin Island, monitoring and 
research to enhance knowledge and con-
servation of the species, and opportu-
nity and mentorship for young interns 
— would not be possible without dona-
tions from the public. For more informa-
tion about contributing to our Sea Turtle 
Research & Monitoring Project, visit 
conservancy.org/seaturtles. ■

— Dave Addison is a senior biologist 
on staff at the Conservancy of Southwest 
Florida.

COURTESY PHOTOS

Conservancy senior biologist Dave Addison carefully counts sea turtle eggs from a nest.

A loggerhead hatchling makes its way 
toward the gulf on Keewaydin Island.

Conservancy interns count hatched eggs from a nest on Keewaydin Island.



2016 PRESIDENTIAL PRIMARY
By mail, early or on voting day, be sure to cast your ballot

Early voting for the March 15 Presi-
dential Preference Primary is open for 
registered voters in Collier County from 
10 a.m. to 6 p.m. March 5-12 at the fol-
lowing locations:

■ Everglades City Hall – 102 Cope-
land Ave. N., Everglades City

■ Golden Gate Community Center – 
4701 Golden Gate Parkway, Naples

■ Immokalee Community Park – 321 
N. First St., Immokalee

■ Collier County Library Head-
quarters – 2385 Orange Blossom Drive, 
Naples

■ Marco Island Library – 210 S. 
Heathwood Drive, Marco Island

■ The Norris Center at Cambier Park 
– 755 Eighth Ave. S., Naples

■ North Collier Regional Park – 15000 
Livingston Road, Naples

■ Supervisor of Elections Office – 
Government Complex, 3295 Tamiami 
Trail E., Naples

In order to participate in this election, 
residents must have registered to vote 
in Florida by Feb. 16. The Collier County 
Supervisor of Elections Office reports 
these total as of that date: Republicans, 
96,675; Democrats, 44,015; others, 48,159.

For more information about early 
voting or the Presidential Preference 
Primary, including information about 
downloading a sample ballot, call 252-
8683 or visit colliervotes.com.

Tracking the turnout
The Collier County Supervisor of 

Elections Office has posted a voter turn-
out tracking feature on its website for 
the Presidential Preference Primary. A 
variety of graphs and charts are avail-
able to display total ballots cast (not 
votes counted). This information is 
transaction-based and will continue to 
update throughout the election with 
voter check-in totals.

The voter turnout feature allows 
website visitors to view a summary of 
ballots cast by type: mail/absentee, early 
voting, Election Day and provisional. 
Viewers can also track ballots cast by 
party, by date and by precinct.

Also available on the website are 
early voting wait times to help early 
voters anticipate how long they will be 
at their polling location.

The first preliminary election results 
will be posted at colliervotes.com at 
approximately 7:30 p.m. Tuesday, March 
15. Visit the website for more informa-
tion. ■

These graphs about 
the 2016 Presidential 
Preference Primary 
were updated by the 
Collier County Supervisor 
of Elections Office at 
11:30:07 a.m. Tuesday, 
March 1. For the latest 
figures, visit colliervotes.
com.
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Call or stop by The Arlington today! 
(239) 307-3000 or (866) 986-9690

7900 Arlington Circle  •  Naples, FL 34113
www.ArlingtonNaples.org 
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the Arlington of Naples is now ready 

for you. The celebration has begun. New 

neighbors are moving into beautifully 

designed villas and apartment residences.  

A growing community has already made 

this smart choice. With assurance for 

tomorrow, we are maximizing today  

- every day!  There’s still time...

This party is just 
getting started.
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BEHIND THE WHEEL
BMW M4 convertible is all your dream cars rolled into one

Choose one car to drive for the rest of 
your life. Chances are this is it.

The BMW M4 convertible is a drop-
top for the sunny days, a coupe for the 
wet ones, a luxury commuter and a 425 
horsepower sports car. It can replace 
nearly any kind of car because it is 
every kind of car.

It starts with the design. This car is 
obviously related to the 4-Series coupe/
convertible (formerly 3-Series coupe.) 
But the M4 has a much more aggressive 
stance than its more common siblings. 
It is instantly recognizable in places 
like the larger, front cooling ducts, wide 
wheel arches and quad tip exhaust.  

Overall, this car acts like a form-fit-
ting T-shirt. It doesn’t hide its muscular 
physique, but it does not want to be 
overbearing like a cheap tank top.

The interior is also directly related to 
the standard 4-Series.  

Anyone who has spent time in 
BMW’s more budget-friendly cars 
will recognize the layout, but the feel-
ing is far more premium. Most of the 
major options come standard, includ-
ing iDrive infotainment satellite naviga-
tion system, HD stereo and automatic 
climate control. The leather seats are 
power adjustable for every type of sup-
port to make sure the driver is both 
comfortable and stays planted. The 
three-spoke steering wheel has just the 
right amount of thickness to perfectly 
fit all hands.     

Just like the interior and exterior, the 
ride starts out like driving any other 
BMW 4-Series. This means a tight-han-
dling car that fits nicely in urban areas 
as it easily weaves in and out of traffic. 
The driving position sits high with no 
obvious blind spots and the ride is firm 
without being harsh. So this is everyday 
comfortable.  

The hardtop convertible makes this 
extra-enjoyable with a three-section 
roof that stows neatly in the trunk while 
still leaving space for weekend getaway 
luggage.  

But that’s far from the whole story. 
The real trick of the M4 is that it has all 
of these convincing features of a practi-
cal and attractive everyday kind of car. 

In reality, there is a supercar just 
waiting to be unleashed at a moment’s 
notice.

Let the revs get above 4,000 rpm and 
the exhaust comes alive with an added 
roar, and the 3.0-liter twin-turbo motor 
will begin to unleash the fury of its 425 
horsepower. At the same time, the M4 
instinctively knows to hunker down 
and hold the road even tighter — like 
it knows this is time for triple-digit 
speeds.  

This is a car for enthusiasts, so a 
six-speed manual transmission comes 
standard. There’s a double-clutch auto-
matic gearbox available for $3K, but 
that takes away some of the driving fun. 
There’s a bit of ego in feeling like the 
driver is still part of the equation in a 

car like this. It is a very well engineered 
machine with plenty of technical and 
mechanical elements happening all at 
once, but the six-speed is a nice remind-
er that a car needs a human touch to 
keep going forward.

Despite being a turbo motor, it makes 
406 lb-ft of torque. This is important 
because having passing power doesn’t 
even mean needing to shift gears. So 
if there’s a small gap in traffic or if it 
is just time to leave everyone behind, 
there’s no delay in asserting the M4’s 
dominance.  

Then when it is time to be just anoth-
er regular commuting machine again, 

this BMW happily settles back into its 
role as daily transportation. 

Now comes the bad news.
The M4 convertible costs $75,195 and 

BMW has a very long options sheet.  
Our tester was loaded with features 
like metallic Marina Blue paint, perfor-
mance carbon ceramic brakes and neck 
warmers for when the top is down on 
a cool day. These add-ons quickly raise 
the price closer to $90K.  That kind of 
money can buy multiple dream cars.  

The difference is the M4 is already 
all of those vehicles conveniently pack-
aged into one parking space. ■

mylesKORNBLATT
mk@autominded.com
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Fort Myers  |  Cape Coral  |  Lehigh Acres  |  Punta Gorda  |  Naples

Jonathan M. Frantz, MD, FACS
One of our Country’s Top 5 Bladeless Laser Cataract Surgeons
George Corrent, MD, PhD Cataract & Cornea Specialist

418-0999 800.581.0999  BetterVision.net

Call today to schedule your cataract evaluation or 
ask about FREE seminars!

Having Cataract Surgery was a breeze. 
My vision is clear again. I don’t 
have to ask my buddies to 
watch my tee shots.
Rich Lamb, 
Local Golf Pro, 
Cataract Patient

 It’s Local. It’s Entertaining. It’s Mobile.

It’s FREE!
Search Florida Weekly in the 

iTunes App Store today.

Visit us online at www.FloridaWeekly.com

Got Download?

The iPad App

iPad is a registered trademark 
of Apple, Inc. All rights reserved.
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Traffic deputies are on the road
Here’s where Collier County Sheriff’s 

Office traffic-enforcement deputies will 
be the week of March 7-11:

Monday, March 7
Airport-Pulling Road and J&C Boule-

vard: Aggressive driving
18th Avenue N.E. and Desoto Boulevard 

North: Speeding
Pine Ridge Road and Logan Boulevard: 

Red-light running
Tuesday, March 8
Vanderbilt Beach Road and Golden 

Gate Parkway: Speeding
Coral Wood Drive and Logan Boule-

vard: Speeding
Immokalee Road and Boston Avenue: 

Aggressive driving

Wednesday, March 9
Collier Boulevard North and I-75: Red-

light running
Radio Road and Airport-Pulling Road: 

Aggressive driving
Golden Gate Parkway and Livingston 

Road: Speeding
Thursday, March 10
Weber and White boulevards: Aggres-

sive driving
Vineyards Boulevard at Vineyards Ele-

mentary: Red-light running
Devonshire and Santa Barbara boule-

vards: Speeding
Friday, March 11
Radio Road and Santa Barbara Boule-

vard: Speeding

Glades Boulevard and Palm Drive: Red-
light running

Pine Ridge Road and Naples Boulevard: 
Aggressive driving ■

Tune up your driving 
skills at AARP class
AARP offers classes to help older driv-

ers learn about new traffic laws, refresh 
their driving skills and reduce their risk 
for tickets and accidents. Drivers over age 
55 might be eligible for a discount on auto 
insurance.

Cost is $15 for AARP members, $20 for 
others. Reservations are required and can 
be made by calling the number listed with 
the session you wish to attend. Here’s 
what’s coming up where. Unless otherwise 
noted, classes are from 9 a.m. to 3:30 p.m. 

Thursday, March 10: St. Williams Min-
istry Center, 750 Seagate Drive; 732-5310

Thursday, March 17: Marco Island 
Lutheran Church, 525 Collier Blvd., Marco 
Island; (734) 968-3105 ■

5450 TAMIAMI TRAIL N. NAPLES 239.594.1555
ACROSS FROM WATERSIDE SHOPS ONE BLOCK NORTH OF PINE RIDGE ON U.S.41

LOCALLY OWNED & OPERATED!
CELEBRATING OUR 13TH YEAR!

BEST FURNITURE STORE

2015

*MUST BRING THIS AD IN. 25% off the original non-discounted 
price on all in-stock merchandise, does not apply to special orders 
or previous purchases. Offer cannot be combined with any other 

discount, coupon or other offer. Excludes mattresses. Certain 
restrictions apply. See sales associate for details. Through 03-10-16.

HOMETOWN 
SERVICE.

WAREHOUSE 
PRICES!

UNBELIEVABLE 
LOOKS...

IN THE WAREHOUSE WITH THIS AD!
TAKE 25% OFF EVERYTHING



Cat culture
Longtime National Symphony cellist 

David Teie announced in November 
that his crowdfunding project was huge-
ly successful, freeing him to produce 
an album of music meaningful to cats. 
(Cats, for example, relax in response 
to the earliest sound of their mother’s 
purring, which Teie clocked at 23 harp 
notes a second.) Teie’s work, according 
to an October Washington Post feature, 
includes examining waveforms of real-

time purrs and creating an organ sound 
to mimic the opening and closing of 
a cat’s vocal chords. His KickStarter 
pitch raised so much money that he 
might also try creating music for bored 
zoo elephants or stressed-out whales. 
In tests, cats responded well to Teie’s 
music, according to a 2015 journal arti-
cle (but with less curiosity at the Wash-
ington cat cafe Crumbs & Whiskers).

Leading economic indicators
■ Amazon.com has riled up Bud-

dhist temples in Japan, according to a 
January Associated Press dispatch, by 
offering traveling monks rentable online 
to conduct funerals and other rituals. 
The monk would go to a home, grave 
or funeral home, at fees and upgrades 
ranging from the equivalent of $300 to 
about $8,500. (Many of Japan’s 75,000 
Buddhist temples are struggling finan-
cially and destined to close. Complained 
a spokesman for the Japan Buddhist 
Association, what Amazon is facilitat-
ing “is allowed in no other country in 
the world.”)

■ In February, Gawker.com intro-
duced the semi-serious Lube Crude 

Index as a poignant indicator of how far 
the price of oil has fallen. Comparing 
the world price of a standard 42-gallon 
barrel of crude (about $31) with that 
of a 55-gallon barrel of Passion Natu-
ral Water-Based Lubricant (retailing as, 
when packaged in smaller quantities, 
a sexual aid) shows that “sex lube” is 
more valuable than crude oil by a fac-
tor of 28 — a barrel’s worth of the lube 
recently priced at $1,175 versus crude’s 
barrel-adjusted $41. As recently as June 
2014, the Lube Crude Index was near 1. 
(Gawker reported that only two actual 
barrels of Passion Natural could be 
found and that the price would likely 
rise further if one of them were sold.)

Unclear on the concept
(1) Angel Rivera, 49, was arrested in 

December in Orlando on allegations that 
he punched a child in the face because the 
boy was not getting dressed for church 
fast enough. (The boy was wearing an 
ankle brace, which slowed him down.) 
(2) Ryan Dailey, 28, was arrested in 

Las Cruces, N.M., in February on sev-
eral charges after, police said, he beat 
his mother by pounding her with a 
Bible. His explanation, police said, was 
that when he asked her who her soul 
belonged to, she repeatedly declined to 
answer.

Who knew?
The much-maligned pigeon was 

recently found by researchers to be 
as skilled as humans at distinguishing 
between slides of benign versus malig-
nant human breast tissue. Writing in 
the journal PLOS ONE, specialists from 
the University of Iowa and University 
of California, Davis lauded the birds’ 

processing of color, contrast, brightness 
and image compression, marveling that 
pigeons see more wavelengths of light 
than humans, even though their brains 
are one-thousandth the size. (Birds are 
already known to distinguish “hostile” 
humans in celebrated dive-pecking inci-
dents.)

Police report
■ A near-certain robbery of the PNC 

Bank in Zebulon, N.C., on Jan. 28 was 
prevented, with employees treated to an 
almost-slapstick scene in which the bank 
manager kept the suspect outside by win-
ning a tug-of-war for control of the front 
door. The manager had grabbed the door 
after noticing an armed, masked man 
approaching from the parking lot just 
after the bank opened. (The frustrated 
perp fled empty-handed, but was at large.)

■ Awkward Moments Ahead in 
Lockup: (1) Joel Sloan, 51, was booked 
into jail for DUI by a sheriff’s depu-
ty in Birmingham, Ala., in Febru-
ary. Sloan was dressed head-to-toe as 
a clown. (No explanation was offered.) 
(2) Vaughn Tucker, 23, was booked into 

jail in Tulsa, Okla., in February on drug 
charges. He was wearing a T-shirt with 
large lettering on the front: “I Would 
Cuddle You So Hard.”

■ Didn’t Think It Through: The rob-
bers of the electronics store Compucell in 
Springfield, Mass., in December came up 
empty, but are still at large. A man with a 
gun jumped the counter and demanded 
that the employee give him money from 
the locked cash register. The gunman 
moved to the back door to let in his 
accomplice, but that merely allowed the 
employee and two customers to run out 
the front door, and the accomplice fled, 
too, sensing that, with no one to unlock 
the register, the “robbery” was going 
nowhere.

Perspective
American hunters are so trophy-kill-

obsessed that, in the decade ending in 
2014 (according to Humane Society fig-
ures), they averaged nine imported car-
casses a day among the “Big Five” African 
species (lions, elephants, leopards, rhinos 
and African buffalo) — most of which 

require special U.S. and foreign permits, 
with “conservation” conditions. 

Some countries endanger their own 
dwindling herds just to sell the lucrative 
permits, and South Africa even offers 150 
captive lions a year to make trophy kills 
easier. ■

NEWS OF THE WEIRD 
BY CHUCK SHEPHERD
Distributed by Universal Press Syndicate
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www.oaktreedentistrynaples.com

90 Cypress Way East #20
Naples FL 

(Across From Sam’s Club) 239-596-5771

Insurance Processing  
Early Morning  
Appointments

2ND ANNUAL NATIONAL SYMPOSIUM
Keynote Address by

JAY SEKULOW
Founder – American Center for Law and Justice

Jay Sekulow is Chief Counsel of the 
American Center for Law and Justice 
(ACLJ). He is renowned expert on 
Religious Liberty, a #1 New York 
Times-bestselling author and a 
broadcaster.

Jay Sekulow has successfully argued 
before the U.S. Supreme Court several 
landmark cases in the area of religious 
liberty litigation.

Saturday, March 12, 2016 – 3PM
Also Speaking

Thursday, March 10 – Dr. Timothy Patitsas, 8PM
Friday, March 11 – Dr. Andrew Ekonomou, 7PM

ST. KATHERINE GREEK ORTHODOX CHURCH
7100 Airport-Pulling Road North, Naples, FL

$30/Person  Advance Registration Required

Call (239) 465-4341
Email: christianrightsandfreedom@gmail.com
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Vi at Bentley Village residents
form charitable foundation

The residents of Vi at Bentley Village 
have formed the Bentley Village Founda-
tion Inc., a Florida not-for-profit organiza-
tion with the mission to enrich the lives of 
Bentley Village residents, employees and 
others within Collier County and South-
west Florida and to enhance their cul-
tural, intellectual, emotional and/or physi-
cal well-being through philanthropic pro-
grams and educational scholarships. 

“Many of the staff members with whom 
we interact every day at Vi at Bentley Vil-
lage work multiple jobs to finance their 
higher education,” resident Diane Halas, 
who spearheaded the foundation’s forma-
tion, said. “We value their efforts and we 
feel this foundation will provide us a vehi-
cle through which we can demonstrate our 
appreciation in a practical way.” The foun-
dation also will allow residents to reach 
beyond the gates of Bentley Village and 
fulfill needs in the local area, she added.

In partnership with the Community 
Foundation of Collier County, the new 

foundation has begun work to establish 
endowments and to acquire the necessary 
funding to offer educational scholarships 
to the workforce of Vi at Bentley Village. 
The goal is to fund the first student schol-
arship by the fall 2016.

In addition to Ms. Halas as president, the 
foundation’s charter board of trustees con-
sists of Karen Rosenstein, secretary; Diane 
McNulty, treasurer; and trustees Dr. Horace 
“Bud” Bernton, Jeannette Boucher, Janys 
Foley, Harlan Parrish, Gene Blanchard, Dr. 
Ira Dash and Murray Hendel.

Although the foundation will be funded 
primarily through donations by residents 
of Vi at Bentley Village, it does not impose 
limitations on contributions. The group 
has begun work to establish a website and 
other marketing materials to promote its 
efforts. In the meantime, anyone who is 
interested in making a donation or learn-
ing more about the foundation can contact 
Ms. Halas by calling 592-9969 or emailing 
dvhalas@comcast.net. ■

Hope Chest resale shop 
celebrates first anniversary

Shoppers can enjoy popcorn and compli-
mentary blood pressure screenings when 
Hope Chest in Bonita Springs celebrates 
its first anniversary from 10 a.m. to 6 p.m. 
Saturday, March 5. The thrift store is in The 
Crossings at 28520 Bonita Crossings Blvd., 
just south of Bonita Beach Road off U.S. 41.

The upscale resale store offers a wide 
variety of furniture and accessories, cloth-

ing, books, household items and antiques 
and collectibles. Proceeds benefit Hope 
HealthCare Services.

Regular hours are 10 a.m. to 6 p.m. 
Monday-Saturday. Donations are accepted 
from 11 a.m. to 3 p.m. Monday-Saturday. For 
information about volunteer opportunities, 
call 482-4673 or visit hopehcs.org. ■

UPCOMING EVENTS

MIROMAR OUTLETS®

FRIDAY NIGHT CONCERT SERIES 
Fridays from 7 to 9 p.m. in the Restaurant Piazza

March 4: Rockin’ Horse, featuring classic rock, 
party, and variety favorites.

March 11: Hester Prynn, Southwest Florida’s 
premier cover band, featuring favorite Classic Rock, 

New Rock, and Country hits.

LIVE ENTERTAINMENT 
Saturdays from 1 to 7 p.m.
Sundays from 2 to 5 p.m.

Enjoy free live music every weekend with a variety 
of performers and music styles! 

Visit MiromarOutlets.com for locations and times. 

CAR CRUISE-IN
Sunday, March 6

11 a.m. to 3 p.m. near MundoMax Playland, Lakeside
See all the favorite makes and models 

of classic, exotic and custom cars.

MiromarOutlets.com for details

VISIT OUR NEW STORES
The Limited Outlet

I-75, Exit 123, Just North of Naples
 

03020316-0654

Look Like You 
Spent A Lot!

 Copyright © 2016, Miromar Development Corporation. Miromar Outlets is a registered service mark of Miromar Development Corporation.  

Up To 70% Off at over 140  Top Designer and Brand Name Outlet Stores and Restaurants
Voted the Best Shopping Mall and Best Factory Outlet Mall in Southwest Florida

Naples Premier Dentistry - H. Anton Richardt, DDS

Celebrate Your Smile...
    And Your Skin

We are your one stop 
Dental Spa Destination.
General & Cosmetic Dentistry, 
Juvederm and Botox

Ask about 
Senior Day—

Free dental care
for seniors who 
meet eligibility 
requirements.

12840 Tamiami Trail North, #1000
Naples, FL 34110
(At the light at the corner of 41 and Imperial Blvd.)

www.CelebrateMySmile.com

239-591-1000

15% OFF 
Any New Patient Service
Cannot be combined with other off ers



A22    NEWS    WEEK OF MARCH 3-9, 2016 www.FloridaWeekly.com    NAPLES FLORIDA WEEKLY

GulfviewDentistry.com

NO INSURANCE? NO PROBLEM.  
We Offer An In-House Savings Plan

We offer payment 
plans through

Friendliest Dental
    Practice Around!

239.300.9693
Located in the French Quarter

501 Goodlette Road North, Suite B202
Naples, FL 34102

Patient Treatment Plan, 
Cleaning and Necessary 

X-Rays
(DO110, D0150, D0274)

PLUS FREE TEETH WHITENING
Not valid with the presence of periodontal disease. Some restrictions apply.  Must call by 3/10/16.

NEW PATIENT 
$97 SPECIAL 

$379 VALUE, YOU SAVE $282!

LARGEST SELECTION OF MARINE PARTS
IN SOUTHWEST FLORIDA

989 S. AIRPORT
PULLING ROAD

NAPLES

1156 N.
TAMIAMI TRAIL
N. FT. MYERS

15600 SAN
CARLOS BLVD.
FORT MYERS

4694 TAMIAMI 
TRAIL

PORT CHARLOTTE
239-793-5800 239-997-5777 239-437-7475 941-766-1044

MARINE
trading post

Serving Southwest Florida since 1985

Don’t See What You Need? Call Us And Save!
Visit Our Online Store

At Marinetradingpost.Com

EXHAUST
SYSTEMS

Exact Replacements 
at Discounts Prices 
MerCruiser, OMC,

Volvo & more

95MerCruiser 350
Manifold & Riser

Complete Kit from...
$529

95$585MerCruiser 454
Manifold & Riser

Complete Kit from...
FREE SHIPPING MAY NOT QUALIFY ON ALL ORDERS

BEST 
Prices!

BEST 
Selection!

D
LARGEST SELECTION
OF TRAILER PARTS &

FIBERGLASS SUPPLIES
IN THE AREA!!

OUR NAPLES
LOCATION 

HAS MOVED

ESTEY AVENUE

DAVIS BOULEVARD
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ST205/75D14

$92.25

Tire and Wheel
5 Lug

Galvanized Rim

$34.95

Dock Guard 
10FT Length

Spreader Light
      White LED

1 Watt Pt #51913

$79.95
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Overton’s Trailer 
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5200 White
Cartridge Tube

06500

d? C

er eer
BS

75844

$$

5205252
CCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCartridCartri gg

obsessive cynic. Just the idea of having 
to change his number makes him nuts. 

“People have cell phones from all 
over the country. You have a 913 or 212 
New York City number. I’m 239. I would 
never change. I still use AOL like I’m 
a putz. If there are people behind my 
back, laughing, because they say I still 
have a 239 number or I use AOL … well 
… I live in a world of constant change. 
There’s no need to make this change. It’s 
unnecessary.”

It turns out, Mud isn’t the only person 
whose buttons get pushed when you 
talk area codes. 

When the North American Number-
ing Plan was first cooked up by Bell 
Labs in the 1940s, all of Florida was the 
305. 

Today, that legacy code belongs to 
the Miami area. With the emergence of 
cell phones and Internet VOIP phone 
lines, area codes may be less significant 
as a means of determining one’s physi-
cal location. But they often tell a story 
about where somebody has been — a 
place where a heart still lingers long 

after a landline has 
been disconnected. 

From the 941 to the 
561 and points above 
and below, people 
hold on to their cher-
ished digits for vari-
ous reasons.  

“Four-forty. It’s the 
west side of Cleve-
land, Ohio. I’ve had 

this number since 
high school. I feel 
that in some ways 
it’s part of my iden-
tity,” says Jennifer 
Trammell, direc-
tor at NewsBank in 
Naples.

Chris Wadsworth, 
a former reporter 
and managing edi-

tor at NBC2, moved 
from the 239 to 
the 703 suburbs of 
Washington, D.C., 
area six years ago. 
He kept his Florida 
number. 

“Initially, it was for 
convenience. All our 
friends and family 
had a 239 number,” 

he says. “But over the years it’s become 
almost like a souvenir, like keeping a 
picture in my pocket … We hope to get 
back down there some day, maybe for 
retirement, and keep the number all the 
way throughout.” 

Other people are less sentimental, but 
no less calculated in their attachment 
to their numbers. “I returned to Florida 
and the question came up, do I change 
my number?” says Richmond Schmidt, a 
professional butler based in West Palm 
Beach. 

He spent three years in New York 
City, where he received the tony 917 area 
code that encompasses Fifth Avenue, 
where he worked. When he returned to 
Florida, he kept the number. 

“I did not keep it as a status symbol, 
but I know some people who have 
done that. It’s not a vanity code for 
me.” Rather, Mr. Schmidt was being 
practical, keeping the number to main-
tain business and personal connections, 
but also, as a courtesy. “People would 
change their numbers as a convenience 
to friends and acquaintances in their 
area so that they wouldn’t have to pay 
long distance bills,” he says of the time 
eight years ago, when cell phones were 
taking hold but more people remained 
tethered to their land lines. “But that’s 
obsolete. Even from home, people are 
using cell phones. It’s more of a conve-
nience now not to change.”    

The numbers bear out Mr. Schmidt’s 
logic. 

According to the National Health Insti-
tute Survey conducted by the Centers for 
Disease Control, two in five households, 
or 44 percent, rely only on cell phone ser-
vice. More than half of American children 
live in a home without a landline but with 
cellular service. ■

AREA CODES
From page 1

WADSWORTH

SCHMIDTTRAMMELL
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America’s Top 100
Independent Financial Advisors*

Charles C. Zhang
CFP®, MBA, MSFS, ChFC

Managing Partner
One of the Nation’s Top NAPFA-Registered

Fee-Only Financial Advisors*

We Uphold a Fiduciary Standard
999 Vanderbilt Beach Road, Suite 200

Naples, FL 34108
(239) 325-1826   (888) 777-0126

www.zhangfinancial.com
Assets under custody of LPL Financial and TD Ameritrade.

*As reported in Barron’s August 24, 2015. The ranking reflects the volume of assets overseen by 
the advisors and their teams, revenues generated for the firms, and the quality of the advisors’ 

practices. NAPFA-Registered status reported as of September 18, 2015 on www.napfa.org.  
Minimum investment requirement: $1,000,000.

www.Ligh ngFirst.us 

Fort Myers - 239.322.5488, 12879 S. Cleveland Ave. 
Bonita Springs - 239.949.2544, 28801 S. Tamiami Tr. 
Naples - 239.775.5100, 4600 Tamiami Tr. E. 

* 

* ****

EC13005050  

Coastal 
Chic. 

Large 
In-Stock 
Inventory

Hand-Knotted 
& 

Machine
Made 

Wool & Silk  
Hand-Knotted

13500 Tamiami Trail N.
Suite 6
Naples, FL
South of  
Wiggins Pass Road  
Across From  
Germain Lexus(239) 596-1063

TheRugPalace.com

Naples Press Club has 
J-school scholarships

The Naples Press club invites Collier 
County high school seniors who plan to 
pursue studies in the field of journalism 
to apply for the club’s journalism schol-
arship. The $1,000 award is renewable 
annually for recipients who continue to 
meet the scholarship’s criteria. Appli-
cants must be graduating from a Col-
lier County high school, plan to enroll 
in a degree program at an accredited 

institution, major in the overall field of 
journalism/media studies and intend to 
pursue a journalism career.

Application deadline is April 1. Can-
didates will be invited to interview with 
the NPC Scholarship Committee. For 
more information or to receive an appli-
cation, email committee chair Connie 
Kindsvater at conskind@aol.com. ■

‘Give Where You Live’ campaign 
raises $4.17 million in 24 hours

 The second annu-
al giving day in Col-
lier County, Give 
Where You Live Col-
lier, generated 1,730 
donations and a total 
of $4,172,569 in 24 
hours Feb. 29-March 
1. Hosted by the 
Community Foundation of Collier Coun-
ty and the Richard M. Schulze Family 
Foundation, Give Where You Live Col-
lier gave 40 Collier County nonprofits a 
much-needed boost with donations and 
a $400,000 matching fund.  

The online campaign was designed to 
transform the way local residents think 
about and contribute to Collier County 
charities. Built upon the idea that every-
one can be a philanthropist, the online 
project afforded individuals a simplified 
means of supporting the education and 
basic-needs efforts of area nonprofits. 
With a simple click of a mouse at give-

whereyoulivecollier.
org, individuals were 
able to contribute to 
one or all of the par-
ticipating nonprofits.

“We are thrilled by 
the community sup-
port demonstrated 
through Give Where 

You Live,” said Eileen Connolly-Keesler, 
president and CEO of the Community 
Foundation of Collier County. “Collier 
County is an extremely generous com-
munity, but there are also great needs 
here,” she added. “The Community 
Foundation is here to connect donors to 
those needs and the nonprofit organiza-
tions addressing the issues.”

Last year’s inaugural Give Where You 
Live campaign raised $1.8 million for 
30 organizations. This year’s campaign 
expanded to 40 organizations, from 
the Alzheimer’s Association to Youth 
Haven. ■
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■ Visitors who own or admire Cor-
vettes are welcome to attend Corvettes 
of Naples meetings at 7:30 p.m. Thurs-
day, March 3, at Vanderbilt Presbyterian 
Church in North Naples. For more infor-
mation, visit corvettesofnaplesfl.com.

■ The Macomb Community College 
Foundation invites alumni and friends in 
Florida to a reception with President Jim 
Jacobs at 5:30 p.m. Friday, March 4, at the 
Naples Hilton. To register, call (586) 445-
7302 or email foundation@macomb.edu.

■ The Kappa Alpha Theta alum-
nae chapter of Naples, Marco Island 
and Bonita Springs holds its sixth annual 
“Women Celebrating Women” fundraiser 
at 11 a.m. Saturday, March 5, at the Club at 
Pelican Bay. Nurse, educator and humor-
ist Carol O’Flaherty will be the guest 
speaker. Cost is $40, with proceeds ben-
efitting the Voices for Kids/Guardian Ad 
Litem Foundation. For reservations, send 
a check payable to Kappa Alpha Theta 
to Megan Marquardt, 9205 Belleza Way, 
#210, Fort Myers, FL 33908. Reservations 
and payment can also be made via PayPal 
at naples.kappaalphatheta.org. For more 
information, call Linda Shafer at 992-6052 
or email lsworklife@msn.com.

■ Naples Ship Modelers is an infor-
mal group dedicated to the hobby of 
building wooden ship models. Members 
meet at 9:30 a.m. Saturday, March 5, at the 
Landmark Naples community in North 
Naples. For more information, call Dick 
Ritchie at 594-0868 or email dcritchie@
comcast.net.

■ Naples Writers Forum offers free 
weekly workshops for writers of all levels 
from 10 a.m. to noon Saturdays at St. John 
The Redeemer Church, 625 111th Ave. N. 
(in the Claussen Family Center, which 
is the third building on the campus). 
Attendees should bring 10 copies of one 
page of fiction, non-fiction, memoir or 
poetry for critique. For more information, 
call Gary Melhart at 949-3621 or email 
gwmelhart@gmail.com.

■ The Genealogical Society of Col-
lier County meets at 6:30 p.m. Tuesday, 
March 8, at Faith Lutheran Church, 4150 
Goodlette-Frank Road. Guest speaker Jim 
Reis will discuss historic documents from 
the Revolutionary War era. Admission 
is free, and guests are always welcome. 
For reservations or more information, 
call Madonna Crame at 455-7295 or visit 
thegscc.org.

■ The Cornell Alumni Association 
of Southwest Florida welcomes Ameri-
can interdisciplinary artist Peter Gera-
karis with his “Hybrid” presentation at 
noon on Tuesday, March 8, at Wyndemere 
Country Club. Mr. Gerakaris’ artwork has 
been exhibited around the globe at venues 
such as the Bronx Museum of Arts, Daniel 
Weinberg Gallery, Chinese Contemporary 
(Beijing), iSolAIR (Cape Verde Islands, 
West Africa) and the National Academy 
of Fine Arts.  Cornell alumni, family, 
friends and members of the public with 
an interest in the visual arts are welcome 
to attend. Cost is $35. For reservations, 

call Jon Peter Vollmer at 250-9414 or email 
jon.vollmer@sothebysrealty.com.

■ The Naples Doll Club invites mem-
bers and others to its monthly meetings 
at 11:30 a.m. every second Wednesday and 
to workshops every third Wednesday at 
Mayflower Congregational Church, 2900 
County Barn Road. All who love and 
enjoy the beauty of dolls from antique 
to contemporary are welcome. The next 
meeting is March 9 and the next work-
shop is March 16. For more information, 
call 530-0010 or email wlm34112@gmail.
com.

■ Pi Beta Phi alumnae in Naples, 
Bonita Springs and Marco Island are 
invited lunch aboard the Naples Princess 
on Wednesday, March 9. Cost is $45. Seat-
ing is limited and payment in advance is 
required. Call Connie Kindsvater at 249-
4969 or email conskind@aol.com.

■ Are you new to Naples and inter-
ested in making friends? Consider joining 
the Naples Newcomers Club. Members 
must be full-time residents of Naples 
for less than five years. Lunch meet-
ings are held on the second Thursday of 

every month at country clubs throughout 
Naples. The next meeting is March 10. In 
addition, members get together to explore 
Naples and to enjoy a variety of interests, 
from books to bridge and mah-jongg to 
gourmet cooking. For more information, 
visit naplesnewcomers.com.

■ The Naples chapter of Sons of the 
American Revolution celebrates its 
charter day at the regular lunch meeting 
at 11:30 a.m. Thursday, March 10, at the 
Club at Longshore Lake. Guest speaker 
Donald Green will present a program 
about Benjamin Franklin, and new offi-

CLUB NOTES

Members and guests of the Naples Press Club heard from guest speaker Professor Laura Weir of Florida SouthWestern State College at the 
group’s lunch meeting in February at the Hilton Naples.

1. Carole Greene, Nelia Howard, Cary Barbor and David Silverberg
2. David Silverberg and Helene Gaillet de Neergaard
3. Debra Meade, Julie Pedretti, Joan Curley and Neil Curley
4. Professor Laura Weir and Warren Wright
5. Chelsea Fernandez, Connie Kindsvater and Ariel Long
6: Marilyn Varcoe and Soni Dimond

TED EPSTEIN / COURTESY PHOTOS

1

3

5

2

4

6

Thomas Quigley, M.D.
Board Certified Eye Physician & Surgeon

www.doctorquigley.com

FREE
EYE EXAM
FOR NEW PATIENTS

No Hidden Charges: It is our policy that the patient and or any other person responsible for payment or be reimburse by payment or any other service, examination or treatment 
which is performed as a result of reimburse within 72 hours of responding to the advertisement for the free, discounted fee or reduced fee service, examination or treatment. 
Offer does not apply to Freedom and Optimum health plan participants.

CODE: FW00

SP
27

82
3

complete medical exam with one of our board certified
eye doctors includes prescription for eyeglasses, and
tests for cataracts, glaucoma and other eye diseases.
Offer applies to new patients 59 years and older.
Coupon Expires 3/31/16.

Naples 
Bonita Springs 
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FIRE PITS IN STOCK

UNBEATABLE Commercial Pool and Patio Prices!

SPRING
** ** *

**SALE

HUGE 
DISCOUNTS

Look for 

Yellow Tags 

Deals

SHOWROOM HOURS
MONDAY-FRIDAY 9AM-5PM

insideout furniture direct
 239-592-1387

2367 TRADE CENTER WAY, NAPLES, FL

www.InsideOutFurnitureDirect.com
www.SinkVanitiesDirect.com

I bet you wish your lleg ccrraaammpppppppsssssI bet you wish your lleegg ccrraammppsss
ddidn’t keepp yyou uppppp aaalllll nnnniiggggghhhhhttt!!!!!!!

239-694-VEIN (8346)
weknowveins.com •     facebook.com/weknowveins

Joseph G. Magnant, MD, FACS, RPVI
Vascular Surgeon & Vein Expert

Can’t make it in? Take your free, 
virtual vein consult now at:

 
the privacy and comfort of your home 24/7, 365!

treatment that is performed as a result of and within 72 hours of responding to to advertisement for the free, discounted fee, or reduced fee service, examination, or treatment.

Free Screenings In March!
Tuesday, March 8th

from 3-5pm
1510 Royal Palm Square Boulevard

Suite 101
Fort Myers, Florida

Thursday, March 17th
from 3-5pm

3359 Woods Edge Circle
Suite 102

Bonita Springs, Florida

Mark Your Calendars & Reserve Your Spot Today!

Azul 
Liquid 
Facelift

Fort Myers 

www.azulbeauty.com

Come hear  
Dr. Flaharty 
present on the 
revolutionary

Recapture Your Youthful Beauty
Seminars March 8th & 10th

Seminar Dates: 
March 8th in Fort Myers at 6pm

March 10th in Bonita Springs at 6pm

Also hear the latest on
Small Incision Facelift Techniques

Space is limited. Call to reserve your seat! 
(239) 415-7576

CLUB NOTES
cers for 2016-17 will be elected. Visitors 
and prospective members welcome. Res-
ervations are required. Call Tom Wood-
ruff at 732-0602 or visit naplessar.org.

■ The Naples chapter of PFLAG, 
Parents Families and Friends of Les-
bians and Gays, a support, education 
and advocacy group for families with gay 
or transgender members, meets at 7 p.m. 
Thursday, March 10, at Naples United 
Church of Christ, 5200 Crayton Road. For 
more information, call 963-4670 or visit 
pflagnaples.org.

■ The Gulf Coast Orchid Alliance 
holds its inaugural orchid show and 
sale Friday and Saturday, March 11-12, at 
Naples United Church of Christ. Ameri-
can Orchid Society judges will present 
awards and ribbons, and select vendors 
will have orchids for sale as well as dis-
plays of their most exquisite specimen 
plants. Hours are 10 a.m. to 5 p.m. March 
11 and 9 a.m. to 5 p.m. March 12. Admission 
is $6 ($5 with a coupon or digital image of 
any advertising). Children 12 and younger 
are admitted free. For more information, 
including details about monthly meetings 
of the alliance, call Tom Coffey at 649-
4145 or visit gulfcoastorchidalliance.com.

■ The University of Michigan Alum-
ni Club of SWFL invites all Wolverines 
and friends of the university to the annual 
dinner and scholarship fundraiser from 
5:30-9:30 p.m. Friday, March 11, at Spanish 
Wells Country Club in Bonita Springs. 
Guest speaker James Sayer, Ph.D., of the 
university’s Transportation Research 
Institute will discuss autonomous cars. 
Cost is $65 for alumni club members, $75 
for others. Sign up by sending a check 

to UM Club of SWFL, P.O. Box 770028, 
Naples, FL 34107. For more information 
about the club, email dbstanden@gmail.
com.

■ The Naples Civitan Club presents 
its sixth annual Civitan Shining Stars 
dinner dance and show at 6:30 p.m. Sat-
urday, March 12, at Artichoke & Company 
in Bonita Springs. Tickets are $50, with 
proceeds from admission, a silent auction 
and raffle benefiting people with devel-
opmental disabilities. For reservations or 
more information, go to the Naples Civi-
tan Club Facebook page, call 774-2623 or 
email naplescivitan@aol.com.

■ Naples P.E.O. meets at 9:30 a.m. 
Monday, March 14, at Emmanuel Lutheran 
Church, 777 Mooring Line Drive. All visit-
ing Philanthropic Educational Organiza-
tion members are welcome. For more 
information, call 434-6314.

■ Alumnae of Gamma Phi Beta in the 
Naples area meet for lunch and conversa-
tion on the second Monday of each month. 
The next meeting is March 14. For more 
information, call Lynne Nordhoff at 594-
8420 or email lynnecnordhoff@gmail.com.

■ The Southwest Florida Wisconsin 
Club welcomes current and former Wis-
consinites and others to join members 
for lunch at various places around Naples 
on the second Monday of the month. 
All are welcome, especially current and 
former Wisconsinites. The next meeting 
is March 14. For more information, call 
254-8812. ■

— Email club news to Cindy Pierce at 
cpierce@floridaweekly.com.
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Support group welcomes
those facing vision loss

Lighthouse of Collier invites all who 
are adjusting to the challenges of vision 
loss to join a new peer support group 
that meets from 10:30 a.m. to noon every 
Tuesday at Lighthouse headquarters.

Rick Hart, a member of the Ameri-
can Counseling Association, facilitates 
the meetings that are designed to help 
attendees learn to cope and feel less 
isolated by connecting with others who 
can relate to their situation. Friends and 
family members of those facing visual 

impairment are also welcome to attend.
Lighthouse of Collier is at 2685 Horse-

shoe Drive S. The mission of the non-
profit is to promote the development, 
implementation and on-going evalua-
tion of programs and services that foster 
independence and enhance the quality 
of life for the blind, visually impaired 
and their caregivers. For more informa-
tion about the new support group or 
other programs and services, call 430-
3934 or visit lighthouseofcollier.org. ■

GLBT and questioning adults
invited to weekly meetings

The Mental Health Association of 
Southwest Florida has started a support 
group for gay, lesbian, transgender and 
questioning adults. Sessions are from 10 
a.m. to noon every Monday at MHAS-
WFL headquarters in the Mooring Pro-
fessional Building, 2335 Tamiami Trail 
N., Suite 404, in Naples.

Group leader Reid Kirchhoff says the 
goals are for participants to:

■ Feel better with their sexuality both 
at home and in the community (i.e., 
workplace, family, friends, community 

organizations).
■ Have a safe and non-judgmental 

space with their peers to discuss the 
struggles and celebrate the victories 
they share as citizens of the gay, lesbian, 
transgender or questioning community.

■ Increase confidence in the expres-
sion of their sexuality.

There is no charge for attendance, 
and all are welcome. For more informa-
tion, call 261-5405 or email reid.kirch-
hoff@gmail.com. ■

 

Mental health advocate discusses
surviving suicide and sudden loss

Local author and mental health advo-
cate Deena Baxter discusses the Sur-
viving Suicide & Sud-
den Loss Project as 
follows:

■ 3-4:30 p.m. Satur-
day, March 5, at Unity 
Church of Bonita 
Springs – Attendance 
is free and open to 
all. No registration is 
necessary.

■ 3-4:30 p.m. 
Wednesday, March 
9, at Naples Regional 
Library, 650 Central 
Ave. Attendance is 
free, but seating is 
limited. Sign up at col-
lierlibrary.com. 

After losing her 
youngest adult son to 
suicide in 2012, Ms. 
Baxter launched the Surviving Suicide 
and Sudden Loss Project in partnership 
with the National Alliance on Mental 
Illness of Collier County. The project 

includes her book, “Surviving Suicide: 
Searching for Normal with Heart-

ache and Humor,” and 
WriteOnMyMind.com, a 
creative website inspired 
by artwork in the book 
by adult NAMI clients 
in Collier County. The 
website is a place where 
people whose lives have 
been impacted in some 
way by mental illness, 
brain injury, depression 
or sudden loss can learn 
about healing through 
their artwork.

Ms. Baxter will sell 
and sign copies of her 
book at the above pre-
sentations. All proceeds 
will be donated to the 
local NAMI chapter. A 
NAMI representative 

will also be in attendance to offer infor-
mation about programs and services 
available. 

For more information, call 784-7734. ■

Living with
back pain?

Minimally invasive surgical 
techniques to treat neck pain, 
back pain and spinal stenosis.

Neuroscience and Spine Associates
Offi ces in Naples and Ft. Myers

(239) 649-1662

R. Rick Bhasin, MD, FAANS
Board Certifi ed Neurosurgeon

Clinical Affi liation, Department of Neurosurgery
University of Florida

World Renowned 
Cataract Surgeon, 
David C. Brown

M.D., F.A.C.S

NEW LOCATION 
IN CAPE CORAL!

Coralwood Shopping Center
2301 Del Prado Blvd S, #820
Cape Coral, FL 33990

Need Help? Call Us 24/7 
239-596-1896    1-800-WEIGHT-LOSS

www.NaplesWeightLoss.com
2590 Northbrooke Plaza Drive, Suite 103, Naples, FL 34119

(Located on the corner of I-75 and Immokalee Road)

OVERWEIGHT?
Lose up to 30 pounds in 30 days!

Naples Weight Loss 
& Wellbeing

Offer Includes:  Complete comprehensive review of 

lean vs. fat body mass, 30-day diet supplements + 
(3) Laser-Lipo treatments & (2) B-12 shots (a $699 value)

 

OFFICES IN 
NAPLES, 

FORT MYERS & CAPE CORAL$299
*Must call before 3/10/16 and mention Florida Weekly when booking to receive offer ($699 value).
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Caring People, Caring for Kids

The Only Children’s 
Hospital Between 
Tampa and Miami

Keeping Kids  
Close to Home

9981 S. HealthPark Drive
Fort Myers, FL 33908

Ellana
Cancer Patient

Immokalee, Florida
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Physicians Regional 
has free lectures
on various topics

Physicians Regional Healthcare System 
hosts a series of monthly lectures and 
educational events that are free and open 
to the public. Unless otherwise noted, ses-
sions are one hour long and reservations 
can be made by calling 348-4180. Here’s 
what’s coming up:

■ Diabetes Education & Support – 
4-6 p.m. Tuesday, March 8, 15 and 29; 10 
a.m. to noon Wednesday, March 9, 16 and 
30, at 6101 Pine Ridge Road. Led by certi-
fied diabetes educator Pam Eichler, R.N. 

■ Gastric Double Balloon – 6 p.m. 
Thursday, March 3, at 6101 Pine Ridge 
Road. Dr. Mark Liberman discusses his 15- 
minute outpatient, non-surgical procedure 
for weight loss.

■ Fight the Flu – 4 p.m. Tuesday, 
March 8, at 6101 Pine Ridge Road. Dr. Elias 
Shaheen discusses how recognize serious 
illnesses such as influenza, bronchitis and 
pneumonia and the importance of treat-
ing them as something other than “a bad 
cold.”

■ Arthritis: What’s New, What Works 
– 6 p.m. Thursday, March 10, at 6101 Pine 
Ridge Road. Dr. Robert Zehr outlines ways 
to manage the pain from arthritis.

■ Colon Health – 5:30 p.m. Tuesday, 
March 22, at 6101 Pine Ridge Road. Gas-
troenterologist Alexandra Grace discusses 
colonoscopies and colon cancer screen-
ings, colon polyps, hemorrhoids and treat-
ments options. 

■ Bariatric Support Group – 3 p.m. 
Wednesday, March 23, at 8300 Collier 
Blvd. Gail Ekblad, R.N., leads this group 
and welcomes anyone who has had or is 
considering having bariatric surgery for 
weight loss. Reservations are required and 
can be made by calling Ms. Ekblad at 354-
6143 or emailing gail.ekblad@physician-
sregional.com.

■ Experiencing Shortness of Breath? 
Figure Out Why – 6 p.m. Wednesday, 
March 23, at 6101 Pine Ridge Road. Pulmo-
nologist Richard Roland discusses how he 
evaluates and treats this common symp-
ton.

■ Victory Over ‘DaFeet’ – 5:30 p.m. 
Thursday, March 24, at 8300 Collier Blvd. 
Podiatrist Cliff Burmeister how to manage 
common ailments of the foot, ankle, and 
lower leg.

■ Moving Beyond Wires: New Local-
ization Methods in Breast Surgery – 4 p.m. 
Thursday, March 31, at 6101 Pine Ridge 
Road. Fellowship trained breast surgeon 
Troy Shell discusses the latest advances 
in the detection and treatment of breast 
cancer. ■

HEALTHY LIVING

Once upon a time, sugar was mostly 
relegated to desserts. But now, exces-
sive amounts can be found in our 
everyday foods and beverages, and it’s 
taking a toll, according to recently pub-
lished studies.

The University of 
Texas MD Ander-
son Cancer Center 
exposed high-sugar 
diets as major risks 
for cancer, especial-
ly breast cancer.

The Frontiers 
in Molecular Neu-
roscience journal 
indicates that sugar 
may cause not only 
diabetes and obesity, 
but also brain defects similar to those 
triggered by stress or abuse.

Sugar accounts for much of our coun-
try’s weight gain and the rise of fatty 
liver disease.

“We already knew it was very bad 
for us, but alarming new evidence just 
keeps pouring in,” says nutritionist 
Cherie Calbom, who is known as “The 
Juice Lady.”

Despite the case against excessive 
sugar intake, Ms. Calbom says, its prev-
alent use remains in things like ketch-
up, yogurt, canned soup, salad dress-
ing, tomato sauce, bread, granola bars 
— not to mention soda and dessert-
style coffee beverages.”

That’s why she suggests taking full 
control of the sugar in your diet by 
making your own meals, snacks and 
drinks. Her most recent book, “The 
Juice Lady’s Sugar Knockout,” offers 
recipes for overcoming sugar. 

Here is the formula for a juice Ms. 
Calbom recommends to help curb your 
craving for carbs, followed by some 
alternative takes on some very tradi-
tional desserts for those times when 
you simply must acknowledge — and 
assuage — your sweet tooth.

 “These recipes let you know that, 
once you decide to live without 
sugar, it’s deliciously possible,” she 
promises. ■

Jerusalem Artichoke
Juice Cocktail
3-4 carrots
2 celery ribs

1 Jerusalem artichoke
1 cucumber (peeled if not organic)
1 lemon (peeled if not organic)
½ green apple
Wash produce first and, once juiced, 

drink as soon as possible.

Knockout Chocolate Mousse
1 medium avocado, ripe
2 Tbsp. unsweetened cocoa powder
2 Tbsp. coconut nectar (or ¼ tsp.       

   stevia)
6 Tbsp. almond milk

Optional: pistachios, strawberries,    
   raspberries or goji berries

Put large chunks of avocado flesh in 
the blender. Add the cocoa, sweetener 
and almond milk. Blend, starting on 
low and then moving to high speed 
until smooth. If the avocado is larger, 
you will need a bit more of each ingre-

dient. If the mixture is too thick, drizzle 
in a bit more almond milk. Add more 
cocoa or sweetener to taste. Refrigerate 
the mousse and serve cold, topped with 
nuts or berries if desired.

Beet Brownies
½ cup mashed silken tofu, medium    

   firmness
½ cup beet juice, vegan milk or water
½ cup maples syrup or coconut nec-

tar
½ cup coconut oil
1 tsp. vanilla
½ cup garbanzo flour
½ cup cocoa powder
1 ½ tsp. baking powder
½ cup beet pulp or finely grated beets
½ cup unsweetened chocolate chips
½ cup chopped nuts or cacao nibs

Combine tofu, beet juice (or other 
liquid), maple syrup or coconut nectar, 
coconut oil and vanilla in a blender and 
blend until smooth and creamy. 

In a mixing bowl, sift together flour, 
cocoa, and baking powder. Mix well. 
Add beet pulp or grated beets, and 
mix to distribute evenly throughout the 
flour. Stir in chocolate chips and nuts.

Add blended mixture to flour mix-
ture. Mix well to combine ingredients 
and form a batter.

Transfer the batter into an 8-inch-by-
8-inch baking pan that has been gener-
ously oiled and floured. Bake at 350 
degrees for about 25 minutes or until 
firm to the touch. Let cool in pan before 
slicing and removing.

Almond Butter Balls
The author says this recipe yields a 

lot, so you can freeze the balls and grab 
a few when you need a snack or crave 
something sweet. It’s worthwhile to 
make them all at once and freeze them 
or keep them in the fridge for up to 10 

Satisfy your sweet tooth 
without loading up on sugar

SPECIAL TO FLORIDA WEEKLY_________________________

CALBOM

Beet Brownies.

Chocolate Mousse

COURTESY PHOTOS

Jerusalem artichoke-based juice cocktail.

SEE SWEET, A29 

Dr. Bradley Piotrowski, DDS, MSD Is A Leading Periodontist in dental implants, the permanent, hassle-
free solution to loose or missing teeth. His expertise in having done thousands of implants allows him to 

What Are Dental Implants?

More Affordable Than You Think.

Are Implants For You? 
 

and explain your options. Call today to make an appointment.

ENJOY THE BENEFITS OF 
DENTAL IMPLANTS!

Throw away your dentures
No more gooey, messy adhesives

 and feeling teeth

HELPING YOU KEEP YOUR SMILE FOR A LIFETIME! PLEASE VISIT NAPLESDENTISTPRACTICE.COM

DR. BRADLEY PIOTROWSKI, DDS, MSD
1044 Castello Drive, Suite 202, Naples, FL 34103

239-263-6003

Receive a 
FREE 

SCREENING
($140 value)

HURRY! 
Offer Expires 3/3/16



days, she adds.
16 oz. almond butter, crunchy or      

   creamy
1 tsp. cinnamon
1 cup shredded unsweetened coconut  

   flakes or finely chopped nuts
¼ tsp. stevia or ¼ cup coconut nectar
2 cups rolled oats or oat flour
Mix almond butter and sweetener 

together in a bowl. Use oats as they 
are, or blend them until they assume a 
powder-like texture or use almond flour. 
Add oats to the nut butter/sweetener 
mixture and mix until combined, work-
ing with hands. Adjust consistency if 
necessary.

Roll batter into small balls (wet hands 
often to prevent mixture from sticking 
to hands). Roll balls in coconut flakes 
or chopped nuts. Chill and eat. Makes 
40 balls. 

Gluten-free, Sugar-free
Carrot Cake with Dairy-free
Frosting
Dry ingredients:
   ½ cup ground pumpkin seeds
   ¼ cup coconut flour
   1 tsp. baking powder
   1 tsp. cinnamon
   ½ tsp. allspice
Wet ingredients:
   2 cups shredded carrots (or lefover        

      carrots from juicing)
   ¼ cup unsweetened applesauce
   ½ cup sunflower seed butter
   ½ cup coconut nectar

   4 pastured organic eggs
Dairy-free frosting:
   1 cup coconut oil
   1 cup coconut yogurt
   1 cut cream off the top of a can of  

      full-fat coconut milk
   1 Tbsp. pure vanilla extract
   3 Tbsp. coconut nectar

Preheat oven to 325 degrees. Grease 
and flour the bottom of two 8-inch 
round cake pans. 

Combine dry ingredients in a large 
bowl; mix well.

In a small bowl, whisk the eggs until 
frothy.

In another large bowl, combine car-
rots or carrot pulp, applesauce and sun-
flower seed butter. Stir in eggs and 
combine well.

Stir dry ingredients to the wet ingre-
dients until well combined.

Divide the batter between the two 
cake pans and bake for 25-30 minutes or 
until a toothpick comes out clean.

Put all frosting ingredients in a blend-
er and process until smooth. Allow the 
mixture to set in the refrigerator for sev-
eral hours to overnight before spreading 
a layer on the top of each cake layer. 
Chill and serve.

Serves eight. ■
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Handful of almonds each day
improves health, study shows

UNIVERSITY OF FLORIDA

Just add a handful of almonds: a Uni-
versity of Florida study suggests that 
improving one’s diet can be as simple as 
that.

Researchers studied the effect that the 
addition of almonds can have on a per-
son’s diet quality, based on data collected 
from 28 parent-child pairs living in north 
central Florida.

The parents were instructed to eat 
1.5 ounces of whole almonds each day 
during the three-week intervention por-
tion of the research period, and the chil-
dren were encouraged to eat half an 
ounce of whole almonds or an equiva-
lent amount of almond butter each day. 
Although only one parent and one child’s 
habits were analyzed in the study, which 
was published in the Journal of Nutrition 
Research, the researchers encouraged the 
whole family to participate and provided 
enough almonds and almond butter for 
everyone in the family to eat.

At the beginning of the 14-week 
research period the research subjects’ 
average Healthy Eating Index scores were 
53.7 ± 1.8 for the parents and 53.7 ± 2.6 for 
the children. The Healthy Eating Index 
is a measure of diet quality that assess-
es conformance to the USDA’s Dietary 
Guidelines for Americans. A score below 
51 is reflective of a poor diet, a score 
between 51 and 80 reflects a need for 
improvement and a score greater than 80 
indicates a good diet.

After the almond intervention, the 
average Healthy Eating Index score for 
parents and children increased, with par-
ents’ average increasing to 61.4 ± 1.4 and 
children’s average increasing to 61.4 ± 
2.2. They increased their Healthy Eating 
Index component scores for total protein 
foods and decreased the intake of empty 
calories.

The researchers believe the parents 
and children were replacing salty and pro-
cessed snacks with almonds, said Alyssa 
Burns, a doctoral student in the UF/IFAS 
food science and human nutrition depart-
ment who conducted the study.

Over the past 20 years, per-capita con-
sumption of nuts and seeds has decreased 
in children 3 to 6 years old, while the con-
sumption of savory snacks — like chips 
and pretzels — increased. Researchers 
were interested in studying the addition 
of almonds into 3- to 6-year-old children’s 
diets, because encouraging healthy eating 
habits during early childhood can have 
numerous lifelong benefits.

“The habits you have when you are 
younger are carried into adulthood, so if 
a parent is able to incorporate almonds 
or different healthy snacks into a child’s 
diet, it’s more likely that the child will 
choose those snacks later on in life,” Ms. 
Burns said.

They were also interested in learning 
how easy or difficult it is to incorporate 
almonds into the diets of preschool-aged 
children — an age when food preferences 
are developed.

“Some of the challenges that we saw 
were that the kids were getting bored 
with the almonds, or they didn’t like the 
taste of the almonds or the almond but-
ter,” Ms. Burns said.

To counter that, she said they came 
up with creative ways for the parents to 
incorporate the almonds into their chil-
dren’s diets — for instance, adding them 
to familiar foods like oatmeal, smoothies 
or sandwiches.

The study’s results suggest whole food 
approaches, like adding almonds to one’s 
diet, may be an achievable way to improve 
overall public health.

“Adding a variety of fruits, vegetables 
and nuts to your diet can improve your 
overall diet quality,” Ms. Burns said. ■

Carrot cake

MonaLisa Touch™ is a minimally 
invasive fractionated CO2 laser 
that stimulates the vaginal and 
vulvar tissues to produce 
collagen and thus promotes 
revitalization of the vagina and 
restores the vaginal tissue to a 
pre-menopausal state.

Look who’s talking about it.TM

Is dryness
affecting your intimacy?

MonaLisa TouchTM Laser Therapy  
is your answer!

 

Call us at: 1-866-527-3507 
www.UrologyOfNaples.com

3291 Woods Edge Parkway, Suite 100, 
Bonita Springs, FL 34134

400 8th St. N., Naples, FL 34102

Joanna K. Chon, MD, FACS

° Urology
°  Female Pelvic Medicine 

and Reconstructive Surgery

MonaLisa Touch™ laser treatment is a minimally invasive 
procedure that takes less than 5 minutes.

 
long-lasting results
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A native Midwesterner with the right 
training and experience to provide the 
personalized care you deserve:

 Doctorate of Osteopathic Medicine  
  at Des Moines University (Iowa)

 
  at Advocate Lutheran General  

 

Now accepting adult patients.

• CREMATION/
     PERSONALIZED OPTIONS

• PRIVATE VIEWING ROOMS

• TRADITIONAL FUNERALS

• TRANSFER OUT OF STATE

• PRE-PLANNING

Helping Families Connect, 
Honor and Remember

FULLERFUNERALHOME.COM
NORTH NAPLES 592-1611 | EAST NAPLES 417-5000

PET TALES
Shedding season is just around the corner

BY DR. MARTY BECKER AND 
KIM CAMPBELL THORNTON
Universal Uclick

The No. 1 complaint of pet owners is 
shedding, sometimes aptly referred to 
as “blowing coat.” And while you can 
reduce the risk of a “fur-nado” with 
regular brushing and some other basic 
strategies, there’s no magic solution to 
put an end to the hair flying around 
your home as dogs start to shed their 
winter coats and new hair comes in. 

The dirty little secret about dogs is 
that they all shed, but some share more 
falling fur than others. Double-coated 
dogs — such as Alaskan malamutes, 
chow chows, Shetland sheepdogs and 
Siberian huskies — are the most obvious 
shedders. Other breeds that can leave 
your furniture and clothing coated with 
hair include German shepherds (com-
monly nicknamed “German shedders”), 
Labrador retrievers, beagles and pugs.

One of the interesting facts about 
canine hair loss is that shedding is affect-
ed by the type, intensity and duration of 
light exposure. As the days grow warmer 
and longer, dogs doff their heavy winter 
coats and replace them with a light-
weight summer version. Depending on 
the individual dog, shedding season can 
last for up to two months.

Dogs who spend most of their time 
indoors are still influenced by the natu-
ral light that comes in through windows, 
but they typically shed small amounts 
year-round rather than having a season-
al heavy shed. Since these are usually 

small breeds, they normally wouldn’t 
shed as much fur as a larger dog anyway.

Hormones also affect the amount of 
hair dogs shed. Females who aren’t 
spayed usually shed twice a year, at 
the same time they’re in heat. Spayed 
females don’t have that periodic surge 
of hormones, so they develop a full coat 
that sheds year-round.

First-time owners of thick-coated 
dogs may think their pet has a skin con-
dition when his fur starts coming out in 
big clumps. Unless he has actual bald 
spots, though, this is normal. 

The shedding process is a healthy, 
natural cycle, but we know that some-
times it can have you pulling out your 
own hair. We’ve gathered some tips to 
help you keep shedding under control, 
or at least manageable, until Mother 
Nature delivers your dog’s new coat. 

■ Brush your dog every day with a 
rubber curry brush or nubby shedding 
glove. That allows you to get loose hair 
out at the time and place of your choos-
ing, preferably outside or in your garage. 

■ For a dog with a double coat, pur-
chase an effective undercoat rake and 
use it regularly to thin the winter coat.

“This allows air to circulate and helps 
to prevent skin issues and mats,” says 
groomer Barbara Cole Miller of San 
Juan Capistrano, California. 

■ Using a slicker brush, start with the 
hind feet and work your way up to the 
front of the dog, recommends groomer 
Julie Ellingson of Sacramento, Calif. Be 
sure you go all the way through the fur, but 
be careful not to dig into the skin. Use a 
metal comb to check for tangles as you go.

■ A warm bath followed by a thor-
ough blow dry can help to loosen out-
going fur. Brush out as much hair as 
possible while the wet coat still has 
shampoo in it. Fur will come out more 
easily when it’s lubricated with sham-
poo, Ms. Ellingson says. 

■ Outsource defuzzing to a profes-
sional groomer. He or she has the skill 
and tools to accelerate removal of the 
winter accumulation of undercoat. A 
high-powered professional dryer wield-
ed by an experienced groomer will loos-
en and release undercoat more easily 
and quickly than you can at home.

■ If all else fails, put a bodysuit or 
T-shirt on your dog to help contain the 
hair, stock up on sticky-tape rollers and 
remember that it probably won’t last 
more than a few weeks. ■

Pets of the Week
>> Ava is a beautiful 
domestic shorthair 
who is about 5 
months old. She’s 
friendly, affectionate 
and playful.

>> Eddie is a hand-
some domestic short-
hair who is about 5 
months old. He loves 
to have his thick, rich 
coat petted.

>> Lanai is a 
10-year-old domestic 
shorthair who has a 
great personality. He 
has been declawed 
in the front. As a cat 
over 5 years old, 
Lanai’s adoption is 
free to a qualifi ed 
senior citizen and a 
complete care pack-
age is included.  

>> Porshe is a 
friendly 2½-year-old 
domestic shorthair 
who has been in the 
shelter for several 
months and longs 
for and deserves a 
forever home.

To adopt or foster a pet
This week’s pets are from Collier County Do-
mestic Animal Services. Adoption fees for cats 
are $60 and dogs are $85 and include sterilization 
surgery, vaccinations, pet license, ID microchip 
and a bag of food. Visit DAS at 7610 Davis Blvd. 
from 11 a.m.-6 p.m. Monday-Saturday. Adoptable 
dogs and cats from DAS are also at For Footed 
Friends in Marquesa Plaza on Livingston Road 
from 11 a.m. to 2 p.m. the fi rst Saturday of every 
month. For more information, call 252-7387 or 
visit colliergov.net/pets.

COURTESY PHOTO

Frequent brushing is the best way to stay on 
top of a shedding coat.



THE DIVA DIARIES
You say tomato, and I say pass the wine, please

It must be that time of year because 
I start to get a little prickly as we 
approach the end of snowbird/tourist 
season.

Now, before any of my Midwestern 
neighbors start tapping out any angry 
emails, know that I truly appreciate 
our visitors from the chillier climates 
and I am grateful that they keep our 
Olive Gardens and Red Lobsters in 
business. 

Yes, the traffic is painful, but with-
out tourists, our outlet malls would 
surely become ghost towns. 

And maybe navigating the South-
west Florida roads during high sea-
son is good for not only keeping our 
reflexes keen, but also keeping our 
heart rates up. So, I’m not bashing our 
lovely guests.

It’s just that when folks who aren’t 
from around these parts butcher the 
pronunciations of some of our towns, 
or misspell them, I feel compelled to 
correct them. 

Even if they are strangers.
Recently, I was in Publix waiting to 

buy my box of wine (I seem to drink 
more during season; it’s a medicinal 
thing) when the gray-haired lady in 
front of me wearing turquoise Capri 
pants and Crocs asked the cashier 
how far away “BONE-ita Springs” 
was. 

Before the cashier could even 
open her mouth, I chimed in, “It’s 
only about 20 minutes away — 
and just to be helpful, it’s pro-
nounced BUN-ita.”

“That’s odd,” she said. “Are you 
sure?”

Am I sure? 
I’ve lived here since I was 

a very wee diva and attended 
Bonita Springs Middle School. Of 
course, I’m sure. 

But I didn’t say that. I just 
smiled politely and nodded (I 
smile politely often during season; 
that’s where the medicinal Pinot 
Grigio comes in).

I received my own schooling 
in regional pronunciation the first 
time my husband took me to visit 
his home state of Tennessee. When 
I called Knoxville, the town where 
he grew up, KnoxVILLE, he cor-
rected me.

“No, darlin,” he said. “That’s not 
how we say it. It’s KNOX-vull.” 
I also learned that a neighboring 

town to the south was not MaryVILLE. 
According to Todd, it was “MUR-vull.”

Down here, we have the visitors 
who enunciate Punta Gorda, so that 
it comes out all wrong: “POON-
Tah Gorda.” Drop the ‘T’ and the 
poo, please — it’s simply “Pun-
nah Gorda.” Boca Grande is not 
“Boca Grahnd-day,” it’s just “Boca 
Grand” and Matlacha is not too 
confusing — it’s simply “Matt-
luh-shay.”

The worst offense however, 
is when our little corner of the 
state makes national news (which 
is rarely for anything good, unfor-
tunately) and the reporters spell 
Fort Myers as “Fort Meyers.” 

The hairs stand up on my arms 
when that happens. 

And just as a general note, y’all, 
down here a sweet carbonated 
beverage is not “pop,” it’s “soda.”

Thank you and please enjoy the 
remainder of your stay (I’m smil-
ing politely). ■

— Ciao for now, my lovelies! 
Stay tuned for another divalicious 
diary entry next week …
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stephanieDAVIS 
sdavis@floridaweekly.com
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THE IMPORTANCE OF A 
COMPREHENSIVE EXAM

A comprehensive dental exam goes far 
beyond looking for signs of tooth decay. 
It’s also necessary to take a complete 

medical history to alert the dentist to health 
conditions and/or medications that may aff ect 
future oral health and dental treatments. Th e 
dentist or hygienist will want to assess the 
health of the gums as well, by measuring the 
depth of periodontal pockets, plaque/calculus 
buildup, and infl ammation. Th is is important  
because gum disease can lead to tooth and 
bone loss and has been linked to heart disease, 

diabetes, and other diseases. In addition, it’s 
important to look for signs of mouth and throat 
cancer, as well as other suspicious growths and 
cysts that a dentist may be the fi rst to spot. 

We believe that preventive dental care, 
including regular professional care, daily 
brushing and fl ossing, and a well-balanced diet, 
is key to keeping your teeth and gums in good 
health well into your later years. Let us help you 
keep that dazzling smile. Call us to schedule an 
appointment. Th is column is brought to you in 
the interest of better dental health.

by George M. Mantikas, DMD and Angela V. Litvak, DMD

A Practice For

Optimal Dental Fitness

George M. Mantikas, DMD, LLC
5100 Tamiami Trail North, Naples, FL

WINTER 
 SPECIAL

Good until March 31, 2016.

Comprehensive Exam
Radiographs
Cleaning  

$99
NEW

Habitat 
Home Store
Offering Home Furnishings
11127 Tamiami Trail East
Naples, FL 34113

239-732-6388
Habitat
ReStore
Offering Building Materials 
& Appliances
5430 Yahl Street
Naples, FL 34109

239-260-5256

Our stores provide a critical 
funding stream for the building 
of Habitat homes.

For complimentary donation 
pickup, call 239-732-6388
Store Hours:
Mon-Fri 10am-6pm, Sat 10am-4pm

HabitatStores.org

SHOP | DONATE | VOLUNTEER

(Adult & Pediatric)

MEET OUR PHYSICIANS
Penny J. Orr, OD , MD , MD , OD , OD

SWFLEYE.COM

CALL TODAY TO SCHEDULE YOUR APPOINTMENT!





Naples
T O P

 1%
Our Experience Counts. Our Expertise Sells.

luxee x c l u s i v e l y

From Port Royal to Bonita Beach, 
The Bua Bell Group serves the Luxury Market.
We’re Local, We’re Global!

BuaBellSellsNaples.com  |  BuaBellGroup@JohnRWood.com
Emily K. Bua 239.659.6115 or Tade Bua-Bell 239.595.0097    

Quail West $2.995 M
6511 Highcroft Drive

Seasons at Naples Cay $4.175 M
81 Seagate Drive #1102
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On the Move
Who’s going where, doing what on 
the local business scene. B3 

House Hunting
Lake and fairway views
in Miromar for $625,000. B10 

Tailgate time
The Shelter’s Gentle’men get together, 
and more Networking photos. B8-9. 

