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After a three-year hiatus, the Florida 
Fish and Wildlife Conservation Commis-
sion has reprised its Python Challenge 
for 2016, encouraging hunters to capture 
as many invasive Burmese pythons as 
possible between Saturday, Jan. 16, and 
Sunday, Feb. 14.

One of the five largest snakes on the 
planet, the python has become an increas-
ingly problematic invasive species in South 
Florida, where the state’s breeding popula-
tion resides. Though they mostly inhabit 
Everglades National Park, pythons have 
been seen all over the state and into Ala-
bama and Georgia. 

FWC challenges public to bag Burmese pythons

SEE PYTHONS, A14 

BY LINDSEY NESMITH
lnesmith@fl oridaweekly.com

COURTESY PHOTO

Burmese pythons can be identified from other 
invasive pythons in the Everglades by their 
giraffe-like markings and arrowhead-shaped 
wedge on the top of their head. 

E DERIDE THEM, DECRY THEM AND 

denounce them, and most of us 

would like to think that we are 

above them. We are talking con-

spiracy theories here, which are 

the intellectual equivalents of a 

bloody, three-car pileup on a busy high-

way.  As with a gory automobile collision, 

we are at once repelled and intrigued by 

conspiracy theories. We may hate our-

selves for slowing to catch a quick peek at 

an accident or setting aside time to read 

or speculate about the latest outlandish 

rumor, but more often than not we yield to 

our base instincts.

From JFK to 9/11 — Americans crave conspiracies. A spate of 
doctor murders with Florida ties spawns new, wild theories.

W

conspiracy theory files

■ Dr. Jeff Bradstreet was found dead in a river with a gunshot 

wound to his chest June 19. Authorities say it was a suicide but 

theorists took issue with this fi nding. The Melbourne-based physi-

cian preached controversial autism research, implicating vaccines.

■ Dr. Baron Holt died unexpectedly June 21. The 33-year-old 

chiropractor, who once practiced in Naples, was said to have 

been a vigorous athlete who was looking to “change the practice 

of health care so that we can relieve unnecessary human suffer-

ing, disease and early death,” according to his website.

■ Dr. Bruce Hedendal was found dead in his car June 21. 

The 67-year-old chiropractor out of Boca Raton was an alterna-

tive medicine practitioner and robust athlete.

■ Dr. Teresa Sievers was found murdered in her Bonita Springs 

home June 28. The 46-year-old physician focused on an “integrated 

approach to metabolic and nutritional medicine, providing solutions 

to current biomedical problems, including biomedical aging,” ac-

cording to her website. Lee County Sheriff Mike Scott said when all 

is known, books and movies will be written about the case.

Dr. Jeff Bradstreet
found dead 6.19.2015

ii erer wwitithh aa gugunsnshohot t

Dr. Baron Holt

found dead 6.21.2015

CONFIDENTIAL FLORIDA FILES

Deceased holistic doctors

Dr. Bruce Hedendal

found dead 6.21.2015
dddddddalalalalalaal Dr. Teresa Sievers

found dead 6.28.2015

BY BILL CORNWELL 

Florida Weekly Correspondent

SEE CONSPIRACIES, A8 
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COMMENTARY
The Shubert Theatre solution

No sooner had Donald Trump emitted 
his latest flatulence than my air condition-
ing went out.  

After two Boston toughs beat up a 
homeless brown immigrant and men-
tioned the candidate as their inspiration, 
Mr. Trump assumed an Aryan sneer and 
called them “passionate” Americans who 
“love this country (and) they want this 
country to be great again.” 

Suddenly, poof! He’d incapacitated my 
run capacitor (at least that’s my theory), 
shutting down the system. 

Thanks to The Donald, the tempera-
ture in my oak-shaded little home, built 
in 1932 of cypress and yellow-heart pine, 
jumped from 78 or 80 to about 88 degrees 
Fahrenheit during the day and deep into 
the sweating, subtropical night.

I love it hot, of course, because I believe 
in the redemptive power of suffering. It 
builds character, especially in my chil-
dren. That way I don’t have to.  And heat 
rhymes with eat, something Americans in 
1932 were not doing enough of (but look 
how much character they had). 

There were solutions in those days to 
both the lack of eats and the abundance 
of heat, however.

Soup lines solved problem one for 
many. That fact is now disparaged by 

a variety of well-fed conservatives as 
“socialist,” along with the president who 
championed soup lines.

As for problem two, a friend of mine, 
the writer Bill Kilpatrick, told me that 
one of the big draws at the Shubert The-
atre in New York in the 1930s was an 
“air-cooled” environment for audiences 
advertised prominently on the marquee. 
It drew them by the thousands. Big blocks 
of ice were ferried into the city and set up 
in the back of the theater. Fans were then 
aimed at the ice to blow cold air across 
the crowd. 

Since to my knowledge that was not 
the idea of President Franklin D. Roos-
evelt, it was not a “socialist” solution. It 
was a capitalist solution, which just goes 
to show you how well public and private 
enterprise can work together in times of 
eat-and-heat extremes.

At any rate, my youngest son quickly 
resisted the DTs (the Donald Trumps, of 
course) by adapting the Shubert Theatre 
solution to local conditions: Fill a Styro-
foam cooler with ice. Cut three holes in 
the lid, two smaller circles for little elbow 
chimneys of the tin kind that fit behind 
clothes dryers, and a third for a little fan. 
Fasten the chimneys into the lid so they’re 
pointing at you, place the fan facedown so 
it blows air onto the ice, and let cold-air 
contravention blast hot-air jingoism.

Then (in his case) get up the next 
morning and go off to your first day of 
eighth grade — which, fortunately, pres-
ents the opportunity for more suffering.

Unfortunately, there’s a lot more hot air 
in politics (or the eighth grade) than ice 

and coolers can handle. And some of it 
comes from the so-called left. 

Hillary Clinton, for example, appar-
ently doesn’t give a fig about maintaining 
open records for the public, either classi-
fied (we get to see them later) or not (we 
get to see them now), unless votes are at 
stake. 

Some of my critics may be delighted to 
hear me point this out, because they think 
that not only am I a biased lefty, but so are 
all reporters.

“I’ve been reading and watching poli-
tics for many decades and one thing I 
know is true: the mainstream U.S. media 
is not only liberal; it’s socialist, ‘progres-
sive’ in the extreme and any other voice 
is to be silenced and stamped out as not 
authentic,” wrote Janet Thomas last week. 
“Listen to the biggest failure to ever sit 
in this White House as he consistently 
derides, ridicules and hopes you will all 
help him destroy lil’ old Fox News.”

Wrong. Here are the words of award-
winning former investigative journalist 
Lee Melsek, addressing some of his col-
leagues. He speaks for me, as well.

“I’m puzzled, and a bit saddened, 
(after) failing to detect any outrage at all 
among some respected journalists regard-
ing Hillary Clinton’s smuggling of State 
Department records into the privacy of 
her home.

“Public records are sacred to news-
paper people. They are a vital piece in 
insuring the people’s right to know. Good 
papers have always been quick to go into 
court to protect that concept and see that 
they are not removed from access.

“In Florida, officials can go to jail for 
doing what she did. 

“I would like to know why some jour-
nalists don’t seem to believe she should 
be held to the same standard.”

I reckon my kid has enough ice for 
Hillary Clinton or Janet Thomas. But 
what about that paragon of lefty darkness, 
George Soros?

“Why don’t you talk about George 
Soros? Explain how he is the Wiz-
ard behind every Democratic move. 
The hypocrisy is ridiculous,” writes Cathy 
Alberson.

We might have to get a couple more 
coolers and fans if either Mr. Soros or Ms. 
Alberson carry on.

None of this is fair, of course — and 
a woman writing as Jeanibelle knows it. 
Responding to my last column pointing 
out that American women as a whole con-
tinue to lack equal opportunities or pay in 
this society, she offered this note: “Your 
first sentence (‘there is no such thing as 
equality’) is correct; everything else is 
conjecture... ‘Fairness,’ as is everything 
else, is totally subjective. Your training 
in ‘moral relativism’ should have taught 
you that.”

Well, no. My training in “moral relativ-
ism” has taught me that hot air is neither 
relative nor moral. It’s just hot.

So now we’re going to have to abandon 
the Shubert Theatre solution as too retro. 

Now, we’re going to have to tighten our 
belts and just get a new reinforced capaci-
tor — quickly, before The Donald opens 
his mouth again. ■
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rwilliams@floridaweekly.com
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No trophy for you

NFL quarterbacks fear Pittsburgh 
Steelers linebacker James Harrison. So 
should participation trophies, the ubiqui-
tous trinkets given to children for merely 
showing up and rounding out the rosters 
of local sports leagues.

The other day, Mr. Harrison learned 
that his sons had brought a couple of 
them home and was none too pleased: 
“I came home to find out that my boys 
received two trophies for nothing, partici-
pation trophies!”

He swiftly returned the offending 
tokens and explained himself on Insta-
gram: “These trophies will be given back 
until they EARN a real trophy. I’m sorry 
I’m not sorry for believing that everything 
in life should be earned and I’m not about 
to raise two boys to be men by making 
them believe that they are entitled to 
something just because they tried their 
best.”

Mr. Harrison can be forgiven for hav-
ing any touchy-feely sentiment wrung 

out of him by clawing his way to the top 
of the most punishing meritocracy in all 
of sports. He was signed by the Steelers 
as an undrafted rookie, got cut multiple 
times and considered quitting and becom-
ing a truck driver like his dad, until he 
finally caught on in the NFL, where they 
don’t honor you for participating. 

Most people are still with Harrison, if 
a Reason-Rupe poll from last year is to 
be believed. It found that 57 percent of 
people think only winning players should 
get trophies, putting a clear majority on 
the side of the atavistic impulse to reward 
only victory. 

The trophy has gone from exceptional 
reward for excellence, to nice gesture, 
to practically an entitlement. When a 
cash-strapped Little League in Oklahoma 
canceled its participation trophies a cou-
ple of years ago, one parent complained, 
“Thanks little league for failing my son 
and disappointing him as well.” 

Writing in The New York Times, 
author Ashley Merryman cites a South-
ern California branch of the American 
Youth Soccer Organization that dis-
tributes about 3,500 awards per season, 
with about a third of players getting two 
awards each. Local branches of the soccer 
outfit, according to Ms. Merryman, spend 

as much as 12 percent of their budget on 
trophies. 

The popular i9 youth sports league 
exemplifies the award-happy times. As a 
newspaper report explained, “To protect 
the other children’s self esteem, there are 
no MVPs. Every player is given a sports-
manship award, a participant award and a 
celebratory icon in their online i9 ‘Trophy 
Case.’“ What, no ESPY Arthur Ashe Cour-
age Awards? 

There is such a thing as winning and 
losing, and excelling and failing. It’s OK 
for kids to understand that, and in fact, if 
they don’t, they are going to be shocked 
by life. There’s no reason to try to hide 
it under a raft of automatic trophies that 
will never be as valued as something truly 
extraordinary or truly earned.

Participation — and effort — should be 
its own reward. No one gave us trophies 
when my Little League team scuffled to a 
pathetic losing season on the dusty neigh-
borhood ballfield. We participated, we 
got humiliated, and we moved on, having 
indubitably established what James Har-
rison said of his sons’ unearned trophies: 
“Sometimes your best is not enough.”  ■

— Rich Lowry is editor of the 
National Review.

OPINION
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rich LOWRY
Special to Florida Weekly

Politics on a stick

In most parts of the country, it is state 
fair time again, but not so in Florida. 

We of the endless summer have no 
need to fear an early frost and gather 
our rosebuds while we may. Plenty of 
time for that, so February seems as good 
as any month to have our state fair. 

Elsewhere, state fairs are a watershed 
moment announcing seasonal change, 
a mellowing of summer on its way to 
fall, the last blast of warm weather to 
do something mostly outdoors before 
things get seriously cold again. Yet no 
matter when a state fair appears on 
the calendar, they all share a uniquely 
American appeal that speaks to our 
inner farmer. 

Everyone finds something entertain-
ing and the price of admission is pretty 
much all-inclusive. The attractions are 
plentiful, and move along on a schedule 
like apples on a conveyor belt, and the 
smells, sounds, sights and colors hit all 
the brain’s pleasure centers. 

From the midway to the exhibition 
halls, it is a cornucopia of thrills, chills 
and hobbies gone wild. The food always 
gets the star billing. It is a chance to eat 
something so pimped out by its lack of 
nutrition it demands to be eaten, from 
a deep fried Snickers bar, to a bacon-
wrapped, macaroni and cheese cupcake. 

Then there are all the animals on 
every urbanites’ fantasy farm: horses, 
mules, cows, poultry, rabbits, pigs, sheep 
and goats; and a menagerie of the unex-
pected for the forward thinking, such as 
emus, alpacas and llamas. You wander 
from barn to shed to arena, remember-
ing what a piece of cheese or a chicken 
finger looks like before it was one. 

Still, the timing of Florida’s own state 
fair seems a bit of a shame. We seem to 
be missing all the fun just now. 

Iowa had its 11-day extravaganza in 
Des Moines this month, and what a 
show it was. It attracts a million or so 
attendees each year, “the single largest 
event in the state.” 

This could be an indication not much 
is going on in Iowa the rest of the year 
or that this is the only place in the state 
you can find anything to check off your 
bucket list. Either way, with hundreds 
of exhibitors and more than 70 bizarre 
food combinations, it is a crowd pleaser. 

This year, it had the additional draw 
of a beauty pageant for 2016 presiden-
tial hopefuls. Thirteen Republicans and 
five Democrats put on their best faces 
to schmooze the crowd. The only thing 
missing was a clone of Bert Parks and 
the state of undress typically required of 
pageant competitors. 

It hardly mattered. While it was lack-
ing in eye candy, the candidates satis-
fied our appetite for deep-fried politics 
on a stick. 

Wannabes stepped eagerly onto a 
hay-strewn “soapbox” provided by The 
Des Moines Register. Candidates had 
20 minutes to show off their political 
assets before a hoot-and-holler audi-
ence drunk on carbs. The talent show 
was the most entertaining aspect of the 
exhibition.

You might recall the last time presi-
dential candidates exposed their wares 
before this fair-going constituency: 
Republican candidate Mitt Romney 
remarked to his would-be fans, “Corpo-
rations are people, my friend. Of course 
they are.”  

This was like calling a building full 
of children the same thing as a child. 
Mr. Romney lost the popular vote 
among people who knew the differ-
ence. Though Mr. Romney failed to win 
the presidency, he won the consolation 
prize that year for “The Thing I Wish I 

Had Not Said.” 
This year, all the candidates seemed 

wary of stepping in remainders on 
their way to success. They were care-
ful to take their cues from the fair-
going crowd to appear as if they actu-
ally belonged there. They paid homage 
to the cow molded from butter, ate 
pig, sucked lemonade, took selfies and 
surfed the crowd. 

Donald Trump flew in on his Sikorsky 
copter, one of three he owns, worth $7 
million a pop. It was an “Eat my dust” 
entrance taking the luster off the com-
petition trailing him in the polls. 

He emerged from the copter, unload-
ed on his competitors, issued a ver-
bal death certificate for the American 
dream; and then, to resurrect our crest-
fallen selves, he said he has raising 
the dead in his skill sets, like a famous 
someone of 2,000 years ago, 

With a final flourish, he commanded 
a pop-up midway, free rides for the kids 
in his dream machine. 

The sideshow done, he turned and 
swept into the fair crowd as if he were 
entering Jerusalem on Palm Sunday. The 
only thing missing was the donkey, but 
it was probably in there somewhere. 

Will Rogers, who famously had little 
use for politicians of any stripe, once 
said, “You can take a sob story and a 
stick of candy and lead America right 
off into the Dead Sea.” 

The good folks in Iowa and a substan-
tial part of the Republican Party seem 
determined to prove Mr. Rogers right. ■

— Leslie Lilly is a native Florid-
ian. Her professional career spans more 
than 25 years leading major philan-
thropic institutions in the South and 
Appalachia. She writes frequently on 
issues of politics, public policy and 
philanthropy, earning national recogni-
tion for her leadership in the charitable 
sector. She resides with her family and 
pugs in Jupiter.
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PROFILES IN PARADISE
Setting the PACE for at-risk girls to achieve success

PACE Center for Girls has more than 30 
years of experience serving girls who are 
deemed at-risk for juvenile delinquency. 
Their histories include physical and sexual 
abuse, school failure, substance abuse, fam-
ily instability, poverty ... the identical risk 
factors for girls to become victims of sex 
trafficking. 

The organization began in 1985 with one 
center serving 10 girls in Jacksonville; today 
19 centers in Florida serve more than 2,000 
girls each year. PACE is now recognized as a 
national model for reducing recidivism and 
improving school success, employment and 
self-sufficiency amongst girls.

Marianne Kearns has been executive 
director of the PACE Center for Girls-Collier 
at Immokalee for five years. She has worked 
with teenage girls throughout her career and 
was with PACE for seven years prior to com-
ing to Immokalee, beginning as a program 
manager in Pasco County. She relocated to 
open the Lee County center in Fort Myers, 
where she worked as program director for 
two years before she was tapped to lead 
the Immokalee center.

“The girls are expected to show up,” she 
says about the 67 young women who are in 
the program this year. “If they aren’t with 
us, they aren’t learning. We provide a lot of 
incentives for the girls to come to the pro-
gram. We focus on the positive changes and 
accomplishments, and reward good behav-

ior. When our girls start experiencing suc-
cess, attending is not an issue.”

Marianne is the product of a military 
lifestyle. Her Vietnam veteran father was a 
career Army officer, and the family moved 
around every three years, from east coast 
to west coast and overseas. As a “military 
brat,” she says, she learned to value culture, 

diversity and so much more.
She earned a bachelor’s degree in politi-

cal science at Appalachian State University 
in Boone, N.C., and then went to Germany 
to complete a master’s degree in guidance 
and counseling at Boston University. She 
worked throughout her schooling and was 
also very involved with her sorority, Delta 

Zeta, which she credits for her skills in com-
munity service, organization, fundraising, 
public speaking and leadership Z — “all 
skills that I use in my position at PACE.”

Marianne was married in 2002 and one 
week later moved to Florida. “The marriage 
didn’t last,” she says, “but I liked Florida and 
I liked PACE, which is why I stayed.” ■

bobHARDEN
bobharden@hotmail.com

Mentor(s): While studying for my master’s degree in 
Germany, I had a wonderful professor, Mark Antonio. He 
has since passed away, but he was a gentle man with 
so much insight and compassion for human beings in 
general. Learning with him was a real joy. I also have 
enjoyed being mentored by fellow executive director from 
the PACE-Broward center, Aggie Pappas. She’s been 
with PACE for 25 years and shares those qualities Dr. 
Antonio had. 
Something your mother was always right 
about:  What goes around comes around. 
As a kid, what did you want to be when you grew 
up? A TV news anchor or a fashion designer. 
High school job: I was a chambermaid at the Ocean 
Cliff resort in Newport, R.I. 
What would you be doing if you weren’t doing 
this? I would be providing mental health services in a 
private practice. 
Guilty pleasures: Watching Phil Michelson play golf live 
at tournaments or on TV. 
One thing on your bucket list: Travel to the United 
Kingdom for the British Open. I don’t play golf. I am only 
a fan and spectator of the sport. 
Next vacation destination: To the Bahamas for a friend’s 

bachelorette party and then to Mexico for her wedding! 
Skill or talent you wish you had: I really wish I could 
surf because I love the beach. 
Best thing about kids: What I love about kids, 
especially the girls we work with at PACE, is their 
resilience. 
Something that’s been on your mind: Finding 
balance. I feel that I work around the clock, especially 
when we are gearing up for our signature fundraiser 
for PACE, Love That Dress (coming up Wednesday, 
Sept. 2, at the Naples Grande; visit lovethatdress.org for 
information). 
What makes you laugh? I am an introvert who is 
constantly thinking and processing, so when I am with 
a small group of close friends and something funny 
happens, I enjoy letting go. When you work with children 
who have experienced trauma, laughing and being able 
to laugh is important. 
What’s on your bookshelf? After Love That Dress!, 
I’m looking forward to reading “Fierce Conversations” by 
Susan Scott — preferably on a beach with one of those 
fruity drinks topped with a little pink umbrella straw.  
Something you’ll never understand: The violence 
that one human being can do to another. 

Pet peeve: Drama. 
What are you most proud of? I am proud that I have 
made a career with PACE. I am certainly not perfect, 
but I have found personal growth and value through my 
work with people, communities and our girls. We are 
implementing a national expansion strategy that is very 
exciting, and I look forward to being a part of our growth.

Favorite thing about the Paradise Coast: The sun 
and the beach. 
What the Paradise Coast really needs: More single 
men!

Talking points with Marianne Kearns
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So, no matter how much we pooh-
pooh conspiracy theories or proclaim 
them to be the province of fools and 
nut jobs, it seems as if we — as a 
society — cannot get enough of them.

Perhaps we shouldn’t feel such guilt 
when we indulge our curiosity about 
the absurd and unfathomable. It seems 
to be encoded in our DNA. Conspiracy 
theories have been around for millen-
nia, and the pages of history are littered 
with plots and intrigues that range from 
the documented (the assassinations of 
Julius Caesar and Abraham Lincoln, for 
example) to the plausible (the mur-
der of John F. Kennedy) to the fully 
imagined (such as the beliefs 
that the Bush administra-
tion orchestrated the 9/11 
attacks or that President 
Barack Obama col-
luded with others to 
produce a fraudulent 
birth certificate or 
that extraterrestri-
als crashed a space-
ship in Roswell, 
N.M., in 1947 and the 
United States government has kept 
their little green corpses under wraps 
for almost 60 years). In essence, then, 
one man’s conspiracy theory is another 
man’s proof positive. Some of us are 
more selective in what we believe and 
demand a higher level of documenta-
tion, but all of us, experts say, do sub-
scribe to conspiracy 
theories in one form 
or the other.

“No matter what 
you believe about 
the how and why 
of the (9/11 attacks) 
on New York and 
Washington, D.C., 
it’s a conspiracy 
theory,” Dr. Mat-
thew R.X. Dentith, 
a philosopher who 
lives in New Zea-
land and has writ-
ten a book titled 
“The Philosophy of 
Conspiracy Theo-
ries,” tells Florida 
Weekly in an inter-
view conducted via 
email. “For exam-
ple, if you accept 
the official theory, 
that’s a theory about 
a bunch of plotters 
who acted in secret 
to commit a terror-
ist attack. That is a 
theory about a con-
spiracy. It just hap-
pens to be one that 
is well-accepted.”

This view that 
conspiracy theories 
can encompass the 
real as well as the 
imagined is echoed 
by another expert in 
the field, Dr. Joseph 
E. Uscinski, coau-
thor of the book, “American Conspiracy 
Theories.”

“Watergate and Iran-Contra are con-
spiracies,” says Dr. Uscinski, an asso-
ciate professor of political science at 
the University of Miami. “Sometimes 
conspiracy theories actually unearth 
information we wouldn’t have had oth-
erwise.”

Still, it is not a stretch to conclude 
that the bulk of today’s conspiracy theo-
ries involve wildly exaggerated claims 
that routinely are manufactured by link-
ing actual events to a highly speculative 
hypothesis. Once this is done, the con-
spiracy theory can be set loose on the 

Inter-
net, where it will find a recep-

tive, if limited, audience that is 
eager to confirm its own worst 

fears and prejudices. This is not to 
say that everyone who espouses a con-

spiracy theory is a pajama-clad blogger 
who operates out of the basement in his 
parents’ home. Some are learned skep-
tics asking legitimate questions about 
puzzling events.

Undoubtedly, though, the Internet 
affords almost anyone — be he erudite, 
demented or somewhere in between — 
the opportunity to spew gibberish. And 
that seems to be the case of  a recent 
conspiracy theory — rooted, at least 
in part, on the east and west coasts of 
South Florida. This particular nugget 
of web-generated lunacy posits that a 
cabal (possibly composed of and funded 
by large pharmaceutical companies and 

the U.S. Food and Drug 
Administration) is hunt-
ing down practitioners 
of alternative medicine 
and killing them. At this 
conspiracy’s core are the 
unrelated deaths of five 
health professionals. Four 
of the deaths have connec-
tions to Florida. On June 
19, a homeopathic physi-
cian who had practiced 
in Melbourne, Fla., before 
moving to Georgia, was 
found dead in what was 
ruled to be a suicide. Two 
days later, two chiroprac-
tors died unexpectedly 
and in a similar fashion in 
Boca Raton and Jackson-
ville, and then on June 29, 
a holistic physician was 
found brutally murdered 
in her home in Bonita 
Springs.

As conspiracy theo-
ries go, this is hardly in 
the same league as the 
Roswell incident or the 
9/11 coverup, but it has 
gained some traction, and 
it does provide a neat — if 
not wholly explicable — 
look at how this sort of 
stuff begins.

In the matter of the 
alternative doctors, dispa-
rate and unrelated cases 
have been tied togeth-
er with the thinnest  of 
strings and presented as 

evidence of a vast plot whose aim is 
to silence those who criticize manda-
tory vaccinations and advocate for non-
traditional medical practices. Those 
circulating this rumor/conspiracy con-
tend that these practices threaten the 
very core of the medical establishment, 
which now seeks to annihilate its cru-
sading enemies and mislead the public.  
According to Dr. Dentith, a dubious 
proposition such as this can make for a 
very “good” conspiracy theory. 

“On one hand, a good conspiracy 
theory is a story of everything you know 
is wrong,” he  says. “So, the medical 

community is lying to you 
about the real reason for 
vaccinating your chil-
dren. These stories 
endure because they 
often hint at real 
fears people have.”

A key piece of this 
bizarre and convo-
luted theory about 
a plot to kill medi-
cal practitioners is 

the case of Dr. Tere-
sa Sievers, a 46-year-

old physician who was 
found murdered in her 

Bonita Springs home on 
June 29. The case remains 

unsolved, and authorities are 
revealing precious little about their 

investigation.
This absence of a definitive explana-

tion for this savage crime leaves the 
field wide open for speculation — no 
matter how irrational or irresponsible it 
may be. Mystery, fear and sensational-
ism are crucial to a conspiracy theory, 
and Dr. Sievers’ horrific murder pos-
sesses all of those elements.

In spades.

■    ■    ■    

I
F INVESTIGATORS KNOW WHO KILLED

DR. Sievers and for what reason, 
they are keeping that informa-
tion to themselves. Her body 
was discovered when co-work-

ers became concerned when she failed 
to show up at her clinic. Those who 
knew Dr. Sievers well described her as 
a caring and dedicated physician who 
had a keen interest in holistic and nutri-
tional medicine, anti-aging procedures 
and acupuncture.

Dr. Sievers, her husband and their 
two children had been visiting relatives 
in Connecticut. On the night of June 
28, Dr. Sievers flew home alone so she 
could be at work the next morning. Her 
family planned to return to Florida later 
in the week. When her flight landed, 
she telephoned her husband to report 
her safe arrival. That was, apparently, 
the last contact she had with her loved 
ones.

There have been reports that at least 
one neighbor heard screams coming 
from Dr. Sievers’ home early in the 
morning on June 29. There has been 
another TV report that Dr. Sievers was 
beaten with a hammer. Neither report 
has been confirmed by police.

The Lee County Sheriff ’s Office has 
been parsimonious with information 
regarding the investigation. But Sheriff 
Mike Scott’s early comments on the 
case proved to be as provocative as they 
were cryptic and enigmatic. Specifi-
cally, the sheriff said the attack did not 
appear to be random or arbitrary. He 
further described the crime as a “com-
plicated set of circumstances with many 
intricacies.” Sheriff Scott also raised 
eyebrows when he said that — when 
all is known and disclosed — books 
and movies will be written about the 

case. (Tony Schall, spokesman for the 
LCSO, says there are no new details 
to disclose.) Sheriff Scott’s comments 
certainly did not point followers of the 
case in any one direction. But they were 
ambiguous enough to provide an open-
ing for conspiracy theorists.

These theorists — led by an Internet 
maven who identifies herself simply as 
“Erin Elizabeth” — have taken the mur-
der of Dr. Sievers and linked it to the 
deaths of other alternative practitioners. 
In the eyes of Erin Elizabeth and others 
who adhere to this particular conspiracy 
theory, actual, verifiable connections in 
these cases are unnecessary. The prac-
titioners did not know each other. They 
did not share cases or patients. There is 
no evidence that they were in contact 
with one another. And only one of them 
— the doctor whose death was ruled a 
suicide — had any unpleasantness as of 
late with the FDA.

Mr. Schall, the LCSO spokesman, 
was asked about a possible connec-
tion between Dr. Sievers’ murder and a 
medical conspiracy.

“A lot of people have called and asked 
that exact question,” he says. “We haven’t 
seen any evidence (that would support 
or bolster the conspiracy theory).”

No evidence at all?
“None,” he says.

■    ■    ■    

O
N JUNE 21, DR. BRUCE

HEDENDAL, a 67-year-old 
chiropractor who prac-
ticed in Boca Raton, 
was found dead in his 

automobile. Dr. Hedendal, conspira-
cy theorists like to point out, was 
a robust athlete who was extremely 
active for his age. In fact, they note, he 
had participated in the discus throw 
at the Sunshine State Games shortly 
before he was discovered dead. But 
they either ignore or play down the 
fact that Dr. Hedendal had appeared ill 
at the track meet and had gone to his 
car to recuperate. Authorities found no 
sign of foul play.

In Jacksonville, on the same day, Dr. 
Baron Holt, a 33-year-old chiropractor 

from North Carolina, died unexpectedly. 
Dr. Holt was also said to be vigorous 
and athletic, but his family told a North 
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Dr. Teresa Sievers
found dead 6.28.2015

Dr. Jeff Bradstreet
found dead 6.19.2015

Dr. Bruce Hedendal
found dead 6.21.2015

“Sometimes conspiracy 
theories actually unearth 
information we wouldn’t 
have had otherwise.”

— Dr. Joseph E. Uscinski, 
coauthor of the book “American 

Conspiracy Theories”
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Carolina newspaper that he had been 
“struggling with health issues,” which 
were not described further. As with Dr. 
Hedendal, no foul play was suspected 
and autopsy results are awaited.

Two days before Drs. Hedendal and 
Holt died, Dr. James Jeffrey Bradstreet’s 
body was found in the Broad River near 
Chimney Rock, N.C. Dr. Bradstreet had 
Florida roots. He had obtained a medi-
cal degree from the University of South 
Florida and had practiced in Melbourne 
before relocating to Buford, Ga. Dr. 
Bradstreet, 61, died from a gunshot 
wound to the chest, and a weapon was 
found in the water near his body. The 
death scene was near a lake that Dr. 
Bradstreet and his wife often visited 
on vacations. Authorities declared it a 
suicide. Almost immediately, though, 
conspiracy theorists took issue with 
that finding.

Of all the practitioners who died, Dr. 
Bradstreet was, by far, the most widely 
known and most controversial. And it 
was his notoriety that seems to have 
fueled the conspiracy theory.

“To thousands of supporters, he was 
a savior; a physician who claimed that 
vaccinations caused autism and pro-
moted radical procedures to treat those 
afflicted, including his own son,” The
Washington Post wrote shortly after 
his death. “To many others, however, 
he was a crackpot; a man who, despite 
his medical license, ignored science and 
championed dangerous, discredited and 
occasionally deadly treatments.”

Dr. Bradstreet, the Post noted, “had 
been a leading voice in the anti-vaccine, 
or ‘anti-vaxxer,’ movement for nearly two 
decades.” He also was the subject of 
apparent investigations by federal and 
state authorities shortly before his death.

“Multiple law enforcement officials 
said the U.S. Food and Drug Administra-
tion searched Bradstreet Wellness Cen-
ter last week,” the Gwinnett Daily Post
in Georgia reported June 26, a week 
after Dr. Bradstreet’s body was found.

In that same article, the Daily Post 
said that “some of Bradstreet’s sup-
porters were speculating that his death 
wasn’t a suicide, but a conspiracy.”

This conspiracy angle began to gain 
traction principally through the efforts 
of a self-described “health nut” who 
goes by the name “Erin Elizabeth” and 
who maintains a full-throated presence 
on her website, “Health 
Nut News.” Erin Eliza-
beth, according to 
postings, operates out 
of Ormond Beach.

(Erin Elizabeth did 
not respond to Florida 
Weekly’s requests for 
an interview.)

Online, Erin Elizabeth 
says she has “a passion 
for the healing arts... 
(and) is an author, public 
speaker and advocate for 
healthy living.” She fur-
ther claims to have over-
come “(vaccination) inju-

ries, Lyme disease, a significant weight 
gain and more.”

Her Facebook page lists almost 5,000 
“friends” and almost 8,000 “followers.” 
On Facebook she also reveals that she 
is “in a relationship” with Dr. Joseph 
Mercola. 

Dr. Mercola is an osteopathic physi-
cian and a controversial figure in his 
own right.  He is wildly popular in the 
alternative medicine realm. Dr. Mercola 
is an icon of the anti-vaccination move-
ment and has been criticized by the 
FDA for his marketing practices.

Erin Elizabeth has continually linked 
the doctors’ deaths to the possibility of a 
wide-ranging conspiracy. She is careful, 
though, to leave some wiggle room in 
her arguments.

“I don’t claim to have all the answers,” 
she writes, “but I don’t think anyone 
does. Yet.”

The assertions of Erin Elizabeth and 
others caught the attention of Snopes.
com, the website that routinely debunks 
conspiracy theories, urban legends and 
widely circulated Internet rumors.

“While ‘Erin Elizabeth’ took credit for 
‘breaking’ this rumor, it was concurrent-
ly or subsequently spread on a range of 
disreputable alternative medicine sites,” 
Kim LaCapria, the writer and researcher 
who looked into the doctors’ conspiracy 
for Snopes, informs Florida Weekly. 

“We get hundreds of emails every day, 
but none have mentioned ‘Health Nut 
News’ until these rumors appeared.”

Ms. LaCapria exhaustively investigat-
ed the allegations of a conspiracy and, 
not surprisingly, could find nothing to 
support such a conclusion.

Asked to assign the conspiracy theory 
a score on a scale of 1 to 10 (with 1 signi-
fying  absolute truth and 10 representing 
a total falsehood), Ms. LaCapria says she 
is “inclined to say a 10.”

The underpinning of the doctors’ 
theory is rather “straightforward,” she 
explains.

“‘Is the government or big pharma 
deliberately murdering doctors for 
unknown but sinister reasons?’” she 
says. “Not only do I think it’s a level-
10 untruth, I’m not convinced some of 
the people spreading it truly suspect 
they’ve genuinely uncovered a vast con-
spiracy. If taken as plausible or true, the 
allegation is actually a pretty terrifying 
one, but no one spreading it seems too 
worried about the purported cabal’s 
reach.”

Ms. LaCapria also points out a con-
sequence of such a conspiracy theory 
that might go unnoticed by the public 
at large: The pain that such rumor and 
innuendo might bring to grieving fami-
lies.

“There’s also the matter of these doc-
tors’ deaths being recent (and indeed, 
some were quite young or died tragi-
cally),” she writes in an email to Florida 
Weekly. “It might be distressing for 
their loved ones to endure the spread of 
frightening rumors like this in their time 
of (very recent and unexpected) grief.”

■    ■    ■    

I
N AN OBLIQUE WAY, THE DOCTORS’ 
DEATHS highlight how so-called 
fringe issues (e.g., the wisdom 
of mandatory vaccinations) 
and conspiracy theories can be 

pulled into the mainstream. The vac-
cination question has proved to be a 
stumbling block for some presidential 
candidates — especially on the Repub-
lican side.

“Today, the debate about whether or not 
to vaccinate is just not a burning political 
issue among the Democratic Party’s grass 
roots that it is for Republicans,” Mara 
Liasson, national political correspondent 
for National Public Radio, wrote earlier 
this year, adding that the vaccine ques-
tion makes it hard for GOP candidates 
to “reach out to the conservative base of 
their party and appeal to the mainstream 
at the same time.”

Two recent controversies, both in 
Texas and both involving high-ranking 
Republican politicians, shed light on 
how bizarre conspiracy theories can 
not only gain widespread attention but 
also shape and inform public policy. 
Although the Texas stories involve 
Republicans, conspiracy theorists are 
not restricted to any one political party 
or political philosophy, experts say.

“There is absolutely no difference 
between the left and the right on con-
spiracy theories,” says Dr. Uscinski, the 
University of Miami political scientist.

“I think people from all over the map, 
politically speaking, end up believing in 
different kinds of conspiracy theories,” 
adds Dr. Dentith, the academic from 
New Zealand.

Last month in Texas, a bill was pro-
posed and passed that would allow 
hospitals to hold for four hours patients 
who appeared to be a danger to them-
selves or others. The bill’s intent was 
to allow psychiatric professionals to 
evaluate obviously deranged individuals 
before they were allowed back on the 
streets. Proponents of the bill hoped it 
might be at least one step in prevent-
ing incidents such as mass shootings by 
mentally ill individuals.

Senate Bill 359, as it was styled, enjoyed 
rare bipartisan support. It breezed 
through the Texas House and Senate. 
It was endorsed by the Texas Society 
of Psychiatric Physi-
cians and the Texas 
Medical Association. 
But despite all that, 
Gov. Gregg Abbott 
vetoed the measure.

Why would he do 
such a thing?

Well, Gov. Abbott 
decided to side with 
a group known as 
the Citizens Com-
mission on Human Rights — an outfit 
founded by the Church of Scientology 
— which had lobbied long and hard 
against the bill. The commission, as 
does the Church of Scientology itself, 
believes that psychiatry is junk science 
and little more than a means by which 
big pharmaceutical companies can drug 
the public into submission.

The outrage over the 
veto was immediate.

The Dallas Morn-
ing News published 
a stinging editorial 
headlined, “Abbott 
sided with conspir-
acy theorists to kill 
mental health bill.”

“In his veto proc-
lamation, Gov. 
Abbott wrote that 
only law enforce-
ment officers, and 
not ‘private par-
ties,’ should have 
the right to detain 
someone,” the 

newspaper wrote. “In this case, the 
private parties are doctors with training 
and experience to know when someone 
could be a danger to himself or the com-
munity.”

Furthermore, the newspaper said the 
governor “sided with fear mongering” 
by killing a bill that “would have helped 
doctors, law enforcement and the men-
tally ill.” 

This was not the first time that Gov. 
Abbott had hopped aboard the conspir-
acy train. Early this year, he stoked the 
paranoia that gripped Texas after it was 
announced that military training exer-
cises (named “Operation Jade Helm” by 
the Pentagon) would be held there.

“Plans for a 17-city Army Special 
Operations exercise in Texas stirred 
some ultra-right-wing fears of a govern-
ment takeover of the Lone Star State,” 
the Houston Chronicle wrote in March.

Alex Jones, a Texas-based right-wing 
radio loon who has been warning of 
a federal takeover of Texas for years, 
seemed to get things rolling on Jade 
Helm.

“We’ve got huge news, ladies and 
gentleman,” Mr. Jones reported on one 
broadcast. “They’re having Delta Force, 
Navy SEALS with the Army basically 
trained to take over.”

According to Mr. Jones, federal 
authorities had deemed Texas to be a 
“hostile” site. Why the federal govern-
ment would want to “invade” and take 
control of an entity that was already a 
part of the United States was a question 
that went unanswered.

By June, a survey conducted by the 
Texas Tribune revealed that an astonish-
ing 44 percent of those polled believed 
that the military was about to impose 
martial law on Texas.

Gov. Abbott further inflamed the situ-
ation by instructing the Texas State 
Guard (a state force that is separate 
from the National Guard) to “monitor” 
the Jade Helm exercises.

“During the training operation, it is 
important that Texans know their safe-
ty, constitutional rights, private prop-
erty rights and civil liberties will not 
be infringed,” the governor wrote in his 
formal instructions to the commander 
of the Texas State Guard.

Even Chuck Norris, the ineffable 
action figure who calls Texas home, 
weighed in on the looming threat. 

“It’s neither over-reactionary nor 
conspiratorial to call into question 
or ask for transparency about Jade 
Helm,” Mr. Norris wrote on a website. 
“To those who merely think we should 
check our brains at the door of the 
White House and trust what govern-
ment does, I would reiterate to you 
the words of one of our government’s 
primary founders, Benjamin Franklin, 
who said, ‘Distrust and caution are the 
parents of security.’”

In Washington, Sen. Ted Cruz (R-Tex-
as) likewise announced that he, too, 
would be keeping an eye out for any 
indications that his state was about to be 
placed under federal military rule. Like 
the governor and Mr. Norris, he prom-
ised to stand firm on the matter.

This would all be merely comical if 
not for the fact that some of the crazies 
who subscribe to theories such as Jade 
Helm regard them with a deadly seri-
ousness.

Not long ago, the FBI uncovered a 
plot by three North Carolina men that 
was aimed at murdering federal troops 
after luring them into an ambush in 
South Carolina. The motive behind the 
thwarted attack?

Revenge for Jade Helm.
These arrests are a sobering reminder 

that conspiracy theories — as with most 
things in life — can have consequences.

“Conspiracy theories once in a while 
lead to violence,” Dr. Uscinski says. “It 
can come from a lone wolf or a group. 
You never know.” ■

Dr. Baron Holt
found dead 6.21.2015

ABBOTT

“No matter what you believe about the how and why 

of the (9/11 attacks) on New York and Washington, 

D.C., it’s a conspiracy theory ... For example, if you 

accept the official theory, that’s a theory about a 

bunch of plotters who acted in secret to commit a 

terrorist attack. That is a theory about a conspiracy. It 

just happens to be one that is well-accepted.”

— Dr. Matthew R.X. Dentith, a philosopher who lives in New Zealand 

and has written a book titled “The Philosophy of Conspiracy Theories” 
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Pitch in
to clean up
Keewaydin

Spend a day at the beach with the 
Collier County Sheriff ’s Office on Sat-
urday, Aug. 29. 

That’s when the CCSO Marine Bureau 
will hold the seventh annual Keewaydin 
Cleanup. Transportation will be pro-
vided by the sailing vessel Sweet Lib-
erty, which will depart from Naples City 
Dock at 8:30 a.m. and return from the 
island around 12:30 p.m. 

A cleanup for the southern half of the 
island is also scheduled for this day and 
will launch out of Isles of Capri aboard 
the Calusa Spirit, which will depart 
from Pelican Bend restaurant on Isles of 
Capri at 8:30 a.m. and return from the 
island around 12:30 p.m. 

Participants will enjoy this pristine 
stretch of Collier County coastline 
while doing their part to keep it clean. 

Seats are limited to 35 aboard each 
vessel. To reserve a spot, send an email 
to keewaydincleanup@gmail.com. 
Include your name, telephone number 
of each participant and vessel prefer-
ence. 

Bottled water will be provided. Don’t 
forget to bring your own sunscreen. ■

Watch out for 
traffic deputies 

on the road
Here’s where Collier County Sheriff ’s 

Office traffic-enforcement deputies will 
be the week of Aug. 31-Sept. 4:

Monday, Aug. 31
Glades Boulevard and Palm Drive: 

Red-light running
Immokalee Drive and North 15th 

Street: Red-light running
Old 41 Road and Tamiami Trail North: 

Speeding
Tuesday, Sept. 1
Goodlette-Frank Road and Pelican 

Marsh Boulevard: Speeding
Davis and Lakewood boulevards: 

Speeding
Pine Ridge Road at Pine Ridge Mid-

dle School: Speeding
Wednesday, Sept. 2
23rd Avenue S.W. and 49th Terrace 

S.W.: Speeding
Golden Gate Parkway and Tropicana 

Boulevard: Red-light running
Shadowlawn Drive at Shadowlawn 

Elementary School: Aggressive driving
Thursday, Sept. 3
Santa Barbara and Devonshire boule-

vards: Aggressive driving
Vanderbilt Beach and Livingston 

roads: Aggressive driving
Everglades and Randall boulevards: 

Red-light running
Friday, Sept. 4
Oil Well and Immokalee roads: Red-

light running
Naples Boulevard: Speeding
Green and Collier boulevards: Aggres-

sive driving ■
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PROFESSIONAL INTERIOR DESIGN SERVICES
LOW PRICE GUARANTEE

CUSTOM WINDOW TREATMENTS 
& FLOOR COVERINGS

WORLDWIDE DELIVERY AVAILABLE

RobbStucky.com
NAPLES:

355 9th Street South, Naples, FL 34102
Phone: (239) 732-2400

Store Hours: Mon – Sat: 10 am – 6pm, Sun: Noon – 5pm

FORT MYERS:
13170 S. Cleveland Avenue, Fort Myers, FL 33907 

Phone: (239) 415-2800

summer sale
LOWEST PRICES OF THE YEAR ON BERNHARDT INTERIORS!

