
It’s growing season at the Garden

SEE GARDEN, A14 

BY DON MANLEY
Florida Weekly Correspondent

Brian Holley’s excitement is unmis-
takable as he discusses the new and 
improved Naples Botanical Garden that 
is rising from the ground and just months 
away from opening to the public.

“It’s all about creating a better visitor 
experience,” says Mr. Holley, the facility’s 
executive director.

Naples Botanical Garden is undergo-
ing a complete $15 million facelift that 
includes:

■ Improvements and additions to its 
garden spaces

■ The 10,000-square-foot Eleanor and 
Nicholas Chabraja Visitor Center

■ The Fogg Café, with indoor seating

LOOMING CRISIS

MORE CHILDREN ARE ENTERING THE CHILD 
welfare system. More foster parents are 
needed to love these children as their own, 
then let them go. 

The Florida Department of Children 
and Families has shied away from remov-
ing children from their homes, acting 
under the philosophy of family preserva-
tion. Protecting families has led to the 
death of 477 children in six years, investi-
gations show.

SEE PARENTS, A8 

BY THE NUMBERS

477

1,125

30,000

$429

Number of 
children who 
died in six years 
while under the 
care of DCF, the 
state’s child 
welfare system.

Number of 
children in 
Florida’s 
dependency 
system. 10,000 
in foster 
placements.

What foster 
parents are 
paid monthly 
for children up 
to age 5. 

Foster homes 
that closed this 
year; many 
cite burnout.

Florida welfare officials and 
child advocates expect a 
surge of children to flood 
strained state system

BY ATHENA PONUSHIS
aponushis@fl oridaweekly.com

 “It is unbelievable the 
way (the system) treats 

these foster parents. 
They are not allowed to 
advocate, they are not 
allowed to make noise 

and they’re 
the ones 

who know 
the children 

the best.”
— Barbara Boslow, child 

advocacy coordinator for the 
Guardian ad Litem Program in 

Palm Beach County

▲ Scott and Carrie Maulsby, 
who have fostered seven 
children in three years, stock 
diapers, clothing and other 
suppplies. 
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Looking toward the new visitor center.
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GUEST COMMENTARY 
Refighting a Civil War battle

Some observers of the Byzantine 
political doings in Tallahassee call 
it the “Second Battle of Olustee,” 
although this latest engagement was 
waged not in the bloody piney woods 
of Baker County but rather in the 
depressingly antiseptic committee 
rooms and shadowy nooks of the 
Florida State Capitol. Unlike the ini-
tial confrontation 150 years ago, the 
Yankees prevailed over the Rebels 
this time around. 

Olustee resonates mostly with 
students of the Civil War, but this 
smudge of a place near Jacksonville 
is more than a battle site; it is an apt 
metaphor for the political and cul-
tural fissures that underlie modern 
Florida.

The clash at Olustee in 1864 rep-
resented grave political and military 
miscalculations by Abraham Lin-
coln and his generals. The president 
believed that Florida’s electoral votes 
might prove crucial in the upcoming 
election. His military advisers urged 
him on, saying Floridians were eager 
to rejoin the Union and that the state 
was lightly defended. Lincoln and his 
commanders were dead wrong, and it 

was against this backdrop of flawed 
assumptions that the Battle of Olustee 
was joined on Feb. 20, 1864. It proved 
to be Florida’s largest and most sig-
nificant Civil War engagement.

The fighting was brief — five hours 
— but extraordinarily savage. The 
North sent some 5,500 troops into 
battle and suffered a staggering 34 
percent casualty rate, which included 
203 killed, 1,152 wounded and 506 
either missing or captured. A third of 
the northern casualties were African 
Americans, including soldiers from 
the celebrated 54th Massachusetts 
Regiment, one of the military’s first 
black units. 

The victorious Rebels had a force 
of about 5,000 men and tallied 99 
killed, 847 wounded and six captured 
or missing — a casualty rate of 19 
percent.

In the intervening years, memorials 
honoring Confederate soldiers were 
placed at what is now the Olustee 
Battlefield Historic State Park. Last 
year, the Sons of Union Veterans 
of the Civil War asked state parks 
officials for permission to erect an 
obelisk commemorating Union sol-
diers. Parks overseers seemed to view 
the entreaty with favor, thus leading 
to the opening salvos of the Second 
Battle of Olustee.

Groups dedicated to the veneration 
of Confederate soldiers vehement-
ly protested the proposed obelisk, 
depicting northern forces as pillagers 

and rapists. Leading the Rebel charge 
was Republican State Rep. Dennis 
Baxley, a 61-year-old undertaker from 
Ocala. Rep. Baxley, best known as 
the sponsor of the state’s infamous 
“stand-your-ground” law, jumped 
into the Olustee fray with customary 
gusto. He introduced legislation early 
this year that would strip parks offi-
cials of their authority to approve his-
toric markers that occasioned contro-
versy. Instead, Rep. Baxley proposed 
that the Florida Cabinet — hardly a 
bastion of enlightenment — should be 
the final arbiter.

At a public hearing in Lake City, 
an energized throng whooped and 
hollered, waved a Confederate battle 
flag and sang Dixie. Rep. Baxley, who 
is a member of the Sons of Confeder-
ate Veterans, was present, and he was 
treated as Stonewall Jackson incar-
nate.

Rep. Baxley’s bill limped out of 
the House Agriculture and Natural 
Resources Subcommittee in April on 
a 7-6 vote. The seven affirmative votes 
were cast by Republicans — including 
Matt Caldwell of Lehigh Acres and 
Patrick Rooney Jr. of Palm Beach Gar-
dens. Ultimately, the bill died a quiet 
and largely unlamented death in the 
House Government Operations Sub-
committee, thereby keeping alive the 
possibility of a Union marker.

The larger point to this absurd, 
embarrassing and pointless fuss is 
plain: Some of Florida’s political lead-

ers refuse to acknowledge that the 
state is, in essence, Balkanized. Much 
of South Florida is an ethnic gumbo 
— parts of which resemble Bogo-
ta, Port-au-Prince, Havana, Tel Aviv, 
the Bronx and Park Avenue. From 
Southwest Florida to Central Florida, 
stolid Midwestern conservatism is 
the order. North Florida and the Pan-
handle are mere extensions of South 
Alabama and South Georgia, and it 
is to this narrow — and sometimes 
reactionary — demographic that Rep. 
Baxley is beholden.

I have skin — or, more appropriate-
ly, “kin” — in this Olustee dustup. My 
great-grandfather, William Dawson 
Cornwell (known as “Capt. Billy”), 
was among the Confederates felled 
that day. His critical chest wound 
never healed, and it led to the pneu-
monia that killed him years later.

Billy would not favor the obelisk, 
and that is understandable, I think.

Billy’s long gone. I am not, and I 
have the luxury of time and reflec-
tion.

I say the Union obelisk is a mighty 
fine idea.

After 150 years, “Stonewall” Baxley 
and his blustering band should grasp 
that brave men on both sides fought 
and died at Olustee. From my per-
spective, they were neither North nor 
South, black nor white.

They were Americans — every last 
one of them. ■
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bill CORNWELL
Special to Florida Weekly
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GUEST OPINION
Radical Islamists and political correctness 

BY STEVE DEFILLIPPO
Special to Florida Weekly

I am encouraged to read and see some 
good journalism on subjects important to 
Americans from the think tanks and their 
scholars. They are unbounded by a hier-
archy that would otherwise control their 
studies, findings and reports. They call it 
as they see it from their in-depth research, 
personal experiences; and political correct-
ness “be damned”! 

A panel discussion took place recently 
on C-SPAN titled “Combating Al-Qaeda” 
that provided an interesting analysis of the 
radical Muslim/Islamic world. 

The researchers postulate that the radi-
cal Islamists’ primary cause is that they are 
after world domination of Muslims. The 
radicals want to dictate their interpretation 
of the Islamic religion and implement Shar-
ia Law as the foundation of their agenda. 

One key point that was made is that 99 
percent of their funded efforts go toward 
that primary cause and only 1 percent 
against the Western world — the U.S. in 
particular. Why? These radicals will get 
attention and financial support by render-
ing havoc with the West, whose people 
are deemed decadent and non-believers of 
Islam. 

With these funds they can grow and 
recruit an allegiance to their radical cause, 
allowing them to achieve their primary 
goal, which is to take over the Muslim 
world and obtain land to build a country 
of followers to achieve all their objectives. 
Second, they want to destroy the influence 
of the West on their religious beliefs. 

The clarity of the panel explains why so 
much violence is thrust upon other Mus-

lims. What was so interesting was that al 
Qaeda, per se, is no longer the leader in 
this radical movement. Rather, that move-
ment has been fractured and fragmented 
into various Jihadist groups with names like 
ISIS, the Old Guard al Qaeda and various 
and numerous insurgents all looking for 
power to lead the primary cause. The more 
terror and violence each group reigns on 
the West, the stronger they get by attracting 
money and recruits. It has become a fight 
for power among these groups to lead the 
cause for world domination of the Muslims. 
It is tantamount to a religious civil war. 

So what then should the West do since 
the Islamist radicals have proclaimed war 
on the West? We need to rethink our defen-
sive and our offensive because we are up 
against an army of people who are “invis-
ible.” No country, no uniforms, no respect 
for life and they use weapons that no 
one could have imagined: suicide bombers, 
including women and even children. 

My view is to continue with some cur-
rent effective tactics to succeed in winning 
this war with the Jihadists, which includes 
a combined effort with our Western allies: 

1. Financial restrictions; follow their 
money and control it. 

2. Monitor their communications, and 
counter them. 

3. Impose economic sanctions on coun-
tries that protect Jihadists. 

4. Beef up cyber security and plan a 
cyber-counter attack. 

5. Monitor creation of weapons of mass 
destruction but act against them decisively. 

6. Continue other counter intelligence 
efforts that have been effective. 

Implement a strategy to include: 
1. Securing our borders, north and south. 

2. Creating an energy independent U.S. 
3. Developing a military plan for a covert 

operation using whatever means neces-
sary to eliminate and focus on the radical 
leaders.  

4. Solicit Muslims to educate those who 
are ill-informed and blindly follow those 
mullahs who preach extremism about the 
Koran. 

5. If the Muslim/Islamic people are not 
part of the solution, then they are part of 
the problem. Their apathy could be con-
strued as being our enemy and dealt with 
accordingly. Are they disguised civilians 
who are suicide bombers? 

The Jihadist war on the West is guerrilla 
warfare, unlike the world wars. Remember, 
two bombs ended the war with Japan in 
days. It was not popular but it saved thou-
sands of lives. 

To the politically correct, this may seem 
harsh, but one must understand that the 
terms of a war are dictated by the side that 
has the least amount of morals and com-
passion for human life. 

I am not in favor of conventional “boots 
on the ground” where our young military 
men and women continue to sacrifice so 
much. The Islamist struggle is never end-
ing because its roots lie deep in a religious 
fervor that cannot be fully understood by 
the West. 

It seems to me that a bold strategy may 
be to allow their civil wars to continue 
until they learn to live in peace with one 
another or they get their land and coun-
try. If at that time they still pursue the 
West, then at least we have an enemy that 
becomes more visible, and easier. ■

OPINION
Overcoming the media blockade in Gaza

According to the United Nations, one 
child has been killed in Gaza every hour 
for the past two days. Overall, the Israeli 
military has killed close to 700 Palestinians, 
the vast majority civilians, since the assault 
on Gaza began more than two weeks ago. 
Details of the slaughter make their way into 
the world’s media, with horrific accounts 
of children killed on the beach, of hos-
pital intensive-care units bombed, of first 
responders, searching for wounded amid the 
rubble, killed by Israeli sniper fire. Armed 
resistance groups in Gaza, most notably that 
of the area’s elected government, Hamas, 
have fired thousands of crude rockets that 
have killed two in Israel. Since Israel began 
its land invasion of Gaza, more than 30 Israe-
li soldiers have been killed.  One of the great-
est challenges in understanding the situation 
in Israel and the occupied Palestinian ter-
ritories is getting reliable information. This 
latest assault on Gaza reaffirms the key role 
played by the U.S. media in maintaining the 
information blockade. It also highlights the 
increasing importance of pressure applied 
by social networks.

One headline said it all: “Missile at Beach-
side Gaza Cafe Finds Patrons Poised for 
World Cup.” That was The New York Times, 
referring to a missile strike in Gaza that 
killed at least eight people on the beach in 
the town of Khan Younis. Ali Abunimah, a 
prominent Palestinian-American journalist 
who co-founded the website The Electronic 

Intifada, mockingly tweeted: “Israeli missile 
stops by Gaza cafe for a drink and dialogue 
with its Palestinian friends.” The odd, passive 
phrasing of the original headline became the 
subject of a global social-media firestorm. 
This wasn’t the first time in this latest attack 
on Gaza that a major news organization got 
a black eye. On July 16, NBC reporter Ayman 
Mohyeldin witnessed an Israeli strike on a 
Gaza beach that killed four young boys who 
were playing soccer. After the deadly strike, 
Mohyeldin’s graphic tweets alerted the world 
to the breaking news: “4 Palestinian kids 
killed in a single Israeli airstrike. Minutes 
before they were killed by our hotel, I was 
kicking a ball with them #gaza.” He tweeted 
their names and ages:
1) Ahed Atef Bakr 10 yrs old
2) Zakaria Ahed Bakr 10 yrs old
3) Mohamed Ramez Bakr 11 yrs old
4) Ismael Mohamed Bakr 9 yrs old”

Mohyeldin raced to the Al-Shifa hospital 
and witnessed members of the Bakr family 
as they learned of the killing of the boys. It 
would have been normal for the eyewitness 
to break the story on the “NBC Nightly 
News.” Instead it was journalist Richard 
Engel on the screen reporting from Tel Aviv. 
Pulitzer Prize-winning Glenn Greenwald 
told me on the “Democracy Now!” news 
hour what he learned about NBC’s decision-
making around Mohyeldin after he reported 
on the deaths: “What was really stunning 
was, later that day, after what arguably was 
his biggest or one of his biggest events in 
his journalism career, where he really made 
a huge impact on having the world under-
stand what’s happening in Gaza, they not 
only blocked him from appearing on the air 
to talk about it on NBC News, but then they 

told him to leave Gaza immediately.”
Social media lit up in protest, with the 

hashtag #letAymanreport. By Friday night, 
NBC announced that Mohyeldin would be 
back. But back in NBC’s studios, the trouble 
was not over. Rula Jebreal is a Palestinian 
author and political analyst. She has been a 
paid contributor on MSNBC, where, during 
an interview this week, she critiqued that 
cable network’s coverage of Gaza:

“We are disgustingly biased when it 
comes to this issue. Look at how (much) 
airtime (Prime Minister Benjamin) Netan-
yahu and his folks have on air on a daily 
basis, Andrea Mitchell and others. I never 
see one Palestinian being interviewed on 
these same issues.” She tweeted later, “My 
forthcoming TV appearances have been 
canceled! Is there a link between my exposé 
and the cancellation?” While MSNBC host 
Chris Hayes bravely brought her onto his 
show to discuss her critique, she is unsure 
if her contract will be renewed.

Early in this latest assault on Gaza, I 
asked Joshua Hantman, senior adviser to 
Israel’s ambassador to the United States, 
about the mounting death toll, the major-
ity civilian. He chillingly replied: “I’ll be 
honest, the precision is quite outstanding. 
And there is no military in the history of 
the world that has actually used such preci-
sion targets.” The terror and death wreaked 
by the precision of which Hantman boasts 
is made clear, day after day, thanks to the 
work of too few courageous journalists, 
supported by an engaged global citizenry, 
using social networks to overcome tradi-
tional media blockades. ■

— Amy Goodman is the host of “Democ-
racy Now!”
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amy GOODMAN
Special to Florida Weekly
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PROFILES IN PARADISE
Leading the charge for the new Bayshore CAPA center  

Bayshore Cultural and Performing Arts 
has presented programming at various 
locations around town and aspires to its 
own cultural and performing arts center 
that showcases local visual and perform-
ing artists. When completed, the Bayshore 
CAPA center will have a 700-seat theater 
and a separate multi-use facility with a 
black box theater, art studios and gallery, 
rehearsal rooms, classrooms, administra-
tive offices and an outdoor performance 
area. The site of the future center is 37 
acres between Naples Botanical Garden 
and Windstar on Naples Bay.

Leading this major undertaking is J.C. 
“Chick” Heithaus, chairman of the Bay-
shore CAPA board of directors.

I first met Chick in his role as chairman 
of the local SCORE chapter, an organiza-
tion of business leaders who volunteer 
their time to help emerging businesses 
here on the Paradise Coast get to “the 
next level.”

Chick was born and grew up in Cin-
cinnati, Ohio. He graduated from Walnut 
Hills High School, a college preparatory 
school dedicated to classical education. 
Math and Latin were his favorite classes. 
Other than piano lessons from age 7-16, 
he had few formal school-related extra-
curricular activities, but he loved to sing 

in the Mount Washington Presbyterian 
Church high school choir and experiment 
with photography. He started part-time 
work at age 14 in a camera shop, which ate 
up much of his free time, but taught him 
about business. 

He went on to study at the University 
of Cincinnati, the University of Dayton 
and Wright State University focusing, on 
statistics, programming and operations 
research, and then worked for 40 years in 
the food retailing and foodservice equip-
ment industry. Most of that time was in 
international business — sales and mar-
keting plus import/export and licensing. 
“It taught me to respect and enjoy other 
cultures. It was a wonderful experience,” 
he says.

Chick and his company were among the 
first to do business in the immediate post-
Soviet Russia, partnering with Russian 
entrepreneurs to start up a chain of street-
corner pizza kiosks. They also worked 
with Chinese entrepreneurs to open a 
Pizza Hut outlet at Tianenman Square.

As his leadership term with SCORE was 
winding down, a group of CAPA members 
asked for some counseling to sharpen 
their fundraising and partnering presenta-
tions. It wasn’t long before he joined the 
CAPA board.