C
BY OSVALDO PADILLA
opadilla@fl oridaweekly.com

AN YOU JUST IMAGINE NOT HAVING TO WORK 
anymore? Your time, after a lifetime of 
labor, is finally yours. 

If you want to spend the morning 
kayaking or barbecuing or shooting 36 

holes at the golf course, go ahead. It’s your time.  
Or maybe what the poet James Thomson 

envisioned is more what you have in mind.  

An elegant sufficiency, content, 
Retirement, rural quiet, friendship, books. 
                  — “The Seasons: Spring” 

        by James Thomson 

Alarmingly, for Floridians and Americans 
as a whole, the dream of retirement is becom-
ing less likely to happen. Retirement savings 
continue to decline, and most households fall 
short of recommended savings targets that 
will allow retirees to maintain their standard 
of living once they’ve stopped working.  

A new program called myRA is trying to 
do its part to reverse that trend and help put 
people who otherwise wouldn’t be saving 
for retirement on the path to freedom and 
relaxation in their golden years. The Treasury 
Department launched the program in Novem-

SEE RETIRE, B4 

Retirement planning
New myRA 

plan tries
to make 

things
simple

COURTESY IMAGE

“Setting up a myRA account is free, and contributing even a small amount each paycheck 
is an important first step to financial security in the future.”

— Richard Ludlow, myRA executive director



C H R I S  A L L N A P L E S . C O M   /   2 3 9 . 5 7 2 . 2 2 0 0   /   W W W . A L L N A P L E S . C O M

 &  Best Realtor In SW Florida As Voted By Naples Daily News Readers’ Choice Award

E X P E R T  R E P R E S E N T A T I O N  I N  N A P L E S  S I N C E  1 9 8 4
C O M P A N Y W I D E  D O W N I N G  F R Y E  R E A L T O R  I N  2 0 1 1  &  2 0 1 3#1

CHRISTOPHER A. BRAUN
B R O K E R - A S S O C I A T E ,  C R S

Pelican Bay

17th Floor

3B/3B Perfection

Coquina Sands

3 Blocks to Beach

5B/4B 

Fully Renovated

Move-In Ready

$2,150,000

Pristine Lely

Lakefront

4+Den/4B  

Built 2006

12’ to 14’ Ceilings

$1,195,000

Moorings

Oversized 

Lot & Pool

5B/4.5B  Built 2007

Ideally Designed

$2,4 5,000
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Gorgeous Vanderbilt Landings .... $749,000

5 residences priced from $355,000 to $409,000...
walk to beach and views!

“The Beach Cottage”

Olde Naples

3 Blocks to Beach

Built 2013 : 4+ Den

Gorgeous & Impeccable

$3,995,000

2 0 1 5 ,  2 0 1 3 ,  &  2 0 1 1  # 1  R E A LT O R  C O M PA N Y  W I D E
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Anna Liu Ken Thomas Bob Schoonmaker

Bill Hallal Kathy Houck Thomas Abood

IT’S NOT HOW WELL THEY’LL WORK FOR US.
IT’S HOW WELL THEY’LL WORK FOR YOU.

The Huntington Private Client Group continues to grow. 

Call us to put them to work for your banking business. 
239-594-5900

Member FDIC.      ®, Huntington® is are federally registered service marks of Huntington Bancshares Incorporated. 
Huntington® Welcome™ is a service mark of Huntington Bancshares Incorporated. ©2015 Huntington Bancshares Incorporated.

MONEY & INVESTING
Investing in emerging markets has risk, but upside worth it

Children are expensive, frustrating, 
time consuming, and carry almost every 
pathogen known to man, which they are 
happy to pass along to you.  

But the joy of watching your kids 
grow into adulthood somehow makes it 
all worthwhile.  

I often find myself wondering what 
my boys will be like in 10 years or even 
20 years. It makes me smile just imagin-
ing the possibilities. In investing, coun-
tries that have not quite developed into 
true mature and developed economies 
are known as emerging market countries.  

In the past week, there has been a lot 
of debate about buying stocks in these 
countries. One prominent research 
report even called investing in emerging 
markets today “quite possibly the trade 
of the decade.”   

So what are emerging markets invest-
ments and what are the potential benefits 
and risks in putting money in these areas?

A more precise definition of emerg-
ing market countries are those nations 
that share some characteristics of more 
economically developed countries but 
still lack in some areas. Examples of 
emerging market countries include Bra-
zil, Russia, India, China, South Korea 
and Mexico.  

Directly buying individual stocks 
and bonds in these countries’ compa-
nies is often difficult and sometimes 
even prohibited by governments, so 
investors gain exposure to these coun-
tries through either mutual funds or 
Exchange Traded Funds. An example 
of this is the IShares Emerging Market 
ETF, ticker EEM. This is a very large 
Index ETF that holds stocks in compa-
nies like Samsung, China Construction 
Bank and Taiwan Semiconductor.  

So why is emerging market investing 
getting a lot of attention?  

The primary reason is that many of 
these countries’ stock prices have been 
beaten down as of late, and several 
prominent analysts now believe that 
they are ready for a dramatic rebound.  

The Chinese stock market problems 
are often in the news because the market 
is so large, but other emerging markets 
have also been sharply lower in recent 
months. The cause of these downturns 
is mainly a dramatic slowdown in eco-
nomic growth. Countries like China, 
Mexico and South Korea all rely on 
exports to drive their economies and 
they did well when the U.S. and Western 
Europe were consuming their products. 
But now that many of the developed 
countries are no longer growing, many 
emerging market countries have too 
much capacity and too few customers.

The big question now is whether 
“cheap” emerging market valuations are 
a true value or a value trap?  

On one hand, emerging market valu-
ations are now trading at an almost 30 

percent discount to developed stock 
prices and only at 10 times prices to 
earnings multiple. In fact, emerging 
markets have only been this cheap six 
times in history and in each of the pre-
vious instances, emerging markets have 
rallied dramatically.  

So by looking at valuations, both 
absolute and compared to developed 
countries, an investment in emerging 
markets looks like a good bet. In addi-
tion, many analysts believe that some 
developing countries like the Philip-
pines, Malaysia and Indonesia are still 
experiencing tremendous growth and 
have significant upside potential — buy 
are still incorrectly being penalized by 
China’s weakness.

But there is a lot of risk in putting 
money in less developed countries. For 
one, there is risk that exports from 
emerging markets will fall further and 
their economies will experience further 
negative growth.  

Exports from China and South Korea 
fell by double digits in January. In addi-
tion, many emerging market companies 
have borrowed heavily to fund their 
growth and without a growing economy, 
some could default.  

If this occurs, even liquid compa-
nies in these countries will be hurt as 
investment dollars flee the country. And 
finally, the unpredictability of emerging 
market governments, especially in times 
of recession, makes investing in these 
countries especially risky. One never 
knows what rules or regulations these 
states will impose at the expense of out-
side investors.

So are emerging markets a good 
investment?  

I am a believer in both diversification 
and value plays, so I think a part of any 
portfolio should contain emerging mar-
ket stocks and bonds.  

But it is definitely not for someone 
with a short investing timeframe nor for 
a conservative investor. And it should 
make up a relatively small portion of a 
portfolio, in my opinion.  

But there may be some significant 
upside here and I am willing to take the 
chance. ■

— Eric Bretan, the co-owner of Rick’s 
Estate & Jewelry Buyers in Punta Gorda, 
was a senior derivatives marketer and 
investment banker for more than 15 
years at several global banks.

a
n
e
i
t
E

ericBRETAN
estaterick@gmail.com

 Awards & Recognition

David Morri-
son, a partner in the 
Naples office of the 
national law firm of 
Quarles & Brady LLP, 
was named Attorney 
of the Month for Feb-
ruary by Legal Aid 
Service of Collier 
County. Mr. Morri-
son has more than 30 years of experi-
ence representing financial institutions, 
developers, investors and individuals in 
real estate development, transactions 
and mortgage lending. He is the found-
er of Triumph Development Corp., a 
Naples luxury homebuilder, as well as 
two former Naples law firms.

Gary Personette 
of The Personette 
Group of Wells Fargo 
Advisors has been 
named Mentor of the 
Year by Champions 
For Learning in rec-
ognition of his dedi-
cation to students 
in the Take Stock In 
Children program. Mr. Personette also 
introduced the INCubator Entrepre-
neurship Program to Collier County 
Schools and serves on the board of 
directors for Champions For Learning.

 Aviation

Chris Rozansky has been named exec-
utive director of the city of Naples Air-
port Authority. Mr. Rozansky has served 
as director of the Venice Municipal Air-
port since 2010, as its new executive 
director. He will join the Airport Author-

ity March 28 and 
take on the executive 
director position April 
16. Executive Direc-
tor Ted Soliday, who 
has held the position 
since 1994, will retire 
April 15. Mr. Rozan-
sky served internships 
at four airports and 
graduated from Ohio State University in 
2003. He joined Collin County Regional 
Airport in McKinney, Texas, where he 
became operations manager, before mov-
ing to Venice. The Florida Department 
of Transportation named him 2012 Avia-
tion Professional of the Year, and Airport 
Business magazine named him among 
the 2012 Top Forty Under 40 in the 
airport business. He holds the certified 
member designation from the American 
Association of Airport Executives.

 Law

Brad Galbraith, 
Esq., a Florida Super 
Lawyer who is also 
board certified in 
wills, trusts and 
estates by the Flor-
ida Bar, has joined 
Naples-based Woods, 
W e i d e n m i l l e r , 
Michetti & Rudnick 
LLP as a partner and chair of the firm’s 
estate planning group. With his addition, 
the firm becomes Woods, Weidenmiller, 
Michetti, Rudnick & Galbraith, PL. Mr. 
Galbraith began his professional career 
as a CPA and graduated summa cum 
laude from Indiana University School 
of Law. He keeps his CPA license active, 
has licenses to practice law in Florida 
and Indiana and is also licensed to prac-
tice law in the U.S. Tax Court. ■

MORRISON

PERSONETTE

ROZANSKY

GALBRAITH

ON THE MOVE 



B4    BUSINESS    WEEK OF MARCH 3-9, 2016 www.FloridaWeekly.com    NAPLES FLORIDA WEEKLY

(800) 246-1129  
www.bluecapitalcleaning.com

Offi ce Cleanings | Construction Cleanup | Floor Care

ber and describes it as a starter retirement 
savings account for people without access 
to a retirement savings plan at work.

The myRA program provides a very 
easy sign-up procedure to establish an 
account. Visitors to the myRA website 
only need their Social Security number 
and an ID, like a driver’s license. New 
account holders determine how much 
they want to contribute. They can decide 
to put in just a couple of bucks a month. 
They can have the money taken directly 
out of their paychecks or from a bank 
account. There are no minimum invest-
ment fees and there are no penalties for 
taking out the money you put in. 

The money is invested in a U.S. Trea-
sury Bond fund, earning a modest albeit 
reliable return. The fund earned 2.3 per-
cent in 2014 and earned an average annual 
return of 3.19 percent over the 10-year 
period ending December 2014. 

“Members of underserved communities, 
employees of small businesses and peo-
ple who work part time can begin saving 
with myRA to lay the foundation for retire-
ment,” said myRA Executive Director Rich-
ard Ludlow. “Setting up a myRA account is 
free, and contributing even a small amount 
each paycheck is an important first step to 
financial security in the future.”

The looming crisis
Florida businesses fall short of the 

national average when it comes to provid-
ing retirement benefits to their employ-
ees. Nationally, an average of 66 percent 
of private businesses provide retirement 
benefits, according to the Bureau of Labor 
Statistics. In Florida, the number is about 
46 percent. That leaves more than half 
of the state’s workers on their own when 
it comes to figuring out how to save for 
retirement. 

It’s one indicator of a looming retire-
ment savings crisis. It’s estimated that 
the collective savings gap among work-
ing households throughout the country 
is somewhere between $7 trillion to $14 
trillion. Most households fall short of 
recommended savings targets that will 
allow retirees to maintain their standard 
of living after they’ve retired. 

To maintain its standard of living in 
retirement, the typical working American 
household needs to replace roughly 85 
percent of pre-retirement income, accord-
ing to the National Institute on Retire-
ment. 

Steve Zakarias and Erica Carroll, who 
we found while taking their 1-year-old 
baby Owen for a stroll in a Cape Coral 
park, are a rarity. At 28 and 30, respec-
tively, the young couple is socking away 
money in an employer-provided 401k 
plan. They’ve got a five to 10 year finan-
cial plan, too. At their relatively young 
ages, they have the long game in their 
sights. 

“It’s scary, because Social Security isn’t 
going to be a great plan when I get older,” 
says Ms. Carroll.

A few miles away, Keith Holquist, a 
27-year-old graveyard shift warehouse 
worker, takes advantage of the afternoon 
lull at the market. He loads plastic bags 
filled with bread, meat and other basics 
into the trunk. He recently moved to 
Florida from Maryland “for a fresh start,” 
he says. He doesn’t have any savings. 

“I’ve just been trying to work and make 
money. It’s getting harder to retire,” he 
says. “If I have an extra $100, that’s still 
gas and tolls. If I’m lucky I might have a 
couple of bucks left over.” 

Mr. Holquist’s employer doesn’t offer 
retirement benefits. While he’s the per-
fect candidate for the myRA program, he 
says he won’t participate in the federal 
program. 

“I don’t trust ’em. I’d be a fool too. I’d 
rather hold on to my money.” 

Save early, save often
Financial planners for their part say 

they’re confident in the security of the 
government investment. They’re just not 
sure it’s the best idea for even novice 
investors. 

“I like the concept of trying to at least 
get people in the habit of savings.

It (myRA) is an interest-bearing account 
that is extremely conservative, so it has 
some risk although no equity exposure,” 
says Scott Schatzle, owner/president of 
Mutual Trust Advisory Group in Fort 

Myers. The risk, as 
he explains it, is in 
putting money away 
without getting a good 
enough rate of return 
on it. The myRA fund 
earned 2.3 percent in 
2014 and earned an 
average annual return 
of 3.19 percent over 
the 10-year period 
ending December 2014. At those kinds of 
rates, the money and the interest it earns 
barely keeps up with inflation.

“Anybody who has money in retire-
ment, the goal is to have a return two 
times the inflation rate. It would be very 
difficult for someone to live on a 2 per-
cent return…  I think it comes down to, 
what’s the goal for that money? Once 
we’ve identified that there’s a bucket of 
money for retirement, and we want to try 
to grow it. The worst thing you could do 
is take that money and grow it at 1 or 2 
percent,” said Mr. Schatzle. 

While myRA is trying to make sign-
up simple, many private online services 
like Scottrade, Ameritrade or Etrade also 
provide alternatives for people who want 
to start saving. Although the sites might 
require a few more steps, they do offer 
IRA investment accounts. Many of the 
funds they offer don’t charge transaction 
fees. However, novices might be a little 
put off by having to put some thought into 
which fund to buy. The myRA program 
eliminates this layer by offering solely the 
U.S. Treasury Bond.  

Whatever its plus or minuses, the myRA 
program aims to have people start get-
ting into the habit of savings. Eventually, 
participants are expected to transfer their 
myRA funds into a higher-yielding plans. 
But in the meantime, novice investors 
should get in the habit of tracking the fun-
damentals when it comes to their money. 

“Everybody needs to start with a budget 
and they need to track their cash flow,” 
said Mr. Schatzle. “See if you have discre-
tionary income. Then you have to have 
the behavior to set aside those funds.” 

Creating a mechanism that will keep 
you saving month after month is key. 

“If you’re not sav-
ing money, there’s 
no investment that’s 
going to get you 
where you need to be 
for retirement,” said 
Brian Simon, a finan-
cial advisor for Alli-
ance Financial Group 
in Fort Myers. 

“The good thing 
about a 401(k) at work 
is it’s systematic. You get used to getting 
it taken out so you don’t miss it. But you 
can still save on your own systematically. 
Whether you do it in an IRA, an investment 
account or a savings account. If you have it 
auto-deducted, it will actually happen.” ■

RETIRE
From page 1

SCHATZLE

SIMON
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Encore Realty, LLC  |  2240 Venetian Court, Naples, FL 34109
Cell: 239.537.5351  |  Encore-Realty.com

40 3rd Street North          LISTED AT  $4,499,000
• 3,994 sq. ft. under air; 5,305 sq. ft. total
• 4 bedrooms + den, 4 full baths, 2 half baths
• 2 blocks from the beach
• Beautiful outdoor living area

434 3rd Avenue South         LISTED AT $4,550,000
• 3909 sq. ft. under air: 4971 sq. ft. total
• 4 bedrooms +Den, 4 full baths 2 half baths
• 2 Blocks to Downtown 5th Ave South, 4 blocks to beach
• Luxurious Pool Area with Southern Exposure

444 3rd Avenue South        LISTED AT $4,275,000
• 3664 sq. ft. under air: 4586 sq. ft. total
• 5 bedrooms + Loft, 6 full baths 
• 2 Blocks to Downtown 5th Ave South, 4 blocks to beach
• Luxurious Pool Area with Southern Exposure

489 1st Ave South         LISTED AT $3,890,000
• 3347 sq. ft. under air; 3913 total sq. ft. 
• 4 bedrooms + loft, 3 full baths, 1 half bath
• 4 blocks to the beach and 4 blocks to 5th Ave. S.
• Western exposure with private pool

2025 Crayton Rd.                LISTED AT $3,750,000
• 4,179 sq. ft. Under Air; 6,270 sq. ft Total
• 4 Bedrooms + Den + Loft, 4 Full Baths, 2 Half Baths
• Oversized Corner Lot with Southern Exposure
• Spacious Outdoor Area

428 Central Avenue            LISTED AT $3,490,000
• 3,506 sq. ft. under air; 4111 sq. ft. total
• 3 bedrooms + den, 3 full baths, 2 half baths
• 3.5 blocks from the beach with Southern Exposure
• Gorgeous private outdoor living area.

Dante DiSabato
Broker Associate

to
ate

180 Central Avenue LISTED AT $6,499,000
5,327 sq. ft. under air; 7,421 sq. ft. total  •  5 bedrooms + den and flex space, 6 full baths, 1 half bath  •  3 homes from the beach with Southern exposure

Follow me on:

*Prices and/or renderings are subject to change without notice.

Financial Planning Association 
hosts industry workshop

The Financial Planning Association 
of Southwest Florida invites profes-
sionals in the financial services indus-
try to a workshop from 8:30-11 a.m. 
Monday, March 7, in the Community 
Room at the Naples Daily News. “The 
Future of the Wealth Advisory Busi-
ness” will help attendees understand 
and prepare for changes in the future 
of their business as wealth advisors. 
Pending approval, the workshop will 
provide 1.5 hours of continuing edu-
cation units to FPA members.

Keynote speaker Gary Klaben, CEO 
of the Chicago-based Coyle Financial 

Counsel, is a student of the entre-
preneurial teachings of Dan Sullivan, 
founder of the Strategic Coach® pro-
gram. Mr. Klaben is well known for 
his ability to pinpoint changes in how 
consumers communicate their needs. 
His presentation will include insights 
on how wealth advisors can recognize 
each generation’s varying needs and 
modify the way they deliver data to 
each. 

Registration is $35 and includes 
printed reference materials. To sign 
up or for more information, visit fpa-
swfl.org. ■

Programs coming up at FSW
 for contractors and architects

Florida SouthWestern State College 
hosts lectures and a panel discussion pre-
sented by the Construction Specifications 
Institute-Florida Southwest Chapter from 8 
a.m. to 4:30 p.m. Monday, March 14, at the 
college’s Lee County campus. Professional 
architects and contractors can earn con-
tinuing education credits toward renewing 
certifications. 

The institute is a national association 
comprised of 13,000 volunteers across more 
than 140 local chapters. Its mission is to 
improve the quality of construction specifi-
cations through sharing best practices, pro-
moting standards and offering educational 

opportunities and certifications.
Chapter president Michelle McIntyre 

says the March 14 program will focus on 
hazards in the built environment. Speakers 
are: Chris Pacitto of Velocity Engineering 
Services; Jack Snider, AMRC Environmen-
tal; Laura Frye, Stanley Security; attorneys 
Aaron Haak and George Knott of Knott, 
Ebelini and Hart; Bob Koenig, Chris-Tel 
Construction; Tyler Pattack of Parker, Mud-
gett and Smith Architects; and Tamara 
Kaminski, Discovery Village at the Forum. 

Registration for $75 includes a boxed 
lunch. For more information, visit flori-
dasw.csinet.org. ■
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I trace my roots back to the 1963 found-
ing of a health and beauty store in Lowell, 
Massachusetts. I bought more than 1,200 
Eckerd drugstores in 2004 and merged with 
Caremark Rx in 2007. In 2014 I stopped 
selling tobacco products. Today, based in 
Woonsocket, Rhode Island, I encompass 
about 9,600 retail  pharmacies and more 
than 1,100 walk-in MinuteClinics and am a 
major pharmacy benefits manager with 75 
million-plus members. I’m buying Target’s 

pharmacies, too. 
More than 70 mil-

lion households have 
my card and I employ 

more than 24,000 phar-
macists. My market value 

recently topped $100 bil-
lion. Who am I?

Think you know the 
answer? We’ll announce it in 

next week’s edition. ■

THE MOTLEY FOOL®
To Educate, Amuse & Enrich

Ask the Fool

Fool’s School My Dumbest Investment

The Motley Fool Take

Name That Company

Last week’s trivia answer

Write to Us! Send questions 
for Ask the Fool, Dumbest (or 
Smartest) Investments (up to 100 
words), and your Trivia entries 

to Fool@fool.com or via  regular mail c/o 
Florida Weekly, attn: The  Motley Fool. Sorry, 
we can’t provide individual financial advice.

Single and Childless? You May Still Need Life Insurance
You might think that if you’re single 

with no children, you don’t need life 
insurance. You might be wrong, though. 
First, remember that life insurance is 
meant to protect those who depend on 
your income when you’re no longer able 
to provide for them yourself. It comes in 
two primary forms: whole and term.

Whole life insurance is part insurance 
and part investment, but for many people 
it’s not the best choice for either. Term 
insurance is generally better, covering 
you for whatever period you need it 
to. For example, someone might buy a 
20-year policy to cover them until their 
kids are on their own.

Even if you have no children and 
are supporting no dependents in your 
home, there might still be loved ones 
you support or may want to. For exam-
ple, if you have young nieces or neph-
ews, and you’re planning to contrib-
ute to their  educational expenses one 
day, you may want to ensure that such 
funding is available for them in case 
you’re not around when they need it. 
Similarly, you can make money avail-

able to help support your parents if you 
die  prematurely.  

Think, too, of any loved ones who are 
currently helping you — for example, by 
co-signing loans. If you’re paying off hefty 
student loans that your parents have co-
signed for, then they’re on the hook for a 
lot of repayments if you die young.

A life insurance policy can protect any-
one who would suffer financially if you 
die. It can also help pay off your mortgage 
and help keep a business you own run-
ning until its future is determined.

Meanwhile, death can be costly, too. 
Getting at least a small life insurance 
policy can pay for a funeral and other 
expenses. With interest rates currently 
very low, insurance costs less than usual. 
If marriage or parenthood is looming, 
you might lock in good rates now.

Finally, don’t assume that you won’t 
die anytime soon because you’re young. 
Terrible things happen — don’t leave 
your family in the lurch. Life insurance 
isn’t pleasant to consider, but many of us 

need it. ■

Dead Battery
I fell for the old pump-and-dump 

scheme on a penny stock. I read unrea-
sonably positive reviews of a high-
tech battery company many years ago. 
I bought near the bottom price and 
accumulated 5 million shares  purchased 
mostly for a fraction of a penny each.

Once I recover my investment, 
I am out of it. Yes, I fantasize about the 
stock moving up to $0.50 per share, which 
would bring me $2.5 million — it has 
been to that price and much higher in the 
past. Yes, I should move the money to a 
legitimate stock and I may end up doing 
that, but I am a bit of a gambler deep 
down, so I probably will hold on to it and 
keep an eye on it.

I stare at this investment every day in 
my portfolio to remind myself how dumb I 
have been. Probably the dumbest part of it 
is that I’m still invested in it! My 5 mil-
lion shares were recently worth a total 
of $2,000.

— B.H., Airmont, New York

The Fool Responds: Danger, danger! 
You stand a very good chance of los-
ing whatever is left in this investment. 
You’re right that you’re really gambling 
here, not investing. The company is not 
generating sales and profits, but is burn-
ing through cash and selling more and 
more shares to stay afloat — diluting the 
value of shares held by people like you. 
It’s time to sell. ■

Get Your Kicks … and Profits
Warren Buffett’s company, Berkshire 

Hathaway, bought $1 billion worth of stock 
in Phillips 66 (NYSE: PSX) in the past few 
months, and he now owns about 14 percent 
of the company. You might want to con-
sider it for your portfolio, too.

Phillips 66, the largest refiner in the U.S. 
by market share and with a market value 
recently near $40 billion, is the result of 
ConocoPhillips spinning off its oil refining 
business back in 2012. 

Why would a midstream and  refining 
giant be appealing in our current environ-
ment of low oil prices? Well, because while 
oil drillers and producers are suffering, 
refiners are enjoying low feedstock pric-
es and solid gasoline demand that keeps 
them profitable. Phillips is also investing 

in future growth, building more pipelines, 
expanding its storage capacity and con-
structing a new export terminal in Texas.

Demand for natural gas and products 
made from it (such as fertilizer, rubbers, 
plastics and synthetic  fabrics) is growing 
faster than demand for refined products, 
so Phillips 66’s investments in natural gas 
pipelines, gathering and processing, along 
with petrochemical manufacturing, bode 
well.

Phillips 66’s coffers hold nearly $5 billion 
in cash, and the stock recently yielded 2.9 
percent, with that payout having increased 
by about 80 percent over the past three 
years. It’s a cyclical stock, so expect vola-
tility — as well as significant dividend 
income and likely long-term growth. ■

I began some 30-plus years ago as a 
small telecommunications company in 
England. Today I’m a global leader in 
mobile telecom, with more than 440 
million customers and operations in 
more than 25 countries. I enabled the 
world’s first international mobile roam-
ing call in 1991 and offered Internet 
access on the move in 2002. My money-
transfer program is allowing customers 
in emerging markets to send and receive 
money via their mobile phones. I used 
to own 45 percent of Verizon Wire-
less. In 2014, I transmitted 290 billion 
text, picture and video messages and 
1.2 trillion minutes of calls. Who am I? 
(Answer: Vodafone) ■

Time to Buy?
QIs this a good time to buy stocks, 

with the market having dropped? 

— N.P., Tucson, Arizona

AIt sure is. Smart investors buy 
when prices are low, even 

though many others may be panick-
ing. A struggling economy can offer 
more stock bargains than one firing 
on all cylinders — because many 
stocks get bid up beyond their intrin-
sic worth during bull markets, while 
falling below their intrinsic value in 
bear markets.

Just remember that not all stocks 
are equally promising. Get to know 
very well any company you’re con-
sidering investing in, since you’ll 
essentially be buying a piece of it — 
and its future. Study its annual and 
quarterly reports, evaluating its debt 
load, profit margins, free cash flow 
and growth rates.

Superinvestor Warren Buffett con-
siders the following questions when 
evaluating stocks: (1) Can I under-
stand the company? (2) Does it have 
sustainable competitive advantages? 
(3) Is the  management exceptional? 
(4) Is the price attractive?

There’s rarely a wrong time to buy 
stocks. You just have to find healthy, 
growing companies  trading at com-
pelling prices.

***

QWhat does rebalancing a 
 portfolio involve?

— M.D., Newark, New Jersey

AHere’s a simple example: Imag-
ine that three years ago you 

invested half your nest egg in stocks 
and half in bonds. If you want to keep 
that  balance, but your stocks have 
grown to become 65 percent of your 
portfolio, you might sell some stocks 
and add to your bond holdings.

Rebalancing means adjusting the 
percentage of your portfolio repre-
sented by various kinds of assets 
(such as stocks, bonds, cash, etc.) 
by reallocating your money. Don’t 
overdo it, though. If your portfolio 
changes from 50 percent stocks to 52 
percent, that’s not yet worth incur-
ring trading costs. ■

Want more information about 
stocks? Send us an email to 

foolnews@fool.com.
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BUSINESS MEETINGS  
■ A Job Search Support Group 

meets from 9:30-11:30 a.m. Mondays at the 
Greater Naples Chamber of Commerce. 
Contact Karen Klukiewicz at kluk77@
comcast.net or visit napleschamber.org.

■ Consultants from the Small Busi-
ness Development Center at Florida 
Gulf Coast University are available at the 
Greater Naples Chamber of Commerce, 
2390 Tamiami Trail N., every Thursday. To 
make an appointment for a free session, 
call Suzanne Specht at 745-3704.

■ The Above Board Chamber holds 
its next luncheon from 11:30 a.m. to 1 p.m. 
Monday, March 7, at the Hilton Naples. 
To sign up or for more information, visit 
aboveboardchamber.com.

■ Young Professionals of Naples 
members and guests meet for Coffee 

Club at 7 a.m. on the second Tuesday 
of the month at varying locations. The 
next meeting is March 8. For more infor-
mation, email pr@ypnaples.com, visit 
ypnaples.com or follow Young Profes-
sionals of Naples on Facebook.

■ The Council of Hispanic Business 
Professionals invites members and oth-
ers to a networking event at 5:30 p.m. 
Wednesday, March 9, at Paradise Wine 
in the Pavilion Shopping Center in North 
Naples. To register or for more informa-
tion, visit chbpnaples.org.

■ Wake Up Naples for members and 
guests of the Greater Naples Chamber of 
Commerce takes place from 7-8:30 a.m. 
Thursday, March 10, at the Hilton Naples. 
Guest speaker Lars Gilbert will discuss 
how nonprofits and employers can part-

ner to strengthen the workforce. $25 in 
advance for chamber members, $35 for 
guests and members at the door. Reser-
vations required by noon Friday, March 
4. Sign up at napleschamber.org/events.

■ The Bonita Springs Area Chamber 
of Commerce holds its annual Commu-
nity Business Expo from 3-7 p.m. Thurs-
day, March 10, at The Promenade in Boni-
ta Springs. Admission is free for the pub-
lic. Sponsors in addition to the chamber 
and The Promenade are the city of Bonita 
Springs and Royal Shell Real Estate Rent-
als & Vacations. For more information, 
visit bonitaspringschamber.com.

■ The Women’s Council of Realtors-
Naples on the Gulf holds its Top Produc-
er & Annual Recognition Awards celebra-
tion from 11:30 a.m. to 1 p.m. Wednesday, 

March 16, at Olde Cypress Country Club. 
$35 per person. RSVP to wcrnaples.com.

■ The Leadership Collier Foundation
presents “From Farm to Table: Organic 
Produce and Other Market Trends” at its 
lunch meeting Friday, April 1, at the Pro-
fessional Development Center, 615 Third 
Ave. S. Guest speakers Bob Newsome, 
agribusiness manager at Barron Collier 
Companies, and attorney Katy Esquivel 
will discuss various aspects of organic 
foods and food safety and security. Doors 
open at 11:30 a.m. $15 for dues-paying LCF 
alumni, $20 for other LCF alumni and 
$25 for non-alumni interested in learning 
more and applying for an LCF program. 
Sign up at napleschamber.org/events. ■

— Email business meeting announce-
ments to cpierce@floridaweekly.com.
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Lorraine Maurer and Lori Bassano

Riley Brauman, Denny Brauman, Stan Headley, Albert 
Arguelles and Mark Pace

Maria Winkler and Gunther Winkler

Leize Perlmutter and David Perlmutter Corbin Wyant

Wolfgang Pfretzschner and Reisha Perlmutter Andrea Sorrenti, Sergio Aguilar and Shaum Aguilar

Jessica Lyell and Julie Forzano Don Biondo and Barbara Biondo

NETWORKING
‘A Healthier You’ with Dr. David Perlmutter to benefit WGCU Public Media
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BB&T - Oswald Trippe and Company today.
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© 2014 Branch Banking and Trust Company.

BB& T - OSWALD TRIPPE AND COMPANY
889 111TH Ave N Suite 201, Naples FL 34108

Direct: (239)-280-3803 • Office/Client Service: (239)-261-0428 
Email: ndalaskey@bbandt.com • Fax: (866)-802-8677
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Send us your society and networking photos. Include the names of  everyone in the picture. Email them to cpierce@fl oridaweekly.com.

C
O

U
R

TE
S

Y
 P

H
O

TO
S

Richard Monaghan, Tom Butz and Art Grant

Marco Island Police Chief Al Schettino, Collier County Sheriff 
Kevin Rambosk and Naples Police Chief Tom Weschler

Ron Ciesla, Bernie Craig, Jim Orr, Al Rupp, John Jordan, Tom Butz, Sam Smith, Barry Zell, Glen Schwesinger, Dave Anderson 
and Colin Estrem

John Jordan and Ron Ciesla

Bill Waltrip, John Aymar, Terry Flynn, Tim Gallagher 
and Scott Herstin

Winston Justice, Ralph Stayer and Dr. Alan Patterson

Bob Scott, Elliott Singer and Joey Wendt Bill Villafranco, Sergio Lopes, Mackindy Dieu and William 
Villafranco

NETWORKING
Men’s Tailgate Party at Bay Colony for the Shelter’s

Gentle’men Against Domestic Violence
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DAVID WILLIAM AUSTON, PA 
MEDITERRA RESIDENT, GOLF MEMBER & REAL ESTATE SPECIALIST

ASSISTING IN OVER 100 CLOSED MEDITERRA TRANSACTIONS SINCE 2011
AMERIVEST REALTY | Offi ce: 239.280.5433

Positano at Mediterra
4,233 SQ FT | $2,299,000

Bellezza at Mediterra
3,998 SQ FT | $2,095,000

Brendisi at Mediterra
2,873 SQ FT | $729,000

Monterosso at Mediterra
2,589 SQ FT | $679,000

JUST LIS
TED

JUST LIS
TED

OPEN SUN 1-4
OPEN SUN 1-4

REAL ESTATE 
NEWSMAKERS

Stefan Bolsen has been named branch 
manager of the Marco Island office of 
Coldwell Banker Residential Real Estate, 
where he will lead more than 40 indepen-
dent sales associates. Mr. Bolsen has more 
than 10 years of experience in real estate. 
He and his family relocated to Marco 
Island from Germany in 2001. In 2010 he 
founded Naples 5th Avenue, a boutique real 
estate office that was purchased by Cold-
well Banker Residential Real Estate in 2014. 

WCI Communities has named Mary 
Manganiello a community representa-
tive at Carrara at Talis Park in North 
Naples. A University of Florida graduate 
and licensed real estate professional since 
1986, Ms. Manganiello has served as a 
community representative in several WCI 
communities over the past 15 years, most 
recently at Livingston Lakes in North 
Naples. Carrara is an enclave of 90 pent-
house residences at Talis Park. 

Tiffany McQuaid of McQuaid & Co. 
Real Estate Services has opened the com-
pany’s second location. The new office 
is in Coconut Point in Estero, between 
Bice Grand Café and Blue Water Bistro. 
McQuaid agents headquartered at the 
Coconut Point office are Sandy Levin, 
Adam Martin, Anthony Montella, 
Jamie Ross and Yesenia Whipple; Joan 
Miller is administrative assistant.

Adam Palmer, managing direc-
tor of office and investment services at 
LandQwest Commercial, has been recog-
nized as the company’s 2015 Top Producer 
across the central, west central and South-
west Florida markets. Mr. Palmer was also 
recognized for completing the company’s 
largest office transaction, for a property at 
9299 College Parkway in Fort Myers.

Randy Thibaut, broker, owner and 
founder of Land Solutions Inc., has been 
awarded the accredited land consultant 
designation by the REALTORS Land 
Institute. Land Solutions is a full-service 
real estate company specializing in the 
feasibility, development, acquisition and 
disposition of land and improved proper-
ties throughout Southwest Florida. Mr. 
Thibaut has been involved in the creation, 
development, sales and marketing of resi-
dential and resort developments through-
out the area since 1982. ■

Wide views of the lake and sixth 
fairway distinguish this four-bedroom 
home in the Porto Romano neighbor-
hood at Miromar Lakes Beach & Golf 
Club. The two-story home has new 
flooring throughout, plantation shut-
ters, custom pool and spa with an 
energy-efficient pool heater, electric 
hurricane shutters and newer kitchen 
appliances including a natural gas 
cooktop. The great-room design also 
has a formal dining room and a den. 
The residence has a total of 4,788 
square feet with 2,900 square feet 
under air.

Kim Shore and Angela Bavetta of 
Miromar Realty have the listing for 
$625,000. Call 425-2340 or visit miro-
marlakes.com. ■

REAL ESTATE
N A P L E S  F L O R I D A  W E E K L Y

A GUIDE TO THE REAL ESTATE INDUSTRYB10  WEEK OF MARCH 3-9, 2016

COURTESY PHOTOS

House Hunting:
10320 Porto Romano







OPEN SUNDAY 1-4

OPEN SUNDAY 1-4

Olde 
Naples

140 7th Avenue North
$4,299,000
Thomas Campbell / Richard Prebish 239.357.6628

The 
Moorings

405 Rudder Road
$2,350,000
John Paul Prebish 239.449.0254

OPEN SUNDAY 1-4 MARCH 6TH 
OPEN HOUSES

Aqualane Shores
990 Aqua Circle

$10,500,000
Frank Sajtar 239.776.8382

Olde Naples
410 Gulf Shore Blvd. South

$3,300,000
John Paul Prebish 239.449.0254

The Moorings
405 Rudder Road

$2,350,000
John Paul Prebish 239.449.0254

PRICE REDUCED

PRICE REDUCED

The 
Moorings

210 Cuddy Court
$6,500,000
Thomas Campbell/Richard Prebish 239.357.6628

Olde 
Naples

167 3rd Avenue North
$5,495,000
Thomas Campbell/Richard Prebish 239.357.6628

Olde
Naples

410 Gulf Shore Blvd. South
$3,300,000
John Paul Prebish 239.449.0254



WE MAKE 
IT EASY.  
YOU MAKE
IT HOME.

RoyalShellSales.com 
239.261.9101
For Rentals Call
239.213.3311

Florida: Bonita Springs/Estero, Cape Coral, 
Captiva Island, Fort Myers, Naples/Marco Island, 

Ocala and Sanibel Island

North Carolina: Cashiers/Lake Glenville, 
Highlands, Sapphire/Lake Toxaway

NAPLES
• Timeless Elegance - 8 BR, 8 Full BA, 2 Powder BA 
• Overlooking Golf Course, Preserve w/Sunset Skies
• $9,900,000   MLS 215050309
The Taranto Team 239.572.3078

ESTUARY AT GREY OAKS

REGENCY TOWERS
• Views of Gulf & Venetian Bay
• 3 BR, 3 BA with a Total of 2,300 S.F.
• $1,390,000   MLS 215042956
Steve Suddeth & Jenn Nicolai  239.784.0693

MOORINGS

AVELLINO ISLES
• 3 BR+, 3.5 BA, Elegant Coach Home
• Magnificent Southern Exposure
• $850,000   MLS 215055834
Vito Bauer 239.777.7081

VINEYARDS

CENTRALLY LOCATED IN NAPLES 
• 5 Bedroom Lake Home With Loft
• Brand New Pool and Spa 2016
• $649,900   MLS 216004901
Patti Fortune 239.272.8494

MARBELLA LAKES 

19637 MADDELENA CIR.
• Sunrise Views Over Lake & Fountain
• Upgraded, Immaculate 3 BR, 2.5 BA, 2-Car Garage
• $469,000   MLS 216012420
Dotti Fagan, The Fagan Team 239.272.4946

OPEN 3/6 1-4PM

NEW LISTING 

BELLE LAGO

NAPLES
• Newly Remodeled
• 2 BR, 2 BA Great Lake & Golf Course Views 
• $299,000   MLS 215071303
The Taranto Team 239.572.3078

IMPERIAL GOLF ESTATES

DEER CREEK
• 3 BR, 3 BA Pool Home
• 2nd Floor Retreat w/Bedroom
• $469,900   Call For Details
Ben Maltese  239.273.8700

NEW LISTING 

STERLING OAKS

BONITA SPRINGS
• Upgraded 3 BR, 2 BA, Coach Home
• 2-Car Garage w/1,705 S.F. Under Air
• $299,000   MLS 216011626
Jim Griffith, Boeglin Team 239.322.2409

NEW LISTING 

MARBELLA AT SPANISH WELLS

NAPLES
• 6+ BR, 7 BA Timeless Quality, Exquisite Decor 
• Show Stopping 2-Story Estate w/Lavish Furnishings
• $5,495,000   MLS 215063702
The Taranto Team 239.572.3078

ESTUARY AT GREY OAKS

NAPLES
• www.2671CaladiumWay.com
• Panoramic Lake Views
• $1,349,000   MLS 215067726
Gary, Jeff & Becky Jaarda 239.273.4596

GREY OAKS 

NAPLES
• 4 Bedrooms + Den, 3.5 Baths
• Pool/Spa Home with 3-Car Garage
• $849,900   MLS 215035409
Ben Maltese  239.273.8700

STONEBRIDGE COUNTRY CLUB

NAPLES
• Estate Home with Pool
• 3 Bedrooms +Den, 3 Baths
• $609,000   MLS 216006329
Debbie Dekevich 239.877.4194

NEW PRICE 

WILSHIRE LAKES

28648 SAN LUCAS LN. #202
• Customed Designed, Many Upgrades
• Peaceful Water Views, 3 BR, 3 BA, 2-Car Garage
• $455,000   MLS 216012050
Dotti Fagan, The Fagan Team 239.272.4946

OPEN 3/6 1-4PM

NEW LISTING 

PALMIRA GOLF & CC

BONITA SPRINGS 
• Canal Front Building Lot with Dock
• Direct Gulf Access
• $279,000   MLS 214008189
The Bordner Team 239.989.8829

PARADISE VILLAGE

27761 MARINA POINTE DR.
• 4 BR +Den (or 5th BR), 4.5 BA, Gulf Access
• Double Negative Infinity Edge Pool w/ Lap Lane
• $4,995,000   MLS 216001345
Connie Lummis, The Lummis Team 239.289.3543

OPEN 3/6 1-4PM

BONITA BAY

CREEKSIDE
• 3 BR + Den, 4 Full Baths on Quiet Cul-De-Sac
• Solar Heated Pool/Spa, Outdoor Kitchen
• $1,299,000   MLS 214059142
Linda Ramsey   239.405.3054

BONITA BAY

NAPLES
• 3 BR, 3.5 BA Waterfront Townhouse
• Investors: Existing One Year Lease at $3,000/mo.
• $839,000   MLS 214030966
Steve Suddeth & Jenn Nicolai  239.784.0693

GOLDEN SHORES

BAY SHORE
• Peaceful Water Views
• 3 Bedrooms +Den, 2.5 Bathrooms
• $595,000   MLS 216002335
Rebecca Levitan 239.292.6860

BONITA BAY

22179 PONTE ROMANO LN.
• Rarely Available, 3 BR, 2 BA, 2-Car Garage, End Unit
• Attached Villa w/ Pool, Lake View
• $450,000   MLS 216009385
Corye Reiter, The Lummis Team 239.273.3722

OPEN 3/6 1-4PM

COCONUT POINT

NAPLES
• Updated Kitchen, Bath, & Flooring 
• Attached Garage - Huge Fenced Yard
• $275,000   MLS 215058348
Doug Haughey 239.961.1561

HILLTOP



SPRING RIDGE 
• Exquisite 4 BR +Den, 4.5 BA, 3-Car, Infinity Pool
• Panoramic Golf Course & Landscaped View
• $3,390,000   MLS 215065868
Connie Lummis, The Lummis Team 239.289.3543

BONITA BAY

PARK SHORE
• 3 Bedrooms + Den, 3.5 Baths, 2 Car Garage
• Soaring Ceilings, Great Floor Plan
• $1,175,000   MLS 216008506
The Taranto Team 239.572.3078

LUSSO VILLAS

FORT MYERS 
• Meticulously Maintained
• 3 Bedrooms,� 4 Bathrooms
• $799,900   MLS 215067701
Roger Stening 239.770.4707

PALM ISLES

CARAWAY LAKES 
• Low Density Bundled Golf
• Renovated Golf Course
• $579,000   MLS 216014127
Bette Pitzer 239.560.2627

OPEN 3/6 1-4PM

NEW LISTING 

COPPERLEAF AT THE BROOKS

ASTER PLACE
• Like New Estate Home with Lake View
• 3 BR, 2 BA, 2,153 S.F. Under Air
• $379,900   MLS 215050511
Sue Ellen Mathers 239.877.2726

EMERSON SQUARE

NORTH NAPLES
• Golf Course Lifestyle Without Fees
• Near All That Matters, Yet Secluded For Serenity
• $265,000   MLS 216012163
Dodona Roboci 239.776.8123

NEW LISTING 

HERITAGE GREENS

NAPLES
• Furnished Lakefront Executive Home & Cabana
• 5 BR +Den, Loft, 5.5 BA Pool & Spa 
• $2,225,000   MLS 215037074
Liz Appling 239.272.7201

TREVISO BAY

3739 WOODLAKE DR.
• Completely Remodeled Head to Toe 
• 4 Bedrooms, 3 Bathrooms
• $1,089,000   MLS 216012018
Dotti Fagan, The Fagan Team 239.272.4946

OPEN 3/6 1-4PM

NEW LISTING 

BONITA BAY

BONITA SPRINGS
• Spacious 4 BR + Den, 3.5 BA Pool Home
• Custom Cabinets, Granite Counters,  Wood Floors
• $799,000   MLS 215063630
Meli Chelon-Gumma 239.273.3974

PELICAN LANDING

6121 PLUMOSA AVE
• 3 BR +Den, 2.5 BA, 3-Car Garage, Pool Home
• Gulf Access, Private Boat Dock & Electric Boat Lift
• $559,000   MLS 215056558
Corye Reiter, The Lummis Team 239.273.3722

OPEN 3/6 1-4PM

NEW PRICE 

ISLAND PARK

NAPLES
• Guard Gated Community
• Close to the Beach and Downtown
• $375,000   MLS 216008906
Mark Semeraro 239.370.2455

NEW PRICE 

BRIARWOOD

BONITA SPRINGS
• 2 BR, 2 BA Furnished Condo w/1-Car Garage
• Outstanding Lake and Golf Course Views
• $245,000   MLS 215062173
The Boeglin Team 239.287.6414

LAS BRISAS AT SPANISH WELLS

GREAT NAPLES LOCATION 
• Best Deal in Olde Naples
• 3 Bedrooms, 3 Bathrooms
• $2,195,000   MLS 216000102
Vito Bauer  239.777.7080

OLDE NAPLES

CHAPEL RIDGE
• Former Sunwest Custom Homes Model
• New Coastal Style Remodel
• $999,000   MLS 216002235
Pam Olsen   239.464.6873

WEST BAY BEACH & GOLF CLUB

GOLDEN GATE ESTATES
• 3 Fenced Pastures, 6 Stall Barn, Riding Arena
• Completely Remodeled Ranch Home, 5BR, 4BA
• $749,900   MLS 214054247
The Taranto Team 239.572.3078

EQUESTRIAN DREAM

LOCATED CENTRALLY TO EVERYTHING
• A Quaint Mid-Century Remodeled Residence
• Close Proximity to the Gulf of Mexico
• $559,000   MLS 215053494
Mark Semeraro 239.370.2455

LAKE PARK - NAPLES

LIGHTHOUSE BAY
• 3 BR, 2 BA, Sunny Second Floor Condo
• Beautiful View of Lake and Botanical Island
• $375,000   MLS 215066328
Ilse Lefas   239.269.4289

NEW PRICE 

THE BROOKS

GULF ACCESS
• Bright, Open Manufactured Home
• 2 Bedrooms, 2 Bathrooms
• $219,900   MLS 215069330
Dan Pearce 239.940.1747

PINE ISLAND

FORT MYERS BEACH
• Waterfront Luxury Furnished
• 4 BR + Study 4.5 BA Elevator
• $1,495,000   MLS 216010062
Roger Stening 239.770.4707

PALM ISLES

AVELLINO ISLES
• 3 BR+, 3.5 BA, Luxurious Coach Home
• Custom Kitchen, Granit, High End Appliances
• $890,000   MLS 215055786
Vito Bauer 239.777.7080

VINEYARDS

CLASSICS PLANTATION ESTATES
• Former Model on Oversized Lot
• Separate Cabana Room
• $749,000   MLS 215066231
Arlene L. Fishman 239.784.8763

LELY RESORT

BONITA SPRINGS
• 3 BR, 4 BA - Social Membership Included 
• Custom Estate Home, Over 3,300 S.F.
• $500,000   MLS 215057332
Zach Fischer 239.777.7500

NEW PRICE 

SPANISH WELLS

NAPLES
• 2-Story Home with Private Back Yard
• 3 Bedrooms, 2.5 Bathrooms, 2-Car Garage
• $309,000   MLS 215061225
Liz Appling 239.272.7201

MOON LAKE

ROSEWOOD POINTE GARDENS
• Beautiful 1st Floor 2 BR +Den, Lake/Golf Views
• Seated on Executive 18 Hole Course/Pay as You Play
• $219,900   MLS 216002964
Al Diago   239.333.2375

BONITA FAIRWAYS
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THE CHELSTON    631 Broad Court, Naples, FL    $4,325,000 TOUR THE CHELSTON NOW

Schedule a Private Tour with Toby Cloutier: 239.280.7367   
TobyCloutier@LondonBay.com      LondonBay.com

P R I V A T E  L A B E L  L I V I N G

® Copyright 2016. CBC057242 London Bay Homes. Pricing, features, specifications, products and availability  
are subject to change without notice. See a sales associate for complete and current information. 

London Bay Homes offers luxurious options throughout Naples’ most  
desirable neighborhoods from Park Shore to Port Royal. 

Join London Bay Homes For

The Grand Opening of  
THE CHELSTON

4,227 A/C Sq Ft      3 Beds, 3.5 Baths      2-Car Garage

We invite you to discover the fully furnished, two-story Chelston’s open  
floor plan that embraces a spirit of authenticity and historic charm,  
designed to maximize the homesite as well as interior living space,  

with an emphasis on privacy and the alfresco living Naples is known for.

LONDON BAY HOMES OPEN HOUSE :
Saturday-Sunday      10 AM - 5 PM

The Cantabria is in the gated community of Marsh Cove in Fiddler’s Creek.

Ashton Woods offers move-in 
ready model at Fiddler’s Creek

Situated in Marsh Cove within Fiddler’s 
Creek, the single-story Cantabria model 
by Ashton Woods offers 3,048 air-condi-
tioned square feet in an open floor plan. 
The Spanish Colonial-inspired design 
flows around a centrally located island 
kitchen that opens into the family room 
with generous space for entertaining 
friends and family. There are three bed-
rooms, 3½ baths and a formal dining room 
that can be used as a study. The master 
suite toward the rear of the home ensures 
privacy and has a cozy sitting area.

With a summer kitchen and pool, 
the Cantabria’s expansive outdoor living 
area is ideal for entertaining, and the spa-
cious garage has ample room for three 
cars or for extra storage.

Among the many personalization 
options in the Cantabria is the ability to 
add French doors off the breakfast nook 
and master suite to the covered lanai 
area. An optional gas fireplace can add 
comfort to the family room, and an out-

door dining area and/or a pool bath can 
be added just off the breakfast nook. 

The Cantabria is one of 15 flexible 
floor plans being introduced by Ashton 
Woods in the gated, single-family enclave 
of Marsh Cove at Fiddler’s Creek. 

The entrance to Fiddler’s Creek is on Col-
lier Boulevard on the way to Marco Island. 
The community has a 54,000-square-foot 
club and spa with fitness center, lagoon-
style swimming complex, tennis courts 
and casual and fine dining restaurants. 
Homeowners can join The Golf Club at 
Fiddler’s Creek, which has an Arthur Hills-
designed, par 72 course ranked among 
Golfweek Magazine’s Top 100 Residential 
Golf Courses in the nation. Those seek-
ing a beach and boating lifestyle can join 
The Tarpon Club just minutes away in the 
Isles of Capri. The Tarpon Club has a full-
service marina and a beach pavilion at the 
Marco Beach Ocean Resort.

For more information, visit ashton-
woods.com/naples. ■

Authors will share stories about 
researching Naples beach homes

Miromar Design Center presents 
Robert and Carole Leher, authors of 
the 252-page coffee table book “Naples 
Beach Homes: Cottages, Castles, and 
The Families That Built Them,” at 11 
a.m. Tuesday, March 15. The couple will 
share some of the stories they uncov-
ered about the 
history of Naples’ 
most iconic beach 
homes. A recep-
tion and book 
signing hosted by 
MP Interiors will 
follow the pre-
sentation.

The event is 
free and open to 
the public.

Newcomers to 
the Naples area 
often wonder 
about the beach-
front homes 
along Gulf Shore 
Boulevard and 
Gordon Drive 
that range from 
modest single-
story cottages 
built decades ago, to modern 
multi-story mansions towering high 
above the sand. Each one looks out 
over the beach to the sparkling Gulf of 
Mexico, and each property has a story 
to tell.

Curious themselves, the Lehers 
spent three years talking with home-
owners past and present and gathering 
their stories about living on the beach. 

Enhanced by the original artwork 
of Naples artist Paul Arsenault and 
highlighted with current and vintage 
photography, their book offers an over-
view of beachfront homes and home-
owners whose legacies live on in the 
lore of Naples.

Normally retailed for $65, the book 
will be offered for sale at the Miromar 
Design Center event for $50, with net 
proceeds going to the Naples Histori-
cal Society.

Because seating is limited, reserva-
tions are required. Sign up at miro-
mardesigncenter.com or call 390-8203 
for more information. ■

o, to modern
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MARCO ISLAND 
866 Sea Dune Lane 

 3+Study/4(0)/4,556 SF 
premiersir.com/id/216011657

$5,350,000

MICHELLE THOMAS

Each office is independently owned and operated.

michelle-thomas.com

239.860.7176
michelle.thomas@sothebysrealty.com 

MARCO ISLAND 
580 South Heathwood Drive 

 4+Den/4(4)/5,964 SF 
premiersir.com/id/215026814

$4,950,000 

HIDEAWAY BEACH 
795 Waterside Drive 

4+Den/3(0)/4,610 SF 
premiersir.com/id/214056883

$4,925,000

NAPLES CLUB ESTATES 
4453 Club Estates Drive 
4+Den/4(2)/6,594 SF 

premiersir.com/id/215042182

$3,290,000

MARCO ISLAND 
130 Hollyhock Court 

4+Den/4(1)/5,104 SF 
premiersir.com/id/215032412

$2,690,000

MARCO ISLAND 
1891 Honduras Avenue 
4+Den/5(0)/3,670 SF 

premiersir.com/id/215052493

$1,695,000

FIDDLER’S CREEK
3848 Mahogany Bend Drive 

4+Den/4(0)/3,274 SF 
premiersir.com/id/214063355

$974,900

FIRANO AT NAPLES 
7640 Martino Circle 

3+Den/2(1)/2,264 SF 
premiersir.com/id/215016382

$575,900

MADISON PARK 
7938 Founders Circle 
2+Den/2(0)/2,153 SF 

premiersir.com/id/215057227

$459,900

PIER 81 PENTHOUSE 
1079 Bald Eagle Drive #PH-2 

4 Bed/3(1)/2,979 SF 
premiersir.com

$1,595,000

LITTLE HICKORY SHORES
207 Dolphin Cove Court 
4+Den/4(0)/3,900 SF 

premiersir.com/id/215027881

$1,399,000

QUAIL WEST 
6064 Sunnyslope Drive 
$1,464,695 (Sold Price) 

premiersir.com

SOLD

LELY RESORT–MASTERS RESERVE 
6737 Bent Grass Drive 
3 Bed/2(0)/1,724 SF 

premiersir.com/id/215043403

$524,000

TREVISO BAY–DI NAPOLI 
9109 Prima Way #102 
2 Bed/2(0)/2,463 SF 

premiersir.com/id/216001619

$544,000

MARCO ISLAND 
1491 Caxambas Court 

$3,700,000 (Sold Price) 
premiersir.com

SOLD

GREY OAKS–AVILA
2663 Caladium Way 

$1,295,000 (Sold Price) 
premiersir.com

SOLD

TREVISO BAY–LIPARI 
9655 Lipari Court 

$1,295,780 (Sold Price) 
premiersir.com

SOLD

LELY RESORT–LAKOYA 
6464 Emilia Court 

$1,265,000 (Sold Price) 
premiersir.com

SOLD

LELY RESORT–LAKOYA 
6498 Carema Lane 

 4+Den/3(1)/3,202 SF 
premiersir.com/id/216007140

$1,375,000

OLD NAPLES–CAMBIER COURT 
600 7th Avenue South #A-600 

 2 Bed/2(0)/930 SF 
premiersir.com/id/216006768

$650,000

MARCO ISLAND 
510 Mangrove Court 

 3+Study/4(0)/4,025 SF 
premiersir.com/id/216010232

$3,795,000

WEBER WOODS 
3440 7th Avenue Southwest 

4 Bed/3(0)/2,522 SF 
premiersir.com/id/215047850

$575,000

REDUCED REDUCED

LELY RESORT–CORDOBA 
7955 Cordoba Place 
3 Bed/3(1)/2,219 SF 

premiersir.com/id/215053374

$559,900

HAMMOCK BAY–LESINA 
1050 Borghese Lane #2002 

3 Bed/3(1)/2,606 SF 
premiersir.com/id/216014360

$589,000



OLDE NAPLES (MAIN)
821 5th Avenue South, Suite 102

Naples, Florida 34102
|

OLDE NAPLES

Naples, Florida 34102
|

VINEYARDS

|

BONITA SPRINGS

|

174 Tahiti Circle

Susan Heller | 239.280.0939

921 Vistana Circle
Three bedroom, two bath villa with 

Patti Attwell | 239.404.8691

1376 10th Street North

JoAnn Malone | 239.293.5370

975 Palm View #202

 Patti Truman | 239.293.8228

1659 Vinland Way

Chad Osborne | 239.220.9230

2854 Arbutus Street

Dave Truman | 239.293.8448

INTEGRITY - EXPERTISE - RESULTSDowning-Frye Realty

TRUST THE SALE OF YOUR PROPERTY TO DEPENDABLE, EXPERIENCED LEADERS

PENDING! Pelican Isle II, #501

Beautiful Full Gulf Views! $1,429,000

PRICE REDUCTION! MOTIVATED SELLER! Pelican Isle I, #1002

Coastal 
Living with 
Stunning 

Views from 
the Top! 

$1,225,000

PENDING! Pelican Isle II, #303 Venetian Bay North Yacht Club Boat Slip #56
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in the heart of Olde Naples! 

Jack Newby  | 239-287-5199
Autobiographer@aol.com

Walk to 3rd St and 5th Ave shops and restaurants. 
This is a standalone condo home, not attached,  

and a very rare opportunity to make your very own. 
This great cottage has been gutted and plans  

approved for a total remodel in hand. 2 bed/2 bath.  
Excellent opportunity to have your own paradise  

in a premier Naples location!  
Call today, will not last! $655,000.

Offi ce: 239-261-2244    |    Cell: 239-572-8643    |    TA1019@aol.com

Tracey Albert RICK  PARLANTE  &  THE  PARLANTE  GROUP

Royal Harbor
1520 Sandpiper 

$2,750,000

8928 Collier Boulevard 
(Land & Lot) 

9.25 Acres | $925,000 

Audubon County Club
712 Saint Georges Court

$1,475,000

NEW

LIS
TIN

G

Pelican Marsh Condo 
2220 Arielle Drive #2005

$359,000

REDUCED 

PRICE

Island Walk Condo
5452 Guadeloupe Way

$299,900

SA
LE

 

PE
NDIN

G

REDUCED 

PRICE

paul.koch@sothebysrealty.com
paulkochnaples.com

paulkoch.premiersothebysrealty.com
premiersothebysrealty.com

PAUL KOCH
Sales Associate

305.586.5309

Helping you find your dream property and making your home an exceptional 
opportunity for a serious buyer is our specialty.

Driving our team’s success is deep market knowledge and analysis, tailored 
promotion strategies, excellence of marketing resources and the power of 
our premier global luxury brand. 

High quality professional advice and active management of listings provide 
our clients with the high-value experience and results they seek.

Contact me to help you realize your lifestyle dreams and real estate goals.

Sotheby’s International Realty® and the Sotheby’s International Realty logo are registered service marks used with permission. Each office is 
independently owned and operated. Equal Housing Opportunity.

EXCELLENCE IN 

MARKETING NAPLES 

AND QUALITY LIFESTYLES

paul.koch@sothebysrealty.com
paulkochnaples.com

paulkoch.premiersothebysrealty.com
premiersothebysrealty.com

Sue@SueMyhelic.com · SueMyhelic.com

Wiggins Lake $199,000
2BR, 2BA comfortable turnkey furnished. Spacious layout, eat-in 

kitchen. Screened & tiled, walk-out lanai and wonderful lake view.

Naples Park $410,000 
3BR, 2BA, den, new Ozone pool in this cottage-style home. New wood-look 
tile fl ooring except carpeted bedrooms, stainless steel appliances and more.

Falling Waters $269,000
2BR, 2BA, $50k in upgrades including tile, plantation & hurricane shutters, new 

HVAC w/5-year warranty and more. View Saturday at 2395 Bayou Lane #10

OPEN MARCH 5, 1-4PM GREAT LOCATION! BIKE TO THE BEACH!

Garden home model opens at Livingston Lakes
WCI Communities has completed a 

garden home model at Livingston Lakes 
in North Naples. The new model is 
one of 10 garden home designs that are 
offered in two-story buildings. With 
interior design by award-winning Kay 
Green Designs of Winter Park, the 
model’s décor is a modern take on 
traditional shapes that juxtaposes dark 
woods, metal accents and rich textures 
in tones of linen, charcoal, aubergine 
and salmon. 

WCI’s garden homes feature an open 
great room design and airy lanais with 
an emphasis on outdoor living. Two- 
and three-bedroom, two-bath plans 
range from 1,168 to 1,258 square feet 

of air-conditioned living space. A flex 
space off the kitchen can be used as a 
dining room or hobby area. Prices start 
at $225,990.

Livingston Lakes’ 3,343-square-foot 
lakefront clubhouse serves as the hub 
of social and recreational activities for 
community residents. It consists of two 
buildings connected by a breezeway 
with arched openings that frame the 
2,000-square-foot pool.

The entrance to Livingston Lakes 
is on the east side of Livingston Road 
just south of Immokalee Road. Models 
are open for viewing from 9 a.m. to 5 
p.m. Monday-Saturday and from noon 
to 5 p.m. Sunday. The Livingston Lakes 
sales center is at 15161 Palmer Lake 
Circle.

For more information, call 444-3490 
or visit LivingstonLakesWCI.com. ■

The model’s modern décor juxtaposes dark 
woods, metal accents and rich textures.
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ILLUSTRATED PROPERTIES
Serving North Naples and the Surrounding Area

Joanne Ciesielski
Naples Offi ce Top Producer

239.287.6732
jcc115@comcast.net

Brian Carey
239.370.8687
Karen Carey
239.216.8826
naplescarey.com

OPPORTUNITY

North Naples Resort-Style Living! 

VILLAGE WALK OF NAPLES 2BR/2BA/2-car attached garage. 
Popular Capri model lives like a single-family home offering 1,680 SF. Nicely 
maintained; updated A/C and hot water heater, tile in dining area and den, 
recently painted interior and exterior and screened lanai with relaxing water 
views. Perfect for full time residence or seasonal getaway! $329,900 

VILLAGE WALK OF NAPLES Rare 3BR/2BA "Mini-Oakmont," 
fully upgraded with travertine tile throughout, granite in kitchen, newer 
appliances and large screened patio. Extended version of fl oor plan; a 
super nice home! $395,000

VILLAGE WALK OF NAPLES OH WHAT A VIEW! 3BR/2.5BA+den 
located on prime OVERSIZED wide cul-de-sac homesite with spectacular 
water views. Home is in PRISTINE condition and features wood fl oors 
throughout, new stainless appliances, granite, crown molding, electric 
hurricane shutters, private pool and is move in ready! $484,900

VILLAGE WALK OF NAPLES Totally remodeled extended 
2BR/2BA Capri in the cul-de-sac of Ventura Court. New chef's kitchen, 
new fl oors and remodeled baths make this a perfect alternative to the 
high price of new construction! $369,900—come see and compare!

VILLAGE WALK OF NAPLES Rarely 
available Manor 4BR/3.5BA model with 3-car garage. Open fl oor plan 
features numerous upgrades, formal living and dining areas, large 
master suite, complete hurricane protection and much more! $559,900

VILLAGE WALK OF NAPLES Extended 3BR/2.5BA+den 
Oakmont fl oor plan with custom pool and spa on the west side of the 
community. Southern lake views, full hurricane protection and lots 
more! $457,000

3-CAR GARAGENEW LISTING

NEW LISTING

January home 
sales marked by 
tight inventory, 
rising prices

SPECIAL TO FLORIDA WEEKLY

Florida’s hous-
ing market report-
ed rising median 
prices, fewer 
all-cash closed 
sales and a tight 
inventory of for-sale homes in January, 
according to the latest housing data 
released by Florida Realtors. Closed 
sales of single-family homes statewide 
totaled 16,529, up 2.7 percent over the 
January 2015 figure.

“Florida’s housing market remains 
on a steady path,” said Florida Realtors 
President Matey Veissi, broker and co-
owner of Veissi & Associates in Miami. 

While inventory levels are tight, the 
months’ supply of homes for sale remains 
stable and distressed property sales con-
tinue to fall, Ms. Veissi adds. “The cur-
rent market offers a great opportunity 
for sellers, who are getting nearly 94 per-
cent (for existing single-family homes) 
of their asking price at the closing table; 
existing townhouse-condo sellers are 
getting more than 93 percent of their 
asking price. And while mortgage rates 
are inching higher, they remain histori-
cally low, which gives consumers more 
buying power.”

The statewide median sales price for 
single-family existing homes in January 
was $199,000, up 13.7 percent from the 

Luxury models open at LaMorada Naples 
Three single-family model homes 

are open for viewing in WCI Commu-
nities’ LaMorada Naples, a new com-
munity planned for 343 residences with 
views of lakes and nature preserves 
and amenities and a clubhouse on scale 
with a much larger country club com-
munity.

The Key Largo is one of five Grand 
Villa designs that feature formal foy-
ers, three bedrooms, three to 4½ baths 
and dens to personalize into home 
libraries or media rooms. Grand Vil-
las offer from 2,201 to 3,010 square feet 
of living space, including two designs 
with second-floor bonus rooms with 
baths. Grand Villas start from the mid-
$400,000s. Kay Green Design of Win-
ter Park completed the interior of the 
model.

LaMorada Naples’ five Classic Home 
designs offer three to four bedrooms, 
a den, three to four baths and 2,556 to 
3,230 square feet of living space. Home-
sites that are nearly 1/3 acre on average 
and up to 243 feet deep provide flexibil-
ity both indoors and out, with space for 
optional outdoor kitchens and cabana 
baths. Classic Homes start from the 
mid-$500,000s. Jinx McDonald Interior 
Designs of Naples designed the Agos-
tino Classic Home model.

LaMorada Naples’ five Grand Estate 
home designs showcase Florida back-
yard living at its finest, with home-
sites that are approximately a half-acre 
on average and up to 300 feet deep. 
Naples-based Beasley & Henley Inte-
rior Design completed the interior of 
the Pinehurst Grand Estate model with 
an emphasis on luxury.

LaMorada Naples Grand Estates, 
with up to five bedrooms, 4 ½ baths 

and three-car garag-
es, are available from 
the mid-$600,000s. 
Grand Estate home-
buyers can also 
select full summer 
kitchens. 

Later this spring, 
two multi-family 
Carriage Home mod-
els with 1,710 and 
2,376 air-conditioned square feet will 
open in LaMorada Naples. Three-bed-
room, two-bath Carriage Homes fea-
ture an expansive owner’s suite with 
large walk-in closet and bath, great 
room, formal dining room and break-
fast nook. With two-car garages and 
private second-floor elevator access, 
Carriage Homes are available from the 
mid-$300,000s. 

LaMorada’s 13,700-square-foot lake-
front clubhouse is under construction 
and scheduled to open later this year. 

Club LaMorada will have a fitness cen-
ter, exercise studio for yoga and Pilates, 
tennis courts, pool and spa, along with 
a clubhouse theater, culinary arts cen-
ter for wine tastings and cooking dem-
onstrations, and an outdoor bar area.

The LaMorada sales center is on 
Woodcrest Drive off Immokalee Road, 
approximately one mile east of Col-
lier Boulevard and less than five miles 
from 1-75. For more information, call 
444-4450 or visit lamoradawci.com for 
a virtual tour. ■
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THE #1 COMMUNITY IN 
THE UNITED STATES*

Call the Resale Team today at 

(239) 425-2340 or visit MiromarLakes.com
10160 Miromar Lakes Boulevard
Miromar Lakes, Florida 33913

*National Association of Home Builders GOLD 
AWARD Winner for Community of the Year.

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATION 
OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THIS 
ADVERTISEMENT AND TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA 
STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. This is not intended 
to be an offering or solicitation of sale in any jurisdiction where the development is not registered in 
accordance with applicable law or where such offering or solicitation would otherwise be prohibited by 
law. Prices, plans, artist’s renderings, photos, land uses, dimensions, specifi cations,improvements, 
materials, amenities and availability are subject to change without notice. Copyright © 2016, Miromar 
Development Corporation. Miromar Lakes is a registered service mark of Miromar Development Corporation.

FEATURED RESALE LISTINGS

03
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16

-06
46

ST. MORITZ – 9940 St. Moritz Drive

3 BR/2½ BA + DEN Lakefront Pool Home - $730,000

VALENCIA – 10040 Valiant Court, #101

3 BR/2 BA Furnished 1st Floor Residence - $295,000

MONTEBELLO – 10704 Mirasol Drive, #803

3 BR/3 BA + DEN, Furnished Luxury Coach Home – $874,900 

MONTEBELLO – 10722 Mirasol Drive, #503

3 BR/3 BA + DEN Private Elevator - $810,000

RAVENNA – 11021 Via Tuscany Lane, #101

3 BR/3 BA  Expansive Lake View - $865,000

PORTO ROMANO – 10320 Porto Romano Drive

4 BR/3½ BA Golf and Water Views - $625,000

ISOLA BELLA – 10741 Isola Bella Court

4 BR/4½ BA + DEN Waterfront Grand Estate Home - $2,895,000

MURANO – 11860 Via Novelli Court

4 BR/5 BA + DEN Waterfront w/Private Dock - $2,115,000
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JackiStrategos.com Today!

Jacki Strategos  
GRI, CREN, SRES, e-Pro 

239-370-1222
JStrategos@att.net

Richard Droste
REALTOR

239-572-5117
rddsmd@comcast.net

House Hunting -  
Look at this one.
Gorgeous view,  
open floor plan.

Great lanai w/pool  
& spa. Low fees.

8088 TIGER LILY - $699,000

Prized paradise  
coast.  

Unobstructed 
view of the Gulf.  

4 BR/3 BA.  
Pristine 

condition.