OVERSTOCKS • FLOOR SAMPLES • DISCONTINUED ITEMS

 *Sale prices are marked off MSRP. RSI never sells at MSRP; our prices  
are always lower. Robb & Stucky is not responsible for typographical errors.

SAVE UP TO 75% OFF MSRP* FINAL CLEARANCE!

Bernhardt Maxime
King Upholstered
Platform Bed
$2999 MSRP $1795 sale

Distinguished rabbi will lead 
Marco High Holy Day services

The Jewish Congregation of Marco 
Island welcomes Rabbi John Spitzer to 
lead High Holy Day services for the year 
5776. Following his ordination from the 
Hebrew Union College in 1973, Rabbi 
Spitzer served as an associate rabbi for 
Congregation Shaare Emeth in St. Louis, 
Mo., before moving to Temple Israel in 
Canton, Ohio, in 1981, where he served 
for 27 years.

He earned a doctor of ministry from 
the Pittsburgh Theological Seminary 
and has been awarded two honorary 
doctorates and served as associate 
professor of Jewish studies at Walsh 

University. He has been honored by 
the National Martin Luther King Com-
mission, The Jewish Chautauqua Soci-
ety, Walsh University, State of Israel 
Bonds, Canton Rotary, the Greater 
Stark County United Way and the 
Greater Stark County Chamber of 
Commerce.

He has made some 20 trips to Israel, 
leading many interfaith groups and fam-
ily B’nai Mitzvah trips.

JCMI’s High Holy Day observance 
schedule is as follows:

Friday, Sept. 4: 8 p.m. Shabbat/Seli-
chot services

Sunday, Sept. 13: 8 p.m. Erev Rosh 
Hashanah service

Monday, Sept. 14: 10 a.m. Rosh 
Hashanah service

Friday, Sept. 18: 8 p.m. Shabbat Shu-
vah service

Tuesday, Sept. 22: 8 p.m. Yom Kip-
pur Kol Nidre service

Wednesday, Sept. 23: 10 a.m. Yom 
Kippur morning service; 3:30 p.m. Yiz-
kor, Ne’ilah service

Tickets for non-members are $100. 
For reservations or more information, 
call the JCMI office at 642-0800. ■  

Rabbi John Spitzer
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These properties are available for 
purchase effective immediately.  
The list is available for Naples, 

Bonita Springs, Marco Island and 
Estero starting at $150,000.

 
 

 

 

David C. Brown, M.D. and Associates
13 Convenient Southwest Florida Locations

*This offer cannot be combined with any other offer. Not valid with insurance or managed care plans.
Complete pair includes frames and lenses. Expires 9/30/2015.

$49COMPLETE
EYEGLASS
PACKAGES

Complete eyeglass packages including frames 
from a special selection, polycarbonate lenses, 
1 year warranty against scratches and breakage.

25%OFF
DESIGNER
FRAMES

 Ray-Ban, Tiffany, Michael Kors, 
and Smith Optics, etc.

Cecil speaks
The distress across the Western world 

in July over the big-game killing of Cecil 
the lion in Zimbabwe was apparently 
misdirected, according to veteran “animal 
communicator” Karen Anderson of Elk, 
Wash., who told Facebook and Internet 
visitors (AnimalCommunicating.com) 
that Cecil and she had discussed his 
demise and that he was over it. Also, Cecil 
apparently speaks in formal, graceful Eng-

lish, as Anderson quoted him (according 
to London’s The Independent): “Let not 
the actions of these few men defeat us,” 
said Cecil, “or allow darkness to enter our 
hearts.” “I am,” he added, “grander than 
before as no one can take our purity, our 
truth or our soul.” (Anderson’s usual fee 
to speak with deceased pets is $75 for 15 
minutes, but she did not disclose whether 
she had a client for Cecil’s tab.)

Chutzpah
■ In May, three Santa Ana, Calif., police 

officers who had just raided the unli-
censed Sky High Holistic medical mari-
juana dispensary were caught on the facil-
ity’s surveillance video eating supposedly 
seized cannabis-infused chocolate bars, 
and an “internal affairs” investigation was 
opened. However, in August, the Orange 
County Register reported that the cops 
went to court to have the video sup-
pressed. Their familiar legal argument is 
that the video violates their right to priva-
cy — in that they had purposely disabled 
the cameras before they began munching 
the contraband and thus had the requisite 
“expectation of privacy” that triggers the 

right. (Possibly, they had missed a cam-
era.)

■ The mother of three children in 
Grandview, Mo., suspected that Dameion 
McBride, 22, had sexually molested his 
two daughters (ages 4 and 8) and son (age 
3), but Mr. McBride indignantly denied 
it, claiming that he is a child-abuse sur-
vivor himself, and booked himself on 
the national “Steve Wilkos” TV show in 
May to take a lie detector test to clear his 
name. However, he failed the test as to 
each child and was subsequently arrested. 
(The Associated Press reported that Mr. 
McBride insisted on a police lie detector 
test — and failed that, too.)

The continuing crisis
On Aug. 1, one of the world’s weird-

est border disputes came to an end, as 
India and Bangladesh exchanged more 
than 160 “enclaves” — sovereign terri-
tory completely surrounded by the other 
country’s sovereign territory (in principle, 
making travel out of the enclaves impos-

sible unless the enclave had an embassy 
or another office that issues visas). In fact, 
there was one Indian enclave (Dahala 
Khagrabari) completely within a Bangla-
deshi enclave that is completely inside an 
Indian enclave inside Bangladesh.  

The litigious society
■ The estate of Dr. Rajan Verma filed 

a lawsuit in July against the Tralf Music 
Hall in Buffalo, N.Y., after Dr. Verma fell to 
his death following a concert when he lost 
his balance sliding down the banister. The 
estate claims that there must have been 
a sticky substance on the railing. The 
estate’s lawyers said that since alcohol 
was served at the concert, the promoters 
should have known to take extra safety 
precautions for banister-riders.

■ Who gets badly hurt playing musi-
cal chairs? Robin Earnest, 46, told an 

Arkansas claims hearing that she broke 
two fingers and was forced into “years” of 
surgery and physical therapy over a game 
that was part of a class at the College 
of the Ouachitas in 2011 and demanded 
at least $75,000 from the state. The July 
hearing was dominated by a discussion 
of the proper way to play musical chairs 
because the instructor had ordered three 
students to contest one chair — with Ms. 
Earnest asserting that everyone knows it 
would be two chairs for three people.

    

News that sounds like a joke
■ “Green-fingered residents” can show 

off their hard work each year at the Qued-
geley Show in Gloucestershire, England, 
entering arrangements of colorful, plump 
garden-grown vegetables. However, atten-
dance has been off in recent years, report-
ed the Western Daily Press, leaving the 
show’s future in doubt — until organizers 
announced that this year, to increase the 
number of entries, supermarket-bought 
vegetables could be submitted.

■ “Number Two, Turn to the Right and 
Growl”: Magistrates in Ceredigion, Wales, 
fined Edward Davies the equivalent of 
about $1,130 in June, finding that it was 
his dog that bit a teenage girl last Octo-
ber, sending her to a hospital with swell-
ing and bruising. Aberystwyth authorities 
had set up a formal police lineup of dogs 
from the neighborhood, and the girl had 
made a positive ID of Mr. Davies’ dog as 
the perp. 

The aristocrats
(1) Wallace Berg, 81, was charged with 

public indecency in Stratford, Conn., in 
July after a neighbor showed police a 
video he had made of Mr. Berg, naked and 
(according to an Associated Press report) 
“performing a sex act with some shrub-
bery.” (2) “Where the sun don’t shine” is 
now a standard hiding place for contra-
band, including for Matthew Smith, 36, 

arrested in Greendale, Ind., in July. After 
he drew attention with a long restroom 
session at a Shell station, police confront-
ed him about the white powder on his 
nose, and Mr. Smith sheepishly handed 
over the minutes-ago-removed pills and 
cocaine — but he had also extracted, inex-
plicably, a fishing bobber, a screwdriver 
and an “open tire plug kit.” ■

NEWS OF THE WEIRD
BY CHUCK SHEPHERD

DISTRIBUTED BY UNIVERSAL PRESS SYNDICATE



FREE
BOAT RIDE
AT THE OPEN HOUSE!

877.804.0402 • FreedomBoatClub.com

Sunday August 30 (10 am - 4 pm)
Naples - Bayfront Place Marina

FREE*

6 MONTHS!
When you join the club

*offer expires 8/31/2015
Contact your local membership executive for 

complete program/promo details.

MEMBERSHIP PLANS 
AVAILABLE FROM 
$129-$279
per month, plus a one-time 

entry fee. 

fi ber art is pleased to present our modern artisan rugs. created by skilled craftsmen 
in our beautiful colombia. made from natural fi bers and leather, combined with new 
materials such as copper and aluminum in our unique designs. 

(239) 292-5213 
www.artenfi bra.co | dagmarg@artenfi bra.com

Please call us for an appointment.

 

Open Monday-Saturday 9AM-5PM & Sunday 1PM-5PM

THE 
FLOOR  
MEISTERS
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PACE loves volunteers for fundraiser
PACE Center for Girls-Collier at 

Immokalee needs a few good volun-
teers to help out at Love That Dress!, 
the nonprofit’s major fundraiser coming 
up Wednesday evening, Sept. 2, at the 
Naples Grande.

The feel-good shopping spree of the 
year, Love That Dress! features new and 
gently loved dresses and accessories for 
nominal prices, plus a silent auction, 

camaraderie and cocktails from 6-9 p.m. 
General admission is $30; VIP admis-
sion (early entry at 5 p.m. and access 
to the private dressing rooms, express 
check-out, complimentary cocktails and 
hors d’oeuvres and more) is $150. 

For information about volunteering, 
call Marianne Kearns at 842-5406. To 
purchase tickets to shop, go to lovethat-
dress.org. ■

Hoops tourney welcomes all ages
The Greater Naples YMCA, in part-

nership with the Rotary Club of Immo-
kalee and the 1-by-1 Leadership Founda-
tion, hosts the first Naples Gus Macker 
Basketball Tournament on Sept. 19-20 at 
Golden Gate High School.

“Gus Macker basketball is one of 
the best-known 3-on-3 tournaments in 
the country, and we’re thrilled to bring 
the event to Naples,” says Paul Thein, 
YMCA president and CEO. “It appeals 
to players of all backgrounds and levels, 
whether you’re an experienced older 
team or an athletic college-based team.”

Open to players ages 7 to 70-plus, 
the double-elimination format tourney 
guarantees two games for each four-
person team; one spot on the roster 
is held for a single substitute. Teams 
are computer-matched into male and 
female divisions in junior, adult or top 
categories. The age, height and experi-
ence of all four players are considered.

The tournament also includes a con-
solation bracket — the “Toilet Bowl” 
— for teams losing their first two games. 
A GusBuster maintains law and order 
on each court and calls all fouls and 
violations in the Junior Divisions. Addi-

tional tournament activities include a 
dunk contest, free-throw contest, guest 
celebrity judges and kids’ courts.

Registration is $132 per team, with 
proceeds to be divided between the 
Greater Naples YMCA and the Rotary 
Club of Immokalee and earmarked to 
support youth programs .

Online registration at macker.com 
must be completed by Aug. 31. For more 
information, call 597-3148. ■ 
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Save $250 off your next Hunter Douglas  
purchase of $2,500 or more!

Provenance® Woven Wood shades allow light to filter beautifully into 
any room at varying levels based on the opacity level of each fabric. 

Privacy and light control can be adjusted by adding one of our many 
lining options. Whether traditional, contemporary or formal décor, 
Provenance Woven Wood Shades provide options in style, texture, 

color and innovation that simply cannot be equaled.

Shady Lady Window Treatments, Inc.
2403 Trade Center Way, Suite 2, Naples, FL 34109

Monday–Friday: 9 a.m.–5 p.m.  |  Saturday: By Appointment Only  |  Sunday: Closed

(239) 566-7141  |  shadyladynaples.com

Call Today For Your Free Estimate

Q
A
Q:

A:

Gabriel Hoover
Special Events Director

Freedom Boat Club

350+ Boats • 14 Area Locations
freedomboatclub.com

What type of 
social events do 
boat clubs offer?

One of the unique 
aspects of being a 
Freedom Boat 
Club member are 
our monthly social 
events and 
member activities.

Our members enjoy dining 
together at popular restaurants 
with live entertainment. Some-

are always favorites and we often 

or the best Halloween costumes. 
We gather for area boating 
parades and community events. 

hosted a celestial navigation 

and exciting!

Once a month, we also host 
fishing seminars in partnership 
with West Marine. Our members 
are invited to come out and learn 
fishing tips and techniques from 
area fishing guides and experts. 
Some of our clubs also sponsor a 

members can meet other anglers 
and fish together. 

Many of our members have made 
great new friends through our 

others who share the same 
passion for the boating and 
saltwater life!

877.804.0402

While the Python Challenge captures 
the imaginations of hunters around the 
country to go tramping through back-
woods swamps, the point of the hunt is 
to increase public knowledge about the 
species and their capture. 

“Burmese pythons continue to be a 
significant issue in the Everglades,” FWC 
Commissioner Ron Bergeron says. “We 
hope these efforts will increase sightings 
and the removal of pythons over the long 
term in this valuable ecosystem.”

In 2013, more than 1,500 hunters regis-
tered for the month-long competition and 
captured 68 snakes. Brian Barrows bagged 
six snakes to take home first-place honors 
and $1,500 in the general competition. In 
the permit holders’ competition, Ruben 
Ramirez snagged the top spot and $1,500 
for capturing 18 snakes.

Mr. Ramirez is a lifelong reptile col-
lector who does not kill his captures, 
but works with the University of Florida, 
FWC and the South Florida Water Man-
agement District to monitor the snakes. 
During the past 30 years, he has honed 
his “herping” skills to detect the sneaky 
species, and other reptiles, and turn them 
over.

“Every python I catch, the adrenaline 
is like the first time,” he says. ‘Today, I 
can go into my backyard and tell you the 
‘Burms’ aren’t moving.”

Years of practice and study enabled Mr. 
Ramirez to capture his winning total of 
“Burms” three years ago. While he plans 
to participate in the 2016 challenge, he 
doesn’t necessarily have his sights set on 
recapturing first place. “I want to partici-
pate in the aspect of guiding and helping 

others more,” he says.
All participants must complete an 

online education course to learn how to 
identify and humanely capture the snakes, 
Lisa Thompson of the FWC says. The 
agency also plans to conduct in-person 
training around the region in the coming 
months in hopes that more planning and 
education will improve the competition.

“During the first python challenge, I 
saw a lot of native snakes killed that 
looked similar to pythons,” Mr. Ramirez 
says, adding most hunters “didn’t know 

the difference between a python and a 
corn snake.” For the upcoming challenge, 
he adds, “I think people realize they need 
to come more prepared. They’ve had a lot 
of time to do more research and learn a 
little more.”

FWC will post rules, geographical 
boundaries, prize information and more 
for the 2016 Python Challenge on the 
website pythonchallenge.org in the com-
ing months. In the past, only live captures 
have been allowed and were submitted to 
the agency to be humanely euthanized. 
In the upcoming challenge, live captures 
will only be required in certain areas, Ms. 
Thompson says. The agency is still final-
izing details about competition rules.

Burmese python sightings in Florida 
go back to the 1980s, and wildlife experts 
agree that the state’s population of the 
invasive species most likely began as 
escaped pets. There is speculation the 
problem was compounded during Hur-
ricane Andrew, when breeding facilities 
near Homestead were severely damaged, 
likely resulting in escaped snakes finding 
refuge in an ecosystem that strongly suits 
their cold-blooded aquatic bodies. 

“As far as the Burmese python, I think 
it’s pretty much a reality, sorry to say,” 
says Art Roybal, senior fish and wildlife 
biologist with the U.S. Fish and Wildlife 
Service. “They’re going to be part of the 
natural landscape.”

Officials do not have an estimate of how 
large Florida’s population of Burmese 
pythons is, mostly because the snake has 
proven too slippery to pin down. Most 
low estimates start at 10,000 snakes. 

 “Due to an exceedingly low rate of 
detection, population numbers remain 
elusive,” FWC’s Ms. Thompson says. 
“Though capture rates are often used as 
a proxy for gauging population trends, 
there is no statistical correlation between 
captures and population.”  ■

PYTHONS
From page 1

COURTESY PHOTO

Ruben Ramirez, who won the 2013 Python Challenge for permit holders by bagging 18 snakes, 
has been capturing reptiles since he was 12. He now puts those skills to use by removing inva-
sive species from the wild and relinquishing them to the Florida Fish and Wildlife Conservation 
Commission or the University of Florida.

“Every python I catch, the 
adrenaline is like the first 
time... Today, I can go into 
my backyard and tell you 
the ‘Burms’ aren’t moving.”

— Ruben Ramirez, who snagged 
the top spot and $1,500

in 2013 for capturing 18 snakes



Devoted to Excellence
in Stroke Care

*Certified by DNV-GL

A certified comprehensive stroke center provides the  
highest level of care with the most advanced treatments for serious strokes.

Gulf Coast Medical Center

Gulf Coast Medical Center is the 

*

in the region
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Thomas Quigley, M.D.
Board Certified Eye Physician & Surgeon

www.doctorquigley.com

FREE
EYE EXAM
FOR NEW PATIENTS

No Hidden Charges: It is our policy that the patient and or any other person responsible for payment or be reimburse by payment or any other service, examination or treatment 
which is performed as a result of reimburse within 72 hours of responding to the advertisement for the free, discounted fee or reduced fee service, examination or treatment. 
Offer does not apply to Freedom and Optimum health plan participants.

CODE: FW00

SP
27

82
3

complete medical exam with one of our board certified
eye doctors includes prescription for eyeglasses, and
tests for cataracts, glaucoma and other eye diseases.
Offer applies to new patients 59 years and older.
Coupon Expires 8/31/15. 

Naples 
Bonita Springs 

From US 41, Take Park Shore Drive to Gulf Shore Boulevard • 239.261.6100 • VenetianVillage.com
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ALL ABOUT APRIL–Up to 
70% Off Summer & Winter  
Merchandise from Our Most 
Popular Designer Labels!

CAFÉ CHIC–Spend $20, Get a 
Free Soap from The Lavender!

CASANOVA–1 Stop, 3 Shops!

CHARIVARI–20% to 30% Off 
Regular Merchandise, 
$10 Sales Rack & Additional 
Sales on Selected Items!

CHICOS–Huge Savings 
on Summer Styles!

EVERYTHING BUT WATER–
Extra 40% Off Sale Styles!

H.T. CHITTUM–Save 50% on 
Selected Items from Tori 
Richard, Nat Nast, Tribal, 
Jams World & More!

JK COLLECTIONS–Storewide 
Sale 20% Off, Sale Items up 
to 70% Off Final Sale!

J.MCLAUGHLIN–Final Days 
of Summer Sale with up 
to 70% Off!

LUX BOUTIQUE–75% Off!

MONDO UOMO–Final Summer 
Markdowns! All Summer 
Sports Shirts will be Marked at 
$59 from Bugatchi Uomo!

PANACHE–Markdowns on Lily 
Pulitzer, Brighton, Footwear, 
Vineyard Vines & Hatley!

PRATT’S SHOE SALON–
Shoe Sales of $50 or Less! 
Extra Discounts on Clothing, 
Handbags & Accessories!

ROSE DE PARIS & PROVENCE–
End of the Summer Sales!

THE LAVENDER–50% Off!

WHISPERS OF NAPLES–50% 
Off the Entire Store! Sidewalk 
Sale with $10 & $20 Tables & 
$20 Clothing Rack!

WILDFLOWER–Clearance 
Savings of More Than 70% Off 
with Items Marked Down to 
$30, $50 & $100!

FRIDAY, SEPTEMBER 4–10 A.M. TO 6 P.M.
SATURDAY, SEPTEMBER 5–10 A.M. TO 6 P.M. 

SUNDAY, SEPTEMBER 6–12 P.M. TO 6 P.M.
MONDAY, SEPTEMBER 7–10 A.M. TO 6 P.M.

■ Greater Naples Delta Gamma 
alumnae meet for Girls’ Night Out from 
4:30-6:30 p.m. Thursday, Aug. 27, at Bio 
Tuscan Grille in Waterside Shops. Sep-
tember gatherings are as follows: Coffee 
klatsch from 9-11 a.m. Monday, Sept. 7, at 
DeRomo’s in the Promenade at Bonita 
Bay; bus trip to Sarasota for a tour of 
Southwest Guide Dogs and lunch at the 
Columbia from 8 a.m. to 3:30 p.m. Friday, 
Sept. 18; and GNO from 5-7 p.m. Thurs-
day, Sept. 24, at the Dock at Crayton 
Cove. RSVP to any of the above by call-
ing Andrea Pandaza at 992-2119 or email-
ing naplesdeltagamma@gmail.com. All 
Delta Gamma sisters are welcome.

■ The Naples Digital Photo Club 
begins a series of lectures/workshops 
with noted photography experts from 
9 a.m. to noon Saturday, Aug. 29, at 
Florida SouthWestern State College-
Collier. For the opening program, Mike 
Corrado, of Nikon Professional Services 
will discuss “Impact, Energy and Emo-
tion” as the key ingredients for a suc-
cessful image. Attendance is free for 
club members and $30 for others (which 
includes membership and free admis-
sion to future workshops). 

Through September, club members 
are exhibiting 50 images with a “water” 
theme at Shangri-La Springs in Bonita 
Springs. Most images are for sale, with 
40 percent of the proceeds designated 
to help fund activities at the venue. For 
more information, call Sonny Saunders 
at 777-0053 or visit dpi-sig.org.

■ The Gulf Breeze Button Club, 
whose members collect and study 
antique clothing buttons, meets at 11:30 
a.m. the first Tuesday of every month 
at the Golden Gate Community Center, 
4701 Golden Gate Parkway. The next 
meeting is Sept. 1. Guests are always 
welcome. For more information, call 
682-6117.

■ The Experimental Aircraft Asso-
ciation Chapter 10670-Naples meets 
at 7 p.m. on the first Wednesday of the 
month at Naples Municipal Airport. The 
next meeting is Sept. 2.

Members also serve a pancake break-
fast from 8-11 a.m. on the second Sunday 
of each month in the pilots’ lounge at 
Naples Municipal Airport. Admission for 
$5 includes pancakes, eggs, bacon or sau-
sage and orange juice. All proceeds ben-

efit the EAA Young Eagles program that 
acquaints youth ages 8-17 with aviation 
as a career. The next breakfast is Sept. 13. 

EAA The Naples EAA chapter is 
one of approximately 1,700 chapters 
worldwide. Members are pilots, stu-
dent pilots, plane builders and aviation 
enthusiasts. For more information, call 
649-6627 or visit eaa1067.com.

■ The Naples Orchid Society 
invites all orchid aficionados to its next 
meeting and workshop Thursday, Sept. 
3, at Moorings Presbyterian Church. 
Doors open at 6 p.m. for a session with 
the “Orchid Doctor” and club member 
Bill Overton; bring in an orchid for 
diagnosis or culture recommendations. 
Judging for the plant competition will 
be at 7 p.m., and the program starts at 
7:30 p.m. 

Guest speaker Segundo Cuesta of 
Quest Orchids in Miami will discuss 
pollinating orchids. Members can bring 
a plant if they want to self it or two 
plants of the same genus if they would 
like to make a cross. 

A selection of orchids will be for sale. 
Attendance is free. For more informa-
tion, visit naplesorchidsociety.org.

■ The Naples Christian Women’s 
Connection invites area women to a 
luncheon and fashion show at 11:30 a.m. 
Friday, Sept. 4, at Quail Creek Country 
Club. St. John’s Thrift Shop will intro-
duce models wearing an array of fash-
ions from the shop. Inspirational speaker 
Tamra Nashman Richardt will present 
“Just a Bump in the Road,” and musical 
guest will be singer-guitarist Jeff Leigh. 
Cost is $28. Call 514-2207 or email cwc-
naples@gmail.com for reservations.

■ Naples Writers Forum offers 
free weekly workshops for writers of 
all levels from 10 a.m. to noon Satur-
days starting Sept. 5 at St. John The 
Redeemer Church, 625 111th Ave. N. 
(in the Claussen Family Center, which 
is the third building on the campus). 
Attendees should bring 10 copies of one 
page of fiction, non-fiction, memoir or 
poetry for critique. For more informa-
tion, call Gary Melhart at 949-3621 or 
email gwmelhart@gmail.com.

■ Naples Ship Modelers is an infor-
mal group dedicated to the hobby of 
building wooden ship models. Members 
meet at 9:30 a.m. on the first and third Sat-

CLUB NOTES



It’s always good to have choices. And with construction near 
completion, future residents of The Arlington can hardly 
wait to start enjoying all the exciting amenities we have 
planned. For example, they’re looking forward to lounging 
with friends by the outdoor pool and eagerly anticipating 
the great workout they’ll get in our aquatic center’s indoor 
pool. So come on in; the water’s fine! And it’s just one more 
reason you’ll dig retirement at The Arlington.

Retirement.

The Arlington Information Center and Model 
12276 Tamiami Trail East, Suite 501  •  Naples, FL 34113  

Mon - Fri. 8:30-5   |   Sat. 9-4   |   Sun. 12-4   |   Or by appointment

The Arlington of Naples welcomes people of all faiths, beliefs and traditions.   
A Lutheran Life Community — Serving seniors and their families for more than a century. 

Call or stop by today and see for yourself. Whether you want 
to dip your toes or dive right in, our retirement counselors 
are here to answer all your questions. To schedule a personal 
appointment, call (239) 206-2646. 
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urdays of every month at the Landmark 
Naples community in North Naples. The 
next meetings are Sept. 5 and 19. For more 
information, call Dick Ritchie at 594-0868 
or email dcritchie@comcast.net.

■ The Northwestern University 
Club of Greater Naples welcomes 
alumni, parents and friends to kick off the 
football season when Northwestern hosts 
Stanford on Saturday, Sept. 5, beginning at 
noon at Bokamper’s Sports Bar & Grille 
at the corner of Vanderbilt Beach and 
Airport-Pulling roads. For more informa-
tion, email NUNaples@hotmail.com.

■ The Naples Italian American 
Foundation invites members and guests 
to a Labor Day social and barbecue din-
ner on Monday afternoon, Sept. 7, at club 
headquarters, 7035 Airport-Pulling Road. 
Bocce (weather permitting), bridge, mah 
jongg and poker will be played, and 
pulled pork and all the trimmings will be 
served. Doors open at 12:30 p.m.

Cost is $15 for members, $18 for others. 
There will be a cash bar. Reservations are 
required by 4 p.m. Friday, Sept. 4. Call 
597-5210.

■ Alumnae of Gamma Phi Beta in the 
Naples area meet for lunch and conversa-
tion on the second Monday of each month. 
The next meeting is Sept. 14. For more 
information, call Lynne Nordhoff at 594-
8420 or email lynnecnordhoff@gmail.com.

■ Pilot Club of Naples/Naples Pilot 
Foundation meets at 6 p.m. on the sec-
ond Thursday of every month at Perkins 
on Pine Ridge Road.. The next meeting 
is Sept. 10. Guests and new members are 

always welcome. Reservations are not 
required. Attendees order from the menu 
and pay for their meals. Pilot Interna-
tional focuses its charitable and educa-
tional efforts on brain-related disorders 
and disabilities, including traumatic brain 
injuries, dementia and autism. For more 
information, call Sue Lester 289-8268.

■ Kappa Alpha Theta alumnae are 
invited to join the Naples, Marco Island 
and Bonita Springs chapter for monthly 
luncheons, speakers, socials and other 
events. The next event is a luncheon 
starting at noon Monday, Sept. 14, at M 
Waterfront Grill in the Village on Vene-
tian Bay. RSVP is required by Sept. 10 
and can be made by calling 

Betsy Penzo at 404-3075 or email-
ing penzob@aol.com. For more infor-
mation, contact Linda Shafer, chapter 
president, by calling (402) 770-3737 or 
emailing lsworklife@msn.com 

■ Pi Beta Phi alumnae in Naples, 
Bonita Springs and Marco Island are 
invited to socialize from 5-7 p.m. Thurs-
day, Sept. 17, at Baleen Restaurant at La 
Playa Beach and Golf Resort in North 
Naples. For reservations or more infor-
mation, call Barbara Craig at 908-7301 or 
email bhc9514@gmail.com.

■ Naples Newcomers Club wel-
comes women who have moved to the 
area within the past five years. In addi-
tion to a monthly luncheon, members 
get together to explore Naples and to 
enjoy a variety of interests, from books 
to bridge and mah-jongg to gourmet 
cooking and conversations over coffee. 
A coffee for prospective new members 

takes place on the first Thursday of each 
month.  For more information, call 298-
4083 or visit naplesnewcomers.com. 

■ Naples Nites Lions Club meets at 
6 p.m. on the second and fourth Tuesday 
of every month at Perkins on Pine Ridge 
Road at Interstate-75. The next meet-
ings are Sept. 8 and 22. All current and 
former Lions are welcome. For more 
information, call Dan Sams at 352-2827. 

■ The Naples Civitan Club meets 
at noon on the second Wednesday of 
the month at Perkins on Pine Ridge 
Road and on the fourth Wednesday of 
the month at varying locations. The 
next meetings are Sept. 9 and 23. For 
more information, call 774-2623 or email 
naplescivitan@aol.com.

The Marco Island Civitan Club 
meets at 6 p.m. on the second and fourth 
Tuesday of every month. The next meet-
ings are Sept. 8 and 22. For locations, call 
Anthony DeLucia at 285-6785 or email 
marcoislandcivitanclub2014@yahoo.com. 

The international service club focuses 
on assisting people with developmental 
disabilities and finding the cause, cure 
and better treatments of brain disorders 
including autism, Alzheimer’s disease 
and Down syndrome.

■ The Gulf Coast Orchid Alliance 
meets on the third Thursday of every 
month at Vanderbilt Presbyterian Church. 
In addition to a guest speaker, members 
are invited to bring orchids from their 
collections for judging, and an orchid 
raffle is help. Doors open at 6:30 p.m. The 
next meeting is Sept. 17. Admission is free 
for all, and guests are always welcome.

The alliance welcomes donations 
of out-of-bloom or unwanted orchids, 
which members use for educational 
purposes. Free pick up is available and 
can be arranged by calling 498-9741. For 
more information about the alliance, 
visit gulfcoastorchidalliance.com. 

■ The Naples chapter of PFLAG, Par-
ents Families and Friends of Lesbians and 
Gays, a support, education and advocacy 
group for families with gay or transgender 
members, meets at 7 p.m. on the third 
Thursday of each month at Naples United 
Church of Christ, 5200 Crayton Road. The 
next meeting is Sept. 17. For more informa-
tion, call 963-4670 or visit pflagnaples.org.

■ The Solo Women Travel Group 
meets at 2 p.m. on the third Saturday 
of the month at St. John the Evangelist 
Church in North Naples. All are wel-
come to share their travel experiences 
and travel wish list. The next meeting is 
Sept. 19. For more information, call Barb 
Garrett at (305) 664-9202.

■ The Naples base of the U.S. Sub-
marine Veterans (USSVI) meets at 7 
p.m. on the third Monday of every month 
at the VFW Post 7721, 800 Neffs Way 
in Naples. The next meeting is Sept. 21. 
Membership is open to active duty and 
retired submariners who have earned 
the Qualified in Submarines designation. 
The local USSVI base commander is Jack 
Hogan of Naples. For more information, 
visit ussvi.org/base/naples.asp. ■

— Email club news to Cindy Pierce at 
cpierce@floridaweekly.com.

CLUB NOTES



“Your complete satisfaction is
      my first and foremost priority”

TONY LEEBER SR.
Owner/Contractor

FORT MYERS SHOWROOM
14680 S. Tamiami Trail, Suite 2

239-674-0560
Mon-Sat 9:00am to 5:00pm

NAPLES SHOWROOM

239-674-0560
Mon-Sat 10:00am to 4:00pm

CONTACT ONE OF OUR DESIGN CENTERS TODAY!
FEATURED ON HOUZZ

FREE IN-HOME CONSULTATION

SOLID SURFACE 
COUNTER TOPS

as low as

$19
per sq. ft.

3CM GRANITE 
COUNTER TOPS

as low as

$39
per sq. ft.

NOW-TO-WOW 

COME CHOOSE YOUR NEW 

Licensed and Insured General Contractor #CBC1253280 Cornerstone Builders of SW Florida, Inc. 

$500

Complete Remodeling | New Countertops | Cabinet Refacing | Dream Kitchens | Luxurious Bathrooms

5%OFF  REFACING  

READERS RECEIVE

Exceeding ExpectationsSince 1988
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GIVING TOASTERS IS A 
THING OF THE PAST.

RECEIVE $100 AND AN  
EXCLUSIVE CD RATE1  

WHEN YOU OPEN AN 18-MONTH  
OR 24-MONTH CD

Annual Percentage Yield (APY) is accurate as of date of publication. Offer and rates are subject to change at any time without prior 
notice. Fees may reduce earnings. There may be a penalty for early withdrawals. Offer expires September 15, 2015 and applies to new 
accounts only; Public Funds are not eligible. IRA accounts are not eligible. Opening deposit must be new funds. Offer limited to one (1) 
Bonus per household and cannot be combined with any other offer. 1. CD will renew at the current Rate and APY for that term. Bonus 
will be credited to your account six days from account opening. The value of this promotional bonus ($100) 
will be reported to the IRS on Form 1099-INT.  2555 0815

Florida Based. Florida Focused.
FloridaCommunityBank.com

HURRY, LIMITED-TIME OFFER! 
Stop by your community FCB banking center and  
open your account today or call 1.877.378.4297.

2325 Vanderbilt Beach Rd., Naples, FL 34109     |     (239) 552-1820

2400 N. Tamiami Trail, Suite 100, Naples, FL 34103     |     (239) 552-1840

1400 N. 15th St., Immokalee, FL 34142     |     (239) 657-3171

3360 Bonita Beach Rd., Bonita Springs, FL 34134     |     (239) 552-1700

205 Del Prado Blvd. S., Cape Coral, FL 33990     |     (239) 242-2130

7900 Summerlin Lakes Dr., Fort Myers, FL 33907     |     (239) 437-0025

1261 Homestead Rd. N., Lehigh Acres, FL 33936     |     (239) 369-5811 

155 N. Bridge St., Labelle, FL 33935     |     (863) 675-1313

18-month CD
$10,000 minimum deposit

Promotional Rate

APY1.25%

24-month CD
$10,000 minimum deposit

Promotional Rate

APY1.35%

Partnerships with community groups
making a difference at Youth Haven

Youth Haven is getting ready for season 
by partnering with six community organi-
zations in the next six weeks.

The first event, Paint-Palooza, takes 
place Saturday, Aug. 29, with the Rotary 
Club of Naples at Youth Haven. Club mem-
bers will repaint the counseling center with 
paint donated by Home Depot. Members 
of Rotaract Club of Naples will descend on 
the campus Saturday, Sept. 5, to clean and 
paint the chickee hut.

On Saturday, Sept. 12, volunteers from 
the Naples Junior Women’s Club will help 
get Youth Haven’s  campus garden ready 
for fall. And from Aug. 30-Sept. 19, Living 
Word Family Church is holding a food 

drive to stock the pantry shelves at the 
emergency shelter.

On Saturday, Sept. 26, the children of 
Youth Haven will participate in The United 
Way’s Walk for the Way, and on Saturday, 
Oct. 3, they will take part in the annual 
Hodges University Diversity Festival.

Thanks to community partners like 
these, Youth Haven is able to continue 
providing services to the area’s most vul-
nerable citizens: abused, neglected, aban-
doned and homeless children and teens. 
For information about numerous ways to 
get involved as a Youth Haven partner, call 
Angela Navarro at 687-5178 or email angela.
navarro@youthhavenswfl.org. ■

Get to know about Girl Scouting
Getting back to school means it’s also 

time to get into scouting. Girl Scouts 
of Gulfcoast Florida invites girls to join 
the fun for the new membership year. 
The following “Troop Building” events 
are designed to inform families about 
the opportunities scouting provides for 
trying new things, making new friends, 
gaining confidence and building leader-
ship skills. All are welcome.

Thursday, Aug. 27: 6:30 p.m. at Naples 
Park Elementary School

Monday, Aug. 31: 6:30 p.m. at Tommie 
Barfield Elementary School, Marco 
Island

Tuesday, Sept. 1: 6:30 p.m. at Avalon 
Elementary School

Tuesday, Sept. 1: 6:30 p.m. at Veterans 
Memorial Elementary School

Wednesday, Sept. 2: 6:30 p.m. at Calu-
sa Park Elementary School

Thursday, Sept. 3: 7 p.m. at Vineyards 
Elementary School

Tuesday, Sept. 8: 5:15 p.m. at Parkside 
Elementary School

Tuesday, Sept. 8: 7 p.m. at Sea Gate 
Elementary School

Wednesday, Sept. 9: 6:30 p.m. at 
Osceola Elementary School

Wednesday, Sept. 9, 6:30 p.m. at Lely 
Elementary School

For more information about Girl 
Scouts in Collier County, call Barbara 
Van Essen at (800) 232-4475, ext. 404, or 
email barbarav@gsgcf.org. Membership 
and program scholarships are available 
based on financial need. ■
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Robert Tomsick, MD, FAAD
Fellowship Trained Mohs Surgeon & Board Certified Dermatologist

NOW ACCEPTING NEW PATIENTS

Bringing over 35 years of Mohs surgery and dermatology experience 
to Naples & Marco Island

Same Week Appointments Available

1-800-591-DERM  |  www.RiverchaseDermatology.com

Exploring the benefits 
of a difficult childhood

BY DON ST. JOHN, PH.D.
Special to Florida Weekly

Most of us have had our share of chal-
lenges and sorrows. 

Maybe you didn’t receive uncon-
ditional love from both your parents 
throughout the formative years of your 
childhood. 

Or maybe you didn’t grow up in a 
home in which your parents showered 
each other — or your siblings and you 
— with affection. 

Perhaps you didn’t grow up in a home 
in which your parents helped you to 
understand, clarify and express your 
feelings in a clear and strong way with-
out aggression. Maybe it wasn’t easy for 
your parents to be firm, authoritative 
and loving. 

Though your childhood may have 
been less than perfect, what you may not 
realize is that having a difficult child-
hood can have benefits and opportuni-
ties. Here are some examples of what 
can bloom from a seemingly desolate 
upbringing: 

■ You become an adventurer. 
You may begin walking a path that 

eventually will bring you experiential 
riches that you could not have begun to 
imagine at the outset. At first you may 
just want to feel better. Then you realize 
there is so much more than just reduc-
ing your anxiety or depression. There 
is the exciting adventure of becoming 
who you were truly meant to be. There 
is no greater adventure than the one of 
becoming whole — of becoming you. 

■ You want more than what the cul-
ture offers. 

You are less likely to be satisfied 
with what the culture has to offer you. 
All the important indexes measured by 
our culture are financial. There’s the 
gross domestic product, the Dow Jones, 
employment statistics, but there are no 
wellbeing indexes. There are no indexes 
to measure personal, spiritual develop-
ment or relationship satisfaction. If all 
was “just fine” at home, you might never 
challenge the dominant cultural values 
passed on to you by your family. But 
if your childhood wasn’t all so peachy, 
it can be easier to find the courage to 
begin your own journey and become 
your own person. 

■ Settling for “normal” isn’t an option. 
You may be more likely to challenge 

the concept of what is “normal” and look 
for what is possible. 

In our cultural paradigm, if you don’t 
have symptoms, you’re normal. That 
assumption is applied both to our physi-
cal body and to our emotional wellbeing. 

When you begin to question this 
assumption, you realize that “normal” is 
the last thing you want to be. What you 
want is to thrive. You want to remain 
vital throughout your lifespan. You want 
your marriage to stay juicy for decades, 
not just for the honeymoon. 

Most normal people, for example, 
believe their erotic potential diminishes 
with age. In one sense, it obviously does. 
But in a fuller sense of the word erotic, 
it doesn’t have to. The information and 
the resources to do so are available, and 
those who have begun the journey are 
much more likely to find and utilize 
them. 

■ Compassion comes more easily.
Once you begin the process of heal-

ing, you will have more texture, depth 
and empathy than those who say they 
had a good childhood. However you 
have healed a wound, there will be 
empathy for others with similar issues. 

Those who deny their own pain and 

their own wounds often have little com-
passion for the obvious suffering of oth-
ers. If they don’t see it in themselves, 
they can’t bear it in others. 

But simply stated, those who have 
embarked on the path of healing are  
more compassionate. 

■ You treasure what is truly impor-
tant. 

Treasuring what is important is the 
genuine, heartfelt connection to life and 
those we love. It is to engage in the 
world whole-heartedly and to leave the 
world just a little better than how we 
found it. It is to realize that love-connec-
tions, those moments when two people 
truly meet, are precious and nourishing. 
They are not luxuries; they are essential 
life nutrients. 

Even if you’ve had a difficult child-
hood that you wouldn’t want to relive, 
you can become an alchemist. You can 
turn cheap metal into gold. All the raw 
materials are there, waiting for you to 
begin. ■

— Don St. John, Ph.D., is the author of 
“Healing the Wounds of Childhood.” To 
learn more, visit healingthewoundsof-
childhood.com.

Adonis Autism
sponsors fourth

annual conference
The fourth annual Creating a Future 

for Adults with Autism conference 
presented by Adonis Autism is set for 
9 a.m. to 4 p.m. Saturday, Sept. 12, at St. 
John the Evangelist Catholic Church, 
625 111th Ave. N. in North Naples. This 
year’s programs will focus on options 
for improving health, increasing inde-
pendence and entrepreneurship.

Keynote speaker Jeffrey Smith of 
the Institute for Responsible Technol-
ogy will discuss digestive problems 
and related issues so common in the 
autistic population and their relation 
to GMO foods.

Other speakers will include Dr. 
Shane Walker of Thrive Chiropractic 
of Naples, who will discuss autism 
and the brain/body connection, and 
Nelson Santiago of Picasso Einstein, 
who will present innovative strategies 
for enabling persons with disabilities 
to achieve greater autonomy and inde-
pendence. 

In addition, the University of South 
Florida Center for Autism and Related 
Disorders will present a workshop 
about preparing for post-secondary 
education.

Conference registration is $25. To 
sign up or for more information, visit 
adonisautism.org. ■

Stroke takes toll
on health of

caregiver spouses 
Caregiver spouses of stroke sur-

vivors are at an increased risk of 
mental and physical health issues that 
can continue for years, according to 
research in the American Heart Asso-
ciation journal Stroke.

Swedish researchers evaluated 248 
stroke survivors younger than age 
70 (average age, mid-60s) and their 
spouses at stroke onset and compared 
the results with 245 non-stroke con-
trols for seven years after the stroke 
event.

At the seven-year follow-up, 16.5 
percent of survivors had suffered a 
recurrent stroke. Spouses of survivors 
reported lower scores in several men-
tal and physical areas — more health 
issues affecting their lives, less vitality 
and reduced social function — not 

HEALTHY LIVING

SEE STOKE, A21 
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www.oaktreedentistrynaples.com

90 Cypress Way East #20
Naples FL 

(Across From Sam’s Club) 239-596-5771

Insurance Processing  
Early Morning  
Appointments

Seeking to put God’s love into action, Habitat for Humanity brings 
people together to build homes, communities and hope.

AUGUST SALE: Entire store 50% 
All month long!

Need Help? Call Us 24/7 
239-596-1896    1-800-WEIGHT-LOSS

www.NaplesWeightLoss.com
2590 Northbrooke Plaza Drive, Suite 103, Naples, FL 34119

(Located on the corner of I-75 and Immokalee Road)

OVERWEIGHT?
Lose up to 30 pounds in 30 days!

Naples Weight Loss 
& Wellbeing

Offer Includes:  Complete comprehensive review of 

lean vs. fat body mass, 30-day diet supplements + 
(3) Laser-Lipo treatments & (2) B-12 shots (a $699 value)

 

OFFICES IN 
NAPLES, 

FORT MYERS & CAPE CORAL$299
*Must call before 9/3/15 and mention Florida Weekly when booking to receive offer ($699 value).

only during the first years after stroke 
but also in the long term.

Caregivers’ quality of life was most 
adversely affected by their spouses’ 
level of disability, cognitive difficulties 
and depressive symptoms.

“It is known that spouses of older 
stroke patients experience health-relat-
ed physical and mental issues, and that 

the degree of their problems is associ-
ated with the severity of the stroke, 
but ours is the first long-term study of 
seven years follow-up to explore this in 
a younger group of people,” says study 
author Josefine Persson, a researcher 
and Ph.D. candidate at the Institute of 
Neuroscience and Physiology at Sahlg-
renska Academy, University of Gothen-
burg, Sweden.

“Our results also highlight the impact 
on the spouses’ mental health due to 
demanding changes in the life situations 
of these families, not only during the 
first years after stroke onset but also in 
the long term.”