CAPA is not his first foray into the non-
profit world. During his residence in Fort 
Wayne, Ind., he led the capital campaign 
to build a new radio station for Northern 
Indiana Public Radio. He also served on 
the board for the Kentucky Opera for 
almost 10 years. And for the past 12 years, 
he has served as guardian ad litem in the 

20th District Dependency Court, looking 
out for the needs of more than 100 chil-
dren over that time.

He’s also a licensed therapy dog han-
dler, working with Izzie, his Boston terri-
er-Chihuahua mix, and he plays keyboards 
in a jazz-pop combo.

Chick has been married 42 years to 

Harriet Howard Heithaus, Neapolitan edi-
tor for the Naples Daily News. They have 
a daughter and three sons. ■

— Bob Harden is the producer and host 
of “The Bob Harden Show,” airing from 7- 
8 a.m. weekdays at www.bobharden.com. 
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bobHARDEN
bobharden@hotmail.com

Talking points with Chick Heithaus
Something your 
mom was always 
right about: When 
in doubt, put family 
fi rst.

Something you’ll 
never understand: 
People who work at 
jobs they don’t like.

 
Mentor: The owner 
of the Snap Shop, a small, family-owned business 
in Cincinnati. He hired me when I was 14 to stock 
shelves and dust the goods. I learned a tremen-
dous respect for hard work, going beyond what’s 
requested and simple honesty.

As a kid, what did you want to be when 
you grew up? A television cameraman; I was 
on a live-televised kids program in when I was 
7 and was absolutely enchanted with all the 
technology.

What would you be doing if you weren’t 
doing this? Any of the things I’m involved with 
— Guardian ad Litem, SCORE, Bayshore CAPA 
and my therapy dog work — could easily become 
nearly fulltime. I love them all.

Guilty pleasures: Potato chips and onion dip. 
They’re in my kitchen 20 minutes after I’m on my 
own for a few days. They get dumped out as soon 
as my wife comes home.

Next vacation destination: Uruguay, to visit 
my brother and his wife.

One thing on your bucket list: Seeing 
Bayshore CAPA come to life! 

Skill or talent you wish you had: I’d love 
to be able to sing, to dance and tell compelling 
stories.

Advice for your grandkids: Put off growing 
up as long as possible.

Something that makes you laugh: 
Pretentious people.

Something that makes you cringe: 
Hearing the language mangled.

Last books you read: “Operation Paperclip” 
by Annie Jacobsen and “Orphan Train” by 
Christina Baker Kline.

What are you most proud of? Some great 
resolutions I’ve seen as a Guardian ad Litem.

Hidden talent: I’m a closet puppeteer.
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 Only 1 Treatment, 1 Hour, Local Sedation

COSMETO-GYNECOLOGY 
LABIAPLASTY 
VAGINAL TIGHTENING 
LABIAL PUFF
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Naples residents who are interested 
in participating on city boards and com-
mittees can go online to learn about 
vacant seats, apply for them and receive 
correspondence on the status of an 
application.

By shifting board appointment man-
agement into the digital age, the city 
of Naples is aiming to significantly 
improve outreach efforts to recruit new 
board and committee members.

“It makes civic participation easier,” 
City Clerk Patricia Rambosk says. 

“Staff members no longer have to use 
paper to manually track board and com-
mittee position vacancies or in-bound 
citizen applications,” says Tom Spen-
gler, CEO of Granicus, developers of 
the application. “We’ve automated this 
process online from start to finish.”

To access the new system, visit 
naplesgov.com and click on “Boards 
and Committees” on the left side of the 
city’s homepage. ■

U.S. News & World Report has released 
its list of top 25 medical centers in Florida. 
Ranked No. 17 in Florida, the NCH Health-
care System is the only health care system 
in Collier and Lee counties to make the 
list. The report looked at 265 hospitals in 
Florida. 

This is the 25th year 
U.S. News & World 
Report has ranked 
hospitals. The latest 
rankings cover nearly 
5,000 medical centers across the country 
and span 16 medical specialties from can-
cer to urology. 

NCH was ranked “high-performing” in 
five specialties:  orthopedics, gastroenter-
ology and GI surgery, diabetes and endo-
crinology, urology and geriatrics.

U.S. News bases the rankings largely on 
objective data on hospital performance, 
such as patient survival rates and resourc-
es like nurse staffing. Each hospital’s repu-
tation, as determined by a survey of physi-
cian specialists, is also a factor. 

The complete rankings and methodol-
ogy are available at http://health.usnews.
com/best-hospitals. 

With a total of 716 beds, the NCH 
Healthcare System operates the NCH 
Downtown Naples Hospital and NCH 
North Naples Hospital and is an alliance 
of 636 physicians and medical facilities 
in dozens of locations throughout Collier 
County and Southwest Florida. NCH is 
a member of the Mayo Clinic Care Net-
work. For more information, visit www.
NCHmd.org. ■

Civic participation 
just got easier

in city of Naples

NCH listed among
Top 25 hospitals
in Sunshine State

SPECIAL TO FLORIDA WEEKLY_________________________
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Those deaths have provoked change 
— recent legislation directs DCF to shift 
its priority to acting in the best interest 
of the child. 

As fearful as child protective inves-
tigators were to remove children from 
their homes, now they’re scared to let 
them stay.  

Child welfare workers sense a surge 
of children coming, but the increase 

of children that will 
enter the system 
remains unknown. 

Foster child advo-
cate Christina 
Spudeas puts it blunt-
ly: “Are we going to 
see a kneejerk reac-
tion? Absolutely. Are 
we going to bring a 
lot more kids into 

care than we need to? 
I absolutely think that’s going to happen. 
It will, because of heightened fear.”

Leaders of Com-
munity-Based Care 
agencies do not see 
a rise in removals 
as negative, as Larry 
Rein of ChildNet 
says, “If it’s done 
intelligently to make 
children safe it is the 
right and good thing 
to do, but the key is 
that we need to have 
resources to serve those children and 
those families.”

Florida has 4,561 foster homes. This 
past year the state added 1,463 new 
homes, but 1,125 closed, meaning the 
number of new foster parents has essen-
tially been wiped out. Some foster par-
ents decide to adopt and stop fostering. 
Others stop due to burnout. 

Foster parents feel beat up by the sys-
tem. They say they are told to advocate 
for the children, but when they do, they 
are ignored. They fear if they speak up 
too much, their foster children will be 
taken away from them. Sometimes they 
question if reunifications with biologi-
cal parents are made for the good of the 
children or to look good on paper. Many 
foster parents are throwing their hands 
up, surrendering to the system, shutting 
their doors. 

But they do not want to discourage 
potential foster parents, they want to 
recruit them. They want to break pat-
terns and shift generations.

“Being a foster parent has taught me 
about unconditional love. I don’t think I 
ever understood it the right way. It’s the 
act of loving somebody,” Scott Maulsby 
says. “See, a lot of times, people think 
love is an emotion. It’s not.”

It’s an act. And that act broke his heart.
Mr. Maulsby lives in North Palm 

Beach. He and his wife, Carrie, foster 
babies, straight from the neonatal inten-
sive care unit, many withdrawing from 
drugs.

Cameron was not yet 2 months old 
when he came into their care. He was 
given nebulizer treatments, inhaling 
medicine as mist, to treat his asthma. 
He was taking anti-HIV medications to 
prevent his mother’s past from being 
passed on to him. Mom was a prostitute. 
Dad had nine children with three differ-
ent women.

“Foster parents in general, I think it’s 
safe to say, we look at it and we say, I 
can give this child a better home, so you, 
judge, should see that, that I’m a better 
parent than this guy. He’s been in jail, 
he’s a registered sex offender, he’s this, 
he’s that, he killed a man, he shot this 
person, he raped this woman, and I’m a 
better parent than that person, so give 
this child to me,” Mr. Maulsby says, sum-
ming up his past train of thought, but 

having fostered seven children in three 
years, he’s learned, “That’s not fair.”

Cameron lived with the Maulsbys for 
14 months. He was reunified with his 
father. “I’m not going to lie to you. I 
wanted to adopt Cameron,” Mr. Maulsby 
says.

He demonized dad in the beginning. 
When reunification was imminent, it 
dawned on him, he could lift him up, 
support the man who would raise the 
boy he loves.

“Now I’m his biggest fan, so it rehabili-
tated me, too,” Mr. Maulsby says. “I was 
wrong when I was rooting against dad, 
when I was happy that bad things were 
happening to dad. I was wrong to think 
that. Now that I’m on the other end of it, 
the last thing I want is for something bad 
to happen to dad.”

The Maulsbys feel it’s their calling to 
foster, an extension of their faith, to be a 
father to the fatherless. They since have 
been named Cameron’s godparents. 
They see what they’ve done as making a 
“Kingdom impact.” 

“If I can impact a father who has nine 
children, look at the impact that can 

have over the course of the next three 
generations,” Mr. Maulsby says. “You 
think about what you do every day, how 
much of it is really going to matter in 50 
years?” 

“What a blessing that would be to see 
in 100 years, Cameron had some kids 
and maybe even they had some kids 
and things were different because of 14 
months in our home.”

There are more than 30,000 children 
in the state dependency system. Roughly 
10,000 children are in foster placements 
— some in foster homes, some in group 
homes or shelters, some are placed out 
of county, some are separated from their 
siblings.

When he thinks of the incomprehen-
sible swell to come, Mr. Maulsby says, 
“This is like Katrina hit. There’s a tsu-
nami that’s hit.” He cannot understand 
why it’s not the top story on the news 
every night: Not enough homes for chil-
dren. “What else is more important?” he 
asks. “I can’t figure it out. I really can’t.” 

ChildNet, the Community-Based Care 
lead agency for Broward and Palm Beach 
counties, reports that as of July there are 

more than 4,500 children in foster care; 
282 new homes opened this past year 
and 162 closed.

The Children’s Network of Southwest 
Florida, the lead agency for Lee, Char-
lotte, Collier, Glades and Hendry coun-
ties, reports a total of 570 children in 
foster care; 120 new  homes opened and 
72 homes closed.   

Wendy Vernon brings up the prospect 
of foster parenting in every conversa-
tion. She does not miss an opportunity 
to recruit. When she tells people she is a 
foster parent, she says they immediately 
respond, “Oh, I could never do that. I 
could never give the children up.”

This stings her. “Do they think that 
I don’t have a heart? Is that what they 
think?” she says. “It’s because you make 
it about yourself rather than the chil-
dren, and if you’re thinking about how 
you would feel, yeah, you would never 
do it, because it’s heartbreaking.”

Mrs. Vernon wants to dispel the pub-
lic stereotype that foster parents are 
in it for the money. DCF reports foster 
parents are paid $429 a month for chil-
dren up to age 5; paid $440 a month for 
children ages 6 to 12; paid $515 a month 
for children age 13 and older. (Compen-
sation rates are higher for foster parents 
licensed to care for children with thera-
peutic needs). 

“If you do it properly, that money 
doesn’t cover it,” Mrs. Vernon says. 
“What we get we spend on the children. 
When they come to you, most of them 
come with nothing, so that’s a very big 
expense.”

Conversely, she wants to dispel the 
assumption that you have to have money 
to foster. “We don’t have a palace. We 
have an extra room,” she says. 

Mrs. Vernon and her husband Paul 
live in Cape Coral. They came to Flor-
ida from England. In their dining room, 
above a teapot, hangs a plaque that 
reads: “Ask for me and my house, we 
will serve the Lord.” The Vernons have 
fostered 26 children in five years.

Sitting in her dining room, Mrs. Ver-
non opens up, the day after she flew 
to Maine to transition her foster child 
into a pre-adoptive home. They boy had 
lived with her for 20 months. When he 
came to her, he never cried, because at 
2 months old, he had learned nobody 
came when he cried. The Maine fam-
ily adopted his sibling, so they chose 
to adopt the boy. The Vernons Skyped 
with them for months and placed their 
picture at the boy’s bedside.

“It was strange sitting on the plane, 
having sat on two planes with him, 
holding him, then coming away,” Mrs. 
Vernon loses her words, “empty arms.”

Regaining her composure, falling back 
on her mantra, she says, “It’s not about 
me … As much as I could make it about 
me, I could be sitting here crying my 
heart out because I’ve just given a little 
boy away, it’s not about me.”

Mrs. Vernon had four calls for foster 
placements the two days she was in 
Maine.

The Vernons liken foster care to emer-
gent care, triage, recovery time, co-par-
enting with a family in crisis. They ren-
der the rewards of being foster parents 
as seeing a child change, a family heal, 
becoming whole again. 

The Vernons caution that people 
should not foster with an agenda to 
adopt. They are so aligned with the 
goal of reunification, that when it does 
not come to pass, they feel like they’ve 
failed. 

They believe the key to sustaining fos-
ter parents, combatting burnout, is sup-
port, the support of other foster parents 
and the support of the system.  

Barbara Boslow, child advocacy coor-
dinator for the Guardian ad Litem Pro-
gram in Palm Beach County, says she’s 
not seeing support, she’s seeing threats. 

“Constantly. It is unbelievable the way 
(the system) treats these foster par-
ents. They are not allowed to advocate, 
they are not allowed to make noise and 
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Scott and Carrie Maulsby’s daughter plays with their foster son.  
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Wendy and Paul Vernon have fostered 26 children in five years. 
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they’re the ones who know the children 
the best.”

Mr. Boslow finds this upsetting, so 
much time spent trying to recruit foster 
parents, they go through the classes, the 
whole process, they get their license and 
then they stop fostering after their first 
kid. 

“They do it and then they’re out,” Ms. 
Boslow says. “And I do believe, strongly, 
that the system does not give the foster 
parents the respect that they deserve. 
They are not treated as well as they 
should be … I see so much of a clashing 
with these angels, these foster parents 
really are angels, they’re stepping in.”

Ms. Boslow finds herself staring down 
the same misconception over and over 
again: “People think there are a lot of 
foster parents out there, and what I ask 
them is, ‘How many foster parents do you 
know?’ They always say none. I go, ‘Well, 
where do you think they are then?’”

She thinks foster parents would make 
the best advertising, but so many foster 
parents have had so many bad expe-
riences, they’re not saying, “Oh, you 
should do it,” they’re saying, “Don’t do 
it. It’s the worst.” 

“That’s where the attrition comes 
from,” Ms. Boslow says.   

DCF reports the state has an attrition 
rate of around 1,100 foster homes a year, 
and to keep pace with the swell of chil-
dren, the system needs to perpetually 
attract 1,300 to 1,500 new foster homes 
annually.

“I think the system needs to have a 
little sensitivity training on how to deal 
with foster parents,” Ms. Boslow says. 
“Where are you going to put these kids?”

Andrea Cook, a foster mom turned 
adoptive mom living in Orlando, says, 
“I could never foster again, because the 
system beat me up.”

Mrs. Cook and her husband Nathan 
were asked to foster 12-week-old 
Michael for three weeks, at which point 
he would go live with his grandmother. 
Four months later, they were caring for 
his 2½-year-old brother Elijah, too.

Mrs. Cook was taught to stand up for 
the children in her foster licensing class-
es, if something came up that didn’t sit 
well with her, it was worth a discussion, 
so in a meeting with the attorney, case 
manager, Guardian ad Litem and others, 
Mrs. Cook shared that mom had been 
showing up to visitation with this new 
guy. A minor in criminal justice, Mrs. 
Cook looked into it, and she remembers 
telling the respective parties, “He just 
got out of prison for serving a 23-year 
sentence for murder and you guys are 
talking about giving mom unsupervised 
visits with the children and we all know 
that mom didn’t have a vehicle prior to 
this gentleman being in her life and now 
you want to give her unsupervised vis-
its? Common sense tells us he’s going to 
be the one picking up the kids. We don’t 
know anything about him. How is this 
possible? How is this allowed?”

“Everybody in the meeting turned the 
other way. They ignored it,” Mrs. Cook 
says. 

Mom was supposed to take random 
drug tests, but Mrs. Cook says mom told 
her people from the drug rehabilitation 
program would call her up and say, “Hey, 
on Thursday we’ve got to give you a ran-
dom, so meet me at the BP gas station.”

Mom was supposed to take an eight-
hour parenting course, but it took her five 
months and 14 cancellations to finish.

“They want you to speak, but at the 
same time, they threaten you as a foster 
parent that they will remove the chil-
dren,” Mrs. Cook says of the system. She 
spoke up. Reunification did not occur. 
The Cooks adopted the boys. The last 
time Mrs. Cook talked to mom, she had 
two more children, she was living in a 
hotel room with no food, no money, no 
gas and no diapers.

“You convince people to get involved 
in fostering and the system tears you up 
and you can’t do it again,” Mrs. Cook 
says. “If you have a child that comes into 

your home and you are their champion 
and you are their advocate and you are 
loving them like you are supposed to, 
like you love your own child, and then 
the system works the way it does and 
puts these children back in harm … 
you can only take this for so long … If 
we’re asking foster parents to take care 
of these kids and really do it the way it 
should be done, you can’t last.” 

Christina Spudeas, executive direc-
tor of the nonprofit watchdog Florida’s 
Children First, worries about the prolif-
eration of group home facilities as the 
state needs to find more placements for 
foster children. She says group homes 
receive far more money than foster par-
ents, one child in group care costs the 
state approximately $31,000 a year, ver-
sus $6,000 a year for a child in a foster 
home. The state paid foster parents $45 
million last year.

“We see most of our adolescents being 
placed in congregate families, and yet 
they are going to create their own fami-
lies someday,” Ms. Spudeas says. “How 
do they learn to be good parents when 
they have never been part of a family?”

Called “Mama” to Florida Youth 
SHINE, an advocacy group made up of 
former foster youths, Ms. Spudeas hears 
how it was the wish of many foster chil-
dren to stay with their families. “I under-
stand that keeping the family intact, if 
you can keep the children safe, is a won-
derful goal, but the fact of the matter is, 
it started to trump what was in the best 
interest of the children,” she says.

Contemplating the legislative shift in 
priorities from family preservation to 
child safety, Ms. Spudeas anticipates a 
flood of children in need of foster care. 