DELA PARK PLACE #503 - $899,900

Peaceful private  
view on corner lot.
Looks like a model.  
3 BR/2 BA + den.

Outstanding 
amenities.

7522 GARIBALDI COURT - $494,900

Smart choice.  
Rarely lived in -  
never rented.  

Granite,  
upgraded cabinets,

wood flooring.  
3 BR/2 BA + den.

1300 AUBURNDALE CT. - $625,000

Newly renovated Jack Nicklaus signature golf course within Naples city limits convenient to 
both downtown and Mercato. Limited membership of residents allows you to play the course 

as oft en as you like. Amenities include: fi tness center, four Har-Tru® tennis courts, 
bocce ball, kayaking club and marina with Gulf access. 

Donald Snyder
239-250-8712
Golfi ngInNaples.com

More Inventory Coming 
in Early February!

CALL YOUR SPECIALIST

913 Wildwood Lane
2BR/2BA, 1,670 sq. ft .
$229,000
MLS#213509560

115 Bears Paw Trail #1-8
2-story, 3BR/3.5BA villa 
located on a pond; 2-car 
garage & golf cart included 
$390,000
MLS#216003556

Want to have it all? 
GOLF, TENNIS AND GULF ACCESS! 

PENDING

www.W-C-R.us
13102 Palm Beach Blvd. Suite C

Fort Myers, FL 33905
239-694-4500

Se Habla Espanol

Stunning Home in Estero, FL

20106 SEADALE CT., ESTERO
This stunning Grandezza 3 bed, 2 full bath with great room is situated on a 
lakefront lot providing sunset views from your lanai/pool area. The home 
boasts an open floor plan with tile throughout. Upgraded cabinetry, custom 
lighting fixtures and window treatments in this former model home.
 Call Diane Cox 239-986-9139

$459,900

Enjoy the expansive Caloosahatchee 
River views from this gulf access home

13332 MARQUETTE BLVD, FT. MYERS
This home features a total of 4 bedrooms, 3 bathrooms, 2 master suites, 
a screened-in lanai with pool, 3 car garage 100’ feet of seawall, cantilever 
and 65 feet of dock space, and a 10,000 lbs boat lift with power and 
water available. 
 Call Tad Miller 239-281-6692

$749,000

Hawks Preserve A Gated Community

14921 COOPERS HAWK WAY
This beautiful 3 bedroom, 2 bath, + office/4th bedroom home is situated 
on a corner lot in Hawks Preserve. Kitchen has oak cabinetry, and a 
breakfast bar. There is a formal dining room, separate living room, and a 
great room. The split bedroom floor plan provides privacy. Enclosed yard.
 Call Diane Cox 239-986-9139

$299,000

This property has been completely 
remodeled with no expense spared

13312 CARIBBEAN BLVD, FT. MYERS 
3 Bedrooms, 2 Bath, oversized 1 car garage, 1440 living area, Electric and 
plumbing replaced, new HVAC and ducking, impact windows/doors. 
Located on deep-water canal with seawall, direct access to gulf, 30’ dock, 2 
davits, Roof was replaced in 2011, open lanai and gazebo.
 Call Tad Miller 239-281-6692

$299,000

W C R

Bring your selective buyers!!! 

2250 HAVANA AVE, FORT MYERS 
Extra Wide double lot completely sea walled with 20 foot cantilever dock 
equipped with electric and water. This home was refurbished from the 
ground up with a touch of elegance added to every detail. An oversized 
Master bedroom and bath with views of water.
 Call Tad Miller 239-281-6692

$499,000

Great Investment Opportunity

2700 SOARING HAWK DR.
This is a great investment opportunity for a wonderful 3 bedroom, 2 bath, 2 
car garage home. Formal living room, family room off the kitchen, split floor 
plan of bedrooms, huge master bedroom suite with double sinks in bathroom, 
soaker tub, separate shower. Guest bath has single sink & shower/tub combo. 
 Call Diane Cox 239-986-9139

$219,000

OPEN HOUSE MARCH 6TH 1-4PM

previous year, according to data from 
Florida Realtors Industry Data and Anal-
ysis department in partnership with local 
Realtor boards/associations. The state-
wide median price for townhouse-condo 
properties in January was $152,000, up 
10.9 percent over the year-ago figure.

January marked the 50th month in a 
row that statewide median sales prices 
for both single-family homes and for 
townhouse-condo properties rose year-
over-year. The median is the midpoint; 
half the homes sold for more, half for 
less. 

According to the National Associa-
tion of Realtors, the national median 
sales price for existing single-family 
homes in December 2015 was $226,000, 
up 8 percent from the previous year; 
the national median existing condo 
price was $209,900. In California, the 
statewide median sales price for sin-
gle-family existing homes in December 
was $489,310; in Massachusetts, it was 
$345,000; in Maryland, it was $260,453; 
and in New York, it was $240,760.

Looking at Florida’s townhouse-condo 
market, statewide closed sales totaled 
6,942 last month, down 4.8 percent com-
pared to January 2015. However, the 
closed sales data reflected fewer short 
sales and cash-only sales in January: Tra-
ditional sales in Florida rose 21 percent 
for single-family homes and 7.1 percent 
for condo-townhouse properties. Closed 
sales typically occur 30 to 90 days after 
sales contracts are written.

“Overall, statewide sales growth 
remained slow in January, but it’s impor-
tant to note that this trend has not been 
uniform across all price points,” said 
Florida Realtors Chief Economist Brad 
O’Connor. “Taking a closer look at the 
data, what we are seeing are large year-
over-year declines in properties selling 
for less than $150,000. Sales in this price 
range, which comprised over a third 
of January’s total sales, were down by 
nearly 17 percent compared to January 
2015. Sales of homes in price tiers of 
$150,000 or more, on the other hand, 
were actually up over 14 percent, year-
over-year.

“An overall rise in home values is 
partly responsible for these contrast-
ing trends, but the real culprit is a lack 
of inventory in lower price tiers that 
has resulted from high rates of investor 
activity and conversions into rentals.”

Inventory was at a 4.5-months’ supply 
in January for single-family homes and 
at a 5.9-months’ supply for townhouse-
condo properties, according to Florida 
Realtors.

According to Freddie Mac, the inter-
est rate for a 30-year fixed-rate mortgage 
averaged 3.87 percent in January 2016, up 
from the 3.67 percent average recorded 
during the same month a year earlier.

For the full statewide housing activity 
report, go to media.floridarealtors.org. ■

www.FloridaWeekly.com

www.facebook.com/
NaplesFloridaWeekly

THERE’S 
A LOT 

TO LIKE
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PREMIERSOTHEBYSREALTY.COM Fort Myers, Florida  |  premiersir.com/id/215066502

CLASSICAL
NOTES

Sotheby’s International Realty® and the Sotheby’s International Realty logo are registered service marks used with permission. Each office is independently owned and operated. Equal Housing Opportunity. 
Property information herein is derived from various sources including, but not limited to, county records and multiple listing services, and may include approximations. All information is deemed accurate.

Contact us today for a consultation on how your home can 

be marketed in Southwest Florida and around the world.

Bonita Springs | 239.948.4000 

Broad Avenue | 239.434.2424 

Captiva | 239.395.5847 

Estuary Sales Center | 239.261.3148 

Fifth Avenue | 239.434.8770 

Marco Island | 239.642.2222 

Mercato Sales Center | 239.594.9400 

Rentals | 239.262.4242 

Sanibel | 239.472.2735 

The Gallery | 239.659.0099 

The Village | 239.261.6161 

Vanderbilt | 239.594.9494



df Downing-Frye
Realty, Inc.

MARCH 3, 2016

downingfrye.com NAPLES 180 Ninth Street South, Naples 34102 800-448-3411
BONITA 23421 Walden Center Dr, Bonita Springs 34134 888-777-1193

Horse Creek Estates
467 Saddlebrook Lane

4 Bedrooms, Den, Loft, 5 Baths, 3900 Sq Ft! 
Stunning Custom & Quality Built Home 

with high end finishes, impact windows & 
doors, Wood Floors, Plantation Shutters, 
and spacious lot with Creek. Cannot be 

duplicated for this price. $739,900. 

Chris Lecca, 239-776-5423

Contemporary Newer Home
15018 Lure Trail in

Village Walk of Bonita.
No carpet, Super Upgraded Kitchen.

Upgraded off white cabinetry throughout.
Open floorplan, beautiful lake views

Looks brand new, 3 years old. 2,179 sq ft
$437,000.

Jeff Helm, 239-601-7875

LOOKING FOR
A CAREER

in real estate, or a change in 
address of your real estate office? 

Contact 
Shawn Strodoski,

Director of Career Development

239-261-2244 ext 700
Shawn@dfryerealty.com

df Downing-Frye
Realty, Inc.

Pelican Landing Estate
Beautifully updated, bright, open

5 + Bedrooms/ 5 Baths
4,569 sq ft under air/7,485 Total

Private ¾ acre lot - SW exposure
Lake & golf course views

http://www.tourbuzz.net/424245
Priced to sell at $1,465,000.

David Brown, 239-272-8736 • Fred Alter, 239-269-4123

PELICAN BAY - THE CRESCENT
8456 Abbington Cr.#1711

Dont Miss This Rarely Available Gem !
Bright & Sunny first floor coach home features 

3BR/2.5BA & 2 car garage.  Peaceful & Private Golf 
Course Views with perfect location to all Pelican 

Bay Beach Lifestyle & Close to
All Naples World Class Amenities.

Ann m. Nunes, 239-860-0949

WIGGINS BAY
Rarely available LONG LAKE VIEW in Wiggins Bay! The best 
view in the entire complex! Totally remodeled with upgraded 

appliances, Granite counter tops! New tile and carpet flooring. 
Extra storage and Covered Carport. Tarpon Cove Yacht & 

Racquet Club Membership included.Membership includes 
boat shuttle to popular Wiggins State Park Beach, 6 Har-Tru 

Tennis Courts, located minutes from the beach. $359,777.

Marsha L. Moore, 239-398-4559

IN NAPLES, BONITA SPRINGS, ESTERO

TOP 5 100%
REAL ESTATE COMPANIES
#1 IN 2015 CLOSED SALES VOLUME

Join The Downing-Frye

Family Today!

NAPLES
MIKE HUGHES, Vice President
239-398-7572
MHughes@DFryeRealty.com

NAPLES & BONITA SPRINGS
SHAWN STRODOSKI,
Director of Career Development
239-330-0845
Shawn@DFryeRealty.com

BONITA SPRINGS
JERRY MURPHY, Managing Broker
239-877-2002
JMurphy@DFryeRealty.com

Kathy & Bill Hughes, 239-596-4418

INVESTMENT OPPORTUNITY!
NAPOLI - NAPLES - Rare opportunity to own a first 
floor, corner unit with 3 BR/2 BA, one car detached 

garage. New A/C, new washer-dryer, new stainless 
appliances, walk in closets, storage space in 

garage. Lots of amenities. Located
close to downtown, beaches, restaurants, shops.

Won’t last long at this new price! $198,600.

Susan Barreiro, 239-821-0149

Pelican Bay/ Breakwater
743 Bentwater Circle, #104 - Prime location, end unit, 1811 sq. 

ft.  living space.  Updated kitchen with Granite and newer 
appliances. Extra large tile throughout with the excepton of the 
bedrooms which are carpet. Plantation shutters on all windows 
and electric storm shutters. This beautiful unit is being offered 

Turnkey furnished. Lake and Fountain views. This one won’t LAST! 
Offered at $775,000. Call Larry for appointment.

Kathy & Bill Hughes, 239-596-4418Brammer Group, 239-253-8820

OPEN HOUSE SUNDAY 1-4 pm

Lake Park - 969 7th Ave. N.

3/2 Pool home, 2231 sq. ft. under air +
breezy lanai. Charming 1/1 in-law suite 

or Plus charming 1/1 in-law suite.
Key West ambience near beach,

downtown, dining, shops.
$469,000.

Karen Coney Coplin, 239-777-4093

Bundled Golf  Estate Home

Kathy & Bill Hughes, 239-596-4418JANICE ROBINSON, 239-850-4610

5060 Castlerock Way 
WITNESS EXCELLENCE:  3 BR/3 BA & Den/2600+ sq ft /Relaxing 

Lake & Golf Course Views Pool/SPA /Plantation Shutters
& Custom Draperies/Coffered Ceilings Naples Lakes Country 

Club  A Private, Gated, Arnold Palmer  Signature Course
ONCE YOU MOVE IN… YOU WON’T MOVE OUT!!

$747,900.

Kathy & Bill Hughes, 239-596-4418JANICE ROBINSON, 239-850-4610

A RETIREMENT INCOME 
PRODUCING PORTFOLIO

Get 13 units  in one purchase completely rented
With long term tenants

7 Single family homes, 2 duplexes, 2 condo’s
Gross income of $114,000 net income of $76,000 

Cap rate of 5 - $700k down
owner financing terms negotiable

CAPITALIZE
ON THE FUTURE 

$1,495,000.

Ready and Waiting for the
next owner to take over!!

Imperial Golf Estates

Kathy & Bill Hughes, 239-596-4418Brammer Group, 239-253-8820

2045 Prince Drive - Magnificent “Old Florida Style 
Home” Light and bright. Beautifully appointed
with Lake and Golf views. Large Great room,

Granite Kitchen with newer appliances.
Oversized pool and spa completely caged.

Approximately 3.475 sq. ft. Total living area. Easy to see.
Offered at $829,000.  Call Larry for appointment.

OPEN HOUSE SUNDAY 1-4 pm
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N A P L E S  F L O R I D A  W E E K L Y

ARTS & ENTERTAINMENT
C

SECTION

INSIDE

BROUGHT TO YOU BY:

Marco Island | 239.642.2222
Broad Avenue | 239.434.2424
Fifth Avenue | 239.434.8770
Estuary at Grey Oaks | 239.261.3148
Mystique at Pelican Bay | 239.598.9900 
The Village | 239.261.6161
The Gallery in Central Naples | 239.659.0099
Vanderbilt | 239.594.9494
Residences at Mercato | 239.594.9400
Bonita Springs | 239.948.4000
Sanibel Island | 239.472.2735
Rentals | 239.262.4242

Enjoyable, but … 
Film critic Dan Hudak
says this one’s not
what you expect. C15 

Meet the chef
Vincenzo Betulia has all
the right ingredients at both
his restaurant and gastropub. C35 

Deliciously malicious
Book reviewer Phil Jason predicts
a hit series has begun. C2 

SEE WOODS, C18 

SEE BOX, C4 

For the second year in a row, local 
fans of Steven Sondheim can immerse 
themselves in the lyricists’ complex and 
heartfelt compositions, this time when 
TheatreZone brings “Into the Woods” 
to the G&L Theatre March 3-13. After 

the success Artistic Director Mark Danni 
found with the company’s production of 
“Sweeney Todd” last year, he’s excited to 
go another round with one of Broadway’s 
most celebrated composers.

“The great thing about Sondheim is 
there’s so much subtext, and if you read 
into it you can come up with wonderful 

BY LINDSEY NESMITH
lnesmith@fl oridaweekly.com

Have you found yourself falling back on the 
same five or six meals every week? Are you 
bored by what’s in your refrigerator and feeling 
uninspired when it comes time to cook? 

That’s what was happening at my house. My 
husband and I, who have long loved to cook, 
were in a major slump. Although I’d plan meals 
in advance, shop once a week for ingredients and 
have them ready for use, we’d arrive home from 
work exhausted, prepare dinner for our dogs and 
cats then run out of steam and ambition before 

BY KAREN FELDMAN
Florida Weekly Correspondent

TheatreZone presents a new 
interpretation of ‘Into the Woods’

Cookingboxout of the

Subscription meal plans the 
new way to save time, eat well

Above: Hello Fresh sends 
delicious ingredients to 
your doorstep for cooking 
fresh in your kitchen.
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FLORIDA WRITERS
Malicious murder makes for most delicious reading

■ “Murder Most Malicious” by Alys-
sa Maxwell. Kensington Books. 304 
pages. Hardcover, $25.

Coral Springs writer Alyssa Maxwell 
begins a new series with this title. Judg-
ing from what it has 
to offer, I predict the 
Lady and Lady’s Maid 
Mysteries series will 
be as well received 
as the author’s Gild-
ed Newport Mys-
teries. Readers now 
find themselves in 
England on a grand 
estate shortly after 
the end of World 
War I. The western 
world has undergone significant change 
in the early decades of the 20th century, 
but relationships between aristocrats and 
their servants — as well as relationships 
among those in the dizzying hierarchy of 
below-stairs staff, with all its petty distinc-
tions — are changing quite slowly.

Though rank has its privileges, true char-
acter — good or bad — peeks through the 
lines of social class. So it is that 19-year-old 
Phoebe Renshaw (Lady Phoebe) and her 
somewhat older maid Eva Huntford enjoy 

a friendship that breaks through the restric-
tions of class while allowing those restric-
tions a modicum of respect. It is a transfor-
mation in process, the women feeling their 
way. Another transformation is the post-war 
rebuilding of a nation severely damaged by 
war, both materially and psychologically.

It all begins on Christmas at Foxwood 
Hall. There are many guests at the impos-
ing mansion, most of them anticipating 
the engagement announcement of Phoebe’s 
older sister, Julia, to Henry 
Leighton, Marquis of Aller-
ton. Certainly his mother, 
Lady Allerton, expects such 
an announcement.

Members of the Allerton 
clan and others are gath-
ered for the holiday and the 
engagement, but Phoebe 
overhears an argument 
between Julia and Henry 
that clearly suggests there 
will be no such thing. Each 
is threatening the other.

Henry vanishes. 
And then strange gifts 

come into the hands of 
several people — each 
accompanied by a finger 
from Henry’s hand. 

Murder? Motive? Culprit?
Not satisfied that the professionals, 

Inspector Perkins and Constable Brannock, 
are up to the task, Phoebe enlists her Eva in 
a dangerous sleuthing adventure. The pros 
just can’t be right in suspecting a longtime 
employee, footman George Vernon.

Given the many rooms and outbuildings 

at Foxwood Hall, readers get to enjoy abun-
dant scenes of whispered conversations, 
surprise encounters and attempts to spy. 
Possible suspects come into focus and then 
fade from serious attention. 

Much of the investigatory work centers 
on finding the cutting implement used to 
sever Henry’s fingers from his hand. The 
weapon should point back to its wielder. 
Again, there are many candidates, with the 
possibilities closely evaluated and sifted. 

Of note are footprints that 
run from the mansion to 
a property demarcation 
and then back again. Who 
was in transit? Which was 
the first part of the circuit: 
away from or toward the 
mansion? Are the prints 
from the same walker?

Is Henry captured, his 
wounds abated, or are 
his remains hidden some-
where on the estate? Pos-
sible hiding places are the-
orized. Once the mansion is 
explored many times over, 
it seems that an outbuild-
ing is more likely, especially 
one not in constant or fre-
quent use. Who would have 

access to these buildings? Who would know 
their secrets? Who has spent enough time 
at Foxwood — above or below stairs, or 
around the outbuildings — to choose an 
effective hiding place for Henry’s corpse?

Such are the reasoning processes that 
lead the professionals and our courageous 
amateurs into action. 

Reading personalities, motives and 
access comprise a related line of inquiry, 
and the author handles it with care and cun-
ning, mostly through conversations between 
Phoebe and Eva. Briefly, even Lady Julia falls 
under suspicion.

The authentic feel that Ms. Maxwell’s fic-
tion conveys has much to do with establish-
ing the material culture of time and place. 
The architecture and ornamentation of the 
building, the modes of dress, the fabrics, the 
meals, the methods of heating and illumina-
tion, even the motor vehicles of the time all 
contribute to a sense of historical accuracy.

“Murder Most Malicious” is also a splen-
did family drama, bringing into play Lord 
and Lady Wroxly, Phoebe’s grandparents, 
whose estate she lives on; Phoebe’s younger 
siblings, Lady Amelia and Viscount Fox-
wood (“Fox”); other relatives; the extended 
family of the myriad servants; and the sev-
eral holiday visitors. Ms. Maxwell fills the 
reader’s imagination with the hustle and 
bustle of a home that is a sizeable commu-
nity in itself. 

Vicariously living in this world is an 
experience that rivals and complements the 
suspense of the suspected murder plot and 
the dangers that threaten Phoebe and Eva. 

All in all, it makes for a delightfully 
engaging package. ■

— Phil Jason, Ph.D., United States Naval 
Academy professor emeritus of English, is 
a poet, critic and freelance writer with 20 
books to his credit, including several stud-
ies of war literature and a creative writing 
text.
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MAXWELL

MARCH 15 • 5:30-7:30PM  •  261 9th Street South, Naples

Learn more about NeoGraft Hair Restoration from W. G. Eshbaugh, Jr., MD, FACS. 
Book a NeoGraft appointment at the event, RECEIVE $500 OFF!

Attendance is complimentary, but RSVP is required  |   239-728-1660  |  www.RiverchaseDermatology.com

HAIR RESTORATION EVENT



T H E  P E R FE C T  D ES I G N …

I S  D I S T I N C T LY  YO U!

HUNDREDS OF TOP FURNITURE BRANDS   ■   COMPLIMENTARY INTERIOR DESIGN SERVICES   ■   CUSTOM FURNITURE & ACCESSORIES   ■   DistinctlyNorris.com

FOR T  MYERS
239.690.9844

S AN IBEL
239.579.0412

N APLES
239.263.0580

S ARASO TA
941.556.0501

Feel perfectly at home with Norris.

Exclusively at Norris

Serving Southwest Florida for 35 years, Norris Furniture & Interiors is known for providing an excellent 
selection of high quality brand name furniture at a great value. Make your new Babcock Ranch home 
“distinctly you” with our award-winning, complimentary interior design services by our talented design team. 
You can expect a warm reception from the moment you enter our showroom and our exceptional customer 
service culminates with our red carpet, white glove delivery service.
 
Many of our clients hail from your hometown so ask your neighbors about the Norris service they have 
enjoyed. Let us assist you with your transition to a new Florida lifestyle complete with the feeling and energy 
you’ve been looking for. You won’t be disappointed! Contact us today and let us begin the journey with you.

Exclusively at Norris



feeding ourselves.
We’d resort to either a throw-together 

dinner of salmon on the grill with roasted 
veggies and fruit or, more often, we’d head 
out to eat.  

The result was that we ate out three 
or four times a week — not counting the 
restaurant reviews I do for Florida Weekly. 
Even when going to relatively inexpensive 
places — Thai, Chinese, neighborhood 
Italian — the expense quickly adds up. 
When I stopped to figure out what we 
were spending, I was horrified: upwards 
of $200 a week on dinners out, not to men-
tion what we threw away in the form of 
food that went bad in the refrigerator.

Then my stepdaughter, who lives in 
Boston and juggles a high-pressure job 
and single motherhood, told me she had 
started using Blue Apron, a subscription 
meal plan service, and she really liked it.

I was dubious. I’d tried another one 
— Plated — about a year ago and had been 
disappointed by the results. But she sent 
me an invitation to try Blue Apron, and so 
for a discounted price — I think the first 
one was $20 — I received our first three 
meals. The box was delivered to our door 
filled with a bounty of fresh vegetables 
and some fresh fish that was carefully 
tucked between packs of dry ice. There 
were large, full-color recipe cards, too, 
with pictures of what we were going to eat: 
cod and potato brandade with watermelon 
relish salad and garlic toasts; butternut 
squash and Gouda casserole with riga-
toni, Brussels sprouts and chestnut bread-
crumbs; and creamy lemon linguini with 
caramelized onion, chard and walnuts.

It felt like Christmas. I could hardly wait 
to start cooking.

Costly but convenient
Subscription meal boxes have become 

popular among working folks who have 
more money than time and energy. They 
cut down on the amount of time you spend 
shopping and digging up recipes. Instead, 
all you have to do is open your box, pull 
out the ingredients, choose a recipe and 
get started.

They aren’t inexpensive. Most of the 
plans run $10-$15 per person per meal. 
Two of the most popular — Blue Apron 
and Hello Fresh, the ones I’ve been test-
ing over the past couple of months — run 
about $9-$10 per meal per person. Com-
pare that with what the USDA estimates to 
be the cost of most home-prepared meals 
— somewhere between $1.80 and $3.60 
per person per meal (that seems to be the 
extreme low end) — and it’s clear that 
these aren’t meant to be money savers. 
But depending on your dining habits, they 
might actually save you money. And there 
are a number of other advantages as well.

Arlene Knox of Fort Myers has a 
demanding job in Naples and two teenaged 
daughters, resulting in a hectic, fast-paced 
life, particularly during the winter season. 
So she started ordering Blue Apron.

“I absolutely love it,” Ms. Knox says. “I 
love to cook, and it’s relaxing for me, but 
during season is our busiest time. I’m often 
working weekends, and then there are the 
kids and all their activities. For me to make 
this type of meal takes a level of planning 
I just don’t have the time for right now.”

In the summer, she adds, she has more 
time to spend cooking. “But right now, this 
is brilliant. It’s worth the money. We’re not 
wasting food. We are eating everything. It’s 
just enough. The kids like it, and we’re get-
ting to try new stuff. It’s wonderful.”

She says that before Blue Apron, she 
frequently found herself headed to the 
supermarket after work. “I can go to the 
grocery store and blow 60 bucks and still 
not have three meals prepared. Sometimes 
it’s too much for me to think about.”

Although the meals run about $10 each 
per person, “I’m saving money because I 
only buy the staple stuff when I go to the 
store. And I’m not going to the store every 

other day. It’s a lot of food. It’s often dinner 
with some left over for lunch. When the 
three of us are home, it’s enough for all of 
us.” (That drops the price to less than $7 
per person.)

Ms. Knox has selected the omnivore 
version for her family; you can also pick 
one with fish and vegetarian options or 
just vegetarian dishes. Last weekend, she 
was making chicken cutlets and was plan-
ning pork chops for the following night.

Michael McNally and Beth Drouin have 
been receiving the fish and vegetable box 
once a month for about four months now 
and have been enjoying them. Because Ms. 
Drouin isn’t a big fan of butternut squash, 
she substitutes another dish via their 
online account when she sees that coming 
up on the menu, an option she likes.

In general, the couple has enjoyed the 
dishes they have tried, especially some 
of the unusual combinations such as the 
warm grain salad made with farro, rad-
ishes, beet, avocado, orange, tarragon, wal-
nuts and gorgonzola cheese.

At first, they say, the process felt some-
what labor intensive, but then they learned 
to conquer and divide.

“Initially, it was a whole lot more trouble 
than I expected,” says Mr. McNally. “But 
we’ve gotten better at it. We don’t need 
to read each recipe three times anymore. 
Now one of us does the prep and the other 
picks it up from there. There’s very little 
waste, and with a lot of the dishes, there’s 
enough for two meals and another lunch.” 

Joann Haley has been subscribing to 
Blue Apron for about three months and 
says she and her husband, Mitch, “have 
really enjoyed about 80 percent of the 
meals.” When they didn’t care for them, it 
was mostly because they prefer their food 
with a lot of seasoning and heat and these 
dishes were on the blander side.

The Haleys had been getting a weekly 
package but just cut back to every other 
week of the fish and vegetable option.

Ms. Haley says although some of the 
recipes take a bit more preparation than 
estimated on the recipe cards, in general 
she has found them easy to prepare. And 
the savings on their grocery bills has been 
“tremendous. I think the amount we’re 
saving on groceries equals what the Blue 

Apron box costs,” she says.
Another plus is that it’s introduced 

them to a broader range of ingredients. 
“I’d never even seen black rice before,” 
she says. “I probably would never have 
purchased faro, but now I love farro (an 
ancient strain of wheat growing in popu-
larity because of its high protein content). 
And I never thought to use fruits in dishes, 
but some of the recipes add an orange or 
clementine to the recipe and it brightens 
it up. And I’ve never eaten this much kale 
— ever.

“It encourages me to cook more fre-
quently,” Ms. Haley says, “because I have 
all the ingredients and a recipe already 
there.”

An appetizing option
Our experience has been much like 

that of the others quoted in this story. I’ve 
cooked with ingredients such as freekeh 
(a protein-packed wheat) as well as with 
Medjool dates, sumac, labneh and tatsoi. 
We’ve loved the variety and the ease of 
knowing we could come home and there 
would be something to cook with all the 
ingredients ready and waiting.

For those who eat meat — my husband 
eats fish but not meat, so we subscribed 
to the vegetarian option with Hello Fresh 
and the fish and veggie one with Blue 
Apron — there are other interesting dish-
es. Recent offerings for carnivores on the 
Hello Fresh menus have included chicken 
paillard with mustard potato and green 
bean salad; Korean-style beef stir fry with 
broccolini, brown rice and sesame; and 
bone-in pork chops with roasted pear, col-
lards and shallot cream sauce.

It’s hard for me to say which of the ser-
vices I like better. They run about the same 
price, and both are delivered midweek 
to my door. (Both also offer a larger box 
for families that are priced accordingly.) 
You can stop and start your deliveries 
whenever you want. Both give you a rough 
estimate of prep time.

Hello Fresh packages each meal in a 
separate box (all contained in a larger 
cardboard box delivered to your door) 
that’s labeled and can be slipped right into 
the refrigerator as-is. Then all you need to 
do is pull it out when you are ready to use 
it. That’s a big plus. The recipes also clear-
ly state if there are any allergens in them 
(soy, gluten, etc.) and rate the recipe’s 
degree of difficulty.

Blue Apron sends its ingredients for all 
three meals in one large box, so you do 
have to do a little sorting when it’s time 
to cook. But the ingredients are usually in 
plastic wrappers that are labeled, and the 
smaller items are grouped in a bag marked 
“knickknacks” with the recipe’s title on 
them, so it isn’t that tough to gather them.

If you eat fish but not meat, Blue Apron’s 
weekly selections include one fish dish 
and two veggie dishes, whereas it’s either 
all veggie or meat and fish on the Hello 
Fresh plan. We like having a fish dish.

Hello Fresh has been featuring one dish 
a week created by well-known chef Jamie 
Oliver. While I was initially excited at the 

prospect of trying some of his offerings, 
they have been the least flavorful ones 
— and in last week’s package, Jamie’s 
Squash and Penne Bake with Golden 
Bread Crumbs packed 886 calories a serv-
ing, including a whopping 23 grams of fat, 
11 of those the saturated variety. For a chef 
known for being health-conscious, this 
seemed extreme.

 After having tried about a dozen dishes 
from each service, I may be slightly more 
favorably disposed to Blue Apron’s recipes 
and the fact that it offers the mix of fish 
and veggies. But both deliver top-quality 
products — fresh produce and eggs and 
no processed foods. The only packaged 
items I’ve received are some beans, and 
they typically come in a carton rather than 
a can.

The result is that I look forward to cook-
ing each night and we’ve had no repeats 
yet in the two months that we’ve been 
subscribers.

Also, our dining out has been consid-
erably reduced. We go out about once a 
week now, so the money we save from 
staying home just one night a week pays 
for three Blue Apron or Hello Fresh meals. 
Add to that the fact that our supermarket 
bills are about half what they used to be, 
and we rarely throw out any rotten fruit 
and vegetables anymore, and it equals sav-
ings for us.

 The best part: We are eating healthy 
meals at home and without having to 
battle our way into restaurants that are 
teeming with winter visitors.

These plans aren’t going to work for 
everyone, but for time-impoverished peo-
ple who like from-scratch meals and those 
looking to broaden their repertoires, meal 
kits by mail are likely to be an appetizing 
option. ■

BOX
From page 1

Whet your appetite
Here are some dishes we tried from Blue Apron 

(blueapron.com):
■ Heirloom carrot and toasted farro salad with 

beet, orange, avocado and gorgonzola
■ Three-cheese calzones with kale and tomato 

sauce
■ Salmon and lemon bucatini with Brussels 

sprouts and toasted breadcrumbs
■ Cod and potato brandade with watermelon 

radish salad and garlic toasts
■ Shiitake mushroom and cabbage dumplings 

with garlic-roasted tatsoi

And here’s what we tired from Hello Fresh (hel-
lofresh.com):

■ Butternut squash agnolotti with apples, 
spinach and sage-brown butter sauce

■ Swiss chard and mushroom penne with chili 
and Parmesan

■ Greek salad fl atbread with olives, artichokes 
and feta

■ Hearty lentil and bean stew with ginger, 
cilantro and basmati rice

■ Mushroom and caramelized onion shep-
herd’s pie with roasted carrots and Brussels 
sprouts

KAREN FELDMAN / FLORIDA WEEKLY

Heirloom carrot and toasted farro salad with 
labneh cheese and pickled dates is one of 
the Blue Apron dishes subscribers enjoyed in 
January.

HELLOFRESH / COURTESY PHOTO  

 Hello Fresh sends delicious ingredients to your doorstep for cooking fresh in your kitchen.
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JOI N US A BOA R D T H E

Early Easter Dinner Cruise
1:00 p.m. to 3:00 p.m. or a

Sunset Cruise
6:30 p.m. to 8:30 p.m.

Easter Sunday
March 27, 2016

On The Menu...
Caesar Salad Roasted Turkey Baked Ham

Mashed Potatoes Vegetable Medley
Sweet Potato Casserole Berry Tart for Dessert

Both cruises are $61.50* for adults
$30.75 for children ages 3-11

*Price does not include port charge, tax or service charge.
3-day cancellation policy. No coupons or discounts apply.

Call (239) 649-2275 for Reservations
www.NaplesPrincessCruises.com  |  550 Port-O-Call Way, Naples, FL 341024102

222220001111555555

‘Saint Matthew Passion’ to be performed in three counties this Easter season
Gulfshore Opera will present Johann 

Sebastian Bach’s “Saint Matthew Pas-
sion”  for three performances on March 
18-20, at venues in Charlotte, Lee and Col-
lier counties in anticipation of the Easter 
season. The production is in collabora-
tion with the Florida Gulf Coast Univer-
sity Chamber Choir, the Fort Myers Sym-
phonic Mastersingers Chamber Chorus, 
a core ensemble of eight soloists and the 
Gulfshore Opera Orchestra and Chorus. 

Gulfshore Opera will bring the Gos-
pel of Matthew to music through J. 
S. Bach’s sacred passion play. Usually 
performed as a concert, this production 
will be staged. “The Evangelist, Mat-
thew, will sing from memory in costume 
and in English, as will Jesus and the 
other disciples,” said Steffanie Pearce, 
Gulfshore Opera founder and general 
director. “It will be a sung passion play.”

The “Saint Matthew Passion” requires 
two choruses and a double orchestra, 
and is usually performed in large metro-
politan areas due to its complexity and 
the number of artists required. This is 
the first time it has been performed in 
Southwest Florida.

“Gulfshore Opera has many collab-
orative partners,” Ms. Pearce said. “For 
this production we are very happy to be 
working with the FGCU Chamber Choir 
and the Fort Myers Mastersingers Cham-
ber Choir. Both choirs have been work-
ing on their parts for several months.”

Bach’s “Saint Matthew Passion” was 
first heard on Good Friday, 1727, in 
Leipzig, Germany.  It is exceptional 
for its musical richness and its grand 
scope. Bach wrote his “Saint Matthew 
Passion” to present the Passion story 
in music at Good Friday services. In 
1829, it was revived by Felix Mendels-

sohn, creating renewed interest in Bach 
that grew throughout the 19th century 
and still continues. With great drama, 
Bach’s “Saint Matthew Passion” retells 
the story of the events leading up to the 
crucifixion of Jesus. 

Thomas Glenn will perform the role 
of narrator Matthew the Evangelist. 
Mr. Glenn, a Canadian tenor, brings 
much experience to this role, having 
performed it in numerous productions. 
The role of Jesus will be performed by 
Colin Ramsey, bass-baritone.  

The FGCU Chamber Choir and the 
Gulfshore Opera Orchestra and Chorus 
are directed by Dr. Trent Brown of the 
Bower School of Music and the Arts at 
FGCU.  

The Fort Myers Symphonic Masters-
ingers Chamber Chorus will be led by 
artistic director Jeff Faux. 

“Performing the ‘Saint Matthew Pas-
sion’ will forever change the lives of the 

students in the Chamber Choir.  It will 
create an affinity for Bach that will stay 
with the singers forever.  I’m thrilled 
that Gulfshore Opera is bringing this 
work to Southwest Florida and involv-
ing community groups in collabora-
tion,” said Dr. Brown.

The Gulfshore Opera Orchestra is 
made up of the best professional musi-
cians from three counties, including 
musicians who regularly perform with 
the Charlotte County Symphony, South-
west Florida Symphony and the Naples 
Philharmonic. 

“The Gulfshore Opera Orchestra is 
very excited to be playing this great 
master work. Several section leaders 
have agreed to memorize their instru-
mental solos so they can move out front 
with the vocal soloists to perform in 
duet style. This along with costumes 
and staging of the principal soloists and 
English translations of all recitatives 

(narrations and dialogue) will make the 
production accessible to new audiences. 
We are working very diligently to get 
word out about this profoundly inspir-
ing sacred work composed by Bach 
to be performed during the season of 
Lent,” Ms. Pearce said.

With a mission to be inclusive and 
accessible, Gulfshore Opera offers a 
limited number of $25 sponsored seats 
to those who otherwise would not be 
able to attend. 

  For more information about the per-
formance, visit gulfshoreopera.org or 
call 529-3925. ■

‘The Saint Matthew Passion’
>> When: March 18-20
>> Where: March 18: 7:30 p.m. – CPAC, 

Punta Gorda
March 19: 7:30 p.m. – First Christian 
Church, Fort Myers
March 20: 4 p.m. – North Naples Church, 
Naples 

>> Tickets: Single tickets start at $25 
(sponsored tickets) 

COURTESY PHOTOS

The FGCU Chamber Choir

Thomas Glenn Colin Ramsey
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WHAT TO DO, WHERE TO GO
THEATER
Into the Woods – By TheatreZone 
through March 13 at the G&L Theater 
at Community School of Naples. 13275 
Livingston Road. (888) 966-3352.

Moon Over Buffalo – By Gulfshore 
Playhouse through March 13 at The Nor-
ris Center. (866) 811-4111 or gulfshore-
playhouse.org.

Young Frankensterin – By The 
Naples Players through April 3 at the 
Sugden Community Theater. 263-7990 
or naplesplayers.org. 

The Saga of Roaring Gulch – By 
Island Theater Company through April 3 
at the Marco Island Historical Museum. 
180 S. Heathwood Drive, Marco Island. 
394-0080 or theateronmarco.com. 

The Nether - By Theatre Conspiracy 
March 4-19 at the Alliance for the Arts. 
10091 McGregor Blvd. 936-3239 or the-
atreconspiracy.org.

Sister Act – At Broadway Palm Theatre 
through April 2. 1380 Colonial Blvd., Fort 
Myers. 278-4422 or broadwaypalm.com. 

Unnecessary Farce – At the Off 
Broadway Palm Theatre, Fort Myers, 
through March 4. 278-4422 or broad-
waypalm.com.

Too Marvelous for Words – By Flor-
ida Repertory Theatre through March 26 
in the ArtStage Studio Theatre, downtown 
Fort Myers. 332-4488 or floridarep.org.

Arsenic & Old Lace – By Cen-
ters for the Arts Bonita Springs Players 
March 10-19. 10150 Bonita Beach Road. 
495-8989 or artcenterbonita.org.  

THURSDAY3.3
Coco Loco – Collier County Exten-
sion Service hosts a workshop about 
growing subtropical fruit in Southwest 
Florida from 10-11:30 a.m. at Unity of 
Naples Church. $10. 2000 Unity Way. 
252-4800 or ifas.ufl.edu. 

Concert on the Lawn – The Betty 
Fox Band performs a free concert from 
6-8 p.m. on the lawn at Mercato. 254-
1080 or mercatoshops.com. 

Chicano Rockers – Los Lonely 
Boys plays Seminole Immokalee Casino 
at 8 p.m. $35. (800) 218-0007 or semin-
oleimmokaleecasino.com. 

Wings Over the World – Paul 
McCartney tribute band The McCart-
ney Years performs at 6 and 8:30 p.m. 
tonight and Friday, March 4, at Artis—
Naples. 597-1900 or artisnaples.org.  

FRIDAY3.4
Fresh & Juicy – Pick up fresh pro-
duce, seafood and specialty items at the 
St. John Farmers Market from 8 a.m. 
to 1 p.m. 625 111th Ave. N. 289-3786 or 
stjohntheevangelist.com.

Light It Up – The Renaissance Acade-
my of FGCU hosts a lecture about Louis 
Comfort Tiffany from 10-11:30 a.m. at 
the university’s Naples campus. $20 for 
academy members, $25 for others. 1010 
Fifth Ave. S. 434-4737 or fgcu.edu. 

Celtic Concert – The SKY Family, an 
Irish song and dance troupe, performs at 
7 p.m. at River Park Community Center. 
Free, but donations appreciated. Esther.
rennick@rogers.com or theskys.org. 

Knock Three Times – Tony Orlan-
do performs at 8 p.m. at Seminole Immo-
kalee Casino. $60-70. (800) 218-0007 or 
seminoleimmokaleecasino.com.

Ladies of Swing – Rebecca Richard-
son and Dan Heck perform selections 
by artists including Ella Fitzgerald and 
The Andrews Sisters at 8 p.m. at Cen-
ters for the Arts Bonita Springs. $22-$32. 
10150 Bonita Beach Road. 495-8989 or 
artcenterbonita.org. 

Garden Lecture – Naples Botanical 
Garden presents “Vision of Vizcaya,” a 
lecture by Ian Simpkins, chief horticul-
turalist at Vizcaya Museum & Gardens 
at 1 p.m. $15 for Garden members, $20 for 
others. 643-4737 or naplesgarden.org. 

Berry Fun – The eighth annual Cor-
nerstone Strawberry & Music Festival 
kicks off at 5 p.m. and continues through 
the weekend with live bands, carnival 
attractions and, of course, strawber-
ries. 8200 Immokalee Road. 354-9160 or 
naplesfestival.com.

A Stand-Up Guy – Greg Warren 
(“Last Comic Standing”) performs at Off 
the Hook Comedy Club tonight through 
Thursday, March 10. 2500 Vanderbilt 
Beach Road. 389-6901 or offthehook-
comedy.com.  

SATURDAY3.5
Planes, Trains & Autos – Enjoy 
a pancake breakfast and motor show 
featuring planes, classic cars and trains 
from 8 a.m. to noon at Naples Munici-
pal Airport. $10, with proceeds benefit-
ting Lorenzo Walker Technical College. 
lwtcflyincruisein.com. 

Wonder in the Garden – Kids learn 
all about flowers with themed activities 
every weekend this month at Naples 
Botanical Garden. Free with regular 
admission. 643-4737 or naplesgarden.org. 

Urban Jungle – Paragon Pavilion 
Theater celebrates the opening of “Zoo-
topia” from 11 a.m. to 3 p.m. with balloon 
animals, face painting and kids activi-
ties. Free for moviegoers. 833 Vanderbilt 
Road. 596-0008 or paragontheaters.com. 

Here’s to Beers – Naples Craft Beer 
Fest returns to Bayfront from noon to 4 
p.m. with more than 90 craft beers, food 
pairings and live entertainment. Proceeds 
benefit the Rotary Club of North Naples. 
250-5085 or naplescraftbeerfest.com.

Tropical Concert – Ave Maria 
Development hosts a luau from noon 
to 4 p.m. at the town center with live 
music by Jimmy Buffet/Beach Boys trib-
ute band The Landsharks, a car show 
and family activities. Free. 352-3903 or 
avemaria.com. 

Art Festival – Riverside Park hosts 
the Bonita Springs National Art Festival 
from 10 a.m. to 5 p.m. today and Sunday, 
March 6. 495-8989 or artcenterbonita.org. 

Starry Night – Explore the night 
sky with fancy telescopes and guid-
ance from experts from 8-10 p.m. at Big 
Cypress National Preserve. Free with 
park entry fee. 695-1201 or nps.gov. 

SUNDAY3.6
Irish Eyes – Marco Island’s Irish Cel-
ebration Festival 2016 takes place from 
10 a.m. to 5 p.m. at Veterans Community 
Park. (732) 682-3230 or kraftfairs.com. 

Cruisin’ – Miromar Outlets hosts a car 
show featuring classic, exotic and cus-
tom cars from 11 a.m. to 3 p.m. 948-3766 
or miromaroutlets.com. 

Americana Music – CAPA presents 
a variety of Americana musical acts 
from 11 a.m. to 5 p.m. at Mercato. On 
the roster: Cypress Hollow, The Para-
dise Coastmen Barbershop Chorus and 
The Bugtussle Ramblers, among others. 
Free. 775-2800 or capacenter.org. 

Sip & Shop – Enjoy mimosas, bloody 
Marys and live entertainment from noon 
to 3 p.m. at Waterside Shops to benefit 
the Naples Art Association. 598-1605 or 
watersideshops.com. 

Dixieland Jazz – Naples Dixieland 
Jazz Band performs at 2 p.m. in the 
bandshell at Cambier Park. Free. 263-1113 
or naplesdixielandjazzband.com. 

Meet the Composer – Anne 
McLean performs in a multimedia pre-
sentation about Joseph Haydn from 3-5 
p.m. at Centers for the Arts Bonita 
Springs. 10150 Bonita Beach Road. 495-
8989 or artcenterbonita.org. 

Choir Concert – Shepherd of the 
Glades Lutheran Church hosts the 
45-voice choir from Wagner College on 
Staten Island in concert at 4 p.m. Free. 
6020 Rattlesnake-Hammock Road. 775-
0696 or rbrucekobs@gmail.com.

Half Baked – “SNL” alum Jim Brueur 
plays Off the Hook Comedy Club at 7:30 
p.m. 2500 Vanderbilt Beach Road. 389-
6901 or offthehookcomedy.com. 

Lessons for Life – Former Navy 
SEAL David Rutherford discusses 
embracing fears, building confidence 
and leading a team-oriented lifestyle 
at 7:30 p.m. at Jewish Congregation 
of Marco Island $25. 991 Winterberry 
Drive. 642-0800 or marcojcmi.com. 

Jazz Concert – The Naples Jazz 
Orchestra performs a tribute to Glenn 
Miller at 7 p.m. at Golden Gate High 
School. $30. 207-8299 or naplesjaz-
zorchestra.com.

Foreign Film – The Renaissance 
Academy of FGCU presents a screen-
ing and discussion of “The Crime of 
Father Amaro” (Mexico, 2002) at 2 p.m. at 
the university’s Naples campus. A priest 
finds himself in an environment of finan-
cial and moral corruption when he is sent 
to a small parish to care for the ailing 
father. $5 for members, $7 for others. 1010 
Fifth Ave. S. 434-4737 or fgcu.edu. 

MONDAY3.7
Lifelong Learning – Learn about 
Florida’s native wildflowers at 10 a.m. 
at Naples Botanical Gardens. $5 for Gar-
den members, $10 for others. 643-4737 
or naplesgarden.org. 

Film for Film Lovers – Centers for 
the Arts Bonita Springs screens “Maria 
Full of Grace” (Colombia, 2004) at 7 
p.m. A pregnant Colombian teenager 
becomes a drug mule to make some des-
perately needed money for her family. 
$10. 10150 Bonita Beach Road. 495-8989 
or artcenterbonita.org. 

Opera Night – Naples Opera Society 
presents sopranos Nadia Marshal and 
Karen White, tenor Livio Ferrari and 
baritone Ron Bowman in performance 
at 7:30 p.m. at The Norris Center. $10 
suggested donation. 898-5079 or naple-
soperasociety.org. 

Classic Chamber Concert –
Sopranos Vasilisa Berzhenskaya, Valerie 
Bernhardt and Julia Lima perform selec-
tions by Salieri, Gluck, Handel and Mozart 
at 8 p.m. at Sugden Community Theater. 
434-8505 or classicchamberconcerts.org.  

TUESDAY3.8
Great Shot – Learn how to take 
great photographs using only natural 
light in a workshop from 8-10:30 a.m. at 
Naples Botanical Garden. $35 for Garden 
members. $40 for others. Registration 
required. 643-4737 or naplesgarden.org. 

Nature Talk – The Conservancy of 
Southwest Florida presents filmmaker 
Elam Stoltzfus from 6:30-7:30 p.m. Res-
ervations required. Free for Conservan-
cy members, $10 for others. sophian@
conservancy.org. or conservancy.org. 

Doc Screening – Southern Cir-
cuit Tour of Independent Filmmakers 
screens “American Made Movie” (2013) 
at 7 p.m. at the Centers for the Arts 
Bonita Springs. The film follows ordi-
nary Americans trying to save their 
livelihoods in the face of globalization. 
$15. 10150 Bonita Beach Road. 495-8989 
or artcenterbonita.org.

Beaux Arts – The Grammy Award-
winning Ying Quartet performs at 8 p.m. 
at The David and Cecile Wang Opera 
Center. $10-$35. 2408 Linwood Ave. 963-
9050 or operanaples.org. 

Dance – The Joffrey Ballet performs 
at 8 p.m. at Artis—Naples. 597-1900 or 
artisnaples.org. 

WEDNESDAY3.9
Day Trip – The FGCU Renaissance 
Academy hosts a trip to Boca Raton’s The 
Wick Broadway Costume Museum depart-
ing at 8 a.m. and returning around 6 p.m. 
$95 for academy members, $115 for others, 
includes lunch and a cabaret performance. 
1010 Fifth Ave. S. 434-4737 or fgcu.edu. 

If slapstick humor has you in stitches, head to The Norris Center for the Gulfshore Playhouse 
production of “Moon Over Buffalo.” The situational comedy stars Elizabeth Meadows Rouse 
and Steve Vinovich as fading stage stars who learn that Frank Capra will be attending their 
matinee performance of “Cyrano de Bergerac.” It runs through March 13. Call 261-7529 or 
visit gulfshoreplayhouse.org. 
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Walkabout – Enjoy a walking tour of 
the Naples historic district setting out 
at 9:30 a.m. from Historic Palm Cottage. 
Reservations required. $10 for Naples His-
torical Society members, $16 for others. 
261-8164 or napleshistoricalsociety.org. 

Music Man – Chris Botti brings his 
blend of instrumental pop music to Artis—
Naples at 8 p.m. 597-1900 or artisnaples.org. 

Rocket Man – Elton John performs at 
8 p.m. at Germain Arena. $50-$160. 948-
7825 or germainarena.com.  

COMING UP
Sparklers – Kristoff Jewelers hosts 
a trunk show featuring one-of-a-kind 
pieces by Van Cleef & Arpels, Bulgari, 
Chopard and more Thursday through 
Saturday, March 10-12. Private appoint-
ments available. 640 Fifth Ave. S. 263-
8999 or kristoffjewelers.com. 

One-Woman Show – Barbara Rinel-
la portrays Diane Sawyer, Katie Couric 
and Christiane Amanpour on stage at 
11:30 a.m. Thursday, March 10, at Quail 
West Country Club. $65. 495-8989 or 
artcenterbonita.org. 

Meet the Artist – Food & Thought 
hosts artist Kraata Mrachek from 4:30-
7:30 p.m. Thursday, March 10, as she pres-
ents her paintings of Naples beach access 
points. 2132 Tamiami Trai N. 963-6429 or 
km@instylist.com. 

Violin Concert – Violinist and com-
poser Jeff Leigh performs original com-
positions inspired by local artist Emily 
James from 5:30-7 p.m. Thursday, March 
10, at the Marco Island Center for the 
Arts. $25. 1010 Winterberry Drive. 394-
4221 or marcoislandart.org. 

Artist Reception – Thomas Riley 
Studio hosts a reception from 5:30-8 p.m. 
Thursday, March 10, with featured artists 
Jamie Harris and Shane McAdams. 26 10th 
St. S. 529-2633 or thomasrileystudio.com. 

Rock Concert – The Moody Blues 
takes the stage at 8 p.m. Thursday, 
March 10, at Germain Arena. $50-$100. 
948-7825 or germainarena.com. 

Orchids – Gulfcoast Orchid Alliance 
hosts an orchid show and sale from 10 
a.m. to 5 p.m. Friday, March 11, and 9 a.m. 
to 5 p.m. Saturday, March 12, at Naples 
United Church of Christ. 5200 Crayton 
Road. 649-4145 or gulfcoastorchidalli-
ance.com.

Yappy Hour – Pucci & Catana host 
a book signing by Patti Kerr, author of 
“Magical Dogs: Love and Lessons from 
Our Canine Companions,” from 4-6 p.m. 
Friday, March 11. Free. 647 Fifth Ave. S. 
263-9663 or pucciandcatana.com. 

Glades Flick – Everglades Society 
for Historic Preservation screens “Big 
Cypress: The Western Everglades” at 
5:30 p.m. Friday, March 11, at Jinkins Fel-
lowship Hall in Everglades City. Free, 
but reservations required. 695-2905 or 
evergladeshistorical.org. 

Opening Reception – Naples Art 
Association hosts a preview gathering 
from 5:30-7:30 p.m. Friday, March 11, to 
introduce its newest exhibits, “Always 
On My Mind” and “The 51st Founders 
Juried Award Exhibition.” Free for NAA 
members, $10 for others. 585 Park St. 
262-6517 or naplesart.org. 

Energy Talk – Bonita Springs His-
torical Society hosts a lecture at 7 p.m. 
Friday, March 11, with Gary Sernovitz, 
author of “The Green and the Black: 
The Complete Story of the Shale Revo-
lution, the Fight over Fracking, and The 
Future of Energy.” 10346 Pennsylvania 

3.
9

3.
3

#WALK THIS WAY
■ “Young Frankenstein” by The Naples 
Players runs through April 3 at the Sugden 
Community Theater.  

— naplesplayers.org

■ Elton John 
performs 40 years 
of hits at Germain 
Arena at 8 p.m. 
Wednesday,  part 
of a nine-city 
tour that also 
incorporates songs 
from his upcoming 
album, “Wonderful 
Crazy Night.”
— germainarena.

com

■ Betty 
Fox and 
her blues 
band take 
the stage 
on the lawn 
at Mercato 
at 6 p.m. 
Thursday for 
a free show.

— mercato 
shops.com 

■ Bring the kids to celebrate the opening of Disney’s 
“Zootopia” from 11 a.m. to 3 

p.m. Saturday at 
Paragon Pavilion 
theaters in North 
Naples. Moviegoers 
can have fun with 
balloon animals, 
face painting and 
more. 
— paragontheaters.

com

# SCREEN IT

3.5

WHAT TO DO, WHERE TO GO
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COMMERCIAL • RESIDENTIAL • INTERIOR/EXTERIOR

MIROMAR DESIGN CENTER SUITE #148 
18000 CORKSCREW ROAD • ESTERO, FL

239.404.9802  WWW.BOUTEAKBYJACKIEMORELISSE.COM

One of a Kind Handcrafted 
Custom Furniture from 
Exotic Reforestion Hardwoods 
and Original Artwork.

BouTeak 
by Jackie Morelisse

DESIGN TRADE WELCOME
PROGRAM AVAILABLE 

UPON REQUEST.

WHAT TO DO
Ave. 390-2092 or bonitaspringshistori-
calsociety.org. 

Artist Reception – Arsenault Gallery 
& Banyan Studio hosts an opening recep-
tion for its newest exhibits, “From Big 
Cypress to the Gulf Stream” and “Semi-
noles and the Historic Smallwood Store” 
from 5-7 p.m. Friday, March 11. The exhibi-
tions include hand-carved functional art 
from folk artist Dale Beatty and photo-
graph by John Gillam. Free. 1199 Third St. 
S. 263-1213 or arsenaultgallery.com. 

Good Time – Goodland Civic Asso-
ciation hosts a pancake breakfast and 
garage sale from 8 a.m. to noon Saturday 
and Sunday, March 12-13. 595-2719. 

Here Fishy – The Marine Industries 
Association of Collier County hosts its 
19th annual free kids fishing clinic at 9 
a.m. Saturday, March 12, at Naples Pier. 
682-0900 or miacc.org. 

Get Your Green On – Naples St. 
Patrick Day Parade steps off at 10 a.m. 
Saturday, March 12, and processes down 
Third Street South and Fifth Avenue 
South. naplesparade.com.

Village Fashion – The Village Shops 
at Venetian Bay presents its annual 
“Spring into Fashion” runway show at 1 
p.m. Saturday, March 12, featuring looks 
from the center’s merchants. 261-6100 or 
venetianvillage.com.

Mountain Music – Balsam Range 
brings its special brand of bluegrass to 
Artis—Naples at 6 and 8:30 p.m. Saturday, 
March 12. 287-2035 or artisnaples.org. 

Phil Concert – The Naples Phil-
harmonic performs overtures by Ros-
sini, Wagner, Bizet, Mozart and more 
at 8 p.m. Saturday, March 12 at Artis—
Naples. 597-1900 or artisnaples.org. 

Time to Dance – Artichoke & 
Company presents The Manhattan Con-
nection at 6 p.m. Sunday, March 13. $35. 
11920 Saradrienne Way, Bonita Springs. 
263-6979 or artichokeandcompany.com. 

Class Act – Tony Bennett performs 
at 7 p.m. Sunday, March 13, at Artis—
Naples. 597-1900 or artisnaples.org.

Spring Break Flick – Paragon Pavil-
ion cinema presents a free screening of 
“The Croods” at 11 a.m. Monday, March 
14. 833 Vanderbilt Beach Road. 596-0008 
or paragontheaters.com. 

Classic Film – The Italian Cultural 
Society hosts a screening of “The Agony 
and The Ecstasy” (1965) at 6:45 p.m. 
Monday, March 14, at The Norris Cen-
ter. The movie is the story of Michel-
angelo’s troubles painting the Sistine 
Chapel. $5. 755 Eighth Ave. 434-3323 or 
italianculturalsociety.com.

Film for Film Lovers – Centers for 
the Arts Bonita Springs screens “Kikujiro” 
(Japan, 1999) at 7 p.m. Monday, March 
14. A naïve boy sets out alone to find his 
wayward mother and is helped along by a 
crotchety old man. $10. 10150 Bonita Beach 
Road. 495-8989 or artcenterbonita.org. 

Piano Concert – Pianist Nicholas 
Medvedev performs a program of works 
by Beethoven at 8 p.m. Monday, March 
14, at Sugden Community Theater. 434-
8505 or classicchamberconcerts.org.

Author Lunch – Chez Boet hosts 
Susie Weinert for a discussion and sign-
ing of her book “Garage Sale Stalker” 
from noon to 1:30 p.m. Tuesday, March 
15. $26 includes lunch and a glass of 
wine. 643-6177 or chezboetnaples.com. 

Songwriter Showcase – Local 
singer/songwriters Ray Cerbone, Joe 
Virga and Melissa Welke perform from 
5:30-7:30 p.m. Tuesday, March 15, at Lov-

ers Key State Park. Free with park entry 
fee. 463-4588 or friendsofloverskey.org. 

Outdoor Film – Mercato presents 
a free outdoor screening of “Malefi-
cent” (2014) starting at twilight Tuesday, 
March 15. 254-1080 or mercatoshops.com. 

Irish Night – Centers for the Arts 
Bonita Springs hosts an evening of Irish 
music and dance at 8 p.m. Tuesday, 
March 15, with performers including 
Marcille Wallis & Friends and Kellyn 
Celtic Arts. $22-$32. 10150 Bonita Beach 
Road. 495-8989 or artcenterbonita.org. 

Paddlin’ – GAEA Guides leads a kayak 
tour on the Cocohatchee River and 
Wiggins Pass from 10 a.m. to 1 p.m. 
Wednesday, March 16. $45, reservations 
required. 694-5513 or gaeaguides.com. 

Ancient Forest – Take a guided tour 
of the old-growth forest at Audubon 
Corkscrew Swamp Sanctuary from 9 
a.m. to noon Wednesday, March 16. Free 
with admission, limited to 10 people. 
348-9151 or corkscrew.audubon.org. 

Art Lecture – Marco Island Center for 
the Arts hosts a talk about American sculp-
tor Frederick Hart at 5:30 p.m. Wednesday, 
March 16. $25. 1010 Winterberry Drive. 394-
4221 or marcoislandart.org. 

Bless Us, Father – Artis—Naples 
hosts performances of “Late Night Cat-
echism: ’Til Death Do Us Part” at 7 p.m. 
Wednesday through Saturday, March 
16-19. 597-1900 or artisnaples.org. 

Acoustic Show – Acoustically Speak-
ing performs from 7-10 p.m. Thursday, 
March 17, at The Norris Center. $20 in 
advance, $25 at the door. 755 Eighth Ave. 
S. 213-3028 or naplesgov.com.

Ice Queen – Disney on Ice presents 
“Frozen” Thursday through Sunday, 
March 17-20, at Germain Arena. 948-7825 
or germainarena.com. 

Fair Game – The 40th annual Collier 
County Agricultural Fair & Exposition 
kicks off at 6 p.m. Thursday, March 17, 
and continues through Sunday, March 27, 
at Collier County Fairgrounds. Livestock 
competitions, carnival rides, a demoli-
tion derby, live music and more. $5-$22. 
455-1444 or colliercountyfair.com. 

The Wolves – Los Lobos perform at 
8 p.m. Thursday, March 17, at Seminole 
Immokalee Casino. $40. (800) 218-0007 
or seminoleimmokaleecasino.com. 

Flower Show – Naples Garden Club 
presents its annual Naples Flower Show 
& Garden market from 9 a.m. to 5 
p.m. Friday and Saturday, March 18-19 

Arsenault Gallery & Banyan Studio hosts a 
talk with photographer John Gillam at 2 p.m. 
Saturday, March 12. Mr. Gillam’s exhibition, 
“Seminoles and the Historic Smallwood Store,” 
hangs in the gallery through March 28. 1199 
Third St. S. 263-1214 or arsenaultgallery.com.
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Trolley tour schedule subject to change without notice.  
Limited seating available. Call for details. 

Free Town Trolley Tours  
Every Tuesday & Thursday 11am - 2pm
Leaving from Ave Maria Town Center 

It’s all here.

I-75, Exit 111, Head east on Immokalee Rd, right onto Oil Well Rd, then left into Ave Maria

AveMaria.com   239-352-3903
5076 Annunciation Circle #104, Ave Maria , FL 34142

Shopping, Dining & Live Music
Join us every Thursday this season  
from 1- 4pm in the Ave Maria  
Town Center for live outdoor  
music. Enjoy lunch, shopping  
and sightseeing. Check our  
website for band schedules.

B O O K  Y O U R  A D V E N T U R E  T O D A Y .

THE  A IRBOAT 
ALTERNATIVE.

239-434-JEEP        OrangeJeepTours.com

WHERE TO GO

239.434.6533/thirdstreetsouth.com

Over 60 Vendors Directly on Third
Saturday Mornings from 7:30 to 11:30 a.m.

Stroll & Shop from Broad Street South to 13th Avenue South

at Naples Botanical Garden. Free with 
Garden admission. 262-1272 or naples-
gardenclub.com. 

Flea Market – Friends of Lovers 
Key holds a nautical flea market and 
boat show from 9 a.m. to 5 p.m. Friday 
through Sunday, March 18-20. $5. lover-
skeynauticalmarket.com. $89-159. 

Kids Film – Paragon Pavilion cinema  
screens “The Penguins of Madagascar” 
at 11 a.m. Friday, March 18. Free. 833 
Vanderbilt Beach Road. 596-0008 or 
paragontheaters.com. 

Claws and All – Marco Island Sea-
food & Music Festival takes place from 
11 a.m. to 9 p.m. Friday through Sunday, 
March 18-20, at Veterans Community 
Park. $10-$16. marcoislandseafoodand-
musicfestival.com. 

Chickee Chat – Naples Historical 
Society hosts a lecture from 11 a.m. to 
noon Friday, March 18, about Naples 
Municipal Airport’s role in World War 
II. Free for NHS members, $5 for others. 
137 12th Ave. S. 261-8164 or napleshistori-
calsociety.org. 

Mirror, Mirror — Grammy-nominat-
ed country singer Gema Pearl performs 
at The Norris Center at 7:30 p.m. Friday, 
March 18. $25. 213-3058 or naplesgov.com.

Wayward Woman — Opera Naples 
presents “La Traviata” at 8 p.m. Friday, 
March 18, and Sunday, March 20, at The 
David and Cecile Wang Opera Center. 
$89-$159. 2408 Linwood Ave. 963-9050 
or operanaples.org. 

What A Fool Believes – Five-
time Grammy Award-winner Michael 
McDonald, former member of Steely 
Dan and The Doobie Brothers, performs 
at 8 p.m. Friday, March 18, at Seminole 
Immokalee Casino. $35-$95. (888) 217-
0008 or marchconcert.com. 

Art Fest – Naples Festival of the Arts 
showcases 230 art vendors on Fifth Ave-
nue Saturday and Sunday, March 19-20. 
262-6517 or naplesarts.org.

One-Man Show – Hodges University 
hosts a performance of Michael Fos-
berg’s autobiographical play, “Incognito: 
An American Odyssey of Race and Self-
Discovery,” at 5 p.m. Saturday, March 19, 
at the university’s Naples campus. $15. 
598-6143 or tpardue@hodges.edu. 

Smooth Operators – Atlantic City 
Boys perform hits of the 1960s at 7:30 
p.m. Saturday, March 19, at The Norris 
Center. $25. 213-3058 or naplesgov.com. 

Outdoor Show – Molly Hatchet and 
The Outlaws perform at 7:30 p.m. Satur-
day, March 19, at Seminole Immokalee 
Casino. $25-69. (800) 218-0007 or semi-
noleimmokaleecasino.com.

Keyed Up – Musical comedian Jimmy 
Keys performs at 10 p.m. Saturday, 
March 19, at Barbatella. $35. 1290 Third 
St. S. 643-1955 or barbatellanaples.com. 

Dog Day – Mercato hosts Woofstock 
to benefit Humane Society Naples from 
11 a.m. to 3 p .m. Sunday, March 20. 643-
1555 or hsnaples.org.

Jazz Concert – The Naples Jazz 
Orchestra performs essential Buddy 
Rich tunes at 7 p.m. Sunday, March 20, 
at Golden Gate High School. $30. 207-
8299 or naplesjazzorchestra.com. 

Film Festival – The third annual 
Naples Jewish Film Festival screens 
“Sabena” (2015) at 7:30 p.m. Sunday, 
March 20, at Sugden Community The-
ater. A suspenseful re-enactment of 
the 1972 hijacking of Sabena Flight 571, 
using archival footage and exclusive 
interviews. $100-$1,500 to subscribe to 

the festival screenings, waitlist for sin-
gle film tickets. 434-1818 or naplesjew-
ishfilmfestival.com 

Constitution Discussion – Friends 
of the Library of Collier County pres-
ents Akhil Reed Amar with a discussion 
of his book “The Law of the Land” at 9 
a.m. Monday, March 21, at the Country 
Club of Naples. $45 for members, $55 for 
others. 185 Burning Tree Drive. 262-8135 
or collier-friends.org.

Film for Film Lovers – Centers for 
the Arts Bonita Springs screens “Ida” 
(France, 2013) at 7 p.m. Monday, March 
21. A young novitiate nun discovers a 
dark family secret dating back to the 
years of the Nazi occupation. $10. 10150 
Bonita Beach Road. 495-8989 or artcen-
terbonita.org. 

Nature Talk – Conservancy of South-
west Florida hosts a lecture by veteri-
narian P.J. Deitschel at 6:30 p.m. Tuesday, 
March 22. Reservations required. Free 
for members, $10 for others. sophian@
conservancy.org or conservancy.org. 

Kinky Evenings – The Broadway 
production of “Kinky Boots” stops at 
Artis—Naples Tuesday through Sunday, 
March 22-27. 597-1900 or artisnaples.org. 

Opening Reception – Sea Salt hosts 
an opening reception from 6-8 p.m. 
Wednesday and Thursday, March 23-24, 
for artist Reisha Perlmutter’s newest 
exhibition, “Origin.” 1186 Third St. S. 
reisha-perlmutter.squarespace.com.

Moonlit Night – Naples Histori-
cal Society hosts a full moon tour at 
Palm Cottage from 8-9 p.m. Wednesday, 
March 23. Free for NHS members, $10 
for others. 137 12th Ave. S. 261-8164 or 
napleshistoricalsociety.org.

Panther Chat – Larry Shindle, Flor-
ida panther coordinator for the U.S. 
Fish and Wildlife Conservation Service, 
discusses the states growing population 
of the large, endangered cats from 4-6 
p.m. Thursday, March 24, at Naples Zoo. 
Presentation includes a viewing of Uno, 
the zoo’s resident Florida panther. Free 
for members. $10 for non-members. 262-
5409 or napleszoo.com. 

Car Show – Marco Island Center 
for the Arts host a car show featuring 
unmodified antique cars from 10 a.m. to 
4 p.m. Saturday, March 26. $5 suggested 
donation. 1010 Winterberry Drive. 394-
4221 or marcoislandart.org.

Meet & Greet – Meet local authors 
from 10 a.m. to 2 p.m. Saturday, March 
26, at Barnes & Noble at Waterside 
Shops. 598-5200 or bn.com. 

Hip Hop – Take photos with the Eas-
ter bunny, enjoy art projects and family 
activities from noon to 4 p.m. Saturday, 
March 26, at Villages on Venetian Bay. 
261-6100 or venetianvillage.com. 

CAPA Concert – Chrysalis Chamber 
Players perform at 7:30 p.m. Monday, 
March 28, at The David and Cecile 
Wang Opera Center. $10-40. 2408 Lin-
wood Ave. 775-2800 or capacenter.org. 

Art Reception – Florida Artists 
Group hosts an opening reception for its 
66th annual symposium and exhibition 
from 6-8 p.m. Friday, April 1, at Centers 
for the Arts Bonita Springs. Works by 
many of Florida’s visual artists will be 
on display through April at Embassy 
Suites Hotel & Conference Center in 
Estero. Free. 253-8827 or floridaartists-
group.org. ■

— Email calendar listings and high-reso-
lution photos to Lindsey Nesmith at lne-
smith@floridaweekly.com. Please send 
Word or text documents and jpgs with 
time, date, location, cost and contact 



Music icon Justin Hayward reflects on a long run with the Moody Blues 
BY KENT WOLGAMOTT 

Florida Weekly Correspondent

Justin Hayward has 
a featured position in 
the Moody Blues, as 
its singer, guitarist and 
main songwriter.

But that latter talent 
looks like it won’t get 
any further use within 
that group. The Moody 
Blues last released an 
album in 2003 — the 
holiday CD “December.” There hasn’t been 
a studio album of new, original music since 
1999’s “Strange Times.” Mr. Hayward said 
that it’s likely to be the band’s final studio 
album.

“I think this is probably it,” he said. 
“People want DVDs from us now. I think 
any product we do will be along that line.”

Even if the Moody Blues is done making 
albums, they leave fans with an impressive 
discography.

The group started out in 1964 as a rhythm 
and blues-flavored pop outfit, and scored its 
first hit, “Go Now,” a year later. The song 
put the Moody Blues on the map with other 
British Invasion bands.

But Merseybeat wasn’t the Moody Blues’ 
sound — at least after Mr. Hayward joined 
the group in 1966. He and bassist John Lodge 
came on board in time to make the album 
that saw the Moody Blues evolve from an 
R&B-based pop band into a far grander 
style of pop rock with 1967’s “Days of Future 
Passed.” Featuring “Nights in White Satin,” 
the album is considered by many to be 
the first progressive rock album, and its 
lush, melodic and expansive songs gave 
the Moody Blues a stylistic template from 
which to build.