Juggling work and caregiving is dif-
ferent among younger and older care-
givers, researchers say. 

“Caring for a spouse after a stroke 
can be demanding and can reduce a hus-
band or wife’s time spent at their occu-
pation, which also can be a burden for 
many younger families, and the under-
lying problems can continue several 
years,” Ms. Persson said. The findings 
also have implications for health-care 
policymakers and call attention to the 
need for greater social support for these 
individuals, she says.

Researchers surveyed spouses using 
questionnaires to measure their health 

status and calculate their quality of 
life. Age, children, education and work 
status were also included in the review. 
They made subjective reports of mental 
health, vitality, social functioning and 
emotional status of spouses by phone 
questionnaires or face-to-face evalua-
tion.

The stroke survivors underwent stan-
dardized tests to assess the severity of 
their stroke, degree of disability and 
dependence on caregivers, body pain, 
daily living activities, depression and 
anxiety. ■

STROKE
From page 20

Quest for Blue Zone designation is good for entire community

Our community is embarking on 
a journey to improve the wellness of 
every resident, and NCH is leading by 
example. The journey is called the Blue 
Zones Project, and NCH leadership is 
vital for its success.

The project is about one thing: creat-
ing a healthier environment for all of 
us. As Deb Millsap, executive director 
for the local effort, is fond of saying, 
this is a “we” initiative, meaning that 
every sector of our community must 
play a role. We will start with education 
about the various healthy-living choices 
we can make and the science behind 
them. We will share best practices and 
encourage each other’s well-being.

At NCH, we’ve got a head start. More 

than 87 percent of our 5,800 colleagues 
and their family members have been on 
this road to wellness for six years. The 
journey started in 2009, when three of 
our nurses were belatedly diagnosed 
with breast cancer because, like too 
many caregivers, they did not prioritize 
their own mammograms.

This was a wake-up call to all of us. 
We began by securing a better insurance 
plan and by agreeing to participate in 
age-and gender-appropriate diagnostic 
testing, following the recommendations 
of the U.S. Preventive Services Task 
Force. Early results were shocking. The 
number of colleagues with occult can-
cers (breast, colon and prostate), high 
blood pressure and early diabetes was 
nothing short of alarming. Most of the 
tests were easy — blood tests, height, 
weight, waist and hip circumferences, 
mammograms, etc. The one uncomfort-
able test was colonoscopy at age 50 and 
every 10 years thereafter.

No one was forced to participate, but 

those who signed on also had to commit 
to avoiding the use tobacco products.

Over time, the progress we have made 
improving the health of our colleagues 
has been heartening. Three years ago 
we stopped hiring smokers and mount-
ed a campaign to encourage our smok-
ers to quit. We shared the data that non-
smokers live, on average, 10 years longer 
than smokers; if you had grandchildren, 
this would typically be the decade you 
could attend their weddings in person, 
rather than as a memory. On a personal 
level, that kind of emotional connec-
tion helped motivate individuals to stop 
smoking. Again, no one was let go if 
they couldn’t quit, but the campaign had 
a huge impact.

NCH’s health-care costs have dropped 
an average of 7.8 percent per year over 
the past five years for our 5,800 people 
insured. But we are nowhere near fin-
ished. We still can and should do better, 
and we constantly encourage our col-
leagues to help themselves by creating a 

culture where the healthy choice is the 
easier choice. 

 This is the Blue Zones Project jour-
ney that we are leading in Southwest 
Florida, using our health-care resources 
for prevention more than repair, just 
as others have done in 27 communi-
ties across the country. We’ll begin the 
formal effort this fall, offering our NCH 
colleagues and anyone in the commu-
nity educational briefings and opportu-
nities to take the free and confidential 
“Vitality Compass” assessment to see 
how we can add years to our lives.

There is nothing mystical about the 
Blue Zones Project.  It’s designed to 
help everyone — ourselves, our families 
and our neighbors — live longer, happi-
er and healthier lives. And that’s a goal 
on which everyone can agree. ■ 

— Dr. Allen Weiss is president and 
CEO of the NCH Healthcare System.

allenWEISS
allen.weiss@nchmd.org
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RMC IS A LEADING PROVIDER OF 
insurance, reinsurance, risk management, 

employee benefi ts, and actuarial consulting.

RMC specializes in the design and administration of innovative risk 
management programs and insurance products for individuals and 

small-to-medium sized businesses. We off er a wide range of services, 
including property & casualty insurance, life insurance, health insurance, 

annuities, and risk management, as well as a wide variety of employee benefi t 
programs and solutions. Risk Management should not be a Do it-yourself job.

Where there is risk, you’ll fi nd RMC.
Call us today.

239.298.8210
RMCreinsurance.com

791 10th Street South, Suite 202, Naples, FL 34102

Area CEOs, directors, general managers and business 
owners will weigh in with their expertise and share insight 

on current market conditions and industry trends.

PUBLISHING ON  
THURSDAY, SEPTEMBER 3, 2015 

DISTRIBUTED THROUGHOUT COLLIER COUNTY

S P E C I A L  I S S U E  T O  F L O R I D A  W E E K L Y

LOOK FOR IT ON NEWSTANDS, ONLINE AND MOBILE DEVICES!

2 0 1 6  C O L L I E R  C O U N T Y
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‘Even as we grow in sales volume, we still make improvements every day’

WHO AM I?
FULL NAME: Steven Lush

TITLE & COMPANY: President, Robb & 
Stucky

YEARS WITH THE COMPANY: 4
YEARS IN SOUTHWEST FLORIDA: 4
NATURE OF BUSINESS: Furniture Retail & 
Interior Design

EDUCATION: Bachelor of Science, Business.  
University of Vermont

HOMETOWN:  Galeton, PA

Steven Lush, President, Robb & Stucky

How did you first get into business?  
I was born into the business.  My 

great-grandfather opened a furniture 
store in Pennsylvania in 1893, and I 
was the fourth generation to work in 
the business.  During summer breaks 
I worked in the warehouse and on 
the delivery truck.  After college I 
started on the sales floor, and eventu-
ally moved into store management.  
Over the years I’ve probably worked in 
every possible position in the furniture 
industry.

What are some recent trends you’ve 
seen in your industry?  

From a style standpoint, we’ve seen 
a move toward more transitional and 
contemporary designs.  Neutral  col-
ors, organic materials, and simpler 
forms are dominant.  From a supply 
standpoint, we’ve seen an increase 
in demand for domestically made 
products, particularly in the high-end 
segment.  Labor rates overseas have 
increased, and certain American manu-
facturers have invested capital to make 
their plants more efficient; the result is 
a smaller difference in pricing between 
foreign and domestic goods.  And our 
American manufacturing partners can 
do certain things that no one else can 
— like offer custom designs and fin-
ishes.  That enables our clients to get 
the “perfect” item that completes their 
décor.  

What lessons did you learn from the 
Great Recession? 

Business was absolutely boom-
ing during the peak of the housing 
bubble, and many of us expected that 
the unprecedented growth would last 
forever.  I believe most businesses are 
more conservative now.  We watch 
expenses very carefully and run a very 
efficient operation.  Even though we 
are growing rapidly, we are managing 
our balance sheet very carefully so the 
growth is sustainable.    

What’s your vision for the future of 
your business? 

We’ll keep expanding into other 
markets in Florida that fit our busi-
ness model:  Affluent, second-home 
and retirement communities.  And 
we strive every day to improve every 
aspect of our business to provide the 
ultimate buying experience for our 
clients.  

What new products or services will 
you introduce next year? 

We will be opening new stores in 
Coral Gables and Boca.  In addition, we’ll 
be searching for additional locations on 

Florida’s east coast.  

What are some of the challenges you 
face this year? 

We’re experiencing rapid growth, both 

from sales in existing stores as well as 
new locations, and if not managed prop-
erly it can stress an organization and 
create issues.  We are fortunate to have 
extremely talented and dedicated people 
at Robb & Stucky, and they’re meeting 
this challenge head-on.  Even as we grow 
in sales volume, we still make improve-
ments every day in our business. Our 
clients have always given us extremely 
high ratings for their experience, and 
it keeps getting better and better as we 
grow.  That’s the one thing we’re most 
proud of.

How do you expect the local economy 
to grow? 

One of the primary drivers for our 
business is new-home construction, and 
we are seeing the beginning stages of 
what we feel will be a strong growth 
period of at least three to four years.  
The difference between this market 
and the one from the mid-2000s is this 
growth seems much more sustainable.  
Slower growth perhaps than the last 
boom, but certainly more sustainable.  

What do you look for when recruiting 
new talent? 

First is passion and enthusiasm.  We 
love bright, positive, talented and ener-
getic people that enjoy helping to make 
their clients’ homes beautiful.  Regard-
less of the position we’re recruiting for, if 
the candidate has a passion for their job 
and for the client, they will be a good fit 
with our organization.  

What do you enjoy most about the 
job?  

Without a doubt the most satisfying 
part of the job is seeing the end result 
of what we do.  I love seeing a beautiful 
and comfortable home and hearing how 
much our clients love everything. 

FORT MYERS SHOWROOM:

13170 S. Cleveland Avenue, Fort Myers, FL 33907 
Phone: (239) 415-2800

NAPLES SHOWROOM:

355 9th Street South, Naples, FL 34102
Phone: (239) 732-2400

Store Hours: Mon – Sat: 10am – 6pm, Sun: Noon – 5pm

ROBBSTUCKY.COM • NAPLES • FORT MYERS • SARASOTA • CORAL GABLES Opening Late 2015!  • BOCA RATON Opening 2016! 
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‘The American higher education system is still the jewel of the world’

WHO AM I?
NAME: Jeff Allbritten

TITLE & COMPANY: President, Florida 
SouthWestern State College

YEARS WITH THE COMPANY:  12

YEARS IN SOUTHWEST FLORIDA: 12

EDUCATION:  Doctor of Arts degree in 
chemistry from Middle Tennessee State 
University, master of science degree in 
mathematics from Murray State University 
and bachelor of science degree, also from 
Murray State.

HOMETOWN:  Abeerden, Md.

Dr. Jeffery S. Allbritten, President
Florida SouthWestern State College

How did you first get into business? 
I started off like a lot of people, not 

knowing what I wanted to do. I actually 
just started watching and emulating my 
own professors at the university and I 
thought… I’d love to do that. It was 1988 
and I had a master’s degree at the time. 
I was applying to large universities and 
without a doctorate it was a very closed 
field. I was very lucky to land the position 
at Middle Tennessee State (University) 
where I finished my doctorate while I 
was teaching chemistry. I ended up stay-
ing for 11 years at that institution and then 
I moved into administration.

What are some recent trends you’ve 
seen in your industry? People are chas-
ing these very expensive (private higher 
education) programs. There have been 
national surveys that have looked at the 
return on the investment of private higher 
education, and it’s like one percent over 
your career. So if you were going to invest 
hundreds of thousand of dollars in some-
thing with a possible ROI of one percent, 
would you do it? You have to be the judge 
of that. 

The cost of higher education is this 
great public debate. (But) the cost of 
higher education has actually gone down. 
What’s gone up is the price of education. 
States have been offloading their (finan-
cial) responsibility onto the backs of 
students. They’ve backed away from their 
support of higher education.

What lessons did you learn from the 
Great Recession? When you’re in the 
depth of a recession, we’re in the height 
of our enrollment and it’s difficult to 
manage. And so what did we learn from 
that? Let’s make sure we’re able to over-
come say 10, 15 percent enrollment con-
tractions and expansions and not jump 
off the building and say the sky’s falling 
when it occurs. You see it coming, you 
know it’s out there, it’s going to happen.

What’s your vision for the future of your 
business? It’s funny we’ve survived hun-
dreds and hundreds of years of change 
and we continue to grow. In the early 
1970s, I remember television was going 
to put us out of business. It was all going 
to be tapes and television, no need for 
buildings, we can shut these places down. 
Guess what, it didn’t happen. In the ‘90s 
it was the Internet. That didn’t happen. 
There’s always some new wave pop thing 
that comes in. They have a shelf life. Not 

to say those things aren’t incorporated 
into what we do. I see the vision for us is 
what other ways we can be more relevant 
to the students who need us, and to the 
industry and business economy.

What new products or services will you 
introduce next year? We just created a 
multiple tier of offerings within our bach-
elor’s degree that lets people focus either 
on personnel — or four different areas. 
We’re not going to offer stuff there are 
no jobs for because we’re smart enough 
to realize there is no future in doing 
things just because we think it’s nice. It’s 
all about data, so we do a lot of needs 
analysis in the community, what’s needed 
today and what’s needed two, five, 10 
years out.

What are some of the challenges you 
face this year? I think we have to do a 
better job of communicating our vision 
of who we are both to the general public, 
that’s always true, but more important 
to our legislative leaders.  Without FSW 
this community would be a very different 
looking place. We have to communicate 
the importance of what we do and the 
impact of our size, around 22,000, 23,000 
students. That’s large, that’s a lot of peo-
ple. And 1,400 employees. We are a major 

employer; we graduate more students 
every year than all the other schools com-
bined. I think the challenges are going 
to be how do we continue to exist when 
people believe that the cost of higher edu-
cation is through the roof and they don’t 
understand what’s happening. 

What trends do you see impacting your 
industry in the next two to four years? 

We created our Center for Interna-
tional Education July 1 of last year and 
we’re going to increase its functions this 
year. The American higher education 
system is still the jewel of the world, it’s 
what everybody seeks. And how do we 
take a better role in that? We’re posi-
tioned well geographically. How do we 
attract students here, how do we increase 
our impact abroad? How do we become 
a force in international education, both 
bringing students to FSW and send-
ing our students to have an experience 
abroad, have our faculty work in situa-
tions abroad? How to receive grants and 
funding to do research with these other 
international organizations? 

How do you expect the local economy 
to grow?  Our only hope for being a 
viable unit is to think regionally, is to stop 
being Fort Myers vs. Naples. The two 
largest players are those towns, agreed, 
but individually even Fort Myers is too 
small standing on its own to take on the 
likes of the Fort Lauderdales, the Tampas, 
the Orlandos. But together as a unit SWF 
can stand on its own. I just hope we’ve 
learned how quickly a service-driven 
economy suffers when you have a down-
turn. Business cycles always repeat them-
selves. Happy days are here again — for a 
while. So how do we get smart and learn 
to kind of buffer ourselves? We need to 

identify ourselves as an area who’s think-
ing beyond where we came from, which 
is a tourist destination. Nothing wrong 
with that but you better be more than 
that if you plan to survive economically.

What do you look for when recruiting 
new talent? People smarter than I am. I 
can find people with degrees, with high 
credentials and all of that. The real hard 
piece is finding people who have what I 
call fire in the belly. It’s sort of the right 
chemistry — they mix with us, they share 
our vision. Integrity has to be No. 1

What’s the most important business 
lesson you’ve learned? I remember 
the first day I ever sat in the president’s 
chair July 1, 2011, I was like, “Oh my, this 
is mine.” The lessons are no matter what 
level you’re at, you have a certain sphere 
of influence and the minute you start 
believing your own press and start believ-
ing you’re smarter than everybody else, 
you should check that and realize that 
you’ve probably got a problem. There are 
times when I’ll push the envelope, like on 
things with international education and 
research. But while we’re pushing the 
envelope, at the same time I don’t want to 
get so far out on the limb that it breaks. 

What do you enjoy most about the job?
I love graduation day. A lot of my staff 

think I’m crazy but it’s why we do this. It 
is the fundamental reason we’re here. I 
have a ball at graduation and I’m the poor 
sap who has to shake 900 hands. But it’s 
wonderful because being able to look at 
their faces, and when they’re all sitting 
down there and they’re excited and their 
families are with them. To me, it’s like a 
rock concert. The energy is high. They 
know that their future is brighter now, 
they’ve accomplished something. That is 
my favorite day. 

What would people be surprised to 
know about you?

Someone asked me one time of all the 
things you learned in school, what really 
helps you day to day in your job. My fall 
back on it always is, two years of high 
school theatre. Because I learned how to 
communicate, work an audience — that 
sounds cynical —but to really know how 
to handle yourself in large groups, and I 
think that is a skill that has helped me. 
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‘I love the positive impact we have on people’s lives’

WHO AM I?

NAME: Patrick M. Flaharty, M.D.

TITLE AND COMPANY: Azul Cosmetic 

Surgery and Medical Spa

YEARS WITH THE COMPANY: 15

YEARS IN SOUTHWEST FLORIDA: 22

NATURE OF BUSINESS: Cosmetic surgery 

and Medical Spa: medical 

EDUCATION: BA, Kalamazoo College; 

MD, University of Michigan

Patrick M. Flaharty M.D., Azul Cosmetic Surgery

How did you first get into business?

Around 15 years ago I was working 

for a large group practice and had an 

opportunity to split off to start my own 

practice.  Although I had no real prac-

tical experience in running my own 

business, it proved to be a very good 

move for me and my family.  Fifteen 

years later I’m still a work in progress 

with respect to running my own busi-

ness but I’ve come to love the autono-

my and control that running your own 

business provides.  

What are some recent trends you’ve 

seen in your industry?

Cosmetic surgery is undergoing a 

technological revolution as we speak.  

New products and procedures are 

allowing us to do more and more non-

surgically than ever before.  We can 

use non-invasive technologies to per-

manently eliminate fat, tighten skin, 

and eliminate age spots and wrinkles.  

There has also been huge growth in 

injectable treatments (neurotoxins and 

fillers) which can reduce lines and 

creases, fill in dark circles and hol-

lows, lift cheeks and eyebrows, and 

plump lips all with little or no down-

time.  Advances in surgical techniques 

have made facelifts, browlifts, and 

eyelids surgery safer, faster and with 

less downtime. Cosmetic surgery has 

finally come of age.

What lessons did you learn from the 

Great Recession?

We learned two very important les-

sons from the Great Recession.  One is 

that it helps to have a diversified offer-

ing of products and procedures.  Dur-

ing tough economic times fewer people 

could afford the larger surgical proce-

dures, but more people were interested 

in the less-expensive procedures like 

skin care, injectable fillers and office 

based laser treatments.  Secondly, we 

learned to stay true to your cause and 

reinvest in your business.  If you can 

use the lean times to improve your 

core business, you will emerge much 

stronger as the economy recovers.

What’s your vision for the future of 

your business?

Our mission remains to provide the 

best aesthetic services in a warm, car-

ing and friendly environment.  With 

offices in Naples, Bonita and Fort 

Myers, we will continue to grow by 

providing cutting edge solutions to all 

aesthetic challenges.  Through con-

tinued staff training, utilization of lat-

est technologies and procedures, and 

maintaining a client-centered approach 

where the patients’ needs and concerns 

always come first, we are very optimis-

tic about the future.

What new products or services will 

you introduce next year?

We have a very close relationship 

with Trilogy Laboratories, a new skin 

care company in Fort Myers.   They 

produce a custom, proprietary line of 

skin care products for Azul and are 

constantly bringing forward innova-

tive active ingredients and products to 

enhance our skin care line.  We also 

anticipate adding new non-surgical 

technology for skin tightening and 

wrinkle reduction.  Last we are look-

ing at additional technologies for non-

surgical fat reduction.

What are some of the challenges you 

face this year?

There are always challenges that 

come with growth.  We prefer slow 

and steady growth where we can con-

tinue to provide the highest quality of 

care and maintain operational efficien-

cies while we expand.  It is also a chal-

lenge to find topnotch personnel to fill 

the new positions with expansion, but 

we won’t compromise on hiring the 

best of the best.

What trends do you see impacting 

your industry in the next two to four 

years?
Technology will continue to be a 

driving force in cosmetic surgery.  

New products and procedures will 

continue to grow the number of 

treatment options available to 

patients looking for cosmetic solu-

tions.  The trend toward more 

non-invasive and minimally inva-

sive procedures will continue, as 

people will demand better results with 

less downtime.  

How do you expect the local

economy to grow?

The long-term trend is very favor-

able.  Our beautiful tropical weather, 

incredible beaches, abundant oppor-

tunities for golfers and boaters and 

the rapid growth of FGCU all serve 

to attract more people to Southwest 

Florida to study, work, and play.  Con-

tinued growth should trickle down to 

all aspects of our economy.

What do you look for when recruit-

ing new talent?

Training and experience are 

extremely important but the most 

important factor is personality. A posi-

tive, winning personality is essential 

for success.  Warm and friendly people 

who work well with others and exhibit 

a “can-do” attitude can transform a 

workplace into a fun, dynamic envi-

ronment where positive energy is 

ubiquitous.  

What’s the most important 

business lesson you’ve 

learned?
It is always important to 

be in control of your own 

destiny.  If you choose to be 

in a partnership, choose very 

carefully.  Partnerships 

are easy when the 

going is good 

but can be 

very difficult 

when times 

are tough.  

What do you enjoy most about the 

job?
I love the positive impact we have 

on people’s lives through the magic 

of cosmetic rejuvenation.  When you 

can make someone look 10 or 20 years 

younger through a single procedure 

you can absolutely transform their life 

to a better place almost instantaneous-

ly.  Seeing the positive impact that can 

have on someone’s self esteem, work 

life and social life is a thrill.

What would people be surprised to 

know about you?

People might be surprised to know 

that I played intercollegiate football 

and completed an Iron Man Competi-

tion (swim 2.4 miles, bike 112 miles, 

and run 26.2 miles).  I’ve always 

loved physical exercise, which is what 

attracted me to surgery.  In my free 

time I still run, bike and swim and 

compete in local triathlons. 

Fort Myers | Bonita Springs  

(239) 415-7576  |  www.azulbeauty.com

BeautifulMaking Southwest Florida

for 20 years!
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Call for an appointment today! 

BY KIM CAMPBELL THORNTON
Universal Uclick

It’s 69 degrees and cloudy at the 
beach, with a humidity level of 83 
percent and no breeze. You see a dog 
locked in a truck with the sunroof open 
but all the windows rolled up. There’s 
no sunshade blocking the windshield, 
and the dog doesn’t appear to have 
water. He’s barking frantically. 

Several news stories recently have 
reported on people breaking into cars 
to rescue dogs locked in, only to 
be arrested for their good deed. In 
response, at least one state, Tennes-
see, has legalized the act, making 
it an extension of the state’s Good 
Samaritan law — but only if the rescuer 
takes certain steps beforehand, such as 
searching for the owner and notifying 
law enforcement. 

How do you know when a dog is at 
risk, and what should you do?

Factors to consider include whether 
the car is in the shade, the color of the 
car (dark-colored cars get hotter faster), 
whether windows are rolled down, if 
there’s a breeze and the age and breed of 
the dog or cat, says Valerie Schomburg, 
animal control supervisor for the New-
port Beach, California, police depart-
ment. Older animals or those with 
heavy coats or short snouts are more 
susceptible to heat.

“Brachycephalic breeds like pugs 
have a hard time breathing anyway,” she 
says. “If you put an older pug in a black 

car with the windows rolled up, he’s 
going to be at a disadvantage.”

Look to see if the owner has made 
an effort to protect the pet from the 
heat, such as parking the vehicle in the 
shade with all windows open, covering 
the windshield with a sunscreen or the 
cargo area with an awning and crating 
the dog with a full water dish and a run-
ning crate fan. If that’s the situation and 
the dog is calm and not in distress, you 
likely have less cause for concern. 

Use common sense. If it’s a summer 
evening after sunset and dogs are in 
cars with windows open and the owners 
are standing right there, the dog’s not 
at risk. (Yes, I have seen someone raise 
concerns in just that situation.)

If the dog doesn’t have a shady spot in 
the car and is panting heavily, drooling, 
seems disoriented or shows other signs 

of distress, take action. That can range 
from going inside a coffee shop or gro-
cery store and having the owner paged 
to calling the police or animal control. 

“Some people may be embarrassed 
to call law enforcement, but you want 
to get someone on the way who can 
do something,” says Temma Martin of 
Salt Lake City, a spokeswoman for Best 
Friends Animal Society. “If it takes them 
10 minutes to get there, that 10 minutes 
could be as long as the pet has in the car 
on a hot day.”

Ms. Schomburg says Newport Beach 
officers respond to all calls. “If it’s 
December and it’s cold and rainy, we 
still respond. We don’t ever want to 
make a judgment like, ‘Oh, I think it’s 
OK today.’”

Be prepared to give information as to 
the condition of the dog and the descrip-
tion and location of the car. If you can, 
stay there to flag down the responder so 
he or she knows where to go.

Unless the dog is barely alive, it’s best 
not to try to remove him yourself. He 
could bite you or run away or the owner 
could have you charged with breaking 
into the car. Once animal control or 
police show up, give a statement and 
leave. Don’t get into a screaming match 
with the owner if he or she shows up. 
Let law enforcement handle it.

“Between pet owners making good 
decisions and witnesses making good 
decisions, lives can be saved,” Ms. Mar-
tin says. ■

A rule of thumb is that if it’s warmer than 70 
degrees, it’s too hot to leave your dog in the car. 
Short-nosed dogs are especially at risk.

PET TALES
Hot dog

What should you do if you see a dog in a car on a hot day? Experts weigh in

Pets of the Week
>>Banjo is a 
handsome, happy, 
3-year-old boxer 
mix who weighs 
58 pounds. He’s 
quiet, calm, good 
on his leash and 
would love to be 
yours forever.

>>Bleu is a 
friendly, 7-month-
old domestic 
shorthair. He purrs 
to the touch and 
loves to cuddle.

>>Smoke is a 
beautiful, 3-year-
old domestic 
shorthair who will 
make a wonderful 
companion.

>>Sophie is 
a 6-month-old 
Catahoula mix 
who weighs about 
12 pounds. Gentle 
and well-behaved, 
good on her leash 
and loves to play. 

This week’s pets are from Collier County 
Domestic Animal Services. Adoption fees for 
cats are $60 and dogs are $85 and include steril-
ization surgery, vaccinations, pet license, ID micro-
chip and a bag of food. Visit DAS at 7610 Davis 
Blvd. from 11 a.m.-6 p.m. Monday-Saturday. 
Adoptable dogs and cats from DAS are also at For 
Footed Friends in Marquesa Plaza on Livingston 
Road from 11 a.m. to 2 p.m. the fi rst Saturday of 
every month. For more information, call 252-7387 
or visit colliergov.net/pets.
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The   The   
  Makes 
The Room

10760 Metro Parkway |  Fort Myers, FL 33966
www.Stone-Mart.com

Natural
 Importer and Distributor of Premium Quality Natural Stone

Travertine  Marble
Flooring  Pavers  Hardscape 

The future is all

Factory Direct Pricing
4 Million sq.ft. of Inventory

Extensive Product Line
Price Match Guarantee

Free Samples

239.275.0333

 NOW
 OPEN!

(Adult & Pediatric)

MEET OUR PHYSICIANS
Penny J. Orr, OD , MD , MD , OD , OD

SWFLEYE.COM

CALL TODAY TO SCHEDULE YOUR APPOINTMENT!

THE DIVA DIARIES
Lamenting the Summer of Fugly while imagining sweaters and boots

A gaggle of girlfriends and I recently 
sat around in one of our living rooms 
for a mid-afternoon happy hour, enjoy-
ing icy-cold cocktails and discussing the 
Summer of Fugly.

For those who’ve never heard of 
“fugly,” it basically takes the state of 
ugly to a whole new freaking degree. 
You can use whatever F-word you fancy. 
Whether it’s “fantastically ugly,” “fero-
ciously ugly,” “flamingly ugly” or some-
thing else, any way to say it, fugly makes 
ugly look almost pretty.

And the Summer of 2015 is fugly to 
the extreme.

It’s far too hot outside to care about 
how we look. It’s not that we’ve given 
up — far from it — it’s just that beauty-
wise, we’re on hold until the heat index 
dips somewhere below 107 degrees.

We all agreed: It’s too hot for make-
up. Under-eye concealer just perspires 
right off, mascara melts and foundation 
seems to sink quickly into pores that 
have enlarged themselves due to unusu-
ally high humidity levels. When the 
sweat on your collar is the beige/toasty 
color of Maybelline Fair to Medium, you 
know it’s the Summer of Fugly. 

But we also all agreed that we must 

snap ourselves out of the fugliness. 
Granted, we’re in Southwest Florida, so 
while other parts of the United States 
start preparing for that thing they refer 
to as “Autumn” by purchasing gourds 
and gathering pretty leaves with which 
to decorate and bringing out their favor-
ite cozy sweaters, we instead hunker 
down for the most sweltering month of 
the entire year: September.  

Oh, sure, my gal pals and I agreed 

we would love to start thinking about 
Pumpkin Spice lattes, cute scarves and 
boots with leggings. But that’s not any 
Southwest Florida girl’s reality heading 
into September, when the average tem-
perature is 704 degrees. The Summer of 
Fugly simply leads into the Fall of Super 
Fugly. 

The conversation started because my 
friends Asha, Brooke and Lara are head-
ed to a wedding in Chicago in a couple 

of weeks. 
“It’s too hot to paint my nails or color 

my hair or work out,” Asha lamented. 
“In this heat, it’s all I can do to even 
brush my teeth or shave my legs. It’s too 
hot to care.” But she and the girls are 
off to the northern climes for a sparkly 
event, and while it’s disgustingly hot 
here, for them it’s time to suck it up and 
remove the fugly.

It’s time to color the gray hairs, get 
a pedicure and exfoliate everything. I 
realize it’s still too hot for Spanx, but we 
must at least entertain the idea. While 
I’m not going to Chicago, I did check my 
calendar and noted at least three major 
galas right here in Southwest Florida 
next month. Apparently, gala organizers 
are oblivious to the fact that we have no 
autumn here; they want us to don gowns 
and heels and suffer in the heat. 

So as the kids return to school, I shall 
return to the wonderful woman who 
waxes my eyebrows. I will attempt to 
ignore the temperature and try to care 
about my hair instead of tossing it up in 
a clip every day so it doesn’t stick to my 
dripping neck. I will pay a nice lady to 
paint my toenails because I don’t quite 
have the energy to do it myself yet. 

The Summer of Fugly has gone on 
too long — (deep breath) bring on the 
September of Spanx. ■

— Ciao for now, my lovelies! Stay 
tuned for another divalicious diary 
entry next week …

stephanieDAVIS 
sdavis@floridaweekly.com



POWERFUL
During intense storms, NBC2 
First Alert Live Radar increases 
its rotation speed by six hundred 
percent. This increased rotation 
results in a deeper penetrating, 
more defined view of local storm 
cells, giving you the ability to see 
dangerous conditions before it’s 
too late.

LIVE
NBC2 First Alert Live 
Radar is the area’s 
only Doppler Radar 
with the ability to 
track local storms 
live. Other stations 
access storm data 
using less powerful,
slower moving 
radars, resulting in 
delayed information. 
Only the NBC2 First 
Alert Live Radar can 
track dangerous 
storm conditions 
minutes before other 
stations even see 
them.

LOCAL
NBC2 First Alert 
Live Radar is the 
only Doppler 
Radar located in 
Southwest Florida. 
Other stations rely 
on radars located 
over one hundred 
miles away. Local 
Doppler Radar 
means greater 
access to local 
storm data giving 
NBC2 the ability to 
more accurately 
track storms that 
impact you.

WIDESPREAD
At it’s core, the NBC2 First Alert 
Live Radar houses a 350,000 
watt dish which has the ability
to track storms up to three 
hundred miles in all directions. 
With a range of six hundred 
miles, NBC2 has the ability to 
alert you first as storms 
approach Southwest Florida.  

INTERACTIVE
NBC2 First Alert Live Radar is
the area’s most technologically 
advanced radar. Using powerful 
software, NBC2 Meteorologists
are able to interact with storm data 
to extract valuable information
allowing them to better predict
what to expect from dangerous 
storms as they move through
Southwest Florida. 

ACCURATE
NBC2 First Alert Live Radar 
tracks storm intensity, rainfall, 
and lightning strikes with 
pinpoint accuracy, giving you 
access to critical storm data 
in your own backyard. 

The most powerful, most accurate, 
only live, local, interactive radar 
covering all of Southwest Florida.
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On the Move
Who’s going where, doing what
on the local business scene. B3 

Crazy fun
Bonita Young Professionals 
at Fish Crazy, and more
Networking photos. B6 

House Hunting
A newer beauty in Old Naples
for $2,299,000. B8 

Electronic shout-outs
More and more, good reviews on websites bring big business

BY NANCI THEORET
Florida Weekly Correspondent 

Reuben’s Smokehouse, 11: Eleven Café, 
McCarthy’s Wildlife Sanctuary and other 
local businesses are benefiting from the 
power of the online customer review and 
the celebrity shout-out. When custom-
ers and celebrities rate, others read. As 
several businesses in Southwest Florida 
and West Palm Beach have discovered, 
rankings by TripAdvisor and visits from 
famous foodies will ratchet up customer 
counts and improve their online cred.

Three months after Internet power-
house TripAdvisor named Reuben’s the 
fourth-best barbecue restaurant in the 
country, the Fort Myers business is still 
packed to its rafters. Celebrity chef Alton 
Brown’s gushing kudos to the avocado-
grilled cheese sandwich at 11: Eleven 

in Fort Myers and the Hostess cupcake 
milkshake at Relish in West Palm Beach 
also created a similar avalanche.

“Forty percent of our business con-
tinues to be from people who saw us on 
TripAdvisor,” says Arvey Krise, Reuben’s 

co-owner. “It’s such a wonderful tool for 
businesses and for people in the area 
looking for a place to eat. We have just 
11 tables and recently had visitors from 
Sweden, France, Germany and Great Brit-
ain here at the same time. They all heard 
about us from TripAdvisor.”

Mr. Brown’s favorite restaurant finds, 
unearthed during his recent North Amer-
ican tour, were featured in USA TODAY 
and print and online media outlets world-
wide as were the recent TripAdvisor top 
10 national rankings for Reuben’s, Brooks 
Gourmet Burgers and Dogs and Harbor-
walk Scoops & Bites.

“Thousands of people came in who 
had no idea we were here,” says Ms. 
Krise, “Even older people were finding 
us online and on their smartphones. It’s 
been absolutely great. There were people 

SEE SHOUT-OUT, B4 

ALTONBROWN.COM

Celebrity chef Alton Brown’s kudos for 11: Eleven’s avocado grilled cheese got business flowing.

COURTESY PHOTO

Reuben Sliva with Arvey Krise in front of 
Reuben’s Smokehouse.



www.FloridaWeekly.com    NAPLES FLORIDA WEEKLYB2    BUSINESS    WEEK OF AUGUST 27-SEPTEMBER 2, 2015

MONEY & INVESTING
Oil, oil everywhere and what it means for fuel prices

When I was in elementary school, I 
went through a very extreme pro-envi-
ronment phase. It was spurred on by a 
school assembly speaker from a national 
environmental group who scared the 
bejeezus out of us with pictures of rain-
forests being cut down, acid rain and 
dead wildlife. He then told us that by the 
turn of the century, the world will have 
run out of oil and we all would be riding 
horses again unless we cut back our con-
sumption. I can remember actually not 
talking to my parents for a week because 
they warmed up their car for five min-
utes on a particularly cold day. I thought 
that they were wasting a resource that 
was about to run out any day. 

Flash-forward 30 years and the world 
is awash in cheap oil. So why didn’t we 
run out of oil and why is the price of the 
commodity currently at multi-year lows? 

There was actual solid math behind 
the claims in the 1970s and ’80s that the 
world would run out of oil. If you divided 
the amount of proven reserves by the 
amount of oil the world was using per 
year, you would get an answer of around 
30 years of oil remaining. 

However, what my scare-tactic envi-
ronmentalist speaker failed to take into 
account was human ingenuity. He did 

not foresee deep-sea drilling or frack-
ing or drilling in the arctic or horizontal 
drilling. Every year we find, and are 
able to tap, new pockets of oil that were 
undiscovered the year before. The cost 
to bring this new oil to market may be 
more expensive than previous finds, but 
I believe we will continue to discover 
new sources of oil for centuries into the 
future.

But if new oil finds are more expen-
sive to tap, why is the price of oil cur-
rently plummeting? The simple answer 
is that there is more oil supply compared 
to demand and there are two primary 
reasons for this. 

The first cause is Saudi Arabia. His-
torically, the largest exporter of crude 
oil in the world has been a steadying 
force in the oil markets. When prices 
fell, the Saudis would hold back oil to 
drive the price higher. When prices rose, 
they would export more to keep prices 
from rising too high. It was in their best 
interest to keep oil prices within a cer-
tain range so they could make a good 
profit while stimulating global economic 
growth and thus oil demand. 

Recently, however, the Saudis changed 
their export strategy and announced that 
they would continue to produce high vol-
umes of oil regardless of how low prices 
fell. They explained this policy shift by 
stating that they wanted to defend their 
market share and didn’t want customers 
buying oil from other sources. However, 
many analysts believe that Saudi Arabia 
is undertaking this policy to first punish 
its primary rival in the Middle East, Iran. 

Iran is much more dependant on 
high oil prices than Saudi Arabia for its 
income. Lower oil prices would serve to 
cripple the Iranian economy just as eco-
nomic sanctions are poised to be lifted. 
In addition, many believe that Saudi 
Arabia is trying to drive North American 
producers out of business. American 
companies’ cost to harvest oil is much 
higher than that of Saudi Arabia. The 
U.S. companies cannot profitably oper-
ate at low price levels forever.

The second reason that oil supply 
continues to be higher than demand is 
the structure of the North American oil 
industry. 

Historically, oil production was domi-
nated by large companies that drilled for 
oil when the price they received at mar-
ket was higher than their drilling costs, 
and stopped drilling when the price fell 
below that level. 

Today, many U.S. drillers are smaller 
companies that took on huge debt loads 
to finance their drilling activities. Banks 
approved these loans because these com-
panies hedged the price of oil many years 
into the future. That means that even 
if oil prices fall, like they are right now, 

many drillers have hedges in place that 
guarantee their profits for years to come. 
So there is no reason for them to stop 
drilling for oil and supplies just increase 
even more.

So does this mean that oil supplies are 
always going to be higher than demand 
and prices are going to be depressed for-
ever? Absolutely not. Most significantly, 
almost every oil company across the 
globe has slashed their exploration bud-
gets for this year and into the foreseeable 
future. That means as current oil wells 
are drying up, there will not be new wells 
coming online to replace them. That isn’t 
affecting prices this year but it will have 
an effect in the not so distant future. 

And the demand side of the oil equa-
tion is not static, either. Whether the 
Chinese economy will continue to grow 
or will start to contract will have a sig-
nificant effect on oil prices in the next 
several years. Other growing countries 
such as India will also impact oil demand 
in the near and long term. 

But with OPEC and North America 
pumping away, oil surpluses and low 
prices should be around for years to 
come. In fact, today, the world produces 
more than a million barrels per day more 
than is consumed. I guess I won’t need to 
be taking those horseback riding lessons 
after all. ■

— Eric Bretan, the co-owner of Rick’s 
Estate & Jewelry Buyers in Punta Gorda,  
was a senior derivatives marketer and 
investment banker for more than 15 
years at several global banks. 
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Back Row: Anna Liu, Ken Thomas, Bob Schoonmaker and Ann Howard Banzet. Front Row: Bill Hallal, Kathy Houck and Thomas Abood.
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 Awards & Recognition

Darin Henry, 
senior sales manager 
at the Hyatt Regency 
Coconut Point Resort 
& Spa, has been 
named 2015 Associate 
Member of the Year 
by the Florida Society 
of Association Execu-
tives. The award was 
presented at FSAE’s annual conference 
held recently at The Renaissance Vinoy 
Resort & Golf Club in St. Petersburg.

Will Reynolds, 
managing partner of 
The Capital Grille in 
Naples, has attained 
Darden Restaurants’ 
Diamond Club status. 
He joins a group of 
top-performing man-
aging partners recog-
nized for their com-
mitment to delivering guest experiences 
at the highest level, while making a dif-
ference in the lives of guests and employ-
ees and in their community. Mr. Reyn-
olds is one of five managing partners 
selected from the more than 55 Capital 
Grille restaurants in North America.

 Board Appointments

Linda Carp and 
Lisa Campbell have 
been elected to the 
board of directors at 
TheatreZone, a non-
profit professional 
Equity theater com-
pany. Ms. Campbell 
was born and raised 
near Minneapolis, 
Minn., and attended 
the University of 
Minnesota and Augs-
burg College, where 
she earned a bach-
elor’s degree in busi-
ness and marketing 
and a master’s degree 
in business. Her pro-
fessional experience 
includes four years as an independent 
sales representative in children’s cloth-
ing overseeing a five-state territory and 
more than 20 years as a flight attendant 
with 3M Company. She also served as a 
board member at Gulfstream Aerospace.

Ms. Carp was born and raised in Cleve-
land, Ohio. A former schoolteacher who 
holds bachelor’s and master’s degrees in 
education, she belong to the Hadassah 
and ORT organizations dedicated to rais-
ing funds to help Jewish people in Israel 
and around the world and is a found-
ing member of S.P.O.K.E. (Spouses and 
Partners of Kodak Executives), which is 
dedicated to assisting organizations and 
charities in Rochester, N.Y. She has also 
served on the board of the Rochester 
Philharmonic Orchestra.

 New Location

Southwest Florida Estate Planning 
PLLC has opened a Naples office at at 
7935 Airport-Pulling Road. The law firm 
is dedicated to helping people protect 
their legacies and plan for incapacity.

 Health Care

Dr. Ali Yazback has joined the staff 
at Ayan Dentistry as a licensed general 
dentist. Dr. Yazback was born in Dunedin 
and spent the first nine years of his life in 
Dakar, Senegal, immigrating to the U.S. in 
1997. He holds a bachelor’s degree in bio-

medical sciences with minors in public 
health and biomedical physics from the 
University of South Florida and earned 
his doctor of dental medicine degree 
from the University of Florida. He is a 
member of the American Dental Associa-
tion, the Florida Dental Association and 
the Academy of General Dentistry.

 Interior Design

Luann Powers 
Gliwski has joined 
the team of profes-
sional interior design-
ers at Romanza Inte-
rior Design, an affili-
ate of London Bay 
Homes. A graduate 
of Florida State Uni-
versity, Ms. Gliwski 
brings more than 20 years of design 
experience to the Romanza team. She 
most recently worked at Robb & Stucky 
Furniture & Interiors.

 Information Technology

Matthew Thomas has been promoted 
to service delivery manager at TeamLogic 
IT, a national provider of comprehensive 
IT management services for businesses. 
An employee of the company since Janu-
ary 2012, he previously was a technical 
support team leader. In his new role 
he will be responsible for managing the 
delivery of all technical services to Team-
Logic IT customers. He is working toward 
a bachelor’s degree in computer informa-
tion technology at Hodges University.

 Law

Pamela Lund-
borg has joined the 
Naples office of Bond, 
Schoeneck & King as 
an associate, relocat-
ing from the firm’s 
Syracuse, N.Y., office. 
Ms. Lundborg deals 
primarily in business 
law, handling matters 
such as commercial transactions and 
contracts, mergers and acquisitions, debt 
restructuring and bankruptcy. Her cli-
ents include corporations, partnerships, 
sole proprietorships and nonprofits. She 
completed her undergraduate and law 
school studies at Syracuse University.

Leann Miljus has been named office 
administrator in the Naples office of the 
national law firm of Quarles & Brady LLP. 
Ms. Miljus is responsible for day-to-day 
office management, including operating 
budgets, marketing activities, staff super-
vision and facilities. She has extensive 
experience in law firm management, most 
recently serving as office administrator 
for a firm with offices in Naples and Fort 
Myers. She also previously held man-
agement positions in human resources, 
administration and personnel with a num-
ber of other organizations. She earned a 
bachelor’s degree in business administra-
tion from Ohio State University and has 
completed graduate coursework in per-
sonnel management and financial-man-
agerial accounting at OSU and George 
Mason University in Fairfax, Va. She is a 
2008 graduate of The Leadership Institute 
executive management program.

 Marketing

Taylor Loethen has joined Naples 
Harley-Davidson as marketing manager. 
She most recently has held leadership 
roles for several charity events in Cape 
Coral and worked as community direc-
tor for the March of Dimes.

ON THE MOVE
 Nonprofi t Organizations

Chris Brislin, 
Kelly Lowman and 
Jeffrey Binder have 
joined the staff of 
Gulfshore Playhouse 
as general manager, 
director of develop-
ment and artistic 
associate, respec-
tively. Mr. Brislin has 
stage managed for Jim 
Nabors, The Hono-
lulu Symphony, Ballet 
Hawaii, Hawaii Ballet, 
Honolulu Dance The-
atre and Tao Dance 
Theatre and has trav-
eled through Europe, 
Asia, Africa and the 
Middle East as the 
production stage 
manager for Pilo-
bolus Dance Theatre, 
Cameron Mackintosh 
and Royal Carib-
bean Cruise Lines. 
As director of opera-
tions for Cirque du 
Soleil, he provided 
logistics and produc-
tion support for more than 100 artists 
and technicians on the South American, 
European and North American tour of 
“Quidam.” 