She muses over the implementation of 
new decision-making methods for child 
protective investigators to better assess 
safety and risk, a methodology some 
suggest will lead to less children in fos-
ter care. “Should there be less that come 
into care? I don’t know. I can’t say that. I 
don’t know. Apparently, 477 should have 
been that weren’t,” she says, referring to 
the Miami Herald investigation of 477 
child deaths that happened under DCF’s 
watch.

Again, Larry Rein, executive director 
of ChildNet, does not see the rise of chil-
dren being removed from their homes 
as negative, as long as resources are in 
place, like a well of foster families. 

Child welfare workers say you can-
not just look at the numbers, ‘We have 
this many foster children to place, we 
have this many foster homes,’ because 
it doesn’t translate. You have to find the 
right fit. 

“Wouldn’t that be a wonderful thing 
if they could do that, but they don’t. 
It’s like, ‘Where’s the bed?’ That’s it. It’s 
not the person, the family, the fit,” Ms. 
Spudeas says. Having the inventory to 
match foster parent and child, “That’s a 
luxury we wish we could have,” she says. 

Looking at DCF July numbers: There 

are 4,561 licensed foster homes in Flor-
ida; 1,776 foster homes are caring for 
more than one child; 1,427 foster homes 
do not have any children placed in them 
at all. 

Mr. Rein cautions those in the system, 
don’t jump for the empty bed, “don’t 
make a placement just to make a place-
ment,” make a good fit. If the child does 
not fit with the family dynamic, the 
family may feel frazzled, “We can’t do 
this,” close their door, the child feels 
abandoned again, and the family may not 
foster another. 

As much as the last state legislative 
session was geared toward child safety, 
Mr. Rein would like to see the next 
legislative session geared toward family 
services. 

“People need to understand that the 
child abuse system in the state of Florida 
is predominantly a system about adult 
substance abuse and adult mental ill-
ness and adult domestic violence,” he 
says. “That’s the root of the problem 
and we need, most definitely, additional 
resources targeting those problems and 
until we do that, we’re doing a disservice 
to the children in the system.”

So while he’s grateful for funding on 
the front end, $56.9 million put toward 
child welfare, Mr. Rein would like to see 
some money on the back end, because 
as he says, families in the dependency 
system aren’t coming out of nowhere, 

many are coming back 
from relapse. The 
total DCF budget is 
$2.8 billion.

In the course of her 
life from foster child 
to foster parent, Ash-
ley Rhodes-Courter 
says she has seen the 
child welfare pendu-
lum swing from non-
sensical removals to 

nonsensical reunifications. 
She believes her adoption saved her 

life, but she feels when she was removed 
from her mother, if her mother had been 
given the support of the system, she 

could have gotten it together, rather than 
turning to those who gave her food and 
shelter, drug dealers and pimps, who did 
not progress her life in a positive way. 

Without support, she feels the empha-
sis on biological reunifications may not 
be best and may be dangerous. “I think 
we’re leaning too much into biology and 
that’s why all these premature reunifi-
cations are happening and that’s why 
children are being killed,” Ms. Rhodes-
Courter says. 

She wrote a memoir of the nine years 
she spent passing through 14 differ-
ent foster homes, titled, “Three Little 
Words,” and in the circle of things, 
she has since seen one of her foster 
daughters fall asleep reading it. When 
she went to tuck her in, she remembers 
thinking, “Holy cow, here’s my foster 
daughter reading my story about when 
I was a foster child and I hoped in that 
moment it brought her some peace.” 
And some company.

Her second book, “Three More 
Words,” on her experiences as a foster 
parent, will be out in May. Ms. Rhodes-
Courter and her husband, Erick Smith, 
have fostered more than 20 children, 
going on four years. 

“Each time we got a phone call, it just 
killed me,” she says. “Who can say no to 
a homeless child?”

Ms. Rhodes-Courter was shocked to 
learn the highest population of children 
needing care in Pinellas County, where 
she lives, were little ones, children under 
the age of 5, because of the prevalence of 
prescription drug abuse in Florida.

She has fostered a little girl whose 
mother used to put her cigarettes out on 
the little girl’s arms. She has fostered mal-
nourished children with rotted-out teeth.

Ms. Rhodes-Courter says one of her 
foster children, who tested positive for 
STDs, was reunified with the abusers. 
She says another foster child was sent 
home after she presented the court with 
time-stamped Facebook photographs of 
continuing drug use in the home. 

“Hitting those kinds of walls, time and 
time again … we were treated so poor-
ly, so frequently, that I can definitely 
see how foster parents burn out,” Ms. 
Rhodes-Courter says.

As a foster child, and even volunteer-
ing as a Guardian ad Litem, Ms. Rhodes-
Courter remembers thinking, “Foster 
parents just do it for the money. There 
are fewer good foster parents than there 
are horrible foster parents who have 
ulterior motives.” As a foster parent, she 
says, “I learned that’s not true, that there 
are countless amazing foster parents and 
we really strive to be one of those amaz-
ing foster homes, but I’m also learning, 
those amazing foster homes, probably 
the reason that I didn’t have any of them, 
is that they burn out so quickly.”

Her biggest fear in speaking and writ-
ing about her life as a foster parent is 
sounding negative, but she says, “We 
can only share the story that we expe-
rienced.”

Ms. Rhodes-Courter and her husband 
continue to foster because there are chil-
dren who need a safe bed, a fully belly, 
who need to be nurtured, who need to 
be read to, who need to see what healthy 
looks like.  

Her thoughts drift back to a 3-year-old 
and a 5-year-old, siblings they fostered, 
who came into their home wanting to 
play Grand Theft Auto and watch vio-
lent movies. “That’s not how we roll in 
our house,” Ms. Rhodes-Courter says. 

Her husband started reading them bed-
time stories. “In such a short period, I 
mean, they had to have these bedtime 
stories, so it became this routine and they 
became kids again,” she says. “I would 
stand outside the door and cry because it 
was so beautiful to see these young boys 
who were so desensitized, so exposed to 
things well beyond their years, but to see 
them light up with a bedtime story … Oh, 
that’s why you do it.” 

So foster children can become children 
again. ■

RHODES-COURTER
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Ashley Rhodes-Courter and husband Erick Smith hold sons Skyler, left, and Ethan. 
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The Cook family adopted Elijah, left, and 
Michael, sitting with daughter Addison.
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Local architects recognized for 
exceptional public-use buildings
The 3333 Building in Naples and the 

Archbold Biological Station Learning 
Center Lodge in Venus are Southwest 
Florida’s favorite public-use buildings 
and are two of the Top 10 in Flori-
da, based on an architecture competi-
tion hosted by the Florida Chapter of 
the American Institute of Architects. 
Results of the month-long contest that 
drew more than 800,000 online votes 
were announced at AIA Florida’s annual 
convention recently in Miami.

David Poorman Architect designed 
the 3333 Building on Tamiami Trail. The 
Fort Myers firm of Parker/Mudgett/
Smith Architects designed the Archbold 
lodge.

The public competition recognized 58 
buildings around Florida that help meet 
the needs of their communities through 
innovative design. The other nominee 
from Southwest Florida was the Chico’s 
National Support Store Building 10 in 
Fort Myers, designed by GMA Archi-
tects & Planners.

The Smokey Hollow Commemoration 
at Cascades Park in Tallahassee, designed 
by Lewis+Whitlock, received the most 
votes to claim the People’s Choice Award. 
Here’s the complete list of the Top 10:

No. 1: The Smokey Hollow 
Commemoration at Cascades Park, 
Tallahassee; Lewis+Whitlock

No. 2: Normandy Isles Walgreens, 
Miami Beach; Demandt 
Architecture, P.A.

No. 3: The indoor softball batting 
facility at Florida State University, 
Tallahassee; Lewis+Whitlock

No. 4: Archbold Biological Station 
Learning Center and Lodge, Venus; 
Parker/Mudgett/Smith Architects 

No. 5: William R. Hough Hall at 
University of Florida, Gainesville; 
Rowe Architects

No 6: 3333 Building, Naples; David 
Poorman Architect

No. 7: Exploration Tower, Cape 
Canaveral; GWWO

No 8: Alton Road Walgreens, Miami 
Beach; Demandt Architecture, P.A.

No. 9: Young At Art (YAA) Museum, 
the Broward County Library; 
AECOM/Glavovic Studio

No. 10: The William Johnston 
Building at Florida State University, 
Tallahassee; Gould Evans ■

Don’t fret if you see red 
in Naples airport pond

The large pond along Airport Pulling 
Road at Naples Municipal Airport might 
take on unusual colors during the next 
month, but there is no cause for con-
cern. University of Florida researchers 
are adding dye to the waters to test com-
puter models that predict water flow.

Testing will continue for three to four 
weeks and will occur during or immedi-
ately following rain. The dye, the safest 
used for water tracking, typically cre-
ates a reddish tint and can take more 
than 100 hours to dissipate.

Underwater gabions — walls created 
with baskets of rocks — were installed 
in the pond earlier this year as part of 
an $8 million water-management sys-
tem improvement project. The struc-
tures were added to the retention pond 
to slow water flow and increase the 
effectiveness of the filtration process. 
Scientists are dyeing the water of the 
pond, which is southwest of the Airport 
Pulling and Radio roads intersection, to 
check the effectiveness of the gabions.

The project altered the shorelines of this 
pond and others to discourage wildlife, a 
move that enhances safety for aircraft 
operations and surrounding communities 
by reducing the potential for bird strikes.

The project also includes automated 
water-monitoring systems, and grant 
funding includes monitoring the results 
of the improvements for two years. 
The project is being 95 percent funded 
by the Federal Aviation Administra-
tion and the Florida Department of 
Transportation. If monitoring results 
confirm expectations, the project could 
set a national standard for how airports 
handle water-management issues.

Testing water from the airport’s 
airfield has shown that it is cleaner 
than residential runoff, but the airport 
accepts and cleanses runoff from 400 
acres of industrial development east of 
the airport. Clean water leaving the air-
port site flows into Rock Creek and the 
Gordon River.

Naples Municipal Airport, a certifi-
cated air-carrier airport, is home to 
flight schools, air charter operators, car 
rental agencies and corporate aviation 
and non-aviation businesses as well as 
fire/rescue services, mosquito control, 
the Collier County Sheriff ’s Aviation 
Unit and other community services. To 
learn more or to subscribe for email 
updates about the airport, visit flyna-
ples.com. ■

COURTESY PHOTO

Scientists are dyeing the waters of the Naples Municipal Airport pond to test the effectiveness of 
underwater gabions that were built to increase filtration by slowing water flow.
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Aguilera’s Extraction painting series 
dramatically represents the boundaries  
between the dwindling extraction of  
natural resources and conservation  
efforts which are relevant in  
Southwest Florida and  
around the world.

Extraction & Deficit

Naples Depot Museum
1051 5th Avenue South, Naples

Opening Reception 
Friday, August 8
6 p.m. - 8 p.m.

Exhibition 
August 4 - October 31

The Bleach Paintings of Cesar Aguilera
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Empty bowls getting 
paint jobs for 2015 lunch

The soup’s not on yet, but volunteers and 
students are hard at work making and paint-
ing pottery bowls for the 2015 Naples Empty 
Bowls lunch. The goal is to have 2,500 hand-
crafted bowls for diners to purchase and fill 
with soup Saturday, Jan. 24, at Cambier Park.

Residents of Vi at Bentley Village recent-
ly did their part by painting bowls at the 
Harry Chapin Food Bank warehouse in 
Naples. Local students are pitching in by 
making bowls — some hand-built, some on 
the pottery wheel — during Clay Camp at 
the warehouse this summer under the guid-
ance of Pat Smith and Joshua Holbrook of 
Barron Collier High School. 

If you have a group that would like to 
paint bowls, call Betsy Dawson at 591-8846 
for more information.

On the day of the lunch, attendees will 
pay $15 for a bowl (while supplies last) and 
fill it with their choice (while supplies last) 
from among dozens of soups provided by 
area restaurants. A silent auction of bowls 
created by area potters is also part of the 
afternoon.

All proceeds benefit the Harry Chapin 
Food Bank. Sponsorship opportunities are 
available. For details, call Joyce Jacobs at 
334-7007, ext. 130, or email joycejacobs@
harrychapinfoodbank.org. ■

COURTESY PHOTOS 

Marge Gunden, above right, was among a group of residents from Vi at Bentley Village who 
recently boarded a bus for a “mystery outing” that ended up at the Harry Chapin Food Band 
warehouse, where they painted pottery bowls for the 2015 Naples Empty Bowls lunch. Jason 
Gomory, above, was among the many students who hand built bowls during Clay Camp for 
painting at a later date.

FORT MYERS:
13170 S. Cleveland Avenue, Fort Myers, FL 33907 

Phone: (239) 415-2800

NAPLES:
355 9th Street South, Naples, FL 34102

Phone: (239) 732-2400

Store Hours: Mon – Sat: 10am – 6pm, Sun: Noon – 5pm

PROFESSIONAL INTERIOR DESIGN SERVICES
LOW PRICE GUARANTEE

CUSTOM WINDOW TREATMENTS 
& FLOOR COVERINGS

WORLDWIDE DELIVERY AVAILABLE

www.RobbStucky.com
 *Sale prices are marked off MSRP. Robb & Stucky never sells at MSRP;  

our prices are always lower. Mitchell Gold + Bob Williams,  
American Leather, and other value collections excluded. 

Robb & Stucky is not responsible for typographical errors.

summer sale

40%
off

MSRP*

ALL 
SOFAS

Cuddler Sectional    $3450 MSRP    $1999 Sale

Bree Sofa   $2250 MSRP   $1355 Sale Beckham Sofa    $5745 MSRP    $3299 Sale Veracruz Sofa    $2400 MSRP    $1445 Sale

Extra throw 
pillows shown.

Plus, lowest prices of the year on all OUTDOOR LIVING!

Albion Sofa   $2669 MSRP   $1595 Sale Lindsey Natural Sofa   $1665 MSRP   $999 SaleDel Mar Sofa   $2850 MSRP   $1705 Sale
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Th omas Quigley, M.D.
Board Certifi ed Eye Physician & Surgeon

www.doctorquigley.com

FREE
EYE EXAM
FOR NEW PATIENTS

No Hidden Charges: It is our policy that the patient and or any other person responsible for payment or be reimburse by payment or any other service, examination or treatment 
which is performed as a result of reimburse within 72 hours of responding to the advertisement for the free, discounted fee or reduced fee service, examination or treatment. 
Offer does not apply to Freedom and Optimum health plan participants.

CODE: FW00

SP
27

82
3

complete medical exam with one of our board certifi ed
eye doctors includes prescription for eyeglasses, and
tests for cataracts, glaucoma and other eye diseases.
Offer applies to new patients 59 years and older.
Coupon Expires 08/31/2014

Naples 
Bonita Springs 

 

for 60 people and patio seating for 120
■ Improvements to and expansion of 

the  Kapnick Education and Research 
Center, a multi-purpose building that 
includes space for a research and teach-
ing program of Florida Gulf Coast Uni-
versity. Construction began last Sep-
tember, and the grand opening of the 
revitalized facility is tentatively set for 
Oct. 23. Member-only previews will be 
held Oct. 18-19.

The Garden has been closed since 
early June to allow for the final stages of 
construction. However, a slate of sum-
mer tours and workshops were sched-
uled to enable the public to enjoy the 
facility during the closure. Enrollment 
for tours is at its maximum, but one 
workshop is still open. Brian Galligan, 
the Garden’s director of horticulture, 
will offer “Prepare Your Landscape for 
a Hurricane” from 9-11 a.m. Saturday, 
Aug. 23. Attendance is free for Garden 
members and $5 for others.

While the renovations/additions/
expansions continue, the public can 

track progress of the work at www.
naplesgarden.org. When complete this 
fall, the project will represent the ful-
fillment of a dream deferred, but not 
denied.

Mr. Holley says the facility’s master 
plan initially called for the visitor center 
and the gardens to be ready for a grand 
opening in 2010. However, the recession 
and its dampening effect on charitable 
giving caused those plans to change.

Instead, the facility opened in Octo-
ber 2009, with a scaled-back list of gar-
dens and using temporary buildings, as 
the nonprofit continued its fundraising 
efforts. Construction of the new visitor 
center was made possible by a $5 mil-

lion donation from the Naples-based 
Eleanor and Nicholas Chabraja Founda-
tion.

“We’re pretty excited because it final-
ly brings the first phase of the compre-
hensive plan together,” Mr. Holley says.

The Eleanor and Nicholas Chabraja 
Visitor Center will include:

■ The Fogg Café and a larger gift 
shop

■ A garden shop specializing in plants 
native to Southwest Florida

■ Space to host traveling exhibits, art 
shows and lectures

The café will be run by D’Amico & 
Partners, which operates four Naples 
restaurants: D’Amico & Sons Café  and 

Takeout, Campiello, Café Lurcat 
and Masa.

Gracing the new visitor cen-
ter exterior will be three new 
gardens: Kathryn’s Garden, with 
a jungle garden feel; the Charis-
matic Garden with unusual and 
ancient plants; and the Orchid 
Garden, which will also feature 
bromeliads and anthuriums.

“It’s really based on what our 
visitors ask for,” Mr. Holley says 
of the new gardens. “Everybody 
who comes to the center asks 
where the orchids are.”

The 3,000-square-foot Kap-
nick center is named for the 

late Harvey Kapnick, who in 2004 pur-
chased the 170 acres at the corner of 
Thomasson and Bayshore drives that 
became the Naples Botanical Garden.

The center will provide space for 
weddings, corporate functions, sym-
posia, lectures and exhibits. “We’ll be 
using it for everything but the kitchen 
sink,” Mr. Holley says. “That’s important 
for us, because we really are limited in 
air-conditioned space here.”

The Kapnick center will also house 
the Everglades Wetland Research Park, 
an FGCU research and teaching facility 
that is a joint project with the Garden. ■

GARDEN
From page 1

COURTESY PHOTOS

Left: Looking out from the future Fogge Cafe. Right: The ticket book taking shape.