“I came to the group, actually, as a guy 
who wrote songs,” Mr. Hayward said. 
“Mike Pinder of the Moody Blues called 
me because he’d heard my songs (via Eric 
Burden of the Animals). I sort of see myself 
as a guy who writes songs who got to be in 
a band that plays them.”

“Nights in White Satin” was originally a 
fairly modest song,” the songwriter said.

“I was at the end of a love affair and 
starting another one,” Mr. Hayward said. 
“I was 19-20 years (old) and I just had this 
simple song. They didn’t think much of it 
when I played it. Then (Moody Blues then-
keyboardist) Mike Pinder, who had one of 
the first mellotrons, said, “Play it, again.” He 
played it with me and there it was.”

The band immediately began playing, 
recording and releasing Mr. Hayward’s 
songs. But the Moody Blues didn’t get a hit 
right away.

”Nights in White Satin” didn’t connect 
when “Days of Future Passed” was released 
in 1967.  But when it was re-released five 
years later, it was a different story, as “Nights 
in White Satin” reached No. 2 on the Bill-
board magazine singles chart.

By that time, The Moody Blues had 
released six more albums, establishing 
themselves as a true classic rock band — 
with their inclusion of classical music con-
cepts and sounds in their music.

But it was “Nights” circa 1967 that made 
The Moodies.

“It was the song, along with ‘Tuesday 
Afternoon,’ that defined us and our sound,” 
Mr. Hayward said, mentioning another cor-
nerstone track that was also on “Days of 
Future Passed.” 

“It gave us a unique kind of style. That’s 
still important for groups today — to clearly 
define their own style and sound. ‘Go Now’ 
was a cover song. When we started doing 

our own stuff is when we really became The 
Moody Blues.”

The half dozen albums that followed 
“Days of Future Passed” firmly established 
the Moody Blues as a force on the rock 
scene. Those albums include the group’s 
first top 20 album in the United States, 
1969’s “On the Threshold of a Dream,” a 
second 1969 album, “To Our Children’s Chil-
dren’s Children,” and 1972’s chart-topping 
album “Seventh Sojourn,” which featured 
the hits “Isn’t Life Strange” and “I’m Just A 
Singer (In a Rock and Roll Band).” 

The Moody Blues then took a hiatus 
that stretched on for six years. During that 
period, Mr. Hayward and Mr. Lodge teamed 
up to release the 1975 album, “Blue Jays,” 
while Mr. Hayward followed that with his 
first solo effort, 1977’s “Songwriter.” When 
the Moody Blues returned in 1978 with the 
album “Octave,” the group had a new key-
boardist, Patrick Moraz, who stepped in for 
the departing Pinder.

And while “Octave” featured the hit single 
“Steppin’ In A Slide Zone,” the band mem-
bers have frequently said the group didn’t 
really hit its stride artistically again until the 
1981 album “Long Distance Voyager.” The 
1980s saw three more studio albums and hit 
songs such as “Your Wildest Dreams” and 
“I Know You’re Out There Somewhere,” 
before the pace of studio recordings slowed 
in the 1990s.

“People think the ’60s were our best 
time,” Mr. Hayward said. “But to be honest, 
the most fun was that time in the ’80s — to 
have that opportunity to be on TV and have 
all the times of having hit singles in your 
early 40s. I was a kid in the ’60s, with my 
head down and a little too stoned. In the 
’80s, I was able to enjoy it. Believe it or not, 
a lot of our audience today came from that 
time, not the ’60s.”

Today, Mr. Hayward, Mr. Lodge, who 
penned “I’m Just a Singer (In a Rock and 
Roll Band),” and drummer Graeme Edge, 
who has been with the band from the begin-
ning, make up The Moody Blues. And if the 
group’s recording days are over, that prob-
ably means Mr. Hayward will pick up the 
pace on making solo albums.

He has released four solo albums since 
“Songwriter” — “Night Flight” (1980), “Mov-
ing Mountains” (1985), “The View from the 
Hill” (1996) and “Spirits of the Western Sky” 
(2013).

Mr. Hayward’s solo dates are smaller 
affairs than a Moody Blues concert, but he 
said he’d still be playing, even if to passersby 
on the street.

“I kind of feel a duty to do it,” he said. 
“ Number one, it’s a lot of fun doing it. I 
wouldn’t want to give that up lightly. But I 
do feel a duty to the music. I’ve got a feeling 
I’d be doing it somewhere no matter what.”

“Nights in White Satin,” however, has 
ensured that Mr. Hayward will continue to 
have a large audience for as long as he con-
tinues to play.

He wouldn’t have guessed that when he 
wrote the song.

If he had, The Moody Blues singer and 
guitarist says, “I would have run a mile if 
you’d have told me what would happen. I 
would have been scared.” ■
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Best Family Fun Activity
Best of the Gulfshore Awards 

NaplesZoo.org  I  facebook.com/napleszoo

Get Closer! 
Closer to Animals. Closer to Nature. Closer to Family.

239-262-5409  I  1590 Goodlette Rd. Naples, FL

Discover zebras, leopards, lions, ride a camel 
and hand-feed a giraffe! Enjoy shows, a wild 
cruise through islands of monkeys, meet 
animal keepers and much more! 

Best Family F
Best of the Gulfs

NEW!
Red Ruffed

Lemurs! 

C H I N A  B I S T R O
CHEF OWNED WITH 

38 YEARS EXPERIENCE

OPEN 7 DAYS A WEEK
Monday–Saturday 11:30 a.m. to 2:30 p.m.

                4:30 p.m. to 9:30 p.m.
     Sunday  5 p.m. to 9 p.m.

omeinaples.com

WE MAKE THE BEST PEKING DUCK! OUR FOOD IS MADE WITH 
THE FRESHEST INGREDIENTS. FULL BAR & PATIO SEATING.

NAPLES CENTRE VILLAGES
6434 Naples Boulevard, Unit 406

Naples, Florida 34109

239.631.5633

TO OUR VALUED GUESTS: We have moved. 
Naples Boulevard is our sole location. 

We thank you for your loyalty. 
Please join us at this location.

– Mark & Mary Cheng

HOME OF THE NAPLES PRINCESS

239.774.0479 
PORTOFNAPLESMARINA.COM

*NOT VALID WITH ANY OTHER OFFER.

550 Port-O-Call Way, Naples, Florida 34102
info@portofnaplesmarina.com

$20 OFF* 
JET SKI RENTAL OF 

2½ HOURS 
OR MORE

$40 OFF* 
ANY HALF 

OR 
FULL DAY 

BOAT RENTAL

BOAT RENTALS & JET SKI RENTALS

BRAND NEW EQUIPMENT WITH THE LATEST ADVANCED TECHNOLOGY

Also Available at the Marina: Daily Public Cruises, Private Charters, Charter Fishing, Live Bait and More!

55

OFFER EXPIRES ON MAR. 31, 2016 OFFER EXPIRES ON MAR. 31, 2016

Moody Blues
>> Where: Germain Arena, 11000 Everblades 

Parkway, Estero
>> When: 8 p.m. Thursday, March 10
>> Tickets: $55 and up
>>  Info: boxoffi ceticketsales.com

HAYWARD
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St. John’s Shoppe—An Upscale Thrift
Tamiami Square · 14700 Tamiami Trail North, Naples

stjohnsshoppe.com · 239.597.9518

Saturday, March 12, 2016 · 12:00 p.m.
St. John’s Episcopal Church · 500 Parkshore Drive, Naples

Join us for a delightful lunch and fashion show. Apparel and accessories by St. John’s Shoppe. 
This event benefi ts the Collier County Charities of St. John’s Episcopal Church. 

$30 tickets can be purchased at St. John’s Shoppe.
Sales close Saturday, March 5, 2016; no tickets will be sold at the event.
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mrtequilarestaurant.com

EAST NAPLES
3785 Tamiami Trail East 

239.262.2582

BUY 1 LUNCH ENTREE,

GET 1 FREE
WITH PURCHASE OF 2 SOFT DRINKS

Not combinable with any other offers. 
Offer expires March 17, 2016.

$5 OFF $25
SPEND $25 AND RECEIVE 

$5 OFF YOUR BILL!
Not combinable with any other offers. 

Offer expires March 17, 2016.

NORTH NAPLES
3126 Tamiami Trail North

239.304.8629

4th ANNUAL HARBOR

PRESENTED BY  RAFFLE SPONSORS 
All Marine Services • Borge 
Mary Miller • Fran Reiser 
Redhead Renderings 
Gregg Rounding of Jump 
Salon Colleen Termimi 
Peter Sottong • Judy Wittwer

&
SUNDAY, MARCH 13, 2016

FREE ADMISSION 
Food • Beer & Wine • 50/50 • 2 Raffle Packages Valued at $3,000! 
Musicians Arranged by J. Roberts & “Cello Man” Tom Porter  
FREE GOLF CART SHUTTLES from Area Restaurants & Parks 

10 am - 4 pm • Margood Harbor Park
321 Pear Tree Ave • Goodland

www.goodlandartsalliance.org

SWFL’S PREMIER DINNER THEATRE

1380 COLONIAL BOULEVARD, FORT MYERS
239.278.4422  •  www.BroadwayPalm.com

IN THE OFF BROADWAY PALM CONCERT SERIES

MAR 7
2 Performances Only!

NOW - APR 2
A disco diva witnesses a crime and the cops hide her in the last place anyone would think to 
look…a convent! Masquerading as a nun, she breathes new life into the church, but in the 
process, blows her cover. This high-spirited musical comedy based on the hit film of the same title 
is a shining tribute to the universal power of friendship.

MAR 10 - APR 30

Frances Pew Hayes 
Center for Lifelong Learning 

at Hodges University

Florence: Beyond the Duomo and David
Monday, March 7, 1:00 - 2:00 p.m.   
Ron Diorio, Richard B. Cappalli, Dr. Tom Turicchi
Amelia Earhart and Charles Lindbergh: Part II
Wednesday, March 9, 10:00 - 11:30 p.m.  
Dr. Gerald Franz 
Personal Financial Management in Uncertain Times: Part II
Wednesday, March 9, 1:00 - 2:30 p.m.   
Leo Boisvert
William Shakespeare: Celebrated Sonnets and Soliloquies
Thursday, March 10, 1:00 - 2:30 p.m.   
David Stewert
Painting with Both Sides of the Paint Another Time 2.0
Friday, March 11, 1:00 - 3:00 p.m.   
Steve Pennisi

Frances Pew Hayes Center for Lifelong Learning at Hodges University in Naples
For more information about these classes and others, contact Tifarah Pardue  
at (239) 598-6143 or tpardue@hodges.edu.

 
lecture for free.



HOROSCOPESPERFECT PRESENTATION

By Linda Thistle

★ ★
Place a number in the empty 

boxes in such a way that each 
row across, each column down 

and each small 9-box square 
contains all of the numbers 

from one to nine.

Sponsored By:

★ Moderate    ★ ★ Challenging
★ ★ ★ Expert

Puzzle Difficulty this week: 

SEE ANSWERS, C11SEE ANSWERS, C11

PISCES (February 19 to March 20) 
Love and romance are strong in your aspect 
this week. If you’ve already met the right 
person, expect your relationship to grow. 
And if you’re still looking, odds are you’ll 
soon be finding it.

ARIES (March 21 to April 19) Consider 
moving beyond the usual methods to find a 
more creative means of handling a difficult 
on-the-job situation. Avoid confrontation 
and, instead, aim for cooperation.

TAURUS (April 20 to May 20) Sea-
sonal change creates a new look for the 
outdoors. It also inspires Taureans to redo 
their own environments, and this is a good 
week to start redoing both your home and 
workplace. Enjoy.

GEMINI (May 21 to June 20) A misun-
derstanding needs to be straightened out so 
the wrong impression isn’t allowed to stand. 
If necessary, offer to support the use of a 
third party to act as an impartial arbitrator.

CANCER (June 21 to July 22) A career 
change offering what you want in money 
and responsibilities could involve moving 
to a new location. Discuss this with family 
members before making a decision.

LEO (July 23 to August 22) Feeling 
miffed over how you believe you were 
treated is understandable. But before you 
decide to “set things straight,” make sure 
the whole thing wasn’t just a misinterpreta-
tion of the facts.

VIRGO (August 23 to September 22) 
Showing you care makes it easier to build 
trust and gain an advantage in handling a 

delicate situation. What you learn from this 
experience also will help you understand 
yourself better.

LIBRA (September 23 to October 22) 
Planning for the future is fine, especially if 
you include the roles that family members 
may be asked to play. Don’t be surprised if 
some hidden emotions are revealed in the 
process.

SCORPIO (October 23 to November 
21) Making choices highlights much of 
the week, and you have a head start here, 
thanks to your ability to grasp the facts of 
a situation and interpret them in a clear-cut 
manner.

SAGITTARIUS (November 22 to 
December 21) Carrying a torch can be a 
two-way situation: It can either keep you 
tied to the past or help light your way to 
the future. The choice, as always, has to be 
yours.

CAPRICORN (December 22 to Janu-
ary 19) Your watchwords this week are 
“Focus, focus, focus.” Don’t let yourself 
be distracted from what you set out to do. 
There’ll be time later to look over other 
possibilities.

AQUARIUS (January 20 to February 
18) A workplace opportunity might require 
changes you’re not keen on making. Discuss 
the plusses and minuses with someone 
familiar with the situation before you make 
a decision.

BORN THIS WEEK: You approach life 
in a wise and measured manner, which 
gives you an edge in many areas. ■
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Visit us online at www.FloridaWeekly.com

THERE’S A LOT 
TO LIKE

www.facebook.com/NaplesWeeklyNewspaper



CONTRACT BRIDGE
Taking out insurance 

BY STEVE BECKER

Only rarely does declarer elect to play 
a game or slam contract in a 4-3 trump 
fit. This is as it should be, since holding 
only seven trumps to the opponents' six 
is not the type of trump superiority one 
yearns for at a high-level contract.

Normally such contracts, which carry 
with them the inherent danger of losing 
control of the trump suit, are avoided 
by finding a longer trump suit or by 
playing in notrump. However, there are 
times when there is no better alternative 
than to choose a 4-3 trump fit — as in 
the present case.

Contracts that are based on a 4-3 fit 
often require special handling to com-
pensate for the trump deficiency, and 
this is where South fell from grace.

West started with the K-A of spades 
and continued with the queen. South 
ruffed and played three rounds of 
trumps. When the opposing trumps 
turned out to be divided 4-2 instead 
of 3-3, he began to play diamonds. 
West ruffed the third diamond with his 
remaining trump and cashed the 10-3 of 
spades to defeat the contract two tricks. 

Declarer erred when he trumped the 
third round of spades. By doing so, he 
put himself in a position where anything 
but a 3-3 heart division would endanger 
the contract. Instead, South should have 
discarded a club on the third spade in 
order to retain full control whether the 
trumps were divided 4-2 or 3-3.

No return by West could then have 
hurt declarer. Another spade would be 
trumped high in dummy as South kept 
all four trumps in his hand, while a dia-
mond, club or heart return would allow 
him to win, draw trumps and collect the 
10 tricks he had started with. ■

NAPLES FLORIDA WEEKLY    WEEK OF MARCH 3-9, 2016    C13

Antica Murrina • Blanc Du Nil • The Center Bar • Children’s Couture
DeRomo’s Gourmet Market, Restaurant & Banquet Room

DeRomo’s Gift Baskets & Pastaria • Divino Gelato • Enchanted Ballroom
Evelyn & Arthur • International Jewelers • Jami’s • John Craig Clothier

Kay Casperson Lifestyle Spa & Boutique • Kay’s On The Beach
Kelly Chase Couture Bridal Salon • Local Roots Farmers Market • Marc Joseph NY

Molino’s Ristorante • Robert Of Philadelphia • Roy’s Restaurant • Signatures 
Tara Grinna Swimwear • To The Moon • Well Read Boutique

A Shopping &
Dining Experience!
26795-26851 South Bay Drive
Bonita Springs,  FL 34134
www.PromenadeShops.com

Promenade at Bonita Bay is Southwest Florida’s premiere destination for an 
interesting mix of stores, restaurants, professional offices and exciting year-round 
events in a beautiful open-air shopping center. You simply must see it to believe it – 

Promenade at Bonita Bay will transport you to a whole new world!

A Shopping &
Dining Experience!
26795-26851 South Bay Drive
Bonita Springs,  FL 34134
www.PromenadeShops.com

Your Gateway to the Greenway

www.conservancy.org

"A very worthwhile nature 
experience for all ages!"

1495 Smith Preserve Way, Naples, FL 34102 • 239.262.0304

Dalton Discovery Center  Wildlife Exhibits Daily Live Animal Programs Kayak Tours & Rentals  Little Explorer Play Zone

You’ll  
never  

know what  
you see!



FILM CAPSULES
Triple 9 ★★1/2

(Kate Winslet, Anthony Mackie, Casey 
Affleck) A rookie detective (Mr. Affleck) 
unwittingly gets caught in the middle of 
a Russian mob boss (Ms. Winslet) and 
the corrupt detective (Mr. Mackie) and 
his band of thieves who are part of her 
payroll. The story has some predictable 
twists, but it lacks surprises. It’s decent 
overall, but don’t expect much. Rated R.

How To Be Single ★★★
(Dakota Johnson, Rebel Wilson, 

Alison Brie) New York City singles 
find themselves among friends — not 
romantic partners — in this smart com-
edy. Ms. Wilson gets the biggest laughs 
with Leslie Mann coming in a close sec-
ond. Best of all, this film allows people 
to be single and happy, which is a rarity 
in movies. Rated R.

The Finest Hours ★★★
(Chris Pine, Casey Affleck, Eric Bana) In 

the winter of 1952, four men in the Coast 
Guard set sail near Cape Cod, Mass., to 
save the survivors of a shipwrecked oil 
tanker. It’s a harrowing action drama with 
solid visual effects and action. Rated PG-13.

45 Years ★★★1/2
(Charlotte Rampling, Tom Courtenay, 

Geraldine James) In the week leading 
up to their 45th anniversary party, Geoff 
(Mr. Courtenay) and Kate (Ms. Ram-
pling) discover surprising news from 
Geoff’s past that shakes the founda-
tion of their marriage. The story feels 
honest and realistic, and Ms. Rampling 
deserves her Oscar nomination (note 
how she emotes with her body and face, 
not just her words). Rated R. 

The Witch ★★
(Anya Taylor-Joy, Ralph Ineson, Kate 

Dickie) In Puritan New England circa 
1630, a family that lives on its own in the 
woods is tormented by witchcraft. It’s 
minimalist and moody, though not alto-
gether enticing. Shocks come, but there 
are too few. Rated R.

Deadpool ★★★1/2
(Ryan Reynolds, Morena Baccarin, T.J. 

Miller) Diagnosed with terminal cancer, 
bad boy and reluctant hero Wade Wil-
son (Mr. Reynolds) undergoes treatment 
that makes him a mutant (the story takes 
place in the “X-Men” universe). The 
problem is he’s now deformed, seek-
ing revenge and worried his girlfriend 
(Ms. Baccarin) will no longer want to be 
with him. Sex, violence, profanity, great 
action, lots of laughs — it’s everything a 
superhero movie should always be and 
almost never is. Except now. Rated R.

Hail, Caesar! ★1/2
(George Clooney, Scarlett Johansson, 

Josh Brolin) In 1950s Hollywood, a studio 
boss (Mr. Brolin) struggles to find his 
star actor (Mr. Clooney) after he goes 
missing. Neither funny nor smart, it’s a 
major disappointment from the Coen 
Bros. (“The Big Lebowski”). Rated PG-13.

Kung Fu Panda 3 ★★1/2
(Voices of Jack Black, J.K. Simmons, 

Angelina Jolie) With the villain Kai (Mr. 
Simmons) stealing the “Chi” of kung fu 
masters everywhere, it’s up to Po (Mr. 
Black) to save the day. It’s a by-the-num-
bers sequel that’s silly and fun enough 
to keep kids entertained for 95 minutes. 
Rated PG. ■
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Be A Part of the Show!
THE NAPLES PLAYERS

Tickets: 239-263-7990 or  www.naplesplayers.org

The Naples Players at Sugden Community Theatre

701 5th Ave. South, Naples, FL 34102

TICKETS: ADULTS - $40  |  STUDENTS 21 AND UNDER - $10 
GIFT CERTIFICATES AVAILABLE

MARCH 2 - 
APRIL 3

13 Years Voted  
“Best Live Theatre”

THE NEW MEL BROOKS MUSICAL

An electrifying musical 
comedy from the genius of 

Mel Brooks!

THE NEW MEL BROOKS MUSICALMEL BROOKS MUTH NE AALMS USSEW EL BR OKOOOOOOM IICTTHET E HE NEEWNEW EW MEMEMEL EL BRRBROOROOOOOOOOKKOKOKS SKS MMUMUSSUSIISICICICAACALLALAL

WEDNESDAY 7:30 P.M.  |  THURSDAY – SATURDAY 8:00 P.M.
SUNDAY 2:00 P.M.  | IN BLACKBURN HALL  

Sponsored by:p y

BOOK BY MEL BROOKS AND THOMAS MEEHAN, MUSIC AND LYRICS BY MEL BROOKS. 
ORIGINAL DIRECTION & CHOREOGRAPHY BY SUSAN STROMAN

VISIT OUR STORE IN THE BONITA PLAZA 

10347 Bonita Beach Road, Suite 109
Located at the corner of Old 41 & 

Bonita Beach Road at Johnny Malloy’s

239.405.7326
islandblind.net

Save 20%-40% on ALL 
Custom Window Treatments, 
Sheer Draperies 
and Bed Linens

HOURS: MONDAY-FRIDAY 10-4:30 · SATURDAY 10-3 · SUNDAY & EVENINGS BY APPOINTMENT 

Ask About Rebates On Energy-Effi cient  
Hunter Douglas© Window Fashions.

SAVE $100 REBATE
When you buy 4 Solera® Soft Shades or 4 Duette® Honeycomb Shades. 

Plus $25 rebate each additional unit.

PRESIDENT’S SALE

Plantation Shutters 

SHIPPED IN 5 DAYS
5 business days. Does not include 

specialties shapes. 



LATEST FILMS
‘Whiskey Tango Foxtrot’

★ ★ ★
Is it worth $10? Yes

The biggest problem with “Whiskey 
Tango Foxtrot” is that it stars Tina Fey 
and was written by Robert Carlock, who 
along with Ms. Fey created the TV hit “30 
Rock.”

Anyone familiar with their work will 
expect this movie to be a straight-up 
comedy — and understandably so, given 
their track record and 
the humor-driven trail-
ers. But this is not a 
straight-up comedy; it 
has funny scenes, but 
there’s also a serious 
tone that belies the lev-
ity. If you’re expecting 
nonstop laughter, you 
will assuredly be disap-
pointed. 

None of this is Ms. 
Fey’s fault, mind you. 
She plays her character 
well in both dramatic 
and comedic moments. 
You can, however, 
blame Mr. Carlock 
and directors Glenn 
Ficarra and John Requa 
(“Focus”) for the unbal-
anced tone. And boy 
,does this matter: Selling the audience one 
thing (a comedy) and delivering another 
(funny moments accompanying deadly 
serious elements) doesn’t work for posi-
tive word of mouth. For example: Last fall 
“Crimson Peak” was in some ways sold as 
a horror movie even though it was actually 
a gothic period piece, and it grossed only 
$31 million on a $55 million budget.  

That said, the biggest shame of all with 
“Whiskey Tango Foxtrot” is this: The 
movie is actually good on its own terms, 
yet people might not appreciate it if they 
go in with misguided expectations.

Based on the book “The Taliban Shuf-
fle” by Kim Barker, Ms. Fey plays Ms. 
Barker, a television news journalist in 
New York City who’s sent to Afghanistan 
in 2003 to cover Operation Enduring 
Freedom. In Kabul she meets similarly 
displaced journalists from around the 
world, including the gorgeous and British 
Tanya (Margot Robbie) and the Scottish 
lothario Iain (Martin Freeman). She has 
a hunky bodyguard (Stephen Peacocke), 

a helpful guide (Christopher Abbott) and 
a working relationship with a Marine 
Corps general (Billy Bob Thornton) and 
the future attorney general of Afghanistan 
(Alfred Molina).

Kim is only supposed to be in Kabul for 
three months, but ends up staying three 
years. 

The film is at its best when the humor 
and dramatic elements work in unison. 
Kim is a professional woman in a danger-
ous area that treats women like second-
class citizens, so it’s both funny and a 
social commentary for her to be called 
a “shameless whore” upon arriving in 
Kabul with her head not covered.

Kim’s attractiveness is also played for 
laughs when she’s told by men and women 

that she’s close to a “10” 
in Kabul, whereas she’d 
be more like a “five or 
six” back home. A man 
wouldn’t be spoken 
to like this, so it’s an 
alarming indication that 
the way we socially and 
culturally view women 
is omnipresent even in 
the midst of wartime 
conflict.

Aside from being 
an odd mix of comedy 
and drama — with a 
smattering of explo-
sive violence thrown 
in for good measure — 
the story lacks a clear 
narrative thrust. With 
not much pushing it 
forward besides Kim’s 

adventures in Kabul, the plot meanders 
along without urgency, episodic in struc-
ture rather than building to a climax. 
Things happen, but they rarely feel essen-
tial. This is partially redeemed in the 
conclusion when various threads come 
together, but by then it feels too late. 

And yet, it all works.
Ms. Fey is fallible and likeable, an 

appealing presence we’re happy to root 
for even when she makes questionable 
decisions.

The film opens with the song “Jump 
Around” (always a crowd favorite) and 
has a peppy pop soundtrack throughout. 
In its totality, “Whiskey Tango Foxtrot” 
is enjoyable, even if it’s not what you had 
expected. ■

★★ ★★ ★★
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dan HUDAK
punchdrunkmovies.com

>> No joke: In its March 2011 review of the book 
“The Taliban Shuffl e,” The New York Times  
wrote that Kim Barker “depicts herself as a sort 
of Tina Fey character.” 
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Directions: Turn East on to Briarcliff off the new Metro Extension 
(Michael G. Rippe Pkwy.) Go 3/4 mi., Turn Right onto S. Pebble Lane 1/2 mi. on Left.

The Area’s Largest Retail Orchid & Bromeliad Nursery!
Sundance Orchids and  Bromeliads

Spring Sale!
March 10th   12thhhhhhhhhhhhhhhhhhhhhhhthhhhhhhhhhhhhhhhhhhthru

3 DAYS
ONLY!

9am-5pm daily!

3 D
ON

9am
da

15% OFF Mopani & Florida 
Red Cedar Driftwood

$5 OFF 6” Cats, 
Phals & Dens

FREE Daily Drawing
15% OFF Tillandsias

All Bromeliads 1 FREE with 5
$5 OFF Vandas

FREE Daily Demos under the Tent at 2pm

NO REGISTRATION NEEDED!
Thursday: Bromeliads in the Landscape

Friday: Repotting Orchids

Saturday: Live Log Making

The only one
who won’t be at our
Open House this season.

Come see it all Sunday 1-4pm March 13

Eagle Creek
Villas, Condos & Estate Homes www.JoinEagleCreek.com 239.417.6111

Golf & Country Club

naplesclubsushi.com 239.261.4332
2555 Tamiami Trail North, Naples, FL 34103

Not available with other promotions. Offer expires March 10, 2016.

HAPPY
HOUR

5-7 

DINNER FOR 2 $39.95
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Sponsored by:

LAT Foundation

Claiborne & Ned 
Foulds Foundation

Sp y

The Only Naples Restaurant Where  
Fresh Seafood is Flown in Daily  

From New England! 

4221 East Tamiami Trail, Naples 

239.455.5111
billssteakandseafood.com 

Not responsible for typographical errors.  
Specials good February 21-February 27.

CHEF BILL’S SPECIALS
SERVED ALL DAY!

32oz Bone in Tomahawk steak served with 4 
baked stuffed shrimp served with chowder, 

salad baked potato and veggies 

Two 1-lb. Maine lobsters served with  
a cup of chowder, corn on the cob 

and drawn butter  

Two 2½-lb. Maine lobsters 
served with chowder, corn on the cob 

and baked potato

CHEF BILL’S  
DINNER SPECIALS

Served  All Day!

Chef Bill’s Feature 
Pan seared filet of beef 
sliced and topped with 

two sautéed jumbo 
shrimp served with 

potato, veggies and a 
mushrooms gravy

Arts & Crafts 
Show

Th ursday, March 10
10:00 a.m. to 5:00 p.m.

Friday, March 11
10:00 a.m. to 4:00 p.m.

SOMETHING FOR EVERYONE!
St. Mark’s Episcopal Church

1101 N. Collier Boulevard, Marco Island
Benefi ts St. Mark’s Church

For Information, Call 732-682-3230

Crafts
man

from across

Ameri
ca

KOVEL: ANTIQUES
Ad signs in good condition, with great graphics bring top dollar

BY TERRY AND KIM KOVEL

 In the 1980s, a series of restau-
rant chains started decorating with old 
advertising signs, figures, bottles and 
boxes to promote the idea of old-time 
menus and traditional food favorites. 
There were already serious advertis-
ing collectors searching for signs that 
pictured authentic examples of past 
lifestyles, choices of merchandise and 
printing technology. Metal signs were 
the most expensive. A method of print-
ing on tin was developed in 1876. One 
popular but rare sign is the 16½-by-
10-inch Egg-O-See cereal self-framed, 
lithographed tin sign. Egg-O-See was 
a processed wheat cereal created in 
1906 that was well advertised. The sign 
pictures a boy in overalls eating at a 
Mission oak breakfast table in an up-
to-date 1910 room. There is a potted 
fern on the windowsill of a leaded glass 
window. On the table is a blue-green 
box of cereal, a glass sugar bowl and a 
glass of milk. With the boy are his dog 
and two cats hoping for some scraps. 
The slogan on the frame reads “Dere 
aint go’n’er be no leavin’s.” Four of 
these signs sold for announced prices at 
large auctions between 2007 and 2015. 
All were in excellent condition with 
only a few flaws in the paint or a slight 
dent. The earliest sold for $664 and five 
years later, another brought $750. Then 
a year later one sold for $950, and last 

year, $2,250. Advertising signs have been 
going up in price, but only when the 
graphics are great and the condition is 
excellent.

Q: I have a table that was passed on to 
me by an aunt. It is 27 inches high and 
has three tiers, a round one in the center 
and two lower ones on either side. The 
table has four legs, flared, under a harp 
pedestal. There is a mark stamped on 

the bottom, a triangle within a triangle 
and the name Mersman. Can you tell 
me how old this table is and what it is 
worth?

A: J.B. Mersman owned sawmills in 
northeastern Indiana, moved to north-
west Ohio in 1876, and began to make 
tables. By 1900 he had opened a fac-
tory in Celina, Ohio, and was making 
dining and library tables and beds. 

Mersman turned the company over 
to two of his sons and by 1927, after 
a series of name changes, the com-
pany was known as Mersman Brothers 
Corp., with warehouses in about eight 
major cities. The company specialized 
in medium-quality occasional tables 
— they made millions — and radio 
cabinets. Mersman Bros. was bought 
by Congoleum in 1963, sold to a private 
investment group in 1977, and stopped 
production completely in 1995. Your 
table was made in the 1940s and is 
worth $100 to $200.

Q: My 11-inch high copper colored vase 
has iridescent abstract flowers and 
squiggles as decoration. The bottom 
is marked with a cluster of five skinny 
towers in a dotted line circle. The words 
“Zsolnay Pecs” are inside the circle. Can 
you tell me how old it is and some his-
tory?

A: Zsolnay Pecs is part of the mark 
for a Hungarian pottery started in 1853. 
The Art Nouveau pieces , often with 
three-dimensional women were made in 
the 1900s until about 1930. Today a fig-
ural vase can bring thousands of dollars. 
A large, less elaborate piece as early as 
yours also will sell for thousands. Mod-
ern pieces that are marked with the 1996 
and after mark that includes the sym-
bols and words of your vase, plus the 
founding date of 1853 sell for hundreds 
of dollars. ■

Egg-O-See was a popular cereal about 1910 and this tin sign was an ad found in the general 
store. The self-framed tin sign made by Meek Co. of Coshocton, Ohio, sold for $2,250 in June 
2015 at a James Julia auction in Fairfield, Maine. 



Is this or is this not the best time to 
be in Florida?

The weather is perfect, the beaches 
are crowded and the collector events are 
plentiful. 

Feel like travel? It’s a great time to see 
what’s out there.

Southwest Florida does not seem to 
be the mecca for shows that it once was.

Other than last month’s big show in 
Naples, there’s not a lot going on.

But you can drive east for the West 
Palm Beach Antiques Festival, set for 
March 4-6 at the South Florida Fair-
grounds. 

It’s about two hours from Fort Myers, 
and we routinely see folks who drive 
over for the day from Naples and Pine 
Island. 

The March show should be a good 
one, with plenty of seasonal dealers 
offering a variety of antiques and deco-
rative accessories. 

Or, why not make a weekend of it and 
hang around March 5 for Evening on 
Antique Row, which benefits the Histor-
ical Society of Palm Beach County? It’s 
a fun event along South Dixie Highway 

in West Palm Beach, with food trucks 
and music. Shops will be open and the 
champagne will be flowing.

I may make a trip of my own the 
weekend of March 12-13 to check out the 
Vintage and Collectibles Fair at Sara-
sota’s Municipal Auditorium. 

Here’s the skinny:

West Palm Beach Antiques Festival 
— 9 a.m.-5 p.m. March 4-5, 10 a.m.-4:30 
p.m. March 6 at the South Florida Fair-
grounds, Southern Boulevard just east 
of U.S. 441, West Palm Beach. Tickets: 
$25 early buyer (9 a.m.-noon March 4; 
also allows three days’ admission); regu-
lar admission, $8; seniors, $7 (not good 
during early buyer); or $12 for two days’ 
admission; (941) 697-7475 or wpbaf.com.

Evening on Antique Row — 6 p.m.-
9 p.m. March 5 in the six blocks of Dixie 
Highway north of Southern Boulevard, 
West Palm Beach. General admission 
tickets are $40 in advance or $65 at the 
door. VIP tickets are $100 in advance, 
$125 at the door. For tickets, visit 
historicalsocietypbc.org.

Vintage and Collectibles Fair — 10 
a.m.-5 p.m. March 12 and 10 a.m.-4 p.m. 
March 13, Municipal Auditorium, 801 N. 
Tamiami Trail, Sarasota. Admission is $3 
for adults, free for children 12 and under; 
(941) 954-4165, ext. 6. ■

scott SIMMONS
ssimmons@floridaweekly.com    

COLLECTOR’S CORNER
It’s a great time to hit the road

for Florida collector events

LOOK WHAT I FOUND

Bought: Kofski Antiques’ estate 
tag sale, 5500 Georgia Ave., West 
Palm Beach. Next sale is March 12-13; 
kofski.com. 

Cost: $50 for the pair.
The Skinny: This week’s find is 

decidedly middle class. 
Or at least it was when new, 

probably in the mid- to late 19th 
century, when women and children 
labored in the factories of the West 
Midlands of England to make these 
pieces of decorative pottery for the 
country’s burgeoning middle class.

The colorful pottery, made 

throughout the 19th and 20th 
centuries, often was used as prizes at 
carnivals and such. But pieces came to 
be popular in the 20th century.

My antiques dealer friend Ed Pry 
remembers seeing warehouses full 
of reproduction Staffordshire figures 
in the ’70s in England. Many were 
being “aged” by being left out in sun 
or had soot rubbed into the glaze to 
make them look like they had crazing 
acquired over decades. ■

— Scott Simmonsssimmons@floridaweekly.com

A pair of Staffordshire pottery ramsTHE FIND:

SCOTT SIMMONS / FLORIDA WEEKLY

Staffordshire pottery rams date from the mid-19th century. 
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*This ad required at time of purchase. Limit one coupon  
per day per person. Not valid with any other offers or specials.  

Expires 3/31/16. (FW)

$5 OFF
PURCHASE OF $50 OR MORE* 

2355 Vanderbilt Beach Road #178, Naples
(239) 596-5044

MON-FRI 10AM-6PM
SAT 9AM-5PM SUN 12PM-5PM
NO APPOINTMENT NECESSARY

Impeccable Sophisticated Style.
Pre-Owned Women’s, Men’s &

Children’s Designer Fashions for
Resale & Consignment 

shopsellconsign.com

Home of 
the famous 

"IRISH 
NACHOS!"

ST. PATRICK'S DAY BASH

"EVERYONE
Saturday, March 12th

gets LUCKY!"

Party goes 

following parade!

ALL DAY LONG 

Live from 4-6pm 
with PRIZES and 

GIVEAWAYS!

new ways to present it,” he said. 
Mr. Sondheim and John Lapine created 

“Into the Woods” in 1985. It debuted on 
Broadway in 1987 and won several Tony 
Awards, including Best Score, Best Book 
and Best Actress in a Musical for Joanna 
Gleason’s role as The Baker’s Wife. A 
film adaptation starring Meryl Streep 
was released in 2014.

The musical blends the plots of sev-
eral Grimm fairy tales and follows the 
characters’ quests to fulfill their dearest 
wishes. The plot centers on an original 
story about a childless baker and the con-
sequences his family endures for stealing 
from a witch a generation earlier. Famil-
iar characters include Rapunzel, Cinder-
ella, Jack and Little Red Riding Hood. 

Mr. Danni has decided to present the 
play differently from the original in order 
to take advantage of the small venue 
TheatreZone calls home at The Commu-
nity School of Naples. G&L Theatre is a 
250-seat space that Danni uses for profes-

sional productions of musical theater.
Audience members can count on see-

ing a different take on how the narrator 
presents his story.

Musical Director Michael Horsley 
edited the score to accommodate Mr. 
Danni’s changes, which he found to be 
challenging because Sondheim is a noto-
riously specific composer.

“(Sondheim) likes nothing that is extra 
— everything has a specific reason to 
support what’s happening in the staging,” 
Mr. Horsley said. “We had to take his 
musical phrases and splice them so they 
make musical sense and still carry the 
impact of the story.”

Both he and Mr. Danni are proud of the 
end product. “It took every second of last 
week to do this, but we did get through 
it,” he said. 

Mr. Danni also successfully reinter-
preted “Sweeney Todd” last year to 
appeal to theatergoers who avoid the 
show because the original production is 
so bloody. After a good run in Naples, 
Opera Roanoke caught wind of his con-
cept and used it last summer. 

TheatreZone’s 13-member cast for 
“Into the Woods” includes Billy Sharpe 

(The Baker), Laura Needle (The Baker’s 
Wife), Megan Jimenez (The Witch), Kara 
Konken (Cinderella), Jessica Daniels 
(Little Red Riding Hood), Lauren Davis 
(Rapunzel), Wesley Slade (Jack), Dan-
iel Schwab (The Narrator), Patti Gard-
ner (Jack’s Mother), Danae DeShazer 
(Stepmother), Gerrit VanderMeer (Cin-
derella’s Prince/Wolf), Elliott Needle 
(The Boy) and Steven Geyer (Rapunzel’s 
Prince). Karen Molnar is the show’s cho-
reographer.

The company’s 11th season concludes 
with the tap-dancing comedy “Dames at 
Sea,” on stage April 28-May 8.  ■

WOODS 
From page 1

‘Into the Woods’
>> Who: Theatrezone
>> Where: The G&L Theatre at Community 

School of Naples
>> When: Thursday through Sunday, March 

3-13
>> Tickets: $48-$53
>> Info: (888) 966-3352 or theatrezone-

fl orida.com

NEEDLE KONKEN DAVIS SHARPE VANDERMEER



(239) 261-1177
(800) 523-3716

www.preferrednaples.com
SunTrust Building at Pelican Bay
801 Laurel Oak Drive • Suite 300 Wilma Boyd — CEO

Preferred Travel of Naples President and CEO Wilma Boyd and Preferred Travel’s team
of travel specialists thank our many travel partners for their participation in

our tenth annual global travel showcase…

Special thanks to our media sponsor 

This event raised more than $20,000 that will support Sunshine Kids
in providing free program and emotional support

to children receiving cancer treatments.

Funds from this event will help local children being treated at
Golisano Children’s Hospital.

To learn how you can help this outstanding organization, visit sunshinekids.org.

Please call a travel consultant today for special travel offers available
for a limited time only through Preferred Travel of Naples.

Exclusive amenities include shipboard credit, additional savings, private
excursions, upgrades and onboard value booklets through a

variety of travel partners.*

Thank you to the following travel partners for joining Preferred Travel in
presenting a splendid showcase of Travel Treasures of the World!

Call Preferred Travel of Naples today for Exclusive Savings and Amenities!*
*Offers apply to new bookings and vary per travel partner. Restrictions apply. Please contact Preferred Travel of Naples for complete details.

Abercrombie & Kent • AmaWaterways • Crystal Cruises • Micato Safaris
Regent Seven Seas Cruises • Seabourn • Silversea  

Accor Hotels • African Travel • Alexander+Roberts • American Queen Steamboat Company • Australis • Azamara Club Cruises
Celebrity Cruises • ClubMed • Cox & Kings • Cunard • Disney Cruise Line • Holland America Line • Iceland Pro Cruises

Island Destinations • Isramworld • Kurtz-Ahlers & Associates • Lindblad Expeditions • Monograms • Natural Habitat Adventures
Norwegian Cruise Line • Oceania Cruises • OneFineStay • Paul Gauguin Cruises • Princess Cruises • Quark Expeditions

The Red Carnation Hotel Collection • Rocky Mountaineer • Royal Caribbean International
SeaDream Yacht Club • Star Clippers • Tauck • Travelex • TSA • Un-Cruise Adventures • Uniworld Boutique River Cruise Collection

Viking River Cruises • W Travel France • Windstar Cruises • Zegrahm Expeditions 
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239.948.PUCK • FloridaEverblades.com

WEDNESDAY 
MARCH 2 •  7:30

FRIDAY 
MARCH 4 • 7:30

VS

SAT URDAY
MARCH 5 • 7:00

TONIGHT

2016-17 FLEXIBLE TICKET PLANS 
& ‘16 PLAYOFF PACKS ON SALE NOW!

55

15% OFF

Closed on Mondays, not available on
Fri/Sat/Sun or holidays, cannot be combined with any

other off er or promo, must  present coupon to server

ENTIRE BILL
(Including wine, up to $150,

dining room only)

Exp. 3/16/16

For a Catering quote in Lee County call 209-0940 & in Collier County call 691-7379 

 to your event 

Catering!

Ride the bus to Florida Grand Opera
Naples Opera Society invites opera 

aficionados to board a Miami-bound 
bus for Florida Grand Opera’s produc-
tion of Dmitri Shostakovich’s “The Pas-
senger” on Saturday, April 9.

The opera is the story of a former 
warden at Auschwitz, now on an ocean 
liner headed for Brazil with her hus-
band, who believes a fellow passenger 

is a former prisoner. 
The $140 round trip includes fine 

dining at a Coral Gables restaurant, 
pre-opera lecture and mezzanine seat-
ing for the show at the Adrienne Arsht 
Center for Performing Arts. An optional 
rear orchestra seat is available for $165. 
Board the bus at any of three locations:

■ 11:45 a.m. at the Ace Hardware 

Shopping Center in Cape Coral.
■ 12:45 p.m. at Cypress Trace Shop-

ping Center in South Fort Myers.
■ 1:30 p.m. at Crossroads Shopping 

Center in Naples.
For reservations or more information, 

call 431-7509 or email ehandjhb@gmail.
com. ■

Opera Naples casts classic romance
‘La Traviata’ in a whole new light

Opera Naples presents “La Travi-
ata” on Friday and Sunday, March 18 
and 20, in the newly designed grand 
lawn pavilion at The Ritz-Carlton Golf 
Resort. Director James Alexander has 
traveled from Georgia to oversee the 
staging of the performance.

Mr. Alexander is the founder of 
a company called Symphony V that 
realizes presentations for symphony 
orchestras and opera companies using 
pioneering lighting effects, 3D map-
ping and innovative sound technolo-
gy. Symphony V is collaborating with 
Media Source Solutions in Miami to 
execute the complex technology specifi-
cally designed for this production. It’s a 
combination sure to have the audience 
looking at Verdi’a 163-year-old opera in 
a whole new light.

Patrons who are not operatically 
inclined will still recognize many of 
the arias in “La Traviata” from count-
less television commercials.

To help make the evening even more 
memorable, The Ritz-Carlton is offering 
patrons a four-course, gourmet dinner 

in the hotel immediately before each 
performance. Appetizers and entrée 
with wine will be served before the 
show and champagne and dessert will 
be served during intermission.

Ramon Tebar, who conducted the 
London Philharmonic at the Royal Fes-
tival Hall last month, will conduct for 
Opera Naples.

Tenor Andrej Dunaev will sing the 
role of Alfredo, and soprano Elizabeth 
Caballero has been cast in her signature 

role of Violetta. The role of Germont 
will be performed by Cuban-American 
baritone Nelson Martinez.

Opera Naples is offering those who 
purchase tickets to “La Traviata” free 
tickets to one of two upcoming concerts 
at The David and Cecile Wang Opera 
Center: the Grammy Award-winning 
Ying String Quartet (8 p.m. Tuesday, 
March 8) or “An Evening in the Palacio 
de Zarzuela” (8 p.m. Monday, April 
18). ■

‘La Traviata’
>>Who: Opera Naples
>>Where: The Ritz-Carlton Golf Resort
>>When: 8 p.m. Friday, March 18, and 
     Sunday, March 20
>>Tickets: $49-$125; $250 to include dinner 
      before the performances
>>Info: 963-9050 or operanaples.org239.260.4014

cwolfe@dt.com
@followmeroaming

An independent affi liate of 
Hurley Travel Experts–Direct Travel Vacations

3701 Tamiami Trail North
Suite 200
 Naples

Luxury Small Ship Cruises 
Silversea Cruise Specialist

Private, Custom & Escorted Tours
Abercrombie & Kent 100 Club Member

YOUR 
LUXURY 
TRAVEL 
SPECIALIST
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Manager’s Special

New Orleans Muffaletta

Chicken Pasta Primo NEW! Mighty Wild Salmon Salad

Fort Myers • Reflections Pkwy. @ Cypress Lake • 239-590-9994
Sarasota • 5231 University Pkwy. @ Honore • 941-351-5999
Port Charlotte • US Hwy. 41 & 776 • 941-235-3354
Cape Coral • Santa Barbara near Veterans • 239-458-8700
Naples • Immokalee near Airport • 239-593-9499jasonsdeli.com

and free ice cream for diners!
More variety 

And so much more...
NOW OPEN!

THIS WEEK ON WGCU-TV
THURSDAY, MARCH 3, 9 P.M. 
Doc Martin
Other People’s Children 
Martin and Louisa don’t seem to be 

having much success with their therapy, 
so Dr. Timoney advises that they should 
try and take things back to the beginning 
of their relationship and plan a date.

FRIDAY, MARCH 4, 9 P.M. 
Great Performances 
Andrea Bocelli: Cinema 
This is the superstar tenor’s salute to 

the movies, with Italian and Hollywood 
songs and scores.

SATURDAY, MARCH 5, 8 P.M. 
The Art of the Love Song 
with the Annie Moses Band 
Celebrate the greatest love songs ever 

written in a sweeping musical presenta-
tion including “Evergreen,” “And I Love 
You So,” “The Very Thought of You” and 
many more.

SUNDAY, MARCH 6, 9 P.M. 
Downton Abbey: Season 6 Finale 
After six passionate and poignant sea-

sons, the curtain comes down on Down-
ton Abbey. How will fate resolve the 
stories of Edith, Mary, Thomas, Anna, 
Robert, Cora, Daisy, Carson, Violet, Iso-
bel and all the other occupants of this 
unforgettable manor?

 
MONDAY, MARCH 7, 9:30 P.M. 
Carpenters: Close to You 
A music-filled documentary traces 

the career of Karen and Richard Carpen-
ter through the eyes of Richard Carpen-
ter and the siblings’ friends in the music 
business.

 
TUESDAY, MARCH 8, 8 P.M. 
Finding Your Roots: Maps of Stars 
Learn how Dustin Hoffman and Mia 

Farrow, who last shared the screen 
together in 1969, also share a history of 
tragic deaths in their families that played 
major roles in shaping future genera-
tions.

 
WEDNESDAY, MARCH 9, 8 P.M. 
Nature: Raising the Dinosaur Giant 
Have scientists discovered the biggest 

animal to have ever walked the planet? 
Deep in a South American desert, a giant 
is being awakened after 101 million years 
of sleep. ■

“Downton Abbey,” March 6
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Information
Entry Fee:

 
Race Packet Pick Up: 

 
Goodie Bag:  

 

 
Post Race Party: 

 
Awards:  

 
 

 
Overall Awards: 

 
Relay Trophies:

 

SPECIAL THANKS TO THE FOLLOWING SPONSORS:

HALF 
MARATHON 

2016

CERTIFIED RACE COURSE 
FL09027EBM

PROCEEDS TO BENEFIT:

SUNDAY, 
MARCH 6, 2016

INDIVIDUAL AND 
2 PERSON RELAY TEAM

239-225-0234

4411 CLEVELAND AVE. 
FORT MYERS

PRESENTED BY

Free pancakes! 
made by Chef Rey 9-10:30AM

From US 41, Go West on 
Immokalee Road to

Saint John the Evangelist Church
625 111th Avenue North

Naples, FL 34108

Fresh Produce
Local Seafood
Specialty Items

Local Cuisine
Local Arts & Crafts

Every Friday 
(Excluding Holidays)

8am-1pm
For more information, 

contact Linda at 239-289-3786.

Open to the Public

OPEN FRIDAYS

FLORAL SPECIAL
Hydrangea

Bliss 
Bouquet

$4.99/ea.
Save $2.00

Must present coupon. 
While supplies last. 

Good through 3/10/16.

STOREMADE
4” Key Lime 

Tarts
2 for $3.00
Must present coupon. 

While supplies last. 
Good through 3/10/16.

SIMPLY ORANGE 
Assorted
Juices 
54 oz.

$3.49/ea.
Save $2.00

Must present coupon. 
While supplies last. 

Good through 3/10/16.

WILD CAUGHT 
Florida 

Pompano Filets
$19.99/lb.

Must present coupon. 
While supplies last. 

Good through 3/10/16.

GET READY 

FOR EASTER!

CHECK OUT OUR EASTER ITEMS!

CELEBRITY EXTRA
Busy actress likes new role

BY CINDY ELAVSKY

Q: I was watching “Castle” the other 
day, and there was a blond actress who 
looked really familiar. She played a lawyer 
who started a nonprofit for disadvantaged 
women, and it turned out her husband 
accidentally killed one of the women. Can 
you tell me about her? 

— Bridget G., West Palm Beach

A: You are thinking of the gorgeous 
and talented — and super-sweet — Fiona 
Gubelmann. She’s best known for co-
starring with Elijah Wood in “Wilfred,” 
but she’s done a ton of stuff before and 
since. In fact, she’s guest-starred on many 
of my favorite shows, including “Castle,” 
“Californication,” “Don’t Trust the B---- in 
Apartment 23” and “Modern Family,” as 
well as the feature films “Blades of Glory” 
and “Employee of the Month.”

You can catch Fiona at 8 p.m. Satur-
day, March 19, in the original Lifetime 
thriller “Mommy’s Little Girl.” Fiona plays 
Theresa, a woman whose husband died 
shortly after they were married, so she left 
her infant, Sadie, in the care of her grand-
mother, unaware that the bitter, resentful 
woman isolated the girl, never allowing 
her to socialize with other children, leav-
ing Sadie ill-equipped to handle real life.

Fiona had fun playing this different 
kind of role, telling me: “What’s so great 
about the film is that it could be just silly, 
like, ‘Would a kid really do this?’ But what 
the writers did so brilliantly — and as well 
as under the direction of Curtis Crawford 
and Pierre David, our producer — is that 

they made sure the story was motivated 
by true feelings and emotions of this little 
girl just wanting to be close to her mom.”

  Q: Please tell me that “Outlander” is 
returning soon! I can’t take the wait!

 — Pauline T., via email

A: You’ll have to wait just a little longer. 
Season two of the historical time-travel 
fantasy premieres April 9 on Starz. This 
13-episode season will transport viewers 
to France during the Jacobite uprisings.  ■

— Write to Cindy at King Features 
Weekly Service, 628 Virginia Drive, Orlan-
do, 32803; or email her at letters@cindy-
elavsky.com.

THOMAS JANSSEN / DEPOSITPHOTOS.COM

Fiona Gubelmann

HAPPY HOUR
11 A.M. TO 9:30 P.M. DAILY

Check Out Our Happy Hour Menu!

LIVE ENTERTAINMENT 
7 NIGHTS A WEEK 
6 P.M. TO 9 P.M.

2/28: Manhattan Connection
2/29: The Classics

3/1: Johnny T
3/2: Steve Fenttiman

3/3: Joey Fiato
3/4: The Consecutones

3/5: Manhattan Connection

4221 East Tamiami Trail, Naples 

239.455.5111
billssteakandseafood.com 

Not responsible for typographical errors or changes in entertainment schedule.

The Only Naples Restaurant Where 
Fresh Seafood is Flown in Daily 

From New England! 

St. Patrick’s Day
     March 17th

Serving Dinner Monday-Friday 4-9 p.m. & Saturday-Sunday 4-10 p.m. 
4050 Gulf Shore Boulevard North; Take US 41 to Park Shore

Call for reservations 239.261.0622 · t-michaels.com

for lunch or dinner serving Corned Beef
and Cabbage, Irish soda bread and green beer,
plus regular menu!

Join us for

Naples Best Steak & Seafood House on the Water

And

from 11 to 3PM or...
from 4 to 9PM

EASTER SUNDAY BRUNCH

Easter Dinner



SEMINOLE CENTER EVENTSSEMINOLE CENTER EVENTS

Tony Orlando
8pm . $60-$70

March 4

Los Lonely Boys
8pm . $35

March 3

Mark Farner and
Maiden Cane
8pm . $40

March 5

For more information visit
jaytv.com or call 800-514-ETIX

 seminolecasinohotel.com 
506 South 1st Street, Immokalee, FL  34142 • 800-218-0007

Must be at least 21 years old to play Slots and Table Games or to receive Player ’s Club benefits. Must be 
18 or older to play Bingo or Live Poker. If you or someone you know has a gambling problem, please call, 
1-888-ADMIT-IT.

j a y  g o l d b e r g
events + entertainment
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■ Miracle Limbs kicks off its eighth 
annual Courage in Motion Bike Ride with 
a power breakfast at 6:30 a.m. Saturday, 
March 5, at North Collier Regional Park. 
Rides ranging from 10-62 miles start at 
7:30 a.m. and the event finishes with a 
lunch buffet provided by local restaurants. 
Proceeds benefit Miracle Limbs’ efforts 
to provide for the needs of amputees and 
their families. Registration is $40-$45 for 
race participants and $10 for non-riders. 
For more information or to register, call 
591-8393 or visit miraclelimbs.org. 

■ Mason Classical Academy hosts its 
second annual Forefathers 5K and 1-Mile 
Run from 7:30 a.m. to 3 p.m. Saturday, 
March 5, at 3073 Horseshoe Drive S. Reg-
istration is $15-$25. For more information 
or to register, call 227-2838 or visit mason-
classicalacademy.org.

■ The Lucas Cup Foundation pres-
ents the fourth annual Lucas Cup Pro Am 
Golf Tournament Sunday and Monday, 
March 6-7, at Talis Park. The event kicks 
off with a pairings party Sunday evening. 
Play starts with the Let It Fly Clinic at 8:15 
a.m. Monday. Proceeds benefit the Juve-
nile Diabetes Research Foundation and 
Help A Diabetic Child. Registration starts 
at $3,000. To sign up or for more informa-
tion, call 248-1750 or thelucascup.com. 

■ The third annual Pan-Florida Chal-
lenge for Hungry Kids cycling event 
takes off from Talis Park in North Naples 
on Saturday, March 12, and finishes at 
CityPlace in West Palm Beach on Sunday, 
March 14. The 160-mile route stops over-
night at the Roland Martin Fishing Resort 
on Lake Okeechobee in Clewiston. Reg-

istration is $50, with proceeds providing 
meals for hungry children in Florida. To 
sign up or for more information, call (561) 
400-2712 or visit panfloridachallenge.org. 

■ Friends of the River of Grass Gre-
enway host the ninth annual Everglades 
Bike Ride on Sunday, March 13. The 
16-mile route stretches from Everglades 
City to Chokoloskee Island; the 27-mile, 
off-pavement route encompasses Faka-
hatchee Strand State Park; and the 62-mile 
route includes stretches of Tamiami Trail 
and CR29 that wind through Big Cypress 
National Preserve, Fakahatchee Strand 
Preserve State Park, Everglades City and 
Chokolokee Island. Registration is $35-$50, 
with proceeds benefitting both Friends of 
the River of Grass Greenway and Friends 
of Fakahatchee. For more information or 
to register, call 695-2397 or visit ever-

gladesrogg.org. 

■ The Marco Island Bridge Run Half 
Marathon and 5K set out at 7:30 a.m. 
Sunday, March 20, at the Shops of San 
Marco. Registration is $35-$75, with pro-
ceeds to benefit a variety of Marco Island 
nonprofits. For more information or to 
register, visit marcoislandhalfmarathon.
com or email race@marcoislandhalfma-
rathon.com.  

■ Cancer Alliance of Naples presents 
its third annual Yoga CAN event at 11 
a.m. Sunday, April 3, at the Naples Beach 
Hotel & Golf Club. The community yoga 
event is lead by instructors from Green 
Monkey and includes a silent auction and 
refreshments. Children are welcome and 
can participate in a kids’ session. Proceeds 
benefit CAN efforts to provide support 

and resources for local cancer patients. 
Cost is $10-$25. For more information or 
to register, call 643-4673 or cancerallian-
ceofnaples.com. 

■ Relay for Life of Marco Island, 
“Relay Road Trip: Destination END CAN-
CER,” takes place from 10 a.m. to 10 p.m. 
Saturday, April 9, at Mackle Park. Every 
team will depict a U.S. state. This year’s 
presenter is Robert Flugger.

Teams are encouraged to sign up and 
start securing pledges. For more informa-
tion, call the American Cancer Society at 
642-8800, email Nikkie.Sardelli@cancer.
org or visit relayforlife.org/marcoislandfl.

■ Naples Philharmonic League hosts 
the Artis—Naples 10K Run for Music 
at 7:30 a.m. Saturday, April 9. The route 
begins west of Pelican Bay Boulevard 
South and U.S. 41 and finishes at Artis—
Naples. A 1-mile walk is also included. Pro-
ceeds benefit the orchestra and its youth 
initiatives. Registration is $30-$45 for the 
10K, $10-$20 for walk. For more informa-
tion, call 404-7007 or visit gcrunner.org. 

■ The sixth annual Southwest Florida 
Walk the Walk for Epilepsy steps out at 
9 a.m. Sunday, April 17, at North Collier 
Regional Park. Registration begins at 8 
a.m. Sponsored by Epilepsy Foundation 
Florida and the Epilepsy Resource Cen-
ter, the race benefits epilepsy medical, 
social, youth and educational programs. 
For details about sponsorship opportuni-
ties or registration, visit efof.org.

■ Girls on the Run Collier County 
holds its Superhero 5K on Saturday morn-
ing, April 23, at Sugden Regional Park. 

GET OUT FOR A GOOD CAUSE 
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VISIT US AT WWW.STEVIETOMATOSSPORTSPAGE.COMV

Naples • 239-352-4233 
Pebblebrooke Plaza

15215 Collier Blvd # 301
Naples, FL 34119

WEDNESDAY

FFaaajjjiiitttaaasss
$$$111.9999

Kiiddds Eat Freeeee! 
Two free kids meal with 

every adult entrée.

MMMMaarrggaritass $$$4444

TUESDAY

111///222  
PPPRICEEE 
PPIZZAAA
3pm-Close

MONDAY

BBBuuurrrgggeeerr
NNightt

1/2 lb fresh black  
Angus with cheese  

and fries

SATURDAY

PPPrrriiimmmeee
Rib

10 oz with potato, 
vegetable and  

a side salad

FRIDAY

FFFFFiiisssshhh FFFFrrryyyyy
Beer battered  

haddock with fries  
and coleslaw

THURSDAY

111///222  
PPRICEE 
WWINGSS
4pm-Close

$$$999.9999999

$$666.4449999

a a sisidede ssalaladadad
$$$111114444444..999999999999

4pm-9pm

SUNDAY 
Available All Day

BABY BACK RIBS
Full rack with corn on the cob, fries and coleslaw.

$10.99
ONLY

Special offers with the purchase of a beverage only.

Special offers with the purchase of a beverage only.

$7.99
Lunch Special
Monday thru Friday  

11 am till 3 pm

facebook.com/
KeyWestExpress

twitter.com/
KeyWestExpress

youtube.com/
TheKeyWestExpress

1-800-593-7259  
www.keywestexpress.us

ROUND TRIP!*ROUND TR

$124
RIPRIPP!!!P!!!!*******!!!!PP!!

GET AWAY
FOR ONLY...

*MINIMUM 8 DAY ADVANCE PURCHASE, NON-REFUNDABLE FARE.
CANNOT BE COMBINED WITH OTHER OFFERS. WEEKEND FEE APPLIES TO ANY TRAVEL 

FRIDAY THRU SUNDAY. EXPIRES MARCH 31, 2016. ONLINE PURCHASES.

1 8801 888888880twitterfafacecebobookok c.comom// yoyoututubube

GETTING THERE 
IS HALF THE FUN!

WELCOME ABOARD!

GET OUT FOR A GOOD CAUSE 
Participants are encouraged to dress as 
their favorite superhero for a family run, 
children’s activities, prizes and an oppor-
tunity to meet superheroes. A children’s 
run starts at 8:15 a.m. and the 5K sets out 
at 8:30 a.m. Registration is $10-$35; the 
school with the largest registered team 
will share a portion of the event’s pro-
ceeds. For more information or to register, 
call 777-3720 or visit gotrcc.org. 

■ Lipman Produce hosts a Run for 
Backpacks 5K and Junior Fun Run at 8 a.m. 
Saturday, April 23, at Immokalee Regional 
Airport to raise money for its fifth annu-
al backpack giveaway for Immokalee’s 
elementary and middle school students. 

The race kicks off the Immokalee Harvest 
Festival and will be followed by a parade 
and family activities. Advance registration 
is $25 for adults, $10 for studentsl race-day 
registration is $30. For more information 
or to register, call 657-4421 or visit lipman-
produce.com.  

■ First Baptist Academy hosts its 14th 
annual golf tournament Saturday, April 30, 
at Windstar on Naples Bay. Registration 
begins at 7 a.m. and includes continental 
breakfast, scramble using 10 percent team 
handicap, lunch and awards. Four-person 
teams and individuals can sign up for $150 
per person. For more information or to 
register, call 597-2233 or visit fbalions.org. 

■ The Immokalee Foundation hosts 
the 10th annual Inter-Club Challenge golf 
tournament Thursday, May 5, at Bonita Bay 
Club Naples. Foursomes from the area’s 
most prestigious golf communities will 
compete with their respective golf pros 
to benefit TIF programs. Registration for 
$1,250 per golfer includes breakfast, driv-
ing range practice, lunch, awards and the 
opportunity to golf with TIF students. 
For more information or to register, call 
430-9122 or visit immokaleefoundation.
org. 

■ The fourth annual Swing for the Kids 
charity invitational to benefit children’s 
programs of the Mental Health Association 

of Southwest Florida takes place Friday, 
May 6, at Grey Oaks Country Club. For 
information about sponsorship opportuni-
ties, call Krista Fraga at 877-6745 or email 
Krista.fraga@sothebysrealty.com.

■ New Horizons hosts the seventh 
annual Super Kids & Super Teens golf 
tournament Saturday, May 7, at Worthing-
ton Country Club. Registration for $125 
includes breakfast snack, lunch and prizes. 
Guests will enjoy a raffle, a performance 
of the Super Kids Choir and recognition of 
New Horizons’ Super Teens. ■ 

— Email items to lnesmith@flori-
daweekly.com.
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SAVE THE DATE

JOHN FERNANDEZ / COURTESY PHOTO

More than 300 guests hopped back in time for the 11th annual Sneaker Ball to benefit the 
Greater Naples YMCA. The sock hop-style evening generated more than $335,000. This year’s 
premier sponsor was Lavern Gaynor; co-chairs were Patrick Dearborn and Nannette Staropoli.

■ A limited number of tickets remain 
available for “Closing the Gap,” a cock-
tail party and auction to support the 
advocacy work of Naples Pathways 
Coalition on behalf of bicyclists, run-
ners and pedestrians throughout Collier 
County. The party takes place from 5:30-
7:30 p.m. Monday, March 7, at Wind-
star on Naples Bay. Tickets for $100 
include wine and hors d’oeuvres. For 
reservations or more information, visit 
naplespathways.org or email Craig Man-
chen at cmanchen@gmail.com.

■ The annual Zoobilee benefit for 
The Naples Zoo takes place Friday eve-
ning, March 11, at the Zoo. In keeping 
with this year’s “Feast with the Beasts” 
theme, chefs from 20 of Naples’ finest 
restaurants will provide an array savory 
and sweet tastes 
for guests to 
enjoy. Live and 
silent auctions 
and live enter-
tainment will 
be part of the 
“wildest party 
in town.” All 
proceeds from 
ZOObilee will 
benefit the Zoo’s environmental and 
education programs, improvements 
and operations, as well as conserva-
tion initiatives that are working to save 
threatened and endangered species both 
locally and around the world. Tickets 
are $150 and $250. Call 262-5409, ext. 144, 
or visit napleszoo.org.

■ The annual Pet Lovers Gala to 
benefit Humane Society Naples takes 
place Friday, March 11, at the Naples 
Grande Beach Resort. Rufino Hernan-
dez chairs this year’s event, which has 
the theme of “Pets for President.” Call 
643-1555, ext. 18, or email events@hsna-
ples.org.

■ The second annual Kind Mariners 
Ball to benefit the Freedom Waters 
Foundation takes place from 5:30-11 p.m. 
Saturday, March 12, at the Naples Sailing 
& Yacht Club. The maritime-themed 

e v e n i n g 
includes din-
ner event, 
live and silent 
a u c t i o n s , 
e n t e r t a i n -
ment by the 
Robert Williamson Band and a keynote 
address by WINK News anchor Lois 
Thome. Call (630) 251-3200 or email 
info@kindmarinersball.com.

■ The Naples Buckeyes Signature 
Event (formerly called Buckeyes in 
Paradise) is set for Saturday, March 
19, at Quail West 
Country Club. 
The annual event 
raises funds for 
scholarships for 
local honor stu-
dents attending 
Ohio State Univer-
sity. Guest speaker 
will be Dr. Michael 
Drake, M.D., the 
15th president of OSU. Visit naplesbuck-
eyes.com for tickets or more informa-
tion.

■ The students of the Florida Gulf 
Coast University School of Resort and 
Hospitality Management will host the 
27th annual Wanderlust travel-inspired 
auction and gala Saturday, March 19, at 
the Hyatt Regency Coconut Point in 
Bonita Springs. The African safari-
themed evening includes dinner, wine 
and silent and live auctions filled with 
travel packages. Tickets are $200. Table 
and event sponsorship opportunities 
are available. Sponsorships and auction 

item donations are also being accepted. 
For more information, visit fgcu.edu/
wanderlust.

■ The ninth annual Boots & Boogie 
Bash to benefit Friends of Foster Chil-
dren Forever kicks up its heels Saturday, 
April 2, at Grey Oaks Country Club. 
The evening will begin with a cocktail 
reception followed by a Texas-style din-
ner, silent and live auctions, entertain-
ment by P’zazz and dancing to the Blue 
Stone Circle Band. Among the eight 
live auction items 
is a custom-built 
Harley-Davidson 
motorcycle.

Tickets for 
$250 ($350 for 
patrons, $3,000 
for a table) can 
be purchased at 
friendsoffoster-
children.net or by calling 262-1808. Vari-
ous sponsorship levels are available. For 
information, email Tara@friendsoffos-
terchildren.net.

■ The Naples Art Association 
holds the 12th annual Goddess Night 
on Thursday, April 7, at The von Liebig 
Art Center. Arthrex is the title sponsor 
of the evening of friendship, empower-
ment, education and philanthropy for 
women. A champagne reception and 
seated dinner are followed by various 
speaker sessions. This year’s keynote 
speaker is Chief Stephanie Spell of the 
community engagement department of 
the Collier County Sheriff ’s Office. A 
member of Sheriff Kevin Rambosk’s 
executive command staff, Ms. Spell pro-

vides strategic advisement to the sheriff 
on issues impacting the community and 
the agency. Session speakers for God-
dess Night include plastic and recon-
struction surgeon Kiranjeet Gill of The 
Aesthetic Surgery Center; Liz Mossman, 
regional manager for the Florida stores 
of Sara Campbell; Amber Phillips, chef 
and owner of Sage Events Gluten Free 
Kitchen; Deanna Renda, founder and 
CEO of Naples Soap Company; Giselle 
Toner of M.D Eternity Yoga; and Kelly 
Townsend, principal and president/
business coach of Townsend Consulting 
Group.

Tickets to Goddess Night for $130 
are available at naplesart.org. Table 
sponsorships are available by calling 
262-6517.

■ Taste of Freedom, the inaugural 
fundraiser for the Southwest Florida 
Regional Human Trafficking Coalition, 
takes place from 6-9:30 p.m. Saturday, 
April 9, at Scanlon Lexus of Fort Myers. 
The evening includes a live auction, a 
raffle for a 24-month lease on a 2016 
Lexus, live entertainment and numerous 
food and wine stations. Tickets for $75 
are available at swfl-humantrafficking.
org.

■ The Holocaust Museum & Edu-
cation Center of Southwest Flori-
da celebrates its 15th anniversary with 
“Our Triumph” on Wednesday eve-
ning, April 13, at the Naples Yacht Club. 
The evening of festivities will include 
recognition of the Jack and F.E. Nortman 
family for their loan to the museum of 
the World War II boxcar that is a major 
component of The Boxcar Project trav-
eling education program. Co-chairs of 
the event are Estelle Price and Diane 
McGinty; committee members are Phyl-
lis Caplan, Jane Evans, Paula Iacampo, 
Maureen Lerner, Barbara Meek, Michael 
Nortman, Hadassah Schulman and 
Nancy White. Tickets start at $275. For 
reservations or more information, call 
Amy Snyder at 263-9200 or email amy@
holocaustmuseumswfl.org.

■ United Cerebral Palsy of South-
west Florida presents Celebrate the 
Stars on Thursday evening, April 14, in 
the ballroom at St. John the Evangelist 
Church in North Naples. A reception 
starts at 6 p.m. and the awards dinner at 



7 p.m. Tickets are $50, and sponsorship 
opportunities are available. For reserva-
tions or more information, call 643-5338, 

email cassandrabeaver@sunrisegroup.
org or visit naples-UCPSWFL.org.