Ms. Lowman began her 15-year career 
in fundraising in private education. She 
holds a bachelor’s degree in history 
from the University of South Florida.

Mr. Binder has starred in numer-
ous Broadway productions, including 

as James in “Lieutenant of Inishmore,” 
Zazu in “Lion King,” George Banks in 
“Mary Poppins” and Clifford in “Side 
Man.” He starred as Matt in the Gulf-
shore Playhouse/Capital Repertory 
Theatre premier of “The God Game.” 
His television roles have included recur-
ring characters on “Damages” as well as 
parts on “Law and Order,” “Law and 
Order: Criminal Intent,” “The Guiding 
Light” and “All My Children.”

Jim Warnken has joined the David 
Lawrence Center, Collier County’s only 
comprehensive, not-for-profit mental 
health and substance abuse treatment 
facility serving children, adults and 
families, as chief planning and busi-
ness development officer, a newly cre-
ated executive management position. 
Mr. Warnken comes to DLC with exten-
sive leadership experience in health-
care administration and not-for-profit 
executive management. He most recent-
ly served as executive vice president 
of The United Way of Collier County 
and prior to that was CFO of the NCH 
Healthcare System, CEO of DSI Labo-
ratories and CFO Brandywine Hospital 
and Trauma Center in Pennsylvania. A 
licensed CPA, he earned a bachelor’s 
degree in business with a major in 
accounting from Lehigh University in 
Pennsylvania. He currently serves as 
vice chair of the board of directors of 
the Greater Naples Chamber of Com-
merce and is a graduate of the Leader-
ship Collier Class of 2001 and Leader-
ship Lee Class of 1999. In 2015, he was 
honored by the Greater Naples Cham-
ber of Commerce as Chamber Volunteer 
of the Year. ■
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Dr. Stacey Huber,  owner/DVM of Animal 
Oasis Veterinary Hospital.  

driving from Chicago and all over the 
country to eat here. It brought all these 
tourists to Fort Myers during the off 
season.”

“We had a lot of new business just pil-
ing in the door. Our business increased 
30 percent overnight” says Todd Brooks, 
owner of Brooks Burgers in Naples, 
ranked sixth-best burger joint in 2014 
and ninth in 2015. “It was pretty amazing 
how much power the rating gave us. By 
getting mentioned it pulls us up to the 
top of search engines. It gives us a great 
advantage.”

Although Google, Yelp and Facebook 
garner customer reviews, TripAdvisor 
is the king of the travel and hospitality 
world with 375 million unique monthly 
visitors, 250 million worldwide reviews 
and 160 new contributions every minute, 
according to Julie Cassetina, senior pub-
lic relations specialist.

Instant celebrity
Throughout the year TripAdvisor 

releases top 10 lists, using an algorithm 
for businesses with fewer than 10 loca-
tions and factoring in quality, quantity 
and customer bubble scores. A five-bub-
ble rating is the best. 

“People are very passionate about food 
and we help them uncover lesser-known 
places for pizza, barbecue and ice cream,” 
Ms. Cassetina says. “There’s a huge appe-
tite for food stories and our team at 
TripAdvisor has a lot of fun putting them 
together.” 

Sometimes its timing, however, isn’t 
the best, especially for high winter season 
destinations. Ron and Claudia Thomas, 
owners of Scoops & Bites in Punta Gorda, 
were on vacation in Brazil when the news 
broke Aug. 11 of their No. 1 rating. Brooks 
Burgers in Naples wasn’t at full staff 
when it received its ratings in July. 

“You are not told in advance this is hap-
pening and it’s announced during our off 
season,” Mr. Brooks says. “We went from 
having a solid lunch business to suddenly 
an hour wait with half our staff. The first 
week after was pretty rough. We loved 
the attention, but we also wanted to live 
up to the reputation.”

Ms. Krise learned of Reuben’s ranking 
from a chef friend in Bonita Springs who 
read it on CNN.com.

“Customers were coming in in droves,” 
she says. “People were standing across 41 
taking pictures and coming in requesting 
pictures with me. We smoke 500 pounds 
a day, are a scratch kitchen and couldn’t 
keep up. It was wonderful and an honor 
but was very grueling the first month or 
two. Now it’s manageable.”

TripAdvisor also recognizes the top 
hospitality businesses each year, award-

ing its Certificate of Excellence to those 
that maintain at least a four bubble rating, 
have been on the site for a year and have 
a minimum number of reviews. 

As one of Florida’s almost 9,000 cer-
tificate holders, Ann Nabbs, co-owner of 
the British Open Pub in Bonita Springs, 
makes a concerted effort to monitor 
the restaurant’s bubble scores. She also 
insists on responding to each review.

“I know some restaurant owners don’t 
like the power of TripAdvisor, but we’re 
fortunate that we get good reviews,” she 
says. “Responding to a review is something 
we have to do. If someone takes the time to 
write a good review you have to acknowl-
edge it. Even if it’s bad, I tell them I’m sorry 
they were disappointed and to please come 
back and we’ll make it right.”

Celebrity Chef Emeril Lagasse recently 
put Coolinary Cafe in Palm Beach Gar-
dens in the media spotlight while taping 
a segment for his Cooking Channel series 
“Emeril’s Florida,” scheduled to air in 
January. Coolinary’s chef-owner Tim Lip-
man’s farm-to-table restaurant remained 
crowded even during the height of the 
traditionally slow summer season. 

As a wintertime playground for the 
rich and famous, Palm Beach has long 
attracted its own cadre of celebrity 
A-listers, including a decades-long rela-
tionship with celeb chef Daniel Bou-
lud and hairstylist-to-the-stars Frédéric 
Fekkai at the boutique Brazilian Court 
Hotel. Mr. Boulud regularly gives a 
shout-out to other local restaurants 
when he’s in town.

One of his favorite hangouts is Havana, 
a Cuban restaurant that boasted one of 
the first takeout windows of its kind 
north of Miami. Locals often see Mr. 
Boulud sipping a late-night cafecito with 
local chef Marcello Fiorentino of Mar-
cello’s La Sirena.

Mr. Brown also recognized Havana, 
writing on his website: “The pork on this 
Cuban was out of this world.” He also 
praised the brews at Subculture Coffee 
and recommended the Lou Reed cocktail 
and a speck ham pizza at Hullabaloo in 
downtown West Palm.

Businesses are reaping the benefits 
from online customer reviews in an era 
when more patrons want to express their 
opinions, either good or bad.

TripAdvisor’s reach extends into every-
thing travel-related, including shopping, 
activities, attractions and accommoda-
tions. Many of Glenn Novotny’s cus-
tomers mention finding his Adventures 
Kayaking in Bonita Springs through the 
website. The kayaking outfitter is cur-
rently rated the top three of 15 tours and 
activities in Bonita Springs.

McCarthy’s Wildlife Sanctuary is rated 
by TripAdvisor reviewers as the top thing 
to do in West Palm Beach. “By far TripAd-
visor is bringing in the most customers,” 
says owner Mark McCarthy, who only 
recently opened his 25-year-old rescue 
and rehabilitation refuge to the public. 

He checks his bubbles every day. 

The ever-changing rating
With a TripAdvisor-estimated 723 

places to eat in Fort Myers alone and an 
infinitesimally small divide between the 
top tier, restaurants jockey for position 
monthly. Many are just fractions of a 
bubble apart and one review can change 
a restaurant’s ranking. 

Ms. Krise says she’s more content 
when Reuben’s is No. 3. “As much as it 
is an honor to be number one, it puts a 
bullseye on you. One bad review and you 
can go down four notches. As long as 
you’re in the top 10, you’re fine.”

Like many local TripAdvisor-rated 
business owners, Ms. Krise and Mr. 
Brooks make a point of monitoring and 
replying to their virtual reviewers.

“It’s like checking your bank account,” 
Ms. Krise says. “That’s how serious this 
is. I want to know if there’s a server 
people don’t like or if their food isn’t 
exactly what they expected. I use this to 
gauge the quality of our food and service. 
I try to respond to almost all the reviews 
because I appreciate customers taking 
the time. Some are long and heartfelt; 
others are just a few lines. But I know 
people are reading them.” 

The online customer review world also 
extends into other businesses serving 
the public with rankings appearing on 
Google, Facebook, Yelp and even indus-
try-specific websites. While restaurants 
generate hundreds, even thousands of 
user reviews, other businesses are lucky 
to have 20 or even a handful of customer 
comments. 

Jon Bates, owner of Addicted 2 Fitness 
in Naples, credits online reviews for gen-
erating a lot of his business. 

“Businesses nowadays don’t have to use 
the Yellow Pages because everything is 
online,” he says. “In this industry, most 
people search for gyms online. People see 
our reviews and they’ll call. We’re a small 
family owned and operated business and 
don’t have a big advertising budget. We rely 
heavily on referrals and social media. We’re 
on Instagram, Twitter and LinkedIn but 
have been super successful on Facebook.”

While Mr. Bates monitors reviews 
occasionally, he dedicates up to two 
hours daily harnessing the power of 
social media to promote his business. He 
posts client workout videos and photos 
and shares health tips throughout the day. 
He frequently includes updates on his 
8-year-old twin girls who recently placed 
first and third in a national gymnastics 
competition.  

“I tell a lot of small business owners 
if they’re not using social media, they’re 
missing the boat,” he says. “A lot of com-
panies hire someone to manage their 
social media, but I would never do that. 
To me, social media is a very personal 
thing and it would take away the personal 
touch.”

For Animal Oasis Veterinary Hospital 

in Naples online reviews are a “huge life-
blood of our business,” co-owner Andrea 
Balogh says. “Most of our business comes 
from word of mouth and our online pres-
ence.” 

New clients, she says, are always asked 
how they found out about the hospital. 
“Google is top.”

The negative review
Most business owners remember the 

customer and the situation that caused a 
bad review. Despite safeguards in place 
— TripAdvisor employs 200 staffers 
with criminal investigation backgrounds, 
according to Ms. Cassetina — some sin-
gle out their competition for giving them 
a bad rap.

Oasis’ Ms. Balogh makes a point of 
responding to bad reviews and apologiz-
ing. “We pride ourselves on providing 
an exceptional experience,” she says. “I 
approach it positively and ask them to 
reach out to me personally to discuss the 
issue so we can learn from it.”

“You know when you mess up,” says 
Mr. Brooks. “We try to put our best foot 
forward but we’re not flawless. We’re 
human like everyone else. I get a bad 
review and it keeps me up all night. I take 
it really personal.”

Although TripAdvisor allows businesses 
to dispute a bad bubble rating, many linger 
years later for the entire world to see. 

Gloria Cabral-Jordon, owner and chef 
of Gloria’s La Trattoria Café Napoli in 
Fort Myers, has an online presence but 
has no use for TripAdvisor ratings and 
the negativity they can generate. (For 
the record, La Trattoria has a 4.5-bubble 
rating, Certificate of Excellence and 
was recently ranked fourth for desserts 
and 26th of the 723 places to eat.)

“I go out and greet my customers,” she 
says. “If they have something to say, I 
want them to say it to my face. I believe 
more in reviews from food writers who 
went to school for that. I think more 
people should try to find out what a food 
writer has to say.”

Local business owners are paying it 
forward during their travels. 

“When I go out of town now, I go on 
TripAdvisor to find a good restaurant,” 
says Ms. Krise. “It’s a wonderful tool for 
people.” ■

SHOUT-OUT
From page 1
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I trace my roots back to 1925 and an 
evaporated milk processing facility in 
Illinois. Today, based in Dallas, I’m the 
nation’s largest processor and direct-to-
store distributor of fluid milk. In 2001 I 
was bought by Suiza Foods, which took 
my name. Over the years I acquired many 
companies and spun some off, such as 
TreeHouse Foods and WhiteWave Foods. 
My brands today include Alta Dena, 
Berkeley Farms, Country Fresh, Dairy-

Pure, Garelick Farms, 
Lehigh Valley Dairy 

Farms, Mayfield, 
McArthur, Meadow 

Gold, Oak Farms, T.G. 
Lee, TruMoo and Tuscan. I 

rake in more than $9 billion 
annually. Who am I?

Think you know the 
answer? We’ll announce it in 

next week’s edition. ■

THE MOTLEY FOOL®
To Educate, Amuse & Enrich

Ask the Fool

Fool’s School My Dumbest Investment

The Motley Fool Take

Name That Company

Last week’s trivia answer

Write to Us! Send questions 
for Ask the Fool, Dumbest (or 
Smartest) Investments (up to 100 
words), and your Trivia entries 

to Fool@fool.com or via  regular mail c/o this 
newspaper, attn: The  Motley Fool. Sorry, we 
can’t provide individual financial advice.

Be Careful With  Analyst Ratings
It’s easy to put too much faith in an 

announcement that a Wall Street analyst has, 
say, upped its rating of a stock from “neutral” 
to “buy,” while setting a price target 10 percent 
above its going price.

That’s not as meaningful as it may seem, 
because analyst ratings are riddled with trou-
bling concerns. (We refer in this article to 
“sell-side” analysts, who often work for big 
brokerages, providing research that other 
companies buy, and not to “buy-side” analysts, 
who work for institutional money managers 
and make in-house recommendations.)

For one thing, analysts rarely issue “sell” 
ratings. Could it be that they don’t want to tick 
off companies that might hire their employer 
in the future? That would be a conflict of inter-
est. The Bespoke Investment Group recently 
found that out of 12,122 company ratings, only 
7 percent were “sell,” vs. 48 percent “buy” and 
45 percent “hold.”

Remember that analyst target prices are 
just based on estimates, which may well 
prove to be too  optimistic or too conservative. 
They’re also based on comments and guid-
ance from management, which we can look 
up and evaluate on our own, in earnings press 

releases and post-earnings conference-call 
transcripts.

Most troubling is that these analysts, in gen-
eral, don’t care as much about their accuracy 
and results for investors as you might think 
they do.

According to a survey of 365 analysts by 
business professors  Lawrence D. Brown, 
Andrew C. Call, Michael B. Clement and 
Nathan Y. Sharp, “... accurate  earnings fore-
casts and profitable stock recommendations 
have relatively little direct impact on their 
compensation.”

Instead, industry knowledge and connec-
tions are what count. Also more important 
than accuracy and profitability is the analysts’ 
“success at generating underwriting business 
or trading commissions.”

Instead of paying a lot of attention to ana-
lyst ratings and price targets, you will likely 
be better served in your investing by study-
ing companies on your own and assessing 
their health, growth prospects, management 
quality, competitive advantages and perfor-
mance trends. Or get guidance from trusted, 
proven sources, not from possibly conflicted 

analysts. ■

Ultra-Short — 
and Ultra-Risky

My dumbest investment was an 
exchange-traded fund (ETF) that sold 
short stocks in the financial industry, 
aiming to deliver investors three times 
the value of the decline if the stocks fell. 
I learned not to bet against the banks, 
as it’s like betting the casino will lose 
money. Totally stupid. I lost only a few 
hundred dollars, but at the time that was 
big money for me. 

— J.M., online

The Fool Responds: Many ETFs, such 
as ones with low fees that are based on 
indexes tracking broad markets, are solid 
and will serve investors very well. You’re 
referring, however, to a dangerous kind of 
ETF — one that uses leverage (debt) and 
derivatives in order to amplify gains. One 
of the problems with such ETFs is that they 
amplify losses, too, if the underlying invest-
ments don’t move in the expected direction.

ETFs with “2X” or “3X” in their names 
are extra-risky, as are ones that are bear-
ish or “short,” betting against a group of 
investments or the overall market. After all, 
the market and most industries will tend 
to grow in value over time, albeit not in a 
straight line. Don’t bet against them unless 
you’re confident that they’re likely to fall.

Note that these ultra-short ETFs are 
not meant to be used over long periods, 
as their returns are  generally based on 
daily price movements. Most of us should 
steer clear of them. ■

Big Biotech
If you’re interested in a company devel-

oping cutting-edge treatments for cancer 
and inflammatory diseases, consider fast-
growing Celgene (Nasdaq: CELG), with a 
market value recently topping $100 billion.

Celgene sports the blockbuster cancer 
drug Revlimid, and its ability to continu-
ally expand Revlimid’s label for new indi-
cations, such as newly diagnosed mul-
tiple myeloma, has boosted its earnings 
and revenue. Celgene has been successful 
applying a similar approach to its other 
top cancer drug, Abraxane, and its new 
anti-inflammatory medicine Otezla.

The net result of this “growth by label 
expansion” approach has been soar-
ing sales volumes for these drugs. This 
upswing in volume has been the main 
driver behind the biotech’s 20 percent 

annual average growth rate over the last 
five years.

Collaborations are another major 
growth driver for Celgene. It has more 
than 30 partnerships currently on its 
books (including a recent $1 billion, 
10-year deal with Juno Therapeutics), 
which could land it the licensing rights 
to a number of first-in-class therapies. 
These include CAR T-cell immunothera-
pies and cancer stem cell-targeted drugs.

Better still, Celgene has a deep pipe-
line of drugs in development and isn’t 
threatened by looming patent expira-
tions, as most of its best-selling and high-
est-growth drugs appear to be protected 
well into the 2020s. (The Motley Fool has 
recommended Celgene and Juno Thera-
peutics and owns shares of Celgene.) ■

My history begins with a failed attempt 
to make granola in 1898 that resulted 
in flaked grains and the introduction of 
Bran Flakes in 1915. I produced K-rations 
for the military in World War II and for 
the Apollo 11 astronauts. During the Great 
Depression, I created a fourth manu-
facturing shift to employ more people. 
Today, based in Michigan, I’m a food 
giant with annual sales topping $14 bil-
lion, more than 1,600 food products and 
the leading global position in cereals. My 
offerings include Cheez-It, Eggo, Mini-
Wheats, Rice Krispies, Pop-Tarts and 
Froot Loops. My ticker symbol is special. 
Who am I? (Answer: Kellogg) ■

Triple Witching
QWhat are “triple-witching” days?  

— J.O., East Syracuse, New York

ATriple witching occurs on the 
third Friday of March, June, 

September and December. It’s when 
stock options, stock-index options 
and stock-index futures all simulta-
neously expire. The “triple-witching 
hour” is the one before the market 
closes on that day (from 3 to 4 
p.m. Eastern time), and it’s when 
the stock market is likely to be more 
volatile than usual as traders buy 
and sell various securities before the 
final bell.

You can enjoy a profitable invest-
ing life without giving much thought 
to triple witching. Most options and 
futures represent  contracts based on 
short-term  pricing rather than long-
term  business growth. If you’re a 
 long-term investor, these things don’t 
matter much.

***

QI’ve sometimes heard that a cer-
tain stock would be good as a 

long-term investment. What, exactly, 
does “long-term” mean? 

— H.K., Las Cruces, New Mexico

ASuch expressions  generally don’t 
have specific time frames in 

mind, but they often mean at least a 
few years instead of a few weeks or 
months.  Aiming to hang on to great 
stocks for many years is a good strat-
egy for  building significant wealth, 
as great companies can grow for 
decades.

When it comes to taxes, though, 
Uncle Sam defines long-term differ-
ently. The IRS considers an invest-
ment long-term if you held it for at 
least a year and a day before selling. 
Any such gain would be a long-term 
capital gain, and can qualify for a 
lower tax rate — currently 15 percent 
for most of us and 20 percent for high 
earners. Assets held for less time are 
short-term, with short-term capital 
gains taxed at your ordinary income 
tax rate, which could be 25 percent to 
nearly 40 percent. ■

Want more information about 
stocks? Send us an email to 

foolnews@fool.com.
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BUSINESS MEETINGS  
■ “Destination Paradise: Limit-

less Opportunities,” a business-to-
business trade show sponsored by the 
Greater Naples Chamber of Commerce, 
takes place from 3-7 p.m. Thursday, Aug. 
27, at the Naples Grande Beach Resort. 
Call Judi Menard at 298-7928 or email 
judi@napleschamber.org.

■ Young Professionals of Naples 
meet for After Five networking from 
5:30-7:30 p.m. Thursday, Aug. 27, at 
Pazzo! on Fifth Avenue South. For more 
information, visit ypnaples.com. 

■  The Florida Gulf Coast Real 
Estate Investors Alliance meets at 
5:30 p.m. on the first Tuesday of the 
month at the Bonita Springs Elks Lodge, 
3231 Coconut Road. The next meeting is 
Sept. 1. Call (941) 257-3577 or visit fgreia.
com for more information.

■ Wake Up Naples for members and 
guests of the Greater Naples Chamber of 
Conmerce takes place from 7-8:30 a.m. 
Wednesday, Sept. 9, at the Hilton Naples. 
Leadership Florida President Wendy 
Walker will discuss “Engaging Across 
Differences to Create a Better Florida.” A 
limited number of tabletop exhibit space 
is available. Call Judi Menard at 298-7928 
or email judi@napleschamber.org. 

■ Business After Hours for mem-
bers of the Bonita Springs Area Chamber 
of Commerce takes place from 5-7 p.m. 
Thursday, Sept. 10, at Gulfcoast Coin & 
Jewelry, 24355 S. Tamiami Trail, Bonita 
Springs. Sign up by calling 992-2943 or 
visiting bonitaspringschamber.com.

■ The Above Board Chamber holds 
its annual “How to Get Discovered by 
the Media” program from 11:30 a.m. to 

1 p.m. Monday, Sept. 14, at the Hilton 
Naples. Sue Huff will emcee a panel con-
sisting of Phil Borchmann of Gulfshore 
Business; Penny Fisher, the Naples Daily 
News; Jean Gruss, the Business Observer, 
Denyse Smith Mesnik, Beasley Broad-
casting; Karen Moore, Southwest Florida 
Business Today; Cindy Pierce, Florida 
Weekly; and Brent Struense, Fox4. To 
sign up or for more information, visit 
aboveboardchamber.com.

■ The Bonita Springs Area Cham-
ber of Commerce welcomes Brooke 
Gabrielson of vTech with “Securing Your 
Data in the Virtual Minefield” for its 
next Power Networking lunch program 
from 11 a.m. to 1 p.m. Wednesday, Sept. 
16, at Artichoke & Company in Bonita 
Springs. Ms. Gabrielson will discuss the 
best ways to protect your network using 

the principle of “defense and depth” and 
will help attendees identify where their 
company’s greatest weaknesses might 
lie. Admission is $35 for chamber mem-
bers, $45 for others. Sign up by Sept. 14 
at bonitaspringschamber.com. For more 
information, call 992-2943.

■ The Greater Naples Chamber of 
Commerce hosts the 2015 Excellence in 
Industry awards celebration from 4:30-
6:30 p.m. Wednesday, Sept. 16, at the 
Hilton Naples. The following awards will 
be presented: Business Expansion, Chair-
man’s Award, Company to Watch, Heart 
of the Community, Pillar Award and 
Young Professional of the Year. For more 
information, visit napleschamber.org. ■

— Email business meeting announce-
ments to cpierce@floridaweekly.com.
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Your local hometown hero 
AS YOUR LOCAL INDEPENDENT AGENT, WE’RE YOUR NEIGHBOR - 

 SOMEONE YOU CAN TRUST AND SOMEONE WHO’S HERE WHEN YOU NEED US! 

Our experienced, friendly insurance professionals will advise and recommend protection for  
your specific insurance needs. For experienced, local insurance advice talk to  

BB&T - Oswald Trippe and Company today.

A U T O  •  B O A T  •  H O M E O W N E R S  •  H E A L T H  •  L I F E
C O N D O M I N I U M  A S S O C I AT I O N S  •  P R O F E S S I O N A L  L I A B I L I T Y 

© 2014 Branch Banking and Trust Company.

BB& T - OSWALD TRIPPE AND COMPANY
889 111TH Ave N Suite 201, Naples FL 34108

Direct: (239)-280-3803 • Office/Client Service: (239)-261-0428 
Email: ndalaskey@bbandt.com • Fax: (866)-802-8677

Ben Cournoyer, Nick Thompson, Kaan Caglar and Carly Schneider

Don Gualdoni, Susan Hunt and Dr. Kurtis Biggs

Katie Peterson, Kelsey Balmer, Joe Nugent, Kayla Carney and Monique Carlone

Laura Burgo

Kevin O’Neill and Lisa Boyce

Dorrit Konig and Jimmy Finlay

Barbara Johnson and Lori GriskoKevin Smith, Natasha Smith, Mary Wolleon and Jake Young

NETWORKING
Iberiabank welcomes Dr. Kurtis Biggs 

for season’s first In the Round
Bonita Springs Area Young Professionals 
at Fish Crazy Restaurant & Fish Market
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“Like” us on Facebook.com/NaplesFloridaWeekly to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 
If you think we missed you or one of your friends, go to fl oridaweekly.com and view the photo albums from the many events we cover. The website is also where you can purchase photos.

Send us your society and networking photos. Include the names of  everyone in the picture. Email them to cpierce@fl oridaweekly.com.



*Coldwell Banker Residential Real Estate is ranked number one in closed residential buyer and/or seller transaction sides in Palm Beach, Orlando, Tampa/St. Petersburg and Naples/Fort Myers, and number one in residential sales volume (calculated by multiplying number of 
buyer and/or seller transaction sides by the sales price) in Miami/Fort Lauderdale, Orlando and Tampa/St. Petersburg, according to data submitted to REAL Trends by NRT LLC, 2015. Real estate agents affiliated with Coldwell Banker Residential Real Estate are independent 
contractor sales associates and are not employees of the Company. The property information herein is derived from various sources that may include, but not be limited to, county records and the Multiple Listing Service and it may include approximations. Although the 
information is believed to be accurate, it is not warranted and you should not rely upon it without personal verification. ©2015 Coldwell Banker Real Estate LLC. All Rights Reserved. Coldwell Banker Real Estate LLC fully supports the principles of the Fair Housing Act 
and the Equal Opportunity Act. Operated by a subsidiary of NRT LLC. Coldwell Banker, the Coldwell Banker logo, Coldwell Banker Previews International and the Previews logo are registered and unregistered service marks owned by Coldwell Banker Real Estate LLC.

Bonita Springs 239.992.0059  |  Naples Fifth Avenue 239.262.7131  |  Naples Park Shore 239.263.3300

Administered by American Home Shield

Barefoot Beach  |  3/2  |  $2,375,000  |  Doug Grant 866.600.6008  488049

218 Malibu Cv  |  Search 215039219 on CBHomes.com

Barefoot Beach  |  3/3  |  $2,225,000  |  Doug Grant 866.600.6008  491362

265 Barefoot Beach Blvd, # PH02  |  Search 215044418 on CBHomes.com

Marsh Landing  |  4/2.5  |  $449,000 

Yochi Melnick 866.600.6008   488988

23000 Marsh Landing Blvd 

Search 215040769 on CBHomes.com

Point West  |  3/3  |  $1,800,000 

Teresa Kampmeyer 866.600.6008   490977

700 Park Shore Dr 

Search 215044211 on CBHomes.com

Lakewood  |  4/2.5  |  $329,000 

Donna Stumpf 866.600.6008   490409

4513 Beechwood Lake Dr 

Search 215042863 on CBHomes.com

Olde Cypress  |  3/2  |  $660,000 

Silvia Renzi 866.600.6008   491203

7351 Lantana Cir 

Search 215044534 on CBHomes.com

Bonita Springs  |  4/3  |  $375,000 

Glenn Buchanan 866.600.6008   467030

Open Sun 12-3  |  10681 Ragsdale St 

Search 215041880 on CBHomes.com

Windstar  |  3/3.5  |  $1,500,000 

Nan Goebel 866.600.6008   473503

1600 Star Point Ln, 2-201

Search 215037957 on CBHomes.com

Verona Walk  |  3/2  |  $314,900 

Chip Harris & Michele Peppe 866.600.6008   489210

8669 Erice Ct 

Search 215041525 on CBHomes.com

Spanish Wells  |  3/2.5  |  $579,999 

Magdevys Abreu 866.600.6008   490251

9852 White Sands Pl 

Search 215043042 on CBHomes.com

Valencia Country Club  |  4/2.5  |  $359,900 

Becky Mato 866.600.6008   489991

Open Sun 1-4  |  1540 Birdie Dr 

Search 215039852 on CBHomes.com

Logan Woods  |  5/5.5  |  $1,449,000 

Sherry Santucci 866.600.6008   490218

5371 Mahogany Ridge Dr 

Search 215042106 on CBHomes.com

Whippoorwill  |  3/2.5  |  $289,000 

Jackie Gantzer 866.600.6008   486431

1430 Mariposa Cir, Unit #106 

Search 215035178 on CBHomes.com

Manchester Square  |  4/3  |  $489,000 

Donna Stumpf 866.600.6008   491501

13526 Cambridge Ln 

Search 215045094 on CBHomes.com

Fiddler’s Creek   |  3/3  |  $359,000 

Sherry Santucci 866.600.6008   491510

9255 Museo Cir, Unit #6-104

Search 215045199 on CBHomes.com

Isles of Collier Preserve  |  3/2.5  |  $899,900 

Aldee Rosenberg 866.600.6008   487720

4968 Andros Dr 

Search 215037542 on CBHomes.com

Meadows of Estero  |  2/2.5  |  $279,000 

Carol Jones 866.600.6008   491341

3560 Lansing Loop, Unit #101

Search 215044824 on CBHomes.com

Wildcat Run  |  3/2  |  $465,000 

Carol Jones 866.600.6008   467072

Open Sun 1-4  |  20260 Puma Trl 

Search 215035306 on CBHomes.com

Calusa Bay North  |  3/2  |  $332,000 

Lori Fowler, PA 866.600.6008   488911

6895 Rain Lily Rd, Unit #203

Search 215040881 on CBHomes.com

Lely Resort  |  3/3  |  $789,000 

Jackie Gantzer 866.600.6008   489993

7651 Cottesmore Dr 

Search 215041665 on CBHomes.com

Park Shore  |  2/2  |  $275,000 

Gabriele H. Vretta, PA 866.600.6008   491196

788 Park Shore Dr, Unit D23

Search 215044449 on CBHomes.com

Island Walk  |  3/2.5  |  $459,000 

Debra Gladchun 866.600.6008   489458

4734 Navassa Ln 

Search 215042286 on CBHomes.com

ColdwellBankerHomes.com
Call 866.600.6008 and enter the  code for property details or to speak with the agent.
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DAVID WILLIAM AUSTON, PA 
MEDITERRA RESIDENT, GOLF MEMBER & REAL ESTATE SPECIALIST

ASSISTING IN OVER 90 CLOSED MEDITERRA TRANSACTIONS SINCE 2011
AMERIVEST REALTY | Offi ce: 239.280.5433

Marcello at Mediterra
5,306 Sq Ft | $4,495,000

Buonasera at Mediterra
3,738 Sq Ft | $1,599,000

Monterosso at Mediterra
2,503 Sq Ft | $695,000

Porta Vecchio at Mediterra
2,587 Sq Ft | $695,000

JUST LIS
TED

PENDING

House Hunting:

REAL ESTATE
N A P L E S  F L O R I D A  W E E K L Y

A GUIDE TO THE REAL ESTATE INDUSTRY   B8WEEK OF AUGUST 27-SEPTEMBER 2, 2015

Built in 2005, this cottage-style 
home epitomizes understated taste and 
panache. Its design influence nods to 
the traditional; inside, its mood is casu-
al yet elegant and timeless. It’s easy to 
think of this as the modern equivalent 
of an old-school Florida home. The 
open floor plan joins indoor and out-
door living spaces creating two spa-
cious entertaining areas. The first-floor 
master suite has marble and onyx in the 
bath, and a covered patio with fireplace 
overlooks the pool with fountains and 
a splash ledge. Details include walnut 
flooring, 10-foot ceilings, hurricane win-
dows, a fenced backyard with southern 
exposure and a real-alley access garage. 
All that, plus proximity to beaches and 
shopping.

Ruth Trettis of Premier Sotheby’s 
International Realty has the listing 
for $2,299,000. To arrange a showing 
or for more information, call 571-6760 
or email ruth.trettis@sothebysrealty.
com. ■

SPECIAL TO FLORIDA WEEKLY

Iberiabank and Henry Johnson & 
Associates PA invite condominium and 
homeowners association board mem-
bers and management companies to a 
series of educational lunch programs. The 
first takes place from 11:30 a.m. to 1 p.m. 
Wednesday, Sept. 16, at the bank branch at 
2150 Goodlette-Frank Road and will cover 
construction lien laws, contract breaches 
and insurance issues.

Henry Paul Johnson has worked with 
condominium and homeowners associa-
tions throughout Southwest Florida for 
more than 30 years and is a member of 
the adjunct faculty at the Lorenzo Walker 
Institute of Technology and chairman of 
the education committee for the Collier 
Building Industry Association. In addi-
tion to his presentation, Anita Tynski and 
Karen Shawdee of Iberiabank will discuss 
the different types of loans that are avail-
able to condominium and homeowners 
associations for capital improvements 
and new construction projects. The two 
have nearly 65 years combined financial 
experience and work with more than 
2,500 associations in Florida.

The seminar is free and open to the 
public, however, seating is limited and 
registration is required in advance. Call 
403-6670 to sign up. ■

SPECIAL TO FLORIDA WEEKLY

Activity in the Naples area housing 
market continues its upward momentum 
as evidenced in the latest market report 
released by the Naples Area Board of 
Realtors. NABOR tracks home listings 
and sales within Collier County (exclud-
ing Marco Island). 

An 8 percent increase in overall pend-
ing sales (homes under contract), from 
845 in July 2014 to 913 in July 2015, is one 
indication that real estate professionals 
stayed busy in July. Unlike July 2014, 

SEE NABOR, B16 

Lunch programs 
will shed light on

association issues

NABOR numbers
indicate summer

activity strong

366 Central Ave., Old Naples



Coastal Chic.

Prices from $1.3 Million. Sales Center Open Daily

Another Naples community by the developers of Moraya Bay & The Dunes

KaleaBay.com    239-793-0110    13910 Old Coast Road, Naples, FL 34110 

Located off Vanderbilt Drive just north of Wiggins Pass Road

The lakefront clubhouse at Kalea Bay will be a social center of epic proportions. With three 
pools, an indoor/outdoor restaurant, poolside bar, expansive sundeck, tennis pavilion and 
nearby guest suites, a fun-in-the-sun day is guaranteed. All wrapped within our brand new 
hi-rise, resort-style community consisting of 3 and 4 bedroom waterfront residences. 

Social Cool.

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE 
TO THIS BROCHURE AND TO THE DOCUMENTS REQUIRED BY CHAPTER 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE.

Exclusive Sales
& Marketing by

Wilson&Associates



WE MAKE 
IT EASY.  
YOU MAKE
IT HOME.

RoyalShellSales.com 
239.261.9101
For Rentals Call
239.213.3311

Florida: Bonita Springs/Estero, Cape Coral, 
Captiva Island, Fort Myers, Naples/Marco Island, 

Ocala and Sanibel Island

North Carolina: Cashiers/Lake Glenville, 
Highlands, Sapphire/Lake Toxaway

ATTENTION BOATERS
• Furnished 5 BR Custom Built Home
• Pool/Spa & Boat Dock on Water's Edge
• $2,595,000   MLS 214054239
The Taranto Team 239.572.3078

VANDERBILT WATERFRONT HOME

CREEKSIDE
• Custom Designed Frey & Son 3 BR +Den, 4 BA Home
• Pristine Golf & Preserve Views
• $1,359,000   MLS 215002598
Dru & Greg Martinovich 239.564.5717

BONITA BAY

BONITA SPRINGS
• Build Your Dream Home - 1 Block From Beach
• 0.40 Acres, 106' Wide, Deep Water, No HOA Fees
• $799,000   MLS 215006615
Liz Appling 239.272.7201

BONITA BEACH

FORT MYERS 
• 4 Bedrooms + Office, 3 Full Bathrooms
• Cabana and Guesthouse w/Kitchenette
• $650,000   MLS 215043113
Katie Brady 239-770-6061

TIDEWATER ISLAND

FORT MYERS 
• Immaculate 3 Bedrooms, 2 Bathrooms on One Acre
• Gorgeous Heated, Pavered Tropical Pool
• $499,000   MLS 215043618
Roger Stening, The Fischer Group 239.770.4707

IONA

FURNISHED LAKE VIEW CONDO
• 2 Bedrooms +Den, 2 Bathrooms 
• Furnished with Garage
• $290,000   MLS 214063660
Doug Haughey 239.961.1561

BRIDGEWATER BAY

NORTH NAPLES POOL HOME
• Perfectly Maintained, Amenity Rich Neighborhood
• MBR on Ground Floor, Loft Upstairs, Gorgeous Lake View
• $499,900   MLS 215015645
Roboci Team, Dodona & Ornela 239.776.8123

SATURNIA LAKES

BONITA SPRINGS 
• Canal Front Building Lot with Dock
• Direct Gulf Access
• $295,000   MLS 214008189
The Bordner Team 239.989.8829

PARADISE VILLAGE

QUAIL WEST
• One Story Masterpiece 5,400 Sq. Ft. Under Air
• 4 BR, 6.5 BA, 2 Offices, & Gym
• $2,450,000   MLS 214059734
The Taranto Team 239.572.3078

SPECTACULAR LAKE - GOLF VIEWS

CREEKSIDE
• 3 BR + Den, 4 Full Baths on Quiet Cul-de-sac
• Solar Heated Pool/Spa,Outdoor Kitchen
• $1,350,000   MLS 214059142
Linda Ramsey   239.405.3054

BONITA BAY

ESTANCIA
• Spacious & Open 3 BR, 3 BA, 2nd Floor Condo
• Private Wraparound Terrace w/ Direct Pool Access
• $750,000   MLS 215035444
Corye Reiter, The Lummis Team 239.273.3722

BONITA BAY

CAPE CORAL
• Upstairs Suite/Studio/Workout Room
• 3 Bedrooms, 3 Baths, Extra Wide Canal
• $599,000   MLS 215033629
Dan Pearce 239.940.1747

GULF ACCESS POOL HOME

BONITA SPRINGS
• 3 BR + Den, 2.5 BA, Great Room Plan
• Toll Brothers Built - Never Occupied
• $469,000   MLS 215033159
The Boeglin Team 239.287.6414

CORDOVA AT SPANISH WELLS

NAPLES
• West of 41
• 3 Bedrooms & 2 Bathrooms
• $274,000   MLS 215037440
Annette Villano & Jim Hiester 239.248.6798

THE RETREAT

NAPLES
• 3000 Sq. Ft. South Facing Top Floor Penthouse
• 3 Bedrooms + Den, 3 Bathrooms
• $2,300,000   MLS 215046180
Doug Haughey 239.961.1561

NEW LISTING 

VANDERBILT GULFSIDE

BONITA SPRINGS
• Stunning Custom Home 
• Situated on a Premier Lot
• $1,295,000   MLS 214056696
Steve Suddeth & Ben Maltese  239.784.0693

PELICAN LANDING

NAPLES
• 5 Bedrooms, 3 Bathrooms, 3 Car Garage
• Huge Screened Lanai with Pool
• $725,000   MLS 215013690
Doug Haughey 239.961.1561

GOLDEN GATE ESTATES

BONITA SPRINGS
• Turnkey Furnished 3 BR+Den, 3 BA Pool/Spa Home
• Beautiful Golf Course & Sunset Views
• $545,000   MLS 215021611
The Boeglin Team 239.287.6414

SPANISH WELLS

ESTERO
• 4 BR, 3BA, 3 Car Garage
• 2264 sq. ft. Pool Home
• $449,900   MLS 215040302
Katie Brady 239-770-6061

PRESERVE AT CORKSCREW

THE RESIDENCES 
• 2 Bedrooms + Open Den, 2 Baths, Luxury Condo
• Split Bedroom Floor Plan w/ 1,480 Sq. Ft. Under Air
• $255,000   MLS 215020308
Corye Reiter, The Lummis Team 239.273.3722

COCONUT POINT 



NAPLES
• Lakefront Executive Home & Cabana
• 5 BR +Den, Loft, 5.5 BA Pool & Spa 
• $2,225,000   MLS 215037074
Liz Appling 239.272.7201

TREVISO BAY

REGENCY TOWERS
• 3 BR, 3 BA Co-Op Situated on the Beach
• Westerly View of The Gulf for Beautiful Sunsets
• $1,199,000   MLS 214048750
Steve Suddeth & Ben Maltese  239.784.0693

MOORINGS

CAPRI
• Beautifully & Completely Updated Home
• 3 Bedrooms, 3 Baths, 2,471 Sq. Ft. Under Air
• $725,000   MLS 215045547
Larry Bell  239.919.4404

PELICAN LANDING

NORTH NAPLES
• "A" Rated School District, Amenity Rich Neighborhood
• Lake View on a Large Lot, Tons of Upgrades
• $539,900   MLS 215031021
Roboci Team, Dodona & Ornela 239.776.8123

SATURNIA LAKES

BURNING TREE
• 3 BR +Den, 2.5 BA Attached Villa
• Master Suite on Main Level
• $399,000   MLS 215006857
Dotti Fagan, The Fagan Team 239.272.4946

BONITA BAY

BONITA SPRINGS
• Furnished 2 BR, 2 BA Condo in Quiet, Private Location
• Open Living, Dining Room Concept
• $249,000   MLS 215042375
Jim Griffith, Boeglin Team 239.322.2409

THE POINTE AT PELICAN LANDING

IBIS COVE
• Must See 3 BR +Den, 3.5 BA Pool Home
• Wraparound Lake Views, Southern Exposure
• $2,149,000   MLS 215018066
Connie Lummis, The Lummis Team 239.289.3543

BONITA BAY

CABREO
• Luxurious Pool Home, 3 BR +Den, 3.5 BA
• Serene Preserve Setting 
• $1,029,000   MLS 215032876
Dru & Greg Martinovich 239.564.5717

MEDITERRA

FT. MYERS
• Beautiful 4.15+ acres
• 10 Minutes from Sanibel
• $699,900   MLS 215046496
Roger Stening, The Fischer Group 239.770.4707

COTTAGE PLUS ACREAGE

INDIGO SHORES
• 3 Bedrooms + Office/Loft
• Wood & Tile Floors Throughout
• $535,000   MLS 215038544
Pam Olsen   239.464.6873

WEST BAY BEACH & GOLF CLUB

BONITA SPRINGS
• Gulf Access Off Imperial River, Calling All Boaters!
• 3 BR, 2 BA Home with Private Boat Dock
• $390,000   MLS 215030435
Pamela McCall 239.273.7428

PARADISE VILLAGE

BONITA SPRINGS 
• Residential Lot on Imperial River
• Oversize Boat Dock in Place
• $225,000   MLS 215015413
The Bordner Team 239.989.8829

PARADISE VILLAGE

NAPLES
• 4 Bedrooms + Den, 4 Full & 3 Half Baths
• Gated 155 Acres w/Just 28 Estate Homes
• $1,795,000   MLS 213003435
Roger Stening, The Fischer Group 239.770.4707

NAPLES CLUB ESTATES

SANCTUARY POINT
• Beautiful Golf Course View
• Large Outdoor Kitchen, Entertainment Area
• $859,900   MLS 215025428
Kevin Welch 239.223.7006

VERANDAH

AVELLINO ISLES
• Newly Decorated Furnished 3 BR, 3.5 BA Condo
• Beautiful Views of Lake & Fairways
• $685,000   MLS 215035831
Kurt Petersen  239.777.0408

VINEYARDS

BONITA SPRINGS
• Fantastic 3 BR +Den, 2 BA Newer Pool Home 
• Views of Lake & Golf Course
• $525,000   MLS 215031278
The Taranto Team 239.572.3078

VASARI

ULTIMATE CONDO LIFESTYLE
• Well Maintained 1st Floor Condo
• 3 BR, 2 BA, Eat-In Kitchen
• $385,000   MLS 215042840
Larry Bell  239.919.4404

PELICAN LANDING

NAPLES
• 3 Bedrooms + Bonus Room, 2 Baths
• Close to 5th Ave. S.
• $199,900   MLS 215044798
Kurt Petersen  239.777.0408

PINE VIEW VILLAS

ST. RAPHAEL
• Private Pool
• Highrise Amenities
• $1,395,000   MLS 215008601
Steve Suddeth & Jenn Nicolai  239.784.0693

PELICAN BAY

CREEKSIDE
• Beautiful 4 BR +Den, 3.5 BA Pool Home
• Golf Course Views, Western Rear Exposure
• $819,000   MLS 214068643
Corye Reiter, The Lummis Team 239.273.3722

SHADOW WOOD PRESERVE

NAPLES
• Estate Home with Pool
• 3 Bedrooms + Den, 3 Baths
• $659,900   MLS 215025252
Debbie Dekevich 239.877.4194

WILSHIRE LAKES

ESTERO
• Turnkey Furnished
• Beautiful Courtyard Home
• $499,900   MLS 215032361
Bette Pitzer   239.560.2627

GRANDEZZA

NAPLES
• Light, Bright & Airy 2 BR +Den, 2 BA
• Pet Friendly Community - No Size Restrictions
• $299,999   MLS 215009693
Liz Appling 239.272.7201

BENT PINES VILLAS

BONITA BEACH
• Great Sunsets
• Cross the Street to the Beach
• $174,900   MLS 214065734
Gary Ryan         239.273.6796

GREAT LOCATION
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239-572-5117
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239-370-1222
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Marco Island & Southwest Florida Real Estate Specialists
Visit www.JackiStrategos.com Today!