“The Friendliest Practice You Will Find”

239-300-9693
501 Goodlette Road North, Suite B202 

Naples, Florida 34102
Located In The French Quarter

Open Monday–Thursday from 9–5
Closed Friday–Sunday

gulfviewdentistry.com

NOT VALID WITH THE PRESENCE 
OF PERIODONTAL DISEASE

MUST CALL BY AUGUST 7, 2014

WOW!
NEW PATIENT SPECIAL

Patient Consultation, Exam, 
Cleaning and Necessary X-Rays 

D0110, D0150, D0274

PLUS FREE TEETH WHITENING
$379 VALUE, YOU SAVE $282!

ALL FOR $97.00

FREE CONSULTATIONS AVAILABLE UNTIL AUGUST 7, 2014
Don’t miss this opportunity to meet Dr. Vlachos—a leader in dental implants!

Dr. Stacey D. Vlachos is guided by a dedication to his fi eld and a commitment 
to extensive training. A graduate of Michigan State University and University of 
Michigan Dental School, Dr. Vlachos had the pleasure of studying and practicing 
with Dr. Carl Misch, the world’s foremost implantologist. As a result of that great 
experience, and his own hard work, Dr. Vlachos is himself among the leading 
implantologists in the country. Not only is he board certifi ed by the American Board 
of Oral Implantology/Implant dentistry, he has more than 25 years of experience 
in implant placement. He is also an educator and lecturer on staff at the Misch 
International Implant Institute. With all of this combined, you can know that Dr. 
Vlachos will give you the essential, and incomparable, care you need and deserve.

Dr. Stacey D. Vlachos

IS IMPLANT DENTISTRY FOR YOU?
IS IT PRACTICAL? LONG LASTING? 

Before you consider the best in restorative dentistry, and before consulting 
with our staff, let us answer a few of your questions:

1. Implant dentistry is preventive, as well as 
 restorative. It is both esthetic and practical. It 
 can improve your bite, your looks and your 
 self-esteem.
 
2. Dental implants are long lasting, providing
 that patients follow routine schedules of dental 
 hygiene and check-ups.

3. Each patient is comfortably sedated and 
 relaxed for the implant procedure. Once 
 completed, discomfort is minimal and easily 
 managed with proper medication and 
 follow-up care.

4. One of the inherent benefi ts is that throughout
 treatment, patients are never without their teeth.

DOCTOR G. GORDON DOCTOR C. ASHTON DOCTOR S. VLACHOS
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Certifi ed Financial Planner Board of Standards Inc. owns the certifi cation marks CFP®, CERTIFIED FINANCIAL PLANNER™ and federally registered CFP (with fl ame design) in the U.S., which it awards to individuals who successfully complete CFP Board’s initial and ongoing certifi cation requirements. The ChFC® 
is the property of The American College, which reserves sole rights to its use, and is used by permission.

BMO Private Bank is a brand name used in the United States by BMO Harris Bank N.A. Member FDIC. Not all products and services are available in every state and/or location. ©2014 BMO Financial Group 

Local talent. A world of resources.
BMO Private Bank welcomes Walter Schacht.

BMO Private Bank is pleased to announce that Walter Schacht has joined our Naples offi ce as 
Wealth Advisor. Walter brings more than 17 years of professionalism, reliability, and dedication 
to serving clients’ wealth management needs.

Walter Schacht, CFP®, ChFC®

Wealth Advisor
BMO Private Bank
801 Laurel Oak Drive
Naples, FL 34108
Tel: 239-592-2442
Walter.schacht@bmo.com

GET OUT FOR A GOOD CAUSE
■ YP Naples hosts its eighth annual 

dodge ball tournament Saturday morn-
ing, Sept. 27, at the Boys & Girls Club 
of Collier County. Pelican Larry’s will 
hosts the post-tourney party. Numer-
ous sponsorship opportunities are 
available from $150 to $5,000. All pro-
ceeds benefit the Boys & Girls Club 
of Collier County. For details about 
sponsorships, email tournament coor-
dinator Ryan Williams at dodgeball@
ypnaples.com. For information about 
participating in the competition, con-
nect with YP Naples on Facebook or 

email info@ypnaples.com.

■ The Red Sox Foundation holds its 
third annual Swings For The Sox golf 
tournament Friday, Oct. 17, at Tiburon 
Golf Club at The Ritz-Carlton Golf 
Resort. Proceeds will support the Chil-
dren’s Advocacy Center of Southwest 
Florida and The Immokalee Founda-
tion.

A scramble format with prizes for the 
longest drive, putting, closest to the pin 
and more will begin at 9 a.m.

The tournament Tee-Off Party takes 

place from 5:30-8:30 p.m. Thursday Oct. 
16, at JetBlue Park at Fenway South in 
south Fort Myers. The evening will 
include dinner on the Green Monster 
and the chance for guests to take bat-
ting practice swings from home plate 
to win Spring Training season tickets 
for 2015.

Tournament registration is $250 per 
person, with foursome packages begin-
ning at $800. Non-player admission to 
the Tee-Off Party is $50 ($25 for ages 12 
and younger).

This year’s presenting sponsor is The 

Hertz Corp. Additional sponsors include 
Lee Memorial Health Systems Founda-
tion, Marco Island Marriott, FAS Glob-
al International, Westin Resort Cape 
Coral, DLD Builders, Jerseys Sports 
Café, First Watch Restaurants and Rib 
City. Sponsorships remain available for 
$150 to $10,000. Raffle items are also 
being accepted.

For more information, call 226-4783 
or email redsoxgolf@redsox.com. ■

— Email items to cpierce@flori-
daweekly.com.

The Everglades chapter of the Asso-
ciation of Fundraising Professionals invites 
nominations for the following awards to be 
presented during the chapter celebration 
of National Philanthropy Day Thursday, 
Nov. 13: Outstanding fundraising executive, 
outstanding philanthropist, outstanding 
philanthropic organization and outstand-
ing philanthropic youth.

Nominating a person or organization is 
“a wonderful way to recognize the impact 
of philanthropy on our community and the 

beautiful examples of service and leader-
ship we encounter on a daily basis which 
enliven and inspire our work,” says Eliza-
beth Morano, immediate past president of 
the chapter and vice president-resource 
development for United Way of Collier 
County.

Nomination forms and instructions are 
available at www.afpeverglades.afpnet.
org. For more information, call Ms. Mora-
no at 877-6261 or email afp.everglades@
gmail.com. ■

A few spaces remain available for the 
fifth annual Thinking Outside the Box 
seminar for nonprofit organizations in 
Collier County. “Image: What Are You 
Projecting?” will focus on how image — in 
print and in person — can make or break 
an organization’s brand.

Designed for staff and board members 
of nonprofit organizations, the event 
takes place from 8:30 a.m. to noon Friday, 
Aug. 15, at Waypoint Community Church 
(formerly the Collier Athletic Club), 710 

Goodlette-Frank Road in Naples. Check-
in and continental breakfast will begin at 
8:15 a.m.

Attendance is free, but space is limited 
and reservations are required. Email the 
following information to sue@esuehuf-
flcom: Name of nonprofit organization, 
name and title of those requesting a res-
ervation, contact phone number and email 
address of each person to be registered

Attendance is limited to two representa-
tives per nonprofit organization.  ■

Nominate your favorite philanthropist Free seminar puts the focus on image
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Become A Member Today!
FreedomBoatClub.com

Our Silver Anniversary…
      Your Golden Opportunity!

Celebrating Our 26 th Year in Naples!

Volunteer Girl Scout troop lead-
ers and co-leaders are needed for 
the new school year to lead troops 
in Collier and Lee counties. All Girl 
Scout volunteers need to fill out 
a volunteer application, undergo a 
criminal background check and com-
plete the organization’s training pro-
gram. Leaders and co-leaders have 

the opportunity to create a flexible 
schedule that works for them. Train-
ing, curriculum and support are pro-
vided.  

For more information, call Yvonne 
Bras, director of membership for Girl 
Scouts of Gulfcoast Florida, at (800) 
232-4475 or visit gsgcf.org/volunteers. ■

Between continuous growth spurts 
and playing like their lives depended on 
it, keeping kids in decent shoes can be 
difficult even for those without mon-
etary restraints. But for the parents of 
disadvantaged children in Immokalee, 
new shoes and supplies for school are 
not options when competing with other 
necessities such as food and rent. 

That is why the Guadalupe Center 
holds its back-to-school shoes and sup-
plies drive every year. Each August, the 
week before school starts, 50 children a 
day are transported from Immokalee to 
Naples to be fitted with a pair of brand 
new shoes. The trip is often a highlight 
of their summer; for many, it is their 
first pair of new shoes.

In partnership with local businesses, 
communities and volunteer organiza-
tions, last year the Guadalupe Cen-
ter sent more than 350 youngsters off 
to school with new shoes and school 
supplies. Employees of Snyderman’s 
Shoes and volunteers with Laces of 
Love make sure each child is fitted with 
shoes that are just right for them, and 
Russell’s Clambakes provides lunch as 
part of the outing.

The challenge each year is keeping 
up with the need.

Donations of child-size sneakers, 
socks and school supplies, as well as 
monetary donations, are welcome and 
can be dropped off at the Guadalupe 
Upscale Resale & Consignment Shop, 
8100 Trail Blvd., just south of Vander-

bilt Beach Road on U.S. 41. Store hours 
are 10 a.m. to 5 p.m. Monday-Friday and 
10 a.m. to 4 p.m. Saturday.

Monetary donations can also be 
made online at guadalupecenter.org or 
mailed to the center at 509 Hope Circle, 
Immokalee, FL 34142. 

Shoes and school supplies are handed 

out all year long, as little feet don’t stop 
growing, and little children never stop 
learning.

Focused on impoverished families 
in Immokalee, the mission of the Gua-
dalupe Center is to break the cycle 
of poverty by providing educational, 
social and other support programs and 
resources.  ■

Girl Scout volunteers needed

Guadalupe Center helps send kids to school in new shoes

COURTESY PHOTOS

A trip to Snyderman’s Shoes is part of the Guadalupe Center’s annual back-to-school effort 
for children in Immokalee. These photos are from last year’s outing. 

The Center for Nonprofit Excel-
lence at Hodges University presents 
“Size Doesn’t Matter,” a discussion 
about building an endowment, from 
9:30-11:30 a.m. Thursday, Aug. 7, at the 
university, 2647 Northbrooke Drive in 
Naples.

Presenter Eileen Connolly-Keesler, 

president and CEO of the Community 
Foundation of Collier County, will dis-
cuss strategies to build an endowment 
that will ensure an organization’s sus-
tainable future.

Registration is $35. To sign up or 
for more information, call 598-6284 or 
email cne@hodges.edu.  ■

Learn how to build an endowment
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The Glitter Foundation has awarded a 
grant for $2,600 to the David Lawrence 
Center to fund an art therapy program 
on the Children’s Crisis Stabilization 
Unit, an inpatient mental health unit 
where children experiencing a psychi-
atric crisis receive brief voluntary and 
involuntary evaluation and treatment.

Conducted by an independent regis-
tered art therapist and mental health 
counselor, the new art therapy group will 
take place twice a month. It is designed to 
improve the child’s ability to communi-
cate in healthy ways, increase self-expres-
sion, provide and reinforce emotional 
regulation skills and increase a sense of 
well being while the child is on the cri-

sis unit. It is based on the belief that the 
creative process involved in artistic self-
expression helps children to resolve con-
flicts and problems, develop interperson-
al skills, manage behavior, reduce stress 
and achieve insight while also increasing 
self-esteem and self-awareness.

Founded last year by Amanda Jaron, 
the Glitter Foundation is dedicated 
to strengthening the community now 
and for future generations by pro-
viding access to the arts through art 
education and art therapy programs 
for children.

For more information, call the David 
Lawrence Center at 455-8500 or visit 
davidlawrencecenter.org.  ■

Grant will fund art therapy 
for children in crisis

COURTESY PHOTO

William Jaron, Caroline Coffey, Amanda Jaron, Aaron Lapp, Scott Burgess, Kay Bork, Maron 
Lapp, Joanna Lapp and Bonita Perez Jay. 

 

Enrollment is open 
for the 2014-15 after-
school programs at five 
locations of the Boys & 
Girls Club of Collier 
County. For ages 6-18, 
the programs focus 
on five core areas: 
character and lead-
ership development, 
education and career 
development, health 
and life skills, the arts 
and sports, fitness and 
recreation. Partici-
pants enjoy activities 
including tutoring and 
mentoring, vocational 
and technical train-
ing, music and dance, 
organized sports and 
STEM (science, tech-
nology, engineering, 
mathematics) pro-
grams. A hot meal is 
included.

This year’s programs 
begin Aug. 18 and are 
offered Monday-Friday 
at:

■ Boys & Girls Club 
main campus, 7500 
Davis Blvd., Naples

■ Manatee Middle 
School, 1920 Manatee 
Road, Naples

■ Tommie Barfield Elementa-
ry School, 101 Kirkwood St., Marco 
Island

■ Immokalee Middle School, (401 
N. Ninth St., Immokalee

■ Immokalee High School, 701 
Immokalee Drive, Immokalee

For registration or more informa-
tion, call Sandra Soto at the Boys & 
Girls Club at 325-1741 or visit bgccc.
com. ■

 

Boys & Girls Club opens registration 
for after-school programs

COURTESY PHOTOS

Taina Williams, Aiyana Glenk, Brenda Mendez and Priscilla 
Puente

Sofia Gutierez and Amirah Georges 
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David C. Brown, M.D. and Associates
12 Convenient Southwest Florida Locations

239.939.3456 • www.ecof.com

$49
Complete eyeglass packages including frames 
from a special selection, polycarbonate lenses, 
1 year warranty against scratches and breakage.
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Complete pair includes frames and lenses. Expires 9/30/2014.

Seeking to put God’s love into action, Habitat for Humanity brings 
people together to build homes, communities and hope.

NEWS OF THE WEIRD
BY CHUCK SHEPHERD

DISTRIBUTED BY UNIVERSAL PRESS SYNDICATE

Modern warfare
The leader of the devout Sunni jihadist 

group Islamic State, Abu Bakr al-Bagh-
dadi, making a rare, solemn appearance 
in July, wore a flashy silver wristwatch 
that various video analysts described 
as either a Rolex or an Omega Seafarer 
or a feature-laden Saudi Arabian-made 
timepiece that sells for only about $560. 
A week earlier, a Syrian anti-govern-
ment rebel leader was shown in a video 

exhorting his troops from notes he had 
made in his “Hello Kitty” notebook. And 
a week after that, a shopkeeper in North 
Waziristan, lamenting the loss of busi-
ness when local Taliban fighters abrupt-
ly left the area, told a BBC reporter that 
the jihadists obsessively bought Dove 
soap, Head & Shoulders shampoo, white 
underwear (“briefs or Y-fronts”), and 
“Secret Love” and “Blue Lady” perfumes.

The continuing crisis
■ Clinton Tucker, who is black, sued 

Benjamin Moore paints in Essex County, 
New Jersey, in June for wrongful firing 
— after, he said, he had tolerated years 
of workplace racial insults. In fact, Mr. 
Tucker said the company had intro-
duced two new paint shades shortly 
after he was hired in 2011 — “Tucker 
Chocolate” and “Clinton Brown,” pro-
voking on-the-job ridicule.

■ The African hippopotamus is not 
found in South America — except for 
the estimated 50-some that, confus-
ingly to natives, roam the Colombian 
countryside between Bogota and Medel-
lin. The animals are the progeny of 
the four smuggled in 30 years ago by 
cocaine king Pablo Escobar, who gener-
ously established a grand, exotic zoo for 
his neighbors’ enjoyment after his drug 
business took off (and before he was 
gunned down in 1993). However, as BBC 
News reported in June, hippo meat is 
inedible, and without their African natu-
ral enemies, they breed with astonishing 
prolificness — thus creating a “time 
bomb” for Colombia.

■ A former city official in Ridgewood, 
New Jersey, pleaded guilty in July to 

stealing nearly 2 million quarters col-
lected from parking meters with no one 
noticing for two years. Under a plea 
deal, Thomas Rica will likely be spared 
jail provided he repays half of what he 
stole. 

■ In July, New York City prosecutors 
accused a former pharmacist at Mount 
Sinai Beth Israel hospital of stealing 
nearly 200,000 oxycodone-strength pain 
pills over five years, despite his increas-
ingly far-fetched explanations. Anthony 
D’Alessandro even boldly swiped 1,500 
pills the day after investigators first 
challenged him.

■ British lawyer Gary Stocker, 30, was 
headed to the top of the profession with 
an Oxford education and a six-figure 
salary — when he decided instead to 
become a circus’s human cannonball. He 
is now The Great Herrmann in Chaplin’s 
Circus under a 1,400-seat tent in the city 
of St. Albans. Mr. Stocker told the Daily 
Mail in May, “Being in a circus is what 
I was destined for” and that “Perhaps I 
only went to Oxford to please my mum.” 
Chaplin’s show tells the story of a failing 
circus revived by the invention of the 
first “human cannon.”   

Wait — what?
Kimberly Williams, 46, was convicted 

in April in Will County, Ill., of beating 
dominatrix Theresa Washington with a 
baseball bat. Ms. Williams conceded to 
the judge that she had hired Ms. Wash-
ington, but only because she wanted 
a “slave” to take pictures of her naked 
while she did housework. Instead, she 

said, Ms. Washington became aggres-
sive, declared herself a “master” and 
dragged Ms. Williams around by the 
hair. Furthermore, according to Ms. Wil-
liams, Ms. Washington’s transformation 
happened abruptly after a phone call Ms. 
Washington made to “someone she met 
on the dating site Christian Mingle.”