■ Florida Cancer Specialists Founda-
tion hosts its biennial Time to Remem-
ber gala, a celebration of those who are 
surviving and thriving after a cancer 
diagnosis, Saturday, April 16, at The 
Ritz-Carlton Beach Resort. Patty Baker 
is chairing the event, proceeds from 
which help the foundation assist adult 
cancer patients with immediate, non-
medical living expenses while they are 
undergoing treatment. The evening 
includes cocktail hour, dinner, a live 
auction and a live performance by Mar-
tha Reeves and The Vandellas. Tickets 
are $600. Underwriting and sponsorship 
opportunities are available. For more 

information, call (941) 677-7181 or visit 
foundation.flcancer.com/time.

■ The eighth annual Barristers Bash 
to benefit Legal Aid Service of Col-
lier County takes place the evening of 
Thursday, April 28, at the Hilton Naples. 
Tickets for $125 include cocktail hour, 
a three-course dinner and one glass of 
wine, silent auction, live auction and a 
community awards ceremony. For tick-
ets or more information, call 775-4555. ■

— Email details about your char-
ity gala or fundraising soiree to Cindy 
Pierce at cpierce@floridaweekly.com.
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Some day he’ll be the difference between a life 
half lived and one fully engaged. But it’s not easy, 
it takes two years, thousands of dollars, and 
hundreds of volunteer hours to turn raw potential 
into polished performance. And it’s all possible 
because of people like you. 

Start a team today and begin raising funds to 
help our puppies change the lives of the visually 
impaired and veterans. Some day with your 
help, starts today. 

he’ll be freedom.
Some day, 

Sign up at 
GuideDogsWalkathon.org

Saturday

April9
jetBlue Park in Fort Myers

WHOLE DOVER SOLE 
EVERY NIGHT!

Make Your Reservations on OpenTable

239.597.8867
CoteDAzurRestaurant.com

Located in Riverchase Plaza
Northeast corner of Immokalee Road & 

U.S. 41 next to Starbucks

F R E N C H  C U I S I N E
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Open from 10:00 a.m. - 6:00 p.m.
Shop Bonita’s largest resale store for amazing bargains in furniture, clothing and 
accessories, artwork, jewelry, antiques and home goods. Our boutique includes 

brands like Burberry, Chico’s, Escada, Kate Spade and St. John’s. 

FREE
Popcorn*

and Blood Pressure
Screenings
*while supplies last

1 Year Anniversary Sale: Saturday, March 5

“Like” us on Facebook.com /NaplesFloridaWeekly to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 
So, if you think we missed you or one of your friends, go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. Email them to cpierce@fl oridaweekly.com.

‘Opera in the Garden’ at Naples 
Botanical Garden for Opera Naples
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Sondra Quinn Nanette Dorbeck, Karl Rouwhorst, Cecile Wang, John Hushon and David Wang

Wendy Stock, Dennis Hanthorn, Mary Scanlon and 
Janice Raftery

Ryan Hill, Clara Nieman, Joanne Jacobs, Jennifer Lindsay and Francisco Bedoy

George van Setter, Nan van Setter, Cindy Stegemann 
and Ed Stegemann

Alice Lehman and John Fisher

Donna Mohr and Helga Camp

text

Friends of the Library’s Nick Linn Lecture 
Series welcomes Kate Andersen Brower

Tanya Williams, Anita Cariati, Janice Shaw and Sue Goldstone

Nick Linn, Kate Andersen Brower and 
Jon Zoler

Steve Lee, Joe Hessenthaler and Cathy Hessenthaler

Virginia Thield, Shirl Teich and JoAnn Klepper

Debi Timmerman and Karna Bodman
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ALL ABOUT CLOSETS
We Create Function and Storage with Style.

Innovative Design. Impeccable Craftsmanship. Flawless Service.

Call for a Free Professional Design Consultation!

Pam Katosic
 

Email: pkatosic@allaboutclosets.com
239.303.5829

WWW.ALLABOUTCLOSETS.COM

“All About Closets is all 
about innovative design, 

impeccable craftsmanship 
and flawless service. 

Our installations reflect your 
dreams and your personality, 
while dramatically enhancing 
your home. Let me find the 
perfect solution for you.”

SOCIETY
Baker Park gala patron party

“Like” us on Facebook.com /NaplesFloridaWeekly to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 
So, if you think we missed you or one of your friends, go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. Email them to cpierce@fl oridaweekly.com.
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Joe Belz and Matt Kragh

Gary West, Flip West, Joe Newcomb and Vicki Newcomb

Nancy Kerns and Delores Sorey

Seated: Peggy Weldon, Judy LeDoax and Jean Leitton. Standing: Riva Bradford, Mary Knapp, 
Sally Rubinelli, Frances Scaruso and Eileen Herty

Ray Marasco and Mary Dier

Matt Koch, Roz Travis, Helen Noble and Eric Rieseberg Bill Moss, Fay Moss and Jim Rideoutte

Jackie Faffer and Scott Hansen John Sorey and Terri CapleLois Selfon and Bruce Selfon
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“Like” us on Facebook.com /NaplesFloridaWeekly to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 
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Carolyn Howard, Laura Shechter, Claire Fair and Sama Hoffman Kristine Meek, Juliana Meekm, Laura Shechter, William Meek and Barbara Meek

Mary McIntosh, Martha Stiles and Terri Rice Judy Hushon and John Hushon

Nicolle Howard, Dorothy Ferguson and 
Kelly Capolino

Jennifer O’Dell and Scott O’Dell

Toni Trumper, Neftali Espinosa and Beverly Bleck Joe Davidow and Barbara Lawrence

John Huttner and Adele Huttner Luis Concepcion and Daisha Wallace Stacy Ughi and Kathy Hostetler

SOCIETY
Harmon-Meek Gallery opening reception for Laura Shechter retrospective

Collier Child Care Resources Diamond Volunteer reception at The von Liebig
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Come Experience The Woodhouse Difference!

n a p l e s

naples plaza | 2059 tamiami trail n | naples, fl 34102 | Naples.WoodhouseSpas.com   239.403.spas (7727)

experience a tranquil, transformational environment
massage | facials | body treatments | microdermabrasion |  hydrafacial | manicures | pedicures | waxing | gifts | events

‘Some Enchanted Evening’ at Everglades Wonder Gardens

Jane Liles, Jennifer Phelps and Ike Lichtenstein

Chris Youseff, Teri Lamaine and Mary Shallies

Susan Uhlig and Rick Uhlig

SOCIETY

Jenny Cecil and Sabra Smith

Harriet Jones, Diane Lepola and Dale Jones

Neil Simon, Nicole Simon, Karen Berens and Denny Berens

Marjorie Rubacky and Karin Moe Cheryl Willet and Rich WilletKlaus Harvey, Shelley Anderson and Patty Gift
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Send us your society and networking photos. Include the names of  everyone in the picture. Email them to cpierce@fl oridaweekly.com.
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Experience the Difference Good Taste Makes.
Monday–Thursday 11:30am–9:00pm

1427 Pine Ridge Road, #105, Naples

True Neapolitan Pizza and Authentic Italian Food

WEEKEND
HAPPY 
HOUR

Saturday & Sunday
–4:00pm

Enjoy Half Price on House Wines, 
Domestic Beers and Select Appetizers!

CUISINE NEWS
Cooper’s Hawk set to open

first Southwest Florida location
BY LINDSEY NESMITH
lnesmith@fl orida weekly.com

Southwest Florida’s first Cooper’s Hawk 
Winery and Restaurant opens in North 
Naples on Monday, March 14, at 11905 
Tamiami Trail N. The location is hiring for 
roughly 200 full- and part-time positions. 

Featuring proprietary varietals crafted 
from its own winery, the menu offers 
dishes paired with bin numbers that guide 
guests to their selection’s perfect wine 
match. Signature dishes include Ahi Tuna 
Tacos, Gnocchi Bolognese with Braised 
Short Ribs, Shrimp Campanelle and Ooey 
Gooey Butter Cake.

A community tasting bar, a Napa-style 
tasting room and gift shop are part of the 
11,000-square-foot indoor space, and the 
800-square-foot patio has seating up to 40 
people.

Naples is the 22nd location for the 
expanding restaurant group, which opened 
its first site in 2005 in Orland Park, Ill. Coo-
per’s Hawk now has locations throughout 
the Midwest and south Atlantic regions, 
including five in Florida.

Cooper’s Hawk wines have received 
more than 350 awards, including a gold/
best of class for the Cooper’s Hawk Bar-
bera at the 2015 New World International 
Wine Competition, a gold/best of class for 
ice wine in the 2015 Grand Harvest Awards 
and a 99-point score at the Critics Chal-
lenge International Wine Competition in 
San Diego for its Lux Pinot Noir.

The Naples location will open daily at 
11 a.m. with a full menu available for lunch 
and dinner. The restaurant and tasting 
room will be open until 9:30 p.m. Monday-
Thursday, 10:30 p.m. Friday-Saturday and 
9 p.m. Sunday. The bar will be open until 
11:30 p.m. Monday-Thursday, midnight Fri-
day-Saturday and 11 p.m. Sunday. Reserva-
tions are recommended and can be made 
by calling 449-1700.

Take note:
■ D’Amico & Partners has named Roel 

Mesto executive chef at Masa, the group’s 
contemporary Mexican restaurant in Mer-
cato. Mr. Mesto started with the company 
as a line cook at Campiello and comes to 

Masa after having worked as a sous chef at 
Café Lurcat. He has already added several 
new items to the menu, including Pastor 
Pork Skewers and Octopus with Zapo 
Negro Sauce. To read the menu or to make 
reservations, call 598-0887 or visit masa-
restaurant.com.

■ Ruth Cohen has been named chef 
manager for artisan gelato by Norman 
Love Confections. She will manage the 
daily operations for the gelato branch 
of the chocolatier’s operation. For more 
information, visit normanloveconfections.
com.

■ Naples St. Patrick’s Day Parade hosts 
its annual trolley pub crawl starting at 5 
p.m. Friday, March 4, with a corned beef 
and cabbage dinner at Mulligan’s Sports 
Grill. Trolleys, bagpipers and guests depart 
at 6 p.m. for Bokamper’s Sports Bar and 
Grill, Paddy Murphy’s Irish Pub and sev-
eral locations at Bayfront before returning 
to Mulligan’s at 10 p.m. Tickets are $43. 
Call 227-5350 or visit naplesparade.com. 

■ Sashy’s Hair Design Club hosts its 
sixth annual Sashy’s Bavarian Almparty 
from 6 p.m. to 2 a.m. Saturday, March 5, at 
Bank of Naples. While dining on a host 
of German specialties including schnit-
zel, spaetzel and beer, guests will enjoy 
live entertainment from the German band 
Alpefleiger. Tickets for $40 include food 
and drinks. For more information or to 
purchase tickets, call 331-4100 or visit sas-
hydesignhairclub.com.

■ Sea Salt hosts a cooking class featur-
ing truffles at 11:30 a.m. Saturday, March 12. 
Chef Josh Zeman will demonstrate how to 
make the restaurant’s popular ravioli with 
braised veal and black truffle sauce. Class 
includes a light lunch and a glass of fine. 
$50. 1168 Third St. S. 434-7258 or seasalt-
naples.com. 

■ Vom Fass Naples in Mercato hosts 
an Irish whiskey tasting from 7-9 p.m. 
Thursday, March 17. Guests will sample 
selections from Teeling Whiskey Compa-
ny, including its newest spirit, Crystal Malt 
23-year single malt, along with appetizers. 
513-0103 or vomfassnaples.com. 

■ Food & Thought hosts its 2016 
Health Freedom Summit & Exposition on 
Saturday and Sunday, April 2-3. Naples’ 
own Dr. David Perlmutter, New York 
Times bestselling author of “Grain Brain” 
and “Brain Maker,” will present talks, and 
local alternative health practitioners will 
set up exhibits in the courtyard. Tickets 
for $20 include access both days. For more 
information, to see a complete schedule or 
to purchase tickets, visit foodandthought.
com.

■ Want to work on your skills in the 
kitchen? Here are some cooking classes 
on the front burner:

The Good Life of Naples, 2355 Vander-
bilt Beach Road; 514-4663 or goodlifena-
ples.com – Bring on the Bacon: Thursday, 
March 3 ($60); An Irish Feast for St. Pat-
rick’s Day: Thursday, March 17 ($60); Veg-
etarian Cuisine: Thursday, April 14 ($60); 
Sauces: Thursday, April 28 ($65)

Sur La Table, 9501 Strada Place, Merca-
to; 598-1463 or surlatable.com – Mastering 
Macaroons: Friday, March 4, and Sunday, 
March 6 ($69); Date Night Modern Steak-
house: Friday, March 4 ($85); Fabulous 
French Crepes: Saturday, March 5 ($69); 
Secrets of Great Sushi: Saturday, March 
5 ($79); Date Night A Taste of Tuscany: 
Saturday, March 5 ($79); Eating Well Medi-
terranean Flavors: Sunday, March 6 ($69); 
Learn to Cut Like A Pro: Sunday, March 6 
($59); Discover Korean Flavors: Monday, 
March 7 ($69); French Baking Workshop: 
Tuesday, March 8 ($69); Secrets of Great 
Sushi: Tuesday, March 8 ($79); Pizza and 
Calzones: Wednesday, March 9 ($69); Sea-
food Made Simple: Wednesday, March 9 
($79). ■ 

MESTRO



THE DISH 
The Dish: Bratwurst

The Price: $5

The Place: Johnsonville Marketplace
6355 Naples Blvd. 

The Hours: 10 a.m. to 6 p.m. Mon-
day-Saturday, 11 a.m. to 5 p.m. Sunday

The Details: Is there anything that 
goes better with beer than a brat? We 
were at Bonita Brew Fest last weekend 
and it took until the very end of the eve-
ning for us to realize we were starving, 
thanks to all those delicious empty calo-
ries in craft beer. We could have lined 
up at one of the several food trucks that 

were selling ceviche and other casual 
delicacies, but could we have paired any 
of it with sauerkraut? Nope. Luckily, if 
you’re in the mood for German sausage 
in a bun, the Johnsonville storefront is 
happy to oblige and will provide you 
with a number of interpretations with-
out forcing you to search out food fairs 
or parking lots.

One More Thing: While the John-
sonville brand is sold widely in area gro-
cery stores, try stopping into its retail 
location to grab many specialty items 
you won’t find elsewhere. ■

— Lindsey Nesmith
lnesmith@floridaweekly.com
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ROW By Capt. Brien & Crew
2500 Vanderbilt Beach Road  |  Suite 1100  |  Naples, FL 34109

239-389-6901   |   www.RowSeafood.com  

Prime Rib with Baked Potato

New England Fish n Chips

Grilled Salmon over Rice 

Mussels Marinara over Linguine

Smoked Half Chicken with Mashed Potatoes 

EVERY MONDAY AND TUESDAY AT ROW
(for a limited time)

ROW Seafood 

will feature 

5 Entree specials 

Every Monday and 

Tuesday for $15 

5FOR

$15
EACH

INCLUDES BOTTLE OF HOUSE WINE
CHOICE OF NOODLES ORIGINAL FAVORITE:

 Famous Chicken and Broccoli 
with Garlic & Oil 

 Penne A La Vodka Sauce 
 Homemade Meatball with Spaghetti 

 Italian Sausage Onion Peppers 
 Homemade Fettuccine Chicken Carbonara 

 Homemade Lasagna 
 Chicken Parmesan

ITALIAN
WITH A CARAFE OF SAKE
INCLUDES TWO APPETIZERS: 

Edamame & Potstickers

Choice of Two Sushi Rolls
 California Roll
 Vegetable Roll

 JB Roll with Salmon & Cream Cheese
 Mexican Roll

 Escolar & Asparagus Roll
 Tuna & Cucumber Roll

 Rainbow Roll
(Assorted Fish on Top of a California Roll)

SUSHIOR

DINNER FOR TWO $29.95
4-6PM EARLY DINING, ORDER MUST BE PLACED BY 6PM 

LIVE ENTERTAINMENT THURSDAY 6-9 IN OUR LOUNGE

1585 Pine Ridge Road, Suite 5, Naples, Florida 34109
239.592.0050 NoodlesCafe.com

LUNCH/MON–SAT 11:30AM to 4PM DINNER/MON–SAT 4PM to 10PM & SUN 4PM to 9PM

Not valid with any other offers, discounts or on holidays.

A GREAT PLACE TO PLAY & CREATE, INSPIRE & DISCOVER

We are a full-service studio offering structured classes 
(hand building and wheel) for beginner and intermediate artists. 

Group classes and private classes (no additional cost) available.

STUDIO HOURS 
Sunday-Thursday
10:00 a.m. to 5:00 p.m. 
Open studio $10; pottery wheel $15

Visit claymoreceramics.com 
for class schedule or call 
239.821.0750 for more information.

1750 J and C Boulevard, Naples, Florida 34109

Sign up 
for classes 

TODAY!

When your journey 
from a dream to a 

great story includes 
us, you travel better.

Lee McCarthy, 
President

DESTINATIONS: Mediterranean | South Africa | Caribbean | Hawaii | Europe
SPECIALTIES: Luxury | Safari | Escorted Tours | Small Ship Cruises | River Cruising



VINO
How heresy, crusaders and a pope led to some excellent wine

Not long ago, a friend conned me into 
splitting a case of red from the Languedoc.  
It turned out to be clean, tasty and inex-
pensive, so I hauled out my trusty wine 
atlas and asked some serious questions. 
Where is the Languedoc, anyway? What’s 
the weather like? Do they have any good 
Mexican restaurants?

As it turns out, the Languedoc is in the 
south of France (I actually guessed France 
right away), running roughly parallel to 
the Mediterranean coast. There are piti-
fully few enchilada establishments, but 
the inhabitants compensate by growing 
sensational grapes and making wonderful 
wine, which they insist on selling at comi-
cally low prices.  

They all live in tiny villages with names 
like Nissan-lez-Enserune, which means 
“Your Japanese car has leaked brake fluid 
on my new Reeboks,” and Aspiran, which 
means either “heavy breathing” or “head-
ache relief,” depending on the local dialect.

The big discovery: sometimes wine is 
the way it is not just because of the grapes, 
or the ground, or the guy or gal who made 
it, but also because of long-ago historical 
events and imperatives.

The Languedoc is a perfect example, 
thanks to the Albigensian Crusade, which 
was so named because it was centered 
around the town of Albi, the birthplace 

of Toulouse-Lautrec, though he was not 
home at the time.  

The Albigensian Crusade was a wave of 
religious persecution, a common pastime 
back then (and still today), and it had a 
direct effect on what was in the case of 
wine I was forced to buy.

Lotario di Segni was elected pope in 
1198, and took the name Innocent III, which 
just shows what a puckish sense of humor 
he had, because innocence was far from 
his most distinguishing character trait. He 
immediately set about convincing everyone 
in Western Europe that the pope was supe-
rior in power and authority to any earthly 
or lay ruler. This, unsurprisingly, did little 
to endear him to the kings and princes of 
Europe’s many city-states, most of whom 
Di Segni excommunicated on a depress-
ingly regular basis. He threw the Count of 
Toulouse out of the church 12 times.

And that’s why the wines of the 
Languedoc are so good.

During that era a bunch of Christians 
around the town of Albi decided that tra-
ditional Catholicism wasn’t exactly blow-
ing their collective skirts up, and adopted 
some pretty weird beliefs that were far 
outside of Catholic orthodoxy. The beliefs 
of the Cathari, as they were known, spread 
fairly rapidly because they preached inces-
santly until people converted just to make 
them go away, and they quickly rose to 
positions of influence. Remains of their 
castles can still be seen in the Languedoc.

Anyway, Innocent III finally got fed up 
with the fact that there were people run-
ning around the south of France believing 
in weird stuff. To get them to mend their 

ways, he sent St. Bernard of Clairvaux, 
wandering friars, papal legates — every-
body but the Vienna Boys’ Choir — to 
preach around Albi and gently show the 
Cathari the error of their ways. Didn’t help.

Finally, Innocent declared the Albig-
ensian Crusade, which sent throngs of 
knights and soldiers into the area to root 
out the heresy once and for all.

Not surprisingly, the crusaders quickly 
directed their efforts toward political and 
economic, rather than spiritual, ends, and 
spent their days doing what most invad-
ing armies of the time did — looting 
and burning. That’s why the wines of the 
Languedoc are the way they are. Because 
of the burning.

Winemaking villagers in the Langued-
oc mostly didn’t give the crusaders the 

right answer when questioned about their 
beliefs, so the crusaders would kill every 
living thing in sight and then burn the vine-
yards. Over time, as the vineyards were 
restored, new and exciting grape varieties 
sprouted up. Today, the area grows mainly 
carignan, cinsault, grenache, syrah and 
mourvedre. There is also a healthy amount 
of chardonnay. The wines of this region 
are spectacular bargains. My favorites are:

■ Domaine Gardies Cotes du Rous-
sillon-Villages Les Milleres — Plum, 
raspberry and plenty of red currant with a 
firm tannic structure. Should age well.

■ Cave de Roquebrun Coteaux du 
Languedoc Terrasses du Frigoulet 2011 
— Don’t let the polysyllabic name scare 
you off. This one is powerful and con-
centrated, with plum, cherry pie and dark 
chocolate. It should be widely available.

■ M. Chapoutier Cotes du Roussil-
lon-Villages Les Vignes de Bila Haut 
2010  — Chapoutier is a major quality pro-
ducer. This bottling was a Wine Spectator 
Top 100 selection, it costs $13 and they 
made 35,000 cases. We get ours from B-21 
in Clearwater.

Sample widely. Write me. ■

— Jerry Greenfield is The Wine Whis-
perer. He is creative director of Greenfield 
Advertising Group, and his new book, 
“Secrets of the Wine Whisperer,” is avail-
able through his website or on Amazon. 
Read his other writings on his website, 
winewhisperer.com.
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jerryGREENFIELD
vino@floridaweekly.com

Remains of fortified homesteads, now called 
Cathar castles, can still be found in some 
areas in Languedoc, surrounded by orchards.
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Whether you need a car, truck or van, Enterprise is the perfect choice. 

1 800 rent-a-car • enterprise.com

Wh

Pick-up subject to geographic and other restrictions. ©2015 Enterprise Rent-A-Car G00131 8/15

LET US DO THE COOKING!
FRESHLY PREPARED COMPLETE DINNERS & CARRYOUT GOURMET CATERING

Authentic Italian Specialities To Go

239-592-55579331 Tamiami Trail North
Naples, FL 34108 SauceLady.com

STORE HOURS Open Monday-Saturday from 9 a.m. to 6 p.m. & Closed Sunday

Don’t Miss  
Our Mile High  

Lasagna!

Gourmet Sauces, Delicious Soups, 
Meatballs, Gourmet Entrees, Pasta,

Fabulous Desserts & More!

Cooking Classes 
Every Saturday 

Afternoon

naplesfujiyama.com 239.261.4332
2555 Tamiami Trail North, Naples, FL 34103

Not available with other promotions. Hours subject to change. Offer expires March 10, 2016.

SIX-COURSE ENTREES  

2 FOR $39.95

MONDAY-THURSDAY ALL NIGHT
FRIDAY-SUNDAY UNTIL 6:00 PM

All dinners include consommé, salad, shrimp 
appetizer sauté, vegetables and steamed rice. 
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CHEF Q&A
Driven by a lifelong passion for Italian food 

BY LINDSEY NESMITH
lnesmith@fl oridaweekly.com

Chef Vincenzo Betulia’s authentic 
and meticulously crafted rustic Italian 
fare at his namesake restaurants, Oste-
ria Tulia and Bar Tulia, have sent up a 
flare to the mainstream culinary world 
that Naples is a place to watch. Read 
on to find out more about Chef Betulia 
and what makes his food so good and so 
popular.

Q: What is your culinary background?  
A: After growing up in an Italian 

household and eating common food of 
southern Italy, becoming a chef was not 
a hard decision for me. I have worked in 
the business for 27 years now, and have 
always had a drive and an endless pas-
sion to cook Italian cuisine and educate 
the public on the Italian kitchen and cul-
ture, which go very much hand in hand.

The food at Osteria Tulia is like you 
get in Italy, not like Olive Garden. The 
majority of my food style was shaped by 
Paul Bartolotta at Spiaggia in Chicago 
and also at his restaurants in Milwaukee, 
Wis. I have worked side by side with 
many of today’s great chefs, including 
Michael White (Marea, New York City) 
Mark Mendez (Vera, Chicago) Michael 
Carlson (Schwa, Chicago) Mark Weber 
(Lake Park Bistro, Milwaukee) and Rhys 
Lewis (American Club in Kohler, Wis.).

Q: How were you inspired to become 
a chef?  

A: My grandmother lived with us 
and I watched her cooking 24/7, every-
thing from pizza doughs, pastries and 
pastas to canning garden vegetables 
in the fall so we could eat tomatoes in 
February. I got a job with my father’s 
childhood friend who was a chef in a 
mom-and-pop restaurant on the east 
side of Milwaukee. I washed dishes and 
made salads.

Then I went to San Francisco and 
met a guy at my cousin’s restaurant who 
was attending the California Culinary 
Academy. Culinary school became an 
option after high school graduation. On 
my return to Milwaukee, I got a job with 
Bartolotta and the rest is history. Work-
ing with Paul and Joe Bartolotta was 
quite inspiring.

Q: What brought you to Naples?
A: My girlfriend broke up with me. 

I was crushed, so I moved. Naples has 
such a strong Midwest connection — I 

love the sun and hot weather and I saw 
an opportunity down here where I could 
do my food and educate a well-traveled 
public. The ultimate compliment for 
me is when my guests tell me they just 
returned from Italy and my food is bet-
ter.  

Q: Please tell us about your time in 
Milwaukee and you relationship with 
Paul Bartolotta and Michael White.  

A: Paul was a mentor to me. He talk-
ed me out of going to the Culinary Insti-
tute of America and to work at Spiaggia 
instead. I worked in both the café and 
the dining room. As a young cook just 
out of high school, I was working 80-90 
hours a week getting paid $6.25 per hour 
and I had no time to enjoy the city. By 
then Paul was at celebrity status, so we 
did many functions where I met and 
cooked next to great chefs like Charlie 
Trotter, Rick Bayless, Emeril Lagasse. I 
quickly turned into a cooking monster, 
always behind the eight ball and being 
pushed to the “culinary edge of no 
return,” where most cooks give up and 

jump. I didn’t.
Another young cook who didn’t jump 

was Michael White. I met him after his 
first return to Spiaggia from Italy … We 
became friends, just two guys out of 
Wisconsin cooking like crazy men for 
an amazing restaurant that shaped us to 
be who we are today.     

Q: You’re known for meticulous 
sourcing of ingredients for both Bar 
Tulia and Osteria Tulia. Which ingre-
dients do you insist must be imported? 
Which do you insist must be local? 

A: The Italian staples are imported. 
Olive oil we direct import from the 
region of Puglia, balsamic vinegar and 
saba from Modena, San Marzano toma-
toes for the sauces are imported as well, 
along with all the cheeses. We import 
lots of black and white truffles only 
from Italy with government stamped 
documentation.

For the local fare we bring in, we start 
with relationships with farmers and 
growers … Oakes Farms, Collier Fam-
ily Farms, Calusa Farms, Harpke family 

farms for vegetables and micro greens. 
Fresh-caught fish is from the Keys, and 
local beef from Jackman Ranch. 

Q: Why did you feel the need to add 
a gastropub to a fine dining establish-
ment?

A: It was inspired by the physical 
space — a long narrow room with not 
a whole lot of room … Bar Tulia (is 
where) one can dine as much as they 
want, whether small bites or a full meal. 
That was the intention of the restaurant: 
casual, full of energy, edgy, warm and 
inviting.

Q: Your restaurants are jam-packed 
this time of year. What is tourist season 
like for your and your employees?  

A: We’re very fortunate and thankful 
to be busy all year long. Winter season 
comes hard and heavy, but we all work 
as a team to please everyone. I’m proud 
to say that we grind it out all year long. 
My employees don’t see a major drop 
in business or personal income in the 
off-season.

Q: What do you find challenging?  
A: Finding employees with passion. 

Also, getting people to understand what 
is in your head and hands and getting 
them to recreate it. 

Q: Who or what are your greatest 
culinary influences?  

A: My grandmother, Paul Bartolotta, 
Daniel Boulud, Mario Batali, Thom-
as Keller, Giorgio Locatelli, Gualtiero 
Marchese, Massimo Bottura, Valentino 
Marcattilli … There are too many to 
mention. 

Q: What has been one of your favor-
ite culinary experiences?  

A: Eating my way through Italy and 
seeing how the different regions’ kitch-
ens and cuisines vary so much from one 
another. France is a close second. 

Q: What are your favorite culinary 
resources (books, blogs, etc.)? How do 
you keep your dishes relevant? 

A: I don’t rely on books or blogs 
much. I observe culinary trends, like 
which ingredient is hip and designing 
around it, seeing what other chefs are 
up to in their worlds and really just 
going out to eat. That is where the true 
learning experience and inspiration is 
found. ■ 

700 Fif th Avenue South, Naples, Florida 34102 · 239.659.7008 · Visit  www.VerginaRestaurant.com For Our Menu

THE STAR OF GREAT 
DINING IN NAPLES

Featuring Local Seafood & 
Florida Fresh Produce

$19.95 PER PERSON
Nightly from 4:30 p.m. to 6 p.m.

Daily Lunch Specials
$9.95-$13.95 PER PERSON

Daily from 11:30 a.m. to 4 p.m.

Half Price Beverages 
& Tapas Selections

$5.00-$6.00 EACH
Daily from 3:30 p.m. to 6 p.m.

Live Entertainment
MELVIN & OTHER MUSICIANS PERFORMING 

LIVE, REFINED MOTOWN TUNES
Nightly from 8:30 p.m. to Closing
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T
he construction site is 
extremely busy at Kalea 
Bay, the high-rise commu-
nity being developed by 

Soave Real Estate on Vanderbilt 
Drive in North Naples. The onsite 
sales center is also very active as 
potential buyers discover what the 
gated, resort-lifestyle, high-rise com-

munity has to offer.
According to Inga Wilson, Kalea Bay’s 

Vice President of Sales & Marketing, sales 
have been phenomenal.

“During the week of February 15 alone, 
we sold five tower residences which repre-
sented more than $10 million in sales,” said 
Wilson. “That brings our total sales volume 
close to the $120 million mark.”

According to Wilson, recent sales in the 
first tower now means it’s  60 percent sold, 
which is ahead of original projections.

“The fact construction on the residential 
tower is well underway, with the eighth 
floor now visible from Vanderbilt Drive, has 
helped propel sales,” stated Wilson. “The 
community’s clubhouse is also under con-
struction which is prompting buyers to see 
the value of purchasing now.”

Both the tower and clubhouse are slated 
to be completed in the summer of next year.

The 22-story tower, with 120 luxury resi-
dences, will have 20 floors of residences 
over two floors of parking. 

Six floor plans are available at Kalea Bay 
with prices currently starting at $1.3 million. 

Residences 1 and 6 are 4-bedroom/4-
bath plans with 3,755 total square feet. Resi-
dences 2 and 5, with three-bedrooms plus 
den and three-and-a-half baths have 3,835 
total square feet while residences 3 and 4 
are four-bedroom/four-bath plans with 3,921 
total square feet.

All residents of Kalea Bay will revel in 
gulf views, open floor plans, a private eleva-
tor leading directly into their residence, 9’2” 
high ceilings and wood floors throughout.

The custom kitchens feature Wolf and 
Subzero appliances, a natural gas range, 
Downsview cabinetry, quartz countertops, a 
Butler’s pantry and oversized island.

The master bedroom has an oversized 

walk-in closet and the master bath has his 
and hers vanities, quartz countertops, lux-
ury cabinetry, a soaking tub and separate 
glass-enclosed shower.

Additional features include floor-to-ceil-
ing windows and doors that open to large 
lanais with transparent glass rails. High-tech 
wiring and fully equipped laundry rooms 
round out the list of features.

Spectacular views are available to every 
single resident at Kalea Bay, no matter which 
floor they choose to live. That’s because the 
tower’s amenities are located on the rooftop, 
including a sky lounge, gorgeous pool and 
open-air fitness center.

“The residents and their guests will have 
quite a view from the tower’s roof,” stated 
Wilson.  “Not only will they see the Gulf 
of Mexico and the nature preserve that 
surrounds our site, but also two of the best 
beaches in the country.”

Those beaches include, Barefoot Beach 
Preserve Park, which was ranked #2 nation-
ally, and Delnor-Wiggins Pass State Park, 
which was ranked #9.

Construction of Kalea Bay’s 

88,000-square-foot clubhouse began earlier 
this year and is located on the north side of 
the large lake at the community’s entrance. 

Upon completion, it will feature three 
individual pools, including a resort pool, 
an adults-only pool and a children’s pool, 
an expansive pool deck, an open air bar, an 
indoor/outdoor restaurant, a snack bar, an 
Internet cafe and a gifts and sundries shop.

Nearby will be the tennis pavilion with six 
lighted Har-Tru tennis courts and 24 guest 
suites to accommodate overnight guests and 
family members. 

There will also be a shuttle service, origi-
nating from the clubhouse area, to a desig-
nated Gulf beach.

“Our clubhouse area will be the social 
and recreational centerpiece of Kalea Bay,” 
said Wilson.

For more information regarding Kalea 
Bay visit the onsite sales center. It is located 
just north of Wiggins Pass just off Vander-
bilt Drive at 13910 Old Coast Road in North 
Naples.  Additional information is available 
by calling (239) 793-0110 or online at Kalea-
Bay.com. ■

Kalea Bay announces 
 phenomenal sales success
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Above: Kalea Bay’s first tower was designed with rooftop amenities, including a sky lounge, 
spectacular pool and open air fitness center. This aerial perspective shows the entire Kalea 
Bay site including the first tower (left) and the parking lot for the clubhouse (right). Kalea 
Bay’s first tower is scheduled to be completed in the summer of next year. Left: Kalea Bay 
residences have open floor plans with 9-foot high ceilings.

Tower construction reaches 8th floor



Mediterra: simply the best 

M
editerra’s luxurious homes, 
breathtaking natural set-
ting, and an abundance of 
first-class amenities com-

bine to make it one of the best com-
munities in the world, according to 
BestRetirementDestinations.com. 

The website has ranked Mediterra 
as No. 10 in its “Top 30 Retirement 
Communities Worldwide” listing – and 
Mediterra again is named the No. 1 com-
munity in Florida. 

Recognized as the independent 
industry authority and resource for 
homebuyers in search of their ideal 
post-career lifestyle, BestRetirement-
Destinations.com meticulously evalu-
ates communities’ residential offerings, 
home designs, visual appeal, social net-
working opportunities and amenities.

The international designation places 
Mediterra among an elite class of com-
munities worldwide, in such places as the 
United Arab Emirates, Turks and Caicos 
Islands, Thailand and the Bahamas.

“We are pleased by the recognition 
and honored to be among some very 
impressive communities in Dubai, Lon-
don and the Cayman Islands,” said Mark 
Wilson, president and CEO of London 
Bay Homes, which offers a broad selec-
tion of luxury home designs and man-
ages new home sales and marketing for 
Mediterra. “Mediterra offers an excep-
tional lifestyle and amenities that our 
residents enjoy, no matter their age. We 
are committed to excellence, and Best-
RetirementDestinations recognizes this.”

Mediterra, a nine-time winner of the 
Collier Building Industry Association’s 
Sand Dollar Award for Best Community, 
offers luxury single-family estate and 
maintenance-free villa homes, 36 holes 
of championship golf designed by Tom 
Fazio, a private beach club on the Gulf of 
Mexico, and a socially engaging lifestyle.

Visually, the 1,700-acre 
master-planned commu-
nity is reminiscent of the 
Italian countryside with 
its rolling hills, sparkling 
lakes, nature preserves, 
and intimate neighbor-
hoods tucked into a world 
of fountains, lush land-
scaping, and neighbor-
hood parks. More than 
1,000 acres are dedicated 
to open space.

Amenities at Mediterra 
cater to a resort-inspired 
lifestyle and enhance the 
friendly spirit of the award-
winning community. Enchanting 
gardens, parks, bocce and tennis courts, 
and numerous gathering areas foster 
camaraderie among residents.

The 32,000-square-foot Club at Medi-
terra features a denim-approved main 
dining room, Club Lounge and kitchen, 
and alfresco dining options with an expo-
sition kitchen and chef’s table. The Club 
and Tavern on 18 offer relaxed and casual 
dining prepared by a staff of award-win-
ning culinary experts. The outdoor Tav-
ern features a fire pit and lounge area, and 
serves gourmet brick-oven pizzas, sea-
sonal salads and open-air grilled entrées. 

The Club, The Beach Club and 
Mediterra’s catering division recent-
ly received a two-star Certified Green 
Restaurant certification from the Green 
Restaurant Association for their imple-
mentation of 49 environmental practic-
es. Mediterra is the nation’s first private 
residential community country club to 
earn the certification.

Mediterra’s Golf Learning Center 
offers indoor and outdoor hitting sta-
tions, video equipment with launch 
monitor, a 2.5-acre short game practice 
complex with three greens, and a staff 
of certified PGA professionals. Mem-
bership opportunities at Mediterra are 

limited to just 225 members per 18 holes.
The scenic Beach Club offers 10,000 

square feet of interior casual dining and 
gathering areas, including a full bar. The 
private club features an elevated swim-
ming pool, beach chair and umbrella 
valet service, as well as food and bever-
ages delivered right to guests’ favorite 
spot in the sand. 

Eight miles of walking and jogging 
trails throughout Mediterra connect 
neighborhoods and amenities, including 
themed parks and The Sports Club, with 
tennis and bocce courts, a pool, and a 
full complement of spa services. 

The community received an Aurora 
Award as one of the best communities in 
the Southeastern U.S. in 2013 and ranks 
among the top five percent of private 
clubs in the world as a Distinguished 
Emerald Club.

Available home designs at Mediterra are 
priced from $1 million to more than $7 mil-
lion. Floor plans designed by London Bay 
Homes provide multiple options for buy-
ers to extend lanais and garages, add bed-
rooms or bonus rooms, and select indoor 
and outdoor fireplaces, summer kitchens, 
loggias, porticos and wine cabinets – ulti-
mately creating their dream home.

Seven move-in-ready model homes are 

currently open for viewing and feature 
the award-winning architectural designs 
of London Bay Homes and creative inte-
riors of Romanza Interior Design. 

The homes offer 2,800 to more than 
5,300 square feet of inspired living and 
capture the builder’s commitment to 
Private Label Living with luxury fin-
ishes and specialty flooring, ceiling and 
wall treatments. 

Designed with outdoor living areas 
that give residents different perspectives 
of their unique surroundings – sweeping 
views of private lakes, nature preserves 
and golf course fairways – the model 
homes include maintenance-free villas 
and single-family estates in four neigh-
borhoods. 

Throughout the move-in-ready models, 
the experts at Romanza Interior Design 
have showcased the latest trends in archi-

tectural and interior design, including 
coastal influences captured in a palette of 
driftwood, sea and sunset tones. The floor 
plans feature spacious master suites and 
spa-like bathrooms and offer expansive 
alfresco areas to enjoy Florida’s outdoor 
lifestyle, complete with summer kitchens, 
custom pools and spas.

The models are priced from $1 mil-
lion to $3.3 million.

London Bay Homes, a leader in the 
Naples luxury home market for 25 years, 
was one of only two companies named 
America’s Best Builder in 2008 by Build-
er Magazine. 

For more information about the best 
community in Naples, Florida and the 
world, visit www.MediterraNaples.com, 
call 239-949-8989, or visit Mediterra, locat-
ed on Livingston Road, two miles north of 
Immokalee Road and west of I-75. ■
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BROKER PARTICIPATION WELCOMED. ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING THE REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS REFERENCE SHOULD BE MADE TO THE 
DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. NOT AN OFFERING WHERE PROHIBITED BY STATE LAW. PRICES SUBJECT TO CHANGE WITHOUT NOTICE.

Visit our Sales Center today. 8020 Grand Lely Drive, Naples, Florida 34113  (239) 793-2100 
Lely Resort Realty, LLC, Exclusive Sales Agent, Licensed Real Estate Broker

FLStockDevelopment

www.LELY-RESORT.com

lely resort has unveiled its final phase of offerings—don’t miss your chance!

Grand Finale

CIPRIANI  from the $300s  OLÉ  from the $300s   SIGNATURE CLUB  from the $400s

LAKOYA / Opal Series  from the $400s LAKOYA / Topaz Series  from the $500s    LAKOYA / Diamond Series  from the $900s

It’s our final season, and our most spectacular, with choice opportunities and 10 new models now open. We’ve introduced
our last two new neighborhoods to be built at Lely Resort, Cipriani & Signature Club, offering luxury coach homes that live 

like single-family homes. Our popular Lakoya & Olé neighborhoods continue to offer a variety of residences from townhomes, 
flats and casitas to luxury single-family homes. With move-in-ready homes available in all neighborhoods, there has never 

been a better time to buy at Lely Resort. All offered in an award-winning, crowd-pleasing, amenity-rich community.

There’s Always Something New At Lely



Wisteria neighborhood at TwinEagles sold out

T
winEagles announced the com-
munity’s Wisteria neighbor-
hood is sold out.  Acknowl-
edged for the beauty of its 

water, preserve, and golf course views, 
Wisteria includes 46 one and two-story 
residences by Stock Signature Homes 
and Minto Florida ranging from 2,500 to 
3,800 square feet on 65-foot home sites.  
Wisteria is one of five neighborhoods 
that have sold out, a group that includes 
fifty-seven 2,800 to 3,100 square feet 
residences in Stock’s Wicklow neigh-
borhood; fifty-one 2,600 to 3,000 square 
feet residences by Minto in Hollybrook; 
fifty-seven 1,600 to 2,250 square foot 
residences by Lennar Corporation in 
Fenhurst; and the residences in Bramble 
Point, a neighborhood that sold out 
prior to The Ronto Group finalizing its 
purchase of TwinEagles in September, 
2010.  The community was recently 
recognized by Boardroom magazine as 
a Distinguished Emerald Club, a desig-
nation accorded to the top five-percent 
of private clubs throughout the world.  
A golf membership is included with the 
purchase of every newly constructed 
residence in TwinEagles.

To meet the demand for ownership 
at TwinEagles, Ronto introduced three 
new neighborhoods in 2015.  The Lake 
Estates neighborhood showcases 19 
south or west-facing lakefront home 
sites 110-feet wide and 150-feet deep 
with long-range views of a 34-acre lake.  
Fourteen of the 19 sites remain available.  
Lake Estates features minimum 3,500 
square feet residences by Stock Signa-
ture Homes, Divco Custom Homes, and 
A.R.B.C. Arthur Rutenberg Homes start-
ing at $1.5 million.  Priced at $2,091,220, 
Stock’s furnished 4,155 square feet 
Windsor model is completed and avail-
able for viewing and purchase.  Divco’s 
Montego model is slated for completion 
in March and Rutenberg’s Amalfi model 
is scheduled to open in April.  

Minto Florida’s Dundee neighbor-
hood offers a final opportunity to pur-
chase a 2,600 to 3,800 square feet resi-
dence in the $600,000 to $800,000 price 
range within TwinEagles.  Minto is 
presenting seven floor plans in Dundee.  
The neighborhood will include 61 sin-
gle-family residences on 62 x 135-feet 
home sites.  Fifty sites remain available.  
Lakes situated at all four corners of the 
neighborhood, including a lake measur-
ing 34-acres, contribute to Dundee’s 
tranquil setting that is further enhanced 
by walking and biking trails that weave 
their way through the community.  

Lennar Corporation’s six floor plans 
in the Kinross neighborhood range from 
1,850 to 2,828 square feet and are priced 
from the high $400’s to the low-$600’s.  
Kinross features 86 home sites mea-
suring 52-feet wide and 145-feet deep 
or deeper that showcase golf course, 
preserve, and water views.  Kinross 
presents a final opportunity to purchase 
a single-family home in TwinEagles at 
the high $400’s to the low-$600’s price 
point. Two furnished models are avail-
able for viewing.  Two unfurnished, 
move-in ready homes are completed 
and available for purchase.  Seven oth-
ers are nearing completion.

Opportunities for ownership in 
TwinEagles’ Covent Garden, Lockford, 
Hedgestone, and grand estate neigh-
borhoods are becoming progressively 
limited.  Pulte Homes’ carriage homes 
in Covent Garden are priced from the 
mid-$200’s to the high-$300’s.  In addi-
tion to the amenities found through-
out TwinEagles, Covent Garden resi-
dents enjoy a private swimming pool 
and outdoor dining area.  The 1,654 
square feet Cheshire floor plan offers 
two bedrooms, a den or third bedroom, 
a great room and island kitchen, two 
baths, a screened lanai, and a two-car 

garage. The 2,297 square feet Tourma-
line plan includes three bedrooms, a 
fourth bedroom or den, two-and-a-half 

baths, a great room that opens to a 
screened lanai, a formal dining room, a 
kitchen and breakfast nook, and a two-
car garage.  Twenty-seven opportunities 
remain available in Covent Garden.

Nine buildable home sites with lake 
and golf course views remain available 
in Minto Florida’s Lockford neighbor-
hood.  Seven one and two-story Lock-
ford floor plans range from 2,642 to 
3,811 square feet.  Homes on 60-foot 
home sites are priced from the low-
$500s to $1 million.  Minto’s Turnberry 
Grand and Prestwick Grand furnished 

models are open for viewing and two 
unfurnished homes are available for 
purchase.  The unfurnished Prestwick 
is priced at $684,289 and an unfurnished 
Turnberry is priced at $769,643.

Nine sites also remain available in 
Hedgestone, an estate home neighbor-
hood featuring 2,800 to 5,000 square feet 
residences on 90 x 160-feet lots by Ruten-
berg, Divco, and Stock.  Home and lot 
packages are priced from $1.2 million.  
Stock’s furnished Ponte Vedra Grande 
model is available for purchase and lease-
back in Hedgestone.  The 3,525 square 

feet plan offers formal living and dining 
rooms, a study, four bedrooms, four-and-
a-half baths, a double-island kitchen, and 
a family room opening to a lanai, sum-
mer kitchen, and a pool and spa.  The 
Ponte Vedra Grande plan is base-priced 
at $689,990 and the furnished model is 
offered at $1,399,990.  A completed, unfur-
nished Ponte Vedra Grande is available 
for purchase and priced at $1,149,990.  
Stock’s 3,699 square feet, four-bedroom 
plus study, four-and-a-half bath Regency 
Manor model is also available and priced 
at $1,599,000 fully furnished. Stock pur-
chased three sites in Hedgestone and is 
building its Glenmoore, Muirfield V, and 
Regency Manor residences.  Divco’s pre-
viously sold La Salle model remains open 
for viewing through a leaseback.   

Six grand estate home sites are avail-
able in Sterling Hill and Inverness, 
two grand estate home neighborhoods.  
These Legacy estate neighborhoods are 
located at the front of the community. 
Priced from $632,500 to $775,000, the 
sites are nearly an acre to nearly two-
acres, allowing construction of grand 
estate residences by Rutenberg, Divco, 
and Stock.  The sites are situated along 
the Talon golf course.  A thirty-foot 
setback provision ensures residences 
in Sterling Hill and Inverness will be a 
minimum sixty-feet apart.

Visit the TwinEagles Sales Center 
at 11330 Twin Eagles Boulevard.  Visit 
Twin Eagles online at twineagles.com. ■

Above: Minto Florida’s Turnberry Grand and 
Prestwick Grand furnished models are open 
for viewing and two unfurnished homes 
are available for purchase in TwinEagles’ 
Lockford neighborhood.  Right: Stock 
Signature Homes’ furnished Windsor model 
is completed and available for viewing 
and purchase in TwinEagles Lake Estates 
neighborhood.  Lake Estates showcases 19 
south or west-facing lakefront home sites 
110-feet wide and 150-feet deep with long-
range views of a 34-acre lake. Below: Pulte 
Homes’ carriage homes in Covent Garden at 
TwinEagles are priced from the mid-$200’s to 
the high-$300’s.  In addition to the amenities 
found throughout TwinEagles, Covent Garden 
residents enjoy a private swimming pool and 
outdoor dining area. 
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Ideally located in the heart of North Naples, Livingston Lakes 
offers carefree living with quick and easy access to the best 
of Naples. Livingston Lakes features a variety of maintenance-
free home designs from newly released Garden Home 
condominiums to spacious Coach and Carriage Homes 
with large owner’s suites and attached garages.

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO 
THIS BROCHURE  AND TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE.
All residences in Livingston Lakes will be condominium units. Livingston Lakes is a planned multi-condominium project consisting of three separate condominiums (Carriage Homes, Coach Homes and 
Garden Homes) with all condominiums to be governed by one condominium association. Each condominium is a phased condominium. Refer to the applicable condominium Prospectus (Offering 
Circular) for specifications as to phasing. All references to clubs and membership opportunities and other amenities are subject to fees, dues and availability. Images depicted may not be on the Livingston 
Lakes property. All amenities are subject to change without notice. This advertisement does not constitute an offer to sell real estate in any jurisdiction where prior registration or other qualification is 
required and further information cannot be provided (unless we have already complied with such requirements). Void where prohibited. ©2016 WCI Communities, Inc. All rights reserved. CGC031523

Directions: 
Located on the 
east side of 
Livingston Rd. a 
half mile south 
of Immokalee Rd.

Gulf of Gulf of
MexicoMexico

LLAKESAKES
A WCIA WCI®® CommunityCommunity

Homes from the mid $200sHHomes ffrom thhe miidd $$$220000s$$



Spectacular new amenities and furnished models open
at Lely Resort: move-in ready homes available 

L
ely Resort is one of Naples’ 
most soght after addresses. 
As sell out of the community 
nears, Stock Development has 

unveiled new amenities and even more 
furnished models. 

Stock Development is one of the area’s 
most successful and innovative devel-
opers. One of the keys of it successs is 
constantly assessing the changing needs 
of its residents and providing them with 
the best possible amenities. The results 
are evident at Lely, which has won seven 
Community of the Year awards from the 
Collier Building Industry Association.

“Lely Resort is entering its Grand 
Finale in 2016 with 10 new furnished 
models and exciting new amenity offer-
ings,” said Brian Stock, CEO of Stock 
Development, the developer of Lely 
Resort. “We are completing a new 
Multi-Purpose Building and have com-
pleted an expansion and upgrade of the 
Tiki Bar at the Players Club & Spa.”

Two of the furnished models, the 
Napoli and the San Remo III, made 
their debut last week in the spectacular 
Lakoya neighborhood.

The Napoli, a two-bedroom/plus 
study/two-bath home, has 1,855 square 
feet of living space and a total of 2,562 
square feet. This home features a stun-
ning interior design by Pizzazz Interiors.

The home includes a large formal 
living and dining area with elegant tray 
ceilings and stacked 8-foot sliding glass 
doors leading to the pool and spa. The 
study’s long, angled wall, large window 
and walk-in closet, gives the space an 
open feel in a room that can be conve-
niently converted into a third bedroom. 
The spacious kitchen, which includes 
granite countertops and a large pantry, is 
creatively designed to maximize enter-
taining possibililties. It opens directly 
to the dining room and includes counter 
seating as well as a breakfast nook.

The master suite is situated at the rear 
of the home with sliding doors opening 
to a luxurious pool and spa area with fan-
tastic golf course views. It features a tray 
ceiling, soaking tub and shower, as well 
as his and hers walk-in closets.

The San Remo III features an interior 
design by Robb & Stucky. The single-
story great room style home plus den, 
features two bedrooms, plus a study, 
two and a half baths and a spacious 
master suite. It has 1,809 square feet of 
living area in an open and breezy floor 
plan with plenty of space to enjoy a 
casual Florida lifestyle. 

The great room opens to a very 
generous lanai and large pool and 
spa. The grand two-story foyer is adjacent 
to the study, which is the perfect place for 
the home office and quiet reading.  The 
spacious master suite 
features his and her walk 
in closets and a luxurious 
bath with both a shower 
and a soaking tub.

In the beautiful Olé, 
neighborhood, only six 
homes remain avail-
able.  The community 
has been completed and 
the last homes are avail-
able for immediate occu-
pancy. Flats, townhomes 
and casitas are found in 
floor plans ranging in size 
from 1,227 to 2,084 square 
feet and priced from just 
$299,990!

Offering three bedrooms, two and 
a half baths, formal living and din-
ing rooms and 1,715 square feet, the 
Santa Ana End features a two-car garage 
that leads to the open and airy kitchen 
with granite countertops and upgraded 

appliances.  The kitchen also features a 
large pantry and a powder room.  The 
Santa Ana End is priced at $359,990.

Olé is built around some of 

Naples’ most spectacular amenities. The 
20,000 square foot Village Center ame-
nities include a full-service concierge, 
a bistro, an ice cream parlor, a pub, an 
internet café, a coffee shop, a business 
center, library and a 90-seat movie the-
atre with a projection room and com-
fortable elevated seating.

Lely Residents have access to three 
championship golf courses and a spec-

tacular club facility. The Player’s Club 
& Spa is a stunningly beautiful 30,000 
square foot club that is both elegant and 
highly functional for its members. 

The new Multi-Purpose Building will 
offer a Movie Theater with seating for 
72. There is also a kitchenette, bathrooms 

and ten tables for card 
play and games. The 
lobby features ban-
quette seating. 

The Tiki Bar by the 
resort-style pool has 
also been expanded 
again! Twelve foot 
awnings have been 
added around all 
sides of the Tiki with 

six new plasma TVs, a larger brick paver 
seating area and new lighting. 

The 6,000 square foot Fitness Cen-
ter now includes a spectacular sec-
ond exercise room with state-of-the-art 
equipment, a huge aerobics studio that 
has nearly tripled in size and a “spin” 
room. Personal training is available, as 

is onsite physical therapy treatment. 
Outside, a second free-form pool has 

been built, dramatically increasing the 
number of people who can be accom-
modated by these extraordinary resort-
style amenities at any time. 

Please visit Lely Resort and see why it 
is Naples it has been named Community 
of the Year seven times!

The Lely Resort Sales Center is locat-
ed at 8020 Grand Lely Drive, on U.S. 
41 and C.R. 951. From I-75 take exit 101 
(C.R. 951) south five miles to Grand 
Lely Drive. For more information call 
(239) 793-2100 or toll-free (866) 392-
2100 or visit Lely on the web at  www.
lely-resort.com. The Players Club & Spa 
is on Facebook at  http://www.facebook.
com/LelyPlayersClub. ■

Above: The Players Club & Spa. Right: The 
San Remo III. Below: The Napoli, Golf at Lely, 
Townhomes at Olé.
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ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE 
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Exclusive Sales
& Marketing by

Wilson&Associates

Poolside. In a prone position. Sunglasses on. Staring at the blue

horizon. It’s all part of the amazing lifestyle you’ll discover at Kalea Bay. 

Resort-style pool … so relaxing.

Adults only pool … so private.

Zero entry children’s pool … so fun.

Residences priced from $1.3 million

13910 Old Coast Road, Naples, FL 34110       KaleaBay.com       239-793-0110

Some say three is a crowd.

With 3 clubside pools, we see it as just Right.



Mangrove Bay: coastal style at its finest

L
iving along the Gordon River in 
Old Naples sets the tone for the 
home designs at Mangrove Bay, 
modeled in the Old Florida cot-

tage style, yet with every modern ame-
nity. The perfect interior design comple-
ment to the architectural style of Man-
grove Bay’s 53 luxury single-family homes 
is best described as “coastal style.”

Faith Fix, ASID, of Freestyle Interiors, 
describes it as a range of influences that 
reference the organic colors and textures 
of coastal nature, and signature styles 
associated with different coastal areas 
around the world. “The Florida ‘coastal 
style’ is an amalgam of influences from 
different cultures and people coming 
from different areas, so in some places 
you might see a lot of Mediterranean 
influence, and in others, a more ‘tradi-
tional New England’ sense of style.”

“We think of it as a combination of 
the traditional and the whimsical, light 
and bright environments, and interiors 
that reflect color and playfulness.”

When a homeowner is starting anew, 
Ms. Fix recommends focusing first on 
flooring, which then gives a basis for 
cabinetry finishes and the other tones and 
finishes throughout the home. “Many of 
the new oak floors have a ‘’beachy’ look 
that really works with this style. White 
cabinetry is very ‘in’ now and works well 
with it, but it is WHAT white that works 
with that particular floor choice, whether 
it is warm or cool, and the white may 
range from pure to creamy to grey cast. 
We then typically move from that into the 
baths and choose tile that works with that 
same range of tones and brings in person-
ality. Designing these backgrounds is key 
before picking the furnishings.”

For homeowners who want to bring 
coastal-style influences into existing 
décor, lighting, accessories, artwork, 
paint, and texture can turn a home into 
a coastal retreat. Ms. Fix referenced the 
interior décor in the three models at 
Mangrove Bay as examples.

“The interiors of the Amelia III model 
are influenced by a classic New England 
seaside cottage, with turned legs, paint-
ed pieces mixed with antiques, watery 
shades of blue, and crisp whites. The 
heart pine floors bring in a more casual 
feel, as do the traditional bead board 
accents and bench seat reading nooks.” 

“With the Sanibel III, we created a 
more organic feeling with beautiful tone-
on-tone choices, soft neutrals, grass cloth, 
whitewashed woods that have a wire-
brushed look, knotted rugs, and lighting 
that provides an earthy quality. The fin-
ishes and textures are coral, woods, sand, 
and other beach-themed accessories.”

With the Keewaydin II, the interior 
design choices were “contemporary 
coastal,” with a palette of platinum, 
stainless, chrome, and creamy tones 
with pops of color. 

“The ‘coastal’ palette is generally 
watery blues, sand tones, greens. That 
said, we’ve done earth tones, and then 
brought in tangerine, coral, and other 
stronger tonalities, lighter to darker 
shades, to get another effect that still 
feels ‘coastal’.”

Coastal style has never been more 
elegantly refined than at Mangrove Bay. 
There are 20 different one- and two-
story floor plan designs offered—as 
well as four soon-to-unveil three-story 
Cove Residences with unique built-in 
boat garages. 

This is the perfect time to consider a 
dwelling with these unmatched views. 
The Amelia III Waterfront Residence 
model, temporarily the Mangrove Bay 
Sales Center, is a four-bedroom plus den, 
four-and-½ bath home with all primary 
living spaces (including the master suite, 
two guest suites, and a private den) locat-
ed on the ground level and a private-entry 
guesthouse above the garage. The guest 

cottage features a generous sitting room, 
scaled-to-fit kitchenette, private bedroom 
and bath area, and private balcony. 

At approximately 3,640 SF under air, 
The Amelia III evokes a classic seaside 
cottage, with intricate trim details, a grand 
beamed, tongue-and-groove ceiling in the 
great room, cottage-style barn doors, and 
built-in upholstered bench seats which 
flank the whitewashed brick fireplace. A 
second fireplace creates a cozy intimacy 
in the outdoor living area. This gorgeous 
model home is available for purchase.

The two-story Sanibel III Courtyard 
Residence offers a four-bedroom, four-
and-½ bath design with approximately 
3,331 SF under air, including a private-
entry guest cottage with its own spa-
cious deck above the rear-entry garage.

The “respite reclaimed” beach-
themed aesthetic of the Sanibel III 
offers dark, light, and weathered wood 
appointments that perfectly complement 
its limed oak wood floors, reclaimed 
wood accents, tongue-and-groove ceil-
ing detail, barn doors, two-story cupola, 
French doors, transom windows, and 
custom moldings and cabinetry.

Its ground-floor master suite includes 
corner-pocketing sliding doors, which 
open to the lanai surrounded by tropical 
landscaping, a soaring 1 ½-story covered 
outdoor living area with fireplace, and a 
pool and spa with a gently flowing water 

feature. This spacious model is also 
available for sale.

The Keewaydin II Waterfront Resi-
dence—which is already pre-sold with 
leaseback—has a total of four bedrooms 
and four-and- ½ baths, a second-floor 
loft area, and a private-entry guest 
house above the garage, offering over 
3,700 SF under air. Its soaring two-story 
great room with a unique nickel gap 
wood ceiling has a focal point stone 
fireplace balanced by a stained enter-
tainment built-in bar at the opposite 
end of the space. The kitchen’s exposed 

stainless steel hood boasts a quartz 
backsplash, the same quartz used in its 
island countertop.

The Keewaydin’s ground-floor master 
suite offers an oversized sitting area 
with corner-pocket sliding doors over-
looking the lanai, outdoor living space, 
pool, spa, and Gordon River. The master 

bath has a free-standing tub, oversized 
shower, and a separate makeup vanity 
and morning kitchen.

Every residence at Mangrove Bay fea-
tures custom-crafted Ruffino cabinetry, 
Wolf/Subzero appliance packages, natu-
ral gas feeds, private custom-designed 
pool areas, and more. Homeowners have 
the benefit of resort-style living with an 
on-site Concierge Center, an owners-
only boat ramp, and—of course -- their 
own private boat slip. Complete pool 
care, landscaping, and dock maintenance 
are just a few of the services offered.

Touring the model residences is the 
best way to experience Mangrove Bay 
and the extensive thought that went into 
their conception and interior design. 
The model décor is by Freestyle Interi-
ors, designed by MHK Architecture & 
Planning, built by Lotus Construction, 
LLC, and exclusively marketed by Para-
dise Realty of Naples, LLC.

Learn more about Mangrove 
Bay by contacting the Sales Center 
(239.261.2200) and arranging a site tour 
or exploring the website at www.man-
grovebaynaples.com ■

Above: Amelia III great 
room and Keewaydin II 
living room. Right: Amelia 
III kitchen detail. Below: 
Sanibel III master suite 
and Keewaydin II loft. 
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Quail West is the essence of luxury living—with magnifi cent homes and a $30 million clubhouse and golf course 
enhancement to elevate its already unrivaled lifestyle, all in the Community of the Year from the region’s most

acclaimed developer, Stock Development. Now, with an incredible selection of brand new, move-in-ready luxury
homes, you can live the Quail West lifestyle without waiting another minute. 

READY-FOR-LIVING HOMES
COME TO LIFE AT QUAIL WEST

RE     UEST GRANTED.Q

From the $900s to over $4 million.

 6289 BURNHAM ROAD | NAPLES, FL 34119 | 239.592.1010 | QUAILWEST.COM
QUAIL WEST REALTY, EXCLUSIVE SALES AGENT,  LICENSED REAL ESTATE BROKER

INCLUDING A $30,000* SOCIAL MEMBERSHIP

JOLIETTE    VILLA     3,167 SQ.FT. $1,029,990 
JOLIETTE    VILLA     3,167 SQ.FT. $1,174,990
CADERA     VILLA     2,725 SQ.FT. $1,250,000 FURNISHED
MUIRFIELD V   SINGLE-FAMILY   3,375 SQ.FT. $1,382,825
VILLA ROSA    SINGLE-FAMILY   3,851 SQ.FT. $1,383,367
REGENCY MANOR   SINGLE-FAMILY   3,699 SQ.FT. $1,599,990
PONTE VEDRA GRANDE   SINGLE-FAMILY   3,525 SQ.FT. $1,799,990 FURNISHED
HAMILTON     SINGLE-FAMILY   3,800 SQ.FT. $1,799,990 FURNISHED
AVONDALE     SINGLE-FAMILY   3,504 SQ.FT. $1,849,990 FURNISHED
NORMANDY II     SINGLE-FAMILY   4,124 SQ.FT. $2,199,990 FURNISHED
MATERA     ESTATE HOME   4,349 SQ.FT. $2,499,990
MARIPOSA     ESTATE HOME   4,732 SQ.FT. $3,249,990 FURNISHED
CASA BELLISSIMA   ESTATE HOME   5,669 SQ.FT. $3,805,000 FURNISHED
ADDERLEY        ESTATE HOME   6,128 SQ.FT. $4,600,000 FURNISHED

CUSTOM ESTATE HOME SITES LOT A-9 $329,990   /   LOT H-3 $529,990   /   LOT M-3 $749,990

BROKER PARTICIPATION WELCOME. ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING THE REPRESENTATIONS OF THE DEVELOPER. NOT AN OFFERING WHERE PROHIBITED BY STATE LAW. PRICES SUBJECT TO 
CHANGE WITHOUT NOTICE. *OFFER AND PRICES SUBJECT TO CHANGE WITHOUT NOTICE. $30,000 MEMBERSHIP ON HOME AND LOT PACKAGES ONLY. OFFER NOT VALID ON ALL CUSTOM ESTATE LOTS. SEE SALES CENTER FOR DETAILS.

FLStockDevelopment



Stellar Living Homes’ Cipriani model one of four new 
Showcase Estate Residences offered at Talis Park

C
live Daniel Home’s Design 
Consultant Rebekah Errett-
Pikosky and Interior Designer 
Jean Losier have created a clas-

sical interior design for Stellar Living 
Home’s two-story, 6,272 square feet Cipri-
ani furnished estate model now under 
construction in Talis Park’s prestigious 
Prato neighborhood.  Priced at $4,495,000 
fully-furnished, the Cipriani is one of four 
new Showcase Grand Estate residences 
priced at over $4 million that have been 
completed or are currently under con-
struction in Prato, an enclave of twenty-
four estate residenc-
es ranging from 4,500 
to over 8,000 square 
feet under air.  Prato 
epitomizes Talis 
Park’s heralded “In 
the Park” lifestyle and 
offers unfettered long 
range views of the 
Talis Park golf course.  
All of the developer-
owned home sites in 
Prato have been sold.

Designed by Weber 
Design Group, Stellar 
Living’s Cipriani model 
includes formal living 
and dining rooms, a 
study, butler’s pantry, 
huge island kitchen and family room open-
ing to an outdoor living area with an island 
kitchen, dining and conversation areas, 
and a pool with a sun shelf.  The home’s 
owner’s suite and a guest suite are located 
on the first floor.  Another guest suite, a 
junior master suite, a loft, gaming area, 
and covered terrace are located upstairs.  
Errett-Pikosky and Losier’s gracious inte-
rior design will incorporate clean, classic 
sophistication with a ripple of glamorous 
decadence.  Set against creamy neutral 
wall tones, the flooring material through-
out the living areas will be a walnut toned 
hardwood with elegant streamlined ceiling 
details overhead.  The overall color palette 
will include grays, beiges, and creams with 
flamboyant accent tones of peacock blues 
and greens and touches of silver.   

McGarvey Custom Homes, Gulf-
shore Homes, and Sunwest Homes are 
also introducing new Showcase Grand 
Estate models in Prato.  McGarvey’s 
completed two-story, 6,820 square feet 
Astaire estate is available for viewing 
and purchase and priced at $4,695,900 
furnished.  The floor plan includes an 

elegant foyer and living room with a 
see-through view, a formal dining room, 
a grand room that includes a wet bar 
and flows into a spacious island kitchen 
and breakfast area, a study, four bed-
rooms, including a first floor master 
suite that features a bath with his and 
her vanities and water closets and a 
private garden with an outdoor shower, 
a second floor VIP suite, flex room, wet 
bar, and covered terrace, an outdoor liv-
ing area with a summer kitchen, island 
bar, fireplace, pool and spa, and a pair of 

two-car garages.  The Astaire’s interior 
was designed and executed by Arlynn 
McDaniel of Freestyle Interiors.  

Gulfshore Homes’ Dorado model is 
under construction and offers a total of 
8,862 square feet with 6,336 square feet 
under air.  The plan includes an entry 
foyer and parlour, and a massive great 
room that opens to a covered terrace and 
an outdoor living area that will include a 
conversation and dining area, a summer 
kitchen with an island bar, and a custom 
designed pool and spa.   The great room 
flows into a large dining area and a double-
island gourmet kitchen.  The open concept 
plan also includes a study, four bedrooms, 
and a four-car garage.  Designed by Stofft 
Cooney Architects, the Dorado will fea-
ture an interior by Lusia “Lou” Shafran, 
Principal Designer and CEO at Pacifica 
Interior Design.  The Dorado is offered at 
$4,650,000 furnished and expected to be 
completed in September. 

Sunwest’s sprawling Santa Barbara 
estate home in Prato was designed by 
Herscoe Hajjar Architects and will feature 
an interior by Design West.  The two-story 

design includes a total of 9,200 square 
feet with 5,900 square feet under air.  The 
flowing floor plan includes a great room, 
wet bar, island kitchen, and dining area 
that open to an immense outdoor liv-
ing area with a large siting area, summer 
kitchen and dining space, a pool bath, and 
a custom pool and spa.  A master suite and 
two guest suites are located on the first 
floor.  The entire second floor is devoted 
to a second master suite, a covered terrace, 
and a sun deck.  Construction of the Santa 
Barbara is underway.  Pricing will be deter-
mined as construction progresses.

In addition to the four new Showcase 
Grand Estate residences, a stunning resale 
estate residence is available for purchase in 
Prato.  A one of a kind home built by WCI, 
the residence is a former model home 
called the Michelangelo and is truly a mas-
terpiece.  This elegant and exceptionally 
livable estate offers spectacular southern 
views overlooking the Sea Dwarf® Pas-
palum fairway of Talis Park Golf Club’s 
15th hole, a lake, and a preserve.  While 
luxurious features and finishes abound 
in the formal areas, the flexible floor plan 

offers numerous spaces designed for pure 
relaxation.  From the moment they step 
onto the foyer’s Turkish marble floor, visi-
tors are captivated by the breathtaking 
setting that lies beyond the formal living 
room’s tall windows that soar to a height 
of nearly 30-feet.  The master suite features 
a sitting area with a built-in desk, a double 
coffered ceiling, gas fireplace, and double 
doors opening to a private, on the view 
covered terrace.  A billiard/recreation pro-
vides an engaging casual gathering place.  
A private outdoor living area showcases 
an exquisite landscaping design that sur-
rounds a full-size pool.  The deck, pool, 
and a full outdoor kitchen and bar offer an 
ambiance ideal for intimate or large-scale 
outdoor entertaining.  This beautiful estate 
residence is offered at $4,650,000 and must 
be seen to be fully appreciated.  Personal 
showings are available.  

Visit Talis Park’s Garden House Sales 
Center at 16980 Livingston Road in 
North Naples, or visit Talis Park online 
at talispark.com. ■

Above: Clive Daniel Home’s Rebekah Errett-
Pikosky and Jean Losier have created a 
classical interior design for Stellar Living 
Home’s Cipriani Showcase Grand Estate 
model now under construction in Talis Park’s 
Prato neighborhood.  The Cipriani is priced at 
$4,495,000 furnished.  In addition to the four 
new Showcase Grand Estate residences, a 
stunning resale estate residence is available for 
purchase in Prato.  A one of a kind home built by 
WCI and offered at $4,650,000, the residence is 
a former model home called the Michelangelo 
and is truly a masterpiece.  Left: McGarvey 
Custom Homes’ completed Astaire furnished 
estate model in Prato at Talis Park is open and 
available for viewing and purchase.  Priced at 
$4,695,900 furnished, the Astaire is one of four 
new Showcase Grand Estate models in Prato.
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* PLEASE BE ADVISED THAT THE “SPECIAL INCENTIVE OFFER” IS FOR A LIMITED TIME ONLY AND MAY BE MODIFIED OR TERMINATED AT ANY TIME AT THE DEVELOPER’S 
DISCRETION.  RENDERINGS OF ELEVATIONS ARE CONCEPTUAL IN NATURE. FOR ACTUAL ELEVATIONS, REFER TO THE FINAL PLANS AND SPECIFICATIONS FOR THE RESPECTIVE HOME-
TYPE AND ELEVATION-TYPE. MANGROVE BAY IS OFFERED BY PARADISE REALTY OF NAPLES, LLC, A LICENSED REAL ESTATE BROKER. PRICES, FEATURES AND AVAILABILITY SUBJECT TO 
CHANGE WITHOUT NOTICE. LOGO, PHOTOGRAPHY AND ALL RENDERINGS ARE PROPERTY OF MANGROVE BAY, COPYRIGHTED AS SUCH AND MAY NOT BE USED BY ANY OTHER PARTY. 