Seaview Club
$364,900

Beautifully renovated 2nd floor unit. 
Almost everything new. Direct beach access. 

2 BR/2 BA. 

RARELY 
AVAILABLE

8088 Tiger Lily
$749,000

Beautiful 3 BR/3 BA home with one of 
the best views in Lely Resort. Extended 

lanai with pool/spa. 

NO 
MANDATORY 

FEES

8865 Lely Island Circle 
$709,000

Beautiful home w/ lovely lake view. 
3 BD/3 BA + den. Gorgeous hardwood floors. 

No Mandatory Fees.

ALL NEW 
APPLIANCES

Sierra Grande
$225,000

GREAT 
LOCATION

Rarely available unit in this Naples Complex. 
3 BR/2 BA plus garage. Outstanding amenities. 

SS appliances, nice view.

This is the perfect neighborhood for 
entertaining your family and friends. Close 
to Naples’ fi nest beaches, shopping, dining 

and entertainment along with direct access to I-75. 
This 3BR+den/3.5BA/3-car garage Carlyle is a 3,051 SF 

home that is absolutely exquisite! Stunning marble and 
wood fl ooring throughout. Riverstone is ideal for the active 

lifestyle and has countless amenities. Low HOA fees. 
REDUCED! $799,000

Offi ce: 239-261-2244    |    Cell: 239-572-8643    |    TA1019@aol.com

Tracey Albert

Brand new kitchen; homeowners warranty 
included! This spacious 4BR/2.5BA boasts 
pool, spa and new hurricane-rated 
pool enclosure. Features include: granite, stainless 
appliances, wood burning fi replace, built-ins, loft and offi ce/
guest room. Community is secured by 24-hour guarded gate. 
Enjoy 27 holes of championship golf, 12 Har-Tru® courts, 
fully-staffed fi tness center, resort-style heated pool and more. 
Choice of golf or social membership. REDUCED!

R ICK  PARLANTE  &  THE  PARLANTE  GROUP

Only two home sites remain in Caprini at Miromar Lakes
SPECIAL TO FLORIDA WEEKLY

Caprini, a Tuscan-inspired single-
family villa neighborhood on Lake Como 
in Miromar Lakes Beach & Golf Club, 
has only two sites remaining, both on 
a quiet cul de sac. The builder, Distinc-
tive Communities, has introduced floor 
plans designed to maximize the shape 
and size of each site, with the buyer 
being able to customize selections.

The new plans present casual yet ele-
gant comfort with progressive, energy-
efficient features.

The Capri has three bedrooms, 3½ 
baths, a library and a two-car garage in 
3,769 total square feet (2,965 under air). 
The home features an octagonal foyer 
with coffered ceiling details. The foyer 
is the pivot point from which several 
areas of the home are accessible. Double 
doors on the left open to the library, 
while an adjacent hallway leads to the 
powder bath, laundry room and a stor-
age closet. The library’s proximity to the 
half-bath and closet make it a potential 
guest room option. To the right of the 
foyer are two guest bedrooms, each with 
a full bath.

An open great room plan accommo-
dates a living room and formal dining 
area.  A wall of sliding glass doors con-
nects the great room to the lanai and 
pool area. The gourmet kitchen inte-
grates into the great room and features 
a three-sided eat-in counter.

Double doors from the great room 
lead to the hallway of the private mas-
ter suite including a spacious master 
bathroom with soaking tub, shower 
enclosure and his-and-hers vanities. A 
door from the master bedroom provides 
direct access to the lanai. 

The Custom Courtyard design has 
three bedrooms, 3½ baths, a library, 
family room and three-car garage in 
4,842 total square feet (3,532 under air). 
A unique feature of this plan is one of 
the bedrooms and a bathroom are in a 
cabana guesthouse that includes a sit-
ting room and kitchenette.

A gated entry leads to an interior 
courtyard with a pool, a spa, brick paver 
sundeck and a covered patio with sum-
mer kitchen and bar countertop. The 
freestanding guest cabana is adjacent 
to the gated entry, just across the pool 
deck from the main house where a 
double door entry opens into a large 
angled foyer.

The foyer opens to the living room 
that has a tall wall of curved windows. 
The formal dining room with a tray ceil-
ing is adjacent to the living room.

To the right of the foyer are the kitch-
en, family room, library, a bedroom and 
utility room. The kitchen is between the 
dining room and the family room, mak-
ing it ideally situated for entertaining or 
for relaxed family dining. A breakfast 
nook overlooks the patio.  The bedroom 
has a full bath and walk-in closet. The 
library also has a walk-in closet and is 
adjacent to the powder bath, making it 
an option for additional guest accom-
modations. The family room, library 
and bedroom all overlook the pool, and 
each room has sliding glass doors pro-
viding direct access to the deck.

The master suite occupies the entire 
west wing of the Custom Courtyard 
home. The bedroom has a coffered ceil-
ing, a spacious sitting area and double 
doors to the deck and pool area. His-
and-her walk-in closets are on either 
side of the hallway leading to the master 

bath, which has an oval soaking tub, 
separate walk-in shower and dual vani-
ties with sinks.

Exterior features in both the Capri 
and Custom Courtyard plans include a 
custom-designed heated pool and raised 
spa, a full outdoor kitchen and wet bar, 
a 2¼-inch mahogany front door and 
Andersen impact-resistant windows.

Interior details include wood floor-
ing in the great room, living room and 
kitchen; tile flooring in the entry foyer, 
laundry, hallways and all baths; carpet-
ing in all bedrooms and the library; 
custom raised wood panel kitchen and 
bath cabinetry; granite kitchen counters 
and marble bath countertops; stainless 
steel kitchen appliances; and a high-

efficiency A/C and heating system.
Residents of Caprini enjoy use of 

neighborhood boat docks with direct 
access to Miromar’s 700-acre freshwater 
lake.  

Prices, which include the home site 
and the home, are $1,335,150 for the 
Capri and $1,575,000 for the Custom 
Courtyard. Buyers can individualize 
their Caprini home by selecting custom 
finishes and specifying interior appoint-
ments and options. Outdoor living space 
in both homes also offers numerous 
opportunities for personal design.

For more information, stop by the 
sales center call 425-2340 or visit miro-
marlakes.com. ■

COURTESY PHOTO 

Interior finishes can be customized for on each of the final two home sites available in 
Miromar Lakes’ Caprini villa neighborhood.

Visit us online at www.FloridaWeekly.com

www.facebook.com/FloridaWeeklyNewspapers

THERE’S A LOT TO LIKE



   

BROKER PARTICIPATION WELCOME. ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING THE REPRESENTATIONS OF THE DEVELOPER. NOT AN OFFERING WHERE PROHIBITED BY STATE LAW.  
PRICES SUBJECT TO CHANGE WITHOUT NOTICE. *Offer and prices subject to change without notice. $30,000 membership on home and lot packages only. Offer not valid on all Custom Estate lots. See Sales Center for details.

FLStockDevelopment

Residences from the $900s to over $7 million
Sales Offi ce Hours | Monday–Saturday, 9 a.m.–5 p.m., Sunday, 11 a.m.–5 p.m. | 239.592.1010

Exit 116 Bonita Beach Rd. from I-75, head east & make right turn at Bonita Grande Dr. 

6289 Burnham Road | Naples, FL 34119 | Go to QuailWest.com

QUAIL WEST REALTY, EXCLUSIVE SALES AGENT,  LICENSED REAL ESTATE BROKER    

CASTLE HARBOUR HOMES | DIAMOND CUSTOM HOMES | EMERALD HOMES | FLORIDA LIFESTYLE HOMES 

FOX CUSTOM BUILDERS | LONDON BAY HOMES | MCGARVEY CUSTOM HOMES | STOCK SIGNATURE HOMES

$30,000* Social Membership included with every new home purchase.

Beautifully designed and meticulously crafted luxury residences by Southwest Florida’s most prestigious, 

award-winning builders. Soaring great rooms, impressive fl oorplans and wide open vistas. Acres and acres 

of rolling fairways, glistening lakes and nature preserves. All complemented by an impressive resort lifestyle 

including a grand clubhouse, championship golf, tennis, a spa and fi tness center and Beach Club privileges. 

It’s no wonder why we’re NAPLES’ BEST-SELLING LUXURY COMMUNITY.

UN     UESTIONABLY IMPRESSIVEQ

Quail West epitomizes luxury, both inside and out.



Galleon Drive
Phil Collins 239.404.6800

Web ID 214053711 $18,500,000

3600 Nelsons Walk
Frank Sajtar 239.776.8382

Web ID 215038183 $18,900,000

4223 Gordon Drive
Michael G. Lawler 239.261.3939

Web ID 215001052 $13,500,000

3507 Rum Row
Karen Van Arsdale 239.860.0894

Web ID 215013533 $6,250,000

1207 Spyglass Lane
Karen Van Arsdale 239.860.0894

Web ID 215021658 $6,495,000

3250 Gin Lane
Karen Van Arsdale 239.860.0894

Web ID 215002707 $9,450,000

3060 Green Dolphin Lane
Karen Van Arsdale 239.860.0894

Web ID 210027761 $4,995,000

396 Yucca Road
James Bates 239.961.3973

Web ID SCHM081915IHE $4,350,000

825 Wedge Drive
Michael G. Lawler 239.261.3939

Web ID TOBE011014IHE $2,995,000

1851 Crayton Road
Michael G. Lawler 239.261.3939

Web ID BURI081815IHE $5,950,000

1320 Crayton Road
Michael G. Lawler 239.261.3939

Web ID COPP041015IHE $2,475,000

516 2nd Street South
Martha Kelly 239.877.4569

Web ID 215025391 $1,475,000

South Beach Club #308
Ruth Trettis 239.571.6760

Web ID 215013962 $805,000

935 5th Street South
Tami Schmidt 239.777.3766

Web ID 215024438 $3,750,000

1805 Kingfish Road
Celine Julie Godof 239.404.9917

Web ID 215040751 $1,595,000

Alcosa Apartments #296
Carol Sheehy 239.340.9300

Web ID 215030547 $559,000

Provence PH 6
Marion Bethea/Anne Killilea 239.261.6200

Web ID 215001656 $6,995,000

308 Neapolitan Way
Barbi Lowe/Trish Lowe Soars 239.216.1973

Web ID 213024991 $4,600,000

Brittany #V18
Gilman/Hamilton/Briscoe 239.213.7463

Web ID 215012861 $2,495,000

Regent #4N
Barbi Lowe/Trish Lowe Soars 239.216.1973

Web ID 213024984 $9,750,000

Aria #601
Michael G. Lawler 239.261.3939

Web ID 215009015 $3,695,000

4801 West Boulevard
Phil Collins 239.404.6800

Web ID 215045392 $1,295,000

812 Pitch Apple Lane
Pat Duggan/Rhonda Dowdy 239.213.7445

Web ID 215041760 $1,500,000

San Marino #410D
Janet Rathbun 239.860.0012

Web ID 215019779 $1,195,000

Willow Brook #702
Samantha Aybar 239.450.6831

Web ID 215036763 $519,000

Marbella PH 2202
Gilman/Hamilton/Briscoe 239.213.7463

Web ID 215011907 $2,995,000

Chateaumere #D-301
Jeannie McGearty 239.248.4333

Web ID 215025962 $759,000

St. Tropez #202
Gary Blaine 239.595.2912

Web ID MONG080715IHE $425,000

Remington #402
Gilman/Hamilton/Briscoe 239.213.7463

Web ID 215021698 $5,295,000

Carlysle #301
Jerry Wachowicz 239.777.0741

 $4,250,000

Clermont #F-205
Tom/Tess McCarthy 239.243.5520

 $499,900

Remington #1104
Bordner/Hurvitz 239.560.2921

Web ID 215026974 $6,000,000

1708 Persimmon Drive
Michael G. Lawler/Terri Moellers 239.261.3939

 $2,095,000

Clermont #H-103
Ed Cox/Jeff Cox 239.860.8806

Web ID 215017707 $475,000

147 Caribbean Court
Sue Black 239.250.5611

Web ID 215046684 $1,149,900

9301 Vercelli Court
Tess/Tom McCarthy 239.207.0118

Web ID 215000859 $990,000

4956 Rustic Oaks Circle
Patrick O’Connor 239.293.9411

Web ID 215047000 $825,000

101 Seagate Drive
Larry Roorda 239.860.2534

Web ID 215006930 $2,750,000

2830 Coach House Way
Fahada Saad 239.659.5145

Web ID 214051877 $965,000

Aversana #1206
Vince Colace 239.260.3333

Web ID 215046326 $610,000

P O R T  R O YA L

T H E  M O O R I N G S  //  C O Q U I N A  S A N D S

P A R K  S H O R E

P E L I C A N  B AY

B AY  C O L O N Y

N A P L E S  &  S U R R O U N D S

P E L I C A N  M A R S H

OLD NAPLES // AQUALANE SHORES // ROYAL HARBOR

PREMIER SOTHEBY’S 
INTERNATIONAL REALTY

PREMIERSOTHEBYSREALTY.COM



Sotheby’s International Realty® and the Sotheby’s International Realty logo are registered service marks used with permission. Each office is independently owned and operated. Equal Housing Opportunity. 

Property information herein is derived from various sources including, but not limited to, county records and multiple listing services, and may include approximations. All information is deemed accurate and neither suggests nor infers that 

Premier Sotheby’s International Realty participated as either the listing or cooperating agent or broker in the sale or purchase of the properties depicted. *Summer Landscape by Vincent Van Gogh used with permission.

FIFTH AVENUE  |  239.434.8770

THE GALLERY - CENTRAL NAPLES  |  239.659.0099

MERCATO SALES CENTER  |  239.594.9400

BONITA SPRINGS  |  239.948.4000

MARCO ISLAND  |  239.642.2222

VANDERBILT  |  239.594.9494

THE VILLAGE  |  239.261.6161

SANIBEL  |  239.472.2735

CAPTIVA  |  239.395.5847

ESTUARY SALES CENTER  |  239.261.3148

BROAD AVENUE  |  239.434.2424

DEVELOPER SERVICES  |  239.434.6373

OVER 16,500 ASSOCIATES  |  APPROXIMATELY 760 OFFICES WORLDWIDE 
MORE THAN 60 COUNTRIES AND TERRITORIES GLOBALLY  |  26 PREMIER SOTHEBY’S INTERNATIONAL REALTY LOCATIONS

MYSTIQUE AT PELICAN BAY  |  239.598.9900RENTALS DIVISION  |  239.262.4242

PREMIERSOTHEBYSREALTY.COM

1395 Great Egret Trail
Jamie Dockweiler 239.216.3753

Web ID 215014781 $6,380,000

1347 Noble Heron Way
Sam Heitman 239.537.2018

Web ID 215018649 $2,495,000

2956 Bellflower Lane
Fahada Saad 239.659.5145

Web ID 214062926 $7,799,000

2237 Miramonte Court
Fahada Saad 239.659.5145

Web ID 215040846 $2,425,000

6459 Highcroft Drive
Fahada Saad 239.659.5145

Web ID 215029128 $1,625,000

3035 Mona Lisa Boulevard
Sandra McCarthy-Meeks 239.287.7921

Web ID 215026302 $1,530,000

9337 Granite Court
James Bates 239.961.3973

Web ID DUNN081915IHE $1,875,000

6279 Highcroft Drive
Vanya/Dimo Demirev 239.565.0550

Web ID 215036241 $2,699,000

9204 Mercato Way
Susan Gardner 239.438.2846

Web ID 215035234 $1,375,000

2070 Mission Drive
Dave/Ann Renner 239.784.5552

Web ID 215047112 $965,000

8144 Las Palmas Way
Dave/Ann Renner 239.784.5552

Web ID 215019278 $859,000

228 Cheshire Way
Jane Bond 239.595.9515

Web ID 214060038 $650,000

2757 Medallist Lane
James Bates 239.961.3973

Web ID MAIT081915IHE $1,345,000

1876 Pondside Lane
Jane Bond 239.595.9515

Web ID MASS081715IHE $815,000

630 97th Avenue North
Tatyana Sallee 239.293.5017

Web ID 215046498 $363,000

467 Seagull Avenue
Celine Julie Godof 239.404.9917

Web ID 215020618 $895,000

229 Heron Avenue
Ruth Trettis 239.571.6760

Web ID 214048593 $650,000

1678 McIlvaine Court
Paul Strong 239.404.3280

Web ID 213513035 $1,325,000

Vanderbilt Shores #600
Pat Callis 239.250.0562

Web ID 215016309 $1,695,000

1026 Bald Eagle Drive
Paul Strong 239.404.3280

Web ID 213501901 $2,349,000

Princess Del Mar #606
Darlene Roddy 239.404.0685

 $1,199,000

1575 Ludlow Road
Jim/Nikki Prange-Carroll 239.642.1133

Web ID 215046320 $750,000

859 Wintergreen Court
Darlene Roddy 239.404.0685

Web ID 213500268 $975,000

South Seas #1812
Helga Wetzold 239.821.6905

Web ID 215046360 $695,000

1263 Mulberry Court
Vince Colace 239.260.3333

Web ID 215043806 $609,700

130 Hollyhock Court
Michelle Thomas 239.860.7176

Web ID 215032412 $3,175,000

1287 6th Avenue
Vince Colace 239.260.3333

Web ID 215046438 $629,700

South Seas #2-905
Helga Wetzold 239.821.6905

Web ID 215046292 $549,000

7666 Mulberry Lane
Michelle Thomas 239.860.7176

Web ID 215009144 $795,000

Cascada #202
Michelle Thomas 239.860.7176

Web ID 215029799 $595,000

Cherry Oaks #201
Michelle Thomas 239.860.7176

Web ID 215014037 $569,000

8508 Bellagio Drive
Lura Jones 239.370.5340

Web ID 215046898 $910,000

Menaggio #101
Brock/Julie Wilson 239.821.9545

Web ID 215046799 $579,000

Varenna #103
Lura Jones 239.370.5340

Web ID 215047050 $372,000

G R E Y  O A K S

N O R T H  N A P L E S

M A R C O  I S L A N D

F I D D L E R ’ S  C R E E K

V A N D E R B I LT  B E A C H

PREMIER SOTHEBY’S 
INTERNATIONAL REALTY
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where overall pending sales and over-
all inventory both decreased 13 percent, 
activity in July 2015 had many peaks and 
very few valleys. For example, overall 
inventory decreased 1 percent, from 3,563 
in July 2014 to 3,518 in July 2015, but inven-
tory for single-family homes rebounded 
with a 7 percent increase, from 1,906 
single-family homes in July 2014 to 2,040 
this July.

Overall pending sales for homes over 
$300,000 increased 23 percent from July 
2014 compared to July 2015, and overall 
closed sales for homes over $300,000 
increased 16 percent, from 4,123 homes 
in the 12 months ending July 2014 to 4,783 
homes in the 12 months ending July 2015.

Kathy Zorn, broker/owner at Florida 
Home Realty, says the $1 million and 
above price categories have been interest-
ing to watch this summer. “We don’t typi-
cally see a high level of activity for this 
segment of the market during the sum-
mer months,” she says, “but the demand 
is there and appears to have shifted from 
condos to single family homes.”

Ms. Zorn is referring to pockets of 
heightened activity in the report includ-
ing a 70 percent increase in pending 
sales for single-family homes in the $1 
million to $2 million price category, from 
23 homes in July 2014 to 39 homes in July 
2015, and a 68 percent increase in inven-
tory for condominiums in the $2 million 

and above price category, from 28 condo-
miniums in July 2014 to 47 condominiums 
in July 2015.

At the low end of the market, inven-
tory continues to dissipate at double-digit 
rates, with overall inventory for homes in 
the $300,000 and below category decreas-
ing 26 percent, from 1,281 homes in July 
2014 to 945 homes in July 2015.

The NABOR numbers show inventory 
in most other price categories during July 
was replenished, however. This is most 
apparent in the single-family homes mar-
ket, where the $300,000 and below price 
category fell 31 percent, but other catego-
ries saw big gains.

The July 2015 report provides compari-
sons of single-family home and condomin-
ium sales (via the Southwest Florida MLS), 
price ranges and geographic segmentation 
and includes an overall market summary. 
Here are some of the overall findings:

■ Overall pending sales increased 8 
percent, from 845 homes in July 2014 to 
913 homes in July 2015.

■ Overall closed sales increased 1 per-
cent, from 9,751 homes in the 12 months 
ending July 2014 to 9,879 homes in the 12 
months ending July 2015.

■ Overall closed sales for condomini-
ums in the $300,000 to $500,000 category 
increased 38 percent, from 686 in the 12 
months ending July 2014 to 947 condo-
miniums in the 12 months ending July 
2015.

■ Overall median closed price 
increased 14 percent, from $259,000 in the 
12 months ending July 2014 to $295,000 in 
the 12 months ending July 2015.

■ Overall median closed price for 

homes over $300,000 decreased 5 percent, 
from $550,000 in the 12 months ending 
July 2014 to $520,000 in the 12 months 
ending July 2015.

■ Overall median closed price for 
homes in the $2 million and above price 
category increased 16 percent, from 
$2,850,000 in the 12 months ending July 
2014 to $3,300,000 in the 12 months end-
ing July 2015.

■ Overall inventory decreased 1 per-
cent, from 3,563 homes in July 2014 to 3,518 
homes in July 2015.

■ Condominium inventory decreased 
11 percent, from 1,657 condominiums in 
July 2014 to 1,478 in July 2015.

■ There is a 4.35-month supply of 
inventory.

■ Conventional sales comprised 40 
percent of all transactions in July 2015.

■ Average days on market did not 
change between July 2014 and July 2015, 
remaining at 77 days.

Broker/owner Bill Poteet at Poteet 
Properties says the report shows inven-
tory in the commercial market is down 
about 4 percent. Wes Kunkle, a commer-
cial broker at Kunkle Realty, adds that 
sales in the commercial sector are driven 
by the residential market.

“Many homeowners are feeling confi-
dent that their homes have regained some 
equity,” Ms. Zorn notes. “Years ago, sum-
mer was usually a slow season for sales in 
this area. Not anymore,” she adds.

Mike Hughes, NABOR president and 
vice president/general manager of Down-
ing-Frye Realty Inc., agrees, saying, “The 
past several years have had strong real 
estate sales in the summer months.” ■

NABOR
From page 8

Ave Maria Development announc-
es more than 200 new home sales 
so far in 2015 from its three builders 
— CC Homes, Del Webb and Pulte 
Homes. This reflects a more than 30 
percent increase in new home sales 
year-to-date over 2014. 

The robust sales pace was noted 
in two recent market studies by 
MetroStudy, a Hanley Wood com-
pany, with Ave Maria earning the 
top single-family sales spot for 
both first and second quarters in 
2015 for Collier and Lee counties, 
according to Cee Cee Marinelli, 
director of development for Ave 
Maria.

The town of Ave Maria offers 
35 floor plans in several styles of 
homes, with prices starting in the 
high-$100,000s. Community ameni-
ties include a waterpark, Panther 
Run Golf Club, tennis and bocce, 
Town Center shopping and dining 
as well as sports fields and play-
grounds. Seventeen models are open 
daily.

Ave Maria is at the intersection 
of Oil Well and Camp Keais roads 
in eastern Collier County. For more 
information, call 352-3903 or visit 
avemaria.com. ■

The villages of Runaway Bay and 
Sonoma by national homebuilder Len-
nar Homes are in the final phase of 
sales at Fiddler’s Creek, the luxury 
master-planned community on Collier 
Boulevard on the way to Marco Island.

In Runaway Bay, only 19 home sites 
remain available, featuring lake and golf 
course views or a location along Fid-
dler’s Creek. The Mediterranean-style 
residences include three- and four-bed-
room floor plans ranging from 2,800 to 
3,659 air-conditioned square feet. Each 
home offers a three-car garage, gour-
met kitchen, study and screen-covered 
lanai, with options for a luxury heated 
pool and spa package and an outdoor 
kitchen.

The two-story Laurel is the largest 
residence in Runaway Bay, with 3,659 
feet of living space under air and 4,733 
total square feet. The home has three 
bedrooms, four baths, a private study and 
formal dining room around a centrally 
located living room. The kitchen and 
breakfast nook are adjacent to the living 
room and great room, which opens to the 
screen-covered lanai. The second floor 
features a balcony and bonus room with 
a wet bar and full bath. The base price of 
the Laurel is $764,999.

The Lantana also has a two-story 
floor plan, featuring four bedrooms, 
three full baths and two half-baths. The 
home has 3,542 air-conditioned square 
feet and 4,660 total square feet, with a 
formal dining room, private study, bal-
cony and second-floor bonus room. The 
Lantana’s base price is $734,999.

The one-story Bougainvillea design 
has three bedrooms, three baths, a study 
and dining room around a spacious 
great room and kitchen. The floor plan, 
covering 2,800 air-conditioned square 
feet and 4,152 total square feet, is base 
priced at $664,999.

The Camellia is a one-story home 
with a split floor plan offering four bed-
rooms and three bathrooms. An expan-
sive living room is the home’s focal 
point; the spacious kitchen and break-

fast nook lead to a large family room 
for more relaxed activities and enter-
tainment. A private den can also serve 
as a home office. The Camellia, with 
3,043 air-conditioned square feet and 
4,148 total square feet, is base priced at 
$694,999.

Runaway Bay also offers three move-
in-ready homes: a Camellia model at 
$892,753, a Bougainvillea at $841,234 and 
a Laurel at $1,028,952.

In Sonoma
In the village of Sonoma by Lennar, 

fewer than 15 of 44 coach homes remain. 
The village consists of 11 two-story 
buildings, with only four homes per 
building and two unique floor plans.

The Florence is a first-floor residence 
with three bedrooms and two baths. 
The split floor plan has 1,741 square 
feet of air-conditioned living space and 
2,338 total square feet. The home fea-
tures a spacious living room, kitchen, 
breakfast area and dining room. Other 
features include a screen-covered patio 
and a two-car garage.

Upgrades throughout the Florence 
include: granite countertops in the 
kitchen and baths; 42-inch raised-panel 
wood cabinets in the kitchen; Colo-
nial-style wood casing and baseboards; 
crown molding in the living areas and 
master suite; and 20-inch diagonal tile 
throughout the wet areas and entry-
ways. The base price for the Florence 
is $304,990.

The Verona is an upstairs coach 
home with three bedrooms and two 
baths around a spacious living room, 
with adjoining dining area, kitchen and 
breakfast nook. The master bedroom is 
located toward the rear of the home for 
maximum privacy and features an over-
sized walk-in closet and master bath.

The Verona has 2,110 square feet of 
air-conditioned living space and 2,858 
total square feet. The home includes a 
spacious, screen-covered patio as well 
as a two-car tandem garage. Numerous 
upgraded features are standard in the 
Verona, which is base priced at $324,990.

Residents of Fiddler’s Creek enjoy 
amenities including the 54,000-square-

foot Club & Spa at Fiddler’s Creek, a fit-
ness center, tropical lagoon-style swim-
ming complex, tennis courts and both 
casual and elegant dining. The Club & 
Spa offers a luxurious resort lifestyle 
and hosts numerous community-wide 
parties and special events for residents 
of all ages.

Fiddler’s Creek residents have the 
opportunity to join The Golf Club, fea-
turing The Creek Course, a champion-
ship golf course ranked in Golfweek’s 
100 Best Residential Golf Courses in 
the U.S. for the 10th consecutive year. 
Residents of the master-planned com-
munity also can join The Tarpon Club 
for beach and boating experiences 
including beach access at the Marco 
Beach Ocean Resort. A limited number 
of non-resident, annual and seasonal 
memberships, with term date flexibility, 
are currently available at both The Golf 
Club and The Tarpon Club.

For more information about Fiddler’s 
Creek, call 732-9300, stop by the sales 
center at 8152 Fiddler’s Creek Parkway 
or visit fiddlerscreek.com. ■

Town of Ave Maria 
sales numbers
ahead of 2014

Final phase of sales begins in two Fiddler’s Creek neighborhoods

COURTESY PHOTO

The Bougainvillea is available in the Runaway Bay neighborhood at Fiddler’s Creek. A move-in-ready home is offered at $841,234.
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© 2015 Ashton Woods Homes. All rights reserved. All trademarks herein, including Ash-

ton Woods, the “AW” logo, and the “AW Ashton Woods” logo, are the property of Ashton 

Woods Homes and may not be used without express written permission. In an effort to 

continuously improve its product, Ashton Woods Homes reserves the right to change 

plans, specifications and pricing without notice in its sole discretion. Square footage is approximate 

and window, floor and ceiling elevations are approximate, subject to change without prior notice or 

obligation and may vary by plan elevation and/or community. Special wall and window treatments, 

upgraded flooring, fireplace surrounds, landscape and other features in and around the model homes 

are designer suggestions and not included in the sales price. All renderings, color schemes, floor 

plans, maps and displays are artists’ conceptions and are not intended to be an actual depiction of the 

home or its surroundings. Basements are available subject to site conditions. Home site premiums may 

apply. Please see Sales Representative for additional information. Most Trusted Builder in AmericaSM. 

Lifestory Research 2013 and 2014 Most Trusted Builder in America StudiesSM. CRC# 1517613 6.15

Discover lakeside living  
at Naples Reserve. 
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NAPLES RESERVE

14167 Nautica Court 
Naples, FL 34114 

239.919.6612
ashtonwoods.com

SINGLE-FAMILY HOMES FROM THE MID $300s

Ashton Woods is building new homes in four, picturesque 
neighborhoods in Naples Reserve. Discover one- and two-story, 
single-family homes with design touches from coastal resort 
towns from Nantucket to Key West. Here, together, we’ll create a 
home that’s a true reflection of your style and your passions.

 NEW, master-planned community

 Tour four NEW neighborhoods in Naples Reserve

 Home designs from 1,671 sq. ft. to 3,516 sq. ft.

Presidential-worthy Martha’s Vineyard 
property listed for $22.5 million

TOPTENREALESTATEDEALS.COM

As a tourist, President Obama has 
been a homebody trailing almost every 
president since John F. Kennedy in vaca-
tion days taken. Like most presidents, 
however, he has his favorite vacation 
spots. 

Since he became president, Mr. 
Obama and family have spent Christmas 
vacations at the beach in Hawaii. But 
like President Bill Clinton and many 
Washington, D.C., executives, President 
Obama and family enjoy Martha’s Vine-
yard in the summer, when temperatures 
in the Capitol frequently soar past the 
90s.

One of the prettiest vacation spots for 
the Obama family is a private compound 
on Martha’s Vineyard, Chilmark Pond, 
with views over the pond and crashing 
waves on the beach a short rowboat ride 
away. Chilmark is where Steven Spiel-
berg filmed “Jaws” in 1975 and home to 
Obama friends Ted Danson and Mary 

Steenbergen. The First Family spent 
eight days there in August 2013.

Now for sale at $22.5 million, Chilmark 
Pond is the most expensive listing on the 
island.

Originally built in 1961 on 10 acres, the 
house had a complete redesign in 2006 
as a light-filled contemporary residence 
similar to the Obama winter vacation 
homes in Hawaii. In addition to a half 
basketball court and home gym, there is 
a heated pool and a private boat dock on 
the pond.

The 6,967-square-foot main house sits 
120 feet above sea level. There are six 
bedrooms and seven baths, three fire-
places and floor-to-ceiling windows. A 
two-bedroom guesthouse is also on the 
property. 

The listing agent is Thomas Wallace of 
Sotheby’s International Realty in Edgar-
town, Mass. For more information about 
this and other entertaining, important 
and unusual real estate news stories, visit 
TopTenRealEstateDeals.com. ■
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Open Houses are Sunday 1-4, 
unless otherwise marked

>$300,000
1 • BERKSHIRE LAKES • 6632 Merryport 
Lane • $386,000 • Premier Sotheby’s 
International Realty • Jon Peter Vollmer • 
239.250.9414

>$400,000
2 • BONITA BAY - BAY POINTE • 26951 
Montego Pointe Court #203 • $429,000 • 
PSIR • Mark Leone • 239.784.5686

3 • KENSINGTON • 5089 Kensington 
High • $499,000 • PSIR • Susie Culp • 
239.290.9000

>$500,000
4 • FIDDLER’S CREEK - CASCADA • 
9074 Cascada Way #202 • $529,000 • PSIR • 
Michelle Thomas • 239.860.7176

5 • THE QUARRY • 9157 Quartz Lane 
• $539,000 • PSIR • Kara Eisenga • 
239.398.6161

>$800,000
6 • VINEYARDS - HAMMOCK ISLES • 
5910 Hammock Isles Circle • $848,000 • 
PSIR • Denise Sands • 215.327.9930

7 • QUAIL CREEK • 12887 Valewood Drive 
• $888,000 • PSIR • Melinda Gunther • 
239.297.2155

8 • ISLES OF CAPRI • 107 Trinidad 
Street • $899,000 • PSIR • Ann Patterson • 
615.627.8245

>$900,000
9 • FIDDLER’S CREEK - MAHOGANY 
BEND • 3848 Mahogany Bend Drive • 
$999,900 • PSIR • Michelle Thomas • 
239.860.7176

>$1,000,000
10 • CABREO AT MEDITERRA • 16725 
Cabreo Drive • $1,195,000 • John R Wood 
Properties • Emily K. Bua & Tade Bua-Bell 
• 239.595.0097

11 • QUAIL CREEK • 13501 Pond Apple 
Drive • $1,208,000 • PSIR • Bonnie Nageon 
deLestang • 239.280.6997

12 • VANDERBILT BEACH - 
VANDERBILT SHORES • 10691 Gulfshore 
Drive #600 • $1,695,000 • PSIR • Pat Callis • 
239.250.0562

13 • GREY OAKS - ESTUARY • 1220 
Gordon River Trail • From $1,795,000 • 
PSIR • Call 239.261.3148 • Open Monday-
Saturday 9am-5pm & Sunday 12-5pm

14 • THE MOORINGS - FAIRWAY 
TERRACE • 699 Fairway Terrace • 
$1,799,000 • PSIR • Debron Fowles • 
239.826.6655

15 • GREY OAKS - ESTATES • 2751 
Buckthorn Way • $1,999,000 • PSIR • 
Fahada Saad • 239.595.8500

>$2,000,000
16 • PARK SHORE - HORIZON HOUSE 
• 3951 Gulf Shore Boulevard North, 
Penthouse 1A • $2,000,000 • PSIR • Pat 
Duggan • 239.216.1980

17 • OLD NAPLES - MANGROVE BAY
• 201 Goodlette Road South • $2,000,000 
• Paradise Realty of Naples, LLC • Sales 
Center • 239.261.2200 • Open Daily

18 • THE MOORINGS • 728 Regatta Road 
• $2,125,000 • Berkshire Hathaway • Jackie 
May • 239.450.0776 • Daily 1-5pm

19 • PELICAN MARSH - BAY LAUREL 
ESTATES • 8719 Spikerush Lane • 
$2,649,000 • PSIR • Erik David Barber • 
323.513.6391

20 • OLD NAPLES • 366 Central Avenue 
• $2,995,000 • PSIR • Jillian Trettis • 
321.759.9434

>$3,000,000
21 • THE MOORINGS • 611 Spring Line 
Drive • $3,549,000 • PSIR • Phil Collins • 
239.404.6800

22 • OLD NAPLES • 630 5th Avenue 
North • $3,597,000 • PSIR • Chris Resop • 
239.231.6164

23 • THE MOORINGS • 875 Wedge 
Drive • $3,595,000 • PSIR • Phil Collins • 
239.404.6800

24 • PADOVA AT MEDITERRA • 15102 
Frescott Way • $3,950,000 • John R Wood 
Properties • Emily K. Bua & Tade Bua-Bell 
• 239.595.0097

25 • GREY OAKS - ESTUARY • 1473 
Anhinga Pointe • $3,995,000 • PSIR • 
Melissa Williams • 239.248.7238

>$5,000,000
26 • PORT ROYAL • 655 Galleon Drive • 
$5,850,000 • Berkshire Hathaway • Jackie 
May • 239.450.0776 • Daily 1-5pm 

27 • TREVISO AT MEDITERRA • 16996 
Treviso Way • $5,990,000 • John R Wood 
Properties • Emily K. Bua & Tade Bua-Bell 
• 239.595.0097

>$6,000,000
28 • GREY OAKS - ESTUARY • 1395 Great 
Egret Trail • $6,380,000 • PSIR • Jamie 
Dockweiler • 239.216.3753

29 • PORT ROYAL • 901 Galleon Drive 
• $6,650,000 • PSIR • Phil Collins • 
239.404.6800

>$7,000,000
30 • GREY OAKS - ESTUARY • 1234 
Gordon River Trail • $7,495,000 • PSIR • 
Melissa Williams • 239.248.7238

>$9,000,000
31 • PORT ROYAL • 3250 Gin Lane 
• $9,450,000 • PSIR • Frank Sajtar • 
239.776.8382

>$22,000,000
32 • PORT ROYAL • 840 Admiralty Parade 
• $22,900,000 • Berkshire Hathaway • Jackie 
May • 239.450.0776 • Daily 1-7pm

Florida Weekly’s Open Houses
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Sotheby’s International Realty® and the Sotheby’s International Realty logo are registered service marks used with permission. Each office is independently owned and operated. Equal Housing Opportunity. 
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Contact us today for a consultation on how your home 

can be marketed in Naples and around the world.



Our naturally magnifi cent setting will transport you to a magical level,
our two world-class golf courses, top fl ight amenities and stunning

new homes will spoil you... and no initiation or CDD fees are the
bonus points that will make your arrival so satisfying.

• Naples’ fi nest championship golf community •

239-352-8000 • TwinEagles.com

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE BROKER, BUILDER OR SELLER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THE DOCUMENTS REQUIRED 
BY FLORIDA LAW TO BE FURNISHED TO A BUYER OR LESSEE. ALL FEATURES, AMENITIES, PRICES AND AVAILABILITY ARE SUBJECT TO CHANGE WITHOUT NOTICE. OWNERSHIP OF PROPERTY WITHIN TWINEAGLES DOES NOT 
ENTITLE AN OWNER TO ANY RIGHT, TITLE, INTEREST OR OTHERWISE TO USE ALL CLUB FACILITIES, BUT RATHER AN OPPORTUNITY TO JOIN, SUBJECT TO THE PAYMENT OF ASSESSMENTS, FEES AND APPLICABLE REGULATIONS.

SEVERAL MODELS BY THE AREA’S FINEST BUILDERS ARE OPEN DAILY 

Priced from the high $200’s to over $2 million.
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Writing Challenge
Photograph inspires fresh fiction
from Southwest Florida writers. C10 

 

Twice the mystery
Two murders vie for attention
in new Matt Royal story. C5 

Nailed it
When it’s worth getting ready
for that salon appointment. C2 

Four plays have been chosen for Gulf-
shore Playhouse’s third annual New 
Works Festival, which will bring play-
wrights, actors and directors from across 
the country to The Norris Center Sept. 

24-27.
Each of the works is assigned a direc-

tor and actors who work together for 14.5 
hours before performing a public staged 
reading.

The New Works Festival allows play-
wrights to transition from writing in a 

solitary environment to adding actors 
and ultimately an audience to help them 
understand how their plays work in per-
formance. Audience feedback is a vital 
part of the process.

“I am passionate about what I view 

Four plays announced for New Works Festival

What a

DOLL

SEE PLAYS, C16 

BY LINDSEY NESMITH
lnesmith@fl oridaweekly.com

Doll maker inspired by 
influential, sometimes 
overlooked women in 
history

WALK INTO ANY TOY SECTION IN A 
big-box store and you will see 
a proliferation of pink, over-
ly mature and unrealistically 
molded dolls available for 
young girls to take home. 
For almost a generation 
now, mothers, grand-
mothers, aunts and 
beloved female role 
models have wrestled 
with the dilemma of 
whether to purchase 
these toys for the 
young girls in their 
lives.

Now a local seam-
stress is inserting herself 
into the problem by creating a line 
of huggable, un-pink dolls modeled 
after accomplished women in his-
tory.

Rosa Leon Riley, a Naples men-
tal health counselor and owner 
of the craft website Twirl-
ing Tiny Sticks, recently 
launched her line of “Joan 
and Her Rad Friends” 
dolls. Only available on her 

SEE DOLL,C4 

Rosa Leon 
Riley with dolls 

Joan of Arc, 
Harriet Tubman 

and Loretta 
Perfectus 

Walsh
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Learn more at www.RiverchaseDermatology.com

OFFERING A COMPLETE RANGE OF SPECIALTIES

General Dermatology  Skin Cancer  Mohs Micrographic Surgery 

Camisa Psoriasis Center  Laser Treatments  Cosmetic Dermatology 

DermConnect  Medical Spa  CoolSculpting®

1-800-591-DERM  |  www.RiverchaseDermatology.com

Multiple Locations for Convenient Care

SANDY DAYS, SALTY NIGHTS 
A beauty contest worth winning 

On a recent Monday morning, I packed 
a stack of pages to edit and headed to my 
local nail salon. Never mind the fact that 
I wore old jeans and a T-shirt, sported no 
makeup and had my hair pulled back in a 
ponytail. Who dresses up for a pedicure?

Women who want the gorgeous 
nail tech, that’s who.

I had forgotten about him until 
I arrived: the painfully good-look-
ing young man at the nail salon 
who only seemed to work on the 
most attractive women. He’d talk 
to them in a low voice while he 
filed their nails, and the women 
would giggle and blush. 
When he’d start in on the 
foot rub, they’d lean back 
and close their eyes, a 
rapturous expression 
on their lovely faces. 

On this particular 
Monday, the salon 
was empty except for 
one other customer, 
a matronly woman 
deep in the middle of 
a session with a female 
nail tech. I was led to 
a pedicure chair in the 
back and offered a seat. As 

the tub filled 
with hot water, 
I rolled up 
my pants legs 
and stepped 
in, grimacing 
at the obvi-
ous fact that 
I’d gone a few 

days without 
shaving. I gave 

a mental shrug. 
Surely the lady 

working on my feet wouldn’t mind.
Just as she started to strap on her rub-

ber gloves, an older man came over and 
whispered something in her ear. There 
was a brief discussion, and she yielded 
her place to him. He smiled at me as he 
sat down, but before he could even begin 
to cut my big toenail, the gorgeous nail 
tech appeared. 

All activity in the salon stopped as 
the handsome young man surveyed the 
room. The woman in the corner was 
almost done with her pedicure and that 

left — I realized with a flush — only me. 
The young man exchanged a few words 
with the man on the stool at my feet, and 
the older man stood so that the young 
man could take his place. 

Up close, the nail tech was even more 
handsome than he had been at a distance. 
He spoke to me softly, reassuringly, as he 
pulled on his rubber gloves. My cheeks 
burned; of all the days to leave the house 
looking like a wreck. When the young 
man was gloved and ready, he clicked on 
the utility light hanging overhead. As my 
legs and feet blazed into blinding clarity, 
every unshaven hair seemed to stand up 
and announce its presence. I looked at 
the nail tech; he raised his eyebrows only 
slightly. 

As he filed and buffed, he asked me 
polite questions about my life — Was 
I a teacher? Did I have pets? — and 
spoke sweetly about his own. When he 
started in on the foot rub, I leaned back 
and closed my eyes. It was, without 
exception, the best foot massage I’ve 
ever had. 

Suddenly, I realized why the other 
women I’d seen at the salon always 
looked so good, their hair done, makeup 
just right. Their effort had seemed exces-
sive at the time, but now I understood 
what was at stake. I would never show up 
unprepared again. ■ 

— Artis Henderson is the author of 
“Unremarried Widow” published by 
Simon and Schuster.

artis HENDERSON
sandydays@floridaweekly.com
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website, the line features depictions 
of medieval military phenom Joan of 
Arc, freedom fighter Harriet Tubman 
and Naval yeomanette Loretta Perfectus 
Walsh.

A friend planted the idea with Ms. 
Riley via an offhanded comment during 
a museum visit. 

“She said, ‘When I have kids, they’re 
only going to play with dolls that are 
educational figures,’” the doll maker 
recalls. “The conversation didn’t go any 
further than that, but I kept it in my 
mind and thought it was a good con-
cept.”