First-world problems
Update: U.S. obesity continues to 

grow — for pets as well as people — and 
exercise innovations for humans seem to 
trickle down to dogs. A July Associated 
Press report noted that fat Labradors and 
poodles now have Pilates (“pawlates”) 
and yoga (“doga”) and even play “Barko 

Polo” in the pool, while the Morris Ani-
mal Inn offers five-day fitness camps 
for dogs ($249) in Morristown, N.J,
(More cats than dogs are overweight, 
but getting cats to the gym is perhaps 
beyond human capability.)

    

The new normal
■  Since high-rise residents value 

their privacy, Lisa Pleiss of Seattle said 
she was frightened on June 22 when 
she saw a drone hovering outside her 
26th-floor window: “You don’t expect 
to be walking around indecent in your 
apartment and then have this thing 
potentially recording you.” According 
to police, the drone was legal — help-
ing a developer photograph downtown 
Seattle — but would not have been if 
the camera had been pointed at Ms. 
Pleiss’ window. (Drones are becom-
ing so widespread that, for instance, 
the University of South Florida library 
owns several, for student check-out on 
certain research projects.)

■ In June, as Elizabeth Neufeld, 85, 

was backing her car out of her driveway 
in Bel Air, Calif., it tipped on a curve 
and rolled onto its side. Ms.Neufeld was 
not hurt, but was trapped inside while 
her husband, Benjamin, 87, got out on 
his own. As they awaited firefighters, 
she reportedly handed a cellphone to 
a passerby so that the Neufelds would 
have a “selfie” (which made the Inter-
net, with Ms. Neufeld having righted 
herself in the driver’s seat and Ben-
jamin standing sheepishly alongside). 
(Dr. Elizabeth Neufeld, retired, is one 
of the world’s most prominent genet-
ics researchers, having won numerous 
awards during stints at the National 
Institutes of Health, University of Cali-
fornia, Berkeley and UCLA.) ■

Dr. Gottschalk is proud to Announce his New Location!
Opening August 2014!

Pediatric ENT of Southwest Florida
239-931-6248 

ACCEPTS MOST MAJOR INSURANCES. All forms of medicaid and medicaid HMO

DOUGLAS GOTTSCHALK, DO
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Caring People, 
Caring for People

10 physicians, 10 surgeons, 10 trauma nurses 
and specially-designed equipment are 
available to serve you 24/7, year-round. In 
your time of need, our trauma team is here 
for you with immediate and lifesaving care. 
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A Cool Night Out • Wednesday, Aug 13 at 5:30
Giveaways, refreshments, prizes & demonstrations.

Downtown Naples Location: 
261 9th Street South

Reserve your spot: 239-313-2553
Attendance is complimentary, but RSVP is required.

www.RiverchaseDermatology.com
Ask your Riverchase Specialist for more information.

Wednesday, August 13 at 5:30

HEALTHY LIVING
Collier paramedics planning to connect 
with ER docs en route to trauma center

BY DR. ROBERT TOBER
Special to Florida Weekly

Patients calling 
for emergency med-
ical help will soon 
have emergency 
room physicians 
right at their door-
steps through a new 
medical approach 
called telemedicine.

Collier County 
Emergency Medical 
Services is work-
ing to create a live 
video stream telemedicine program with 
Lee Memorial Hospital, Southwest Flor-
ida’s trauma center. Rather than medical 
care from LMH beginning once a patient 
arrives in the ER, hospital physicians will 
be able to direct paramedics to provide 
advanced life support measures using tele-
medicine.

When technology allows a paramedic to 
use his own iPhone or an onboard video 
camera to securely stream live video of a 
patient to emergency rooms, medicine has 
taken its next life-saving step forward.

Collier County EMS and firefighter 
paramedics are well trained in stabilizing 
and reviving patients, but telemedicine 
will enable ER physicians to view a patient 
issue live from the scene and allow for ear-
lier advanced care. 

Empowering the coordination between 
paramedics and ER doctors and surgeons 
has been proven to save lives. For example:

■ Ambulance response trends are call-
ing for point-of-care blood tests on the 
scene of heart attacks to measure cardiac 
enzymes that can identify an acute heart 
attack before the patient ever reaches the 
hospital.

■ Checking the blood stream for evi-
dence of lactic acid in severe infections and 
shock states can also help identify more 
effective and earlier medical care to be 
provided by ambulance paramedics.  

Some medical reports have suggested 
placing physician’s assistants on ambu-
lances, but this would come at a higher 
cost. PAs could eliminate transport for 
issues such as minor illnesses or lacera-
tions, thus freeing up emergency rooms for 
true emergencies. 

Telemedicine, however, remains the best 
alternative to placing a PA or actual physi-
cian on an ambulance.

This new medical video streaming could 
be taken as far as feeding live video of a 
major traffic pile-up into area ERs through 
a secure network so physicians can make 
immediate lifesaving calls. Cost and liabil-
ity analysis have not yet been completed on 
this particular use of the technology, but it 
is sure to occur within the next five years 
for larger metropolitan areas.

The University of Miami Gordon Cen-
ter for Research in Medical Education is 
already experimenting with telemedicine to 
learn if it will decrease the number of heli-
copter transports of stroke patients from 
the lower Florida Keys to Jackson Memo-
rial Hospital. Using telemedicine, ER physi-
cians are able to issue care orders and guide 

paramedics throughout a 15-minute medical 
helicopter ride, making the ride truly part of 
the patient’s medical care and improving a 
trauma patient’s ability to survive. 

Telemedicine would surely help improve 
post-care for patients.  Currently, Collier 
County EMS deploys a proximate para-
medic to organize medications for patients 
in need of assistance. 

Telemedicine might also enable agen-
cies like Collier County EMS to virtu-
ally check on patients. Although at-home 
calls by paramedics acting as nurses would 
require law changes in many states, includ-
ing Florida, it would allow us to make 
strides toward more effectively arming 
medical professionals for patients requir-
ing intensive supervision.

King County boasts a stellar emergen-
cy medical system, covering 2,000 square 
miles serving 2 million people. The county 
has 26 advanced life support ambulances 

staffed with paramedics and dozens of 
basic life support units staffed by emer-
gency medical technicians.  

In Collier County, in addition to further 
exploring telemedicine opportunities, we 
are working on restructuring the organiza-
tion of our basic and advanced life support 
ambulances to work more cooperatively 
with area fire districts and to improve 
response times 

Virtual medical feeds are old news, but 
virtual feeds of emergency situations on 
the road are still developing. Collier Coun-
ty is set under our EMS system to become 
a leading agency in telemedicine and other 
break-through life saving measures. ■ 

  
— In addition to serving as Collier 

County medical director, Dr. Robert 
Tober is director of the NCH Healthcare 
Wound Healing Center and the Neigh-
borhood Health Clinic.

In the changing world of health care, NCH remains confident, optimistic

Despite health care’s continuing uncer-
tainty and multiple concerns among many 
of the nation’s hospitals, it’s been a good 
year at NCH from every perspective. Our 
most recent accolade was being the only 
system in Southwest Florida recognized for 
excellence by U.S. News & World Report. 
See story on page A7. (Our affiliate Mayo 
Clinic was honored as best nationally).

With outstanding performance come 

rewards, and we have three nice announce-
ments in that regard:

■ In recognition of everyone’s hard 
work during the busiest and longest sea-
son NCH has ever had (and it continues), 
we will distribute a monetary reward to 
eligible staff later this summer that will 
incorporate the traditional holiday gift.

■  In January 2015, we will implement a 
merit pay increase based on performance 
reviews using a process similar to last year’s. 

■ Health-care premiums will remain 
unchanged for 2015, and we are adding pro-
grams to earn valuable HRA points while 
improving overall wellness.

I’ll have more to say about all this pend-
ing formal approval by our board of trust-

ees, but these decisions run counter to 
what’s going on at most health-care orga-
nizations in the U.S., as well as to the view 
of our industry by the three major credit-
rating agencies. We continue to run a “tight 
ship” at NCH and are focused on further 
improvement. Here are some details:

■ In terms of quality and service, we 
have almost non-existent central line and 
ventilator associated infections. Our sepsis 
(blood infection) mortality has dropped 
from more than 30 percent to single dig-
its and C. Difficile infections are half the 
national average. Patient satisfaction has 
improved in some areas and will continue 
as a prominent focus for improvement this 
coming year.

■ In terms of other important met-
rics, supply costs are down in part due to 
our relationship with the Upper MidWest 
VHA, which followed our Mayo affiliation.

■ Thirty-three new physicians and 
nurse practitioners have joined us over the 
past two years. New patients, or course, are 
always are welcome.

 So while health care continues to under-
go monumental change, NCH continues 
to thrive. Clearly, we can never afford to 
get complacent.  But there is considerable 
good reason to remain confident and opti-
mistic. 

 
— Dr. Allen Weiss is president and CEO 

of the NCH Healthcare System. ■

allenWEISS
allen.weiss@nchmd.org

TOBER

COURTESY PHOTO

Collier County EMS staff take things seriously during a mock car accident as part of a “You 
Booze You Lose” event at a local high school. 



NAPLES FLORIDA WEEKLY    WEEK OF JULY 31-AUGUST 6, 2014    A21

 Laser Assisted Cataract Surgery

 Featuring the Bausch & Lomb 
    Victus System

     Increased Precision and
         Safety

          Multifocal Lens Implants
            to reduce your dependence 
           on glasses

Rick Palmon, M.D.

CALL TODAY TO SCHEDULE YOUR 
CATARACT CONSULTATION!

Call Us For A FREE ESTIMATE

239-357-1177
Licensed, Insured, Bonded and Locally Owned

CleanGreenNaples.com

FOR DETAILS ON 
OUR SERVICES, VISIT US AT

Customized cleaning 
packages available.

Weekly/monthly 
agreement discounts. 

Dr. Jensen Dr. Carr
90 Cypress Way E, Suite 20, 

Naples, FL 34110

239-596-5771

Expeerieencee the Diff ereence

Marco bank hosts foot/ankle program
IBERIABANK and Physi-

cians Regional Healthcare 
System present “Solutions 
for Foot and Ankle Pain” 
Tuesday, Aug. 5, at the Marco 
Island branch of IBERIA-
BANK 605 Bald Eagle Drive. 
A reception begins at 5:30 
p.m. and the presentation starts at 6 p.m.

Guest speaker orthopedic surgeon Chi-
raz Patel will discuss the most common 
foot and ankle problems such as sprains, 
fractures, tendonitis, osteoporosis, bunions 

and other foot deformities, as well as sim-
ple solutions to prevent foot injuries.

Dr. Patel earned his doctor of medicine 
at Texas A&M University and completed an 
orthopedic surgery residency at Stanford 
University Medical Center. He completed 
a fellowship in foot and ankle surgery at 
the Foundation for Orthopaedic, Athletic 
Reconstruction Research (F.O.A.R.R.) in 
affiliation with The University of Texas-
Houston Health Science Center. 

Admission to the lecture is $3. Seating is 
limited. Call 403-5169 to reserve a seat. ■

Drug Free Collier presents two experts 
Drug Free Collier presents “The Juvenile 

Struggle: Eating Disorders and Substance 
Use Disorders,” a free program by Dr. Joann 
Hendelman and Johanna Kandel from the 
Alliance for Eating Disorders Awareness, 
from 9 a.m. to noon Wednesday, Aug. 13, at 
Hodges University in Naples. Professionals 
can earn three free CEUs.

Dr. Hendelman and Ms. Kandel will 
discuss trends in the field of eating disor-
ders and substance use disorders as well 
as shared characteristics and risk factors 
among teens who develop such disorders.

Reservations are required by Friday, 
Aug. 8, and can be made by emailing info@
drugfreecollier.org. ■ 

Support group for Crohn’s, colitis sufferers
 The next support group meeting for the 

Crohn’s and Colitis Foundation of America 
takes place from 5-6 p.m. Thursday, Aug. 
7, at Naples Regional Library, 650 Central 
Ave. Attendees will be able to ask questions 
of gastroenterologist Raymond Phillips.

CCFA support group are held at the 
same time and place on the first Thursday 
of the month. Upcoming meetings are Sept. 
4 and Oct. 2. Admission is free. For more 
information, call 649-1336. ■

Free counseling available for caregivers
Caregivers of seniors ages 60 and 

older who are experiencing stress from 
changing life circumstances can obtain 
free peer counseling from the Men-
tal Health Association of Southwest 
Florida.

Counseling is coordinated by Margot 
Escott, a licensed clinical social worker 
with MHASWFL. Call 261-5405 or email 
mescott@mhaswfl.org. Ms. Escott can 
also provide information about the asso-
ciation’s other services. ■

PATEL

Serving Naples the finest 
products for over 70 years.

Wynn’s Personalized Catering

From small intimate dinners to large corporate receptions, you can count on Wynn’s Catering to give 
your event the personal attention to detail that will have everyone raving for months. Our talented 

chefs approach food preparation as a fi ne art, interpreting your special theme to create dishes that 
are both delicious to the palate and pleasing to the eye. Our experienced, courteous staff ensures 

everything will run smoothly with meticulous, unobtrusive service. But the very best part is that you 
are free to enjoy the occasion, spend time with your guests and leave the fuss and cleanup to us!

For all your catering needs, call us today... 239.649.7272
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IS YOUR ROOF 
HURRICANE-READY?

Office: (239) 465-2646 | Toll Free: (800) 578-0035 | Fax: (239) 228-5789
2900 Horseshoe Drive South #1100, Naples, Florida 34104

castillaroofing.us

No Questions Asked Guaranteed!

Castilla Roofing is committed to a no fuss experience, making sure that all 
work is completed at the highest level of quality and finished on time with 

a fixed price, which means no hidden “add-ons” at the end of the job.

All Our Roofing Services Come With a
10-Year Guarantee On Our Workmanship

Metal Roofs | Tile Roofs | Shingle Roofs | Slate Roofs | Roof Repair
Skylights | Aluminum Fascia & Gutters | Soffit | Custom Sheet Metal

General Roof Condition
Debris on Roof

Drainage
Physical DamageStructural Deformation

Fascia
Soffit

Flashing
Gutters/Drains

Skylights
Chimneys/Vents

FREE
ROOF
INSPECTION

1892 Trade Center Way
Naples, Florida 34109

countertopsnaples.com
239.431.8394

We are loaded with granite and  
need to reduce our remnants.

You pay only for the fabrication.

Pick any level 1 from 
hundreds of in-stock choices, 

and the material is FREE!

BY GINA SPADAFORI
Universal Uclick

The joke in dog training these days is 
that when you get two trainers together, 
the only thing they’ll agree on is that a 
third trainer is doing it wrong. 

But there’s something else that the 
fiercest advocate of a no-punishment 
training approach will find in com-
mon with the trainer who believes 
that a dog’s actions need consequenc-
es: They’ll both agree that your dog is 
likely not getting enough exercise, and 
that sedentary lives are at the root of a 
lot of canine behavior problems. 

Look at the big, active dogs we 
adore, such as the Labrador retriever 
and the German shepherd. You don’t 
have to go far down the popularity list 
to find other active breeds, such as 
the always-in-motion dog commonly 
known as the Jack Russell terrier. Fac-
tor in the countless retriever, shep-
herd, husky, hound and terrier mixes, 
and you have a lot of dogs whose 
genetics have prepared them to work 
nonstop for hours at a time.

Instead, many of them spend their 
lives in small, boring backyards. To 
burn off all that natural energy, they’re 
busy barking, digging and chewing. 

If you’re thinking of getting a dog, 
think very seriously about what breed 
or mix you want and whether you can 
provide an active dog with the exer-
cise he needs. If you can’t honestly 
say that your dog will get 30 minutes 

of heart-thumping aerobic exercise at 
least three to four days a week — daily 
is better — then you really ought to 
reconsider those breeds and mixes. 

Fortunately, there are alternatives. 
All dogs love and need their exercise, 
but not all dogs will misbehave if they 
don’t get a ton of it. Consider dogs 
of breeds or mixes that are content 
with less exercise. For large dogs, 
consider adopting a retired racing 
greyhound, a dog known as the “30 
mph couch potato.” Many of the pug-
nosed breeds are also touted for their 
couch-potato ways, but beware: that’s 
because they’re often born with com-

promised respiratory systems, with 
health problems to match. 

Many small breeds are easy in the 
exercise department, and they’re well 
worth considering because it’s not as 
difficult to exercise a small dog with 
short legs. A Yorkie, pug or corgi can 
get good exercise in a small yard or 
on a brisk walk, but remember that 
even short legs won’t get you off the 
hook with the most active and tough-
minded breeds of terrier. These dogs 
need as much regular cardio as their 
bigger, more powerful relatives. 

What if you already have an active 
breed of dog? I know the answer to 
this one, having shared my life with 
retrievers from high-drive hunting 
lines for almost 20 years. Keeping 
them exercised is a big part of my 
life. There’s always a tennis ball in my 
truck, and I know all the safe and legal 
places to throw it, especially those 
that involve bodies of water. 

So get out that leash. Find that ten-
nis ball. Scope out the nearest safe 
body of water. And make some time to 
get your dog moving a half-hour a day, 
every day. Your dog will be happier 
and healthier, and so will you. 

As for those behavior problems, 
you’ll find they’re easier to fix if your 
dog isn’t frantically looking for a place 
to direct all that energy. Ask your vet-
erinarian for a trainer or behaviorist 
who can help. ■

This column originally ran on July 
17, 2013.

PET TALES
Get a move on

Exercise therapy: Tired dogs are more likely to be well-mannered

For dogs who like to fetch and swim, 
combining the two is always a great plan.

Pets of the Week
>> Abby is a pretty, 
3-year-old Labrador 
retriever mix who 
weighs about 55 
pounds, Friendly and 
quiet, she listens 
well, knows the 
basics and will be a 
wonderful family pet.

>> Grayson is a 
2-month-old domes-
tic shorthair whose 
eyes refl ect the love 
he has to give. He 
is well behaved and 
affectionate.

>> Larry is a 2 
½-year-old Man-
chester terrier mix 
who weighs about 
12 pounds. He loves 
people (and their 
laps).