Change your point of view – live on the water in Old Naples in one of Mangrove Bay’s stunning single-family

residences. Each of our 53 single-family luxury residences come complete with a private pool and patio, 

tranquil outdoor living space, lush landscaping, and its OWN PRIVATE BOAT SLIP.  

Find paradise right from your own dockstep – paddleboard into the bay, kayak the backwaters, or cruise 

into the Gulf of Mexico for world-class game fi shing.

Revel in exceptional views and an 

unparalleled lifestyle perfectly balanced 

between nature and nightlife. Adjacent 

to the City’s Gordon River Greenway 

preserve and proposed Baker Park, 

you’ll be within blocks of the Gulf 

beaches and the upscale entertainment, 

dining, shopping, and more along famed 

Fifth Avenue South. 

Mangrove Bay offers 24 distinctive fl oor 

plans with multiple elevation options, including the newly designed Cove Residences with several homes 

featuring their own boathouse garages. Open your Old Florida cottage-style home to coastal breezes, and 

enjoy perfect sunrises, brilliant sunsets, and everything in between.   

A new year calls for a new vision of what life could be like ... at Mangrove Bay.

239.261.2200  |  www.mangrovebaynaples.com
111 14th Street South, Naples, FL 34102  
Sales Center Hours of Operation: 
Monday through Friday 9am-5pm
Saturday and Sunday noon-4pm, or by appointment.

Featured models: SANIBEL III, KEEWAYDIN II, and AMELIA III. Images by Tim Gibbons Photography. 

VIEW WATERFRONT 
LIVING FROM A NEW 

PERSPECTIVE AT
MANGROVE BAY

MODELS NOW OPEN



Stock Signature Homes hosts open houses across 
Southwest Florida communities this weekend!

S
tock Signature Homes is host-
ing Open Houses today across 
its Southwest Florida communi-
ties and neighborhoods, giving 

homebuyers an unprecedented opportu-
nity to view beautifully furnished mod-
els and move-in ready homes.

According to Claudine Léger-Wetzel, 
Vice President of Sales and Marketing 
for Stock Development, Stock Signa-
ture Homes’ parent company, the model 
homes and inventory homes are open 
Saturday, March 4th and Sunday, March 
5th from 12:00 to 4:00 p.m. A complete 
list of homes, community maps and 
directions is available on Stock’s web-
site at www.stockdevelopment.com.  

“We have an amazing selection of homes 
in choice locations throughout Southwest 
Florida,” said Léger-Wetzel. “In addition to 
stunning homes, visitors can see some of 
Southwest Florida’s finest amenities!”

The communities participating in 
the Open Houses are TwinEagles, Olde 
Cypress, Esplanade Golf & Country Club 
of Naples, Bay Woods at Bonita Bay, 
Hidden Harbor and 
The Renaissance.

Stock’s qual-
ity construction and 
attention to detail 
are unmatched. Its 
residences and life-
style amenities have 
received more than 
500 awards in the 
past 14 years, includ-
ing an unprecedented 
16 Community of the 
Year honors from the 
local building industry 
associations over the 
past 10 years. 

The Regency Manor 
is open in Twin Eagles. Stock is selling 
single-family homes from the $800s in 
three neighborhoods of this stunning 
North Naples country club community. 
A Golf Membership is included in the 
cost of every new home. 

The Regency Manor is a four-bed-
room, four and one half bath home with 
a great room, dining room, breakfast 
nook and study. This home includes a 
three-car garage, large covered lanai and 
summer kitchen. The master bedroom 
features a sitting area, his and hers walk 
in closets and split vanities in the master 
bathroom. The Regency Manor is 3,699 
square feet under air and 5,544 total 
square feet. It is priced at $1,599,990.

Stock’s homes are surrounded by 
TwinEagles’ exceptional beauty. Out-
standing community amenities include a 
gorgeous new swimming pool and fitness 
center and a 47,000 square foot Club-
house two championship golf courses. 

One of Stock Development’s most pop-
ular neighborhoods has been Lantana 
at Olde Cypres where only two move-
in ready homes remain. They are the 
San Remo III, a three-bedroom, two-bath, 
great room home with a two-car garage. 
The plan features 1,809 square feet under 
air and 2,876 total square feet. The homes 
are priced from $606,040 and includes a 
golf membership worth $45,000.

In the Baywoods neighborhood with-
in Bonita Bay, Stock Signature Homes 
has opened the Cameron model. Priced 
at $3,067,825, Stock’s Cameron floor plan 
includes a formal living room with a 
fireplace, a formal dining room, wet bar, 
kitchen with a T-shaped island, break-
fast nook, family room, a study, four 
bedrooms, four-and-a-half baths, and a 
three-car garage. 

At Esplanade Golf & Country Club of 
Naples, Stock Signature Homes has the 
furnished Glenmore model on display.

The Glenmore is a four-bedroom/

four and one-half bath home with 3,591 
square feet under air and a total of 
5,459 square feet, including an attached 
three-car garage and an under cover 
outdoor living area. This home features 
a spacious great room with an island-
style kitchen and a formal dining room 
overlooking the pool and lanai through 
sliding glass doors. The outdoor living 
area has a pool bath, a dining room and 
a living room, as well as an optional 
kitchen and island bar and an optional 
fireplace. Soco Interiors is responsible 
for the interior design of the home. It is 
priced at $1,581,348.

Nature has created a pristine water-
front property at Hidden Harbor, an 
exclusive, amenity-rich boating commu-

nity nestled between Naples and Fort 
Myers, which provides access to the 
Gulf of Mexico.

The Biscayne is a three-bedroom/
two-bath home with 2,384 square feet 
under air and 3,806 total square feet, 
including the covered entry, attached 
three-car garage and spacious outdoor 
living area.

The open floorplan features a great 
room design and includes a formal din-
ing room, as well as a study. The large 
island-style kitchen has a breakfast nook 
with bay windows overlooking the pool 
The home offers an exquisite interior 
design by Diana Hall and Laurie Walter 
of Cinnabar Design for Pizzazz Interiors 
and is priced at $824,990.

At The Renaissance, The Muirfield V 
is a four-bedroom home, four-and-one-
half-bath home with 3,375 square feet 
under air and 4,953 total square feet, 
including an attached three-car garage 
and a screened and covered lanai with 
an outdoor kitchen. The great room-
style design includes a formal dining 
room and a private study with French 
doors. The island-style kitchen includes 
counter seating and a breakfast nook 
overlooking the pool.

Openness defines the Muirfield V. 
Most of the main living areas overlook 
the pool and spa give homeowners a 
casual lifestyle that merges the outdoors 
with the indoors. The home’s interior 
design was completed by KVS Interiors 
and it is priced at just $1,272,970.

Stock operates throughout Southwest 
Florida from Sarasota to Marco Island, 
as well as in Palm Beach County and has 
more than 200 new homes under con-
struction. Please visit Stock’s Open House 
models and view the our extraordinary 
selection of ready-to-move-in homes!  

Visit the Stock Development website 
at www.stockdevelopment.com for a full 
list of Stock’s Parade of Homes models. 
Email at info@stockdevelopment.com 
or call (239) 592-7344. Stock Develop-
ment is on Facebook at www.facebook.
com/FLStockDevelopment. ■

i
h
u
i
a
a
s
r
d
c
o

M
t

Above: The Muirfield, the Club at Olde 
Cypress, the Biscayne, championship golf at 
Twin Eagles. Left: The Cameron Model. 

at Bonita Bay, 
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Yes, You Can Have it All.
Custom Homes. North Naples’
Best Location. From mid $600s

Features, colors, designs, dimensions and materials are all subject to availability, 
and to change or substitution at any time and without notice. Four Generations, a Family Tradition of  Excellence

Sienna Reserve is an intimate community of just 45 luxury homes in a private, 
gated community located in North Naples. It’s minutes from shopping and dining at 
Waterside and Mercato, entertainment at Artis-Naples, and of course, the area’s miles 
and miles of white-sand beaches.

Custom homes line winding streets accented with brick-paver roundabouts
and glistening fountains.  Some homes offer stunning lake views, others offer 
spectacular nature preserve vistas, and no two homes back up to one another
for the ultimate in privacy.  One- and two-story f loor plans, which can be 
customized to fit your lifestyle, range in size from 2,344 to 4,971 A/C square feet.

And while your new home is under construction, enjoy complimentary temporary 
privileges to Tiburon Golf Club amenities. All Sienna Reserve homeowners are 
eligible to become members of the exclusive Tiburon Golf Club.

Whoever said you can’t have it all obviously has never been to Sienna Reserve. Come 
visit us today.

Sales Center Open Mon - Sat, 10 am to 5:30 pm. Sun, 11 am to 5:30 pm.
14654 Reserve Lane, Naples, FL 34109  |  239-643-4333  |  SiennaReserve.com
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Fort Myers / EsteroBonita Springs / Naples

1

Mediterra 
15836 Savona Way
Naples, FL
855.810.7976
mediterranaples.com 

2

Quail West
6289 Burnham Road
Naples, FL
239.592.1010
QuailWest.com 

3

Talis Park
16980 Livingston Road
Naples, FL
239.449.5900
TalisPark.com 

4

Twin Eagles
11330 Twin Eagles Boulevard
Naples, FL
239.352.8000
TwinEagles.com 

5

Olde Cypress
7276 Lantana Circle
Naples, FL
239.596.4794
OldeCypressLantana.com 

6

Raffia Preserve
4075 Wolfe Road
Naples, FL
239.598.2370
raffiapreserve.wcicommunities.com 

7

Naples Square
100 S Goodlette-Frank Road
Naples, FL 
239.228.5800
NaplesSquare.com 

8

The Isles of Collier Preserve
5445 Caribe Avenue
Naples, FL
877.626.7694
minto.com 

9

Lely Resort
8020 Grand Lely Drive
Naples, FL
239.793.2100
stockdevelopment.com 

10

Mangrove Bay
201 Goodlette Road South
Naples, FL
239.261.2200 
MangroveBayNaples.com 

11

Residences at Mercato
9123 Strada Place, Suite 7125 
Naples, FL
239.594.9400
ResidencesAtMercado.com 

12

Lamorada Naples
2190 Woodcrest Drive
Naples, FL
239.444.4450 
WCICommunities.com 

13

Livingston Lakes
15161 Palmer Lake Circle
Naples, FL
239.444.3490 
livingstonlakes.com 

14

Ashton Woods at Naples Preserve
14167 Nautica Court 
Naples, FL
239.919.6612 
ashtonwoods.com/naples 

15

Ashton Woods at Fiddler’s Creek
3264 Tavolara Lane
Naples, FL
239.571.6857 
ashtonwoods.com/naples 

16

The Colony Golf & Bay Club
4541 Coconut Road
Bonita Springs, FL
239.495.1300  
TheColonyWCI.com 

17

Seaglass at Bonita Bay
26951 Country Club Drive
Bonita Springs, FL
239.301.4940 
seaglassatbonitabay.com 

18

Altaira
4541 Coconut Road
Bonita Springs, FL
239.495.1300 
AltairaWCI.com 

19

Kalea Bay
13910 Old Coast Road
Naples, FL
239.793.0110 
KaleaBay.com 

20

Ave Maria
5076 Annunciation Circle #104
Ave Maria, FL
(888) 841-3477 
AveMaria.com 

21

Paloma
26109 St. Michael Lane
Bonita Springs, FL
239.949.8910
drhorton.com 

22

Mockingbird Crossing 
1600 Mockingbird Crossing Dr. 
Naples, FL
239.233.0592
drhorton.com 

23

Tuscany Pointe
14310 Tuscany Pointe Trail
Naples, FL 34120
239.225.2679
drhorton.com 

24

Sorrento
28063 Sosta Lane #2
Bonita Springs, FL
239.225.2659
drhorton.com 

25

Sienna Reserve
14656, Reserve Lane
Naples, FL 
239.643.4333
siennareservenaples.com 

26

Andalucia
1336 Andlaucia Way
Naples, FL 
239.304.8314
andalucianaples.com 

27

Estuary at Grey Oaks
1220 Gordon River Trail
Naples, FL 
239.261.3148
estuaryatgreyoaks.com 
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Livingston Lakes: the best of location and lifestyle 

H
o m e b u y e r s 
in WCI Com-
munities’ Liv-
ingston Lakes 

find different reasons for 
choosing the new com-
munity. For some, it is 
the home designs, with 
flexible spaces for per-
sonalization. Others like 
the idea of living among 
nature preserves and 
lakes and enjoying alfres-
co dining on the lanai. 
And of course, the easy, 
maintenance-free lifestyle 
appeals to everyone. 

But for Livingston Lakes 
homebuyers John and 
Allyson Loos, the commu-
nity’s premier location on 
the east side of Livingston Road, just 
south of Immokalee Road, was key in 
sealing their decision to select a Car-
riage Home as their next residence.

The Loos family has long-standing 
ties to the area. As a young boy, John 
attended elementary school in Naples. 
He returned to Naples with his own 
family in the early 2000s, and again, 
most recently, so their son could com-
plete high school at The Seacrest Coun-
try Day School.

“We love Livingston Lakes for its ideal 
location, with proximity to the North Col-
lier Regional Park and I-75,” said John. “And 
of course, being close to the Children’s 
Museum was also appealing,” he added.

Many in the area know the Loos family 
through their connection to the Golisano 
Children’s Museum of Naples (C’Mon). 
John and Allyson lost their daughter, 
Bianca, to bacterial meningitis in 1999. In 
2001, Allyson dreamed that Bianca told 
her to start a children’s museum.

“The beginning of the Children’s 
Museum was a wonderful example of 
the heart making a decision without 
the brain’s permission,” John said. “Ally 
mentioned the dream to a dear friend, 
and the idea took root. Ten years and 
hundreds of meetings later, the museum 
doors opened in 2012. 

“When we moved back to Naples for 
our son, Ally asked me if I would serve 
on the museum’s board of directors. 
Understandably, the museum means a 
lot to us,” said John.

The community feels the same 
way. In the three and a half years since 
it opened, nearly half a million children 
and family members have enjoyed the 
museum.

Livingston Lakes fits John and Ally-
son’ lifestyle perfectly. With their son set 
to graduate this spring, they will move 
into their Carriage Home in August. 

“We like the size of the homes and 

the size of the community,” John added.
Close to Naples’ premier shopping 

and dining destinations and the white 
sands of the Gulf of Mexico beaches,  
Livingston Lakes’ Garden, Coach and 
Carriage Homes offer maintenance-free 
living for residents who want to easily 
come and go, enjoying all the area offers.

Livingston Lakes is only five miles 
from the pristine beach and recreational 
activities at Delnor-Wiggins Pass State 
Park, including swimming, fishing, 
canoeing and kayaking. Shopping, din-
ing and entertainment are just as close 
at the upscale Waterside Shops and 
Mercato, which also boasts a 12-screen 
premier-style theater.

But with Livingston Lakes’ commu-
nity amenities, residents won’t have to 
go far for fun. 

The newly opened lakefront club-
house offers a central location for resi-
dent events, aerobics and yoga classes, 
and neighborly gatherings planned by 
the community’s lifestyle director. 

The clubhouse’s gated entry opens into 
a paved courtyard with seating oriented 
to a fireplace – perfect to enjoy with new 
neighbors. The club room is a large gath-
ering space with seating areas, a catering 
kitchen and a freestanding island bar to 
provide a staging area for parties and 
events. The fitness center, which offers 
state-of-the-art cardio and strength train-
ing equipment, overlooks the expansive 
2,000-square-foot resort-style pool.

Mindful of maintaining an intimate envi-
ronment for community residents, WCI 
has created Livingston Lakes’ two-story 
buildings with 10 residences in Garden 
Home buildings, six residences in Coach 
Home buildings and four Carriage Homes 
per building. Most homes overlook one of 
the community’s two large lakes.

Livingston Lakes’ six Coach Home 
designs offer open kitchen, café and great 
room plans oriented to lake views. Sev-

eral designs feature tray 
ceilings in owner’s suites 
and sliding glass doors 
at great room and café. 
The two-bedroom, two-
bath homes have 1,786 to 
1,831 square feet of living 
space, single-car garages 
and a private entry. 

The community’s lake-view, two-
bedroom, two-bath Carriage Home 
designs are the largest Livingston Lakes 
residences. The first-floor Carnoustie 
design has 1,833 square feet of living 
space and coffered ceilings in its flex 
room and owner’s suite. Located on the 
second floor, the 2,152-square-foot St. 
Andrews design features a loft over-
looking its first-floor foyer. Carriage 
Homes offer two-car garages.

Coach and Carriage Homes provide 
spacious owner’s retreats with large 
walk-in closets and bathrooms offering 
showers, private water closets, and van-
ities with dual sinks. Kitchens feature 
freestanding island breakfast bars, gran-
ite countertops, recessed-panel cabinet 
doors and pantries. A Whirlpool appli-
ance package offers a range, microwave, 
dishwasher, and refrigerator with ice-
maker. Double-compartment stainless 
steel sinks have Moen faucets.

Coach and Carriage building features 

include concrete tile roofs, decorative 
raised-panel garage doors with remote 
openers and keyless entry pads, and 
brick paver driveways. 

WCI also offers two- and three-bed-
room, two-bath Garden Home designs 
with opportunities to personalize plan-
specific flex spaces and dens. Offering 

views of lakes and nature preserves, 
Garden Homes feature an open great 
room design in 1,168 to 1,258 square feet 
of air-conditioned living space.

Home prices at Livingston Lakes start 
in the mid-$200,000s.

Now, it’s even easier to imagine your 
Livingston Lakes lifestyle. A newly com-
pleted Garden Home model joins four 
beautifully furnished Coach and Car-
riage model homes. Featuring interior 
design by award-winning Kay Green 
Designs of Winter Park, Florida, the 
models embody the possibilities pro-
vided by Livingston Lakes’ great room 
designs and airy lanais. 

Models are open for viewing Monday 
through Saturday from 9 a.m. to 5 p.m., 
and Sunday from noon to 5 p.m. For more 
information about Livingston Lakes, visit 
the sales center at 15161 Palmer Lake Cir-
cle, call 239-444-3490 or log onto www.
LivingstonLakesWCI.com. ■

Above: The lakefront clubhouse offers a 
sparking 2,000-square-foot resort-style pool. 
Left and Below: Coach homes feature a great 
room design, spacious kitchens and lanais 
with lake views.
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AT TALIS PARK
PRATO

AN ESTATE LIFESTYLE EXPERIENCE
S H O W C A S E  E S T A T E  M O D E L  R E S I D E N C E S  B Y

GULFSHORE HOMES  |  MCGARVEY CUSTOM HOMES
STELLAR LIVING HOMES  |  SUNWEST HOMES

Unrivaled Elegance On-the-View     Residences 5,900 to 6,820 SF Under Air

239.449.5900    TalisPark.com 
A Kitson & Partners Community

SEE IT, TOUCH IT, FEEL IT… MAKE IT YOUR OWN

Garden House Sales Center • 16980 Livingston Rd., Naples, FL 34110

PR ICED FROM $ 4.495 MILLION

•  The Dorado by Gulfshore Homes  •

•  The Astaire by McGarvey Custom Homes  • •  The Santa Barbara by Sunwest Homes  •

•  The Cipriani by Stellar Living Homes  •



New models open in Cortland at Quail West

N
ew furnished model residenc-
es are open and available for 
viewing and purchase in Cor-
tland, an enclave of nineteen 

95-foot home sites that showcase Quail 
West’s golf course and water views. 
Cortland offers luxurious floor plans 
by Stock Signature Homes, the luxury 
homebuilding division of Stock Devel-
opment and the exclusive homebuilder 
in Cortland. In addition to the complet-
ed furnished models, an unfurnished, 
move-in ready residence is scheduled 
for completion later this month. An 
additional model is under construction 
and scheduled for completion early this 
summer. Three new models are slated 
to begin construction by the end of 
March. 

The Cortland floor plans range from 
3,504 to 4,297 square feet and are base-
priced from $1,019,990 to $1,209,990. 
These residences are designed to pro-
vide elegant yet relaxed open living 
spaces. The plans offer spacious outdoor 
living areas and pools overlooking long-
range views. Optional outdoor kitchens 
and outdoor fireplaces are available. 
Island kitchens will satisfy a gourmet 
cook while providing a gathering place 
while entertaining. 

Priced at $1,849,990 fully furnished, 
the completed four-bedroom plus study, 
four-and-a-half bath, 3,504 square feet 
Avondale model features an interior 
by Clive Daniel Home. 
The interior juxtaposes 
light and dark furniture 
against a background of 
gray khaki with splash-
es of white and mahog-
any accents. Flooring 
throughout the livings 
area, study, and bed-
rooms is white-washed 
oak hardwood with tile 
in the bathrooms, pow-
der room and laundry 
room. The living room 
opens to an outdoor liv-
ing area with a fireplace, 
a dining area, a summer 
kitchen, and a custom 
pool and spa. The plan 
also includes a formal 
dining room, an island 
kitchen, and a three-car 
garage. The Avondale 
plan is base-priced at 
$1,019,990.

KVS Interior Design 
created the interior for 
the 3,525 square feet 
Ponte Vedra Grande 
model that is priced at 
$1,799,990 with furnish-
ings. The home’s floor 
plan includes a formal 
living room and a fam-
ily room that open to 
an outdoor living area 
with a summer kitch-
en, a dining area, and 
a custom pool and spa. 
The plan also features 
a formal dining room, 
a study, four bedrooms, 
four-and-a-half baths, 
and a three-car garage. 
The KVS team’s design theme expresses 
a timeless classic elegance set against 
a color palette of taupes, creams and 
golds with highlights of soft sea glass 
blue. The flooring in the main areas is 
porcelain tile transitioning to wood in 
the study. The Ponte Vedra Grande plan 
is base-priced at $1,019,990.

A 3,591 square feet unfurnished Glen-
more residence is scheduled for com-
pletion later this month. Both the great 
room and dining room open to an out-
door living area with a summer kitchen 
and dining area, a fireplace, and a cus-
tom pool and spa. The plan also features 

a wet bar in the great room, four bed-
rooms, four baths, a study, and a three-
car garage. The master suite opens to 
a private covered lanai. The Glenmore 
plan is base-priced at $1,039,990.

Priced at $2,199,990 fully furnished, 
Cortland’s Normandy model is sched-
uled for completion this summer and 
will showcase an interior by Clive Dan-
iel Home. The 4,100 square feet plan 
includes four bedrooms, four-and-a-
half baths, and a study. The living area 
includes a great room, dining area, wet 
bar, double-island gourmet kitchen, and 
an entertainment bar overlooking the 

outdoor living area. 
One of the guest 
bedrooms has been 
designed as a cabana 
suite. The great 
room also opens to 
the outdoors where 
two covered lanais, 
a summer kitchen, 
fireplace, and a cus-
tom designed pool 
and spa await. A 
three-car garage is 
included. The Nor-
mandy plan is base-
priced at $1,194,990.

Stock Signature 
Homes will begin 
construction of its 
Stella, Cameron, 

and Clairborne furnished models in 
Cortland this month. Base-priced at 
$1,194,990, the 4,238 square feet Stella 
plan includes a formal living room with 
a fireplace, a formal dining room, wet 
bar, a double-island kitchen, breakfast 
nook, and family room, a study, four 
bedrooms, four-and-a-half baths, and a 
three-car garage. The living room and 
family room open to an outdoor liv-
ing space featuring a fireplace, outdoor 
kitchen, dining area, and a custom pool 
and spa. 

The 4,297 square feet Cameron plan 
includes a formal living room with a 

fireplace, a formal dining room, a wet 
bar, a kitchen with a t-shaped island, 
breakfast nook, and family room, a study, 
four bedrooms, four-and-a-half baths, 
and a three-car garage. Pocketing sliders 
open the living room and family room to 
an outdoor living space with a fireplace, 
an outdoor kitchen and dining area, and 
a custom pool and spa. The Cameron 
floor plan is base-priced at $1,209,990. 

The 4,242 square feet Clairborne 
model in Cortland will present four 
bedrooms, four-and-a-half baths, a great 
room and formal dining room, a study 
as well as a “her office,” a covered lanai 
with a fireplace, outdoor kitchen, pool, 
and spa, and two two-car garages. The 
Clairborne is base-priced at $1,194,990. 

In addition to the Cortland resi-
dences, five furnished estate models 
are currently available for viewing and 
purchase at Quail West. Six additional 
estate models are in development and 
expected to begin construction within 
the next 60 to 90 days. A completed 
unfurnished, move-in ready estate is 
also available and two others are poised 
to begin construction. 

Quail West is located east of Inter-
state 75, one mile south of Bonita Beach 
Road. Take Exit 116 (Bonita Beach Road) 
east. Turn right on Bonita Grande Drive 
and follow the signs to the sales cen-
ter. Call 239.592.1010. Visit Quail West 
online at www.QuailWest.com. ■

Above: Priced at $1,849,990 fully furnished, the 
completed four-bedroom plus study, four-and-a-
half bath, 3,504 square feet under air Avondale 
model in Cortland at Quail West features an 
interior design by Clive Daniel Home.
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Above: Currently priced at $2,199,990 fully furnished, the elegant 
Normandy model in Cortland at Quail West is scheduled for completion 
early this summer and will showcase an interior design by Clive Daniel 
Home. Left: KVS Interior Design created the interior for the sophisticated 
3,525 square feet Ponte Vedra Grande model in Cortland at Quail West 
that is priced at $1,799,990 with furnishings. 
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FLStockDevelopment

For directions and complete listings of all our models & communities please visit  StockDevelopment.com

As the region’s leading luxury home builder, Stock Signature Homes is proud to unveil over 25 models in several notable 

Southwest Florida communities. Come have a look at the impeccable craftsmanship, exquisite interiors and an incomparable lifestyle 

and find the home of your dreams. All brought to you by a best-selling, award-winning builder.

WE’RE THE FIRST WORD IN LUXURY

HIDDEN HARBOR
WATERFRONT RESIDENCES FROM THE $600s

LARGO | 3Bed/3Bath | 2,552 sq.ft.

$685,155

BISCAYNE | 3Bed/2Bath | 2,384 sq.ft.

$824,990 furnished

MOVE-IN-READY 

RESIDENCES 

NOW AVAILABLE 

IN THESE 

SOUGHT-AFTER 

COMMUNITIES

TWIN EAGLES
RESIDENCES FROM THE $800s

WICKLOW | SCOTTSDALE II | 3Bed/3Bath 

2,719 sq.ft. | $849,990

LAKE ESTATES | WINDSOR II | 4Bed/4.5Bath 

4,155 sq.ft. | $1,989,990 furnished

RENAISSANCE
RESIDENCES FROM THE $600s

VIA LAGO | MUIRFIELD III | 4Bed/3.5 Bath

 3,255 sq.ft. | $829,990

VIA LAGO | MUIRFIELD V | 4Bed/4Bath

3,375 sq.ft. | $1,189,990 furnished

ESPLANADE
GOLF & COUNTRY CLUB OF NAPLES

RESIDENCES FROM THE $700s

ARREZO | MUIRFIELD IV | 4Bed/4Bath

3,333 sq.ft. | $1,099,990

ARREZO | GLENMORE | 4Bed/4Bath

3,591 sq.ft. | $1,549,990 furnished

QUAIL WEST
RESIDENCES FROM THE $900s

ESCALA VILLA | JOLIETTE 

4Bed/4Bath | 3,167 sq.ft. | $1,029,990 

ESTATE HOMES | MARIPOSA | 4Bed/4Bath

4,732 sq.ft. | $3,249,990 furnished

BONITA BAY®

RESIDENCES FROM $2 MILLION

BAY WOODS | CAMERON | 4Bed/4.5Bath 

4,297 sq.ft. | $3,067,825 furnished

BAY WOODS | SAVANNAH | 4Bed/4.5Bath  

4,500 sq.ft. | $3,138,305 furnished

OLDE CYPRESS
RESIDENCES FROM THE $600s

LANTANA | SAN REMO III | Lot #28

2Bed/2Bath | 1,809 sq.ft | $606,040

LANTANA | SAN REMO III | Lot #19

2Bed/2Bath | 1,809 sq.ft | $627,475

Full Golf Membership included  
with these final two residences.



Minto announces three new large-scale communities 
solidifying long-term commitment to Florida 

while growing existing communities

M
into Communities announc-
es plans for three new 
communities in Florida, 
expanding the company 

into new markets, and totaling 17,900 
lots and 4.2 million square feet of com-
mercial space. The new communities 
are located in Naples, Daytona Beach 
and Palm Beach. 

Minto has a long history in Florida. 
Over the past 35 years, Minto has 
built more than 25,000 new homes in 
44 communities throughout the state. 
“Minto is committed to Florida which 
is evidenced by our long positions,” 
notes Minto Senior Vice President Wil-
liam Bullock.

Minto Communities and Collier 
Enterprises recently announced plans 
for the new Naples area community in 
eastern Collier County referred to as 
Rural Lands West that includes 10,000 
lots and two million square feet of 
commercial space. Minto’s first phase 
of this community will be an age-
restricted 55-and-better neighborhood 
with 4,000 homes, a golf course, parks 
and a town center with commercial, 
retail, entertainment and dining. The 
golf cart friendly community will have 
miles of trailways and kayakways.

Planning is underway for Minto’s 
age-restricted 55-and-better communi-
ty in Daytona Beach, located just west 
of I-95 off LPGA Boulevard. This new 
resort-style community will offer 3,400 
residences and 215,000 square feet of 
neighborhood commercial space, along 
with an array of world-class amenities. 
The golf cart-friendly community will 
include a private Beach Club on the 
Atlantic Ocean for homeowners and 
guests. With a prime location in Day-
tona, the community is in close prox-
imity to world-famous beaches, cham-
pionship golf at LPGA International, 
Daytona International Speedway, the 
new Daytona One entertainment, din-
ing and shopping destination, and new 
Tanger Outlets with more than 80 
retailers. 

Westlake, Minto’s new community 
located in western Palm Beach Coun-
ty, is approved for 4,500 homes and 
two million square feet of commercial 
space. This innovative 3,800-acre com-
munity will feature a town center with 
shops, restaurants, entertainment, pro-
fessional offices and recreational ame-
nities. The community includes more 
than 2,000 acres of lakes, trails and 
open spaces. Plans call for employment 
centers, college campus and medical 
facilities. 

Minto also recently completed its 
third phase of The Isles of Collier 
Preserve in Naples. “The Isles is off 
to a great start. With more than 1,300 
lots still remaining to be developed we 
look forward to a great future,” adds 

Bullock. The Isles of Collier Pre-
serve is located just four miles east 
of downtown Naples. Based on cus-
tomer feedback reflecting a desire 
for larger homes, Minto recently 
announced Stock Signature Homes 
as a builder at The Isles of Collier 
Preserve. Stock will offer home 
plans on 90-foot wide lots that 
are in keeping with the contempo-
rary coastal style of the existing 
community. “We selected Stock 
to build the larger luxury homes 
because the company shares 
Minto’s commitment to integrity, 
quality and excellent customer 
service,” notes Bullock.

Another of Minto’s newest com-
munities is LakePark at Tradition in 
Port St. Lucie. After selling out in the 

TownPark neighborhood at Tradition, 
Minto developed LakePark based on 
customer feedback for an age-restrict-
ed 55-and-better Minto community in 
Tradition. Minto recently held a grand 
opening for six new furnished models 
and a new sales office. The LakePark 
community will feature 644 single-
family homes and paired villas. 

Founded in 1955, Minto is a family-
owned business that has grown over 
the last 60 years into one of North 

America’s leading builders, with more 
than 80,000 homes built. Additional 
Minto communities throughout Flori-
da include TwinEagles in Naples, Har-
bour Isle in Bradenton, Sun City Center 
in Tampa Bay, Laureate Park at Lake 
Nona and Festival in Orlando, Artesia 
in Sunrise, and Villas By The Sea in 
Lauderdale-By-The-Sea. For informa-
tion on Minto Communities through-
out the state of Florida, call (888) 707-
1251 or visit mintofla.com. ■
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Rural Lands West Town Center

Westlake Town Center

Daytona Beach Town Center
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THE GAME IS WON ON THE GREEN.    

                                     And celebrated on the beach.

  A London Bay Homes Community

239-494-5398  
LifeAtMediterra.com

NOW SHOWCASING 8 LUXURY MODEL HOMES  
Villas from $1 Million and Estate Homes from $3 Million 

Mediterra Sales Center 15836 Savona Way,  Naples, FL 34110  

Located on Livingston Road, approximately 2 miles north of Immokalee Road

4 Beds, 4 Baths, 4,402 A/C Sq. Ft.

THE CAPRIANO

3 Beds, 3.5 Baths, 3,380 A/C Sq. Ft.

THE ELORO

3 Beds, 3 Baths, 2,810 A/C Sq. Ft.

THE ANGELICA

When you live at Mediterra, you can play 36 holes of  

Tom Fazio-designed golf, hang out at your own private beach club  

and enjoy all of the luxurious details in between. You can have  

it all at Mediterra. No wonder it’s won Community of the Year  

in Naples 9 times and counting. But the opportunities to own  

are running short. Visit us daily at the Mediterra sales center  

or call to schedule a private showing while selection lasts.

NEWLY ARRIVED

®Copyright 2016. CBC057242 London Bay Homes. Pricing, features, specifications, products and availability are subject to change without notice. See a sales associate for complete and current information. 

4 Beds, 4.5 Baths, 4,329 A/C Sq. Ft.

THE DELFINA



Sienna Reserve’s three models propel sales success
community hits 75% sold mark 

I
t’s been a phenomenal couple of 
weeks for Sienna Reserve, the inti-
mate enclave of 45 luxury custom 
single-family homes being developed 

by Zuckerman Homes on Livingston 
Road, between Vanderbilt Beach Road 
and Immokalee Road. The community 
recently held the grand opening for its 
three models and the public response 
has simply been extraordinary.

“Sienna Reserve is probably one of the 
busiest communities in the Naples area,” 
stated Andy Zuckerman, President of 
Zuckerman Homes. “Since we announced 
our models grand opening in mid-Febru-
ary, more than 700 people have visited 
our sales center and toured our homes.”

According to Zuckerman, visitor 
comments have been overwhelmingly 
positive.

“A number of visitors even walked 
into the sales center with checkbooks 
in hand and were anxious to put down 
a deposit immediately,” he said.  “Our 
models, as well as the community itself, 
were exactly what these new homeown-
ers were searching for.” 

As of early March, 75 percent of the 
community’s 45 homes were sold. How-
ever, some of the best homesites are 
still available. But, time is of the essence 
considering the high interest in the 
community and the rapid rate of sales.

“Every visitor loves the open floor 
plans whether they’re looking for a 
single-story or two-story home,” state 
Zuckerman.

The three models, the Hibis-
cus and the Magnolia 
Flex, which are furnished, 
and the Rosewood, which 
is unfurnished, perfectly 
represent the quality and 
attention to detail found in 
every home built by Zuck-
erman Homes. 

The two-story Rosewood, 
the largest home offered at 
Sienna Reserve, is an incred-
ible five-bedroom plus study 
and clubroom/five-and-a-
half-bath home with 4,971 
square feet under air and 
5,997 total square feet.

The Magnolia Flex is a 
two-story, four-bedroom 
plus game room and media 
room/three full-bath/two 
half-bath home. It has 4,004 square feet 
under air and 4,855 total square feet.

The Hibiscus is a single-story, three-
bedroom plus study/three-bath home 
with 2,566 square feet under air and 
3,378 total square feet.

A total of eight floor plans are avail-
able at Sienna Reserve. Prices start in 
the mid-$600s. 

For a limited opportunity, Sien-
na Reserve purchasers are eligible to 
receive complimentary temporary priv-
ileges to all Tiburon Golf Club ameni-
ties, and Sienna Reserve homeowners 
are eligible to become members of the 
exclusive Tiburon Golf Club, which is 
located only minutes away.

In addition to the completion of 
its three models, Sienna Reserve also 
recently completed its grand entrance.  
It includes a palm- and flower-lined 
brick-paver drive, an impressive gate-
house and a majestic stone and marble 
privacy entry wall with cascading water 
feature and glistening fountains. 

Several brick-paver roundabouts 
with water feature centerpieces are also 
positioned throughout Sienna Reserve.

Buyers are also thrilled to learn only 
14 of the community’s 30 acres are being 
developed. The remaining 16 acres com-
prise a freshwater lake and untouched 
nature preserve. The fact that no two 

homes back up to each other is another 
reason people love Sienna Reserve.

According to Zuckerman, Sienna 

Reserve’s North Naples’ location has 
been a major selling point.

“Sienna Reserve is close to downtown 
Naples and its world-renowned shop-
ping districts of Fifth Avenue South and 
Third Street South,” said Zuckerman.  
“It’s also within minutes of Mercato, one 
of the most popular upscale shopping, 
dining and entertainment areas in town.”

In addition, the beaches of the Gulf of 
Mexico, the Naples Pier, fine restaurants, 
Germain Arena, the site for many sporting 
and entertainment events, and the South-
west Florida International Airport are also 
in close proximity to the community.

But the closest attraction is actually 
right next door to Sienna Reserve and 
just a brief walk or drive away.

“North Collier Regional Park, located 
immediately to our north, is one of the 
county’s premier parks,” stated Zuck-
erman. “It features walking trails and 
boardwalks, fishing lakes, a fitness cen-

ter complex, a world-class children’s 
museum and soccer and softball fields. 
This amazing park is an attraction every 
member of the family can enjoy.”

Sienna Reserve’s location isn’t the 
community’s only major selling point, 
according to many purchasers. Its size 
is also playing a big role.

“Bigger is not always better,” stated 
Zuckerman. “Our research indicates 
buyers are looking for a more intimate 
community to call home.  A place close 
to the city, yet in harmony with nature.  
A place where neighbor knows neigh-
bor. With only 45 homes, that’s exactly 
what we deliver.” 

At Sienna Reserve, no two homes are 
exactly alike. That’s because Zuckerman 
Homes welcomes future residents to 
customize their home – something usu-
ally only offered in communities priced 
much higher. 

“Everyone’s lifestyle is different.  
They have different needs,” said Zucker-
man. “As a family-run building company 
no one knows that better than we do.  
We’ll do everything we can to customize 
a home to our buyer’s specifications.”

Even those with their own plans can 
bring them to Sienna Reserve. The out-
standing architects at Zuckerman Homes 
are happy to transform dreams into reality. 

“Every one associated with Sienna 
Reserve is truly proud of this exceptional 
community,” said Zuckerman.  “We look 
forward to welcoming more visitors to 
our doors.  We’re confident they’ll find 
the perfect home to fit their lifestyle.”

The sales center and models are open 
Monday – Saturday, 10 am to 5:30 pm, 
and Sunday, 11 am to 5:30 pm. For more 
information regarding Sienna Reserve, 
call (239) 643-4333 or visit Sienna
Reserve.com. ■

Above: All three models at Sienna Reserve 
are located on homesites that offer views 
of the pristine nature preserve. Right: Large 
windows bring in an abundance of natural 
light into the Magnolia Flex model’s dining 
area and parlor. Below: The Magnolia Flex 
model’s chef-inspired kitchen includes a 
breakfast bar with sink and stainless steel 
appliances. The Hibiscus model has an open 
floor plan which includes a 21-foot long 
leisure room. A five-foot high waterfall was 
incorporated in the design of the Hibiscus 
model’s pool.

ibis-
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Luxury Villas, Coach Homes & Single-Family Homes 
from the mid $300s to over $1 million

TOUR OUR FEATURED  MOVE-IN READY HOMES TODAY:

For location, hours of operation and further details about our award-winning communities throughout Florida, visit mintofla.com.
*Limited time only, see New Home Sales Professional for details. © Minto Communities, LLC 2016. All rights reserved. Content may not be reproduced, copied, altered, distributed, stored or transferred in any form or by any means without express written permission. Artist’s renderings, 
dimensions, specifi cations, prices and features are approximate and subject to change without notice. Minto, the Minto logo, The Isles of Collier Preserve and The Isles of Collier Preserve logo are trademarks of Minto Communities, LLC and/or its affi liates. CGC 1519880. 3/2016

5445 Caribe Avenue, Naples, FL 34113
Located on US 41/Tamiami Trail East, just south of Thomasson Drive

Tour 15 New Models Today!
Only 5 Minutes to Downtown Naples and the Beaches

On the south shore of Naples Bay

THE ISLES CLUB 
NOW OPEN!

JASMINE GRANDE GREAT ROOMJASMINE GRANDEFRESIA GREAT ROOM

SAVE UP TO $20,000
L I M I T E D  T I M E  I N C E N T I V E *

Jasmine Grande
HOMESITE 154

Single-Family Home
2 Bedroom / Den / Sitting Room 

2.5 Bath / 2-Car Garage
Custom Choice Home / Beautiful Waterview

$827,340
$20,000 Incentive*

Poinciana
HOMESITE 252

Coach Home
3 Bedroom / 2 Bath / 2-Car Garage
2nd Floor Private Elevator Included

$510,290
$20,000 Incentive*

Fresia
HOMESITE 263

Villa Home
3 Bedroom / 2 Bath / Den / 2-Car Garage

Pool & Spa / Beautiful Waterview

$545,140
$20,000 Incentive*

Best of All, No CDD Fees!
Unlike other communities, The Isles of Collier Preserve does not burden you with Community Development District (CDD) 

fees, which saves you thousands of dollars during your home ownership. Once you compare, the choice is clearly Minto.

Nestled within a pristine natural setting, The Isles of Collier Preserve captures the timeless architecture and traditions 
of Old Naples. Over half of the 2,400 acres are dedicated to lakes, nature preserves and natural habitat. Elegant 
single-family, villa and coach homes overlook miles of scenic kayak and biking trails along the tranquil Cypress 
Waterway. Visit our interactive Discovery Sales Center and experience this one-of-a-kind community for yourself.

Classic Old Florida Clubhouse • Fitness Center • Resort-Style Pool
 Multi-Purpose Room • Event Lawn • Tennis Courts and more!

Guided Boat Tours every Thursday - Saturday 9:30 am – 4 pm and Sunday 11:30 am – 3 pm 
Explore our nature trails and waterways on Minto bicycles and kayaks



 Paseo offers special seasonal incentives:
move-in ready home available

P
aseo in South Fort Myers is 
renowned throughout South-
west Florida for its spectacu-
lar architecture and amazing 

lifestyle amenities. The popular com-
munity is nearing sell-out and build out 
and only a few beautiful move-in ready 
homes remain available.

“Paseo has won Lee Building Industry 
Association’s (LBIA) Community of the 
Year Award a record nine times!” said 
Tim Clark, Vice President of Sales at 
Paseo. “This community has everything 
– terrific floorplans, an award-winning 
clubhouse and a superb location!”

For a limited time, Stock Develop-
ment has unveiled special pricing that 
includes a free pool and options and 
upgrades with the purchase of a single-
family home or twin villa at Esperanza. 
Move-in ready homes are available.

Esperanza is accessed via a richly 
landscaped entry bridge directly across 
from Paseo’s spectacular Village Center, 
Esperanza consists of approximately 100 
acres in the northern phase of the com-
munity and is completely encircled by 
the pristine environment of the Six Mile 
Cypress Slough.

Plans in Esperanza range from 1,575 
to more than 3,100 square feet under 
air plus attached two-car and three-
car garages. Luxurious pool and spa 
upgrades are available.

One of the models on diplay is the 
Tivoli III. Spaciousness and livability 
are the hallmarks of this three-bedroom, 
three-bath great room-style home. The 
Tivoli III features a formal study, a gour-
met island-style kitchen with a dining 
room, a screened covered lanai and an 
attached two-car garage.  The home 
offers 2,062 square feet under air and 
is a total of 3,057 square feet including 
the lanai, the entry and the garage. The 
beautiful interior design of the Tivoli III 
was completed by Cherie Clark Interiors.

“The winter season is here and we 
are nearing sell-out of our twin villa 
and single-family homes,” said Clark. 
“Homebuyers still have a final chance to 
move immediately into a new twin villa 
or single-family home to enjoy in the 
Florida sun this winter.”

Stock Development also has town-
homes and castitas available for imme-
diate occupancy with prices beginning 
in just the high $100s.

The Santa Maria and the Santa Isabel-
la plans are shown as furnished models. 
Both are  perfect homes for baby boom-
ers, step-up buyers and young profes-
sionals and feature stunning interiors. 

The Santa Maria is a townhome resi-
dence with 1,459 square feet under air. It 
features a two-bedroom/two and one-
half bath design with a large front porch 
and an attached single-car garage. The 
home offers an open kitchen with a 
great room style design downstairs. 

Upstairs are two private bedroom 
suites, as well as a laundry room and 
a large open balcony with a built-in, 
nine-foot-long granite desk with wood 
cabinets below.

“We have saved some premium multi-
family homes to offer as inventory as we 
near the close-out of sales at Paseo in 
2016,” said Clark. 

Paseo is renowned in Lee County for 
its exceptional amenity offerings. The 
Village Center has won BIA awards for 
interior and exterior design, as well as 
best pool design. The compex includes 
a full-service concierge, a bistro, an ice 
cream parlor, a pub, an internet café, a 
coffee shop, a 4,000 square foot fitness 
center, a business center and library, as 
well as spa services and a 90-seat the-
atre with a projection room and com-
fortable elevated seating.

The resort-style pool features a 
poolside gazebo serving refresh-
ments. Adjacent to the main pool 
is a large spa, a fitness-oriented 
lap pool and a children’s water 
playground. The Sports Center 
includes six lighted, HydroGrid 
tennis courts, a fishing pier, four 
bocce ball courts and a basket-
ball court.

Paseo also has a Lifestyle Park 
with four chickee huts with seating 
for shade, a sand volleyball court, 
horseshoe pits, grilling areas, a children’s 
grass play area and two pickle ball courts.

Stock sold 126 new homes at Paseo 
last year worth $42.9 million. Come visit 

Paseo and see why it is Lee Coun-
ty’s most popular community!

The sales center is located 
at 11940 Palba Way Ft. Myers, 
FL 33912. From Daniels Park-
way, one-half mile west of I-75 at 
exit 131, turn north on Palomino 
Lane. After 1.5 miles turn left on 
Penzance Blvd. Paseo’s gated entry 
is one-half mile ahead on the right. 
Visit the community on the web at 
www.paseo-ftmyers.com for more 
information or call (239) 425-6777. 

Paseo is on Facebook at www.facebook.
com/FLStockDevelopment. ■

Above: Twin Villas 
at Paseo. Right: The 
Tivoli III. Below: 
The Santa Maria, 
the Village Center, 
tropical cabanas at 
Paseo.
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AQUA Tower II now under construction!

A
QUA at Pelican Isle is a very 
special place, offering a unique 
opportunity to a limited num-
ber of buyers to create a cus-

tom home overlooking a private marina, 
Wiggins Bay and the Gulf of Mexico. The 
first tower is completely sold out.  The 
second tower will set a new standard 
for luxury waterfront living and com-
plete the finest boutique marina-front 
condominium in the Naples market.  
“Following success with preconstruc-
tion sales, we are excited to have broken 
ground on the second tower,” said Chris 
Hanlon, a Principal with PACT Real 
Estate Group, which is developing 
AQUA II in partnership with Ironshore 
Capital Partners, LLC. “Luxury home-
buyers can experience all that AQUA 
has to offer by visiting our two new 
models, which are open daily.”

The 32 residences in the new 11-story 
tower range from 3,940 to 6,599 sq. ft. 
with three and four bedrooms, 3.5 to 
4.5 baths, with living and family rooms/
den. Each will have generous sunrise 
and sunset terraces, gourmet kitchens, 
spacious master bedroom suites, lavish 
master bathrooms with generous closet 
space and more. 

AQUA residents enjoy access to a 
stunning array of amenities. The com-
munity’s private yacht harbor, with 
direct access to the Gulf, consists of 29 
slips for purchase and accommodates 
boats up to 55 feet. A rooftop sky lounge 
and terrace offer magnificent vistas of 
the Gulf of Mexico, beaches, Wiggins 
Bay and mangrove-lined estuaries. The 
grand social room is designed to accom-
modate events from the casual to the 
most elegant. AQUA’s resort-style pool 

and spa is complemented by a pavilion 
bar, gas grills and fire pit overlooking 
the yacht harbor. In addition, AQUA 
features a fitness center and private 
movie theater. 

The launch of the new tower means 
plans for a host of new amenities. These 
include: a social room complete with 
large screen television and sound sys-
tem, comfortable seating area with a 
fireplace, bar and card tables; three spa-
cious guest suites, which can reserved 
for guests. Additional guest cottages 
and cabanas are available for purchase 
by residents; a game 
room with a billiards, 
interactive virtual golf 
and other video games; 
outdoor putting/chip-
ping green, dog run; and 
an outdoor screened 
social pavilion overlook-
ing the marina.

To learn more about 
AQUA and how you can 
become one of the bou-
tique community’s 32 new 
owners, go to www.aqua-
naples.com, call (239)-591-2727 or visit 
the AQUA Information Center, located 
at 13675 Vanderbilt Drive, Naples, Flor-
ida 34110. Offered exclusively by PACT 
Realty and priced from $1,900,000 to 
$4,950,000. ■

p

Why waste your time looking at floor plans 
when you can visit AQUA’s stunning models 
in person. Tower II is now under construction. 
With only 32 residences in the new tower, 
your sense of privacy and access to 
amenities is assured. AQUA’s private theater 
allows you to go out to the movies without 
having to go out at all.
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Bring Your Highest Expectations™
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LAST OPPORTUNITY TO BUY
BRAND NEW AT PASEO

South Fort Myers’ most popular community has saved the best for last. This season features new single-family home opportunities  

in the final phase of Esperanza, plus an offering of ready-for-living multi-family residences. With a vibrant Village Center,  

beautiful resort-style amenities and season specials, don’t miss your last chance to buy a new home in Paseo. 

*FREE POOL with the purchase of any TWIN VILLA or SINGLE-FAMILY HOME!

BROKER PARTICIPATION WELCOMED. ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING THE REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS REFERENCE SHOULD BE MADE 
TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. NOT AN OFFERING WHERE PROHIBITED BY STATE LAW. PRICES AND INCENTIVES SUBJECT 
TO CHANGE WITHOUT NOTICE. PHOTOGRAPHY IN THIS AD MAY BE STOCK PHOTOGRAPHY USED TO DEPICT THE LIFESTYLE TO BE ACHIEVED RATHER THAN ANY THAT MAY EXIST. 

FLStockDevelopment

*Offer only valid for firm and binding contracts between 2/8/2016 and 3/31/2016 with qualifying floor plans. Binding contracts must be submitted and approved by STOCK DEVELOPMENT, LLC (“Esperanza”). Non-qualifying floor plans  
shall receive a $40,000 credit towards an Esperanza Twin Villa or Single Family Home pool selection. The dollar amount is based on current retail value. Stock Development, LLC is not responsible for late, incomplete or  
misdirected contracts. Stock Development, LLC shall determine and designate qualifying floor plans in its sole and absolute discretion; which is final and non-appealable. VOID WHERE PROHIBITED.

FLATS  Season Specials

SAN FERNANDO #7806 
2 bed/2 bath $208,990  

Includes $17,595 in options!

SAN FERNANDO #5004  
2 bed/2 bath $219,990  

Includes $17,110 in options!

SAN FERNANDO #5009 
2 bed/2 bath $229,990  

Includes $19,745 in options!

SAN FERNANDO #6104 
2 bed/2 bath $234,990  

Includes $20,985 in options!

SAN BENITO #5005 
2 bed/2 bath $234,990  

Includes $19,775 in options!

SAN BENITO #5008 
2 bed/2 bath $244,990  

Includes $22,385 in options!

TOWNHOMES  Season Specials

SANTA ISABELLA #5807  
2 bed/2.5 bath $189,990  

Includes $21,715 in options!

SANTA ISABELLA #7808  
2 bed/2.5 bath $199,990  

Includes $20,890 in options!

SANTA ISABELLA #7503  
2 bed/2.5 bath $199,990  

Includes $22,515 in options!

SANTA MARIA #7506  
2 bed/2.5 bath $199,990  

Includes $21,430 in options!

SANTA MONICA #7509  
2 bed/2.5 bath $204,990  

Includes $18,105 in options!

SANTA MARIA #5803 
2 bed/2.5 bath $209,990  

Includes $22,785 in options!

SANTA MONICA #7707  
2 bed/2.5 bath $214,990  

Includes $20,630 in options!

CASITAS  Season Specials

CARMEL #12202
2 bed/2.5 bath $234,990

Includes $20,515 in options!

CORDOVA #12204
2 bed/2.5 bath $244,990

Includes $22,515 in options!

CARMEL #12302
2 bed/2.5 bath $254,990

Includes $22,925 in options!

CASTELLA #12201
2 bed/2.5 bath $269,990

Includes $21,820 in options!

CASTELLA #12301
2 bed/2.5 bath $274,990

Includes $18,855 in options!

CAPISTRANO #12305
2 bed/2.5 bath $284,990

Includes $19,975 in options!

TWIN VILLAS

CORONADO #99
2 bed/2 bath/den $359,990

Includes $104,515 in options!

CORONADO #103
2 bed/2 bath/den $405,480

Includes $106,490 in options!

GRANADA #106
3 bed/3 bath/den $414,990

Includes $110,155 in options!

GRANADA #104
3 bed/3 bath/den $426,395

Includes $112,405 in options!

GRANADA #102
3 bed/3 bath/den $431,845

Includes $112,855 in options!

SINGLE-FAMILY HOMES

SAN REMO III #232
2 bed/2 bath $445,355 

Includes $131,225 in options!

TIVOLI III #228  
3 bed/3 bath $521,705 

Includes $131,715 in options!

RUFFINO II #160 
3 bed/2.5 bath  $575,455 

Includes $150,465 in options!

MONTESSA II #157  
3 bed/2 bath $580,430 

Includes $165,440 in options!

JASMINE II #222 
3 bed/3.5 bath  $686,185 

Includes $161,195 in options!

ORCHID II #196
4 bed/3.5 bath $829,990 

Fully Furnished
Includes $231,950 in options!

SOLD

SOLD

SOLD

SOLD

award-winning lifestyle from the $180s!

PENDING

SOLD

SOLD

PENDING

SOLD

SOLD

PENDING

SOLD

Sales Center: 11940 Palba Way, Fort Myers, Florida 33912 • 239.425.6777 • Paseo-FtMyers.com



Andalucia: Naples’ most sought-after address 

F
rontDoor Communities has 
some exciting news to share with 
potential buyers: its Andalucia 
community located in the heart 

of Naples has six beautiful inventory 
homes available for purchase. At Andalu-
cia, buyers will find the perfect location 
and amazing amenities all in one. Add in 
the fact that these are some of the final 
homes remaining in Andalucia, and that 
they have an incredible price point not 
found elsewhere in Naples, and these six 
homes won’t be on the market long. 

The available inventory homes at 
Andalucia have everything today’s home 
buyers desire, including an affordable 
price. FrontDoor Communities’ beau-
tiful homes are priced from the low 
$400,000s through the $500,000s. How-
ever, that affordable price doesn’t mean 
that buyers will have to sacrifice luxury 
finishes or sought-after features. 

“We’ve worked very hard to offer new 
home buyers a quality-built but afford-
able home here at Andalucia,” said Mike 
Taylor, division vice president for Front-
Door Communities. “We’ve been able 
to incorporate all of the great features 
our buyers are looking for, as well as 
fantastic resort-style amenities, into this 
community. Plus, it’s in the perfect loca-
tion near everything that makes Naples 
such a desirable place to live. With all 
of that combined, plus homes that start 
at $419,000, we can offer something no 
other builder in Naples offers.”

Showcasing three different floor 
plans, including the award-winning  
Seville and Cordoba plans, the invento-
ry homes range from  1,850 to more than 
3,900 square feet, and feature one- or 
two-story layouts complete with two-
car garages. In addition, the inventory 

homes offer the choice of a lake or pre-
serve view home site. 

The exterior architecture is absolutely 
breathtaking at Andalucia. Reminiscent of 
Spanish missions, the homes include tiled 
roofs, ornamental detail, stucco finishes 
and arched windows and doorways. The 
interior features are also impressive and 
include tile floors, granite countertops, tile 
backsplashes, stainless steel appliances, 
beautiful master suites, screened lanais, 
second story bonus rooms or first story 
flex space (per plan) and much more. 

Andalucia is in the center of it all, 
just minutes from boutiques and shop-
ping, top beaches, and several of the 
top golf courses in Florida. Plus, the 
community is included in the excellent 
Collier County School District. How-
ever, homeowners aren’t required to 
leave home to enjoy fantastic amenities 
and recreation opportunities. Ameni-
ties found within Andalu-
cia include a fitness center 
with state-of-the-art equip-
ment, a heated lap pool and 
a whirlpool spa. In addi-
tion, the community has a 
resident’s clubhouse with an 
open gathering room, game 
room and kitchen, as well as 
a children’s playground with 
basketball court.

Andalucia offers every-
thing buyers need, from a 
convenient location to an 
affordable price point.  With 
limited opportunities remain-
ing, now is the time to buy! ■

The Seville Interior. The Carmona. The 
Clubhouse at Andalucia.

. Ameni
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ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE DEVELOPER FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THIS BROCHURE AND TO THE 
DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. PRICES SUBJECT TO CHANGE WITHOUT NOTICE.

EQUAL HOUSING 
OPPORTUNITY

Values Between $1,900,000 and $4,950,000.
Offered Exclusively by PACT Realty 

13675 Vanderbilt Dr. at Wiggins Pass Rd. | Naples, FL 34110 | (239) 591-2727
MON-SAT, 10am-5pm • SUN, Noon to 5pm | www.aqua-naples.com

32 SPECTACULAR NEW VIEWS!
Now Under Construction.

Award Winning

Models Open



• Naples’ fi nest championship golf community •

239-352-8000 • TwinEagles.com

1,115 acres of magnifi cent natural beauty, luxurious amenities, world-class golf 
courses and stunning new homes – built by the region’s best builders, priced from 

the high $200’s to over $2 million – with no CDD or initiation fees. 

MODELS
OPEN DAILY

It’s time for your lifestyle upgrade.
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Naples Boat Mart 829 Airport Road North 
239.643.2292 naplesboatmart.com

Leaves Other Ownership Experiences In Its Wake.

26 AWARD-WINNING MODELS FROM 18-37 FEET

Grady-White is consistently 
rated #1 for customer 
satisfaction across all 
sizes and segments. 

Grady has won every 
award offered for customer 
satisfaction in the industry, 

including 8 out of 8 JD 
Powers awards! 

Local service is supported by 
Naples Boat Mart—
a 15 time winner of 

Grady-White’s Admiral’s 
Circle award for service 

excellence. 

From exceptional materials 
to highly-engineered designs 

to the best service in the 
industry, own a 

boat that will never 
require an explanation.

To show off their world famous LEGENDARY RELIABILITY, 
Yamaha is offering you 2 years of free coverage on a new engine purchase!

Yamaha 3+2=5 for FREE! 

Don’t wait, this off er only runs for a limited time!



A  Waterfront  Oasis for Luxury Living 

*National Association of Home Builders GOLD AWARD winner for Community of the Year, 

the only Florida winner in history. **Lee Building Industry Association Grand Award.

#1 Community in the United States*

There’s one community in Southwest Florida unlike any other.   

Miromar Lakes Beach & Golf Club is artfully designed,  

melding water, architecture and fine living for a more  

luxurious and enjoyable way of life. Miromar Lakes draws  

together people who believe in enjoying the most of each  

sun-drenched day. No matter what part of the community 

you want to enjoy, chances are the water will take you there.  

Boating… water skiing ... beaches… fishing... championship golf 

and world-class amenities are all within one luxurious setting.

MiromarLakes.com | 239.425.2340 | 877.809.9444 | 10160 Miromar Lakes Boulevard, Miromar Lakes, Florida 33913

New home construction starting at $1 million

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATION OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THIS ADVERTISEMENT AND TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. This is not intended to 
be an offering or solicitation of sale in any jurisdiction where the development is not registered in accordance with applicable law or where such offering or solicitation would otherwise be prohibited by law. Copyright © 2016, Miromar Development Corporation. Miromar Lakes is a registered service mark of Miromar Development Corporation.     03020316-0643

2015 DEVELOPER 

OF THE YEAR **
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Waterfront 
dining

Earning a living from 
the sea

Live-aboards abound in 
Southwest Florida

HOME OF THE NAPLES PRINCESS

550 Port-O-Call Way, Naples, Florida 34102 info@portofnaplesmarina.com

239.774.0479 
PORTOFNAPLESMARINA.COM

$50 OFF* 
ANY HALF OR FULL DAY 

BOAT RENTAL

$25 OFF* 
JET SKI RENTAL OF 

2½ HOURS OR MORE*NOT VALID WITH ANY OTHER OFFER.

BOAT RENTALS & JET SKI RENTALS
BRAND NEW EQUIPMENT WITH THE LATEST ADVANCED TECHNOLOGY
Also Available at the Marina: Daily Public Cruises, Private Charters, Charter Fishing, Live Bait and More!



More water f ront  shopping a nd d ining 
t ha n a ny ot her  dest inat ion in  Naples!
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With a father in the U.S. Navy, Scott Qurollo 
lived someplace with water whenever the fam-
ily relocated. The 47-year-old Cape Coral boater 
says, though, “This is probably the best boating 
area I’ve ever lived in because of the variety of 
boats and natural beauty.”

Couple miles of undeveloped shoreline with 
destinations to cruise to and you find Southwest 
Florida lets visitors and residents alike choose 
from kayaks to cruises as well as fishing skiffs 
to offshore rigs.

“This is my seventh boat,” Mr. Qurollo con-
fesses about his 16-foot flats boat.

He’s not atypical.
The boating lifestyle in Lee, Charlotte and 

Collier counties is one for people who are 
passionate about varied water-based interests 
— fishing, diving, paddling, waterfront dining, 
nature photography and more. This region is 
not only a year-round experience for boaters, 
but also an affordable one. It’s also one they 
can keep enjoying, regardless of which of life’s 
phases they are in.

“I still enjoy seeing the dolphins,” says Van 
Hubbard, 67, of Placida. Known as Captain Van, 
he used to spend 300 days a year on the water 
and today is down to about every other day 
with his Venice Fishing Charters, and yet he 

can still find himself caught up in awe watching 
a bottlenose jump the wake of his 25-foot cen-
ter console. “The loons in the wintertime are 
mighty pretty, too.”

Retiree Bill Ring, of Naples, says, “Even on a 
windy day, you can always find a place to fish in 
the backwaters — and it’s always fun.”

Lee, Collier and Charlotte counties offer 
inland waterways, most of which are tucked 
behind sugar-sand islands that create a buffer 
and calm backwaters. Whereas Florida’s east 
coast boaters need well-powered, expensive, 
large boats for blue-water Atlantic or crowded 
canal experiences, Southwest Florida boaters 
have it easy for any size craft. They can anchor 
out in an estuary, paddle up a creek, fish a grass 
flat or sail in the bathtub-like, blue-green Gulf. 

Plus the bottom here is forgiving, not that any 
boaters would want to cop to running aground. 
Instead they might phrase it like Mr. Qurollo 
does: “The shallow water can be a challenge to 
navigate.” 

Captain Van put it another way: “Stay in the 
channel or go slow!” Oh, and wear polarized 
sunglasses so the glare on the surface doesn’t 
disguise a slightly submerged sandbar.

Even if you do bump and get stuck, though, 
it’s likely a fellow boater will stop to help 

floats your
Whatever
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SW Florida 
offers range of 
ways to enjoy 
water-based 

recreation

“I still enjoy seeing the dolphins ... The loons in the wintertime are mighty pretty, too.”

— Van Hubbard, 67, of Placida, known as Captain Van
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you out. From snowbirds and tourists 
to year-rounders, people here remark 
repeatedly how friendly the on-water 
experience is.

Boaters are fortunate enough to find 
ample open space and less-crowded 
areas while also finding boating friends. 
Lee, Collier and Charlotte counties com-
bined boast 87,850 registered vessels. 
And that doesn’t include the non-motor-
ized paddlecraft and small sailboats the 
state doesn’t require be registered.

The watery geography is not the only 
reason why, says Justin McBride, an 
Iowan turned Floridian who uses his 
19-foot center console to fish with his 
sons or take his wife cruising to restau-
rants.

It’s the weather, Mr. McBride says. 
The climate is 24/7, 365 days a year. 
“When I have people come from out of 
town, we put in at Pineland Marina, buy 
some shrimp, go out and cast-net some 
baitfish, then do a little fishing for trout 
or redfish,” he says. “After that, we go to 
one of the passes for grouper or maybe 
run to a restaurant for lunch. 

“Then, after the afternoon, you fin-
ish the day off on the waterfront with 
cocktails. For people from the Midwest, 
that’s a great day — even for me, it’s a 
great day.” 

His story tells it like it is: Pair the 
weather with easy boating access, and 
you’re set. 

Boatlifts and docks throughout the 
region join ample boat ramps, marinas 
and waterfront properties. Residents 
here get a boating lifestyle that rivals 
anywhere else. An abundance of water-
front restaurants and parks with docks 
that accommodate all sizes of vessels 
buttress the region’s status. 

A boater’s paradise
There’s a reason images and articles 

about Southwest Florida’s watery won-
derland frequent national publications 
and websites. Charlotte Harbor, Pine 
Island Sound and the Caloosahatchee, 
and the Ten Thousand Islands are show-
cased for both their natural, remote feel-
ing and also their abundance of ameni-
ties for boaters, which makes things a lot 
easier to plan for an outing, regardless of 
whether a boater is a visitor, a newcomer 
or old-timer.  

BoatUS magazine, which has more 
than 500,000 subscribers, featured an 
island on the Intracoastal Waterway 
here on its cover with an article about 
affordable waterfront real estate for 
boat lovers. Field & Stream magazine 
— the most legendary of outdoor sports 
and fishing publications — named Pine 
Island Sound among its top North Amer-
ican fishing destinations. 

“I’ve had clients from all over the 
world and from Alaska to Hawaii,” Cap-
tain Van says. “I’m trying to think of 
a state I’ve not had people from and I 
can’t.”

The Intracoastal Waterway meanders 
through these parts. That 3,000-mile 
route brings exposure to Southwest 
Florida’s gentle waters, particularly dur-
ing winter months. The Intracoastal 
runs for most of the length of the East-
ern Seaboard, from its unofficial north-
ern terminus at the Manasquan River 
in New Jersey, where it connects with 
the Atlantic Ocean at the Manasquan 
Inlet, then around the Gulf of Mexico to 
Brownsville, Texas. 

If boaters traveling down Florida’s 
east coast don’t want to navigate around 
South Florida and the Keys, then up the 
Gulf Coast, they cut across the state and 
Lake Okeechobee, ending up cruising 
down the Caloosahatchee River before 
heading north into Charlotte County and 
beyond. 

So even if you’re not a boater, boat 

watching — and checking out the port 
names on sterns — is a pastime here. 

Heck, it’s a pastime everywhere if 
you’re an avid boater. Check out your 
boating options in Southwest Florida:

World-class fishing
Southwest Florida’s waters offer an 

unrivaled fishing experience, thanks to 
the massive, shallow grass flats, brackish 
and saltwater opportunities, bountiful 
access and — most importantly — a 
trophy case of gamefish species anglers 
worldwide seek. 

The passes are home to the largest 
tarpon migration in the United States. 
Mr. Qurollo recalls a day his then-13-
year-old son hooked two consecutive 
tarpon while fishing the back bay, which 
surprised both of them since they were 
trying to catch pompano. 

“I heard him yell, ‘Dad! Dad! Dad!’ and 
I moved to start the engine because I 
knew we’d have to chase it down. Then 
the fish jumped three times and took 
off, breaking the line.” And that was just 
the first hook-up. The second tarpon 
“jumped right in front of the boat five or 
six times — you could almost touch the 
fish” before it broke off. 

No one says fishing Southwest Florida 
is dull.

Offshore reefs and the Gulf bring char-
ter fishing and spearfishing fun — all 
while surrounded by a huge concentra-
tion of protected goliath grouper. The 
sandy shores and barrier islands offer 
pier and beach fishing for flounder; the 
estuaries behind those islands feature 
crafty snook, redfish and sea trout as 
well as sought-after cobia, tripletail and 
— again — those tarpon.

Tournaments happen regularly for 
inshore fish, tarpon and even for fish 
caught solely from paddlecraft. The pre-
mier kayak fishing tournament of the 
Gulf Coast, the Calusa Blueway Kayak 
Fishing Tournament, is an annual draw 
that brings in anglers from across the 
Southeastern United States. 

Anglers also have ways to get involved 
in introducing underprivileged children 
to fishing or various tournaments with 
charitable focuses.  

Mr. Ring, whose Bonita Bay Fish Club 
frequently helps children experience the 
water, lately has also been helping out 
his congregation. “At church, the kids 
who read a children’s Bible from begin-
ning to end get to request a wish when 
they finish — and right now two of them 
want to go fishing.”

A good week for Mr. Ring? Taking his 
23-foot Parker out two to three times, 
and making sure one of those trips is 
for fishing on a Saturday with a smiling 
youngster.

  
Dive into adventure

Although most people think of the 
Keys for diving in Florida, locals know 
the more than 20 artificial reefs here 
offer easy-to-access dives that put you 

face to face with massive goliath grou-
per as well as rare whale sharks. 

“It’s kind of an undiscovered reef 
source,” Mr. McBride says. 

Many love the artificial reefs here. 
Lee County has its own reef guide and 
smartphone app to help tell divers and 
offshore anglers not only where to go but 
also what they’ll find. Collier and Char-
lotte boaters can find equally appealing 
artificial reefs.

A popular reef to dive is what locals 
refer to simply as The Mohawk. The 
U.S. Coast Guard’s Mohawk WPG-78 
launched in 1934 and retired to its final 
resting place in the Gulf of Mexico on 
July 2, 2012.

The ship, which had been docked in 
Fort Myers Beach, was towed 30 miles 
off Sanibel Island before being scuttled 
in 90 feet of water by six strategically 
placed charges meant to allow it to rest 
upright.

The 165-foot vessel played a part in 
World War II combat operations, serv-
ing U.S. naval forces in the North Atlan-
tic; during the war the ship was named 
the USS Mohawk CGC.

In order to ensure no negative envi-
ronmental impacts from its aging equip-
ment, experts cleaned and prepared the 
ship prior to sending it on its last voy-
age. The USS Mohawk CGC Veterans 
Memorial Reef is the first military ship 
artificial reef to be a dedicated memorial 
to all United States veterans.