Ms. Riley picked up sewing and craft-
ing when she was 28 years old and her 
seamstress mother gifted her with a 
sewing machine. Since then, and after a 
few overly ambitious projects, she has 
taught herself how to sew and launched 
Twirling Tiny Sticks over a year ago. 
She now has an Etsy shop and is a fix-
ture at local farmers markets. 

Her blog, also names Twirling Tiny 
Sticks, is another creative expression 
evolution as a seamstress and business-
woman. Through posts about things 
from finishing felt rosettes for a rela-
tive’s funeral to how to make dreams 
come true, followers can see that her 
sewing aspirations are a culmination 
of personality and drive. She admits in 
one caption, “I remember when zippers 
used to scare me,” after successfully 
executing an intimidating recessed zip-
per for a purse project.

In her first post in February 2014, she 
writes:

“In recent years, I’ve contemplated 
creating blogs about things like mac 

and cheese (yes, I love it) 
or foot woes (yes, I’ve had 
multiple surgeries and con-
stant issues with one of my 
feet), but very easily the 
time escaped me! When I 
revisited the idea, I could 
not think of anything better 
than starting a blog about 
my favorite hobby — mak-
ing things! Some days it’s 
sewing and others its leav-
ing trails of hot glue and 
sequins all over our kitch-
en table, which doubles as 
my official craft office. On 
other days, I’m attending 
a class, making something 
for our home, or struggling 
with tangled yarn.

“For me, sewing has been 
something that brings so 
much pleasure and fun and 
creativity …”

The bulk of her business 
consists of selling items 
such as crossbody bags, 
bibs, cocktail napkins and 
other small household and 
personal items she makes. 
Launching Twirling Tiny 
Sticks has been a learning 
process, she says, and she 
hopes to one day turn it 
into a full-time occupation.

“It’s within the last year-
and-a-half that I’ve been 
doing it, but it has never 
been as serious as it is now. 
When I started my blog, I 
really wanted to do this as 
more than just a hobby,” 
she says. “I’m going full 
force to have a crafting business.”

She started working in earnest on 
“Joan and her Rad Friends” last March. 
She had no experience at all creating 

them and had to work out every details: 
construction, prototypes and, of course, 
subjects.

“Ideas are only so much. I thought I 
needed action,” she says. “Beliefs can be 

limiting and I thought I just 
needed to do something.”

One detail she wasn’t 
anticipating was running 
into rights of publicity, 
meaning that some figures 
have entities controlling 
their name and likeness. 
Therefore, her dolls are 
modeled after women who 
are not living today. The 
whole point of the line, she 
adds, is to also recognize 
overlooked and influen-
tial women, which is how 
Loretta Perfectus Walsh got 
added to the line-up.

“I want people to know 
about women no one really 
knows,” she said. “I want-
ed to include people who 
didn’t get credit for what 
they did at the time.”

For now, she intends 
to create the dolls as she 
receives orders from her 
website. Included with each 
order is just enough infor-
mation about the subject to 
pique girls’ interest.

“My hope is that parents 
and caregivers will spend 
time with their children 
learning more about ‘Joan 
and her Rad Friends’ and 
that these dolls will help 
them to not only dream 
big, but work to make those 
dreams come true.”

Each doll is $47.99. A 
portion of each sale from 
the first 100 dolls will be 
donated to Girls on the Run 

of Collier County. Ms. Riley also creates 
custom dolls for $57.99 each.

For more information, visit twirlingti-
nysticks.com.  ■
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*Applies to 50 and 80 minute services. 
Monday—Thursday. 

Must be enjoyed on same visit.

Your Favorite Spa Service
just got better!

naples plaza | 2059 tamiami trail n
naples, fl 34102

Naples.WoodhouseSpas.com
239.403.spas (7727)

experience a tranquil, transformational environment,
massage | facials | body treatments | microdermabrasion

hydrafacial | manicures | pedicures | waxing | gifts | events

DOLL
From page 1

VANDY MAJOR / FLORIDA WEEKLY

Rosa Leon Riley, shown here in her workshop, is also a mental health 
counselor and enjoys that her line of dolls, “Joan and Her Rad Friends,” 
blends her interests in women’s advocacy and sewing. “Once you’re an 
advocate, you can never leave that behind,” she says.
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Join us on Tuesday nights for hands-on cooking classes.  
Learn the basics of Italian cuisine—perfect for beginners  

or experienced cooks looking to sharpen their skills.
Classes begin at 6 p.m.; cost is $45 per class. 

TUESDAY, SEPTEMBER 1
Flour+Egg+Water=Pasta Dinner

TUESDAY, SEPTEMBER 8
Fresh Ricotta—It’s Easier Than You Think

TUESDAY, SEPTEMBER 15
Classic Sauces

TUESDAY, SEPTEMBER 22
Tiramisu—A Sweet Ending 

 
To reserve your spot, please call 239-263-1955.

1290 Third Street South, Naples, FL 34102
BarbatellaNaples.com

1186 Third Street South, Naples, FL 34102

Lunch at the Bar  
$12.95

Includes a Glass of House 
Red or White Wine

Happy Hour at the Bar
3-6 p.m. Daily

Half Price Cocktails, Beer 
& Wine by the Glass

Pre-Sunset Menu 

3-Course Dinner–Appetizer, 
Entree & Dessert

NIGHTLY SPECIALS

3 Pasta Tasting Courses, Chef’s Choice & Glass of House Wine

No Corkage Fee

FLORIDA WRITERS
Two murder cases vie for attention in new Matt Royal mystery

■ “Chasing Justice” by H. Terrell 
Griffin. Oceanview Publishing. 400 
pages. Hardcover, $27.95.

Call it Phil’s law. Whenever you have 
a mystery novel with two separate mur-
der cases, the chances are they will 
become linked in 
some way. Such is 
the situation in the 
latest from H. Terrell 
Griffin in his Matt 
Royal series. 

A couple of mur-
ders are occupying 
their time and ener-
gy, though Longboat 
Key Police Det. J.D. 
(Jennifer Diane) 
Duncan and usually retired lawyer Matt 
Royal find plenty of energy for each 
other.

In J.D.’s professional lap is the ques-
tion of why a nude, beautiful, surgi-
cally enhanced blonde named Linda 
Favereaux had been found, skull 
crushed, in her enormous, luxurious 
beach home. Her husband, two-plus 
decades her senior, is nowhere to be 
found. 

Matt has agreed to come out of retire-
ment to defend his good friend Abby 

Lester, wife of J.D’s police chief boss. 
She has been accused of murdering a 
shady local businessman named Nate 
Bannister. Worse yet (though what’s 
worse than murder, really?), she has 
been accused of having had an affair 
with the man.

A piece of physical evidence puts 
Abby at the scene of the crime. She 
says she had never even met Bannister. 
If that’s true, how did that evidence get 
there?

What’s going on? Why is the case 
moving so quickly? What does it mean 
that the prosecuting attorney is bor-
rowed from another jurisdiction within 
the state? Why has the investigation 
been given over to a state law enforce-
ment agency? And why does the agent 
in charge seem to be so eager for this 
assignment?

Back to J.D.’s case: While the 
Favereaux couple has been living on 
Longboat Key for a couple of years, 
hardly anyone knows them. They keep 
to themselves. It’s obvious that they are 
enormously wealthy, but what is the 
source of that wealth?

These mysteries are like two giant 
piñatas with many smaller mysteries 
inside. 

J.D. has a case that leads to upper 
echelons of clandestine government 
operations. Yet it remains pretty much a 
straight, detective-focused murder mys-
tery.

Matt’s story turns into a legal proce-
dural and ultimately into a finely crafted 
courtroom drama. His case, too, becomes 
tangled up with people in high places 

— power players who have a lot to hide, 
including who really killed Nate Ban-
nister. 

The pacing of “Chasing Justice” is 
mighty fine, as is the 
dialogue between 
Matt and J.D. as they 
share what they can 
and brainstorm 
each other’s cases. 
It’s fascinating to 
get into their heads 
as they turn over 
possibilities, sec-
ond-guess motives, 
run what-if sce-
narios and review 
emerging pieces of 
evidence.

As ever in a 
Matt Royal mys-
tery, there is a 
sterling cast of 
supporting play-
ers. Once again, 
we meet the 
mysterious Jock, 
a superspy with 
access to national 
leaders and usually inaccessible records. 
He has been a kind of deus ex machina 
in earlier Matt Royal adventures, so it’s 
something of an in-joke when he shows 
up again. 

We also meet Victoria “Tori” Madi-
son, a piece of bad-girl work if there 
ever were one. And what about George 
Swann, the conceited prosecuting attor-
ney who lords it over Matt and has read-
ers waiting for Matt to destroy him (in 

the courtroom, that is). The presiding 
judge, Wayne Lee Thomas, is another 
fascinating, well-drawn character. His 
manner and his rulings are important 

ingredients, lessons in respect for the 
law, the process and 
the office he fills. 

Mr. Griffin’s han-
dling of the Sara-
sota area setting is 
as sure-handed and 
appealing as ever. 
The charm of the 
community radiates 
through the novel 
with the impact of 
an additional major 
character. It’s a place 
for fun, and is thus the 
perfect setting for the 
good-natured humor 
that the author works 
into his totally con-
vincing and appealing 
major characters and 
their relationships.

The Matt Royal 
mystery series is one 
of the best going, and 
Matt’s temporary res-

urrection of his career as a lawyer pro-
vides a splendid variation on a captivat-
ing theme. ■ 

— Phil Jason, Ph.D., United States 
Naval Academy professor emeritus of 
English, is a poet, critic and freelance 
writer with 20 books to his credit, 
including several studies of war litera-
ture and a creative writing text.
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WHAT TO DO, WHERE TO GO
THEATER
Some Enchanted Evening – 
Through Sept. 26 at the Broadway Palm 
Theatre, Fort Myes. 278-4422 or broad-
waypalm.com.

Happy – By Laboratory Theater of 
Florida Aug. 28-29. 1634 Woodford Ave., 
Fort Myers. 218-0481 or laboratorythe-
aterflorida.com.

THURSDAY8.27
Turtle Time – Learn about the log-
gerhead’s life story and Delnor-Wiggins 
State Park’s role in nesting season at 9:30 
a.m. Reservations recommended. Free 
after park entry fee ($2 for bicyclists and 
walkers, $4 per car with one person, $6 
per car with two or more people). 597-
6196 or floridastateparks.org. 

Paint Your Heart Out – Bring 
your beverage of choice to enjoy while 
receiving guidance in painting your 
own masterpiece starting at 6:30 p.m. at 
Vino’s Picasso. Tonight’s subject: Loveg-
rove’s Heart. $42 includes all supplies. 
2367 Vanderbilt Beach Road. 341-8750 or 
vinospicasso.com.

Hemi Guy – Most recognizable from 
Dodge commercials and as the Season 
5 five winner of “Last Comic Standing,” 
John Reep performs at Off the Hook 
Comedy Club tonight through Sunday, 
Aug. 30. Check website for show times 
and prices. 2500 Vanderbilt Beach Road. 
389-6901 or offthehoodcomedy.com.

FRIDAY8.28
The Power Within – Join the medi-
tation session and chill out at 10 a.m. at 
Goddess I Am. $10. 600 Goodlette-Frank 
Road. 228-6949 or goddessiam.com.

Yappy Hour – Pucci & Catana pet bou-
tique hosts yappy hour to benefit Golden 
Retriever Rescue of Southwest Florida 
from 5-7 p.m. Meet adoptable goldens and 
enjoy wine, hors d’oeuvres and music.

C’Mon! – Golisano Children’s Museum 
of Naples invites the public to Commu-
nity Night with the Fort Myers Miracle 
from 7-9 p.m. at Hammond Stadium 
in Fort Myers. $6.50, with a portion of 
ticket proceeds benefitting the museum. 
514-0084 or cmon.org. 

Fight Night – WWE and the Super-
stars of Monday Night Raw come to 
Germain Arena starting at 7:30 p.m. $15-
$95. 948-7825 or germainarena.com.

SATURDAY8.29
Purely Yoga – Purely You Spa hosts 
a yoga class at 8:30 a.m. that targets 
back pain by strengthening the core. $18 
includes complimentary aromatherapy 
and a $50 gift certificate toward a pri-
vate yoga session. 3066 Tamiami Trail N. 
331-8266 or purelyyouspa.com.

Book Signing – Kim McGuire signs 
copies of her new book, “Flashback 
Katrina 10 Years After,” starting at 11 
a.m. at Dillard’s in Coastland Center. 
262-2323 or dillards.com.

All That Jazz – The Naples Jazzmas-
ters perform from 1-3 p.m. at The Norris 
Center. Donations appreciated. 213-3058 
or jazzydrjim@gmail.com.

Battle Royale – Seminole Casino 
Immokalee hosts the final challenge in 
its month-long Battle of the Bands start-
ing at noon in the Zig Zag Lounge. Free. 
(888) 218-0007 or seminolecasinoim-
mokalee.com. 

Peace and Paddleboarding – 
Strive for perfect balance in a class that 
combines yoga and stand-up paddle-
boarding from 8:30-9:45 a.m. on the 
beach at Second Avenue North. $35 
includes board rental; $15 if you bring 
your own board. Text 595-3199 to obtain 
confirmation beforehand.

Photo Know-How – Naples Digi-
tal Photo Club hosts Mike Corrado of 
Nikon Professional Services for a lec-
ture about “Energy, Impact and Emo-
tion” as key components of a photo-
graphic composition. Class starts at 9 
a.m. at Florida Southwestern College. 
$30, includes club memberships and 
free admission to future lectures. Call 
Sonny Saunders at 777-0053 or visit dpi-
sig.org for more information. 

Wonder Garden – Kids can learn 
about the world of water from 10 a.m. to 3 
p.m. today and Sunday, Aug. 30, at Naples 
Botanical Garden. Regular admission 
applies. 643-7275 or naplesgarden.com.

Tricks are for Kids – Let Masquer-
ade & Balloons Galore teach the kids 
some new tricks in a workshop from 
2-3 p.m. Good for ages 8 and up. $15. 
2100 Trade Center Way. Reservations 
required. 643-3330.

Skate for Hope – U.S. Olympi-
ans and National Champions converge 
on Germain Arena to skate for cancer 
research starting at 5 p.m. $15-$70. 948-
7825 or germainarena.com.

He Knows – Seminole Immokalee 
Casino hosts world-renowned psychic 
Gary Spivey at 7 p.m. $20. (800) 218-
0008 or seminoleimmokaleecasino.com.

Clowning Around – Brian Corrion, 
the 6-foot-5, 300-pound “Disgruntled 
Clown,” brings his signature sense of 
humor to Room2Laugh at Nana’s Diner 
at 8:30 p.m. $18. 5555 Golden Gate Park-
way. 455-2844 or room2laugh.com.

Teen Bounce – Bounce! Trampoline 
Sports invites teens to Jump ’n’ Glow 
with lasers, black light and a deejay 
cranking up at 9 p.m. $25. 302-3848 or 
bouncenaples.com. 

SUNDAY8.30
Sundays at the Pit – Bobby James 
takes the outdoor stage at 1 p.m. at Six 
Bends Harley-Davidson. Free admis-
sion. 9501 Thunder Road, Fort Myers. 
275-4647 or sixbends.com.

MONDAY8.31
Ommmm – Chelsea’s Resale Shoppe 
hosts evening meditations starting at 
5:15 p.m. every Monday. Peace offering 
welcome. 949 Second Ave. N. 261-0005. 

Films for Film Lovers – Centers 
for the Arts Bonita Springs screens 
“The Wind Rises” (USA, 2013) at 7 p.m. 
A look at the life of Jiro Hirokoshi, who 
designed Japanese fighter planes during 
World War II. $10. 10150 Bonita Beach 
Road. 495-8989 or artcenterbonita.org. 

TUESDAY9.1
Take a Walk – Take a 90-minute 
guided stroll along the shaded, 2.25-
mile boardwalk at Audubon Corkscrew 
Swamp Sanctuary starting at 9:30 a.m. 
Free with regular admission ($12 for 
adults, $6 for college students, $4 for 
ages 6-18, free for ages 5 and younger). 
Limited to 12 participants. Tours are 
offered every Monday, Tuesday and Fri-
day through October. 348-9151 or cork-
screw.audubon.org.

Rec Room – The Naples Italian Amer-
ican Foundation hosts mah jongg, bridge 
and cards at 11:30 a.m. Free for members, 
$3 for non-members. 7035 Airport Road. 
597-5210 or niafoundation.org. 

The First Steps – Pablo Repun Tango 
holds a lesson for beginners starting at 7 
p.m. $15. 1673 Pine Ridge Road. 738-4184 
or pablorepuntango.com.

WEDNESDAY9.2
Local History – Naples Histori-
cal Society hosts a walking tour of 
Old Naples setting out at 9:30 a.m. 
from Historic Palm Cottage. Reserva-
tions required. $10 members, $16 non-
members. 137 12th Ave. S. 261-8164 or 
napleshistoricalsociety.org. 

Love That Dress! – The fifth annual 
Love That Dress! to benefit PACE Cen-
ter for Girls-Collier at Immokalee takes 
place at 6 p.m. at the Naples Grande 
Beach Resort. Tickets are at lovethat-
dress.org.

Paint FUNdraiser – Vino’s Picasso 
hosts a guided painting session at 6:30 
p.m. to benefit the Collier County Bar 
Foundation. $46 includes all supplies. 
2367 Vanderbilt Beach Road. 341-8750 or 
vinospicasso.com.

Kids DIY – Miromar Outlet hosts arts 
and crafts for kids from 3-12 years old 
starting at 10 a.m. in MundoFox Playland. 
Free. 948-3766 or miromaroutlets.com. 

Beach Yoga – Candice Oligney of 
Green Monkey Yoga leads a gentle yoga 
class for all levels from 9-10 a.m. at 
Delnor-Wiggins Pass State Park. Bring 
yoga mat, water, a towel and bug spray. 
$5 plus regular park entrance fee ($2 for 
bicyclists and walkers, $4 per car with 
one person, $6 per car with two or more 
people). Sign up by calling 598-1938 or 
visiting greenmonkey.com.

COMING UP
Ranger Hike – Join a ranger-led walk 
around Delnor-Wiggins State Park at 9 
a.m. Thursday, Sept. 3. Free with park 
entry fee ($2 for bicyclists and walkers, 
$4 per car with one person, $6 per car 
with two or more people). 597-6196 or 
floridastateparks.org.

Grow Organic – Naples Botanical 
Garden hosts a workshop on organic 
vegetable production at 9 a.m. Thursday, 
Sept. 3. $35 for Garden members, $40 for 
others. 643-7275 or naplesgarden.org. 

Garden Clinic – Bring photos or sam-
ples of your ailing greenery to Naples 
Botanical Garden for diagnosis and tips 
from 10 a.m. to noon Thursday, Sept. 3. 
643-7275 or naplesgarden.org. 

Funny Face – Naples Regional 
Library screens “Funny Face” (USA, 
1957) at 2 p.m. Thursday, Sept. 3. An 
impromptu fashion shoot at a bookstore 
results in a shop clerk being “discov-
ered.” Free. Registration required. 263-
7768 or collierlibrary.org. 

Alla Fun! – Centers for the Arts 
Bonita Springs invites guests to create 
a piece of art while enjoying pizza and 
wine starting at 5:30 p.m. Thursday, 
Sept. 3. $55. 26100 Old 41 Road. 495-8989 
or artcenterbonita.org. 

Free Concert – Rick Howard and 
the Speedbumps perform on the lawn at 
Mercato starting at 6 p.m. Thursday, Sept. 
3. Free. 250-1080 or mercatoshops.com.

Foreign Film – South Regional 
Library screens “Amour” (France, 2012) 
at 2 p.m. Friday, Sept. 4. When an octo-
genarian couple’s grown daughter has 
a stroke, their bond of love is severely 
tested. Free, registration required. 8065 
Lely Cultural Parkway. 252-7542 or col-
lierlibrary.org. 

Foxy Night – The Betty Fox Band 
performs at 6:30 and 9 p.m. Friday, Sept. 
4, at Artis—Naples. $15. 597-1900 or 
artisnaples.org.

Free Fun – The Conservancy of 
Southwest Florida offers free admission 
to kids 12 and younger every Saturday in 
September. 262-0304 or conservancy.org. 

Find Furry Friends – For Footed 
Friends and Collier County Domestic 
Animal Services host an adoption event 
at 11 a.m. Saturday, Sept. 5 at the pet 
store. 13040 Livingston Road. 384-9999 
or forfootedfriends.com. 

Improv Night – Enjoy ad-libbing at its 
finest starting at 8 p.m. Saturday, Sept. 5, at 
the Center for the Arts Bonita Springs. $12 
for members, $15 non-members in advance, 
$17 at the door. 10150 Bonita Beach Road. 
495-8989 or artcenterbonita.org. 

T.G.I.M. – The Fort Myers Film Fes-
tival kicks off a new season of T.G.I.M. 
screenings and discussions at 6:30 p.m. 
Monday, Sept. 7, at the Sidney & Berne 
Davis Art Center in downtown Fort 
Myers. sbdac.com.

See and learn about the early-morning sights at Audubon Corkscrew Swam Sanctuary by 
taking a 90-minute guided stroll along the shaded, 2.25-mile boardwalk starting at 9:30 a.m. 
every Monday, Tuesday and Friday through October. Free with regular admission ($12 for 
adults, $6 for college students, $4 for ages 6-18, free for ages 5 and younger). Limited to 12 
participants. 348-9151 or corkscrew.audubon.org.
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#PLAN IT

■  The Betty Fox Band performs 
at 6:30 and 9 p.m. Friday, Sept. 4, at 
Artis—Naples. $15. 

— artisnaples.org

■  The fifth annual Love 
That Dress! to benefit 
PACE Center for Girls-
Collier at Immokalee starts 
at 6 p.m. Wednesday at 
the Naples Grande Beach 
Resort. Refresh your 
wardrobe at great prices 
for a great cause.

— lovethatdress.org
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WHAT TO DO, WHERE TO GO
Films for Film Lovers – Centers 
for the Arts Bonita Springs screens 
“Like Water for Chocolate” (Mexico, 
1992) at 7 p.m. Monday, Sept. 7. Mama 
Elena’s youngest daughter, Tita, is 
forced to take care of her mother and 
live with her former love after he mar-
ries her sister. $10. 495-8989 or artcen-
terbonita.org. 

Labor Day BBQ – Naples Italian 
American Foundation hosts a barbecue 
buffet at 12:30 p.m. on Labor Day, Mon-
day, Sept. 7. Bring a card game or board 
to enjoy with others. Make reservations 
by 4 p.m. Friday, Sept. 4. $15 for mem-
bers, $18 for others. 7035 Airport Road. 
597-5210 or niafoundation.org. 

Story Time – Bring the kids to Lov-
ers Key State Park for a reading of Eric 
Carle’s “A House for Hermit Crab” at 
10 a.m. Tuesday, Sept. 8. Reservations 
required. Free with park entry fee. 463-
4588 or floridastateparks.org. 

Free Film – Headquarters Regional 
Library screens “Still Alice” (USA, 2015) 
at 2 p.m. Wednesday, Sept. 9. A linguis-
tics professor and her family find their 
bonds tested when she is diagnosed 
with early onset Alzheimer’s disease. 
Free, registration required. 2385 Orange 
Blossom Drive. 593-0177 or collierli-
brary.org. 

Take the Cannoli – Naples Interna-
tional Film Festival screens “The God-
father” (1972) at 6:30 p.m. Wednesday, 
Sept. 9, at Silverspot Cinema at Mercato. 
$30. 775-3456 or silverspotcinema.com.

Champagne & Chocolate – Shu-
la’s Steakhouse hosts the fifth annual 
Champagne & Chocolate Sunset Cruise 
to benefit The United Way setting out 
on the Naples Princess at 6:30 p.m. 
Wednesday, Sept. 9. $85. Reservations 
required. 659-3176 or shulasnaples.com. 

Along Came a Spider – Learn about 
Florida’s spiders at 9:30 a.m. Thursday, 
Sept. 10 at Delnor-Wiggins State Park. 
Registration required. Free with park 
entry fee ($2 for bicyclists and walkers, 
$4 per car with one person, $6 per car 
with two or more people). 597-6196 or 
floridastateparks.org. 

Classical Concert – South Regional 
Library hosts a chamber concert at 5 
p.m. Thursday, Sept. 10. Free. 8065 Lely 
Cultural Parkway. 252-7542 or collierli-
brary.org. 

Raku for You – Richard Rosen guides 
participants through painting a bisqued 
vase using the ancient technique of raku 
from 5:30-8:30 p.m. Thursday, Sept. 10, at 
his studio in the Naples Art District. $48 
includes a casual buffet dinner. 2172 J&C 
Blvd. 821-0161 or rictra@earthlink.net. 

Funny Lady – Comedian Tammy Pes-
catelli takes the stage at Off the Hook 
Comedy Club Thursday through Sun-
day, Sept. 10-13. Check website for prices 
and showtimes. 2500 Vanderbilt Beach 
Road. 389-6901 or offthehoodcomedy.
com.

Films for Film Lovers – Centers for 
the Arts Bonita Springs screens “13 Tza-
meti” (France, 2005) at 7 p.m. Monday, 
Sept. 14. Sebastian follows instructions 
not meant for him while a cop is tail-
ing him into a degenerate, clandestine 
world where men gamble with each 
other’s lives. $10. 495-8989 or artcenter-
bonita.org.

Military Lecture – Hodges Universi-
ty presents a lecture about Nathan Bed-
ford Forrest at 1 p.m. Monday, Sept. 14, at 
Vi at Bentley Village. 561 Bentley Village 
Court. $25. 598-6133 or hodges.edu.

■  Skate for Hope, a 
nonprofit dedicated to 
breast cancer research 
and education, glides into 
Germain Arena on Saturday 
for a show featuring U.S. 
Olympians and National 
Champions in figure skating. 

— germainarena.com

8.
29

■  Brian 
Corrion, the 

6-foot-5, 
300-pound 

“Disgruntled 
Clown,” 
brings his 
signature 
sense of 
humor to 

Room2Laugh 
at Nana’s Diner 

at 8:30 p.m. 
Saturday. $18. 

5555 Golden 
Gate Parkway.

  — 
room2laugh.

com

8.29

8.29

■  Known locally for 
his Tuesday gigs on 
B103.9-FM, Gary Spivey 
brings his psychic talents 
to Seminole Casino 
Immokalee at 7 p.m. 
Saturday.

— seminolecasino 
immokalee.com
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4221 East Tamiami Trail, Naples 

239.455.5111
seafoodrestaurantnaples.com

Not responsible for typographical errors. Specials good through 8/30/15.

SUMMER HAPPY HOUR 11 A.M. TO 9:30 P.M. DAILY 

Check Out Our New Happy Hour Menu!

 CHEF BILL’S RECOMMENDATION!Lobster Fra Diavolo $32.991 lb. Lobster, Sea Scallops, Shrimp & Swordfi sh Tips in a Spicy Marinara 
Sauce over Fettuccine

The ONLY Naples Restaurant where 
Fresh Seafood is Flown in DAILY 
from New England! 

ASK US 
ABOUT CATERING
& CLAM BAKES!

SURF & TURF DINNER FOR TWO
$69.99

32 oz. Tomahawk Steak with Two 1 lb. Steamed Maine Lobsters, Chowder, Salad, Potato & Veggies

LOBSTER DINNER 
FOR TWO 

$89.99
Two 2½ lb. Maine Lobsters

Served with Chowder, Salad

& Corn on the Cob

DINNER SPECIALS
4 TO 9:30 P.M. DAILY

TWIN 1 LB. 

MAINE LOBSTERS 

$26.99 
With Cup of Chowder, 

Corn & Drawn Butter
WEEKLY 

FEATURES 
SERVED 
ALL DAY!

FLORIDA ALL-NATURAL

ORANGE JUICE  

2 FOR $5.00
(59 Oz. Bottle) 

Must present coupon. While supplies last. 
Good through 9/3/15.

FREE 
WITH A $30 

GROCERY ORDER
Wynn’s Key Lime Pie  

(9-Inch)
Must present coupon. While supplies 

last; limit one per customer. Good 
through 9/3/15. Not valid  
with tobacco purchases.

TWO FOR
$5.00

Old Florida  
Gourmet Tortilla Chips

(12 Oz. Bag) 
Must present coupon. While supplies 

last; limit one per customer.  
Good through 9/3/15.

WHAT TO DO

Great Bowls of Fire – Learn some 
glazing techniques while creating your 
own ceramic bowl in a session starting at 
5:30 p.m. Tuesday, Sept. 15, at the Center 
for the Arts Bonita Springs. $55. 26100 Old 
41 Road. 495-8989 or artcenterbonita.org.

Dinner Social – Naples Italian Amer-
ican Foundation hosts a four-course din-
ner with dessert and coffee at 6:30 p.m. 
Wednesday, Sept. 16, followed by cards 
and mah jongg. Proper attire required 
(no shorts or jeans). $25 for members, 
$30 for non-members. 7035 Airport 
Road. 597-5210 or niafoundation.org. 

Kids’ Concert – Artis—Naples pres-
ents “The Snow Queen” with the Naples 
Philharmonic for homeschoolers and 
families starting at 9:45 a.m. Friday, Sept. 
18. Check website for dates. 597-1900 or 
artisnaples.org.

Paws in the Day – The Continental 
and Humane Society Naples host Bow 
Wow Brunch, a dog-friendly meal for 
young professionals who want to learn 
about getting involved with HSN at 11 
a.m. Sunday, Sept. 20. $30. 643-1555 or 
hsnaples.org. 

Hurry to Everglades Wonder Gardens, home of Southwest Florida’s only pink flamingoes, before 
Monday, Sept. 7, when special summer pricing ends for Collier and Lee residents. With proof of 
residency, locals pay $7 for adults and $5 for children. The gardens on Old 41 Road in Bonita 
Springs are open daily from 9 a.m. to 5 p.m. 992-2591 or evergladeswondergardens.com.

1585 Pine Ridge Road, Suite 5, Naples, Florida 34109
239.592.0050 NoodlesCafe.com

LUNCH/MON–FRI 11:30 to 4 DINNER/MON-SAT 4 to 10 & SUN 4 to 9

EAACHH NNIGHTT FROM 6 to 99

MMANNHATTTAN CONNECTTIONN
Thursday, Sept. 3, 10 & 24

Lisa and Danny perform music from the 40s through today’s hits.

VELLVET TOUCH
Saturday, Sept. 5, 12, 19 & 26

Lou and Marie perform dance music from the 40s through the 80s.

PURCHASE OF A NON-ALCOHOLIC BEVERAGE REQUIRED.
Cannot be combined with any other offers, specials or coupons.

MON-FRI FROM 11:30 to 3

SUSHI
$ 9.99

PASTA$5.99
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Located just north of Vanderbilt Beach Road on U.S. 41
239.254.1080 • MercatoShops.com

FREE ADMISSION • LAWN CHAIRS WELCOME

On the lawn across from MASA 
and Silverspot Cinema

Treating, Delegating & Supervising: Dr. Alexander Rodi, Jr. 

Bonita Springs
26381 South Tamiami Trail

Naples
898 5th Avenue South, Suite 204

NaplesMedSpa.com  
239.228.7491

Goodbye!

If you are bothered by your double chin, you’re 

not alone! According to a survey conducted by 

the American Society of Dermatologic Surgery, 

68% of consumers are bothered by their double 

chin. In contrast, 71% are bothered by lines and 

wrinkles between their eyes. The good news 

is the FDA approved an injectable treatment 

that contours and improves the appearance of 

moderate to severe submental fullness or “double 

chin.” To learn more about submental fullness 

or the treatment, please call Naples Laser and 

MedSpa at 239.228.7491. 

Kiss Your 
Double Chin 

Double Chin 

TM

$950 
REGULARLY $1500

WHERE TO GO
Cultural Lecture – Hodges Univer-
sity presents a lecture about the people 
and places of South America at 1 p.m. 
Monday, Sept. 21, at Vi at Bentley Vil-
lage. 561 Bentley Village Court. $25. 598-
6133 or hodges.edu.

Films for Film Lovers – Centers for 
the Arts Bonita Springs screens “Buena 
Vista Social Club” (France, 1999) at 7 
p.m. Monday, Sept. 22. Aging Cuban 
musicians are brought out of retirement 
by an extraordinary bandleader. $10. 
495-8989 or artcenterbonita.org. 

Remember the Ladies – Naples 
Regional Library hosts a one-woman 
play about the rich and varied life of 
Abigail Adams at 3 p.m. Wednesday, 
Sept. 23. Free, registration required. 263-
7768 or collierlibrary.org.

Mangrove Walk – Explore the man-
groves and learn about the unique eco-
system from a park ranger at Delnor-
Wiggins State Park at 9:30 a.m. Thurs-
day, Sept. 24. Free with park entry fee 
($2 for bicyclists and walkers, $4 per car 
with one person, $6 per car with two or 
more people). 597-6196 or floridastate-
parks.org. 

Script Club – Headquarters Region-
al Library launches a new club that 
explores how theater artists interpret 
scripts as they prepare for stage per-
formances. The first session is at 2 p.m. 
Thursday, Sept. 24. Gulfshore Playhouse 
staff will lead a discussion about “The 
Glass Menagerie.” Register and pick up 
script 14 days prior to meeting. Free. 
2385 Orange Blossom Drive. 593-0177 or 
collierlibrary.org. 

Passion for Fashion – Waterside 
Shops hosts its third annual Craving 
Fashion event at 5:30 p.m. Friday, Sept. 25, 
to benefit Make-a-Wish Southern Florida 
and The United Way of Collier County. 
Sip, shop and stroll while enjoying bites 
from dozens of area 40 restaurants. $50. 
598-1605 or watersideshops.com.

Balancing Workshop – Shangri-La 
Springs holds a chakra balancing work-
shop at 7 p.m. Friday, Sept. 25. $25. 27750 
Old 41 Road. 949-0749 or shangrilas-
prings.com.

Finders Keepers – Lovers Key State 
Park celebrates National Public Lands 
Day with a scavenger hunt through the 
park at 9 a.m. Saturday, Sept. 26. Digital 
or phone camera required. Free, but 
registration required. Park entry fee 
waived for participants. 463-4588 or flo-
ridastatepark.org.

Boat Show – The Marine Industries 
Association of Collier County presents 
the Naples Boat Show at Naples City 
Dock on Saturday and Sunday, Oct. 3-4.

Yard Sale – Lovers Key State Park 
celebrates America Recycles Day with a 
community yard sale at 8 a.m. Saturday, 
Nov. 14. Registration for spaces now open. 
463-4588 or friendsofloverskey.org. ■

— Email calendar listings and high-
resolution photos to Lindsey Nesmith 
at lnesmith@floridaweekly.com. Please 
send Word or text documents and jpgs 
with pertinent details, cost and contact 
information. No pdfs or photos of fliers. 
Deadline for calendar submissions is 
noon Monday.
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1200 Fifth Avenue South at Tin City 239-263-2734
NaplesWaterfrontDining.com

Watch the Sun Set, and 

the Moon Rise while 

Dining on the Water at 

M.A. + J.T.

By Scott Collier, 
Port Charlotte

Madeline Adair was nine years old when she moved 
into the green house across the street from Jack Thomp-
son's yellow one.  The moment he saw her drag herself 
out of her parents' car and trudge up to the front door, 
he knew she was the one.  She was his age.  He would 
walk her to school every day.  They would be in the same 
class.  They would always be together.  It was a revela-
tion — a prophecy.

Destiny.
Maddie paused on the welcome mat.  She felt eyes 

on her.  She cocked her head to the side and cut her 
eyes over to look at Jack looking back at her from across 
the street.  She would always know when he was staring 
at her.  She smiled at him with the corner of her mouth 
and then darted inside.  This new, green house would 
be — OK.

Jack melted beneath his basketball hoop.
They were perpetually dirty.  Dirty clothes, dirty 

hands, dirty knees, dirty faces.  Maddie wore her blond 
hair every which way but how her mother wanted.  
Jackie-boy---as she alone called him---rarely combed 
his hopelessly cowlicked, brown hair.  They were insepa-
rable from the start, like two railroad tracks, forever run-
ning and playing together everywhere except their own 
backyards.  A hobo's ride through Arrowhead, Arkansas, 
would take you past all their secret forts in the woods.  
In the afternoons, you were sure to catch a glimpse of 
two half-feral children chasing something, or each other, 
between the trees and down the riverbanks.

July 4th was celebrated each year with fi reworks at 
Calloway Hill Park downtown.  That fi rst summer, Maddie 
grabbed Jack's wrist and pulled him off the picnic table 
bench.  Their mothers reproached them about running 
with hotdog-fi lled bellies.  They cackled and plunged 
down the long, grassy slope toward an abandoned 
railroad tunnel cutting through the base of the hill.  The 
great, yawning maw greeted them with inky blackness 
and the promise of cool quietude within.  Jack hesitated.

"What's the matter?" Maddie asked, irritated.  She 
tugged on his aching wrist, leading him to the entrance.  
In the distance, the tunnel faithfully terminated with 
a keyhole-sized aperture of blinding sunshine.  Jack 
balked again.

"Come on!" chided Maddie.  "You're not scared, 
are ya?"

"I’m not scared.  I just..."  A chill draft billowed out 
of the tunnel.  Maddie closed her eyes and faced into 
the inviting breeze, her dirty blond hair fl uttering off her 
shoulders.  Jack stared at her.  She was fearless  — 
magnetic.

"Do ya love me, Jackie-boy?"  Maddie inquired 
lowly.  She opened and then cut her eyes to look at him 
looking at her.

"I...  Yes.  I guess so.  Maddie, I..."  Jack melted 
under the bricked archway.  Maddie smiled her half-
smile at him.

"Prove it!" she shouted and dashed off into the 
abyss before them.

Without thinking, Jack entered the tunnel, stumbling 
over ties and rocks and groping about in vain.  Now 
a hundred yards inside, his eyes had only just begun 
to make out the faintest of shadowy contrasts.  Jack 
stopped.

"Maddie!" he called out, the tremulousness of his 
voice echoing up and down the length of the tunnel.

"Yes?" she whispered.  He wheeled around and was 
immediately confronted by a dark silhouette inches from 
his face.  Suddenly, her hands sprang out and grabbed 
him viselike by the shoulders.  She leaned in and kissed 
him square on the lips.

Two Mississippi, three Mississippi.
Her lips were ice cold.  Suddenly, she disengaged 

and pushed him backwards with a jolt.  He fell hard on 
the unforgiving gravel and timber.  Jack lay there for a 
minute in pain and ecstasy, thinking about a lot of things.

"You gonna lie there all day?"  Maddie's voice 

came bounding down the shaft.  He sat up and saw her 
crouched over at the tunnel’s entrance, her icy hands 
moving together with exertion against the interior wall.  
He quickly rejoined her there.  She stood up and dropped 
an old, rusty railroad spike.  Together, they beheld her 
handiwork:  M.A. + J.T., deeply etched into the masonry, 
encircled with a large heart.

Arrowhead grew bigger.  Jack grew taller.  Maddie 
grew wilder.  She stole candy bars and magazines from 
the corner store.  She shoplifted earrings and CDs from 
the mall.  She smoked cigarettes and chugged cans of 
beer pilfered from her deadbeat father.  She ransacked 
her mother's medicine cabinet for pain pills.  She got 
caught half of the time.  Jack resentfully took the rap for 
her whenever he could.

Justice is as blind as love, though.  She did a stint 
in juvenile detention.  Afterwards, Maddie wised up just 
enough to escape the long arm of the law, as well as 
her mother's short, shaky reach.  Her dad got pinched a 
couple of times for buying smack.

Jack couldn't have escaped her gravity, even if he 
had wanted to.  She was too powerful — too entropic.  
He stared at her as the moon stares at the Earth, 
night and day, unturning.  As the latest authority fi gure 
upbraided her, she would cut her eyes at her Jackie-boy, 
seeing him scowling at her.  The corner of her mouth 
would smile at him, and he would melt under her cosmic 
radiation.

In high school, Jack made varsity this and All-Amer-
ican that.  He managed to get A's and B's when Maddie 
wasn't raising hell.  His G.P.A. remained high enough, 
and he was offered a scholarship to play baseball at the 
University of Arkansas.  His life was straightening out in 
front of him, just like those railroad tracks which would 
bear him straight out of Arrowhead to Fayetteville.

Maddie, on the other hand, won “Most likely to 
get suspended.”  A German shepherd fi nally did her 
in, though, senior year.  She was expelled for having 
painkillers in her locker.

Jack's childhood prophecy held mostly true.  When 
they could be together, they were together.  She went to 
his games.  He went with her to court.  They sat next to 
each other in the movie theater — Maddie watching the 
fi lm, Jack watching Maddie.  She would feel him staring 
at her and roughly grab his wrist.  Then, she would cut 
her eyes at him and smile her half-smile.  Her hands and 
lips were always ice cold.

Jack graduated in June.  Maddie promised she 
would go for her G.E.D. after he left for college in August.  
They went downtown to Calloway Hill Park on the Fourth 
of July as usual, but they missed the fi reworks that year.

Police cars and ambulances will often forego their 
sirens in the wee hours of the morning, but their red and 

blue, fl ashing lights can still wake up a neighborhood.
Jack had been home only a few hours.  Now, he sat 

up in bed and looked out the window at the green house 
across the street.  The lights were all on.  Uniformed 
people passed in and out through the front doorway.  
Upstairs, the shade in Maddie's bedroom window was 
pulled down, but intermittent fl ashes of white betokened 
someone taking photographs.  Soon, a man stepped 
out of the green house and into the middle of the street.  
White shirt, black tie, gold badge.  He leveled his eyes at 
the yellow house in front of him, then up briefl y at Jack's 
darkened, bedroom window.  The detective lowered his 
head and visibly sighed — despondent.  He continued 
up the fl agstones leading to the Thompsons’ front door.

Earlier that evening, as the sun was setting on 
Arrowhead, Arkansas, and the cloudless sky foretold yet 
another splendid fi reworks display, Jack Thompson and 
Madeline Adair took a long walk down to the base of Cal-
loway Hill.  He had his arm around her as they walked.  
All afternoon, he had held her close to him.  She had 
seemed different lately — softer.  Frailer.  Was he only 
now noticing this?  How long had she been — fading?

Yet, was she not still happy?  He had never known 
her to be otherwise, despite everything.  They had 
shared their youth with each other, and they were as 
happy now as in the beginning.  Presently, they stood 
beside each other beneath the bricked archway of the 
tunnel’s entrance, gazing down fondly upon a heart-
shaped mathematics expression.

"Do you remember that day?" she asked him.  "It 
was the Fourth of July, shortly after I moved to Arrow-
head."  Her voice was faint and sweet.

"Of course I remember," replied Jack tenderly.  
"How could I forget?"

"Do you remember what I asked you, Jackie-boy?" 
she quizzed him.  "Right here?"

"Yes."  Jack was staring at her now, as before — 
as ever since.  "Do you remember my answer?"

Maddie looked through the blackness of the tunnel, 
all the way to the now dimming point of light at the far 
end, just as she had done those many years before.  
Then, she cut her eyes toward Jack, seeing him staring 
at her, melting under her spell.  She turned herself com-
pletely to face him this time, smiling broadly and fully up 
at him.  M.A. reached out and gently took J.T.'s hand, 
her fi ngers interlacing with his in a warm union.

"Prove it," she said.
He followed her into the abyss. ■

WRITING CHALLENGE
 First wave of entries roll in for annual contest 

Dozens of entries have already come 
in for the Florida Weekly Writing Chal-
lenge, this newspaper’s call to amateur 
authors to have their work printed. Two 
winners will receive a ticket each to the 
Sanibel Island Writers Conference Nov. 
5-8. 

Using the photo shown here as a 

starting point for your creative process, 
we’d like you to come up with a nar-
rative work of fiction of 1,500 words 
or less. There is no minimum length. 
No poems, please. Florida Weekly will 
accept your original stories in Word 
format or pasted into the body of an 
email until midnight, Saturday, Aug. 29. 

There will be more photo prompts in 
the months to come. Previous entrants 
are welcome to submit again.

Email your stories to writing@flori-
daweekly.com and we will print the best 
submissions. No “snail mail” copies will 
be accepted. Be sure to include your 
name, address and contact information 

with your submission. The earlier we 
receive your submission, the better your 
shot at being printed. 

For more information on the Sanibel 
Island Writers Conference, visit fgcu.
edu/siwc.

Thanks for writing, and good luck. ■
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“Be yourself; everyone else is already taken.” 

 - Oscar Wilde

The Promenade  26841 South Bay Drive  Suites 150 & 151  
(Near Roy’s Restaurant) 

Bonita Springs, FL 34135

239.221.3282

NOW - SEPTEMBER 26
Rediscover the music of Rodgers and Hammerstein in this delightful musical revue 
that takes the audience on a romantic and nostalgic journey through some of the 
greatest Broadway hits of all time such as Oklahoma, Carousel, The Sound of 
Music, South Pacific, State Fair, The King and I, and many, many more.