>> Lilly is a 
beautiful 4-year-old 
domestic shorthair 
who purrs like a 
motor to show her 
appreciation for be-
ing petted.

To adopt or foster a pet
This week’s pets are from Collier County Do-
mestic Animal Services. Adoption fees for cats 
are $60 and dogs are $85 and include sterilization 
surgery, vaccinations, pet license, ID microchip and 
a bag of food. Visit DAS at 7610 Davis Blvd. from 11 
a.m.-6 p.m. Monday-Saturday. For more informa-
tion, call 252-7387 or visit www.colliergov.net/pets.



THE DIVA DIARIES
Baby, it’s hot outside

It’s the time of year with Southwest 
Florida diva just throws her hands up in 
the air and comes to the sad conclusion 
that it’s futile to even attempt to sparkle 
this deep into a subtropical summer. 

It’s a good thing there are fewer 
events to attend in July and August, 
because only a very special chosen few 
are going to look good when they leave 
the house. These are the rare people 
who don’t sweat. If you’re a normal, 
regular human, it’s impossible to look 
as fresh as daisy around these parts 
when the thermometer reads 97 insane 
degrees, the “feels-like” temperature 
is 108 and you just know that your 
hair, make-up job, shoes and outfit are 
all going to be drenched at any given 
moment by a pop-up thunderstorm. At 
almost every soiree, happy hour or fun-
draiser I attend these days, people walk 
in apologizing, “I’m sorry, I’m soaked 
from the rain!” or “Oh, no, don’t hug 
me. I’m sorry — I’m all sweaty” or “I’m 
sorry — I know I look wilted, but it’s 
just so horrendously HOT.” 

While we can’t do anything about 
the weather (I’ve discovered that com-
plaining about it almost daily on social 
media is useless,  as apparently Mother 
Nature never checks her Facebook page 
— slacker), we can try and work with 
the elements. That said, here are some 

tips for surviving a ridiculously hot 
summer and looking somewhat pretty 
while doing it:

■ I know it’s tempting to put your 
hair in a clip to keep it from sticking to 
your neck, but take a hint from Katniss 
Everdeen and try rocking a side-swept 
braid or ponytail. Fasten it with a band 
that has some sparkle.

■ Skip any make-up that shimmers 
(you have your own personal shimmer 
in the summer — it’s called sweat), 
and instead go for a clean, matte look. 
I talked to some local beauty experts 
and they all agree that mineral-based 
make-up seems to hold up best under 
a hot sun.

■ Drink more water. Not only will it 
keep you hydrated, it’s fabulous for your 
skin. At a bar or restaurant, order it in 
a big wine glass with ice and garnish it 
with a lemon for a festive look.

■ Don’t sit in the sun too long. There 
is just no way to make a sunburn or 
peeling skin look cute.

■ Keep an arsenal of blotting 
paper in your purse and use it 
often. This way, when you’re 
at a party and people start 
whipping out their iPhones 
for pics to post, you won’t 
look shiny.

■ Carry a fan. Seriously. 
I have a friend who carries 
a very pretty wood and 
silk fan she got at World 
Market wherever she 
goes. When she gets hot, 
she takes it out and gen-
tly fans herself. It looks 

elegant and old school.
■ You’re probably wearing a lot of 

sandals and open-toed wedges lately, 
so make sure your pedicure’s in check. 
I love all the groovy colors and bling 
on toenails I’m seeing. So go ahead, 
paint each nail a different color for fun 
— because you need fun in your life 
when it’s this hot out. 

■ Ditch the jeans and bring out the 
cotton sundresses. You can dress them 
up by wearing pearls or rhinestones or 
adding a colorful belt.

■ Speaking of color, I realize black 
is slimming, but it’s also hot. When I 
travelled to some bigger cit-
ies around the South 
this month, I 
noticed 
l o t s 
of 

women (of all ages) wearing whites, 
creams and pale yellows. Just don’t be 
like me and spill your red wine on your-
self on a regular basis. 

After all that, however, the best 
advice I can give (even though I know 
it’s not realistic) remains: Stay in your 
air-conditioned residence with the cur-
tains drawn until November.

Oh, and always, and I mean ALWAYS 
carry an umbrella. If it fails to rain, you 
can use it as a parasol; it will go nicely 
with your fan. ■ 

— Ciao for now, my lovelies! Stay tuned 
for another divalicious diary entry 

next week …
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Call now to take advantage of 

239.566.9700

Same Day Emergencies Welcome.
Hablamos Español.

11121 Health Park Boulevard, Suite 200
Naples, FL 34110

Complimentary whitening with invisalign treatment
 Vivera retainers with treatment ($500 value)
 records (X-rays, photos, impressions, etc.)

Financing options available

(D0150/D0274/D220/D0230)

(D4355)*
 *Unless gum disease is present

($421 value)

Family & Cosmetic Dentistry

Crowns Implants Root Canals
Invisible Fillings Gum Treatments

Bad Breath Problems
Neuromuscular Dentistry

Emergency Service Care Credit

ANDREA BASILE, MD
803 Vanderbilt Beach Road, Naples

239.514.8777 basileplasticsurgery.com

Send stubborn 
fat packing with  
CoolSculpting®

DITCH THE 
LOVE HANDLES!

CoolSculpting is the 
revolutionary body 

contouring treatment 
that freezes and 

naturally eliminates  
fat from your body. 

No needles.
No special diets.

No exercise programs. 
No anesthesia.

No surgery.
No downtime. 

Developed by Harvard 
scientists to eliminate 

fat, CoolSculpting is 
FDA-cleared, safe and 

clinically proven.

BEFORE AFTER

BEFORE AFTER
Photos courtesy of Edward Becker, MD

Procedure by Eric Bernstein, MD

Come in for a free consultation 
to determine how CoolSculpting 

can work for you.

Visit our website for  
upcoming CoolSculpting 
seminars if you’d prefer  
coming in with a friend.

BASILE PLASTIC SURGERY & MediSpa

stephanieDAVIS 
sdavis@floridaweekly.com
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WE’VE GOT YOU COVERED!

THE FLORIDA LIFESTYLE IN ULTIMATE COMFORT AND LUXURY

Serving Florida

Over 20 years!BEST
VALUE

ROLLINGSHIELD.com

See why your neighbors trust 
Southwest Florida’s ONLY Leading Distributor & Manufacturer

 INTERIOR SHADES

*No Interest charged if paid in full within 12 months. With approved credit. 

®

®

FREE IN-HOME CONSULTATION

BUY DIRECT
FROM THE MANUFACTURER

INSTALLATION INCLUDED

RETRACTABLE AWNING SALE!!

CALL FOR A FREE CONSULTATION OR VISIT OUR SHOWROOM

HURRICANE PROTECTION
STARTING AT

$8 PER SQ FT

HURRICANE SHUTTERS, SOLAR & INSECT SCREENS

FEATURED ROLLING SHADE PRIVACY COMFORT LUXURY

SHADE & PRIVACY

 ROLLINGSHADE**

16’ x 9’10” Retractable Manual AwningONLY $1,699 INSTALLED!
12 Months 

0% Interest*

SPECIAL 

FINANCING ON ALL 

OUR PRODUCTS

100s 
of colors to 

choose from!  
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CONTRACTS
CONTROL 
COMPETITION
IN SWFL
BUSINESSES

BY ROGER WILLIAMS
rwilliams@fl oridaweekly.com

SOMETIMES — IN FACT, DOZENS OF SOMETIMES EACH YEAR 
up and down the southwest coast and elsewhere in the 
Sunshine State — a little thing called a non-compete 
clause becomes the fly in the soup.

Unlike in some other states, according to Florida 
employment law, businesses and owners can protect 
themselves from what they judge unfair competition 
by requiring employees, or franchisers in a chain, for 
example, to sign non-compete clauses.

Because no non-compete clause is like any other, the 
law is tested regularly, says Christina Schwinn, a part-
ner at the Pavese Law Firm and expert in a variety of 
employment law.

“It’s not a one size fits all. It needs to be customized 
to your working environment. And one other thing: Not

SEE COMPETE, B4 

Naples
T O P

 1%
Experience Counts. Expertise Sells.

luxee x c l u s i v e l y

Port Royal to Bonita Beach, The Bua Bell Group 
brings over 28 combined years of experience serving 
the luxury market of Naples.

BuaBellSellsNaples.com  |  BuaBellGroup@JohnRWood.com
Emily K. Bua 239.659.6115 or Tade Bua-Bell 239.595.0097    

Port Royal $6.50 M
870 Nelsons Walk

Quail West $2.695 M
 6447 Highcroft Drive
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Conventional  FHA  VA  USDA  Florida Bond  HomePath

Let our experienced loan offi cers place 
you in the very best loan product 

that suits your needs. 

ARE YOU LOOKING TO PURCHASE 
OR REFINANCE A HOME?

THE OFFICES AT MERCATO
9118 STRADA PLACE, #8105, NAPLES, FL 34108  239-596-0500

INTERNATIONAL CENTER
6804 PORTO FINO CIRCLE, #E-2, FORT MYERS, FL 33912

239-434-0300  www.aemc.cc

NMLS ID 167191 OH: MBMB.850023.000 FL: MLB0700103 KY: MC24222 IN: 15191 

Making dreamscome true...
SW Florida ’s 

Fastest Growing 

Mortgage Bank!

 Awards & Recognition

Michael Scott 
Owen, biologist at the 
Fakahatchee Strand 
Preserve State Park, 
has been named For-
est Conservationist of 
the Year by the Florida 
Wildlife Federation. 
Mr. Owen was recog-
nized for his 20 years 
of work at Fakahatchee documenting the 
diversity of plants and animals and mea-
suring water levels — data that is critical 
to Everglades restoration projects. He has 
also partnered with several botanical gar-
dens in an effort to halt the loss of endan-
gered bromeliads. With financial assis-
tance from the Friends of Fakahatchee, 
he and other biologists have traveled to 
Cuba to locate several rare orchids spe-
cies for reintroduction into the park.

The Naples Beach Hotel & Golf 
Club has earned a Pinnacle Award for 
2014 from Successful Meetings magazine. 
This marks the 11th consecutive year the 
resort has received the honor. It will be 
presented to Jason Parsons, general man-
ager of the 319-room resort. The award is 
determined by votes from corporate and 
association meeting planners, as well as 
event and incentive specialists.

Cindy Lewis, campus dean, stu-
dent affairs and academic services at 
Florida SouthWestern State College, 
has received the Honorary Lifetime 
Achievement Award from the Florida 
Association of Student Financial Aid 
Administration. Ms. Lewis has been a 

member of the association since 1986 
and has served in a number of posi-
tions within the organization including 
president, vice president, sponsorship 
chair and legislative liaison. She served 
as financial aid director at FSW for 24 
years and plans to retire this fall.

 Board Appointments

Dr. Renate Chivli, retired ob-gyn 
physician, and David Varoski, a portfo-
lio manager with Northern Trust Bank, 
have joined the board of directors for 
Lighthouse of Collier Center for Blind-
ness and Vision Loss.

Gulfshore Playhouse is proud to 
announce the addition of Adria Star-
key, Collier County president for Fine-
Mark National Bank and Trust Com-
pany; David Drobis, chairman emeritis 
of Ketchum Worldwide; and Naomi 
Buck, president of Presentations Plus, 
have joined the board of directors for 
Gulfshore Playhouse.

Recently announced board members 
for 2014-15 to serve The Immokalee 
Foundation are: Joe Zednik, chair; Ali-
son Douglas, secretary; Pablo Vein-
timilla, treasurer; and James Bailey, 

Michael Benson, David Call, Chuck 
Campbell, John Costigan, Joyce 
Hagen Fites, Blake Gable, Don Gun-
ther, John Henry, Cynthia Janssen, 
Kevin Johnson, Pete Negri and Lou-
ise Penta. Board emeritis members are: 
George Franks, W.R. “Skip” Hildeb-
rand, Will Larson, Malcolm “Mac” 
McDonald, Lisa Merritt, Don O’Neill, 
Peggy Redlinger, Dick Stonesifer and 
Tom Weyl.

 Health Care

Drs. Michelle Diaz and Walid Man-
gal have joined the staff of Eye Centers 
of Florida. Dr. Diaz is a general ophthal-
mologist and fellowship-trained refrac-
tive surgeon who specializes in cataract 
surgery and laser vision correction. She 
earned her bachelor’s degree from the 
University of South Florida and her doc-
tor of medicine from the University of 
Miami. Dr. Mangal is a retinal surgeon, 
specializing in macular degeneration, 
diabetic retinopathy, retinal vascular 
occlusions, retinal tears and detach-
ments, as well as retinal pathology. He 
holds a doctor of osteopathic medicine 
from Philadelphia College of Osteopath-
ic Medicine, a master’s in public health 
from The George Washington Univer-

sity School of Public Health and Health 
Sciences, a graduate certificate degree 
in physiology from Medical College of 
Virginia/VCU, and a bachelor’s degree 
in psychology from The George Wash-
ington University, Columbian School of 
Arts and Sciences.

 Hospitality

Jamie Beale has been named general 
manager at Agave Bar & Grill. Ms. Beale 
has more than 15 years of experience in 
the food and wine industry in New York. 
She holds a bachelor’s degree in market-
ing and economics from State University 
of New York in Cortland and an MBA 
from SUNY-Albany. She worked as gen-
eral manager of Provence Wine Bar and 
Restaurant in Albany, N.Y., and was gen-
eral manager/owner and operator of the 
Gavel Grille in Hudson Falls, N.Y., Grey 
Gelding Bistro & Bar, GG at Restaurant 
Row, Social Gourmets Catering Co. LLC 
and Saratoga School of Cooking LLC.

 Marketing & PR

Lisa Mishler has been promoted 
from public relations manager to direc-
tor of marketing and public relations for 
Miromar Development Corp. to oversee 
marketing and public relations for Miro-
mar Lakes Beach & Golf Club, Miromar 
Outlets and the Miromar Design Center. 
Ms. Mishler succeeds Vivian Dawson, 
who retired in June after seven years 
in the position. She earned a bachelor’s 
degree in journalism from Boston Uni-
versity and has more than 20 years of 
experience in marketing, media rela-
tions, broadcast and print journalism. ■

ON THE MOVE

OWEN

VAROSKI

MANGALDIAZ

CHIVLI

Business owners looking for funding for their small business are invited to join the 
Florida SBDC (FSBDC) at Florida Gulf Coast University (FGCU) for its inaugural 
Access to Capital Fair. 

Holiday Inn at the Airport

At this free event, business owners will meet one-on-one with lenders, bankers, 
fi nancers, the SBA, and other investors to learn what types of fi nancing options are 
available for their small business. Senator Lizbeth Benacquisto will be attending as a 
guest speaker during the event. 

Registration is recommended, seating is limited!
REGISTER NOW at www.sbdcseminars.org 

or contact the main offi  ce at 239.745.3700

Business Owners 
Find Access To Capital
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BANK OWNED  |  NEW DEVELOPMENTS  |  RELOCATION  |  888.552.5228
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A World of Opportunity
That’s Not A World Away

LITTLE BOKEELIA ISLAND USEPPA ISLAND PALM ISLAND
Majestic private island on over 100 acres located on Florida’s Gulf Coast. This island 
is unrivaled in its amenities, investment potential and location. LittleBokeelia.com
Offered at $29,500,000. Jennifer Calenda, 941.916.0798 or 941.505.5555

Imagine a private island set in the midst of beaches, bays and sky. Accessible only by 
water or sea plane and home to over a hundred families. Useppa Island residences 
pricing starts at $515,000 and up. Brian McColgan, 239.410.7850 or 941.505.5555

This unique barrier island offers seven miles of pristine white sandy beaches and 
gorgeous turquoise Gulf waters. Live the resort lifestyle all year long. Palm Island 
residences start at $329,900 and up. Kevin Mackin, 941.769.0198 or 941.473.7750

LICENSED REAL ESTATE BROKER

 

all employees should be signing non-
competes. If a receptionist doesn’t have 
access to trade secrets or confidential 
information, and all he or she does is 
answer the telephone, what interest are 
you as an employer protecting?”

There is one unspoken bottom line, 
she adds: “You can’t restrict competi-
tion.”

As a result, non-compete clauses, 
which are typically two years and with 
a geographical range applied (35, 50 or 
70 miles, for example), are frequently 
challenged or tested.

Often they’re settled out of court, a 
lot of them are related to medical prac-
tices or the work of employee leasing or 

professional employ-
er companies, and 
sometimes employ-
ers decide not to go 
forward when some-
body breaks a non-
compete agreement, 
Ms. Schwinn notes.

The Florida statute 
that enshrines non-
compete clauses in 
the way we do busi-

ness is 542.335, known 
as the “Valid restraints of trade or com-
merce” statute. It can buzz around the 
business community in unlikely ways.

Real world applications
For example: A Naples pizzeria in a 

many-year franchise arrangement with 
a Chicago-based restaurant decides to 
quit that train and head out on its own. 
Only one problem: It signed a non-com-
pete clause. So it finds itself restricted 
from opening another shop within five 
miles of its original downtown location 
— and it has to severely limit what it 
offers, even taking square slices off the 
menu. (That was Sweet Home Chicago 
Pub & Grub.)

Hair stylists and tattoo artists open 
businesses elsewhere in the Southwest 
Florida competitive region, taking their 
skill sets out to compete with their for-
mer employers. They are successfully 
sued and stopped from doing business.

Or a neurosurgeon with a specialty so 
rare he’s the only doctor between Tampa 
and Miami  who can perform a life-sav-
ing procedure finds himself sued by Lee 
Memorial Health System because he 
broke his 50-mile-radius, non-compete 
clause and took up his practice at NCH, 
35 miles away in Naples. 

This was Dr. Eric Eskioglu, who 
joined Lee Memorial in 2006, and then 
resigned suddenly in 2011. The case was 
settled out of court, allowing Dr. Eskio-
glu to continue performing a surgery to 

treat brain aneurysms with coil emboli-
zation, which is minimally invasive, in 
Naples.