Paddling pleasures
There’s the Paradise Coast Paddling 

Trail in Collier County, the Calusa Blue-
way in Lee County and also Charlotte 
County’s Blueway Trails system. All are 
encompassed in the Florida Paddling 
Trails network of watery adventure 
that spans the Sunshine State.  Myriad 
options await canoeists, kayakers and 
stand-up paddleboarders (SUP’ers). A 
network of paddling clubs, regional race 
events and speakers’ series help connect 
newcomers and visitors alike. 

The explosion of paddle sports here 
is due in part to the intricate mangrove 
islands and shallow estuaries. Paddlers 
navigate tunnels through the mangroves 
that meander into lagoon-like areas a la 
Robinson Crusoe, with blush-colored 
roseate spoonbills feeding as if you 
weren’t even there. 

When people kayak here, they have 
more than a 360-degree experience: 
They can see into the water and watch 
for gamefish, starfish, lightning whelks 
and blue crab. They can look overhead 
and see frigate birds that soar like alba-
trosses and osprey and pelicans that 
plunge from skyscraper heights into the 
water. 

Waterfront dining
Perhaps this is the most carefree of 

boating pastimes — take the boat to a 
restaurant, enjoy a low-key atmosphere 
and waterfront view, then boat home. 

“My boys love Cabbage Key for break-
fast,” Mr. McBride says. “We like to go to 
Parrot Key (on San Carlos Island) for its 
great menu and they make a really good 
pepper sauce in small batches.”

Ask a boater to recount his or her 
recent outings and it sometimes sounds 
like a restaurant guide: 

Rumrunners in Cape Coral, Doc Ford’s 
at Fort Myers Beach, North Fort Myers’ 
Three Fishermen — and on and on. 
Captain Van loves Stump Pass Marina’s 
casual tiki bar atmosphere. 

“I love to take out a 5- to 10-year old,” 
he says, “then see them get their first 
fish and take it to Stump Pass Marina 
and the kid gets to eat what they caught 
for the first time in their life.” 

Toward the South, Mr. Ring finds him-
self at Backwater Jacks on the Imperial 
River tucked into Bonita Bay or docked 
up at the end of Vanderbilt Bay. The Tur-
tle Club Restaurant and the Lighthouse 
Restaurant are prime destinations. 

“I like getting in the boat and going to 
one of those places for early dinner, then 
putt-putting to the pass to watch the sun 
set into the Gulf,” he says.

 
Nature-watching

If there is one thing all boaters — be 
they sailors, paddlers or powerboaters 
— tend to mention, it’s the dolphin. 
Southwest Florida is home to one of 
the nation’s highest concentrations of 
bottlenose dolphins, and finding Flipper 
surface next to you is commonplace. 

Southwest Florida also is a bird-lov-
er’s delight. More than 300 species live 
here year-round, winter here or migrate 
through. Showy and huge white pelicans 
arrive in November, for example, and 
number in the flocks of 30 as they float 
near the Intracoastal Waterway, herding 
fish with efficiency before departing 
around Easter. Their cousins, brown 
pelicans, live here 365 days a year, with 
the males adding lovely yellow colors 
to their stately heads during breeding 
season. 

“We keep a log book of what we see,” 
says Mr. McBride of his two sons, ages 11 
and 9. “Sea turtles, rays, dolphins, mana-
tees. We mark date, place, time. Even 
cool little things like crabs.

“Every day is different, and there is 
always something to see.”

Just joyriding
Half the fun is just powering up and 

hitting the throttle to watch the horizon 
unfold and feel the salt spray on your 
face. 

Counties offer boaters resources for 
getting around. In Lee, for example, the 
Natural Resources Department updated 
and reprinted the Lee County Boaters 
Guide. The county’s smartphone app, 
which is free for Anroid and iPhone 
users, also is being upgraded. It will 
work faster and provide more function-
ality, said Lee County’s Justin McBride. 
“We added tides, improved the weather 
function, and other items.”

Still, Southwest Florida’s waterways 
are easy to navigate, Capt. Hubbard says. 
In fact, there are so many options, it’s 
difficult to consider doing anything else.

“You better like boating and fishing if 
you coming down here (to visit) — that 
or golf; those are your two choices,” he 
says. But forget the golf part. “I don’t see 
how you can beat boating. The beaches, 
the frequency you can go boating, birds 
and fish, and the shoreline’s variety from 
mangroves to McMansions.”  ■
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World-class fishing is to be had in Southwest Florida waters.

Southwest Florida boating
Number of boats:
>> Charlotte: 21,011
>> Collier: 21,926
>> Lee: 44,913
>> Florida: 899,635
— Source: Florida Fish and Wildlife Conservation 

Commission
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“If they but knew it, almost all men in 
their degree, some time or another, cher-
ish very nearly the same feelings toward 
the ocean with me.” — Ishmael, “Moby-
Dick”

People move to boats, it seems, for as 
many reasons as they move anywhere, 
but choosing life on the water suggests 
practical and less-tangible personal and 
philosophical differences. Ishmael goes 
to live at sea on a whaling ship for one 
because he has run out of money, but also 
because of these feelings he has about the 
ocean: “(W)henever I find myself grow-
ing grim about the mouth; whenever it is 
a damp, drizzly November in my soul … I 
account it high time to get to sea as soon 
as I can.” 

Others have their own reasons. 
A retired couple, Jerry Anderson and 

his wife, Betsy, for years “snowbirded” on 
their boat at Burnt Store Marina during 
the winter. But after their home south 
of Chicago was destroyed in a fire, they 
moved year-round onto Poulet de la Mer 
(“Chicken of the Sea”), a 44-foot, 1987 
DeFever trawler.  

“Yeah it’s a lot different but it’s better,” 
Ms. Anderson said. “We have no yard to 
mow, no snow to shovel.”

Taking care of all the lovely teak on the 
deck, the rails and doors is a lot of work. 
That’s another thing live-aboards have in 
common; they’re often working on their 
boats. 

“You could spend 40 hours a week 
teaking,” Mr. Anderson said. 

Also, live-aboard communities at Burnt 
Store and all over, at Marco Island Marina 
and the Fort Myers Yacht Basin and Mari-
natown Yacht Harbour, tend to watch out 
for each other. A group of live-aboards 
at a marina might be a little country of 
their own, and the docks little cities. Mr. 
Anderson, who is 73, is known as the 
mayor of R Dock since he’s been there the 
longest and keeps neighborhood watch. 

“I know who’s supposed to be there 
and who isn’t and, I should add, I’m 
obnoxious enough to ask,” he said. 

And live-aboards have backgrounds as 
diverse as their reasons for calling a boat 
home. We don’t find out much about Ish-
mael’s background in “Moby-Dick.” He 
describes himself as “another orphan.”

Back in the Chicago area before they 
retired, Mr. Anderson said he was “just 
a businessman, that’s all, nothing really 
exciting.” Ms. Anderson worked to raise 
funds for a university.

They occasionally take Poulet de la 
Mer out for a cruise but often remain at 
the marina. Mr. Anderson describes it as 
“kind of a two-bed, two-bath condo that 
floats.”

Cruising 
 That’s another thing live-aboards will 

sometimes say, that there are “two kinds”: 
those who for the most part live at a mari-
na and those like the Smiths who prefer 
cruising. 

One of the most challenging moments 
Rick and Deb Smith recalled was travel-
ing in their trawler from Florida to the 
Bahamas through 12- to 14-foot “confused 
seas,” with waves coming from different 
directions. 

“It’s horrifying,” said Ms. Smith, 63. 
“Especially in the dark at night.”

“The boat is seaworthy to that and 
larger seas,” said Mr. Smith, 72. “It’s the 
comfort of the occupants that’s the issue. 
Stuff just gets thrown all over.”

Getting exercise while traveling by boat 
can also be an issue, so they use weights, 
exercise videos and a step machine on 
board. And Ms. Smith’s sister helps col-
lect their mail and forwards it to them 
periodically. 

The Smiths and their black lab Izzy 
cruise mid-November through April on 
Broulee (Australian aborigine for “island 
in the sea”), a 1994 42-foot Kadey-Krogen 
trawler. Summers they spend living on 
land in Minnesota. 

Marco Island Marina has been their 
home base for the last few years, but the 
freedom to cruise wherever they want to 
go by water was one of the things that 
pulled them aboard. 

“We both grew up on the lakes,” Ms. 
Smith said. “We both love water. Water is 
in our DNA.”

Mr. Smith added, “It’s the challenge I 
think also of being proficient in handling 
a journey and the vessel so it functions 
properly — it gets you to your destina-
tion.” 

Formerly custom homebuilders and 
general contractors in the Twin Cities 
area, they bought the boat in 2001 and 
three years later decided to make it their 
home for the greater part of the year.

“It was two things,” Mr. Smith said. 
“The economy was questionable. It was 
time to get out of the business, and in 
our words work was getting in the way 
of cruising.”

■    ■    ■

The Smith’s neighbors, Jacquie and 
Marc Wertzberger, live on Bad Kitty, a 
1997 50-foot Carver motor yacht. One of 
the two cats they travel with, Mr. Kitty, 
leaped gracefully over their welcome mat 
onto the dock and relaxed by a piling.  

Key West is one of their favorite loca-
tions. There, you might find them at Capt. 
Tony’s Saloon. 

Both from Indiana, Mr. Wertzberger, 
60, is “full-time retired.” Being at home, 
he does most of the cooking. Ms. Wertz-
berger, 45, is a nurse practitioner. 

SEE WATERS, 11 
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For practical or personal reasons, live-aboards wouldn’t have it any other way
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Fort Myers Yacht Basin

“Yeah it’s a lot different but it’s better ... We have no yard to mow, no snow to shovel.”
— Betsy Anderson, live-aboarder
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They spent a few decades together 
living in a house in Indiana. Downsizing 
from the 4,500-square-foot space to about 
1,000 square feet on a boat was a chal-
lenge, Ms. Wertzberger said. She missed 
the closet space. But they agreed to give 
it six months and both decided “We wish 
we’d have done this before.”

 Some three years later, they are happy 
to stay afloat. 

■    ■    ■

A few boats down, in the Nolls’ trawler, 
a freshly baked apple pie sat cooling on 
the kitchen countertop. 

Andy Noll, 63, prefers the oven on Bar-
racuda, their 49-foot Grand Banks trawler, 
to the one she had in their house on 
Marco Island. The Nolls lived there for 
16 years before selling their house last 
year. Their dogs Harley, Hunter and Min-
nie make their love of ocean-going travel 
clear, jumping aboard enthusiastically 
before settling down. 

The Nolls formerly lived in upstate 
New York, where she was a schoolteacher 
and he a plumber. 

“People say, “‘Where do you live?’” said 
Mr. Noll, 67. “I can say ‘Anywhere I want.’”

Marinatown
Roughly half the boats docked at Mari-

natown Yacht Harbour, which stretches 
for a half-mile along an inlet on the Calo-
osahatchee River, are live-aboard. 

On the morning of Feb. 18, Debbie Hall 
had just gotten home to the boat from her 
shift as a school bus driver. Fresh flow-

ers and tomatoes grow in pots out on the 
dock in front of their trawler.

She and her husband were also cel-
ebrating their 38th wedding anniversary 
that day. 

Ms. Hall, 57, and her husband Jon, 62, 
live on Jonny Angel, a 38-foot Gulfstar 
named for their two children. 

“The water is my favorite place in the 
world,” Ms. Hall said. “The ocean actu-
ally.” 

A retired steamfitter from Indianapolis 
with long-standing family ties to Florida, 
Mr. Hall said living on a boat was some-
thing he envisioned long ago. 

“When you’re young and don’t have any 
money you say, ‘one day, one day,’” he said. 
“Well 40-some years later I had that day.”

■    ■    ■

Mark DeCicco, 58 on March 5, lives 
a walk down the dock from the Halls. 
Personal upheaval in his life, including a 
divorce and the loss of his brother to can-
cer, led him to consider pursing a dream 
deferred. So two years ago he bought 
Osprey, a Her-Shine trawler.  

It’s a welcome contrast to the years he 
spent in an office as a banker.

“I do have a necktie in my boat,” he 
admitted.

He has cruised along the The Great 
Loop, which, not unlike the Appalachian 
Trail, is a well-known journey for boaters. 
Altogether it draws a watery line inland 
around the Eastern United States from the 
tip of Florida up to the Great Lakes. 

One fall after the leaves had turned he 
cruised through the Dismal Swamp Canal. 
A hand-dug waterway with ties to George 
Washington, it connects Chesapeake Bay 
with Albemarle Sound. 

He appreciates the celestial view on 
dark nights away from any city. 

“I had a friend on the boat,” he recalled. 
“She said, ‘What’s going on with the sky? 

There’s something wrong with the sky.’ 
She’d never seen the Milky Way.”

Fort Myers Yacht Basin
One of the largest live-aboard com-

munities in Southwest Florida, the city 
Yacht Basin is downtown on the Caloo-
sahatchee River. Roughly 70 or 80 vessels 
are under live-aboard status here at any 
one time, estimates dockmaster Leif Hans 
Lustig. 

He calls it “a great place, a really fun, 
public-access, workingman’s marina.” 

It was built in 1937. Mr. Lustig has been 
dockmaster for going on 25 years now.

“Just getting my feet wet,” he said.

■    ■    ■

Chris and Rick Hood epitomize the 
self-sufficiency and sense of freedom that 
many live-aboards share. They’ve docked 
their sailboat at the Yacht Basin, for now, 
while Mr. Hood is fighting cancer. Before 
that they lived “on a hook,” dropping 
anchor offshore as some live-aboards pre-
fer. 

“When you’re living on a hook you 
don’t accumulate, but when you tie down 
to a dock you start to accumulate things 
you don’t need,” said Ms. Hood, 59.

“Out there on the hook you don’t have 
any stress. You don’t let the world bother 
you.”

It also allows for unplanned travel.
“We don’t make plans, never make 

plans,” Ms. Hood said. 
Solar panels and a wind generator on 

The Fair Catch, their 1976 37-foot Irwin 
sailboat, also help generate electricity. It 
has a diesel engine but Ms. Hood prefers 
not to use it.

“Crossing the Gulf you just throw up 
the sails and have at it,” she said. 

The Hoods grew up in Detroit, together 
since they were teenagers.  He went into 
the Marine Corps at 17 and put in 21 

years in the service. Wherever they were 
stationed she worked odd jobs such as a 
welder, and once drove a cab in Okinawa, 
Japan. After his retirement they pursued 
adventures as gold prospectors in Alaska 
and California. They’ve been living on a 
boat off and on for the better part of the 
last two decades now. 

Their daughter Penny Hood-Price, 40, 
moved down from Dallas to help out her 
dad. She, too, plans to live at the Yacht 
Basin. She is both “nervous and excited” 
about getting her own boat, a fixer-upper. 

“It’s all about TLC when it comes to 
boats,” she said. 

She described her parents’ stories as 
“epic adventure throughout many epi-
sodes of a single life.” 

That’s probably true of many live-
aboards, but few as much as the Hoods. ■

WATERS
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Live-aboard marinas in 
Southwest Florida 

Fort Myers Yacht Basin 
1300 Lee St., Fort Myers
321-7080
cityftmyers.com/381/yacht-basin

Marinatown Yacht Harbour 
3446 Marinatown Lane, North Fort Myers
997-2767
marinatown.net

Marco Island Marina
1402 N. Collier Blvd., Marco Island
642-2531
marcoislandmarina.com

Palm Island Marina 
7092 Placida Road, Placida
(941) 697-4356
palmislandmarina.com

Burnt Store Marina 
3192 Matecumbe Key Road, Punta Gorda
(941) 637-0083
burntstoremarina.com 

Salty Sam’s Marina 
2500 Main St., Fort Myers Beach
463-7333
saltysamsmarina.com COURTESY PHOTO

The Andersons at Burnt Store Marina

COURTESY PHOTO

Marinatown Yacht Harbour

COURTESY PHOTO

Marco Island

WATERFRONT RESTAURANTS, BOUTIQUES, RESORT & MARINA



It’s all work, no play for some
Long before most of our morning com-

mutes, some local residents have already 
put in nearly half a day’s work, pulling 
nets, pots and lines from the water to 
inspect the day’s catch. Come lunchtime, 
they might be heading back to fisheries 
in Isles of Capri, Fort Myers Beach and 
Everglades City loaded — or not — with 
a bounty of pink Gulf shrimp, stone crab 
claws, blue crabs and fish that will appear 
on the night’s menu at local restaurants. 
Some, especially shrimpers, might not 
return home for days, even weeks.

It’s all part of the job.
Those who make a living on the water 

are at the mercy of the sea, earning wages 
not by the hour but by the catch. It can 
be a tough life for some; a fun day on the 
water for others who have worked hard to 
build a business as a fishing guide.

Every year from Oct. 15 to May 15, 
Truluck’s fleet of boats pingpong from 
pot to pot around local waters, checking 
for legal-sized stone crabs lured into the 
traps by pig scraps. Crabbers remove just 
one claw from each creature. The deli-
cacy (pound-per-pound it’s more expen-
sive than lobster) will later be sorted by 
size — from medium to colossal —  at the 
fisheries, then steamed to red perfection 
with a black tip, packed in ice and sent to 
the Naples restaurant and its handful of 
affiliates throughout Florida and Texas.

Some years are good, others not so 
good. The 2014-15 stone crab season was 
one of the lowest yields on record; the 
highest in terms of what diners shelled 
out (over $31 million). A good year is 
considered 3 million pounds; however, 
crabbers in Florida harvested just 2.2 mil-
lion pounds last season.

About 20 percent of the annual state-
wide harvest occurs in Collier County 
and crabbers concentrated in the Ten 
Thousand Islands and Everglades City.

Truluck’s is so committed to fresh 
stone crab it bought its fleet, ensuring a 
24-hour window from “trap to table.”

A captain’s life
Englewood fishing captain Jamie Allen 

may not work as hard now as he did 
when he moved to Florida in 2000. He 
spent the first few years fishing with 
other captains and learning the water. “In 
this business, it takes a good five years to 
get to the point you know every day you 
can get fish,” he says. “You put a lot of 
pressure on yourself.”

After all, it’s not good for anglers to pay 
hundreds of dollars without a fish tale to 
relay afterward.

Capt. Allen jokes his wife tricked him 
into moving to Florida from Colorado, 
where he owned a telecommunications 
company after two tours of duty with the 
Coast Guard.

“Long story short, she was out look-
ing at real estate while I was on a boat,” 

he says. “We met in California and she 
wanted to be back by the water. I asked 
her what I would do in Florida, and she 
suggested I become a fishing guide. I tell 
everybody, I’m the oddball: an electrical 
engineer who’s a fishing captain.”

Capt. Allen bought a skiff soon after the 
family’s arrival in Florida and spent near-
ly every day on the water. He’s been fly 
fishing since age 6 in Vermont and now 
specializes in saltwater fly fishing, even 
caught a 110-pound tarpon in Pine Island 
Sound during his first few months here.

“I’ve never caught anything that big 
before,” he says with a laugh. “Tarpon 
are what a lot of my customers want to 
catch but it varies throughout the year 
depending on the water temperatures. 
I’d say tarpon is the meat and potatoes of 
my business. They start jumping and it 
makes your heart pump.”

Capt. Allen now has a 17-foot flats boat, 
launches from Boca Grande and guides 
200 days a year. Most of his excursions 

are to clear back-bay waters. He spends 
another 50 days on the water scouting, 
finding new spots and “seeing what the 
fish are doing. I was working really hard 
and before I knew it I didn’t have to call 
anyone. They were calling me.”

The majority of his clients are fly fish-
ermen and 95 percent catch and release. 
Being a captain means recognizing a cus-
tomer’s casting skills and positioning the 
boat for optimal angling.

Capt. Allen has established a loyal cus-
tomer base; some book the same time 
each year. Among his well-known clients 
are golfer and 2016 European Ryder Cup 
captain Darren Clarke, former Baltimore 
Colts quarterback Bert Jones, and the 
owner of the Cleveland Indians.

“We fish for snook, cobia, albacore, 
flounder, jack, pompano and tripletail 
— whatever makes the client happy,” he 
says. “The goal is to have fun and try to 
catch some fish.

“My office has a very nice view,” Capt. 
Allen says. ■

BY NANCY THEORET
Florida Weekly Correspondent
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A Truluck’s employee holds a basket of fresh stone crab.
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Fishing Capt. Jamie Allen

A Truluck’s fishery employee
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Big-water communities cater to sailors, paddlers, boaters, skiers

Living large

Many Southwest Florida residents 
enjoy a waterfront lifestyle miles inland 
from the Gulf of Mexico. A select few 
Southwest Florida communities provide 
a rare opportunity to live on big water 
— hundreds of acres of freshwater lakes 
offering sailing, paddling, motorboating 
and water-skiing right in the backyard.

Among the newest water-centric com-
munities is Naples Reserve, located 1.5 
miles away from the explosive growth 
at the intersection of U.S. 41 South and 
Collier Boulevard. Originally planned as 
a golf course community, developer iStar 
reimagined the property’s 688 acres, cre-
ating a lifestyle dedicated to open water. 
Not only are most homes, which take a 
step back to Old Florida, Key West and 
traditional Southern coastal architecture, 
on the water, many of the community’s 
amenities are geared to life on the lake — 
22 of them. 

Naples resident Jim Dill saw the poten-
tial during his initial visit to Naples 
Reserve. Most of its 245 acres of man-
made lakes were built, as were a hand-
ful of model homes. For Mr. Dill, the 
community was a nostalgic return to his 
childhood, growing up north of Chicago 
near Lake Michigan. 

“I was intrigued by what I saw,” he says. 
“I could tell that this was a very special 
piece of property. I sensed the tranquility 
of the water and the positive impact on 
mood and well-being, and now that we’re 
here I feel it.”

Wife Wanda also thought Naples 
Reserve was a great find. The couple built 
a new home and relocated from anoth-
er community in November, becoming 
Naples Reserve’s first residents. Their 
miniature golden-doodle, Chelsea, is the 
community’s first canine. 

The Dills’ home is just a block from 
the 125-acre Eagle Lake, which offers 
a destination island complete with tiki 
hut and provides ample shoreline for a 
clubhouse, tennis center and kayak docks. 
The community’s largest lake also bor-
ders a milelong stretch of the 76,000-acre 
Picayune Strand State Forest to the north. 
Kayak and paddleboards will be available 
for use at the Outrigger Center. The Dills 
had their first opportunity to experience 
Naples Reserve on the water in early 
February.

“We kayaked around the island and it 
was nice out there,” says Mr. Dill. “We’re 
looking forward to paddling along the 
edge of the forest and seeing what’s out 
there.”

Living along the water’s edge also has 
its benefits, including plenty of wildlife 
sightings, “big sky” moments and a calm-
ing effect.

“There’s no question in my mind that 
water de-stresses,” Mr. Dill says. “It has a 
positive effect on your mental, emotional 
and physical well-being. It’s so peace-
ful and restorative. Because of the open 
water we get big sky. It’s probably better 
than living on the ocean because it’s pri-
vate and not congested. I feel like I’m 100 
miles away from everything even though 
we’re five minutes from Collier Boule-
vard, Publix and new restaurants.

“People are always pleasantly surprised 
how nice it is once they get in here.”

The couple has captured the wildlife 
and many of those big sky moments 
in photos — rainbows and moonrises 
reflected in the Eagle Lake and the small 
lake behind their home, dramatic dusk 
skies and eagles, alligators and possibly a 

Florida panther.
“We recently saw a 

roseate spoonbill and 
an osprey flying over-
head with a fish,” says 
Mr. Dill. “This is our 
happy place. It’s why we 
live here.”

IStar is current-
ly building Naples 
Reserve’s waterfront 
amenities, which will 
include a clubhouse 
with a beachfront, two 
swimming pools and 
sand volleyball courts, 
and a tennis and pick-
leball complex along 
Eagle Lake.

The Quarry on Immo-
kalee Road was also cre-
ated around big water — 230- and 90-acre 
lakes used for swimming, boating, fish-
ing, water-skiing and wakeboarding. The 
community has three lodges, including 
the Lake Lodge along the water’s edge, 
and offers a white-sand beach, two pools, 
waterfront dining and bars. The 18-hole 
golf course meanders along the lakefront.

Like the Dills, Andy and Jill Visinski 
experienced an aha moment when they 
discovered Miromar Lakes Beach & Golf 
Club and its 700 acres of freshwater lakes 
four years ago. The Sandy Hook, Con-
necticut, couple, often joined by their 
daughters, 20 and 22, spend most of their 
time at Miromar water-skiing, a pastime 

they also enjoy during Northern sum-
mers. 

The Visinskis originally purchased a 
Florida vacation home on Longboat Key 
but soon discovered the Gulf of Mexico 
wasn’t exactly the best venue for one of 
their favorite activities. They scoured 
Central to Southwest Florida in search 
of a community more conducive to their 
water needs.

“We looked around Orlando but the 
area didn’t really agree with us,” says 
Mr. Visinski. “We decided to look farther 
south in Fort Myers. We visited Miro-
mar Lakes and saw the activities, ameni-
ties and lifestyle and couldn’t look back. 

Every community we looked at after, we 
always compared to Miromar. Eventually 
we asked ourselves why we were even 
bothering to look anymore.”

The Visinskis purchased a coach home 
in Valencia and enjoy the easy access to 
Miromar’s lakes, three miles of beach-
front and a water-based lifestyle. Get-
ting on the water is as simple as calling 
marine services and their boat is awaiting 
their arrival.

“It’s such a social community,” says Mr. 
Visinski. “We often stop, have a drink and 
chat with other residents, then work our 
way out to the water.”

Miromar caters to a waterfront lifestyle 
for its residents and members. Its Beach 
Club and open-air, under-roof Blue Water 
Beach Grill overlook the water. Residents 
also enjoy a private dining room with 
French doors opening to the beach and 
Lake Como. The community’s main ame-
nity areas offer beachfront cabanas and 
docks for residents who arrive on their 
boat or take the water taxi from the Mari-
na on the Peninsula to the beach club.

The open water is a popular desti-
nation for swimmers, kayakers, paddle-
boarders and anglers. Miromar’s marine 
services watersports concierge offers 
guided fishing excursions, sunset cruises 
and rentals, including motorboats, sail-
boats, kayaks and paddleboards.

Some of Miromar’s neighborhoods 
offer private beachfront and many pro-
vide the opportunity for a dock for a 
boat-in-the-backyard lifestyle.

For water-skiers like the Visinskis, 
there’s also a freestyle slalom course 
near the Florida Gulf Coast University 
campus.

“We have fun water-skiing,” says Mr. 
Visinski. “It’s also great exercise. I figure 
I can go to the gym for 45 minutes or get 
a full-body workout on the water in five 
minutes.”

The couple is also eager to re-experi-
ence windsurfing on the club’s recently 
acquired equipment. “I can’t wait to get 
back down and try it.”

“We never get tired of being on the 
water,” says Mr. Visinski. “From the 
moment we bought a home in Miro-
mar we’ve probably spent more money 
changing our airplane tickets because 
we always get here and decide to stay 
another day or two. It’s like a little oasis 
and we enjoy all the sports the commu-
nity offers.”  ■

BY NANCY THEORET
Florida Weekly Correspondent
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Andy Visinsky water-skis at Miromar Lakes.

Enjoying the waterfront at Miromar Lakes

Jim and Wanda Dill



Weighing extended warranties
on boat engines

BOATUS

It’s acknowledged among boat own-
ers that boat engines have improved in 
quality and reliability over the years, and 
backing that up are recent surveys from 
J.D. Power reporting a steady decrease 
in the number of reported problems in 
marine engines. 

So is buying an extended-service con-
tract worth the money today? The Boat 
Owners Association of the United States 
looked at the issue and has these tips: 

An extended “warranty” really isn’t 
a warranty: An extended warranty is 
not a warranty at all but rather an insur-
ance policy that pays for repairs if the 
breakdown, failure or failed component is 
specified as covered by the policy. On the 
other hand, a new boat warranty covers 
much more, is included in the cost of the 
boat, and offers legal protections to the 
boat buyer.

 Not everything is covered: An 
engine extended-service contract covers 
specific items only. One BoatUS member 
found this out the hard way when his 
third-party extended-service contract left 
him $1,300 short after paying out of pock-
et for an engine control unit replacement 
job on his 30-foot powerboat. The ECU 
was deemed consequential damage — and 
not covered — as a result of the original 
problem, an overcharging alternator.

 The real cost of repairs could be 
higher: Extended-service contracts typi-
cally come with deductibles, some don’t 
cover engine removal, and they often 
limit haul-out coverage or, in the case 
of manufacturer-backed programs, will 
only pay if you purchased higher levels 
of coverage. Check the contract’s details 

on how the company handles deductibles 
and consequential damage.

 Kill the overlap: If you decide to buy 
an extended-service contract, find one that 
begins after the manufacturer’s warranty 
expires and never be pressured into buying 
one the same day you buy the boat. You’ve 
usually got up to at least nine months to 
make a decision. It should also be transfer-
able, which adds to the boat’s value.

 Manufacturer benefits: Consumers 
often get a better deal on engine ser-
vice contracts that bear the name of the 
manufacturer because the dealer’s markup 
is limited. And while these service con-
tracts take their name from the engine’s 
manufacturer, independent companies 
could underwrite them. However, you still 
are likely to get a better deal regardless 
because “manufacturer” programs often 
have substantially better coverage and 
more flexibility. Don’t forget prices are 
negotiable, and some engine manufactur-
ers sell contracts direct, bypassing dealers.

 Approval needed: While it is an extra 
step, extended-service contracts require 
preauthorization before work begins. ■

Fuel for thought on 
gassing up your boat

BOATUS

Unlike an automobile, recreational 
boats have special safety needs when 
it comes to refueling. Stern-drive or 
inboard-powered boats have closed 
engine compartments where volatile 
gasoline vapors don’t easily dissipate, 
and older gasoline powered boats are 
the riskiest to refuel as their brittle fuel 
hoses can crack, leaving gas in the bilge 
after a fill-up. 

Boat Owners Association of the Unit-
ed States has these tips to ensure a non-
eventful refueling: 

■ Disembark: As soon as you’re safely 
tied up to the fuel dock, everyone should 
hop off the boat. 

■ Turn off everything: Shut down 
all engines, electric motors and galley 
stoves and turn off the battery at the 
main switch.

 ■ Button it up: Close all compart-
ments, cabin doors, ports, windows and 
hatches.

 ■ Don’t smoke: Ensure all smoking 
materials are fully extinguished —  and 
don’t leave a stogie smoldering up on the 
bridge.

 ■ No static: Keep the fuel nozzle in 
contact with the fuel deck fill to prevent 
static sparks (and don’t confuse the fuel 
fill with a rod holder, water tank or hold-
ing tank fill, which happens more often 
than you think). Stay with your boat, and 
don’t use the “hands-free” clip. Portable 
tanks should be removed and placed on 
the fuel dock before filling.

 ■ Don’t overfill: To prevent fuel from 
spewing from the fuel tank vent, don’t 
fill the tank to the very top — try to 
know how much fuel you need, and keep 

an absorbent pad handy. A tank that is 
overfilled can allow fuel to blow back or 
expand and be forced out of the tank vent 
as temperatures rise or seas kick up.

 ■ Clean up: Replace the tank cap, 
open all hatches and doors, wipe up any 
spills and dispose of any fuel-soaked 
absorbents properly. Hanging them on 
a rail to allow the gasoline to evaporate 
may seem like a good idea — until a 
guest decides to smoke.

 ■ Use the blower: Operate the bilge 
blower (if equipped) for at least four 
minutes.

 ■ Sniff test: Smell the bilge and engine 
compartment before starting the engine. 
Note that a bilge blower won’t remove 
vapors from spilled gasoline, so use your 
nose first before you turn the key.

 ■ Investigate any issues: If the engine 
won’t start right up after refueling, stop 
cranking and investigate. In most cases 
of refueling-related accidents, the oper-
ator tried multiple times to start the 
engine before an explosion occurred. ■

 
— To learn more about fuel ing boats, 

visit BoatUS.org/fueling-tips.

COURTESY PHOTO

Marine engines are much more reliable than 
they were in the past.

BOATUS/COURTESY PHOTO

This boat caught fire soon after refueling.
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For boaters, the best things in life are 
free — the serenity of open water, a 
breeze filling a sail or a fishing hole that 
beckons. And best yet, even the BoatUS 
Foundation’s online state boating safety 
course won’t cost you a penny. 

As boating season continues here in 
Southwest Florida and ramps up in more 
Northern climates, the National Associa-
tion of State Boating Law Administrators 
and the BoatUS Foundation for Boating 
Safety and Clean Water encourage boat-
ers to take a no-cost boating safety educa-
tion course as part of the Spring Aboard 

Campaign. The foundation offers online 
courses approved for 34 states.

“It’s central to our mission that boating 
safety education be accessible to anyone, 
so offering this free course is vitally 
important to what we do,” said Amanda 
Perez, BoatUS Foundation director of 
education. “The Spring Aboard Cam-
paign is a great way to raise awareness.”

More than a million boaters have taken 
the foundation’s courses since 1997. “We 
realize that the costs of our passion can 
add up quickly and we want to do what 
we can to make it easier for boaters to get 
on the water,” Ms. Perez said.

The BoatUS Foundation for Boating 
Safety and Clean Water is a national lead-
er promoting safe, clean and responsible 
boating. Funded primarily by donations 
from the more than half-million members 
of Boat Owners Association of the United 
States), the nonprofit provides innovative 
educational outreach directly to boaters 
and anglers with the aim of reducing acci-
dents and fatalities, increasing steward-
ship of America’s waterways and keeping 
boating safe for all. 

A range of boating safety courses — 
including 34 free state courses — can be 
found at BoatUS.org/courses. ■

If you haven’t freed up time to fix the 
important things on your recreational 
boat, such as having a fully working VHF 
radio on board, do it.

If you have a basic VHF, checking the 
connections for corrosion, inspecting the 
antenna and doing a simple radio check 
may be all that it takes. But if you have a 
newer Digital Selective Calling VHF, this 
is be the time to ensure its lifesaving, one-
button mayday feature is fully working. 
This allows anyone on the boat to simply 
press a button that gives rescuers near 
pinpoint location and identification infor-
mation, greatly speeding rescue times.

However, the DSC functions on new 
radios only work if a Maritime Mobile 
Service Identity number has been entered 
into the radio. Further, the U.S. Coast 
Guard Reports that approximately 80 
percent of the one-button distress calls 

from DSC VHF radios it gets each year do 
not contain vessel position information, 
meaning that rescuers cannot effectively 
respond.  

Boaters can take two simple steps to 
make sure their DSC radio will provide 
rescuers with the information they need, 
according to the Boat Owners Associa-
tion of the United States:

 Connect the DSC-VHF to the GPS/
chartplotter. While some of the newest, 
handheld DSC VHF radios have GPS 

built in, most fixed-mount DSC VHF 
radios must be connected to an exter-
nal chartplotter in order to broadcast 
location information. This single, critical 
wired connection increases your margin 
of safety a thousand times over by allow-
ing rescuers to find you quickly.

While there have been challenges with 
a uniform, industrywide plug-in connec-
tor to make it easy for do-it-yourselfers, 
having both the radio and chartplotter of 
the same brand and each manufactured 
within several years of each other makes 
it easier. Taking the time to open up both 
operating manuals is also a good first step 
— you likely won’t need to know how to 
read a wiring diagram as instructions are 
in plain text. Most electronics manufac-
turers also have customer support phone 
lines ready to help. 

And if you’re still having trouble? Get 
a professional electronics installer to do 
the job. After all, aren’t your family’s lives 

worth a relatively small $150 service fee 
to have a pro do it right? To find one near 
you, ask at your local marine electron-
ics retailer, marina or go online at www.
nmea.org/content/nmeatrained/nmeat-
rained.asp.

Get a free Maritime Mobile Service 
Identity number that identifies your boat. 
The MMSI number is a bit like a phone 
number for your boat. Having one helps 
verify an emergency, identifies your 
boat to rescuers, and cuts down on the 
instances of false alarms, ensuring that 
critical rescue resources will be available 
when you need them. 

BoatUS offers MMSI numbers for free 
at www.BoatUS.com/MMSI, along with 
an easy-to-download tutorial on DSC 
VHF radios and how this drastically 
improved technology is saving lives as a 
part of the U.S. Coast Guard’s Rescue 21 
System. ■

Online boating safety course offered for free  

VHF radio check makes boating safer
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Be sure to have a fully working VHF radio on 
board.

BOATUS_________________________

BOATUS_________________________
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You can take an online boating safety course 
for free.
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Tarpon Lodge
DRIVE HERE OR BOAT OVER ...

TIME TO GET AWAY!



BY KAREN FELDMAN
kfeldman@fl oridaweekly.com

Whether it’s a shrimp basket at Coco-
nut Jack’s, gator bites at Stan’s Idle Hour 
or cutting-edge Continental cuisine at M 
Waterfront Grille, somehow it all tastes 
better if you’ve traveled there by boat. 

The region offers a bounty of boat-
accessible options, ranging from ultraca-
sual to special-occasion chic. Following is 
a sampling of the spots available.

The primary thing to remember is 
that many of these establishments have 
only a few slips and popular spots  fill up 
quickly — especially on weekends — so 
call ahead to ensure there’s room and 
to get precise nautical directions before 
making the trip. 

Bonita Springs
■ Big Hickory Seafood Grille and 

Marina, 26107 Hickory Blvd., Bonita 
Springs, 992-0991; Channel Marker 60 is 
the key to finding this reliable old restau-
rant, where there’s 4 feet of water even at 
low tide. Belly up to a plate of fish tacos, a 
grouper sandwich, burgers or full entrees 
with a Caribbean flair at this rustic but 
charming spot overlooking Estero Bay. 

N 26.358598, W-81.857557

■ Coconut Jack’s Waterfront Grille, 
5370 Bonita Beach Road; 676-7777; Dine 
inside or out at this festive restaurant that 
offers casual fare such as ceviche, barbe-
cue pork nachos, coconut shrimp, salads, 
sandwiches and seafood baskets as well 
as more substantive dishes such as baby 
back ribs and lobster tails.

N 26-19.836 W 081-50.495

■ The Fish House, 4685 Bonita 
Beach Road; 495-5770; on Bonita’s Back 
Bay. Casual setting with casual fare that 
includes smoked fish dip, blackened tuna 
bites, quesadillas, seafood baskets and 
grouper tacos.

N 27.50967, W 80.32549

Everglades City
■ Rod and Gun Club, 200 Riverside 

Drive (State Road 29), Everglades City; 
695-2101; on the Barron River 42 miles 
from Capri Pass in Marco Island. This 
historic inn that has hosted the likes 
of Ernest Hemingway, Gypsy Rose Lee, 
Sean Connery and Mick Jagger offers 
dining on a spacious porch or indoors on 
Florida specialties such as gator (fried or 
sautéed), smoked fish dip, shrimp, frog 
legs, seafood as well as sandwiches and 
entrees for carnivores. Keep in mind that 
this one is historic, somewhat rustic and 
accepts cash only.

N 25.8562393, W 81.3883667

Goodland
■  Stan’s Idle Hour, 221 Goodland 

Drive West; 394-3041. This popular water-
ing hole is known as much for its enter-
tainment — and its distinctive dance, the 
buzzard lope — as it is for its food and 
drink. Get there early on Sundays if you 
hope to find space to dock. Chow down 
on wings, gator bites, fried scallops, frog 
legs, peel and eat shrimp and, of course, a 
cold beverage.

N 25.9259338, W 81.6485519

Marco Island
■ The Blue Heron, 387 Capri Blvd., 

Isles of Capri, 394-6248; Savor a sunset 
over the water while dining on dishes 

such as sushi-grade ahi tuna, surf and turf, 
crab cakes and cioppino.

N 25 59.145, W 081 43 528

■ The Capri Fish House, 203 Capri 
Blvd., Isle of Capri; 389-5555; Marker 8 on 
Little Marco River. Just a few miles from 
Marco Island, this tropical getaway serves 
mondo cheeseburgers along with gator 
nuggets, shrimp, scallops, steaks, Florida 
lobster and jambalaya.

N 25.9844723, W 81.7271042

■ Snook Inn, 1215 Bald Eagle Drive, 
Marco Island; 394-3313; from Naples on 
Intracoastal Waterway, head around Kee-
waydin Island to Capri Pass, make a sharp 
left into Marco River and restaurant is 
about ¼-mile on right. A popular dining 
spot for boaters, Snook Inn serves favor-
ites such as crab cakes, grouper, oyster 
po’boys and will cook your catch as well.

N 26.205111, W 81.7761574

Naples
■ Bayside Seafood Grill & Bar, Vil-

lage at Venetian Bay, 4270 Gulf Shore 
Blvd. N.; 649-5552; with indoor and out-
door seating and lots of seafood, salads, 
and other American dishes; A few slips 
are available at Park Shore Marina.

N26 11.911, W 81 48.941 

■ The Boathouse on Naples Bay, 
990 Broad Ave. South, Naples; 643-2235; 
Marker 4. Casual dining with a grand 
view of Naples Bay at the tip of down-
town Naples and a menu with a boatload 
of seafood, including oysters, mussels and 
clams, shrimp, seafood gumbo, seafood 
platters, various surf and turf combos plus 
burgers, salads and more.

N 26.1341632, W 81.7938539

■ The Dock at Crayton Cove,  845 
12th Ave. S., Naples; 263-9940; at Marker 
35 (The City Dock) pass the fueling sta-
tion and take a hard left. It’s 100 yards 
ahead. Serves blue crab rolls, nachos, 
chowder, raw bar, fish tacos, burgers.

N 26.1327544, W 81.7946747

■ Fish, Village at Venetian Bay, 4360 
Gulf Shore Blvd. N.; 263-3474; A stylish 
restaurant with indoor and outdoor seat-

ing and a profusion of fish dishes, includ-
ing sushi, a raw bar, ceviche, calamari, 
trout, walleye, scallops, various pasta 
dishes, a few meat options and an organic 
veggie plate. There’s limited dock space 
at adjacent Park Shore Marina.

N 26 11.911, W81 48.941

■ MiraMare, Village at Venetian 
Bay, 4236 Gulf Shore Blvd. N.; 430-6273, 
featuring seafood with Northern Italian 
flair, including soups, salads, pasta, pizza 
and well-executed entrees. There are a 
limited number of slips available at the 
adjoining Park Shore Marina.

N 26 11.911, W 81 48.941 

■ M Waterfront Grille, Village on 
Venetian Bay, 4300 Gulf Shore Blvd. 
North, 263-4421; dock at adjacent Park 
Shore Marina. The former Maxwell’s fea-
tures a stylish atmosphere (and tables 
indoors and outside with bay views) and 
cutting-edge Continental cuisine, includ-
ing organic and sustainable items, with a 
full range of salads, appetizers, beef and 
seafood. 

N 26 11.911, W 81 48.941

■ Jack’s River Bar and Grill, 475 
North Road, Naples 213-1441; Whether 
you like your oysters and clams steamed 
or raw, Jack’s will serve them your way, 
along with homemade chili, crab cakes, 
black beans and rice and other hearty 
fare.

N 26.1510216, W 81.782999

■ Mereday’s Fine Dining, Naples 
Bay Resort, 1500 5th Avenue S., 732-0784; 
Choose from a three-, four-or five-course 
tasting menu or sit at the bar and try just 
one or two — or go whole hog on a large 
plate. Whether it’s an heirloom beet salad, 
seared foie gras, veal sweetbreads, Creole 
shrimp or any other of the perfectly com-
posed dishes the chef creates, you will 
dine well.

N 26.155926, W 81.786133

■ Pinchers Tin City, Tin City 1200 
Fifth Ave. South, Naples; 434-6616; enter 
Gordon Pass and head north past Marker 
40 to just before Gordon River Bridge and 
turn in to Tin City. The menu features 
seafood, including shrimp, mussels, crabs, 

scallops, and fish and chips with 
a few items for carnivores.

N 26.1413536, W 81.7905197

■ Riverwalk at Tin City, 
1200 Fifth Ave. South, 263-2734; 
see directions above for Pinch-
ers. This casual restaurant with a 
well-chosen wine list offers lots 
of seafood, including grouper, 
fish tacos, seafood gumbo, fish 
and chips and a raw bar bucket, 
as well as baby back ribs, jerk 
chicken and more.  

N 26.1413536, W 81.7905197

■ Tavern on the Bay, 489 
Bayfront Place, Naples, 530-2225; 
This stylish waterfront sports bar 
has a well-rounded menu that 
includes pulled pork barbecue, 
chicken wings, flatbread pizzas, 
burgers, salads and sandwiches 
as well as refreshments from 
super cold beer to exotic mixed 
drinks.

N 26.1431754, W 81.7890997

■ T-Michaels Steak and 
Lobster, Village at Venetian Bay, 4050 
Gulf Shore Blvd. N., 261-0622; The for-
mer Cloyde’s serves just what the name 
promises. Enjoy fine dining on steaks and 
seafood in the main dining room over-
looking the water or more casual fare in 
the lounge. Limited slips available at Park 
Shore Marina. 

N26 11.911, W 81 48.941 

■ The Turtle Club Restaurant, 
Vanderbilt Beach Resort 9225 Gulf Shore 
Drive, 592-6557; Tie up and sit down — 
indoors or right on the beach — for a 
great view of the sunset over the Gulf of 
Mexico while dining on seafood chowder, 
wild mushroom flatbread, salads, locally 
sourced seafood and steaks. 

N 26.2550507, W 81.8233643

■ The Village Pub, Village at Vene-
tian Bay, 4360 Gulf Shore Blvd. N., 262-
2707; A casual eatery serving soup, salad, 
sandwiches and entrees with a prime 
view of Venetian Bay. A limited number 
of slips are available at the adjacent Park 
Shore Marina. 

N26 11.911, W 81 48.941 ■

Options for boat-accessible 
dining abound in SWFL

COURTESY PHOTO

The Boathouse offers a grand view of Naples Bay.

If you plan to dine at the historic Rod and 
Gun Club in Everglades City, leave your plas-
tic at home.
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Environmental organizations in Char-
lotte County offer plenty of eco-adven-
tures and the opportunity to make a 
splash while learning about the unique 
ecosystems along Lemon Bay and the 
back-bay waters between Englewood 
Beach and the mainland. 

For paddlers and boaters, the 10-mile 
stretch of Placida Road between McCall 
and Gasparilla roads is a water won-
derland, offering numerous public park 
and marina launch sites, some providing 
immediate immersion in scenic man-
grove tunnels. Join a wading, snorkeling 
or paddleboard tour and you’ll learn all 

about the Lemon Bay, Cape Haze and 
Charlotte Harbor aquatic preserves and 
the creatures that inhabit them.

Splash in the seagrass
If second-graders in Charlotte County 

could take the plunge into Lemon Bay, I 
figured so could I. But instead of being 
the creepy interloper on a school field 
trip, I joined the Charlotte Harbor Envi-
ronmental Center on one of its pub-
lic seagrass wading eco-adventures last 
summer. I didn’t even mind getting a little 
wet or a possible encounter with a spider 
crab or giant red hermit crab scurrying 
across my feet in the murky brackish 
water (thank goodness for water shoes).

CHEC offers several seagrass wading 

programs monthly, occasionally at Ponce 
de Leon Park in Punta Gorda and other 
county parks, but most of them from 
Cedar Point Park in Englewood. Lemon 
Bay, part of the larger Charlotte Harbor 
Estuary — the second largest in Florida 
— is a nursery for creatures that will one 
day grow to be bigger creatures and ven-
ture to deeper waters. 

Would-be waders in my group ranged 
from tots to seniors, including a large 
group spending a family reunion thigh- 
and waist-deep in the bay.

Before earning our nets and buckets, 
CHEC naturalist Martha Clemente intro-
duced us to the plants and creatures 
that favor the warmer temperatures of 
the shallow waters, including the very 
territorial dwarf and lion seahorse that 
spend their lives camouflaged within a 
few square feet of the same seagrass bed. 
She also talked about the importance 
of mangroves, marshes and grasses that 
serve as natural filters and determine the 
health of the water. The bay is home to 
sea cucumbers, urchins, horseshoe crabs, 
400 different types of fish and “gooey 
soft-bodied animals and live scallops with 
iridescent blue eyes,” she told us. “Find-
ing a diversity of species tells us it’s a 
healthy place.”

Earlier in the month, waders netted a 
juvenile sea trout and an Atlantic spade-
fish. “We never have seen them before in 
the bay,” Ms. Clemente said. “It’s always 
different each trip.”

The park is located on a peninsula 
formed by Ainger and Oyster creeks and 
after a short walk along a sand and shell 
path from the main building we arrive at 
the wading site — a wooden deck with 
steps disappearing into the water, stirred 
up from recent storms.

Before stepping in, Ms. Clemente 

reminded us: “You’re about to meet these 
creatures firsthand. Be gentle. They’re 
little and some are babies.”

The water is bathtub-warm and the sun 
is hot on the skin by 10 a.m. Scoop and 
swirl, inspect and scoop again. My net 
glides through the water. Nothing. Others 
are squealing with delight after discover-
ing shrimp, lightning whelks, a juvenile 
flounder and sea squirts in their nets. I 
feel like Charlie Brown, nothing but net 
and some rocks.

“Oh my gosh Daddy, it’s a crab,” one 
child screamed, as if rubbing it in.

Ms. Clemente placed each creature 
in magnifying viewers that are passed 
around. Brenda Bradley of Englewood has 
brought her grandchildren from North 

SEE TOURS, 21 

BY NANCI THEORET
Florida Weekly Correspondent

Take the plunge in Charlotte County’s water-themed
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A wading tour sponsored by the Charlotte Harbor Environmental Center
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Sea life spotted on a wading tour
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The Gasparilla Sound trestle

eco-adventures
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Port and Nokomis. “We always make this 
a family trip,” she said. “We’ve done this 
several times and they’ve always been 
good. The kids always want to do this.”

To find out more about the free pro-
gram, check out CHEC’s online calendar.

Cedar Point Environmental Center, 
2300 Placida Road, Englewood, (941) 
475-0769, checflorida.org

Fun fact: The copper-based blue 
blood of the horseshoe crab was once 
used to test drug purity.

Snorkeling the sound
Two days after my wading excursion 

I’m on a motorboat. Destination: Gaspa-
rilla Sound. During the quick trip from 
Gasparilla Marina to the turquoise waters 
near the old Boca Grande railroad trestle, 
staff from the Charlotte Harbor Aquatic 
Preserve and its affiliate state organiza-
tions discuss the variety of seagrasses 
— turtle, shoal and manatee — and the 
importance they play in the preserve’s 
health and habitat. The conversation is 
momentarily halted by a trio of dolphins 
breaking through the surface.

CHAP introduced its snorkeling eco-
adventures last summer to test the waters, 
so to speak. This year it’s planning to 
offer public snorkeling trips weekly from 
May to September, weather permitting, 
according to Heather Stafford, manager. 
Dates and fees will be determined soon. 
The program provides participants with 
an opportunity to explore a portion of 
the 180,000 acres of submerged land from 
Lemon Bay to Matlacha Pass.

As the boat glides to a stop at our destina-
tion between the Boca Grande Causeway 

and the trestle-cum-fishing pier, we exit 
the boat into water that’s as close to crystal-
clear as it’s going to get. The gentle ebb and 
flow of the sea stirs up the sand slightly but 
it’s possible from the surface to see 4 feet 
down to sand and seagrass beds, some per-
manently scarred by boat propellers.

The sea isn’t quiet, either, playing its 

own soundtrack, graveling and crackling 
above the sand and silent over the grass, 
the sunlight seemingly swaying with the 
soft waves. A school of pinfish shimmer 
momentarily before suddenly changing 
direction in sync. Barnacles have found 
a home along the wooden pilings of the 
water-worn trestle. A spider crab scur-

ries out of sight and I’m a little awed and 
creeped out by its alien appearance. You 
quickly learn to be patient, wait and study 
the sand and the grass. Like chameleons, 
crabs and other creatures blend in with 
their backgrounds and decorator urchins 
collect shells to hide their rich red color 
from predators.

I dig out a 1-pound quahog clam from 
the sand and take home a treasure — an 
old glass bottle covered with tiny shells.

Charlotte Harbor Aquatic Pre-
serves, (941) 575-5861

Light up the night
Hooked on SUP, one of Southwest Flor-

ida’s first businesses to embrace stand-up 
paddleboarding, offers guided day trips 
(by appointment) from its headquarters 
at Cape Haze Marina or from Don Pedro 
Island as well as regular SUP yoga classes 
and special events. For some fun without 
the sun, join owner Paige Bakhaus and her 
other “hookers” in search of creatures of 
the night during a paddle in the dark. 

The company’s tricked-out Yolo boards 
glow electric blue, pink and other neon col-
ors, lighting up the seagrass and sandbar 
shallows below. A certified coastal Florida 
master naturalist, Ms. Bakhaus scoops 
up sea stars (bonus for a six-legged find 
during a recent excursion), hermit crabs 
and sponges. Participants are also likely 
to see upside-down jellies, soft coral and 
seahorses and plenty of fish. 

Tours are offered from mid-September 
through May.

Hooked on SUP also offers Lemon Bay 
paddleboarding and snorkeling tours from 
Stump Pass State Park at the southern tip 
of Manasota Key. The water is brackish 
and not as clear as Gasparilla Sound.

Hooked on SUP, Cape Haze Marina, 
6950 Placida Road, Englewood, (941) 
504-1699, hookedonsup.com. ■

TOURS
From page 20
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Light up the night paddle tours
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Seagrasses play an important role in the health of Charlotte Harbor Aquatic Preserve.
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Boats charted course for 
Southwest Florida development

BY GLENN MILLER

Florida Weekly Correspondent

Their names evoke a long-ago America, 
a time before planes, helicopters and air-
conditioned cars with stereos.

There was the Anah C. and the Uneeda, 
the Dixie, Gladys and the Thomas A. 
Edison. They were steamboats that plied 
Southwest Florida waters in the late 19th 
and early 20th centuries, stitching the 
area together. They were used for com-
merce, tourism and transportation.

Even before the Wright Brothers built 
the first airplane in 1903 or the first rail-
road chugged into Fort Myers in 1904, 
steamboats chuffed up and down Flori-
da’s west coast. They huffed and puffed 
into ports from Punta Gorda to St. James 
City, from Fort Myers to Naples, and 
points north and south and even east.

Boats have always been supremely 
important in Southwest Florida. The 
ancient Calusa, who resided in the region 
before the arrival of Spanish explorers 
in the 16th century, used canoes to get 
around their coastal empire. Early Euro-
peans such as Ponce de Leon arrived here 
by sailboats.

The supremacy of boats remained the 
case after the Calusa died off and Spain no 
longer owned Florida.

That was certainly the case as South-
west Florida began developing in the late 
1800s.

The development wouldn’t have been 
possible without steamboats, which began 
traveling the Caloosahatchee on a regular 

basis in the 1880s.
Boats of other types were also impor-

tant in those years. A sailboat named the 
Wallowy brought a big-city writer from 
Harper’s Monthly to Southwest Florida 
in the 1880s on an adventure that helped 
spread the word about this area.

Thomas A. Edison, the man and not the 
boat, first came here in 1885 via a boat. But 
it was a yacht called the “Jeannette” and 
not a steamboat.

Steamboats flourished in Southwest 
Florida for a few decades straddling the 
turn of the 20th century.

As in any industry, whether cars or 
planes or computers — it takes spunk and 
know-how and drive to build a company.

That’s where the Menge Brothers and 
Kinzie Brothers came into the picture. 
Both sets of brothers operated lines of 
boats delivering everything from oranges 
to postcards to people.

Southwest Florida’s steam era 

In 1971, a News-Press reporter named 
Pat Ammann profiled local steamboat 
history in a series of articles. At that 
time there were still people alive who 
remembered the steamboats. Even then, 
45 years ago, the steamboat days evoked 
nostalgia, a vision of a distant past.

That was the case with Dorothy 
McLaughlin, who sounded downright 
poetic talking about the Gladys, one of 
those steamboats.

“A pretty boat so graceful it looked 
like a gull coming down the river,” Ms. 

McLaughlin told the paper in 1971.
Although trains were commonplace 

elsewhere in America around the turn of 
the 20th century, that wasn’t the case in 
this corner of America. The Transcon-
tinental Railroad linked America’s east 
and west coasts together in 1869. But rail 
service didn’t reach Fort Myers until 1904, 
35 years later.

Early settlers and visitors needed boats. 
Steamers such as the Clara and the St. 
Lucie started working Southwest Florida 
waters in the 1880s. The St. Lucie had 
previously operated on the body of water 
most commonly associated with steam-
boats — the Mississippi River.

Ms. Ammann noted in her 1971 series 
on steamboats that the St. Lucie was 
a “120-foot sternwheeler with two slim 
smokestacks by its pilothouse. … It had 
24 staterooms, a dining hall and running 
water.”

Steamboats need people to operate 
them and manage their cargo and sell 
tickets and load and unload freight. They 
needed entrepreneurs to succeed.

The Menge Brothers, Conrad and 
Fred, fit the description. They were 
smart and hard-working and formed the 
Menge Brothers Steamboat Line in 1888. 
It became the biggest line on the Caloo-
sahatchee.

A historian named Lawrence E. Will 
once wrote of them as the “king bees of 
the Caloosahatchee River trade.”

In 1971, Conrad Menge Jr. talked about 
trips on the river in the 1920s with 
his father. He referred to the river as 

“the highway” from Fort Myers to Lake 
Okeechobee.

“Steamers would stop along the river 
for wood,” Mr. Menge told The News-
Press in 1971. “We had contracts with 
people to pile the wood along the banks 
for pickup.”

The Menge Brothers owned a steamer 
named the Suwanee, which was spelled 
slightly different than the Suwannee 
River.

COURTESY PHOTOS

Top left: Kinzie Brothers Steamer line. Top center: Ferry Catherine, Boca Grande to Placida. Top right: Smallwood store. Above: Shrimp boats.

Capt. Connie Menge
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The Suwanee was used for sightsee-
ing excursions all the way to Miami. 
The route took the boat through Lake 
Okeechobee.

While the Menge Brothers focused 
on river business, the Kinzie Brothers 
Steamer Line worked the coastal trade. 
Their business included delivering mail 
for the U.S. Post Office.

George and Andrew Kinzie knew the 
boat business. A third brother, Eric, 
started a nursery.

The nautical Kinzies could take 
everything of nearly everything in their 
line of work. Both had earned Masters 
mariner’s licenses, author Karl H. Gris-
mer noted in his 1949 book, “The Story 
of Fort Myers.”

Their fleet included, Mr. Grismer 
reported, boats named the Success, 
Gladys and the Dixie. The Dixie could 
carry 200 passengers.

That wasn’t all their boats carried. 
Mr. Grismer wrote that at its peak, “the 
Kinzie Line carried more than 150,000 
crates of vegetables annually in addition 
to thousands of cases of fruit.”

Eventually, of course, cars and trucks 
and highways came and bridges were 
built and that meant the end of the 
steamship lines.

Thomas A. Edison, the steamer
The arrival in 1901 of a steamboat 

called the Thomas A. Edison was big 
news in Fort Myers. The weekly Fort 
Myers Press trumpeted the news with 
this headline: “Queen of the Caloosa-
hatchee.”

In a story dated Nov. 14, 1901, a report-
er wrote about traveling on the boat.

“We took a trip to Alva on the new 
steamer last Saturday to see how she 
would conduct herself on the crooked 
river with its sharp turns,” the reporter 
wrote in a story that did not carry a 

byline. “Capt. Connie Menge was at the 
wheel, and although a little rusty in pilot-
ing steamers on the river, had little dif-
ficulty in making the bends, the Edison 
answered her tiller nicely. The run was 
made to Alva under slow bell in three 
hours and 10 minutes, making every 
landing between the two places, and 
her regular running time can easily be 
reduced to 3 hours.”

The Thomas A. Edison was an impres-
sive sight.

“On account of her length, 92 feet, it 
was predicted that she could not make 
the sharp turns of the river between 
Denaud and Thompson but she waltzed 
around those short bends,” The Press 
reported on her maiden voyage,

It remained a fixture on the river until 

Jan. 30, 1914, when it was destroyed in the 
Lee County Packing House Fire. A boy 
named Robert Dupree watched it go up 
in flames and 58 years later, in 1972, he 
shared his memories of that night with 
The News-Press.

“I was watching a merry-go-round 
run by a steam engine,” Mr. Dupree said. 
“Suddenly someone yelled fire. … Flames 
were coming out through the side of the 
packinghouse. The fire spread onto the 
Thomas Edison which was docked next 
to the building.”

National publicity
An intrepid reporter from Harper’s 

New Monthly magazine visited South-
west Florida in the 1880s and wrote a 
story that was published in the January 

1885 issue.
He couldn’t fly here. The airplane 

hadn’t been invented yet. He couldn’t 
drive a car here because there weren’t 
any cars. He couldn’t take a train here 
because no train service extended to 
Southwest Florida.

No, the reporter sailed from Cedar 
Key in north Florida on a boat called the 
Wallowy. He and his traveling compan-
ions first had to reach Cedar Key and 
find the boat.

“After very little trouble we found 
her — a little schooner of 17 tons,” the 
reporter wrote. “She was not a very 
neat or jaunty craft; her white paint was 
dingy; still, she seemed staunch and 
serviceable.”

Indeed she was, taking the group 
down to Southwest Florida.

Here are highlights from the Harper’s 
piece:

■ “Charlotte Harbor I should rec-
ommend as one of the best places as 
an objective point. Coming in by Cayo 
Costa, you take it all in at one delightful 
gulp all the pleasures of this country.”

■ “Here on Pine Island was an Indian 
mound, and the party, with strong arche-
ological tendencies, scrambled through 
thickets, and found an ancient tumulus 
(ancient burial mound). It was hard dig-
ging in a blazing sun with inefficient 
tools. … We took three fine skulls after an 
hour’s work, and carried them off. They 
could not have been ante-Columbian, 
because we turned up a bit of rusty iron.”

■ “Fort Myers, with its perhaps 200 
inhabitants, is the last populated place on 
the Gulf side. It has the real tropical look. 
Here were orange trees, the cocoa-nut, 
and the date palm.”

Soon, Fort Myers would have more 
than 200 inhabitants. Far more.

It wouldn’t have happened without all 
those boats. ■

Loading oranges on the Caloosahatchee
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Marine electronics are constantly 
becoming more functional and power-
ful, yet researching and buying the latest 
onboard equipment can be frustrating 
and expensive. By the time you install 
that new multi-function display, radio 
or entertainment system, it seems like 
there’s already a newer, better one on 
the market.

While that simply may be the nature 
of consumer electronics, there are ways 
to ensure you have all your boat’s elec-
tronic bases covered. Here are tips on 
everything from upgrading your VHF 
radio to installing the latest in naviga-
tion, audio and connectivity features. 
Whether you’re doing it yourself or 
using a qualified marine service yard or 
electronics outfitter, getting your boat 
electronically fit is a great springtime 
goal.

■ Multi-function displays feed your 
data needs. Today’s new MFD systems 
gather all your boat’s engine, system 
and entertainment information and dis-
play it on a big, easy-to-read and use 
touchscreen. You can divide the screen 
into halves, quarters, eighths or more, 
so information in front and center for 
you to use. An MFD also can be used to 
replace old analog gauges, opening up 
your dash.

■ Add even more instruments. With 
more room available on the dash, now 
you can add more electronics equip-
ment you may not have, such as a radar 
or depth sounder and transducer. With 
the new advances electronic charting, it 
also may make sense to start fresh with 
a new chart plotter and charts.

■ Night-vision cameras increase safe-
ty. Handheld and fixed-mount thermal 
imaging cameras from FLIR and IRIS 
allow you to run more safely at night. 
These cameras read the different in 
temperature between the water and 
floating objects—like boats or people—
and let you see those images through 
the cameras. Prices on these cameras 
are continually dropping, plus the hand-
helds are useful on land as well.

■ Enhance audio fun through more 
powerful units. A number of manufac-
turers and dealers offer stereos and 
speakers that are specially designed 
to take the rigors of the marine envi-
ronment. Look for systems that have 
compatible ports for iOS and Android 
devices. Also be sure any new unit you 

are considering is NMEA 2000-compli-
ant, meaning you can get audio control 
on your MFD screen.

■ Connect music devices to the boat’s 
sound system via Bluetooth. Just about 
every new music storage device and 
player has Bluetooth connectivity nowa-
days, but it makes sense to be sure by 
reading the product literature, as there 
are still some less expensive audio sys-
tems on the market that are not Blue-
tooth-enabled.

■ VHF radio upgrades are worth it. 
Having a working VHF radio onboard 
your boat is a must, but today’s new 
radios offer much more than just the 
usual channels. Fully waterproof, these 
new units are loaded with additional 
features such as GPS. In addition, fixed-

mount radios now have 
Digital Selective Calling 
(DSC). With DSC, a radio 
can send and receive digi-
tally encoded distress calls 
on channel 70, and if your 
radio is connected to a GPS, 
the distress call also will 
include the precise latitude 
and longitude of the vessel.

■ Use Sea Tow’s Auto-
mated Radio Check service. 
Don’t forget to try this out 
to ensure your VHF is in 
working order. The Auto-
mated Radio Check Service 
uses one of VHF Channels 
24, 26, 27, 28. Simply tune 
your radio to the proper 
channel for your commu-
nity (available at seatow.
com/tools-and-education/
automated-radio-check), 
conduct a radio check as 

you normally would, and upon releas-
ing the mic, the system will replay your 
transmission, letting you hear how you 
sound.

■ Replace old wiring. If your boat 
has a few years on it, it’s a good idea to 
replace all the back-end wiring for your 
electronic instruments in order to elimi-
nate this as a potential source of failure. 
It is a shame to see expensive electron-
ics fail because of a wiring problem.

■ Download the Sea Tow App. Avail-
able for iPhone and Android devices, 
the Sea Tow App is the No. 1 boating 
accessory to keep with you at all times. 
It’s a powerful navigation app, weather 
app, tides app, and an emergency call 
service app, all for free. ■

Update your marine electronics for safety and fun on the water
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The Sea Tow Foundation, a nonprofit 
organization dedicated to boating safety 
and education, offers the following list 
of 10 tips for boating with kids. 

1. Life jackets save lives: Be sure all 
kids on board are wearing a life jacket 
whenever the boat is moving. This is 
not just sound advice; it’s the law. The 
U.S. Coast Guard requires that all chil-
dren younger than 13 must wear a Coast 
Guard-approved life jacket while the 
vessel is being operated unless the child 
is below deck or in an enclosed cabin.

2. Make sure the jacket fits: Chil-
dren’s life jackets come in different sizes 
appropriate to the child’s body weight. 
Make sure you have one that fits each 
child onboard, and that the kids haven’t 
outgrown their life jackets over the win-
ter. Infant life jackets have a strap that 
runs between the legs and extra flota-
tion behind the head to ensure the baby 
floats face up at all times. Keep an extra 
child’s life jacket or two on hand in case 
a friend comes along.

3. No exceptions: Kids often com-
plain about having to wear their life 
jackets on board. Get them “invested” 
in theirs by letting them pick it out for 
themselves. Make sure the life jacket 
fits the child properly, both for comfort 
and safety’s sake. Be a good role model. 
If the kids see you wearing your life 
jacket, they’ll be more likely to wear 
theirs.

4. Safety starts in the parking lot: 
Get the kids in the habit of putting on 

sunblock, a hat and their life jacket even 
before you walk down to the boat. That 
way, they’ll be protected if they acciden-
tally tumble off the dock into the water.

5. Keep everything “shipshape”: 
When you board the boat, have every-
one stow their gear and any water toys 
away neatly. Be sure there are no loose 
lines, mops, buckets, etc. on deck that 
someone might trip over.

6. Pre-cruise check: The adult who 

is driving the boat should give the kids 
a safety lesson before leaving the dock. 
Make it a point to tell them that there 
can only be one captain, and it’s impor-
tant to follow his or her orders quick-
ly and quietly. Set a few basic rules, 
including: No running or sitting on the 
side rails, foredeck, aft sunpad or swim 
platform when the boat is under way.

7. First mate: Kids will get a bigger 
kick out of a boat trip if you make them 

your first mate. Before you leave, show 
them where you’re going on a chart. 
While under way, have them keep a 
lookout for marker buoys. Teach older 
kids how to work the chart plotter and 
find your GPS coordinates.

8. Radio check: Be sure everyone 
knows how to operate the boat’s VHF 
radio in case of an emergency. A good 
way to practice is to call Sea Tow’s 
Automated Radio Check service. This 
free service not only shows the kids 
how to key the microphone and talk 
over the VHF, it also lets you be sure 
the radio is in good working order. 
To find the Automated Radio Check 
VHF channel in your boating area, visit 
http://www.seatow.com/boating-safety/
automated-radio-checks.

9. Tow for two: When you tow kids 
behind the boat on inflatable water 
toys, water skis or a wakeboard, be sure 
to designate an adult or teen to be the 
official watcher, keeping his or her eyes 
on the towed rider at all times. Teach 
the kids hand signals they can use to tell 
you to speed up, go slower or stop. Be 
sure they wear their life jackets while 
skiing, boarding or riding.

10. Places, please: Give the kids 
assigned seats on the boat while dock-
ing, so that they don’t accidentally block 
the driver’s view. Make sure they know 
to keep their fingers and toes inside 
during this process!

 These basic guidelines will help you 
ensure everyone stays safe on board. 
But the most important tip for your 
family boating adventure is this: Have 
fun out there. ■

Ten tips to make boating with children safe, fun
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Children need to wear a life jacket whenever the boat is moving.
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Online course teaches boaters weather basics
BOATUS

For boaters, sailors or anglers, know-
ing the forecast and understanding the 
weather can mean the difference between 
smooth, sunny sailing or slogging through 
uncomfortably rough seas.

“Weather for Boaters,” a new online 
course from the United States Power 
Squadrons and the BoatUS Foundation, 
aims to teach boaters the basics of weather 
and forecasting so they can recognize and 
prepare for storms coming their way, inter-
pret cloud formations and wind shifts, 
learn when to prepare for lightning and 
thunderstorms and more. 

“‘Weather for Boaters’ follows the tradi-
tions of USPS to prepare boaters to make 
informed decisions on the water.” said 
Robert Baldridge, chief commander, US 

Power Squadrons.
The course is an easy-to-follow boater’s 

guide to forecasting, winds and storms that 
will help any boat owner decide when it’s 
time to go out, head back in or seek cover. 
Included is an understanding of weather 
elements such as air masses, fronts and 
winds, storms, squalls and fog. The infor-
mation also helps boaters know the early 
signs of changing weather and how to use 
a barometer and weather map. The course 
can also help race committees reduce risk. 

Additional USPS/BoatUS Foundation 
online learning courses such as “Partner in 
Command,” which is great for first mates; 
and “Boating on Rivers, Locks and Lakes” 
are also available. 

The United States Power Squadrons 
is a nonprofit, educational organization 
dedicated to making boating safer and 

more enjoyable through teaching boaters 
courses and seminars covering dozens of 
topics. To date, more than 4 million boaters 
have taken a USPS course or seminar.