SWFL’S PREMIERE DINNER THEATRE

SEASON OPENER! 
ALL TICKETS $45

1380 COLONIAL BOULEVARD, FORT MYERS
239.278.4422  •  www.BroadwayPalm.com

SEPTEMBER 24 - NOVEMBER 7, 2015
This touching musical comedy takes you through a year of 
operation at a church thrift shop.

MILLION DOLLAR QUARTET
OCTOBER 1 - NOVEMBER 21, 2015

UP NEXT IN THE MAIN THEATRE

Call (239) 649-2275 for Reservations
www.NaplesPrincessCruises.com

550 Port-O-Call Way, Naples, FL 34102

Naples Princess

Buy One Get One 
Half Price

Wednesday Dinners
Saturday Sightseeing 

(12:30 & 3:00)
Sunday Hors d’oeuvres

Based on availability. Valid on adult tickets. 
No other coupons or discounts apply.

Off ering Daily Public Cruises
 Seabreeze Lunch, Dinner, 
 Hors d’oeuvres, 
 Aft ernoon and 
 Sunset Sightseeing 

55

Summer Specials

Live Entertainment on Tuesdays through Summer!
The Best Way to Experience Naples from the Water

naplesfujiyama.com  239.261.4332
Located at:
2555 Tamiami Trail North, Naples, FL 34103

MANAGER JUNJI HIJIKATA

All dinners include consommé, salad, shrimp appetizer sauté, vegetables and steamed rice. Not available with other 
promotions. Must be 21 years of age for this special. Hours subject to change. Offer expires September 3, 2015.

TWO FOR $39.95
SIX-COURSE ENTREES AND
SELECT BOTTLE OF WINE

PUZZLE ANSWERS
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PREMIUM SERVICE AND NON-ETHANOL FUEL LESS THAN 10 MINUTES FROM GORDON PASS!

Non-ethanol fuel with ValvTect additive

OPEN TO THE PUBLIC

HamiltonHarborYachtClub.com/FuelDock

HOROSCOPESBREAKING STORY

By Linda Thistle

★ ★
Place a number in the empty 

boxes in such a way that each 
row across, each column down 

and each small 9-box square 
contains all of the numbers 

from one to nine.

Sponsored By:

★ Moderate    ★ ★ Challenging
★ ★ ★ Expert

Puzzle Difficulty this week: 

SEE ANSWERS, C11SEE ANSWERS, C11

■ VIRGO (August 23 to September 
22) You might want to suggest resolv-
ing an old disagreement before it can 
affect a matter expected to come up for 
discussion. It’s always best to start with 
a clean slate.

■ LIBRA (September 23 to Octo-
ber 22) The week favors combining 
dollops of creativity and practicality to 
work out both professional and personal 
problems. A longtime friend could have 
something of note to suggest.

■ SCORPIO (October 23 to 
November 21) Some surprising facts 
could come to light if you decide to 
probe deeper into an “opportunity” than 
you might usually do. What you’ll learn 
could determine what you’ll earn.

■ SAGITTARIUS (November 22 to 
December 21) Someone close to you 
might seek your counsel. Hear him/her 
out, but hold the line at giving actual 
advice until you get credible answers to 
all your questions.

■ CAPRICORN (December 22 
to January 19) What seems to be an 
overwhelming workplace project can 
be dealt with quite well if you handle 
one category at a time. Things will soon 
begin to fall into place.

■ AQUARIUS (January 20 to Feb-
ruary 18) A personal matter might need 
more of your time than you had expect-
ed. Try to prioritize between your many 
outside commitments and your domes-
tic responsibilities. 

■ PISCES (February 19 to March 
20) A developing situation still needs 

more time to grow, and more time to 
study before you can plunge in and 
make some attention-getting waves. 
Patience is best for wise Pisceans.

■ ARIES (March 21 to April 19) 
Cupid is strong in the Aries aspect this 
week, with the cherub opening roman-
tic possibilities for single Lambs, and 
strengthening ties ‘twixt loving pairs 
already in a caring relationship.

■ TAURUS (April 20 to May 20) 
Your dramatic flair might make things 
more interesting as you recount an event 
to your colleagues. But be careful not to 
exaggerate reality to the point that facts 
and fancy combine to form fiction.

■ GEMINI (May 21 to June 20) 
You love to talk, and this week you 
should get lots of chances to share your 
thoughts with people who will not only 
pay attention to what you have to say, 
but will want to hear more.

■ CANCER (June 21 to July 22) The 
pattern of recent changes could begin 
to shift from mostly workplace-related 
events to more personal matters. Con-
tinue to keep an open mind as you pre-
pare to deal with them.

■ LEO (July 23 to August 22) An 
opportunity for work-related travel 
could be just what the Terrific Tabby 
needs to get a new perspective on a 
balky situation. The trip also could 
prove to be personally rewarding.

■ BORN THIS WEEK: You have a 
gift for organization that would make 
you a fine archivist. (Are you listening 
out there, Library of Congress?) ■

PUZZLES
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www.PromenadeShops.com  
26795-26851 South Bay Drive, Bonita Springs,  FL 34134

Children’s Couture
Children’s Couture is currently having their 
Summer Sale with 30% off their selection of 
children’s apparel. 

Evelyn & Arthur
Check out the new selection of merchandise 
at Evelyn & Arthur and new markdowns are 
featured on Summer Sale items!

John Craig Clothier
30-70% Off Sale from brands like Peter 
Millar, Southern Tide, Robert Talbott, 
Robert Graham and Stone Rose. 
Fall 2015 Peter Millar is here!

Antica Murrina
Antica Murrina is currently having their 
Summer Sale with 30% off their 
beautiful Murano glass jewelry! Marc Joseph

Hurry in for the Summer Clearance Event 
with the best selection and sizes at 
savings of 50% and more! 
Ask Winnie how you can get a 
free drink from The Center Bar!

Tara Grinna 
Tara Grinna has marked all merchandise 
30% off in the entire store! 

The Enchanted Ballroom
Stop by on August 20th at 7 PM for one of 
the ballroom’s famous dance parties!

Kay’s on the Beach
Kay's is having a 20% off store-wide sale 
excluding new arrivals and basic pant lines. 

This Week at The Center Bar  
Enjoy live entertainment at 6 PM on Thursday 
and 7 PM on Friday and Saturday!

Downtown Fort Myers River District
www.verandarestaurant.com

We Guarantee An
Incomparable Dining Experience

239-332-2065
Reservations Recommended

2122 Second St. (at Broadway)
Lunch Mon - Fri 11am - 2pm

Dinner Mon - Sat 5:30 - 10pm
Courtyard & Indoor Dining

Closed Sunday

Extraordinary Since 1978

www.mwaterfrontgrille.com | 239.263.4421 | 41 to Park Shore

Sunday 
Brunch & Lunch

CONTRACT BRIDGE
Haste makes waste

BY STEVE BECKER

A declarer who neglects to 
plan the play must sometimes 
pay a heavy penalty for his neg-
ligence.

Take this case where West 
leads a heart against four 
spades. South plays low from 
dummy, winning East’s queen 
with the ace, and returns the 
king of diamonds. East defends 
well by ducking, then takes the 
next diamond with the ace and 
shifts to the jack of clubs.

South must now go down one 
regardless of what he does next. 
He can’t get to his hand to cash 
the jack of diamonds and dis-
card a club from dummy, and he 
eventually loses two trumps, a 
diamond and a club.

At first glance, it would 
appear that the contract failed 
because East made a good 
defensive play by ducking the 
diamond at trick two. But closer 
examination reveals that South 
lost the contract at trick one by 
playing the seven of hearts from 
dummy instead of the jack.

It costs declarer nothing to play the 
jack rather than the seven, since he will 
score three heart tricks either way. But 
the advantage of playing the jack is that 
South guarantees a second heart entry 
to his hand later on with either the ace 
or ten if a defender ducks the king of 
diamonds at trick two.

In the actual deal, declarer wins 
East’s queen of hearts with the ace and 
loses the second diamond to the ace. 
After taking East’s club shift with the 
ace, South leads the seven of hearts to 
the ten, cashes the jack of diamonds, 
discarding a club from dummy, and eas-
ily makes four spades. ■
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The Newest Art Gallery 

in The Naples Art District is 

GALLERY HOURS:
Monday-Friday 10 a.m. - 4 p.m.  Saturday by Appointment

6240 Shirley Street, Unit 104, Naples

(239) 596-5099

FEATURING ART FROM LOCAL AND REGIONAL ARTISTS:

JACK MEGELA
Photography

HOLLY MANNECK
Mixed Media

JOHN ZIDEK
Sculpture

DIANE WHITING
Mixed Media

JO-ANN SANBORN
Acrylic on Canvass

Art For Everyone

FILM CAPSULES
Straight Outta Compton ★★★1/2

(O’Shea Jackson Jr., Corey Hawkins, 
Jason Mitchell) The early days of pio-
neering rap group N.W.A. are highlight-
ed in this tremendous biopic from direc-
tor F. Gary Gray (“The Italian Job”). 
The music and story are well done, but 
the real highlight of the film is the per-
formances, particularly Mr. Mitchell as 
Eazy-E. Rated R.

The Man From U.N.C.L.E. ★★1/2
(Henry Cavill, Armie Hammer, Alicia 

Vikander) In 1963, a CIA agent (Mr. 
Cavill) and KGB agent (Mr. Hammer) 
reluctantly work together to stop the 
construction and sale of a nuclear war-
head. It has some whimsical, breezy 
charm and decent action, but there’s 
nothing spectacular here. Rated PG-13.

Fantastic Four ★★
(Jamie Bell, Kate Mara, Michael B. 

Jordan) Young scientists teleport to an 
alternate dimension, only to return with 
superpowers. You can see the potential, 
but poor story structure undoes any-
thing the movie has going for it. Rated 
PG-13.

Ricki and the Flash ★★
(Meryl Streep, Kevin Kline, Mamie 

Gummer) With her daughter’s (Ms. 
Gummer) marriage in shambles, dis-
tant Ricki (Ms. Streep) comes back to 
town to offer support. Too bad she’s not 
wanted. For a cast of this caliber, from 
a script by Diablo Cody and directed 
by Jonathan Demme, we have a right to 
expect much more than this standard 
and predictable dramedy. Rated PG-13.

Mission: Impossible – Rogue 
Nation ★★★

(Tom Cruise, Jeremy Renner, Alec 
Baldwin) Ethan (Mr. Cruise) and his 
team try to stop a terrorist while the 
director of the CIA (Mr. Baldwin) wants 
to hold him accountable for all the dam-
age Ethan has caused. It’s an absolute 
blast, except for the action sequence at 
an opera, which lacks suspense. Still, 
you’ll enjoy the high-octane ride. Rated 
PG-13.

Irrational Man ★★★1/2
(Joaquin Phoenix, Emma Stone, Park-

er Posey) A depressed philosophy pro-
fessor (Mr. Phoenix) finds a new zest 
for life, and it’s not necessarily coming 
from relationships with his student (Ms. 
Stone) or his colleague (Ms. Posey). 
Writer/director Woody Allen is in top 
form, telling a psychologically and mor-
ally complex story. Rated R.

Vacation ★★
(Ed Helms, Christina Applegate, Les-

lie Mann) Loving father Rusty (Mr. 
Helms) takes his wife (Ms. Applegate) 
and kids to Walley World, just as his 
father (Chevy Chase) did with the fam-
ily 30 years earlier. Although it’s a lov-
ing homage to the original “Vacation” 
(1983), it’s not nearly as funny. Rated R.

Pixels ★★★
(Adam Sandler, Peter Dinklage) When 

aliens misinterpret a time capsule space 
probe containing 1982 video games as 
an act of war, gamer champions of yes-
teryear are called in to save the world. 
There’s no denying it’s stupid, but it’s 
also good, clean fun. I got a kick out of 
it. Rated PG-13. ■
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A N  E V E N I N G  O F  D I N N E R ,  D A N C I N G  &  D R I N K S

JOIN US FOR A NEW YEAR’S EVE PARTY 
AT NAPLES GRANDE BEACH RESORT

DECEMBER     31     2015

at 7:30 p.m. featuring live music by 
Larry Coryell, gourmet dinner buffet, 

champagne toast & cash bar

BUY TICKETS NOW
through August 31st

at a discounted price of 
$119++ per person

Overnight packages also available.

CALL (844) 618-9513 | 475 SEAGATE DRIVE, NAPLES, FL 34103 | NAPLESGRANDE.COM/NYE

Located at:
2555 Tamiami Trail North, Naples, FL 34103

*Not valid with other promotions. 
Offer expires September 3, 2015.

NEW SEASONAL HOURS

naplesclubsushi.com  239.261.4332

NIGIRI 
HAPPY HOUR

BUY ONE 
NIGIRI 

GET ONE FREE
ALL NIGHT 

LONG! 

LATEST FILMS
‘American Ultra’

★ ★ 
Is it worth $10? No

“American Ultra” lost me in its open-
ing scene and never got me back. This 
is one of those movies in which the 
ending is immediately revealed and we 
work back to that dramatic moment 
teased early on — a storytelling tech-
nique that’s almost 
always a mistake. 
Doing this under-
mines any drama 
or tension the film 
might have, essen-
tially forcing us 
to wonder “How 
did he get there?” 
as opposed to the 
much-preferred 
“Where is he 
going?” — and all 
for no good reason. 

But wait, it gets 
worse.

Not only do we 
learn where the 
protagonist, Mike 
(Jesse Eisenberg), 
will end up, direc-
tor Nima Nouriza-
deh (“Project X”) 
then gives us a 
reverse-chronolog-
ical, rapidly edit-
ed flashback that 
show moments 
from the film all the way back to three 
days earlier. The big question is why do 
this? There is no reason to structure the 
story this way, as it adds nothing to the 
narrative aside from inevitability.

The filmmaker’s hope is that the 
opening tease will get us hooked and 
intrigued. Alas, seeing a battered and 
bruised Mike in handcuffs about to be 
interrogated in a well-lit room, followed 
by close-ups of random pictures, isn’t 
nearly enough to draw us in.

Poor setup aside, the script by Max 
Landis (“Chronicle”) did have poten-
tial. Mike is a longhaired stoner loser 
do-nothing who isn’t even trying to get 
his act together. His girlfriend Phoebe 
(Kristen Stewart) accepts him for who 
he is, even though she knows they’re 
going nowhere together. In fact, there’s 
really nothing interesting about them 

until Mike easily kills two dudes outside 
the grocery store at which he works. 

Come to find out Mike was the sub-
ject of a failed CIA experiment to create 
a super agent, and now he’s in danger. 
Desk jockey Victoria (Connie Britton) 
began the now-dormant program, and 
CIA ladder-climber Adrian (Topher 
Grace) has swooped in to clean up her 
mess. But Victoria, feeling protective of 
Mike (for no good reason), “activates” 
him so he can defend himself against 
Adrian’s assassins.

Yes, the plot is “Harold & Kumar” 
meets “The Bourne Identity.” There are 
too many holes to count, Grace isn’t 

a convincing 
villain, and 
it’s not nearly 
as funny as 
it thinks it is. 
Casting Mr. 
Eisenberg and 
Ms. Stewart 
was the right 
choice for 
actors who 
can mix come-
dy with action 
and dramatic 
m o m e n t s . 
Still, it doesn’t 
come togeth-
er. 

Part of the 
reason is the 
a f o r e m e n -
tioned flawed 
setup, and 
another is the 
excessive vio-
lence. We hear 
bones crack-
ing, see blood 

splatter, observe deaths by all sorts of 
household appliances. It’s a bit much for 
the otherwise silly premise of a stoner 
who fights back against a secret govern-
ment experiment gone wrong. A lighter 
PG-13 rating would have suited Grace’s 
“Oh jeez, come on!” villainous approach 
better, and allowed for more comedy, 
less violence and a better overall experi-
ence. ■

>> In July 2015 the studio distributing the fi lm, 
Lionsgate, targeted San Diego Comic Con 
attendees with an offer of free weed for those 
who could prove they had a prescription for 
medical marijuana.

★★ ★★
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dan HUDAK
www.punchdrunkmovies.com
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SUN–THU 11:30AM TO 9:00PM FRI–SAT 11:30AM TO 10:00PM

THE VILLAGE ON VENETIAN BAY
4360 Gulf Shore Boulevard North, Naples, Florida 34103

239-263-FISH (3474) fishseafoodrestaurant.com

F I S H
R E S T A U R A N T

FISH Presents Exceptional Quality and Freshness at its Best!

15% 
OFF

WITH PURCHASE 
OF $40 MINIMUM 

PER PERSON.
Cannot be used in 

conjunction with fi rst 
seating, lunch special, 
happy hour or nightly 

specials. Good till 9/30/15.

Monday
FISHERMAN’S PLATTER $19
Oysters, Scallops, Calamari, Shrimp, White Fish, 

Tarter Sauce, Malt Vinegar Slaw & Chips

Tuesday
SHARE A PAELLA $48
Fish, Clams, Mussels, Shrimp, Squid, 

Chorizo, Saff ron & Bomba Rice

Wednesday
RAW & CHILLED BAR

10 Cajun Shrimp on Ice $12
½ Lb. Alaska King Crab Legs $35

Thursday
SHARE ZUPPA DI PESCE $52
Shrimp, Lobster Meat, Scallops, Clams, Mussels, 
Squid & Fish Italian Seafood Soup Over Linguine

Friday & Saturday
BRANZINO $28

Whole Mediterranean Sea Bass 
Cooked to Perfection

Add Side for $5.50 Each

SUMMER
DAILY SPECIALS

FIRST SEATING 3-COURSE DINNER $22.15 4:00PM TO 6:00 PM

LUNCH SPECIAL $12.95 One plate, two courses! 

HAPPY HOUR

3:00 TO 6:00PM

Half price well drinks, 

house wine
& sushi! 

(excluding Mondays)

Summer Bodies 
are made NOW!

AGE MANAGEMENT HEALTHCARE 

2350 Vanderbilt Beach Road 
Naples, Florida 34109
Monday-Friday 9AM-4PM

239.494.4441
NaplesMedi-Spa.com

Call Now 
and Receive 
20% Off
Packages!

Your First 
Session is 
$99.00!

($250 Value)

Centrally Located Just Off U.S. 41
933 Creech Road, Suite 7 

Naples, Florida 34103
(in the Seabreeze Plaza)

239.263.8400

Owned and Operated by Gregg Sari

Drop-Offs Welcome

Hooker, Hitchcock, 
Lillian August, 
outdoor furniture 
and more.

Unqiue Designer Fashions 
& Vintage Accessories

Follow Our Inventory on

LIMITED HOURS 
Sept. 1st through 15th
Open Th-Fri-Sat 11-5

Private Appointments Available

Great Stop 
for Designers 
and Realtors. 

2220202011155

End of Summer 
Blowout on Clothing!

as one of Gulfshore 
Playhouse’s most 
significant tasks: 
developing the 
next generation of 
contemporary play-
wrights and growing 
the canon of Ameri-
can theater,” Kristen 
Coury, founder and 
producing artistic 
director of Gulfshore Playhouse, says. To 
that end, this year’s finalists are:

■ “Ariadne on the Island,” by Kato 
McNickle – Beginning on an island of 
refuge during a mechanized war zone, 
this new play tells the story of a hard 
fought conflict from four perspectives: 
Peter, the hero; Via, the comrade in arms; 
Dante, former leader of the resistance; 
and Ana, daughter of an enemy com-
mandant.

With a story that today’s audiences 
will connect with, while at the same time 
borrowing beautifully from the theatri-
cal and historical past, “Ariadne on the 
Island” asks the timely and important 
questions: What are the effects of war 
on varied peoples? How do we recre-
ate ourselves and our social structure 
in destruction’s wake? And can we ever 
truly love our enemy?

■ “Embalmed, Buried, Gone,” by 
Ashlin Halfnight – When a young man 
kills himself under unusual and upset-
ting circumstances, his sisters immedi-
ately return to their childhood home in 
Michigan to honor his memory. When 

the town denies his body a proper burial, 
and even a funeral looks unlikely, the 
family members battle fiercely amongst 
themselves to claim his legacy and to 
come to terms with his life and death.

■ “Other than Honorable,” by Jamie 
Pachino – Grace Rattigan is a former 

military officer who resigned her com-
mission under sealed terms and now 
works in a high-profile Washington, D.C., 
law firm. When a new client arrives 
at her office — AWOL after stabbing 
her immediate superior — Grace’s old 
wounds are reopened. As she pursues 
the case, the layers of her own experi-
ence with the base’s commanding officer 
leave Grace at a crossroads: She can 
come forward and tell the truth about 
her past, or she can stay AWOL from that 
part of her life.

Touching on hot-button issues in the 
news right now, “Other Than Honorable” 
is the story of one woman confronting 
the real meaning of the military’s codes 
of honor, courage and loyalty.

■ “White,” by James Ijames – Gus 
wants to be a famous painter, and Vanes-
sa wants to be a famous actor. When the 
two artistic dreamers cross paths, their 
assumptions about being an artist and 
making art are dismantled.  Gus’ desire 
to be acquired by a major contemporary 
art museum looking for “new perspec-
tives” inspires him to “sculpt” a woman 
to claim his work as her own. 

This modern take on the Frankenstein 

tale spins out of control as it explores 
issues of race, gender, sexuality and art.

Here is the schedule of the staged 
readings:

8 p.m. Thursday, Sept. 24: “Embalmed, 
Buried, Gone”

8 p.m.  Friday, Sept. 25: “Ariadne on the 
Island”

8 p.m. Saturday, Sept. 26: “Other Than 
Honorable”

3 p.m. Sunday, Sept. 27: “White”
Tickets are $15 for each performance. 

Call 261-7529 or visit gulfshoreplayhouse.
org. ■

PLAYS
From page 1

COURY

“I am passionate about 
what I view as one of 
Gulfshore Playhouse’s 
most significant 
tasks: developing the 
next generation of 
contemporary playwrights 
and growing the canon of 
American theater.” 

— Kristen Coury, founder and 
producing artistic director of 

Gulfshore Playhouse 
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The

Show

www.bobharden.com

“News and commentary you can use to help you enjoy life on the Paradise Coast.”

Streamed live, Monday-Friday, 7-8 a.m. The show is archived for your listening convenience.

Brought to you in part by

“

like us on facebook

Naples #1 Waterfront Steakhouse

t-michaels.com

STEAK & LOBSTER HOUSE
Waterfront Dining at Venetian Village

Open Sunday-Thursday from 4 to 9 p.m.
Friday-Saturday from 4 to 10 p.m.

Reservations Accepted 239.261.0622

Enjoy a Great Selection of Steaks and Fresh Fish, 
plus Soups, Salads, Burgers, Sliders and More

4050 Gulf Shore Boulevard North; Take US 41 to Park Shore

Every Night Extended Happy Hour 4 to 7 (in Lounge Only)

Friday Night 
RIB FEST 
Half Rack $10.00
Full Rack $19.00

All-You-Can-Eat 

Friday Night 
FISH FRY
w/Fries & Coleslaw
$19.00

Saturday Night 
PRIME RIB 
DINNER 
$19.00

Local artists invited to submit works
to be juried for November exhibition
Storytellers Creative Arts invites 

Southwest Florida visual artists to cre-
ate and submit artworks for a juried art 
exhibition as part of the annual Evening 
of Music & Arts concert and awards 
ceremony.

The deadline for submission is Oct. 
20. This year’s event takes place Friday, 
Nov. 6, at Covenant Church of Naples.

The art exhibition will be held in 
tandem with the sixth annual Storytell-
ers Creative Arts conference set for 
Nov. 13-14. Works to be considered for 
the exhibition should be based on the 
theme, “Chrysalis, A New Creation” and 
can include abstract and representa-
tional art. They should also be available 
for purchase.

Jurors will include Cheri Dunnigan, 
the 2014 Art Expo curator, master gold-
smith and landscape painter; Arturo 
Samaniego, painter; and Marco Bronzi-
ni, painter and sculptor, who is also the 
curator for the show. Cash awards will 
be made in the Professional and Com-
munity Artist divisions.

For details about submitting artwork 
for consideration, visit storytellerscre-
ativearts.com/callforartists.

In addition to the art exhibition, the 
Evening of Music & Arts will include 
a concert by The Annie Moses Band, 
seven siblings whose innovative sound 
has delighted audiences around the 
world via PBS broadcasts and perfor-
mances on stages as diverse as Carnegie 
Hall and the Grand Ole Opry.

Veteran composer Bill Wolaver 
weaves musical styles into cinematic 
arrangements while his brothers and 

sisters bring Juilliard-honed chops to 
Nashville-styled music making.

Tickets for $25 general admission and 
$50 VIP are available at storytellerscre-
ativearts.com. A portion of the evening’s 
proceeds will benefit the Boys & Girls 
Club of Collier County.

About the conference
The Storytellers Creative Arts confer-

ence itself encompasses all of the arts 
including visual, music and worship, 
film and production, drama and the-
ater, dance and writing. Presenters will 
include celebrated “storytellers” in each 
of these areas who are making a differ-
ence in the world using their creative 
gifts.

The purpose of the conference is 
to motivate and inspire emerging and 
experienced artists, as well as art lovers. 
The conference will be held at Florida 
Gulf Coast University.

Storytellers Creative Arts is a 501(c)
(3) corporation based in Southwest 
Florida. Conceived and founded by Bill 
Barnett, its mission is to develop com-
munities where artists can connect, cel-
ebrate and create art that expresses 
faith, transforms life and elevates cul-
ture. For more information, visit the 
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1427 Pine Ridge Road, #105, Naples

True Neapolitan Pizza and 
Authentic Italian Food

Happy Hour Weekdays 4:00pm–6:00pm
Half Price Appetizers! Half Price Domestic Beer and House Wine!

Experience the Difference Good Taste Makes.

$

When You 
Spend 

$25 or More
Offer expires August 31, 2015.

6340 Napa Woods Way, Naples
(at Unitarian Universalist Congregation)

naplesjewishcongregation.org 239-431-3858

NAPLES   JEWISH  CONGREGATION
A W E L C O M I N G  P L A C E  F O R  Y O U  T O  B E L O N G

Warm, Reform, Affordable, Adult
NAPLES   JEWISH  CONGREGATION

   High
Holy Days 

PLEASE BE OUR GUEST AT SERVICES FOR

n is  
age 
ver  
n-
s 

e 

We are pleased to off er COMPLIMENTARY TICKETS
to anyone who has not joined us before.

Please contact Stephen McCloskey at 724-747-3359

Rabbi Sylvin Wolf          Cantorial Soloist Jane Galler

Founded in 1998, Naples Jewish Congregation is devoted 
to the revitalization of our Jewish heritage and community, 
seeking to discover and rediscover a Judaism that is spiri-
tually and socially meaningful. As a mature congregation 
with members from around the country and the world, 
we pride ourselves on providing opportunities for fellow-
ship, study and observance in an atmosphere of warmth 
and acceptance.

Rosh Hashanah  
Sept 13 and 14

Yom Kippur
Sept 22 and 23

HOME OF THE NAPLES PRINCESS

239.774.0479 
PORTOFNAPLESMARINA.COM

*NOT VALID WITH ANY OTHER OFFER.

550 Port-O-Call Way, Naples, Florida 34102
info@portofnaplesmarina.com

$20 OFF* 
JET SKI RENTAL OF 

2½ HOURS 
OR MORE

$40 OFF* 
ANY HALF 

OR 
FULL DAY 

BOAT RENTAL

BOAT RENTALS & JET SKI RENTALS

BRAND NEW EQUIPMENT WITH THE LATEST ADVANCED TECHNOLOGY

Also Available at the Marina: Daily Public Cruises, Private Charters, Charter Fishing, Live Bait and More!
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OFFER EXPIRES ON SEPT. 30, 2015 OFFER EXPIRES ON SEPT. 30, 2015

 KOVEL: ANTIQUES
 Wooden art a hot commodity

BY TERRY KOVEL AND KIM KOVEL

Glass, pottery, bronze, silver and of 
course, paper and canvas, are all used 
to make important, and often expensive, 
works of art. But wood has been somewhat 
neglected as art, although highly regarded 
for useful furniture. Eighteenth-century 
furniture was made with hand tools and 
decorated with carvings, inlay and the 
selection of attractive grain in the woods. 
The 19th century increased the amount 
of carved decoration. By the 1890s, there 
were Black Forest benches, tables, hall 
trees and other furniture held by life-sized 
carved wooden bears. Twentieth-century 
craftsman and artist George Nakashima 
(1905-1990) made his unique wooden art 
furniture from slabs of wood. Wendell 
Castle (born 1932) made modern furniture, 
including a carved wooden coat and hat 
rack holding a wooden coat, and a park 
bench that appears to be growing from a 
tall tangle of vines. 

Artists today are using wood to make 
sculptures, statues, puzzle boxes and huge 
burl bowls that are sold at art galleries, 
not furniture stores. Now is the time to 
start collecting wooden art. There are art-
ists making everything from realistic to 
abstract and science fiction-inspired carv-
ings. Go to art shows, or just browse the 
Internet and find the carvings that you 
admire. Trust your taste. There are cari-
catures, humorous figures, life-size statues 
and tiny imaginary animals. A talented Ital-
ian artist, Livio De Marchi, makes life-like 
carvings of everyday items. He leaves them 
unpainted so the wood grain and defects 

will show. A golf bag with six clubs, a single 
piece of carved wood, sold for $3,240 at a 
recent Skinner auction in Boston. 

Q: I have two gunpowder dispensers 
that I believe are from the Civil War era 
and belonged to a relative who fought in 
that war. One is made of copper and the 
other of leather. Both are in great condi-
tion and work well. One still has grains of 
gunpowder in it. Is there any monetary or 
historical value to these items? I’m consid-
ering donating them to a museum.

A: First, get rid of the gunpowder! Old 
explosives can be dangerous. 
You can take the powder flask 
to a gun range and ask them to 
dispose of the residual pow-
der. Reenactors and people 
who collect Civil War memo-
rabilia might be interested in 
your powder flasks, especially if 
you can give them information 
about your ancestor and his ser-
vice in the Civil War. Powder 
flasks that are signed or have 
decoration sell for more than 
plain powder flasks. A signed 
copper Civil War powder flask 
sold for $47, and another for 
$135 recently. Leather powder 
flasks with historically signifi-
cant decoration sell for $100 
or more. 

 Q: I recently bought a bank-
ers chair by W.B. Moses & Sons 
dated 1914. There doesn’t seem to 
be much information about their fur-

niture. What can you tell me about the 
company and its furniture?

A: W.B. Moses opened a furniture store 
in Washington, D.C., in the 1860s. Busi-
ness expanded and by 1898 W.B. Moses & 
Sons occupied several buildings, including 
shops and manufacturing facilities. The 
company redecorated some of the rooms 
in the White House in 1881, supplying new 
carpeting, drapes, and furniture. Value of 
your chair, $50-$100.

Q: I received this lamp from my moth-
er-in-law. It’s brass, has a pierced corru-

gated frame over a burner, and a 
small plaque on the front that 
has a wolf and reads “Permis-
sible Miners Flame Safety Lamp, 

Safety Lamp Co. of America.” It 
also has a tag with the number 28 
and a hook for hanging. Can you 
tell me a little about its history 

and value?
A: You have a coal min-

er’s lamp, made by the Wolf 
Safety Lamp Co. of America of 
Brooklyn, N.Y. Until the devel-
opment of safe electric lamps 
in the early 1900s, coal miners 

used flame lamps to pro-

vide light. Lamps with open flames could 
ignite flammable gas or dust and cause 
explosions, so safety lamps were invented 
to enclose the flame. Before World War 
I, Wolf was a distributor for safety lamps 
made in Germany. After the war, the com-
pany made lamp tools and accessories 
and their own safety lamps that burned 
naphtha, vegetable oil and carbide. Wolf 
operated until the 1960s. Your lamp burned 
a mixture of carbide and water. The "per-
missible" engraved on the lamp means it 
passed safety tests and was approved by 
the U.S. Bureau of Mines (in 1921), and the 
hang tag represents the miner’s number. 
Your lamp is from the early 1920s and is 
worth about $100.

Tip: To avoid breakage, glasses should 
be stored with the rims up. The rim is weak 
and easily chipped if bounced on a hard 
surface. Keep the glasses a half inch apart 
and never stack one inside the other. ■

— Terry Kovel and Kim Kovel answer 
questions sent to the column. By sending 
a letter with a question, you give full per-
mission for use in the column or any other 
Kovel forum. Names, addresses or email 
addresses will not be published. We cannot 
guarantee the return of photographs, but 
if a stamped envelope is included, we will 
try. The amount of mail makes personal 
answers or appraisals impossible. Write 
to Kovel, (Florida Weekly), King Features 
Syndicate, 300 W. 57th St., New York, NY 
10019.

 

No, it’s not a golf bag. It 
is a life-sized unpainted 
wood sculpture by a 
contemporary Italian 
artist. It sold at a Skinner 
auction, Skinnerinc.com, 

in Boston for $3,240.



NAPLES FLORIDA WEEKLY    WEEK OF AUGUST 27-SEPTEMBER 2, 2015    C19

facebook.com/
KeyWestExpress

twitter.com/
KeyWestExpress

youtube.com/
TheKeyWestExpress

1-800-593-7259  
www.keywestexpress.us

ROUND TRIP!*ROUND TR

$119
RIPRIPP!!!PP!!!!******!!!!P

GET AWAY
FOR ONLY...

*MINIMUM 8 DAY ADVANCE PURCHASE, NON-REFUNDABLE FARE.
CANNOT BE COMBINED WITH OTHER OFFERS. WEEKEND FEE APPLIES TO ANY TRAVEL 

FRIDAY THRU SUNDAY. EXPIRES SEPTEMBER 30, 2015. ONLINE PURCHASES.

001 80000000
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Art Fest Naples at Fleischmann Park 
is seeking artists working in all media 
to exhibit at the annual juried show 
that takes place Jan. 23-24. Artists must 
apply online at artfestnaples.com by 
Oct. 15.

Proceeds from the festival benefit the 
Special Needs Children’s Fund and its 
work to improve the lives of children 
and young adults with physical and 
developmental disabilities, including 
autism, in Collier County.   

“Some of the nation’s finest artists 
will be participating in Art Fest Naples, 
displaying and selling their work rang-
ing from oil, acrylic and water color 

paintings, blown glass, turned wood 
pieces, sculptures, jewelry to a variety 
of mixed media,” says festival director 
Taire Malloy. 

“Art Fest Naples is a major fundraiser 
for us and we greatly appreciate the 
community’s support,” says Julie Stan-
ley, president of the Special Needs Chil-
dren’s Fund. Sponsorship opportunities 
are available. For information, call Ms. 
Malloy at 634-2337, email artfestnaples@
gmail.com or visit artfestnaples.com.

For more information about the Spe-
cial Needs Children’s Fund, visit spe-
cialneedschildrenfund.com or email 
info@specialneedschildrenfund.com.  ■

Here Come the Mummies bring their 
Viral Tour to Seminole Casino Immo-
kalee on Saturday, Oct. 10. Show time is 8 
p.m., and tickets are on sale now.

Shrouded in mystery, the show band 
consists of Eddie Mummy, Java, K.W. Tut, 
Mummy Cass, Spaz, The Pole, Midnight, 
Mummy Rah and The Flu, all roused 
from a sort of semi-vegetative torpor 
to perform funk/ R&B originals chiefly 
extolling the virtues (and vices) of the 
opposite sex. Everything is in search of 
the ultimate riff, which the Mummies 
believe can unlock an ancient curse and 
let them finally rest in peace. (Some say 
the Mummies were cursed after deflow-
ering a great pharaoh’s daughter, while 
others claim they are reincarnated Gram-
my-winning studio musicians.)

Despite their dusty hearts and with-
ered appendages, the Mummies have pro-
duced six studio albums, numerous EPS 
and a full-length concert film, “Rejuvan-
nihilation,” that aired across the U.S. in 
Season 3 of “Front and Center” on Ameri-
can Public Television. Their song “Pants” 
aired on NBC’s “Sunday Night Football” 
last season. 

February 2015 brought the launch of the 
Viral Tour, which in addition to Seminole 
Immokalee Casino includes appearances 
at the 15th annual Summer Camp Music 
Festival as well as Common Ground, Riv-
erbend and Voodoo Fest.

General admission tickets for the casi-
no performance are $35 and can be pur-
chased at the casino or by calling (800) 
218-0007. ■

Art Fest Naples invites artists
to submit works for consideration

Here Come the Mummies are
a sure bet for fun at the casino
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www.TinyTikesTreasures.com

Enjoy Your 
Vacation

4776 Radio Rd., Naples 
(239) 417.CRIB (2742)

994 Barfi eld Dr., Marco 
(239) 389.1TOT (1868)

Licensed & Insured

RENT EVERYTHING
We

for the Kids!

proudly servicing families 
for 20 years plus!

We 
Deliver 

And 
Pick Up

Old Naples 
Onsite Estate Sale

Saturday, August 29th – 9am
165 14th Avenue South

Featuring fi ne art, antiques, home furnishings, 
and decorative accessories from a prominent 

Naples, FL estate!

239.262.7333
auctionsn.com

A SIZZLING SUMMER EVENT!

FL Lic AB2220 pica Au2641

Impeccable Sophisticated Style.
Pre-Owned Women’s, Men’s &

Children’s Designer Fashions for
Resale & Consignment 

Shoppes at Vanderbilt
2355 Vanderbilt Beach Road #178, Naples

(239) 596-5044
MON-FRI 10AM-6PM

SAT 9AM-5PM SUN 12PM-5PM
NO APPOINTMENT NECESSARY

truefashionistasresale.com

SHOP 
ONLINE

24-7

BCBG
Chanel
Tory Burch
Gucci
Jimmy Choo
J. Crew
Louis Vuitton
Michael Kors
And More!

*Single item must be less than $100.00. This ad required at time 
of purchase. Limit one coupon per day per person. Not valid 

with any other offers or specials. Expires 9/30/15. (FW)

20% OFF
SINGLE ITEM* 

THIS WEEK ON WGCU-TV
THURSDAY, AUG.  27, 9 P.M. 
Doc Martin, Season 6
The Tameness of a Wolf 
Doc and Louisa find a replacement nanny. 

Louisa is Bert’s least favorite person when 
one of her pupils pens a damning review of 
his restaurant in the school magazine.

 
FRIDAY, AUG.  28, 9 P.M. 
Great Performances 
The Vienna Philharmonic
Summer Night Concert 2015 
The Vienna Philharmonic performs from 

the gardens of Austria’s Imperial Schönb-
runn Palace. Zubin Mehta conducts, with 
pianist Rudolf Buchbinder as soloist, a pro-
gram of works by Grieg, Sibelius, Richard 

Strauss and Johann Strauss II.
 
SATURDAY, AUG.  29, 10 P.M. 
Keeping Up Appearances
In this 1994 special, Hyacinth is busy plan-

ning a new kitchen, and someone is found in 
“Daddy’s” bed — but it isn’t “Daddy.”

 
SUNDAY, AUG.  30, 8 P.M. 
Secrets of Her Majesty’s Secret 
Service 
This program lifts the veil of secrecy on 

MI6, the legendary British spy agency.
 
MONDAY, AUG. 31, 8 P.M. 
Big Blue Live, Part 1 
Join scientists, animal behaviorists and 

other experts in a live TV broadcast to view 
the rejuvenation of the once-endangered 
ecosystem of Monterey Bay, Calif., where 
marine creatures convene in an annual con-
fluence of fins, fur and fangs. ■

“Big Blue Live,” Aug. 31
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C H I N A  B I S T R O
CHEF OWNED WITH 

38 YEARS EXPERIENCE

OPEN 7 DAYS A WEEK
Monday–Saturday 11:30 a.m. to 2:30 p.m.

                4:30 p.m. to 9:30 p.m.
     Sunday  5 p.m. to 9 p.m.

omeinaples.com
WE MAKE THE BEST PEKING DUCK! 

OUR FOOD IS MADE WITH THE FRESHEST INGREDIENTS. 
FULL BAR & PATIO SEATING.

NAPLES CENTRE VILLAGES
6434 Naples Boulevard, Unit 406
Naples, Florida 34109

239.631.5633

TO OUR VALUED GUESTS: We have moved. 
Naples Boulevard is our sole location now. 
We thank you for your loyalty. Please join 
us at this location.
– Mark & Mary Cheng

10% OFF
Coupon is good up to 10 people. Please present 

coupon at time of seating. Cannot be combined with 
other offers. Offer is not valid on Friday, Saturday, 

Sunday or holidays. Valid through 9/3/15.

ENTIRE BILL

An independent affi liate of Hurley Travel Experts–Direct Travel Vacations

Luxury Small 
Ship Cruises 

Silversea Cruise Specialist

Private, Custom 
& Escorted Tours
Abercrombie & Kent 100 

Club Member

WE OFFER 
PAYMENT 

PLANS 
THROUGH 

CARE CREDIT 

GULF VIE WDENTISTRY.COM
LOCATED IN THE FRENCH QUARTER

501 Goodlette Road North Suite B202

Naples, FL 34102

Over a Century of Combined 
Dental Experience!

Dr. Craig Ashton–University of Buffalo

Dr. Gary Gordon–University of Michigan 

Dr. Dean Mourselas–University of Detroit Mercy

NOW ACCEPTING
NEW PATIENTS!

Call today! 

No Insurance? No Problem.  

Ask about our Dental Assistance Savings Plan!

Complimentary Emergency 
Exams and Second Opinions 

(D01407) 

55

Now Offering BOTOX Treatments

Located in the French Quarter

WOW! 
$97 SPECIAL

$379 VALUE, YOU SAVE $282!

Patient Consultation, 
Exam, Cleaning and 
Necessary X-Rays 

(DO110, D0150, D0274)

PLUS FREE TEETH 
WHITENING

NOT VALID WITH THE PRESENCE 
OF PERIODONTAL DISEASE. 

SOME RESTRICTIONS APPLY. 
MUST CALL BY 9/3/15.

CELEBRITY EXTRA
‘Twin Peaks’ to return for new series 

BY CINDY ELAVSKY

Q: Is it true that 
“Twin Peaks” is coming 
back on the air? Where 
and when? Will David 
Lynch be involved? 

— Justin D., via 
email

A: In order, your 
answers are: yes, Show-
time, hopefully some-
time next year, and 
yes. Showtime’s head 
honcho David Nev-
ins spilled the beans 
recently about the reboot, and one of those 
beans is that David Lynch will be there to 
direct season three, which will have at least 
nine episodes, with some sources reporting 
as many as 18 episodes.

Mr. Nevins also teased about whether 
former series stars will be back (as you’ll 
recall, the series starred Kyle MacLach-
lan, Lara Flynn Boyle, Richard Beymer, 
Sherilyn Fenn and Madchen Amick, and 
featured a young David Duchovny): “You 
should be optimistic that the people that 
you want will be there, and there will be 
some surprises in addition. I’m hoping 
we make 2016. It’s not clear. It’s ultimately 
going to be in their control. They’re going 
to shoot the whole thing and then they’ll 
start posting... but I’m hoping sooner rather 
than later.”

Q: Can you give me any “Arrow” news? 
— Kylie F., Baltimore

A: There’s lots of casting news for sea-

son four, most recently that Rutina Welsey 
of “True Blood” and Parker Young of “Sub-
urgatory” are joining the cast as Liza War-
ner and Alex Davis, respectively. Liza is a 
cop and a member of an anti-vigilante task 
force, while Alex will be a love interest 
for Thea. And finally, after much teasing 
throughout season three, we’ll finally meet 
the mysterious Damien Darhk, who’ll be 
played by Neal McDonough. Season four 
of “Arrow” premieres at 8 p.m. Oct. 7 on 
the CW.

Q: I love Tommy Dewey, especially his 
role of Josh Daniels on “The Mindy Proj-
ect.” Can you tell me what else I can see 
him in? 

— Ginger D., via email
A: Coming in October, you can watch 

Tommy in Jason Reitman’s latest project 
called “Casual,” which will air exclusively 
on Hulu. The story centers on divorced 
mom Valerie (played by Michaela Watkins) 
as she rediscovers herself while living with 
her brother, Alex (Tommy), and her teen-
age daughter, Laura (Tara Lynne Barr). The 
dry, sometimes-dark, dysfunctional-family 
comedy will have a 10-episode first season, 
with a new episode released each week 
(not all at once like Netflix tends to do). 
The series will follow the same approach 
as Hulu-exclusive series such as “Diffi-
cult People” and the newly acquired “The 
Mindy Project.” ■

— Write to Cindy at King Features 
Weekly Service, 628 Virginia Drive, Orlan-
do, FL 32803; or email her at letters@cin-
dyelavsky.com.