Only 30 others nationwide could even 
do that job, he told a judge before he 
reached a settlement agreement with 
Lee Memorial.

There are many other examples from 
a wide range of businesses and experi-
ences.

For employers who decide to use the 
non-compete clauses, “don’t just write it 
yourself,” says Sandra Kauanui, chair of 
the management department and direc-
tor of the Institute for Entrepreneurship 
at Florida Gulf Coast University.

“Get help if you’re an employer. Every 
one is different, and every one is state 
specific. There are restrictions on time 
— how long you can require it — and 
distance.”

And every detail can be debated, adds 
Ms. Schwinn. “If the restriction is 50 
miles, is that as the crow flies?” she asks. 

There will have to be an answer.
“There needs to be reasonable param-

eters. You can’t prohibit competition,” 
adds Professor Kauanui.

In other words, a non-compete clause 
has to be shaped and sculpted to fit the 
profile of the particular business.

That’s because the law is very care-
ful not to restrict competition — that 
ultimate virtue in American-style capi-
talism — while giving teeth to employ-
ers who have been the targets of unfair 
and possibly unethical treatment at the 
hands of employees.

Good for competition
The law itself performs five basic 

functions: it protects trade secrets; it 
protects “valuable or confidential infor-
mation,” even if it isn’t a trade secret; it 
protects “substantial relationships with 
specific prospective or existing cus-
tomers, patients or clients”; it protects 
“customer, patient or client good will”; 
and finally, it protects “extraordinary or 
specialized training.”

“Non-competes for my industry are 
absolutely essential,” says Steve Pontius, 
executive vice president and general 
manager at NBC-2.

“And they only cover a fraction of my 

workforce. But the people they cover 
— anchor people and reporters and 
a few others — we invest a tremen-
dous amount of money in creating a 
notoriety and image for them that can 
be easily quantified. It’s hundreds and 
hundreds of thousands of dollars of air 
time promotion.

If we couldn’t protect that it would be 
terribly damaging for us.

“If you are brought 
into our organiza-
tion and spent three 
years developing 
contacts and confi-
dential informants 
and everything — 
relationships with 
key people that 
improve your per-
formance to do your 

craft — then the sta-
tion has an invested interest in you.

“This isn’t indentured servitude. If 
they want to leave Waterman Broad-
casting they can work anywhere in the 
Unites States except a couple of places, 
and even then they’re restricted only for 
about a year.

“Those couple of places are television 
stations less than 10 miles away.

“Our legal counsel tells us the non-
competes have to be fair, and we have 
to (observe them, too).

“If we talk to somebody from another 
station (about a job), the first words out 
of our mouths are, ‘Are you protected by 
a non compete contract?’”

“The anchors on my station or WINK 
or WFTX have all worked at other sta-
tions in this market, and have either set 
out a year or gone to another market 
and come back — and that’s okay.

“And you can extend this conversa-
tion to a lot of different industries.”

Hammering out the details
In many states, money becomes a 

legal consideration when employers ask 
their workers to sign a non-complete 
clause — employees get paid for that 
kind of self-restriction.

“Some employers here will go ahead 
and do that, because they don’t want to 
create a morale issue,” she says.

Most employees don’t balk at the non-
solicit part of such an agreement — the 
part that says they can’t solicit clients 
from the company’s rolls for their own 
new business, for example. 

Nor do employees tend to question 
the notion that giving away company 
secrets is not cool at all.

“That seems fair to them,” Ms. Sch-
winn says.

“But when you get to the non-compe-
tition aspect of it, it can be devastating 
for an employee who gets fired and has 
to uproot a family and go somewhere 
else — if the employer is going to 
enforce it.

“Some employers are steadfast — 
we’re going to enforce all of it, they say. 
But there is a cost involved.”

And a process. First, employers have 
to demand that a person “cease and 
desist.”

If an employee has gone to work for 
another employer, the old company may 
threaten to sue the new one, along with 
the employee.

Then they start by asking a judge 
for a “temporary injunction,” in which 
they prove that they have “an enforce-
able restrictive covenant, it has been 
breached, and they have a right to sue.

Then, the new employer has to post a 
bond that will cover the attorney’s fees 
for the former employer, if that employ-
er wins the suit.

Since the prevailing party will win 
attorney’s fees at the very least, says Ms. 
Schwinn, “it serves as an equalizer and 
encourages settlement, because neither 
party runs that risk.”

Although she embraces the notion 
of non-solicitation agreements, she 
admits, she doesn’t personally like non-
competitive agreements.

“If a restriction says somebody can’t 
work for a competitor within a 75-mile 
radius, that will knock that person out 
of (most of) Lee, Collier, Charlotte and 
even Hendry counties, so they end up 
having to relocate and maybe take a job 
they don’t have the skill set for.” ■

COMPETE
From page 1

SCHWINN

PONTIUS

Non-compete advice
>> For employers: Sit down and evaluate 

what interests you need to protect. In the 
software development business, for ex-
ample, that’s pretty competitive. Make sure 
you have at least a very strong confi dential-
ity agreement, and you may want to have 
non-compete inclusion.

>> For employees: “It’s harder for employees. 
Make sure you understand what you’re sign-
ing,” says attorney Christina Harris Schwinn, 
a partner in the Pavese Law Firm. “So many 
people sign whatever documents an em-
ployer sticks in front of them, so they have 
no idea what the restrictions really are.”
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FOR SALE - 635.28± acs pasture/farmland 
in Hendry Co., 2 miles of paved road front-
age. Leased thru 2017-$55K per year with 
$5K annual increases.                        $10K/acre
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FOR SALE - 150± ac. citrus grove on CR 
858/Oil Well Rd. in Collier Co. Production 
records available upon request to qualified 
buyers. Bank owned.                               $1.5M
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FOR SALE - 39.18± ac. on CR 731, mins. to
Labelle. Designated CG-General Commer-
cial on Future Land Use Map. Over 2,000 
residential units planned in area. $1.70 PSF
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SELLER FINANCING - .42± ac, 150±’ front-
age on Santa Barbara Blvd, between Golden 
Gate Pkwy & Pine Ridge Rd. High visibility, 
convenient access, Zoned C2.       $349,000
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FOR SALE - 200± acs with 3,500± frontage
on SR 82, just west of SR 29. Currently 
planted with 23,000± palm trees, ideal for
row crops.                                    $11,000/acre
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FOR SALE - 19,000± SF Estate home on 
66.56± acs. in Decatur County, GA. Ideal for 
a family ranch, hunting lodge, corporate 
retreat. Barns & outbldgs.                    $1.495M

M-F 8-5 and Sat 8-12 
2240 Davis Blvd., Naples, FL 34104

Complete Collision Repair 
24 Hour Towing 

Rentals

Mention our ad in Florida Weekly 
and get  a rental car 
UP TO 3 DAYS FREE.
(with collision repair services)

239-775-6860 
www.economybodyshop.com 

economybodyshop@aol.com

SPECIAL TO FLORIDA WEEKLY

In a hypercompetitive global economy, 
organizations must be “on” 24/7. Yet this 
scramble for perpetual performance is 
taking a harsh toll on employees. They 
relentlessly push to get ahead and stay 
ahead — working longer days, email-
ing after hours, taking fewer vacations 
— often with little acknowledgment for 
their efforts.

The result is a workforce that’s not 
just disengaged (Gallup’s 2013 State of 
the American Workplace report revealed 
that 70 percent of U.S. employees fall 
into this category), but also stressed and 
depressed.

And here’s the irony: The constant 
hustle aimed at increasing productivity 
and profitability actually decreases both. 
That’s according to Graeme Cowan, a 
survivor of depression and the author of 
“Back from the Brink: True Stories and 
Practical Help for Overcoming Depres-
sion and Bipolar Disorder” (New Har-
binger Publications, $16.95).

“The mental and emotional state of 
today’s workforce is abysmal,” Mr. Cowan 
says. “And since there’s a stigma around 
mental health issues, people aren’t seek-
ing help.” 

His research shows that 86 percent 
of those afflicted would rather suffer 
in silence. “That’s very bad news for 
employers, who may have a big portion 
of their workforce struggling along at 
reduced capacity,” he says.

Mr. Cowan knows the ravages of 
depression firsthand. After spending 
most of his life as a senior executive with 
organizations such as Johnson & Johnson 
and A.T. Kearney, he suffered a mental 
breakdown that culminated in a suicide 
attempt. It was then that he began to 
wonder how widespread and impactful a 
problem workplace depression really is.

Turns out the problem is quite costly 
indeed. A study recently published by 
the Journal of the American Medical 
Association found that depressed work-
ers experienced more health-related 
productivity losses than those without 
depression, and that those losses cost 
employers $44 billion.

A big part of the problem is a phenom-
enon called presenteeism — meaning 
that people are physically at work but not 
engaged and certainly not fully function-
ing. In fact, the JAMA study found that 
presenteeism accounts for greater losses 
in productivity among depressed work-
ers than does absenteeism.

“The loss in productivity caused by 
depression is extremely difficult to track 
because it manifests via poor perfor-
mance,” Mr. Cowan notes. “Companies 
that don’t address the elephant in the 
boardroom will suffer — even if they 

don’t know they’re suffering at all.”
Here are a few of his recommendations 

for leaders seeking to help depressed 
employees:

■ Be proactive about helping 
employees treat depression. Provide 
employees with workplace resources 
— including a mental 
health policy, well-
ness program and 
intranet materials — to 
help them take action 
to deal with their ill-
ness. Whether available 
via an organization’s 
intranet or download-
able in the form of a 
smartphone app, these 
resources must be both 
practical and evidence-
based. To accommo-
date different learn-
ing styles, multimedia 
delivery would be opti-
mal. Companies could 
also assemble a panel 
or list of suitable men-
tal health professionals 
whom employees can feel comfortable 
going to when they need assistance.

“A big regret for depressed individu-
als is that they didn’t get an accurate 
diagnosis and treatment plan earlier,” Mr. 
Cowan says. “There is a stigma around 
depression that discourages people from 
getting treatment. But when companies 
emphasize the importance of treating 
these issues, they help destigmatize 
them, which will lead to more people’s 
getting the help they need more quickly.”

■ Know how to recognize the signs 
of depression. Of course, a key step 
in providing employees with the care 
and support they need is knowing what 
signs indicate they could be suffering 
from depression. If a normally reliable 
employee starts calling in sick more 
than usual, missing deadlines or meet-
ings, looks tired or overwhelmed, or has 
a decrease in overall performance, they 
could be depressed.

“Employers, managers, and cowork-
ers should also keep an eye out for 
changes in temperament,” Mr. Cowan 
says. “For example, maybe an employee 
was well known for greeting you and 
other coworkers each morning or mak-
ing friendly conversation during work 
breaks, but now goes straight to his desk 
or spends his breaks alone or surfing the 
Internet. These could each be signs that 
depression has taken hold and certainly 
indicate it might be time to check in with 
them and see how they’re doing.”

■ Teach managers and team mem-
bers how to ask “Are you okay?” Fifty-
one percent of employees believe that 
the most effective way to address harm-

ful stress is “speaking to someone at 
work.” 

“This creates a compelling case to 
increase the will and skill of managers 
and team members to ask ‘Are you okay?’ 
and encourage the stressed employee to 
take action,” Mr. Cowan says. “I recom-

mend a four-step pro-
cess to building trust 
and helping someone 
you are concerned 
about. First, break the 
ice. The best ice-break-
er? Simply ask ‘Are you 
okay?’ Next, listen with-
out judgment. Then, 
encourage action. And 
finally, follow up.

Compassion or emo-
tional support plays an 
essential role in recov-
ering from depression. 
Employees say that 
when a supervisor or 
coworker shows they 
care about them as a 
person, it is the biggest 
predictor of recovery 

and return to productivity, Mr. Cowan 
says.

■ Make sure their work fits their 
strengths. Engaged employees, doing 
work they’re good at, are happy employ-
ees. Companies can help prevent 
workplace depression by making sure 
employees are satisfied with their work. 
And where depression already exists, Mr. 
Cowan says, helping the employee get 
back to doing fulfilling work will help 
them recover.

■ Provide ways for employees to 
get exercise. One of the common symp-

toms of depression is fatigue and an 
overactive mind and underactive body. 
According to the Mayo Clinic, a 30-min-
ute brisk walk improves your mood two, 
four, eight and 12 hours later compared to 
those who don’t exercise.

“A great way for companies to play a role 
here is to offer physical and mental well-
ness programs,” Mr. Cowan says. “Employ-
ees with a positive mood are 31 percent 
more productive, sell 37 percent more 
and are 300 percent more creative. The 
productivity benefit that could flow from 
a program that builds employee physical 
and mental well-being is almost self-evi-
dent, especially in light of exercise’s being 
judged so important for recovery.”

If a virus or other illness were running 
rampant through your workforce, you 
wouldn’t sit back and do nothing while 
employees called in sick or sat at their 
desks unable to do their jobs. 

“More than likely,” Mr. Cowan says, 
“you’d find ways to help your employees 
get well as soon as possible. That’s why 
it doesn’t make sense for employers to 
ignore the hold that depression has on 
so many of their employees. Companies 
that recognize the importance of helping 
their employees get the mental health 
care they need will reap huge benefits.” ■

— Graeme Cowan is one of Australia’s 
leading speakers and authors in the area 
of building resilience and mental health. 
He is also a director of the R U OK? 
Foundation, whose slogan is “A Conver-
sation Could Change a Life” (www.ruok-
day.com) and whose launch campaign 
was supported with video promotions 
from Australian actors Hugh Jackman, 
Simon Baker and Naomi Watts.

Depression can put employee productivity down in the dumps
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BUSINESS MEETINGS
■ A Job Search Support Group 

meets from 9:30-11:30 a.m. Mondays at 
the Greater Naples Chamber of Com-
merce. Contact Karen Klukiewicz at 
kluk77@comcast.net or visit www.
napleschamber.org.

■ Consultants from the Small Busi-
ness Development Center at Florida 
Gulf Coast University are available at the 
Greater Naples Chamber of Commerce, 
2390 Tamiami Trail N., every Thursday. To 
make an appointment for a free session, 
call Suzanne Specht at 745-3704.

■ The Greater Naples Chamber of 
Commerce hosts the annual James V. 
Mudd Fellowship presentation from 10-11 
a.m. Friday, Aug. 1, at chamber headquar-

ters, 2390 Tamiami Trail N. This year’s 
recipient is Harold Weeks, president of 
the NAACP of Collier County. Sign up at 
www.napleschamber.org/events.

■ The Above Board Chamber 
meets from 11:30 a.m. to 1 p.m. Mon-
day, Aug. 11, at the Hilton Naples. The 
“Best of the Best” guest speakers will 
include several presenters whose pro-
grams were popular with members in 
the past year. Topics include: the art of 
negotiation, social media, valuing your 
business, marketing your business, tax 
readiness and investing in Southwest 
Florida. $25 for members, $30 for oth-
ers in advance; $28 and $33 at the door. 
Registration required by Aug. 8 at www.
aboveboardchamber.com.

■ The Greater Naples Chamber 
of Commerce holds its next Wake Up 
Naples for members and guests from 
7:30-8:30 a.m. Wednesday, Aug. 13, at 
the Hilton Naples. Guest speaker Myra 
Janco Daniels will discuss “How to 
Stop Snoring When You Retire!” $20 
for members, $25 for others. Sign up at 
www.napleschamber.org/events.

■ Business After Five for members 
and guests of the Marco Island Area 
Chamber of Commerce is set for 5:30-
7:30 p.m. Wednesday, Aug. 20, at the Old 
Marco Restaurant & Pub. The program 
will show appreciation for concierges 
at island resorts. Call 394-7549 or visit 
www.marcoislandchamber.org.

■ The Greater Naples Chamber of 
Commerce hosts its annual trade show, 
“A Business Safari: Quest for Success,” 
from 3-7 p.m. Thursday, Aug. 21, at the 
Naples Beach Hotel & Golf Club. Regis-
tratoin for exhibitors is open now. Sign 
up at www.napleschamber.org/events. 

■ The Collier Building Industry 
Association hosts the 2014 Sand Dollar 
Awards dinner and celebration Satur-
day, Sept. 27, at The Ritz-Carlton Golf 
Resort. For more information, call 436-
6100 or visit www.cbia.net. ■

— Email business meeting announce-
ments to cpierce@floridaweekly.com.

I trace my roots back to 1927 and the 
Hot Shoppes restaurants. Today, based 
in Maryland, I’m a hospitality giant with 
about 4,000 lodging properties and near-
ly 700,000 rooms in 72 countries and 
territories. My brands include my own 
flagship name, along with Renaissance 
Hotels, Residence Inn, SpringHill Suites, 
Gaylord Hotels and The Ritz-Carlton. 
I was a pioneer in airline catering in 
the 1930s and the extended-stay lodging 
business in the 1980s, and even entered 

the cruise business 
in 1972. In 1957 I 

opened the world’s 
first motor hotel. I 

rake in about $13 bil-
lion annually. Who am I?

Know the answer? 
Send it to us with Foolish 

Trivia on the top and you’ll 
be entered into a drawing 

for a nifty prize! ■

THE MOTLEY FOOL®
To Educate, Amuse & Enrich

Ask the Fool

Fool’s School My Dumbest Investment

The Motley Fool Take

Name That Company

Last week’s trivia answer

Do you have an embarrassing 
lesson learned the hard way? Boil 
it down to 100 words (or less) and 
send it to The  Motley Fool c/o 

My Dumbest Investment. Got one that worked? 
Submit to My Smartest Investment. If we print 
yours, you’ll win a Fool’s cap!

Write to Us! Send questions 
for Ask the Fool, Dumbest (or 
Smartest) Investments (up to 100 
words), and your Trivia entries 

to Fool@fool.com or via  regular mail c/o this 
newspaper, attn: The  Motley Fool. Sorry, we 
can’t provide individual financial advice.