The partnership with the BoatUS Foun-
dation aims to increase the accessibility 
to boating education courses by tapping 

into the foundation’s expertise at present-
ing engaging and effective course mate-
rials for online study at home. United 
States Power Squadrons have more than 30 
advanced courses and seminars taught by 
local squadrons that will be made available 
online in the next two to three years.  n

What springtime boat buyers need to know
BOATUS

With the newest boat-buying season 
kicked off, springtime customers are on 
the prowl. The nation’s largest recreation-
al boating advocacy and services group, 
Boat Owner Association of the United 
States (BoatUS), has some must-do tips 
before you sign on the dotted line.

n The Internet is your friend and foe: 
Of course it’s always good to research a 
boat you’re considering online first. While 
the Internet is not always 100 percent 
accurate, you may learn about serious 
problems other owners have had. Check 
owners group chat boards or online boat-
ing, fishing or cruising discussion groups 
for the kind of boat you’re looking at. 

BoatUS has the only national consum-
er complaint database for boats as well, 
searchable by members. Also be aware 
of Internet scams if you’re buying online. 
Any whiff of something odd and you 
should proceed with caution.

n Always get a professional marine 
survey: Surveys will uncover potential 
problem spots and can help with price 
negotiations. On a boat with expensive 
engines or generators, a separate engine 
survey could save huge headaches later. 
Make any purchase contingent on the sur-
vey. For a list of accredited surveyors, visit 
BoatUS.com/surveyors.

n Take the boat on a sea trial: You 
wouldn’t buy a car without taking it for a 
drive, and you should treat buying a boat 

the same way. It doesn’t matter whether 
it’s 16 feet or 60 feet.

n Give yourself some reasonable pro-
tections: Make sure that any deposit is 100 
percent refundable if any contingencies 
such as a survey, financing or insurance 
are not met. Get it in writing. If there is a 
warranty or promise to fix something as 
part of the sale, get it in writing. Did we 
say get it in writing?

n “Who am I talkin’ to?”: Before getting 
too serious about a boat, verify that the 
owner (or brokerage/consignor) has the 
title and registration on hand. Any liens 
will have to be paid before transferring 
title. n

— BoatUS has additional resources at 
BoatUS.com/guide, including a free buy-
ing guide and boat evaluation checklist.
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Springtime boat buyers need to take care of a 
few key things first before they consider a boat 
purchase, according to Boat Owners Association 
of The United States.
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John Crowe and John Giglio run com-
peting businesses that defied every stereo-
type coming off the assembly line of eco-
nomic disasters during the Great Reces-
sion — their businesses did better, not 
worse, when times were hard.

That may be why Mr. Crowe, manager of 
the Carefree Boat Club at Cape Harbour in 
Lee County’s watery Cape Coral, with sis-
ter locations at 
Port Sanibel and 
elsewhere in the 
state and coun-
try, doesn’t mind 
telling this joke 
(which often 
isn’t a joke):

Q u e s t i o n : 
What are the 
two best days in 
a boater’s life?

Answer: The 
day he (or she) 
buys a boat, and the day he sells it.

“Our business is designed to prove that 
wrong,” he explains.

Carefree and other boat clubs offer simi-
lar terms and conditions: the Southwest 
Florida Boat Club based in Marco Island 
and Naples, for example, or Mr. Giglio’s 
Freedom Boat Club with 100 locations 

across the country, including 16 situated on 
the southwest coast between Marco Island 
and Bradenton. They invite members to 
put down a one-time fee and monthly dues 
to use the club’s boats anytime, at no addi-
tional costs to themselves except for fuel.

Mr. Giglio, the franchisor for the Free-
dom Boat Club nationwide and the owner, 
president and CEO of the company’s 
Southwest Florida clubs, opened a brand-
spanking-new club site on the Caloosa-
hatchee River in fort Myers, close to Char-
lotte Harbor and the Gulf of Mexico, last 
week. He explained his business goal this 
way:

“When a new member comes aboard we 
give them hands-on boat training, we teach 
them the rules of the road and we make 
them comfortable. They know how to 
handle a boat; they know the regulations.”

Mr. Crowe operates with similar care for 
the club member at Carefree.

“Every new member goes through a 
training period of a minimum of four 
hours, to make sure they understand the 
marking systems, the waterways, the safety 
equipment, everything. And for boaters 
who don’t have experience, we’ll give them 
all the additional training they need to 
operate a boat.”

“The second part is this,” explains Mr. 
Giglio: “We try to provide a hassle-free 
boating experience.”

Hence the clubs’ monikers, “Freedom” 
and “Carefree.”

“If your starter goes out, that’s $800 — 
but you don’t have to pay a penny of it,” 
says Mr. Crowe. 

You don’t have to pay insurance. If the 
boat breaks down, you don’t have to pay 
the sometimes significant towing fee to 
get back off the water. You don’t have to do 
anything, for the most part, except boat — 
a verb that for some boaters doesn’t mean 
simply float around and have fun; it can 
also mean maintaining, laboring over and 
worrying. 

 But not at these clubs.
“When a member makes a reservation 

and comes to the club, we have a boat 
ready,” explains Mr. Giglio. “A dockmaster 
grabs their stuff, gets them on the boat, 
they go through the checkout, and they 
have all the equipment from a safety stand-
point that they need.

“Then they head out for the day. On the 
way back in, they contact the dock, and 
the dockmaster is standing dockside. They 
don’t even have to fuel the boat. We have 

Whatever the economic climate, boat clubs manage to boom

Hassle-free boating

CROWE
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Boats and yachts at Naples Bay marina after sunset
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The Carefree Boat Club at Cape Harbour.
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fuel flow meters so we charge them right 
at the dock.”

The upfront language on the website for 
the Southwest Florida Boat Club, with sites 
on Marco Island, in Naples and in Bonita 
Springs, sums it all up as if even breathing 
in and out or walking down the street were 
no more difficult than taking out a boat:

“Boats require an endless amount of 
upkeep, docking and storage fees, insur-
ance fees, repair bills, and cleaning duties. 
Being a member of the Southwest Florida 
Boat Club, you will get to enjoy our boats 
and also not take on any of the expenses or 
hassles that owning a boat brings on.”

The Naples location of the Southwest 
Florida Club — at Dock’s on Fifth Avenue 
near Tin City — advertises two offshore 
boats and 12 Hurricane deck boats, includ-
ing a 22-foot Sea Hunt center console with 
a 225 horsepower motor, and Hurricane 
“fun decks” and “sun decks” and jet skis, 
kayaks and paddle boards.

In any of these clubs, members may 
reserve and use any boats in any sister 
locations.

At Freedom, for example, that creates 
a lot of opportunity: the company has 16 
locations up and down the coast with a 
fleet of about 450 boats, says Mr. Giglio 
— any of which are available to all club 
members at any of those locations.

“We have a wide variety,” he notes. 
“Boats from 17 to 25 feet: sailboats, deck 
boats, pontoon boats, bow riders…”

They’re clean, well-maintained, and new 
or mostly new boats, too. Each boat, he 
explains, is turned over for a new model 
every three years, which means at any one 
time a third of the fleet is new.

Not only that, but Freedom and Carefree 
both allow members to make arrange-
ments in other cities with clubs four or 
five times a year at no extra cost — Tampa 
and Miami, for example. Boston, Chicago, 
or L.A., depending on the club.

And the clubs work to make sure boats 
are available, by having enough boats.

“We don’t let our boats-to-members 
ratio go above 10 to 1,” says Mr. Crowe. 
Which pretty much insures availability all 
the time.

There are other amenities, too, for mem-
bers: Some clubs will prepare food for 
members reserving a boat. They’ll supply 
the boat with ice or bait for those taking 
out a fishing boat (inshore fishing, near-
shore fishing or offshore fishing, with 
models available for all).

That leaves the question of cost.
For some boaters — especially those 

with tools, time and the knowledge and 
ability to make their own fixes and do their 
own repairs, including on the water when 
something breaks down — boat clubs 
aren’t worth it for working people.

“If you’re rich and you don’t  want to 
deal with a boat, it’s fine,” says ardent 

boater Kent Cary, a longtime firefighter 
and U.S. Army veteran who was trained as 
a mechanic in the service, and can likely 
fix anything, anywhere.

“But if you’re a normal working person, 
it’s highway robbery,” he adds, describ-
ing his aversion to membership fees and 
monthly costs.

“So you pay all this money and they put 
the boat in the water for you, and then 
they wash it and put it away for you. I 
don’t see an average person doing that, 
especially if you can buy your own boat 
on say a 20-year loan, and you’re paying 
about $60 a month.”

But many people can’t or don’t want to 
spend the time fixing boats, or maintain-
ing them. At a club, they don’t have to.

“Members pay a one-time entry fee to 
get into the club: it’s $5,900 at Freedom,” 
says Mr. Giglio. “There are different plans, 
but the full plan is the most popular, that’s 

$279 a month, the monthly fee. That cost 
is fixed for the customer for the rest of 
their lives. As our price increases, which 
it does every year, theirs does not.”

At Carefree, Mr. Crowe explains that 
the upfront fee is $4,995 for a three-year 
commitment of $299 per month, or $1,000 
less than that — $3,995 — for a five-year 
commitment, at $299 per month.

But he adds what may be music to a 
consumer’s ear: “I always have promo-
tions available.”

And the likelihood is that these clubs 
will remain in place and ready to serve 
boaters who don’t like hassles through 
thick and thin.

That’s what happened during the Great 
Recession, even when Lee County’s home 
foreclosure rates were the highest in the 
nation, explains Mr. Giglio.

“In 2010 and 2011, our business abso-
lutely took off,” he recalls. 

“People couldn’t get financing for boats 
anymore — the recession decimated the 
boating industry, in general. They used to 
use home equity lines to buy boats, but 
that went away.

“So people were losing homes, selling 
existing boats they couldn’t afford and 
that made it easier to be part of a boat 
club.

“There are no credit checks, there’s no 
bank financing, it’s a reasonable fee and a 
fixed fee… so who is our biggest competi-
tor?”

It’s not another boat club, he says.
“It’s time. Whether you’re younger or 

older, when you look at the ease of boat 
clubs and see how much more time our 
members spend on a boat, as opposed to 
getting it ready and cleaning it and main-
taining it, you can see why they like us.”

Perhaps for boat clubs, therefore, time 
is not only the biggest competitor, but the 
biggest friend. ■

Freedom Boat Club Dockmaster Bill Blascoe
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Preparation critical for responsible boat owners
BOATUS

In the weeks after hurricanes or other 
major storms strike, orphaned boats can 
litter streets, block traffic and interfere 
with access by emergency vehicles, and 
sailboat masts snagged in overhead wires 
can delay the return of much-needed 
electrical power. 

Keeping boats contained in storms 
facilitates  recovery efforts on every front. 
“The more boats you have in the way of 
recovery or needing salvage after a hur-
ricane, the longer the delay in returning 
to normal,” said Scott Croft,  BoatUS vice 
president public affairs.

With the Atlantic Hurricane season 
starting Sunday, June 1, BoatUS offers 
boat owners, public and private mari-
na operators, boat club and community 
resiliency managers free information on 
preparing boats, marinas and boat clubs 
at the online BoatUS Hurricane Tracking 
and Resource Center (BoatUS.com/hur-
ricanes). Included are:

1. The easy-to-download, print, post 
and share “BoatUS Tips for Protect-

ing Boats in Hurricanes” (www.BoatUS.
com/hurricanes/tipsheet) is a basic two-
page primer on hurricane prep for all 
boaters in a hurricane state. 

2. “Boater’s Guide to Preparing Boats 
and Marinas for Hurricanes” (www.Boa-
tUS.com/hurricanes/assets/pdf/swhurr_
prep_guide.pdf) is the boaters guide on 
Hurricane prep 101, and has more details 
on protecting your boat and a marina. 

3. “What Works: A Guide to Prepar-
ing Marinas, Yacht Clubs and Boats for 
Hurricanes” (www.BoatUS.com/hurri-
canes/assets/pdf/hurr_prep_guide.pdf) 
is a helpful resource for community 
resiliency managers, local government, 
marina and boat club staff that focuses 
on facilities.  Local emergency manag-
ers, marina or club fleet operators can 
also download a sampling of marina 
hurricane preparation plans to see how 
their local marinas compare, learn about 
the value of strapping down boats stored 
ashore, and view features on why some 
marinas fare better than others.

When a storm approaches, BoatUS.
com/hurricanes also has up-to-the-min-

ute storm tracking tools with live satel-
lite images, as well as checklists for what 
to do before and after a hurricane strikes.

Much of the information provided 
comes from BoatUS and its Marine 

Insurance Catastrophe (CAT) Team, a 
national leader in hurricane prepared-
ness that has over 30 years of storm 
salvage experience. Go to BoatUS.com/
hurricanes for more. ■

Don’t let scammers sink 
your boat transaction

BOATUS

It’s not uncommon for boat buyers and 
sellers to get ripped off, says the Boat Own-
ers Association of The United States. The 
national boater advocacy, safety and services 
group outlines the top boat-selling scams 
reported to its Consumer Protection Bureau 
and offers some ways to greatly improve 
your chance of a smooth sale or purchase — 
and when to walk away. 

Getting a cashier’s check or money for 
more than asking price: Anytime a buyer 
offers to pay more for the asking price of the 
boat your are selling — run away. Today, it’s 
easy for criminals to print counterfeit bank 
checks, and by the time your bank figures 
out the loss, the bad guys are far away, and 
you will be liable for the lost funds. Always 
contact the financial institution on which 
the check was drawn to verify the account, 
but don’t dial the phone number printed on 
the check, if possible. The amount of the 
bank check should also match in numerals 
and words, and the account number should 
not be shiny in appearance. Official checks 
are generally perforated on at least one side. 

A twist on the same for the electronic 
age: Recently, PayPal has become a target 
for scammers. A phony buyer again asks 
to send substantially more than the asking 
price. Later, you get a fake confirmation 
email from PayPal with your user ID for 
more than the agreed purchase price — with 

instructions from the buyer advising you 
to send the extra money to a shipper. The 
scam can seem even more legit — if you 
refuse, you may receive additional fake email 
notices from PayPal threatening to close 
your account if you don’t transfer the extra 
money as per your “agreement.” 

An escrow service scam: A bogus seller 
advertises a boat on a website at a low, but 
not scam-worthy price. When the scammer 
finds a buyer, they will tell them to use a 
legitimate-sounding, yet fictitious escrow 
service, such as GoogleMoney.com. But once 
the funds are transferred, you’ll never hear 
from the seller again. It’s wise to use an 
escrow service for a long-distance purchase, 
but be very cautious with escrow services 
you’re not familiar with, and go with estab-
lished providers such as eBay’s Escrow.com.  

Email red flags that mean you may be 
taken for a ride: Poor grammar, spelling 
and language use; no phone number for the 
buyer/seller; generic references (ex. “mer-
chandise”) to the boat being sold; changing 
names and locations in emails; a buyer who 
shows no interest in haggling over price or 
seeing the boat firsthand; a buyer or seller 
who has no interest in discussing titling or 
verifying the boat’s Hull Identification Num-
ber (HIN). ■

 
— For a free buying and selling guide 

for boaters, go to www.BoatUS.com/con-
sumer.

COURTESY PHOTO

Boat Owners 
Association of The 
United States has 

some tips for both 
buyers and sellers on 

how to avoid being 
targets of scams.
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At Marine Towing and 
 Salvage of Southwest Florida 

 we are proud to serve the boating 
community, as the Boat Owners  

Association of The United States (BoatUS) 
licensed marine assistance provider in 

Southwest Florida.

TowBoatUS Cape Coral, Marine Towing and 
 Salvage of S.W. Florida, offers marine 
 assistance towing, fuel delivery, part 

 delivery, jump starts, contract towing,  
marine salvage, diving services, and  

contract oil pollution clean-up services.

239.945.1664  
www.TowBoatUSCapeCoral.com

C O SMO S P I Z Z A N A P L E S .C OM

LOCATED IN THE HEART OF NAPLES JUST A HALF MILE NORTH OF 5TH AVENUE SOUTH

536 Tamiami Trail North, Naples

239-262-8181

LU N C H DI N N E R T O - G 0 C AT E R I NG

The Finest in Authentic 
  & Inspired Italian Cuisine

A slice of Italy
in the heart of Naples.

Now Open on the 
Naples Pier

Visit Us on the Naples Pier



THANK YOU FOR MAKING US #1

Thank you for making us #1 in the nation 2012, 2013, 2014, and 2015. We personally invite 

you to visit our absolutely stunning, waterfront location next to Tin City, or call us today!  

Thank you for your support.

YOUR SUPPORT

OUR SUCCESS

www.marinemax.com/naples

MarineMax Naples Yacht Center

1146 6th Avenue South  |  Naples, FL 34102  |  1 (888) 761-0293





THE MOORINGS
Martinique Club #601
Larry Roorda 239.860.2534
Web ID 216014261 $2,000,000

THE MOORINGS
398 Windward Way
Patricia Patterson 239.595.8414
Web ID 216014250 $2,795,000

OLD NAPLES
596 6th Avenue North
Debron Fowles 239.826.6655
Web ID 216012001 $3,295,000

Experience what is truly one of the finer Old Naples homes south of the Beach Club! Designed 
by renowned Naples architect Jerry De Gennaro and built to the exacting standards of Frontier 
Custom Homes, this luxury four-bedroom, four-full- and two-half-bath residence has the quality, 
features and specifications to meet the requirements of the most discerning buyer.

OLD NAPLES
137 1st Avenue North
Peter Reppucci 239.595.6500
Web ID 216002674 $6,850,000

MARCO ISLAND
55 North Barfield Drive
Jim/Nikki Prange-Carroll 239.642.1133
Web ID 216014454 $1,350,000
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 18,700 associates 

835 offices worldwide 

63 countries and territories globally 

35 Premier Sotheby's International Realty locations

THE VILLAGE | 239.261.6161
4300 Gulf Shore Boulevard North, Suite 100

Naples, FL 34103

BROAD AVENUE | 239.434.2424
390 Broad Avenue South

Naples, FL 34102

FIFTH AVENUE | 239.434.8770
500 Fifth Avenue South, Suite 505

Naples, FL 34102

MARCO ISLAND | 239.642.2222
760 North Collier Boulevard, Suite 101 

Marco Island, FL 34145

ESTUARY SALES CENTER | 239.261.3148
1220 Gordon River Trail

Naples, FL 34105

THE GALLERY | 239.659.0099
4001 Tamiami Trail North, Suite 102

Naples, FL 34103 

RENTALS | 239.262.4242
5020 Tamiami Trail North, Suite 120
Naples, FL 34103

VANDERBILT | 239.594.9494
325 Vanderbilt Beach Road
Naples, FL 34108

MERCATO SALES CENTER | 239.594.9400
9123 Strada Place, Suite 7125
Naples, FL 34108

BONITA SPRINGS | 239.948.4000
27400 Riverview Center Boulevard, Suite 4
Bonita Springs, FL 34134

SANIBEL | 239.472.2735
2341 Palm Ridge Road
Sanibel, FL 33957

CAPTIVA | 239.395.5847
11508 Andy Rosse Lane
Captiva, FL 33924

PREMIERSOTHEBYSREALTY.COM

625 Rudder Road
Karen Van Arsdale 239.860.0894
Web ID 215059683 $3,650,000

4233 Gordon Drive
Michael G. Lawler 239.261.3939
Web ID 215001052 $14,500,000

La Maison Club #113
Debbi/Marty McDermott 239.564.4231
Web ID 215070511 $463,500

3750 Rum Row
Tom Gasbarro 239.404.4883
Web ID 216004706 $22,950,000

240 Cuddy Court
Michael G. Lawler 239.261.3939
Web ID 216008267 $4,995,000

Admiralty Point #204
Larry Roorda 239.860.2534
Web ID 216011870 $950,000

LIVE LIKE A LOCAL

RENTNAPLES.COM  |   239.262.4242 

From beachfront homes and majestic 

estates to cozy cottages and resort-style 

retreats, allow us to match you with a 

rental that far exceeds home ±  know 

what it means to live like a local.

Page 2
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3600 Nelsons Walk
Karen Van Arsdale 239.860.0894
Web ID 215038183 $18,900,000

4100 Rum Row
Karen Van Arsdale 239.860.0894
Web ID 215063307 $19,500,000

Admiralty Point #310
Larry Roorda 239.860.2534
Web ID 215072441 $1,295,000

708 Springline Drive
Michael G. Lawler 239.261.3939
Web ID 215045151 $995,000

615 Harbour Drive
Catherine McAvoy 239.370.2539
Web ID 216007399 $1,100,000

3003 Crayton Road
Michael G. Lawler 239.261.3939
Web ID STOU110315IHE $3,650,000

625 Rudder Road
Karen Van Arsdale 239.860.0894
Web ID 215059683 $3,650,000

3200 Gordon Drive
Lisa Tashjian 239.259.7024
Web ID 215032365 $6,500,000

La Maison Club #204
Heather Hobrock 239.370.3944
Web ID 216014406 $472,000

1351 Spyglass Lane
Michael G. Lawler 239.261.3939
Web ID SCHI121715IHE $11,900,000

4233 Gordon Drive
Michael G. Lawler 239.261.3939
Web ID 215001052 $14,500,000

Del Mar #406
Frank Duggan 239.734.0397
Web ID 216008427 $429,000

La Maison Club #113
Debbi/Marty McDermott 239.564.4231
Web ID 215070511 $463,500

3800 Gordon Drive
Virginia/Randy Wilson 239.450.9090
Web ID 215066454 $10,999,000

2805 Leeward Lane
Michael G. Lawler 239.261.3939
Web ID COLE092515IHE $7,250,000

1501 Ixora Drive
Michael G. Lawler 239.261.3939
Web ID 215073380 $4,995,000

999 Spyglass Lane
Karen Van Arsdale 239.860.0894
Web ID 215064888 $5,375,000

2670 Treasure Lane
Karen Van Arsdale 239.860.0894
Web ID 215039837 $3,895,000

3750 Rum Row
Tom Gasbarro 239.404.4883
Web ID 216004706 $22,950,000

240 Cuddy Court
Michael G. Lawler 239.261.3939
Web ID 216008267 $4,995,000

Commodore Club #504
Sharon Kaltenborn 239.248.1964
Web ID 215054495 $619,000

Admiralty Point #204
Larry Roorda 239.860.2534
Web ID 216011870 $950,000
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699 Fairway Terrace
Debron Fowles 239.826.6655
Web ID 215039640 $1,799,000

PREMIER SOTHEBY'S 
INTERNATIONAL REALTY
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Bayview Estates #1-A
Michael G. Lawler 239.261.3939
Web ID 216005664 $1,495,000

La Mer #1406
Michael G. Lawler 239.261.3939
Web ID 216002842 $1,495,000

Windsor #402
Fahada Saad 239.659.5145
Web ID 216006364 $11,950,000

Esmeralda on Eighth #101
Paul Graffy 239.273.0403
Web ID 215041283 $2,445,000

1190 Wahoo Court
Techrin Hijazi Carbary 239.250.8688
Web ID 216001073 $1,399,999

464 9th Avenue South
Debbi/Marty McDermott 239.564.4231
Web ID 215066763 $2,195,000

726 1st Avenue North
Krista Fraga 239.877.6745
Web ID 215067286 $2,699,000

860 8th Street South
Pat Duggan/Rhonda Dowdy 239.213.7445
Web ID 215067778 $2,700,000

Park Shore Landings #232
Amy Becker/Leah Ritchey 239.272.3229
Web ID 216005790 $990,000

Colonade #1201
Virginia/Randy Wilson 239.450.9090
Web ID 215066605 $695,000

Colonade #1403
Michael G. Lawler 239.261.3939
Web ID 215062821 $795,000

Monaco Beach Club #302
Christine Jones 239.404.9900
Web ID 216002467 $1,299,500

Surfsedge #806
Gordie Lazich 239.777.2033
Web ID 215062854 $1,449,000

840 17th Avenue South
Karen Van Arsdale 239.860.0894
Web ID 216001738 $7,250,000

4021 Gulf Shore Boulevard North
Gilman/Hamilton/Briscoe 239.213.7463
Web ID 216013442 $2,495,000

336 1st Avenue North
Peter Reppucci 239.595.6500
Web ID NAPL110515IHE $4,799,000

2360 Kingfish Road
Fahada Saad 239.659.5145
Web ID 216013081 $3,650,000

561 Palm Circle East
Michael G. Lawler 239.261.3939
Web ID 215062101 $2,795,000

575 3rd Street North
Cindy Thompson 239.860.6513
Web ID 215060027 $6,250,000

713 Nathan Hale Drive
Michael G. Lawler 239.261.3939
Web ID 216000868 $3,495,000

481 21st Avenue South
Bill Frantz 330.329.0077
Web ID 215013041 $7,999,000

665 Fountainhead Way
Ira Guzzardo 917.574.3297
Web ID 215032675 $4,100,000

Aria #501
Barbi Lowe/Trish Lowe Soars 239.216.1973
Web ID 216006279 $3,900,000

700 Old Trail Drive
Vanya/Dimo Demirev 239.565.0550
Web ID 215051045 $1,540,000

308 Neapolitan Way
Barbi Lowe/Trish Lowe Soars 239.216.1973
Web ID 213024991 $4,600,000

Le Parc #703
Michael G. Lawler 239.261.3939
Web ID 216005655 $5,250,000

PREMIERSOTHEBYSREALTY.COM

Naples Square #414
Linda Piatt 239.269.2322
Web ID 216013452 $795,000
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255 Mermaids Bight
Michael G. Lawler 239.261.3939
Web ID 216002894 $3,995,000
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L'Ambiance #104
Linda Roberts 239.450.2864
Web ID 216014294 $499,900

Mansion La Palma #103
Leah Ritchey/Amy Becker 239.289.0433
Web ID 215005497 $989,000

Trieste #606
Gilman/Hamilton/Briscoe 239.213.7463
Web ID 215069960 $2,549,000

Toscana #204
Leah Ritchey/Amy Becker 239.289.0433
Web ID 213025019 $1,395,000

Trieste #306
Gilman/Hamilton/Briscoe 239.213.7463
Web ID 215069670 $2,295,000

Toscana #1702
Leah Ritchey/Amy Becker 239.289.0433
Web ID 215070147 $2,695,000

Windsor #402
Fahada Saad 239.659.5145
Web ID 216006364 $11,950,000

Egrets Walk #104
Friley Saucier 239.293.3532
Web ID 216006610 $405,000

Arielle #101
Dina L. Moon 239.370.1252
Web ID 215062929 $429,000

Pebble Creek #104
John D'Amelio 239.961.5996
Web ID 216005954 $725,000

Trieste #1106
Gilman/Hamilton/Briscoe 239.213.7463
Web ID 214024952 $2,695,000

716 Pine Creek Lane
Pat Duggan/Rhonda Dowdy 239.213.7445
Web ID 215058219 $1,395,000

363 Carlton Place
Jane Darling 239.290.3112
Web ID 216014732 $1,395,000

St. Raphael #206
Craig Jones 239.825.6857
Web ID 215072867 $1,298,000

St. Laurent #1205
Wil Bedard 239.961.2710
Web ID 215072546 $1,625,000

713 Nathan Hale Drive
Michael G. Lawler 239.261.3939
Web ID 216000868 $3,495,000

1328 Wood Duck Trail
John D'Amelio 239.961.5996
Web ID 215060328 $2,300,000

Seville #111
Dina L. Moon 239.370.1252
Web ID 215073246 $529,000

9771 Niblick Lane
Leah Ritchey/Amy Becker 239.289.0433
Web ID 215057445 $4,150,000

9277 Troon Lakes Drive
Terri Moellers 239.404.7887
Web ID 216014085 $755,000

PREMIERSOTHEBYSREALTY.COM

703 Willowwood Lane
Beth McNichols 239.821.3304
Web ID 216012369 $1,795,000

Biltmore #1502
Gilman/Hamilton/Briscoe 239.213.7463
Web ID 216013177 $4,399,000

9281 Troon Lakes Drive
Linda Roberts 239.450.2864
Web ID 216014566 $865,000
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1100 Cooper Drive
Joanne MacLeod 239.272.7679
Web ID 215059680 $475,000

4913 Berkeley Drive
Cheryl Turner 239.250.3311
Web ID 216001580 $499,000

107 Trinidad Street
Cynthia Corogin 239.393.6747
Web ID 215052402 $859,500

Lesina #1203
Michael/Maureen Joyce 239.285.6275
Web ID 214070599 $628,000

2130 Curtis Street
Fahada Saad 239.659.5145
Web ID 214052852 $807,840

3560 1st Avenue NW
Jane Bond 239.595.9515
Web ID 215072439 $949,000

405 Rosemeade Lane
Bordner/Hurvitz 239.560.2921
Web ID 215016941 $975,000

14749 Cranberry Court
ML Meade 239.293.4851
Web ID 215029224 $419,000

644 Lambton Lane
Cheryl Turner 239.250.3311
Web ID 216001361 $399,900

Rialto #202
Vince Colace 239.260.3333
Web ID 214055500 $416,000

Legacy #1004
Jacquie Lewisy 239.227.3070
Web ID 215053008 $429,900

2225 13th Street North
Ann Marie Shimer 239.825.9020
Web ID 215063514 $449,500

6737 Bent Grass Drive
Michelle Thomas 239.860.7176
Web ID 215043403 $524,000

7743 Martino Circle
John D'Amelio 239.961.5996
Web ID 215035065 $519,500

18318 Royal Hammock Boulevard
Brock/Julie Wilson 239.821.9545
Web ID 214050444 $499,000

1025 Michigan Avenue
Fahada Saad 239.659.5145
Web ID 216009383 $569,000

Avellino Isles #3302
Patrick O'Connor 239.293.9411
Web ID 215056230 $599,000

152 Carica Road
Sue Black 239.250.5611
Web ID 216002529 $2,299,000

63 Eugenia Drive
Sue Black 239.250.5611
Web ID 215044394 $2,199,000

632 Hickory Road
Agnes Zak 239.287.8036
Web ID 215065300 $1,250,000

5110 Starfish Avenue
Erik David Barber 323.513.6391
Web ID 216007459 $2,995,000

4453 Club Estates Drive
Michelle Thomas 239.860.7176
Web ID 215042182 $3,290,000

Mariners Cove #C-203
Steve Smiley 239.298.4327
Web ID 215059461 $450,000

7938 Founders Circle
Michelle Thomas 239.860.7176
Web ID 215057227 $459,900

L'Ermitage #B-28
Fahada Saad 239.659.5145
Web ID 215072387 $2,290,000

1234 Gordon River Trail
Melissa Williams 239.248.7238
Web ID 214000494 $7,495,000

Lancaster Square #8-804
Debbi/Marty McDermott 239.564.4231
Web ID 216013324 $609,000

Lesina #2002
Michelle Thomas 239.860.7176
Web ID 216014360 $589,000
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Di Napoli #102
Gordie Lazich 239.777.2033
Web ID 216004573 $425,900

8047 Wilfredo Court
ML Meade 239.293.4851
Web ID 216014418 $549,000
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2559 Avila Lane
Fahada Saad 239.659.5145
Web ID 216013289 $1,385,000

2641 Sorrel Way
Fahada Saad 239.659.5145
Web ID 216007727 $920,000

2242 Silver Palm Place
Fahada Saad 239.659.5145
Web ID 215021968 $1,116,250

1302 Noble Heron Way
Melissa Williams 239.248.7238
Web ID 215070811 $1,895,000

L'Ermitage #B-28
Fahada Saad 239.659.5145
Web ID 215072387 $2,290,000

1395 Great Egret Trail
Jamie Dockweiler 239.216.3753
Web ID 215014781 $6,125,000

1473 Anhinga Pointe
Melissa Williams 239.248.7238
Web ID 209007441 $4,200,000

1315 Noble Heron Way
Sam Heitman 239.537.2018
Web ID 215025837 $2,618,000

1268 Osprey Trail
Sam Heitman 239.537.2018
Web ID 215025838 $6,495,000

1234 Gordon River Trail
Melissa Williams 239.248.7238
Web ID 214000494 $7,495,000

1347 Noble Heron Way
Sam Heitman 239.537.2018
Web ID 215018649 $2,345,000

2919 Indigobush Way
Fahada Saad 239.659.5145
Web ID 215068796 $2,945,000

1372 Great Egret Trail
Sam Heitman 239.537.2018
Web ID 215068568 $4,950,000
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Marketed exclusively by

Each of f ice is independently owned and operated THE LUTGERT COMPANIES
239.594.9400  |  residencesatmercato.com

Villas & single-family homes priced from $1,325,000

Sotheby’s International Realty® and the Sotheby’s International Realty logo are registered service marks used with permission. Each office is independently owned and operated. Equal Housing Opportunity. Home and community information, including pricing, included features, terms, availability and amenities, are subject to 
change, prior sale or withdrawal at any time without notice or obligation. Drawings, photographs, renderings, video, scale models, square footages, floor plans, elevations, features, colors and sizes are approximate for presentation purposes only and may vary from the homes as built. Home prices refer to the base price of the 

house and do not include options or premiums, unless otherwise indicated for a specific home. Nothing on our website should be construed as legal, accounting or tax advice.

MODELS NOW OPEN: Noon – 5 p.m.

PREMIER SOTHEBY'S 
INTERNATIONAL REALTY

BE WELL  ADDRESSED TM
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7395 Monteverde Way
Terri Moellers 239.404.7887
Web ID 215059073 $795,000

305 Henderson Court
Jim/Nikki Prange-Carroll 239.642.1133
Web ID 215055001 $1,690,000

5939 Barclay Lane
Dave Urness 239.273.0971
Web ID 215050001 $910,000

10462 Vanderbilt Drive
Amy Kodak 239.877.6319
Web ID 216013237 $1,495,000

Residences III #406
Suzanne Ring 239.821.7550
Web ID 216000189 $1,325,000

11861 Hedgestone Court
John D'Amelio 239.961.5996
Web ID 216005821 $1,425,000

Strada #7510
Mary Kavanagh 616.957.4428
Web ID 215046920 $1,699,000

Grande Geneva PH 1
Frank Pezzuti 239.216.2445
Web ID 215066766 $1,895,000

7445 Acorn Way
Jenn Hite 239.233.2030
Web ID 215041499 $535,900

1015 Silverstrand Drive
Lee Leatherwood 239.877.8861
Web ID 216013091 $425,000

Woodbridge #M-206
Helayne Frankel 239.293.7802
Web ID 216007280 $465,000

14692 Glen Eden Drive
Bordner/Hurvitz 239.560.2921
Web ID 216014124 $689,900

South Seas #1408
Darlene Roddy 239.404.0685
Web ID 215024382 $525,000

8130 Lowbank Drive
Claudia Vitulich 216.470.5500
Web ID 216013033 $699,000

Residences III #902
Pam Parsons 239.404.3475
Web ID 215056592 $1,149,000

2117 Mission Drive
Dave/Ann Renner 239.784.5552
Web ID 215058347 $999,000

16838 Cabreo Drive
Jutta V. Lopez/Al Lopez 239.659.5113
Web ID 215056485 $968,000

5946 Amberwood Drive
Sandra McCarthy-Meeks 239.287.7921
Web ID 216004455 $1,149,900

795 Waterside Drive
Michelle Thomas 239.860.7176
Web ID 214056883 $4,925,000

Ventana #B-502
Gilman/Hamilton/Briscoe 239.213.7463
Web ID 215062973 $1,295,000

13323 Rosewood Lane
Vanya/Dimo Demirev 239.565.0550
Web ID 215045706 $3,750,000

4448 Wayside Drive
Joanne MacLeod 239.272.7679
Web ID 216005639 $2,350,000

12956 Bald Cypress Lane
Trish Lowe Soars/Barbi Lowe 239.213.7227
Web ID 216002489 $2,195,000

13601 Pondview Circle
Fahada Saad 239.659.5145
Web ID 216005904 $4,388,400

28921 Cavell Terrace
Valerie Bee 239.398.3055
Web ID 215047931 $7,400,000

685 93rd Avenue North
Roxanne Jeske 239.450.5210
Web ID 216005579 $739,900

771 Amber Drive
Larry Caruso 239.394.9191
Web ID 215051062 $729,000

373 Mallory Court
Friley Saucier 239.293.3532
Web ID 216007447 $795,000

3108 Strada Bella Court
Tatyana Sallee 239.293.5017
Web ID 215072811 $949,000

The Strada #5511
Susan Gardner 239.438.2846
Web ID 215072833 $825,000

4688 Oak Leaf Drive
Steve Allison 239.776.8160
Web ID 215062852 $1,699,000

Aqua #210
John D'Amelio 239.961.5996
Web ID 215053610 $3,850,000
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Beachmoor #701
Amy Becker/Leah Ritchey 239.272.3229
Web ID 215059789 $1,750,000

336 Oak Avenue
Ann Marie Shimer 239.825.9020
Web ID 215054679 $1,895,000

781 Caxambas Drive
Cathy Rogers 239.821.7926
Web ID 214064647 $1,125,000

Sea Winds #906
Helga Wetzold 239.821.6905
Web ID 215047628 $759,000

791 Caxambas Drive
Cathy Rogers 239.821.7926
Web ID 214065017 $875,000

426 Spinnaker Drive
Larry Caruso 239.394.9191
Web ID 216012249 $1,550,000

305 Henderson Court
Jim/Nikki Prange-Carroll 239.642.1133
Web ID 215055001 $1,690,000

South Seas #M3
Michelle Thomas 239.860.7176
Web ID 215021857 $399,000

Beach View #F-101
Cathy Rogers 239.821.7926
Web ID 216012924 $359,000

South Seas #A701
Lura Jones 239.370.5340
Web ID 215057604 $389,900

911 Ruby Court
Larry Caruso 239.394.9191
Web ID 215057731 $418,900

South Seas #1408
Darlene Roddy 239.404.0685
Web ID 215024382 $525,000

449 Willet Avenue
Whitney Brown/Jillian Smith 239.404.7109
Web ID 216007190 $3,500,000

Mansions #S-3
Barbi Lowe/Trish Lowe Soars 239.216.1973
Web ID 216006750 $2,450,000

900 Whiskey Creek Drive
Jim/Nikki Prange-Carroll 239.642.1133
Web ID GRIL082015IHE $2,650,000

1078 Blue Hill Creek Drive
Larry Caruso 239.394.9191
Web ID 215007111 $1,850,000

1281 Mimosa Court
Cynthia Corogin 239.393.6747
Web ID 215066518 $1,700,000

1470 Caxambas Court
Helga Wetzold 239.821.6905
Web ID 214062838 $3,195,000

795 Waterside Drive
Michelle Thomas 239.860.7176
Web ID 214056883 $4,925,000

1287 6th Avenue
Vince Colace 239.260.3333
Web ID 215046438 $629,700

Villas at Waterside #201
Michelle Thomas 239.860.7176
Web ID 216013146 $589,000

1215 6th Avenue
Larry Caruso 239.394.9191
Web ID 215059324 $569,000

1211 Blue Hill Creek Drive
Jim/Nikki Prange-Carroll 239.642.1133
Web ID 215056079 $650,000

771 Amber Drive
Larry Caruso 239.394.9191
Web ID 215051062 $729,000

478 Willet Avenue
Debron Fowles 239.826.6655
Web ID 216011484 $3,590,000

820 South Barfield Drive
Paul Strong 239.404.3280
Web ID 215056710 $7,495,000

South Seas Club #1711
Helga Wetzold 239.821.6905
Web ID 216013057 $769,000

Royal Marco Point #457
Cathy Rogers 239.821.7926
Web ID 216014497 $775,000
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Morningside #202
Roxanne Jeske 239.450.5210
Web ID 216000326 $374,900

Menaggio #101
Brock/Julie Wilson 239.821.9545
Web ID 215046799 $519,000

Cascada #102
Michelle Thomas 239.860.7176
Web ID 215014927 $369,900

Montreux #103
Lura Jones 239.370.5340
Web ID 215045545 $419,000

3299 Hyacinth Drive
Michelle Thomas 239.860.7176
Web ID 215054932 $817,000

8540 Bellagio Drive
ML Meade 239.293.4851
Web ID 215056754 $849,000

10209 Ginger Pointe Court
Roxanne Jeske 239.450.5210
Web ID 215066311 $710,000

28603 Pienza Court
Roxanne Jeske 239.450.5210
Web ID 216013557 $599,000

Navona #704
Valerie Bee 239.398.3055
Web ID 215022085 $635,000

28568 Via D Arezzo Drive
Shirlene Elkins 239.777.9574
Web ID 215054328 $784,000

17160 Scout Camp Road
Stephanie Bissett 239.292.3707
Web ID 216007718 $1,395,000

3480 Fiddlehead Court
Anthony Gatto 239.913.9722
Web ID 215045100 $790,000

26450 Doverstone Street
Samantha Aybar 239.450.6831
Web ID 216000806 $568,500

8508 Bellagio Drive
Lura Jones 239.370.5340
Web ID 215046898 $910,000

7656 Mulberry Lane
Michelle Thomas 239.860.7176
Web ID 215016276 $895,000

9294 Chiasso Cove Court
Michelle Thomas 239.860.7176
Web ID 214051526 $849,000

3848 Mahogany Bend Drive
Michelle Thomas 239.860.7176
Web ID 214063355 $974,900

Wedgewood I #202
Ryan Batey 239.287.9159
Web ID 215042260 $209,000

8608 Majorca Lane
Michelle Thomas 239.860.7176
Web ID 216005832 $985,000

250 6th Street West
Fern Ritacca 239.405.6210
Web ID 215067017 $1,999,000

22130 Shallowater Lane
Fern Ritacca 239.405.6210
Web ID 215038728 $1,425,000

22541 Glenview Lane
Anthony Gatto 239.913.9722
Web ID 215034495 $950,000

10771 Isola Bella Court
Yola Zapiec 239.848.6693
Web ID 215062670 $3,150,000

16910 Captiva Drive
Jane Reader Weaver 239.850.9555
Web ID 214043066 $4,295,000

234 Barefoot Beach Boulevard
Lisa Tashjian 239.259.7024
Web ID 215010546 $3,995,000

7622 Mulberry Lane
ML Meade 239.293.4851
Web ID 216012882 $749,000

3526 Heron Glen Court
Coburn/Umscheid 239.825.3470
Web ID 216002499 $519,000

Cherry Oaks #202
Michelle Thomas 239.860.7176
Web ID 215058103 $430,000

21740 Arenga Lane
Yola Zapiec 239.848.6693
Web ID 216006871 $359,900

Cherry Oaks #201
Lura Jones 239.370.5340
Web ID 215070233 $548,900

10067 Idle Pine Lane
Roxanne Jeske 239.450.5210
Web ID 215055092 $1,049,000
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21706 Brixham Run Loop
Michael Patton 239.994.7770
Web ID 216013352 $305,000

10131 Northsilver Palm Drive
Bryan Marshburn 239.908.7160
Web ID 216004489 $279,900

Pointe #104
Jacquie Lewisy 239.227.3070
Web ID 216006567 $289,000

21554 Misano Drive
Anthony Gatto 239.913.9722
Web ID 215066641 $315,000

Morningside #202
Roxanne Jeske 239.450.5210
Web ID 216000326 $374,900

Esperia South #504
Harriet Harnar 239.273.5443
Web ID 215072359 $758,900

Sandpiper #1511
Jane Gruenhagen 239.450.6437
Web ID 216007437 $279,000

Bay Pointe #202
Umscheid/Coburn 239.691.3541
Web ID 215070278 $399,900

1242 Anhinga Lane
Brooke Brownyard 239.281.4179
Web ID 215043002 $525,000

16440 Oakview Circle
Pat Moore 239.233.1808
Web ID 215040515 $415,000

Blind Pass #F106
Brooke Brownyard 239.281.4179
Web ID 215053323 $495,000

13830 Sophomore Lane
Vanya/Dimo Demirev 239.565.0550
Web ID 215054762 $649,900

17160 Scout Camp Road
Stephanie Bissett 239.292.3707
Web ID 216007718 $1,395,000

23224 Oakglen Lane
Roxanne Jeske 239.450.5210
Web ID 216005416 $514,000

3458 Marbella Court
Coburn/Umscheid 239.825.3470
Web ID 216005432 $489,000

28521 Highgate Drive
Roxanne Jeske 239.450.5210
Web ID 215071501 $445,000

Oak Hammock #201
Roxanne Jeske 239.450.5210
Web ID 215064721 $515,000

26450 Doverstone Street
Samantha Aybar 239.450.6831
Web ID 216000806 $568,500

Waterford #2001
Ryan Batey 239.287.9159
Web ID 216012688 $189,995

Waterford #1702
Ryan Batey 239.287.9159
Web ID 216011487 $159,900

Polynesian Villas #149
Umscheid/Coburn 239.691.3541
Web ID 216007484 $135,000

26183 Countess Lane
Elizabeth McCrank 239.571.1705
Web ID 216003884 $199,900

Wedgewood I #202
Ryan Batey 239.287.9159
Web ID 215042260 $209,000

3675 West Gulf Drive
Tisha Lestorti 239.233.9622
Web ID 215060584 $3,300,000

13911 Blenheim Trail Road
Vanya/Dimo Demirev 239.565.0550
Web ID 215066502 $2,000,000

17840 Palm Creek Drive
Shirlene Elkins 239.777.9574
Web ID 214060638 $1,750,000

11530 Paige Court
Stephanie Bissett 239.292.3707
Web ID 214064002 $3,780,000

16910 Captiva Drive
Jane Reader Weaver 239.850.9555
Web ID 214043066 $4,295,000

14761 Laguna Drive
Jacquie Lewisy 239.227.3070
Web ID 216006095 $499,000

4913 SW 20th Place
Debron Fowles 239.826.6655
Web ID 215067660 $694,000

2815 SE 22nd Place
Stephanie Bissett 239.292.3707
Web ID 216012700 $899,000

3371 Creekview Drive
Jacquie Lewisy 239.227.3070
Web ID 215027605 $1,099,000
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We are not just a network. 

A TRUE GLOBAL BRAND.

 18,700 ASSOCIATES

835 OFFICES WORLDWIDE

63 COUNTRIES AND TERRITORIES GLOBALLY

35 PREMIER SOTHEBY'S INTERNATIONAL REALTY LOCATIONS

PREMIERSOTHEBYSREALTY.COM  |  877.539.9865



8 OFFICES SERVING ALL 
OF SOUTHWEST FLORIDAWEEKLY

Call 866-657-2300
#1 Century 21 in the state of fl orida

CLYDE

VISIT WWW.C21SUNBELT.COM TO VIEW ALL AVAILABLE LISTINGS!

Beautiful 3/2 Custom Pool Home in Bonita Lakes
Lake View home located in the gated community of Bonita
Lakes. Home offers 3 bedrooms plus a den , and 2 1/2
baths. $589,000
1-866-657-2300 800BS061820.

BONITA SPRINGS

Amazing 3 Bed +Den, 3 Bath Pool Home in
Bonita Lakes
Resale In Bonita Lakes, walk into this beautiful Saranac model.
3 bed + den and 3 bath gourmet kitchen $579,900
1-866-657-2300 800BS007800.

BONITA SPRINGS

Minutes To The River
3/2 pool & spa. Yacht Club, nice water views and many
upgrades. $550,731
1-866-657-2300 800CC072550.

CAPE CORAL

Fully Furnished Gulf Access Home
Enjoy gorgeous views on wide canal & short boat ride to
river. 3/2 home w/screen lanai, heated pool, & more! A
must see! $539,000
1-866-657-2300 800CC043817.

CAPE CORAL

Spacious Riverfront Condo
This is the one! Over 2500 sq.ft. 3 bedrooms all with
ensuites, plus a large office. Spacious open concept
kitchen. $499,500
1-866-657-2300 800CC001615.

CAPE CORAL

Cape Harbour - 3 Bedroom - Never Lived In
3 bed/2bath corner unit.  Stainless appliances, tile & car-
pet.  Amazing views. Enjoy all that Cape Harbour has to
offer. $479,000
1-866-657-2300 800CC010067.

CAPE CORAL

Reflection Lakes Beauty
3 bedroom/3 bathroom courtyard style, cabana pool
home. 2 car garage/lakefront lot. Gated community with
clubhouse. $474,900
1-866-657-2300 800NA004926.

NAPLES

Stunning Waterfront Pool Home
Amazing Landscaping! Western facing lanai with built in
grill, terrazzo flooring, main area has porcelain & hard-
wood! $474,900
1-866-657-2300 800CC064086.

CAPE CORAL

Mariner's Cove Downtown Naples
2/2 ground floor unit. Dock & covered assigned parking.
View of mangroves, Gordon River and landscaped area.

$459,000
1-866-657-2300 800NA006525.

NAPLES

Fantastic Yacht Club Location
Location, Location, Location. Minutes to the river by boat,
4/3 with pool,  dock and 2 tiki huts. $449,900
1-866-657-2300 800CC050136.

CAPE CORAL

Gulf Access Cape Coral Pool Home
Own a slice of paradise with this 3/2 pool home. One
bridge, Gulf access, 2 boat lifts, private spa. $435,000
1-866-657-2300 800CC058586.

CAPE CORAL

Wonderful Gated Community Home
Large 4 bedroom 3 full bath pool home. Formal dining
room, eat in kitchen with a large pantry. $429,000
1-866-657-2300 800PI064361.

ST. JAMES CITY

1.3 Acre Corner Lot in Summerwood
Very private location and no mandatory HOA fees. 2
master suites make this an ideal floor plan. Many
upgrades. $424,900
1-866-657-2300 800CC005909.

FORT MYERS

This Home is Zoned Agriculture with 1.5 Acres
A complete remodel job has been done including an all
new kitchen, new tile floors, new wood laminate floors.

$419,900
1-866-657-2300 800CC053805.

NORTH FORT MYERS

Move In Ready!!
3 bedroom 2 bath + den $399,900
1-866-657-2300 800FM065259.

FORT MYERS

Incredibly Beautiful Pool Home
Location, Location, Location -  4 bedroom 3 bath + den,
heated pool, 3 car garage gated community. $399,900
1-866-657-2300 800FM067717.

FORT MYERS

Island Living at Its Best!
Large 3 bedroom 2.5 bath condo in the south end of
the island. Completely furnished, great partial view of
the bay. $395,000
1-866-657-2300 800PI066189.

ST. JAMES CITY

All The Bells and Whistles
This beautiful home in Banyan Bay has all the bells &
whistles, with over $85,000 in upgrades! $395,000
1-866-657-2300 800CC072839.

FORT MYERS

3 Bed, 3 Bath Pool Home In Gated Verandah
Community
Large master area, open floor plan, garage and lanai
extended, many upgrades, overlooking lake. $385,000
1-866-657-2300 800BS066627.

FORT MYERS

Unique Waterfront Gulf Access Home
Upstairs master suite with screened balcony offers
great water views, 3 bedrooms 2 bath, boat house
with davits. $379,000
1-866-657-2300 800PI067456.

ST. JAMES CITY

MARCH 2ND 2016

23476 Sanabria Loop 23464 Sanabria Loop
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Premier Town & River Pool Home
Renovated & remodeled, offers a terrific 2,800 sq.ft. floor
plan & upgrades throughout. $374,900
1-866-657-2300 800CC009170.

FORT MYERS

2 Bed 2 Bath Beauty Estero CC
Beautiful 1 bedroom,  2 bath + den. $359,900
1-866-657-2300 800FM064464.

FORT MYERS

Sailboat Access, Minutes To The River
Beautiful 2/2 pool home is move in ready! Park your sail-
boat, cruiser, or fishing boat in the backyard! $329,995
1-866-657-2300 800CC073431.

CAPE CORAL

3,013 Of Living Area in SW Cape!
Huge 2 story house, fully remodeled, 4 bedroom, 3 bath-
room, pool home. very nice, huge master suite, tons of
closet space. $329,900
1-866-657-2300 800CC041195.

CAPE CORAL

Gated Island Acres
Beautiful 3 bedroom 2 bath pool home in exclusive gate
community, formal dining, living and family rooms, private
lake . $325,000
1-866-657-2300 800PI044190.

ST. JAMES CITY

Islands at Three Oaks - Pool Home
Beautiful 3 bedoom, 2 bath pool home with lake view.
1866 sq.ft.  Split plan.   Vaulted ceilings. $324,000
1-866-657-2300 800FM012127.

FORT MYERS

4 Bed Pool Home/Fenced Corner Lot/3 Car
Garage
3 car garage with a workbench and work area, large fenced in
backyard, oversized pool with sundeck. $309,987
1-866-657-2300 800CC011679.

CAPE CORAL

Gulf Access Pool Home
Move in condition 3/2 gulf access pool home. Fenced
yard. Newer roof. 10K lift. Oversized lanai. $309,000
1-866-657-2300 800CC019432.

CAPE CORAL

2 Bed 2 Bath Single Family
A beautiful 2 bed 2 bath with a million dollar view.

$295,000
1-866-657-2300 800FM011498.

FORT MYERS

Lake View Home in Maplewood Neighborhood
What a dream home!! Beautiful lake view from the tiled
lanai of this true 3 bedroom, 2 bath home. $289,900
1-866-657-2300 800FM005713.

NAPLES

Welcome To Paradise!
You will feel like you are on vacation in this 4 bed 2 bath 1
car garage Pool home. Lots of room here with over 2200
sq.ft. $285,000
1-866-657-2300 800CH220245.

PORT CHARLOTTE

Large 3/2 Pool Home on 1 Acre Near Center
of Town
Are you looking for a large 3 bed pool home with an even larg-
er yard? This home has what you are looking for. $285,000
1-866-657-2300 800LE052865.

LEHIGH ACRES

Three Oaks 3 Bed/3 Bath on Cul-de-Sac
Spacious home with vaulted ceilings, split plan,
remodeled kitchen with granite counter tops, stainless
steel. $279,900
1-866-657-2300 800FM006196.

FORT MYERS

Beautiful Pool Home in Burnt Store Village
Lovely pool home on a private cul-de-sac surrounded by
privacy. 3/2/2 w/laundry room. Well maintained, ready for
new owner! $275,000
1-866-657-2300 800LE013385.

PUNTA GORDA

Gulf Access Waterfront View
What a view from this Cornwallis home w/10,000lb lift
& a 3/2/1 in one of the city's most popular areas!
Heated pool. $269,900
1-866-657-2300 800CC056327.

CAPE CORAL

Only 4 Bedroom House In Gated Community
This is a steal for the price 4 bed 2 bath home in the
gated community of Westminster Golf & Tennis Club.
Low HOA Fees. $265,900
1-866-657-2300 800BS057670.

LEHIGH ACRES

3/2/2 Pool Home in Burnt Store Isles
Affordable rice in desirable Burnt Store Isles. A bit of TLC
will make this a dream home! $249,894
1-866-657-2300 800CH202728.

PUNTA GORDA

3 Bedroom 2 Bath 1.59 Acre Home
3 bedroom 2 bath home for sale in the Golden Gate
Estates Naples FL.   1.59 acres, fireplace, 1 car
garage. $249,500
1-866-657-2300 800NA068294.

NAPLES

A Must See!!
A must see!! This spacious 3 bedrooms, plus den, sepa-
rate living room and family room, pool home. $239,900
1-866-657-2300 800LE070287.

LEHIGH ACRES

Fairway Bends Villa
Loved and well care for. $239,900
1-866-657-2300 800FM004966.

FORT MYERS

Gulf Access Waterfront Under $250K
You can't beat this lovely 3 bed, 3 bath home in North Ft.
Myers for only $239,000. Great views of mangroves-
hurry! $239,000
1-866-657-2300 800CC012707.

NORTH FORT MYERS

Top Floor 2/2-Garage Updated Veranda-
Great View
This 2/2 upper Veranda with garage and great view is located
in Kelly Greens Championship Golf Club. $229,900
1-866-657-2300 800FM006413.

FORT MYERS

Beautiful Corner Lot in Sought After
Country Club Area
Schedule your showing to see this beautiful 4 bedroom 2.5 bath
home. This home was completely renovated in 2014. $229,900
1-866-657-2300 800CC064758.

CAPE CORAL

Gulf Access  in Cape Coral
1 bridge access to river.  Well maintained 3/2 split floor
plan.  New roof in 2010. $225,000
1-866-657-2300 800FM061672.

CAPE CORAL

17871 Bermuda Dunes Drive

17721 Castle Harbor Dr

OPEN 
SUN 1-4

OPEN 
SUN 1-4
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CALL 866-657-2300 TO SCHEDULE YOU

Gated Riverfront Home w/Deeded Boat Slip
Experience the most luxurious riverfront home at an
affordable cost. Exclusive gated community\with million
dollar view $224,983
1-866-657-2300 800FM011916.

FORT MYERS

Meticulously Maintained 4/2/2 Pool Home
Begin the New Year in a meticulously maintained 4 bed
2 bath 2 car garage pool home in the Heart of Port
Charlotte. $224,900
1-866-657-2300 800CH219713.

PORT CHARLOTTE

Rare Find In The Villas
This 3 bedroom pool home sits on an over sized lot,
boasting over 1800 sq.ft. of screened in outdoor living!

$219,900
1-866-657-2300 800CC068291.

FORT MYERS

Discover Beautiful Bella Casa
Ground floor unit on the lake!   3/2 with garage.  Built
2007!! $219,000
1-866-657-2300 800FM011718.

FORT MYERS

2 Bed Split Floor 2nd Floor Condo in Center
of North Naples
Ideally located in North Naples close to shopping, enter-
tainment, beaches and outdoor activities! $199,000
1-866-657-2300 800FM012763.

NAPLES

Legends Golf Community, Bundled Golf & Social
Legends Golf & CC in Ft. Myers is a golfers paradise! Built
from '99-'05 by Lennar Homes. 18 hole Championship
course. $194,995
1-866-657-2300 800BS026907.

FORT MYERS

Executive Condo In Positano Place
1/1 Ground floor unit is fully furnished and ready to go.
Pool, clubhouse, & lake views. Gorgeous decor! Low
fees. $189,000
1-866-657-2300 800NA012562.

NAPLES

Large Family Home
This 3 bedroom 2 bath pool home has over 2300 sq.ft. of
living space. Split floor plan, open kitchen with center
island. $184,000
1-866-657-2300 800CH220418.

PORT CHARLOTTE

Florida Style!!! Single Family Home
Lehigh Acres home in a corner lot built in 2006, fenced
backyard, lush landscape including Royal Palms and Sabal
Palms! $179,900
1-866-657-2300 800FM002404.

LEHIGH ACRES

Very Nice 4/2/2 In NW Cape Coral
Hard to beat this 4 Bedroom home. New carpet, tile,
fresh paint, and new landscaping. Can't build it for this
price. $174,900
1-866-657-2300 800CC053046.

CAPE CORAL

1st Floor Condo - Gulf Access
2 bed/2 bath waterfront condo.  Community pool, spa/bbq
area. Extra storage unit outside. Boat dockage. Convenient
location in SW Cape. $169,900
1-866-657-2300 800CC005184.

CAPE CORAL

1st Floor Veranda Condo with Excellent View
This 2/2/1 condo is located in Kelly Greens Golf and
Country Club with championship golf! $164,900
1-866-657-2300 800FM002366.

FORT MYERS

Gulf Access
Boater's delight 10 minutes to Wiggins Pass and Barefoot
Beach. $159,900
1-866-657-2300 800FM053758.

NAPLES

2/2 Condo with Golf Course View
Ground floor unit w/screened lanai. Great view of fairway.
Furniture negotiable. $159,000
1-866-657-2300 800NA011204.

NAPLES

Great Opportunity 3/2
Ready for a new family featuring roll down accordion
storm shutters, computer station/desk, large kitchen
w/breakfast bar. $154,900
1-866-657-2300 800CC011156.

CAPE CORAL

Ready To Move In
3 bedroom 2 bath 2 car garage single family home.
Spacious dead end street. A Must See! $150,000
1-866-657-2300 800LE003254.

LEHIGH ACRES

Don't Miss This Opportunity!
A one time deal! This 3 bed, 2 bath house plus den and
carport includes tile floors, beautiful wooden cabinets and
more! $149,995
1-866-657-2300 800BS049646.

FORT MYERS

Great Cape 3/2 Starter Home
Centrally located & includes fenced yard, large living
room & separate dining room, tiled lanai, & storm
shutters. Wow! $149,900
1-866-657-2300 800CC010786.

CAPE CORAL

Lovely 3/2 with Den
Tastefully decorated home with great kitchen and new
dishwasher, screened lanai and 2 car garage near SR
82. $144,900
1-866-657-2300 800LE012936.

LEHIGH ACRES

Great Location
Lovely 3 bedroom 2 bath home with 2 car garage,
close to everything. Complete with tenant who will stay
or move. $139,900
1-866-657-2300 800LE002677.

LEHIGH ACRES

Income Producing Vacation Rental or Home
Sweet Home
Sought after Cross Creek Condo with all the touches you need!
Newer A/C, upgraded kitchen, neutral decor, waterfront.$129,500
1-866-657-2300 800FM012662.

FORT MYERS

Hard to Find
Top Floor end unit. $127,500
1-866-657-2300 800FM013071.

FORT MYERS

12935 Violino Lane #106

777 Walkerbilt Rd #15
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 www.C21SUNBELT.com

Southwest Florida

Signature Collection 
             A SELECTION OF EXEMPLARY HOMES.

Call 866.657.2300 
A NAME YOU CAN TRUST TO SELL YOUR HOME
BARBARA M. WATT FOUNDED CENTURY 21 SUNBELT REALTY IN 1984

BARBARA M. WATT
WWW.C21SUNBELT.COM

Flamingo Bay- Owner Financing
Community boat ramp with gulf access and community
pool, 2 bedroom 1-1/2 bath doublewide perfect for the
fisherman. $125,000
1-866-657-2300 800PI060796.

ST. JAMES CITY

Great Starter Home or Investment Property
Great starter home or Investment Property! 4 bedroom,
nice neighborhood, good condition for this price.

$120,000
1-866-657-2300 800FM070059.

FORT MYERS

2/2/2 w/Possible 3rd Bedroom
Ceramic tile, upgraded tile, plenty of room for a pool.

$119,900
1-866-657-2300 800CH218410.

PORT CHARLOTTE

Stunning Seven Lakes Golf Community
Light and bright!!  Mrs. Clean lived in this updated condo!
Turnkey furnished! $107,000
1-866-657-2300 800FM005638.

FORT MYERS

2 Bed 1 Bath  Incredible w/Major Renovations
Located minutes from Edison Mall, Lee Tran, Fort
Myers High School! Quick access to US-41 and much
more. $99,900
1-866-657-2300 800FM004093.

FORT MYERS

2007 Townhouse in Cape Coral
2 bedroom, 2.5 bath, island kitchen with breakfast nook,
community pool, and screened balcony. $99,900
1-866-657-2300 800CC067971.

CAPE CORAL

Sail Boat Water-Retirement Heaven
Charming, well maintained mobile home on 2 corner lots.
Furnished, move-in ready! $94,900
1-866-657-2300 800CH213800.

PORT CHARLOTTE

Well Maintained 55+ Community
Great location! 4/2 double wide manufactured home in
Cape Sable Lakes. Large living room, full size laundry,
ramp. $85,000
1-866-657-2300 800NA063544.

NAPLES

One of a Kind Gulf Front Home
Beautiful 5 bedroom gulf front home. New upgrades
throughout entire home w/attention to detail through-
out. $3,200,000
1-866-657-2300 800CC057373.

FORT MYERS BEACH

Stunning Canal Home
Breathtaking views of the bay!  Watch sea life & shrimp
boats!  Superb location!   Open floor plan. $1,775,000
1-866-657-2300 800FM032841.

FORT MYERS

Custom Built
Over 3400 sq.ft. gulf access home with private media
room. 3 bed & 3 bath with all top of the line features.

$895,000
1-866-657-2300 800CC038451.

CAPE CORAL

Riverfront Estate Home in Verandah
Custom built, riverfront estate home located on one of
the most desirable lots in Verandah. Enjoy the sunset.

$879,000
1-866-657-2300 800FM004441.

FORT MYERS

Fantastic Waterfront Views
Great views from every room. Elevator, granite counter
tops, stainless steel appliances 2 boat docks & more!

$850,000
1-866-657-2300 800PI065239.

ST. JAMES CITY

Direct Sailboat Access Home
Better then new construction.  Right across from Cape
Harbour Marina 3/2/2 pool home. $849,000
1-866-657-2300 800CC025565.

CAPE CORAL

Gulf Access Pool Home
Home in prestigious Whiskey Creek!  Double cul-de-sacs,
perhaps the best street in WCI. $795,000
1-866-657-2300 800FM002544.

FORT MYERS

Stunning High-End, Gulf Access Home
This 3000 sq.ft.  home has it all! Beautiful, spacious
kitchen with granite countertops and island. $749,000
1-866-657-2300 800CC028472.

CAPE CORAL

Island Estate
Island estate, horse ranch, botanical garden....it's large
enough to do all of this and more. 22 beautiful fenced
acres . $699,000
1-866-657-2300 800PI046750.

ST. JAMES CITY

Own Your Own Tropical Paradise
This immaculate 2 bedroom 2.5 bath home comes with a
7500 Lb. boat lift and is a dream home for every fisher-
man. $675,000
1-866-657-2300 800BS044296.

FORT MYERS BEACH

Tropical Paradise on Edgewater Lake
2 bed 2 bath, 200' of lake front, with access to Charlotte
Harbor.  Located on a cul-de-sac. $650,000
1-866-657-2300 800CH216378.

PORT CHARLOTTE

Beautiful 3/3 Pool Home - Gated Community
Move in ready 3/3 home w/lake view. 2520 Square Feet
w/all the extras. Custom window treatments, crown mold-
ing & more. $599,000
1-866-657-2300 800BS002382.

BONITA SPRINGS

23371 Sanabria Loop

OPEN 
SUN 1-4



Custom 
Kitchen Design
Love White? You 
Won’t Go Wrong u

Complete 
Remodel and 
Renovation 
Don’t List It.   
Love It! u

Choosing your 
Countertop
Work with our 
experienced  
design experts u

Remodel and

CORNERSTONE
march 2016

Exceeding Expectations  
SINCE 1988

C O R N E R S T O N E  B U I L D E R S  O F  S O U T H W E S T  F L O R I D A

compLete renovatIon anD remoDeL   |   Dream kItchens    
 LuxurIous bathrooms  |  cabInet refacInG   |   neW countertops

WOW You!You!
Give us the Opportunity to



28 years

      Kitchen
      heart of every household

            Cabinets
  Quality craftsmanship

      Remodel
   custom craftsmanship

Polished Granite | Marble  | Honed Granite
Soapstone  | Concrete  | Quartz | Glass |Recycled

of remodeling experience enables us to provide the best service and craftsmenship in swfl!

C o r n e r s t o n e  E x c e e d i n g  E x p e c t a t i o n s

C o u n t  t h e  m a n y 
c h o i c e s  f o r 

C o u n t e r t o p s  a t 
C o r n e r s t o n e

R e f a c i n g  P r o c e s s 

C o m p l e t e  H o m e  a n d  c o n d o 
R e m o d e l  a n d  r e n o v a t i o n

- All old doors, drawers fronts and hinges are removed

-New custom door, drawer fronts, hinges and hardware are installed

-All of the existing cabinets are laminated 
 to match your new color selection

-We use our own installers guaranteeing your complete satisfaction

lifetime WArrANty  
oN All products We mANufActure

Carpentry | Electrical
Plumbing | Closets  | Flooring



Since 1988!

Polished Granite | Marble  | Honed Granite
Soapstone  | Concrete  | Quartz | Glass |Recycled

of remodeling experience enables us to provide the best service and craftsmenship in swfl!

C o r n e r s t o n e  E x c e e d i n g  E x p e c t a t i o n s

O u r  P r o m i s e
From kitchen and bath remodeling 

to custom closets and cabinetry to 
complete home renovation, Cornerstone 

Builders of Southwest Florida can turn your 
vision for your home into reality. Pay NO deposit to 
start your project and receive a lifetime material 
warranty on all products we manufacture for as 
long as you own your home. Our dedicated team 
members are with you every step of the way, from 
the in-home consultation through completion of the 
project. Satisfying over 20,000 customers since 
1988!  Give us an opportunity to WOW YOU!

T h e r e  i s  n o t  o n e  s o l u t i o n 
f o r  o n e  s p a c e  b u t  a 

m u l t i t u d e  o f  p o s s i b l i t i e s

O u r  P r o m i s eO u r  P r o m i s eO 
From kitchen and bath remodeling 

to custom closets and cabinetry to 



 Contact one of our design centers today!

www.cornerstonebuildersswfl.com

NAPLES SHOWROOM
239-674-0560 7700 trail Blvd. N.

Monday-Saturday 10:00am to 4:00pm  Evening Appointments Available

FORT MYERS SHOWROOM
239-674-0560 14680 s. tamiami trail

Monday-Saturday 9:00am to 5:00pm  Evening Appointments Available 

Cornerstone Design Center  
Where the Celebrity Chef’s CreateWhere the Celebrity Chef’s CreateWhere the Celebrity Chef’s CreateWhere the Celebrity Chef’s CreateWhere the Celebrity Chef’s CreateWhere the Celebrity Chef’s CreateWhere the Celebrity Chef’s CreateWhere the Celebrity Chef’s CreateWhere the Celebrity Chef’s CreateWhere the Celebrity Chef’s CreateWhere the Celebrity Chef’s CreateWhere the Celebrity Chef’s CreateWhere the Celebrity Chef’s CreateWhere the Celebrity Chef’s CreateWhere the Celebrity Chef’s CreateWhere the Celebrity Chef’s CreateWhere the Celebrity Chef’s CreateWhere the Celebrity Chef’s CreateWhere the Celebrity Chef’s CreateWhere the Celebrity Chef’s CreateWhere the Celebrity Chef’s CreateWhere the Celebrity Chef’s CreateWhere the Celebrity Chef’s CreateWhere the Celebrity Chef’s CreateWhere the Celebrity Chef’s CreateWhere the Celebrity Chef’s CreateWhere the Celebrity Chef’s CreateWhere the Celebrity Chef’s CreateWhere the Celebrity Chef’s CreateWhere the Celebrity Chef’s CreateWhere the Celebrity Chef’s Create

“Proudly Sponsored By  
Cornerstone Builders of SWFL!”

“Every person we dealt with at Cornerstone was professional and courteous. 
They are all obviously well trained in their respective areas of expertise and 
enjoy what they do for a living. I would highly recommend your company to 
any and all people interested in any remodeling projects. Thank you!”

— Vicki D.

“We just finished our kitchen and are thrilled with the outcome. From 
beginning to end it has once again been a pleasure working with Cornerstone. 
It’s not too often that you hear employees tell you how blessed they are to work 
for such a great employer. We would like to thank the entire team who worked 
on our kitchen. Everyone was professional and courteous and did a fabulous 
job. We couldn’t be happier.”  

— Angela & Robert N.

CORNERSTONE
Exceeding Expectations  

SINCE 1988

Cornerstone Builders of SWFL!”

”Cornerstone’s kitchen  
design and quality was a 

professional chef’s ideal space”
— Robyn Almodover

Food Network Chopped, Winner
Cutthroat Kitchen, Winner • Hell’s Kitchen, Finalist

“I wish I could  
cook in that  

kitchen everyday!”
— Derrick Peltz

Master Chef, Finalist

“Since 1988 
your complete 
satisfaction has 
been my first and 
foremost priority”

TONY LEEBER SR.
Owner/Contractor

liceNsed ANd iNsured GeNerAl coNtrActor #cBc1253280 corNerstoNe Builders of sW floridA, iNc.

FORT MYERS

NAPLES

Gladiolus             Six Mile Cypress
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