JOJO WHILDEN/CBS

 MACLACHLAN 
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“Like” us on Facebook.com/NaplesFloridaWeekly to see more photos. We take more society and networking photos at area events than we can fi t in the  newspaper.  
So, if you think we missed you or one of your friends, go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too. 

Send us your society and networking photos. Include the names of  everyone in the picture.  Email them to cpierce@fl oridaweekly.com.

Oliver Sendall, Allison Durian, Amanda Beights, Andrew Beights and Mackenzie Sivret

Karl Rouwhorst, Shelly Long and Yvonne McClellan

Loren McDougall, Haley Bajema Briana McDougall and Britni Newman

Tracy Duhaney, Judith Gachelin, Collette Joseph and Chris Mercado

Jessica Newton, Meredith Goodridge, Yvonne McClellan and Shelly Long

Alina Eydel, Erin Banning, Vrinda Albrecht, Jason Albrecht, Michelle Tamol, Jessica Newton and John Brown

Jinx Liggett and Cotrenia Hood

Mackenzie Sivret, Andrew Beights and Amanda Beights

SOCIETY
Youth Haven throws a ‘pARTy with a Purpose’ at The von Liebig Art Center
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“Like” us on Facebook.com/NaplesFloridaWeekly to see more photos. We take more society and networking photos at area events than we can fi t in the  newspaper.  
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Send us your society and networking photos. Include the names of  everyone in the picture.  Email them to cpierce@fl oridaweekly.com.

Jonathan Collier

Carolyn Aho and Melissa Hansen

Ryan Abel (front), Lisa Wilkinson, Allison Loos and Charlie Young (back row)

Amy Manley and Leticia Lancsarics Cara Losi and Sandy Dunne

Tom Martin

Lane Wilkinson, Jacob Nassberg and Amanda Jaron

Martha Meyers and Brian Roland

Cathy Ahern, Marilyn Varcoe and Jolee Farro

Lucas Marzucco and his Minion

Mary Wolleon, Julie Phillip and Lisa Hulme

Cove Byers

SOCIETY
‘Castles for Kids’ sand-sculpting competition to benefit the Golisano Children’s Museum of Naples
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Clive Daniel Home hosts a Dress Collection Party for PACE Center for Girls 
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(239) 992-0991
26107 HICKORY BLVD., BONITA SPRINGS

VISIT BY LAND: 2 miles North of Bonita Beach Rd. & Doc’s Beach House 
VISIT BY SEA: Look for Channel Marker 60 on Estero Bay and head West

Follow Us On 

Serving Lunch & Dinner: Tuesday - Saturday 11am - 9pm  |  Sunday 11am - 8pm

LOBSTERFEST
1 lb. Live Maine

$24.99
ALL DAY EVERY DAY

WEDNESDAYS:
$3 Fish Tacos
Order as many as you like!

FRIDAYS: 
Fish Fry
All You Can Eat! 
Flaky Alaskan Cod $13.50

BOGO 50%
Purchase One Entrée 

and Receive the 
Second at Half Price

18% Gratuity Added Before Coupon.  One Coupon 
Per Couple. May Not Be Combined with Any 

Other Offer or Special.  Expires 9/12/15.

Get Out of  Your Zip Code 
and Discover Bonita's 

Hidden Waterfront Gem.  
EST. 1969

Reservations 239.430.4999 | Private Dining 239.659.3176
Located at the Hilton Naples | 5111 Tamiami Trail North

www.ShulasNaples.com

Thank You 
FOR VOTING US THE 

BEST STEAK HOUSE.

Celebrate With Us!

LUNCH 
PRIME RIB 
FRIDAYS
Join Us Every Friday
11:30am to 2:30pm

ONLY $9.95
Reservation Required
*does not include sales tax 
& gratuity

DINNER
Join Us For Dinner

& Enjoy our 
SHULA CUT® 

12oz. New York Strip

ONLY $24.95
*does not include sales tax & gratuity
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CUISINE NEWS

The Naples Winter 
Wine Festival has released 
a first look at some of the 
auction lots that will be 
on the block for festival 
guests in 2016. 

“The heart of the Naples 
Winter Wine Festival is the live auction, 
and our amazing team has assembled 
some of the most exciting auction lots 
we’ve ever seen,” says Tom Moran, co-
chair for next year. He means what he 
says.

Among the exotic, indulgent pack-
ages up for bid next year: dinner with 
country star Martina McBride; a pri-
vate tour and dinner at Versailles; a 
trip to New York City for dinner with 
a Broadway star and tickets to his/her 
show; custom and engraved rings from 
goldsmith Christoph Wellendorf; two 
magnums of Hamel Family Wines and 
a trip to Sonoma Valley that includes a 
private tour, tasting and dinner at the 
Hamel Family Estate; private access 
to Bulgari’s High Jewelry event and a 
private preview of Bulgari’s latest High 
Jewelry collection; 14 nights aboard The 
World, the largest privately owned resi-
dential yacht on Earth.

Since 2001, the festival’s live auctions 

have raised more than $135 million to 
support the Naples Children & Educa-
tion Foundation, which gives out annual 
grants that have provided more than 
200,000 local children with services 
and resources.

The Naples Winter Wine Festival: 
“Great Expectations” 
takes place Thursday 
through Sunday, Jan. 
28-31. Ticket packages 
start at $10,000 per cou-
ple. For more informa-

tion, call (888) 837-4919 
or visit napleswinefestival.com. 

Take Note:
■ Dagny’s Spirits hosts a free wine 

and liquor tasting at 4:30 p.m. Thursday, 
Aug. 27. 15205 Collier Blvd. 384-9421 or 
dagnysspirits.com. 

■ The fifth annual Shula’s Steakhouse 
Champagne & Chocolate Sunset Cruise 
to benefit The United Way of Col-
lier County sets sail aboard the Naples 
Princess at 6:30 p.m. Wednesday, Sept. 
9. Guests will enjoy hors d’oeuvres and 
giveaways while sipping bubbly provid-
ed by Shula’s and sweets from Norman 
Love Confections. $85. To make reserva-
tions, call Jeff Jerome at 659-3176 or visit 
shulasnaples.com.   ■

— Email dining and restaurant news 
to Lindsey Nesmith at lnesmith@flori-
daweekly.com.

Naples Winter Wine Festival gives
sneak peek at 2016 auction lots

lindseyNESMITH
lnesmith@floridaweekly.com
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 /2 Off Bottle Wine
Wednesday

(Bottles under $100)

Early Dining
Daily 5 - 6:30pm

$26.95 - 3 Courses

Date Night 
Sunday nights

3 Courses - $50 per couple

SUNDAY

Date Night
3- CO U RSE DINNER

 $50 per couple

DAILY

Lunch Special
2  for $14

 Pick 2 lunch items
 $14 per person

MONDAY - SATURDAY
5PM - 6PM

Early Dining Menu
Featuring

29.95 STEAK & LOBSTER

THURSDAY, FRIDAY 
& SATURDAY NIGHTS

Live Music
The Incorrigibles

featuring, Susie Hulcher

DATE NIGHT
3 Course Dinner for 2

$50
Sunday Dinner

$4 at four o'clock  $5 at five  $6 at six  
$7 at seven $8 at eight  $9 at nine  $10 at ten

$55 Perrier-Jouët bottles all day throughout the restaurant.

Available in the lounge and bar only!
4-10pm Tuesdays

CHAMPAGNE TUESDAYS

 239 . 435 . 1166

1177 THIRD STREET SOUTH, NAPLES FLORIDA

CAMPIELLO.DAMICO.COM

239 . 213 . 3357

494 FIFTH AVENUE SOUTH, NAPLES FLORIDA

CAFELURCAT.COM

2 for $12

239. 598 . 0887

MERCATO, NAPLES 9123 STRADA PLACE

MASA-RESTAURANT.COM

HAPPY HOUR

 $ 5  

Sunday-Thursday 3 pm - 6 pm  &  10 pm - Close

Friday & Saturday 3 pm - 6 pm  &  11pm - Close

DAILY LUNCH SPECIAL

PICK 2

Margaritas    House Wine 

Draft Beers     Appetizers

FIRST

Hearts of Palm Salad  /  Chicken Quesadilla

Romain & Frutas Salad  /  Chicken Tortilla soup

SECOND

Steak Tacos  /  Fish Tacos  /  Duro Tacos

Carnitas Tacos  / Chicken Tamale

bar only

Avenue

Wine, Beer, Appetizers5
4PM - 6PM  &  10PM - Close

$

HAPPY HOUR

on   th5

( BAR ONLY )

DAILY

2 for $12 LUNCH
Pick 2 items for 12 dollars

FIRST
Caesar Salad

Campiello House Salad  /  Soup of the Day

SECOND

Margherita Pizza  /   Primi Cavatelli
Primi Penne  /  Half Spit Roasted Beef

Half Spit- Roasted Turkey Breast Panini 

THE DISH 
The Dish: The Veggie sandwich

The Price: $7.50

The Place: Sweet Caroline’s
11121 Health Park Blvd.

The Hours: 7:30 a.m. to 2:30 p.m. 
Monday-Friday, 8 a.m. to 1 p.m. Saturday. 
Closed Sunday.

The Full Menu: sweetcarolinesna-
ples.com

The Details: Last week, I embarked 
on an ill-advised health crusade that 
intersected with an unplanned lunch 
date. While this endeavor promises 
some scintillating menu selections for 
this column, the Veggie sandwich at 
Sweet Caroline’s is one nutritious item 
that won’t leave well-intentioned glut-

tons like myself crying in our sprouts. 
Between two slices of homemade wheat 
bread, you’ll find cucumbers, bell pep-
pers, tomatoes, shredded carrots, green 
olives, sprouts and Parmesan cheese, all 
moistened with honey mustard dress-
ing. The olives and dressing sound like 
an odd combination, but it’s actually 
genius, the briney bite of the olives cut-
ting through the honey mustard in a way 
that keeps diners chomping through 
about two RDAs worth of vegetables.

One More Thing: The café has two 
cases of fresh-baked goods that sorely 
tested my resolve to cut sugar. Should 
you find yourself at Sweet Caroline’s, 
order a brownie in my honor. ■ 

— Lindsey Nesmith
lnesmith@floridaweekly.com
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FOR VOTING US YOUR FAVORITE!

239-598-3473
www.agavenaples.com

Southwest corner of 
Airport & Vanderbilt

agavenaples

/AgaveNaples

AgaveNaples

NaplesAgave

#

WOWThank You Naples!

Romantic 
Dining

Mexican Family 
Restaurant

 Special 
Thank You Offer

SUN–THU 11:30AM TO 9:00PM FRI–SAT 11:30AM TO 10:00PM

THE VILLAGE ON VENETIAN BAY
4236 Gulf Shore Boulevard North, Naples, Florida 34103

239-430-6273 miramarenaples.com

Off er available every day excluding holidays. Price of $22.15 does not include beverage; 
wine, liquor, tax and gratuity extra. No substitutions please. No promotional gift  certifi cates.

15% OFF
WITH PURCHASE OF

$40 MINIMUM PER PERSON
Cannot be used in conjunction with 

fi rst seating, lunch special, happy hour 
or nightly specials. Good till 9/30/15.

Waterfront Dining at its Best

Lunch Special
EVERYDAY
11:30AM TO 3:00 PM 

ONE PLATE, 
TWO COURSES

$12.95

Welcome to our
“FIRST SEATING” 
3-COURSE 
DINNER
4:00PM TO 6:00 PM 

$22.15
Half Price
HAPPY HOUR
Between 3:00PM TO 6:00 PM 

PAST REPASTS
Here are some capsule reviews of previ-

ous restaurant reviews:

■ The Bay House, 799 Walkerbilt 
Road, Naples; 591-3837

When you’re seated in the dining room 
gazing out on the tranquil mangrove-lined 
Cocohatchee River, it’s hard to believe busy 
U.S. 41 is just yards away. The grand view 
is matched by superb food and polished 
service. Executive Chef Andy Hunter and 
his team do a masterful job of showcasing 
fresh seafood with a nod to carnivores in 
the form of steak and one chicken dish. An 
appetizer called South of Broad features 
perfectly cooked fried green tomatoes, 
tangy goat feta, basil puree and tomato 
jam. A roasted beet and citrus salad with 
horseradish panna cotta was equally good. 
The Coastal Pan Roast featured golden 
tilefish, shrimp, a Tampa devil crab, Caro-
lina gold rice, baby vegetables, corn pud-
ding and red wine sauce. Seafood pirlau, 
a Low Country version of bouillabaisse, 
contained scallops, shrimp, mussels and an 
outstanding house-made seafood sausage 
in a mild seafood brandade served with 
seafood fumet on the side. Florida Sun-
shine — goat cheese cheesecake with pink 
grapefruit gelee and pools of blood orange 
and lemon curd, finished with tangy lime 
granita — was an excellent end to a top-
notch meal. Full bar. 

Food: ★ ★ ★ ★ 1/2 
Service: ★ ★ ★ ★ 1/2 

Atmosphere: ★ ★ ★ ★ ★ 
Reviewed May 2014

■ Lamoraga, 3936 Tamiami Trail N., 
Naples; 331-3669

The first U.S. branch of this stylish 
Spanish chain features contemporary 
tapas in a setting to match. Pick a table 
or settle in at the sprawling tapas bar and 
watch the culinary team craft dishes such 
as berenjenas, three small fried eggplant 
with smoky, crisp skins filled with soft 
flesh, topped with tobiko flakes, mirin and 
honey; artisanal meat and cheese plates; 
Andalusian garlic shrimp; and Moorish 
lamb skewers. There are large plates as 
well such as baked black cod, beef short 
ribs and dry-aged New York strip steak. 
For dessert, try the warm roasted fig tart 
with pistachio ice cream. Lamoraga does 
a fine job on beverages as well, with an 
interesting selection of wines and cocktails 
served by an eager-to-please staff. Full bar. 

Food: ★ ★ ★ ★ 1/2 
Service: ★ ★ ★ ★ 1/2 

Atmosphere: ★ ★ ★ ★ ★ 
Reviewed May 2014

■ Pizza Fusion, The Gateway of 
Naples Shopping Center, 2146 Tamiami 
Trail N., Naples; 262-8111

Pizza Fusion’s food tastes good, and 
the burgeoning franchise does good at the 
same time. The eco-friendly chain offers a 
menu that’s 75 percent organic, with vegan 
and gluten-free options available and eas-
ily identified on the menu. While pizza 
gets a starring role here, other worthy con-
tenders include the zucchini al forno (zuc-
chini stuffed with walnuts, breadcrumbs 
and bell pepper) and salads such as the 
pear and gorgonzola with a vibrant bal-
samic vinaigrette dressing. Pizzas come 
in two sizes: personal and large. We liked 
the Greek, a mix of kalamata olives, roma 

tomatoes, organic tomato sauce, feta, pars-
ley, mozzarella and provolone on a crisp 
multigrain crust. And don’t skip dessert: 
The fresh-baked chocolate-chip cookies 
are divine. Beer and wine served. 

Food: ★ ★ ★ ★ 1/2 
Service: ★ ★ ★ ★ 

Atmosphere: ★ ★ ★ ★ 1/2 
Reviewed January 2014 

■ Poached (formerly Toast) of Boni-
ta, 24600 S. Tamiami Trail, Bonita 
Springs; 221-8256

With its sweet homemade banana 
bread, creative French bread stuffings and 
flights of food fancy (see the “I Don’t 
Want Salad” Salad topped with a burger 
and fries), Poached torches some of the 
predictability of going out for breakfast or 
lunch. If you’re bananas about fruit for the 
morning meal, tuck into the banana-bread 
French toast topped with bananas. Can’t 
decide between a BLT and an egg salad 
sandwich? Poached puts them together 
in one buttery croissant. The Country 
Benedict was a filling combination of flaky 
biscuits (swapped for the usual toasted 
English muffins), peppery pork sausage 
patties instead of Canadian bacon, sautéed 
mushrooms and onions. The eggs were 
perfectly poached, with silken whites and 
sunny, creamy yolks. It’s hard to imagine a 
better or heartier Benedict. Even ho-hum 
chicken salad gets a tasty makeover stuffed 
into a pineapple with dried cherries and 
other goodies. Beer and wine served. 

Food: ★ ★ ★ 1/2 
Service: ★ ★ ★ 

Atmosphere: ★ ★ ★ 
Reviewed August 2014

■ Ridgway Bar & Grill, Third Street 
South and 13th Avenue South, Naples; 
(239) 262-5500

Chef/owner Tony Ridgway has been 
offering great food and service in stylish 
setting for 37 years at a variety of top-notch 
restaurants. Ridgway Bar & Grill combines 
some of the best features of all that came 
before (Truffles, Chef’s Garden and Villa 
Pescatore, among them). The garden from 
Chef’s Garden is still splendid. The wine 
list is exemplary. All the baked goods 
are made in-house, including the breads 
served as a prelude to the meal. A goat-
cheese tart with ratatouille was superb 
and big enough to share. Mussels arrived 
in a hot cast-iron skillet and were per-
fectly done in a flavorful broth. Whether 
you want chicken potpie or pan-roasted 
Florida shrimp with a sweet corn grit cake, 
Scottish salmon filet with braised lentil 
and leeks, a simple steak or a vegetable 
plate selected from 13 options, it is all 
available. And save room for dessert; the 
Truffles carrot cake is always a good bet. 
Full bar. 

Food: ★ ★ ★ ★ 1/2 
Service: ★ ★ ★ ★ 1/2 

Atmosphere: ★ ★ ★ ★ 1/2 
Reviewed November 2014 n 

                            Key to ratings
 ★ ★ ★ ★ ★ Superb
 ★ ★ ★ ★ Noteworthy
 ★ ★ ★ Good

 ★ ★ Fair
 ★ Poor 





NAPLES FLORIDA WEEKLY    www.FloridaWeekly.com WEEK OF AUGUST 27-SEPTEMBER 2, 2015    ARTS & ENTERTAINMENT    C27

Vergina, The Taste You’ll Never Forget
in a Place You’ll Always Remember!

700 Fif th Avenue South, Naples, Florida 34102 · 239.659.7008 · Visit  www.VerginaRestaurant.com For Our Menu

SUNDAY NIGHT SEAL THE DEAL
Clicqout Rose or Clicqout Yellow Label

Veuve $7.5

MARTINI MONDAY
Happy Hour All Night

TWO FOR TUESDAY
On All Ketel One Cocktails

WE OWN THE NIGHT WEDNESDAY
Belvedere Vodka Cocktails $5
Belvedere Vodka Martinis $7.5

REFRESHING THURSDAY
SUMMER SIZZLERS 
Ciroc Peach on the Beach $7.5
Captain Morgan Lime Bite Mojitos $7.5
Nolets Silver Peach Lemonade $7.5
Smirnoff Moscow Mules $7.5

Summer Sizzles at the Bar

Please Drink Responsibly

CUISINE
Fresh tortillas part of Tortilleria La Rancherita’s claim to fame

 The renown that Tortilleria La Ran-
cherita in Bonita Springs has earned for 
its tacos belies the modest setting where 
the staff cranks out thousands of fresh 
tortillas a day. Half grocery/half res-
taurant, Rancherita seats just 30 diners 
— but then, three-quarters of its busi-
ness is takeout, according to owner and 
professionally trained chef Paul Judice. 
Those fresh tortillas are a key compo-
nent of what have been called the best 
tacos in Southwest Florida.

“The fresh, hot corn tortillas certainly 
play an important if not the most impor-
tant role, but the other components need 
to be fresh, loud with flavor and seasoned 
well,” Mr. Judice says. “Fresh corn tortillas 
are the staple and foundation of Mexican 
food, and without them you can’t expect 
anything else to be done right.

“We started in 1999 with fresh corn 
tortillas, a Coke machine and cans of 
jalapenos. Yes, our tortilla machine is big 
and requires a lot of TLC, but she’s well 
worth it. This is what we founded our 
business on.

“On weekdays, we manufacture about 
5,000 corn tortillas and on the weekends 
about 10,000 a day.”

Q: At what point did you find your 
passion for cooking and decide to 
devote your career to it?

A: As a young child, I had great inter-
est and curiosity for food. My father 
specialized in Asian cuisine and grilling. 
My mother was the “commander of the 
kitchen,” knowledgeable “off the cuff” 
to pull anything off, and always experi-
menting with recipes to expose the truth, 
sometimes with sultry star ratings. We 
were the guinea pigs, but it didn’t mat-
ter, because we all knew she tried her 
best and played by the rules. My parents 
offered unfettered access to the kitchen, 
and by high school my passion for food 
was realized. On to Johnson & Wales, 
and the rest is history. 

Q: What have you learned about 
succeeding in the food industry since 
opening in 1999?

A: There was the understanding that 
high standards and quality had to be 
established and implemented from day 
one. Fast-forward almost 16 years and we 

have still held that commitment. It’s also 
been the most challenging. I believe pas-
sion, dedication, hard work and sacrifice 
are all important components of success, 
but more important is applying a bal-
anced approach to what means the most 
to you, leading to happiness.

Q: What role does your wife, Yes-
enia, play in the business?

A: Yesenia has been the heart and soul 
of our restaurant. She has lent uncondi-
tional inspiration and respect to our 
clientele and employees. She’s 
been gifted with presenta-
tion, which encourages 
customers who just 
want to come in for 
one or two items to 
purchase more. She is 
also 100 percent Mexican, 
so you know that the flavors 
that are represented and influ-
enced by the passion and love that she 
brings to the longevity and success of 
this unique dive. 

Q: Did you learn Mexican cooking 
from her?

A: Yesenia inspired me to learn more 
about Mexican cuisine when she made 
me a torta de jamon (grilled Mexican 
ham sandwich). From that day forward, I 
could not resist the bold, loud but simple 
ingredients that this cuisine embraces. I 
also have traveled to Mexico on numer-
ous occasions and read many books 
to gain knowledge and understanding. 

Through trial 
and error, this 
has resulted 

in recipes that I 
believe are delish.

 
Q: I appreciate the 

fact that you don’t top dish-
es with loads of cheddar cheese and 
sour cream like a lot of Americanized 
Mexican restaurants. Do you think 
most Americans understand what 
authentic Mexican food is?

A: People who have traveled to Mex-
ico/Central America or have lived in 
states like Texas, Arizona or Califor-
nia are in the know about how real 
Mexican food should look and taste. 
Unfortunately, too many people — not 
only here locally, but also nationwide 
— haven’t had the pleasure and experi-
ence of enjoying the embodiment of true 

Mexican flavor.
 
Q: The tamales aren’t always avail-

able, though I did enjoy some the last 
time I visited. They were so light but 
had just enough structure to hold 
together. Are they difficult to make?

A: Tamales are certainly a science and 
take time, almost like baking, as it relates 
to the measuring of ingredients, prepa-
ration and cooking. We cook in small 
batches to maximize the freshness of the 
tamale, and at times clientele will walk in 
and order large quantities, which is why 
we don’t always have them available. My 
suggestion would be to call ahead for 
large orders and know that if we’re out, 
we normally will have availability the 
following day.

 
Q: Any plans to expand the menu 

or the business?
A: The menu has just been fine-tuned 

and updated, so there are no major 
changes on the horizon. There are new 
projects pending on franchising the great 
stories that have made us successful. Stay 
tuned!

Q: What do you do when you’re not 
thinking about food, talking about 
food or making food?

A: Stay positive, make a difference, 
take care of myself as best I can and 
spend as much time as possible with my 
three beautiful children.  ■

— Email food and restaurant news to 
cuisine@floridaweekly.com.

drew STERWALD
cuisine@floridaweekly.com

Paul Judice
>> Age: 42
>> Restaurants: Tortilleria La Rancherita 

26751 Old 41 Road, Bonita Springs, 498-
4633 (dine-in/carryout); 5474 Rattlesnake 
Hammock Road, Naples, 417-5611 (carryout 
only); 316 New Market Road W., Immokalee,  
658-2777 (carryout only); 4960 Golden Gate 
Parkway, Naples, 331-7220 (carryout only)

>> Hometown: Wendell Depot, Mass.
>> Culinary education: Culinary arts program, 

Franklin County Vocational Technical School, 
Turners Falls, Mass.; Johnson & Wales Uni-
versity, Providence, R.I.

>> Previous restaurant experience: The 
Ritz-Carlton Beach Resort, Naples; Marriott 
Marco Beach Resort, Marco Island. 

VANDY MAJOR / FLORIDA WEEKLY

Chef Porfirio Guebarra runs the tortilla machine while Chef Paul Judice shows off the finished 
product at Tortilleria La Rancherita. 

Monica Mendoza works in the kitchen and      
            the dining room. 
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FORT  MYERS
14125 S. Tamiami Trail
Fort Myers, FL 33912

239.690.9844

SAN IBEL
1025 Periwinkle Way
Sanibel, FL 33957

239.579.0412

NAPLES
5015 Tamiami Trail N.

Naples, FL 34103
239.263.0580

SARASOTA  (Coming Soon)
8001 S. Tamiami Trail
Sarasota, FL 34231

941.556.0501

$1699
CR LAINE’S BEST 

SELLING SOFA 
WAS $2549

    NOW ONLY

70% OFF select 
itemsFLOOR SAMPLE SALE up

to

FINGER LAKES KING BED

SALE $3477 
REG PRICE: $5759

— Limited Quantities Available —
$1777

Closeout Price

CARACOLE STARLIGHT 
– KING BED –

REG $3959

SALECLOSEOUT

PATIO CLOSEOUT

  70% OFF $1477

MAKE AN 
ENTRANCE 

CHEST

RETAIL

$2649.95

CLOSEOUT PRICE

UP
TO



WEEKLY 9 OFFICES SERVING ALL OF SOUTHWEST FLORIDA

      CALL US TODAY! 1.866.657.2300

Sunday Open Houses  Open 1-4pm*
Visit www.c21sunbelt.com to view ALL open houses with photos!

*UNLESS OTHERWISE NOTED

VISIT WWW.C21SUNBELT.COM TO VIEW ALL AVAILABLE LISTINGS!

Preserve At Corkscrew, Single Family Home
The 3 bedroom plus den with 2.5 bathroom property
offers 2377 sqft of living space. $619,995
1-866-657-2300 800BS043145.

OPEN SUN
1-4PM

ESTERO

Stunning Gulf Access Pool Home
Gorgeous entry way leading to large great room with 15'
high ceiling's, crown molding, tile floors, solar tinted win-
dows. $549,000
1-866-657-2300 800CC029463.

OPEN SUN
1-4PM

CAPE CORAL

You will Enjoy the Relaxed Atmosphere
Pristine 3/2, 18 month old home in Bonita Lakes natural
gas community with extensive options. A must see!

$548,995
1-866-657-2300 800BS019246.

OPEN SUN
1-4PM

BONITA SPRINGS

SW Cape - Gulf Access/No Bridges
4 bed/4 bath totally remodeled! Newer tile roof, flooring
and pool/spa resurfaced. Medallion cabinets and granite.

$509,900
1-866-657-2300 800CC039460.

CAPE CORAL

Southern Exposure, Gulf Access Pool Home
Southern exposure gulf access pool home with 3 bed-
rooms plus den, located in SW Cape Coral off Surfside
Blvd. $469,000
1-866-657-2300 800CC044688.

OPEN SUN
1-4PM

CAPE CORAL

Beautiful Gulf Access Home For Sale!!
Gorgeous gulf access home on almost a half an acre with
breathtaking views of the 250+ ft wide intersecting canal!

$448,000
1-866-657-2300 800CC018851.

CAPE CORAL

Gulf Access with Spectacular Sunsets
Beautifully maintained 3/2 pool home with 3+ car garage
and workshop. Views down intersecting canals.

$430,000
1-866-657-2300 800CC044230.

CAPE CORAL

SW Waterfront Gulf Accessible Pool Home
Owner selected Oyster Bay to construct this higher-end
open floor design in 2004 with several builder upgrades.

$429,900
1-866-657-2300 800CC000937.

CAPE CORAL

Gated Community Close to Beaches
Relax out on the oversized lanai and pool area.  This
immaculate 3 bedroom 2 bath home is finished in neutral
colors. $425,000
1-866-657-2300 800FM033181.

OPEN SUN
1-4PM

FORT MYERS

Fabulous Home Make it Yours
Immaculate contemporary home inside and out.  Fantastic
view of the lake and golf course. Tropical landscaping.

$419,900
1-866-657-2300 800FM043604.

OPEN SUN
1-4PM

FORT MYERS

Waterfront Gulf Access Bokeelia
Well maintained 3 bed 2 bath, custom built in 1990,
unique property extends to the other side of the street as
well. $395,000
1-866-657-2300 800PI036558.

BOKEELIA

Belle Largo Estero
Spacious St Regis model in a gated community.

$378,900
1-866-657-2300 800FM000363.

ESTERO

Gulf Access Waterfront
2/2 home on deep water canal with gulf access on a large
lot, second floor has large master bedroom & bath.

$359,900
1-866-657-2300 800PI045930.

ST. JAMES CITY

Waterways 3 Bedroom Lakefront Beauty
3 bedroom/2 bathroom/3 car garage. Hurricane
shutters/heated pool/gorgeous long lake view. Tile
throughout the home. $359,000
1-866-657-2300 800NA016460.

NAPLES

Kelly Greens Lake View Single Family Home
Upgraded St Charles style single family home in Kelly
Greens Golf and Country Club-a gated bundled golf com-
munity. $352,000
1-866-657-2300 800FM029748.

FORT MYERS

Exceptional Lakefront Home On Alhambra Lake
3 bedrooms, 2 bath home built by Villa Homes.  Granite
counters, stainless steel counters, large lanai, screened
pool. $349,900
1-866-657-2300 800CC055303.

CAPE CORAL

Gorgeous Home in Heron Creek
This immaculately maintained 3/2/2 custom pool home is
located in a gated, golf course community. $349,900
1-866-657-2300 800CH210850.

NORTH PORT

Beautiful Gulf Access Pool Home
Elegant gulf access home perfect for entertaining. Large
open floor plan with vaulted ceilings, large kitchen.

$349,000
1-866-657-2300 800CC064066.

CAPE CORAL

Gated Island Acres
Beautiful 3 bedroom 2 bath pool home in exclusive gate
community, formal dining, living and family rooms, private
lake . $349,000
1-866-657-2300 800PI044190.

ST. JAMES CITY

Waterfront - 3 Car Garage - Southern Exposure
Enjoy this large 3/2 home w/den which could be a 4th
bedroom. Beautiful heated pool & spacious lanai. A must
see! $345,900
1-866-657-2300 800CC034172.

CAPE CORAL

AUGUST 26TH 2015
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Call 866-657-2300

Gorgeous Danforth Lakes
A beautiful 4 bed/2.5 bath/2 car garage + den/2 story
home is waiting for you!!   2918 sq. ft. of natural light &
bright. $339,900
1-866-657-2300 800FM032031.

FORT MYERS

Whiskey Creek Waterfront Pool Home
Welcome to the sweet spot!  3 bed/2 bath/2 car garage -
vaulted cage over pool - lanai area!  1917 sq. ft. of luxury.

$329,900
1-866-657-2300 800FM040215.

FORT MYERS

Catalina Isles Living
Beautiful home in Catalina Isles. 4 bedroom, 3 bath, 2
story home. New paint, carpet and fixtures. $324,900
1-866-657-2300 800CC045659.

FORT MYERS

Famous Shell House in Bokeelia
Terrazzo floors, 1 bed, 1 bath upstairs with living area,
kitchen and screened porch. Downstairs 1 bed, 1 bath,
patio. $319,000
1-866-657-2300 800PI031167.

BOKEELIA

Beautiful Gem very near Cape Harbour
Stunning views to your heated pool with pocket sliders.
New kitchen, roof, fence, and more. $305,000
1-866-657-2300 800CC030713.

CAPE CORAL

Stunning 3 Bed 3 Bath 3 Car Garage
3288 sq ft under air, 2 story custom home in Punta Gorda.

$299,990
1-866-657-2300 800CH213984.

PUNTA GORDA

Beautiful 4/3/2 Located in Panther Trace
Beautiful David Weekly built 4 bed/3 bath property located
in the desirable Newberry Village of Panther Trace.

$298,000
1-866-657-2300 800LE040854.

RIVERVIEW

Direct Access! Beautiful Canal Front Home
You have to see this 3 bed/2 bath pool home located in a
quiet neighborhood of North Ft Myers! Boat dock/lift
installed. $290,000
1-866-657-2300 800LE040067.

NORTH FORT MYERS

Located in Desirable Gated Community
Great four bed /two bath home in desirable Silverlakes in
Gateway. Eat in kitchen, formal dining & living room.

$274,900
1-866-657-2300 800FM038140.

FORT MYERS

Waterfront Home with West Exposure
Kayak or boat to 7 lakes. Spectacular sunsets from your
pool or dock. City utilities are in. $269,900
1-866-657-2300 800CC036987.

CAPE CORAL

Pineland Area of Bokeelia.
Absolutely gorgeous 3 bedroom/2 bath home completely
furnished, turnkey, community pool, lovely furnishings.

$259,000
1-866-657-2300 800PI039286.

BOKEELIA

Spacious 5 Bedroom Executive Home
Large single family home located in the sought after Coral
Lakes subdivision with so many amenities to enjoy!

$249,900
1-866-657-2300 800CC033084.

CAPE CORAL

Gulf Access Convenient Cape Coral Location
Gulf Access, 1 bridge to river, 3/2 split floor plan, well
maintained, roof 2010, great location near  Mid-Point
bridge. $239,900
1-866-657-2300 800FM029160.

CAPE CORAL

Beautiful 4 Bed Pool Home in Varsity Lakes
Owning this pool home is anyone's dream. Large spacious
home with screened pool enclosure is waiting for you.

$239,000
1-866-657-2300 800LE034338.

LEHIGH ACRES

2nd Floor Veranda 2/2
Championship golf 3.5 miles from the beach. $220,000
1-866-657-2300 800FM043704.

FORT MYERS

1 Acre on Shady Pine Lane!
Lovely 2 bedroom 2 bath inside laundry, family room and
office with separate entrance. pond, fenced, small horse
stall. $205,000
1-866-657-2300 800PI037600.

BOKEELIA

Spectacular Golf Course/Lake Views
3/2. Private keyed entry to building, elevator & 2 private
screened lanais. Secure storage area inside building.

$200,000
1-866-657-2300 800NA028638.

NAPLES

Beautiful 3/3/2 + Den w/Adjoining Lot in Labelle
This large home features Spanish style offers 3/3/2 w/pri-
vate bathroom, enclosed terrace, den/study large open
kitchen. $199,900
1-866-657-2300 800LE031651.

LABELLE

Custom Built Pool Home on 1/2 Acre
Home offers heated pool under screen,  inside has a large
living area that will not disappoint. Has home generator.

$199,900
1-866-657-2300 800LE054726.

LEHIGH ACRES

Lakefront 3/2/2 Pool Home w/Spa
Over 2000 sq ft of living area, a fishing pier to relax or
watch the beautiful view of the lake. $194,900
1-866-657-2300 800CH203224.

PORT CHARLOTTE

Attention Boaters!! You’ve Just Found Paradise
Sunnybrook Harbour waterfront condo community sits on
the beautiful Bimini Basin. $189,000
1-866-657-2300 800CC005518.

CAPE CORAL

3 Bedroom + Den Pool Home
Newer home just waiting for family to call it home. Quick
closing. Make an appointment today! You won't be disap-
pointed. $187,000
1-866-657-2300 800CC045430.

CAPE CORAL

Legends Golf Community, Bundled Golf & Social
Legends Golf & CC in Ft. Myers is a golfers paradise! Built
from '99-'05 by Lennar Homes. 18 hole Championship
course. $185,995
1-866-657-2300 800BS026907.

OPEN SUN
1-4PM

FORT MYERS

Beautiful 3/2 Pool Home
3/2 Pool Home in Lakewood Terrace on quiet cul-de-sac &
with view of Lake Camille, adjoining lot for sale by same
owner. $179,900
1-866-657-2300 800LE044827.

LEHIGH ACRES
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Recently Renovated Desirable Gator Circle Area
Beautiful home with a brand new kitchen with granite
counters and back splash, new slate appliances.

$179,900
1-866-657-2300 800CC038641.

CAPE CORAL

Spacious Salt Water Pool Home 3 Bed 2 Bath
Spacious pool home is waiting for its new owners. Has
formal living & dining room, kitchen overlooking family
room. $179,500
1-866-657-2300 800LE045562.

LEHIGH ACRES

Concordia Condo With Garage
This spacious second floor condo has large floor plan.
Three bedroom, laundry room, and 2 car side by inside
garage. $175,000
1-866-657-2300 800CC030075.

CAPE CORAL

One Owner, Built in 1992
3 bed, 2 bath, solar heated pool, tile floors thru-out, wood
laminate in bedrooms. Storage shed in backyard.

$175,000
1-866-657-2300 800CH213314.

NORTH PORT

Ground Floor - Riverbend Golf & Boating Community
This feels more like a house w/1500+ sq ft! There is plen-
ty of room for family & friends 2/2! $174,900
1-866-657-2300 800CC021681.

NORTH FORT MYERS

Ready to Move in Pool Home in San Carlos
Looking for a great 3 bedroom 2 bathroom pool home in
San Carlos? This house has everything you need to enjoy
SWFL. $174,000
1-866-657-2300 800LE045274.

FORT MYERS

Move in Ready 3/2 Condo!
Newer appliances, breakfast bar and cathedral ceilings.
Great community with nice amenities. One car garage.
Wow! $169,900
1-866-657-2300 800BS032107.

BONITA SPRINGS

Minutes to Venice Beach & Golf Course
3 bathroom 2 bath 1 car garage, split plan home with
large living room & dining room. Spacious lanai.

$169,000
1-866-657-2300 800CH209790.

VENICE

Gorgeous Community Pool
Excellent community area, 2/2/2 In Port Charlotte the
Heritage Oak Park. $166,900
1-866-657-2300 800CH53782.

PORT CHARLOTTE

Cozy 3/2 in Quiet & Convenient Neighborhood
Beautiful 3/2 in quiet neighborhood with library across
street. Custom molding, many upgrades! $159,900
1-866-657-2300 800CC031868.

CAPE CORAL

Flamingo Bay!
Great get away, end of the canal location, great enclosed
porch, cement dock and lift, community pool and club-
house. $159,000
1-866-657-2300 800PI054159.

ST. JAMES CITY

Bokeelia 2/2
Neat & clean 2 bedroom 2 bath home in Bokeelia.
Spacious living room, kitchen and florida room.

$159,000
1-866-657-2300 800PI064563.

BOKEELIA

2/2 Gulf Access Condo
Well maintained 6 unit complex on 200' Rubicon Canal.
New interior paint & flooring. $157,500
1-866-657-2300 800CC042119.

CAPE CORAL

Centrally Located SW 3/2 Pool Home
Centrally located SW 3/2 pool home.  Recently updated
with tile floors in main living areas, new kitchen and much
more! $154,900
1-866-657-2300 800CC041307.

CAPE CORAL

3/2/2 Beautiful - Located near Central Lehigh
This beautiful home located just outside of central Lehigh
is a 3 bed bath 2 car garage. Home offers a large open
kitchen. $150,000
1-866-657-2300 800LE040861.

LEHIGH ACRES

Estate Sale-As Is. Golf/Lake Views from 4th Floor
Dated but priced accordingly. Lower unit has been modi-
fied from original 3 bedroom plan to 2 bedroom. Utility
room, elevator. $145,000
1-866-657-2300 800CC044282.

FORT MYERS

Single Family Home in Bonita Springs
Near downtown Bonita. Well maintained with outdoor fea-
tures. Enjoy living in this quiet neighborhood. $139,995
1-866-657-2300 800BS043163.

BONITA SPRINGS

2/2 Condo
Recently updated 2/2 condo - Hurricane glass throughout.
Two resort style pools. Tennis courts. Water views.

$139,900
1-866-657-2300 800FM033148.

NAPLES

Affordable 55+ Condo with Gulf Access!
2 bedroom 2 bath condo, remodeled throughout!
Amenities include charming marina, clubhouse, tiki bar,
community pool! $134,900
1-866-657-2300 800FM040964.

FORT MYERS

2 Bed 2 Bath In Berkshire Village-Furnished
View of the clubhouse and pool area from your lanai.
Minutes to downtown Naples and all the amenities Naples
has to offer. $133,000
1-866-657-2300 800NA045549.

NAPLES

2 Bedroom 2 Bathroom Villa Home
Charming 2/2 villa home with enclosed sunroom.
Conveniently located to downtown & beaches, shopping &
parks. $128,000
1-866-657-2300 800NA033425.

NAPLES

Triplex Fully Rented
Triplex fully rented. Concrete block with stucco siding and
tiled roof.  Separate meters for each unit $119,000
1-866-657-2300 800BS057962.

FORT MYERS
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2 Bed/2.5 Bath Townhouse-Convenient Location
Well kept community of Cypress Landings is close to
shopping. $118,900
1-866-657-2300 800FM026539.

FORT MYERS

Beautiful 1 Bed, 1 Bath With A Loft
Located in the quiet neighborhood of Concordia. This unit
features granite counter-tops in the kitchen and bathroom.

$117,700
1-866-657-2300 800CC066117.

CAPE CORAL

Sail Boat Water-Retirement Heaven!
Charming, well maintained mobile home on 2 corner lots.
Furnished, move-in ready! $99,900
1-866-657-2300 800CH213800.

PORT CHARLOTTE

Whiskey Creek Condo
Super clean 2 bedroom 2 bath, 3rd floor condo with
Elevator access! End unit. $84,900
1-866-657-2300 800FM039405.

FORT MYERS

Walk to Everything Manufactured Home
Two bed two bath, large two car garage, close to all shop-
ping, walking distance to everything. $79,900
1-866-657-2300 800PI011654.

ST. JAMES CITY

Winkler Ave Area Condo
Freshly painted 2 bedroom 2 bath condo in a convenient
area close to the corner of Winkler and Metro. $67,850
1-866-657-2300 800FM003985.

FORT MYERS

Nice
Sellers open to all offers, Very motivated. $65,000
1-866-657-2300 800FM036622.

IMMOKALEE

2nd Floor Condo in Vel Gardens
Nicely maintained 55+ Community. Inside Washer & Dryer.
Newer hot water tank. Close to everything! $59,900
1-866-657-2300 800CH212949.

PORT CHARLOTTE

Stunning Canal Home
Breathtaking views of the bay! Watch sea life & shrimp
boats!  Superb location. Open floor plan. $1,800,000
1-866-657-2300 800FM032841.

FORT MYERS

Cape Coral Riverfront
Simply the best! Gorgeous Riverfront home. The best of
everything in this wide open floor plan. $1,750,000
1-866-657-2300 800FM024728.

CAPE CORAL

Key West Style Riverfront Estate
Custom built home. Boasts crown molding, wood trim,
wainscoting plantation shutters and more. 2nd floor mas-
ter. $1,699,000
1-866-657-2300 800CC058253.

NORTH FORT MYERS

Elite Estate Home in Tranquil Country
Setting
Come explore this hidden gem on 10.6 perfectly mani-
cured waterfront grounds. $1,195,000
1-866-657-2300 800CC039318.

CAPE CORAL

Riverfront
Boat lift & Dock. Heated pool & spa. 2 story 3 bedroom 3
bath 2 car garage $1,095,000
1-866-657-2300 800FM068880.

CAPE CORAL

Custom Built
Over 3400 sq. ft. gulf access home with private media
room. 3 bed & 3 bath with all top of the line features.

$895,000
1-866-657-2300 800CC038451.

CAPE CORAL

10 Acres On Caloosahatchee River
Scenic river views. Deep water protected boat dockage.
For horse lovers there is a 2 stall barn with tack room.

$860,000
1-866-657-2300 800CC024756.

FORT MYERS

Stunning High-End Gulf Access Home
This 3000 sq ft home has it all. Beautiful spacious kitchen
with granite counter tops and island. $749,000
1-866-657-2300 800CC028472.

CAPE CORAL

McGregor Reserve Custom Home
5 bedroom custom home with 4 full baths, 2 half baths,
chefs kitchen, lake front views, pool, wood burning fire-
place. $675,000
1-866-657-2300 800PI028165.

FORT MYERS

Gulf Access 5 Bedroom 4 Bath Home
Plantation shutters throughout, wood & tile gourmet island
granite kitchen with stainless appliances. $675,000
1-866-657-2300 800CC400353.

CAPE CORAL

Live on the Golf Course
Spectacular Views of the Golf Course and Sunsets! Large
Island Kitchen with wood cabinets, granite counter tops &
more $559,000
1-866-657-2300 800CC023340.

FORT MYERS

Waterfront Paradise!! Deep Water Direct Gulf Access
Stunning views of Matlacha Pass from almost every room
of the house. $535,000
1-866-657-2300 800CC016819.

OPEN SUN
1-4PM

MATLACHA