Credit Card Balance Transfers 101
By transferring a balance from a high-

interest-rate credit card to a low-interest-
rate card, you can save hundreds, or thou-
sands, of dollars. There are some things 
to know before you proceed, though:

■ Read the fine print and crunch some 
numbers. A “0 percent” credit card will 
indeed charge you no interest on your 
debt, but typically only for a limited time. 
So if you transfer a big debt to such a 
card, aim to pay it off as soon as possible. 
Otherwise, a rate much higher than 0 
percent will kick in after a while (usually 
six months to a year or more).

■ Learn exactly how long you will 
enjoy the 0 percent rate, and what the 
rate will be when charges start apply-
ing. Some cards might charge you just 
12 percent or less, while others might 
charge upward of 20 percent. The fine 
print can alert you to possible problems, 
such as if a single late payment will trig-
ger the card’s highest rate taking effect, or 
whether new purchases will face regular 
(or steep) interest charges while only the 

transferred balance enjoys the 0 percent 
rate.

■ Be sure to consider all the costs 
involved in transferring a balance. Your 
new card may feature 0 percent interest, 
but it might also charge a balance transfer 
fee of between 3 percent and 5 percent. If 
you’re transferring $25,000 and are being 
charged a 4 percent fee, that’s a $1,000 
charge. Make sure that your interest sav-
ings will make that cost worthwhile.

Note, too, that you may need to have a 
good credit rating in order to qualify for a 
good balance-transfer deal. If you qualify 
and go for it, consider consolidating debt 
from several cards onto one low-rate card in 
order to simplify your financial life. Check 
with your current lender, too — if you have 
a good record with them, you might get a 
lower interest rate just by asking.

Learn much more about debt and cred-
it at fool.com/how-to-invest and review 
some available cards at sites such as ind-
excreditcards.com and cardhub.com. ■

Shouldn’t Have 
Bought — or Sold

My dumbest investment was when I 
listened to my husband, who doesn’t know 
jack about stocks. He wanted to get in on 
Facebook when it had its initial public 
offering (IPO). So instead of listening to 
the buzz about the inflated IPO price, I 
bought and lost and … the second-dumbest 
investment was selling it! Live and learn. 

— S.C.S.

The Fool Responds: Financial differenc-
es can sink many relationships, so it’s great 
to talk about money frequently and to get on 
the same page. Like many IPOs, Facebook 
shares opened high and then rose, before 
falling back to earth a bit later. The shares 
touched $45 on their first day, closing near 
$32 a week later and near $18 a few months 
after that. Of course, they’re above $60 now.

It is indeed risky to jump into IPOs in 
their first year or so, when they can be extra-
volatile. There’s usually plenty of time to 
invest in great companies. With Facebook, 
you needed to study the company to deter-
mine what you thought the shares were 
worth. Selling was right — if you no longer 
had faith in its future. ■

Profits Brewing
Starbucks’ global empire features more 

than 20,000 stores, and its business is 
firing on all cylinders, offering little sign 
of market saturation or damage from 
competition. Even in the U.S., where 
Starbucks has reached a significant level 
of market penetration, same-store sales 
increased by a vigorous 6 percent during 
the quarter that ended March 30.

Total sales in the China/Asia-Pacific 
region jumped 24 percent in the quarter, 
with 174 net new store openings. China is 
on track to become Starbucks’ largest mar-
ket outside of the U.S., and the company’s 
international growth is just getting started.

Starbucks is the leading mobile-pay-
ments retailer, with 14 percent of pur-
chases now made with mobile phones. 
Recent acquisitions such as Teavana 

(teas), Evolution Fresh (juices, smooth-
ies, soups and salads) and La Boulange 
(baked goods) provide a deep pipeline for 
innovation in coming years, as the com-
pany aims to become a lunch and dinner 
destination. Management is optimistic 
about an evening menu featuring wine, 
beer and more sophisticated food items.

Starbucks is also venturing into spe-
cialized sodas. Packaged products have 
proven to be another smart way to lever-
age the brand and expand into different 
sales channels and product categories.

Starbucks’ stock isn’t a screaming bar-
gain right now, but the company has many 
growth drivers at work, and its stock can 
still reward long-term investors. (The 
Motley Fool owns and has recommended 
shares of Starbucks.) ■

I trace my roots back to 1887 when a 
watchmaker at the Nippon Gakki company 
began making reed organs. I’m now the 
world’s largest maker of a full line of musi-
cal instruments — as well as sports equip-
ment, semiconductors, robots, furniture, 
appliances, audio/visual products, machine 
tools and much more. (I even own and 
run some Japanese resorts.) In addition, I 
encompass the separately managed vehicle 
company that is now the world’s second-
largest motorcycle maker and also makes 
golf carts, outboard engines, snowmobiles, 
water vehicles and more. At some point, 
I have even offered fiberglass-reinforced 
bathtubs. Who am I? (Answer: Yamaha) ■

Taken Private
QWhat does it mean when a com-

pany is taken private?

— L.J., Shenandoah, Iowa

AThink of how a company “goes 
public” via an initial public 

offering (IPO), selling a chunk of 
itself in shares on the stock market. 
Companies can go in the oppo-
site direction, too, becoming private 
again if their shares are bought back 
and no  longer trade publicly.

In 2011, Hugh Hefner took his 
company, Playboy Enterprises, pri-
vate in a $207 million deal. In an 
effort to regain control over the 
company, and presumably because 
he thought its stock was underval-
ued, Hefner offered shareholders a 
premium over the going price. He 
had to raise his bid, too, to deflect 
other bidders.

Last year, Michael Dell, in part-
nership with a private equity firm, 
took his struggling computer com-
pany, Dell, private in a far-bigger, 
$25 billion deal. And right now, 
lululemon athletica founder Chip 
Wilson is looking into taking his 
company private, as well.

***

QIs “buy and hold” the best 
investment strategy?

— K.V., Greenville, North Carolina

ASuper-investor Warren Buffett 
has said that his  favorite time to 

sell is “never.”
But successful investing isn’t 

as simple as just never selling. 
Many have made millions by hold-
ing shares of great companies for 
decades, through ups  and downs.

Think of it as buying to hold. In 
other words, don’t buy a stock and 
then just blindly hold it for years. 
You need to check up on your hold-
ings regularly.  Fortunes can change, 
even for the best companies.

So carefully select promising 
companies, intending to hang on 
for the long term — as long as they 
remain healthy and growing. ■

Got a question for the Fool? 
Send it in — see Write to Us
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NETWORKING
Comfort Keepers celebrates its arrival in Collier County with a reception at Cafe Alfredo

“Like” us on Facebook.com / NaplesFloridaWeekly to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 
So, if you think we missed you or one of your friends, go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.
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Patti Sullivan, Christi Bryant and Kim Dean

Holly Baldwin, Maureen Oravec and Dawn Pudlin

Connie Murray, Dr. John Hoglund and Brittany Boaz

Gail Schultz and April Donahue

Jeanne Beaulieu and Kim Dean

LeAnna Bates and Virginia Blound Marianne Gilhuly and Tom Dean

Dawn Pudlin and Kim Dean

Debra Wuff and Paul Wuff

Have peace of mind knowing your boat, 
your classic car, your motorcycle 

and your recreational vehicles are well 
protected and that you’re   

— Prepared For The Unexpected.

Our independent agents are professional advisors 
you can trust -  who help you protect your financial 
security with personalized insurance advice.

For experienced, local insurance advice talk to  
BB&T - Oswald Trippe and Company today.

BB& T - OSWALD TRIPPE AND COMPANY
889 111TH Ave N Suite 201, Naples FL 34108

Direct: (239)-280-3803 • Office/Client Service: (239)-261-0428 
Email: ndalaskey@bbandt.com • Fax: (866)-802-8677

I n s u r a n c e . B B T . c o m 

© 2014 Branch Banking and Trust Company.



ACCEPTING NEW PATIENTS...

Daniel I. Wasserman, M.D.

8625 Collier Boulevard, Naples, FL 34114
239.732.0044 • www.SkinWellnessFlorida.com
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NETWORKING
Vineyards Country Club hosts Women’s Council of Realtors, Naples-on-the-Gulf

“Like” us on Facebook.com / NaplesFloridaWeekly to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 
So, if you think we missed you or one of your friends, go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.
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Kassandra Santaguida and Theresa Furman

Christine Dike, Mary Waller, SuAnn Zornes and Christine Citrano Joy Sikkema, Sue Martin, Deborah Hamilton and Terri Speach

Kimberly Alvord and Lauren Bartley Lynn Bower and Jackie Sweet Theresa Ulrich and Andrea Pelletier Christine Citrano and Rae Wakelin

Jay Letendre, Denise Thoman, Robert Nardi, Andrew Occhipinti and Melissa Bates



House Hunting:
2823 Thistle Way

Estates at Grey Oaks
Set on an expansive homesite with lovely views 

over lake and landscape, this Southern plantation-style 
estate home has more than 5,000 
square feet of living area. Details 
include custom millwork, hard-
wood flooring and beamed ceilings. 
Additional highlights include a 
gas-burning fireplace, wine cellar, 
family room with wet bar and a 
second-floor multi-purpose bonus 
room. An outdoor living area with 
open pool and spa completes this 
exceptional property.
Cheryl Turner of Premier Sothe-

by’s International Realty has the listing for $3.2 million. 
To arrange a showing or for more information, call 
250-3311 or email Cheryl.turner@sothebysrealty.com. ■

N A P L E S  F L O R I D A  W E E K L Y

A GUIDE TO THE LOCAL REAL ESTATE INDUSTRY

REAL ESTATE
 B9WEEK OF JULY 31-AUGUST 6, 2014

COURTESY PHOTOS
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V I S I T  W W W . D A V I D N A P L E S . C O M  F O R  M O R E  D E T A I L S !

AMERIVEST REALTY | NAPLES, FL
239.280.5433 | David@DavidNaples.com

Talis Park Estate Home 
$3,750,000

Mediterra Villa Home
$955,000

Shadow Wood Preserve 
$1,295,000

Mediterra Estate Lot
$1,250,000
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First model opens in Cielo
tower at Pelican Landing

The first model residence has opened 
in Cielo, WCI Communities’ newest neigh-
borhood of luxury condominiums at The 
Colony Golf & Bay Club at Pelican Land-
ing in Bonita Springs. 

The interior of the three-bedroom, 
3½-bath Residence 02 was created by Robb 
& Stucky International and has a casual, 
contemporary twist.

Metallic and mirrored furniture, light-
reflecting wallpaper and fire behind 
cracked glass add dazzle throughout the 
model’s 2,950 square feet. Designed to 
maximize entertaining potential and show-
case views from the third-floor location, 
Residence 02 offers gathering spaces that 
flow out to wraparound loggias and a “chat 
area” in the great room with swivel chairs 
circling an oversized ottoman. 

The model has hand-scraped wood 
floors and a neutral palette of linen, beige 
and taupe with pops of bright orange. A 
granite-embedded covering on the great 
room’s main wall adds texture and is 
enhanced by the play of moving light from 
the LED fireplace with cracked-glass doors.

The model’s openness is balanced 
by private spaces for bedrooms and the 
library, shown in the model as a study.  
Sliding glass doors open to a private loggia.
Each of the model’s guest suites also has a 
walk-in closet and private bath.

Residence 02 is one of two floor plans 
offered in Cielo. The second floor plan has 
2,930 square feet. 

Upon completion, Cielo will have 96 res-
idences in five-story buildings overlooking 
lakes, nature preserves and the seventh 
hole of The Colony’s Jerry Pate-designed 
golf course. Prices start at $625,000.

WCI Communities also is offering new 
homes in Terzetto at the Colony in Peli-
can Landing. In three-story buildings, the 
three-bedroom, 2½-bath designs have 
2,100 square feet and 2,624 square feet of 
living space. Two models are open.

Buyers at Terzetto and Cielo can per-
sonalize their homes through WCI’s 
Design Studio at the company’s near-
by headquarters. The studio provides a 
comprehensive selection of cabinetry, 
countertops, bath and kitchen fixtures 
and tile and flooring.

Residents of Cielo and Terzetto and 
their guests can enjoy amenities at The 
Colony including the award-winning Bay 
Club, a private dining club overlook-
ing Estero Bay. The Colony’s concierge 
program can arrange everything from 
key-holding and housekeeping services 
to dry cleaning, domestic and interna-
tional travel, and at-home massages or 
yoga instruction. Owners and guests also 
have access to Pelican Landing’s 34-acre 
island beach park, canoe park, tennis 
courts, fitness center and community 
center.

For more information, call 495-1300 
or visit www.TheColonyGolfandBayClub.
com. ■

Stock Signature Homes 
available at Fiddler’s Creek

Fiddler’s Creek is offering the fully 
furnished Grand Calais II in the neigh-
borhood of Isla del Sol. The home is 
priced at $1,578,490.

Built by Stock Signature Homes, the 
Grand Calais II is a one-story design 
with 3,597 air-conditioned square feet. 
The home has four bedrooms and 4½ 
baths in a split floor plan with a great 
room and library/study just steps off 
the main foyer. There also is a formal 
dining room with an adjoining kitchen 
and breakfast nook. The master suite 
features an oversized bath with deep 
soaker tub along with separate his-and-
her wardrobes.

The professionally decorated Grand 
Calais II model has an expansive cov-
ered lanai and a three-car garage as 
well as extensive upgrades, including 
custom interior built-ins throughout the 
home. The flooring in the Grand Calais II 
model includes both hardwood and natu-
ral stone, while the gourmet kitchen fea-
tures granite countertops, 42-inch wood 
cabinets, wood shelving in the pantry 
and Sub Zero and Wolf appliances. 

Ideal for entertainment family and 

friends, the outdoor living area has a 
kitchen and fireplace as well as a cus-
tom pool and spa package with brick 
pavers and coping.

The Grand Calais II is one of eight 
floor plans available from Stock Signa-
ture Homes in the Isla del Sol neigh-
borhood. Designs range from 3,597 air-
conditioned square feet to 4,246 air-con-
ditioned square feet. Prices range from 
$989,990 to $1,149,990, plus home site.

The custom builder also offers the 
Ponte Vedra Grande, a move-in-ready 
home in the village of Mahogany Bend 
at Fiddler’s Creek. The largest home 
available in Mahogany Bend, the Ponte 
Vedra encompases 3,525 air-conditioned 
square feet in a split floor plan that has 
four bedrooms and 4½ baths. Pricing 
starts at $834,990, plus home site; the 
move-in-ready Ponte Vedra Grande is 
priced at $1,199,990.

The entrance to Fiddler’s Creek is just 
off Collier Boulevard between Naples 
and Marco Island. For more informa-
tion, call 732-9300, stop by the informa-
tion center at 8152 Fiddler’s Creek Park-
way or visit www.fiddlerscreek.com. ■

Windward Isle site work to start soon
McGarvey Development Company is 

poised to begin site work at a new gated 
community off Airport-Pulling Road just 
south of Orange Blossom Road in North 
Naples. Windward Isle will have 28 sin-
gle-family residences ranging from 3,000 
square feet to 4,000 square feet, nes-
tled around a 506-foot-long lake. Weber 
Design Group is designing the homes in 
a colonial coastal Caribbean style.

McGarvey is developing Windward 
Isle in partnership with Capital Group 
Properties, a real estate development, 
property management, finance and leas-
ing firm based in Southborough, Mass. 
Pricing for the Windward Isle residenc-
es will be announced this fall.

The builder anticipates having two 
model homes under construction late 

this year, with completion planned for 
early spring 2015. 

The single-story Abacos model will 
have 3,056 square feet under air and 
a total of 4,203 square feet.  The Aba-
cos great room floor plan has three 
bedrooms plus a study. The two-story 
Grenada plan offers 4,072 square feet 
under air and a total of 5,832 square feet. 
The Grenada has four bedrooms and 
a game room in addition to a spacious 
great room.

Both models will showcase McGar-
vey Custom Homes’ signature outdoor 
living areas complete with outdoor 
fireplaces and summer kitchens.   

For more information, call McGarvey 
Custom Homes at 738-78568 or visit 
www.mcgarveycustomhomes.com. ■

The Grand Calais II

COURTESY PHOTOS

Richard Droste
REALTOR

239-572-5117
rddsmd@comcast.net

Jacki Strategos  
GRI, CREN, SRES, e-Pro 

239-370-1222
JStrategos@att.net

Marco Island & Southwest Florida Real Estate Specialists
Visit www.JackiStrategos.com Today!

8998 Lely Island Circle
$599,900

Outstanding in every way. 4BR/3BA, stunning views. 
Eat-in kitchen, stainless steel appliances. Large lanai 

with pool/spa. 3-car garage. No mandatory fees. 

Marco Inn Villas
$139,500

Delightful 1BR/1BA, 2nd-floor unit. Wonderfully 
updated. Amazing amenities. Complex on the water, 

beautiful grounds. Offered furnished turnkey.

AWESOME
LOCATION

MOTIVATED 
SELLER

Greenlinks
Several Floor Plans

Great investment, income guaranteed. Live in it, rent it 
or vacation in it. One of the best deals in Lely Resort.  

Too many details to mention. Call now.

GOLF
ENTHUSIAST

1642 Rainbow Court
$610,000

Wonderful floor plan in this Florida-style home. 
3BR/2BA on indirect waterway. Dock/lift/pool.  

Room for multiple cars. Nice updates.

NEW TO 
MARKET
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CALL ANGELA BAVETTA or KIM SHORE

Copyright © 2014, Miromar Development Corporation. Miromar Realty is a registered mark of Miromar Development Corporation. 07303114-1801

Ask the Experts – We Know Miromar!

FIND YOUR HOME IN MIROMAR LAKES BEACH & GOLF CLUB, 
THE #1 COMMUNITY IN THE UNITED STATES*

Designers go with West Indies look 
for St. Kitts model in Quail West

Diamond Custom Homes has select-
ed Clive Daniel Home to outfit the St. 
Kitts model in the Estate neighborhood 
at Quail West. Completion of the home 
is on target for November.

Interior designers Rebekah Errett-
Pikosky and Charlie Hanson have cho-
sen a West Indies-inspired theme for 
the two-story, 5,341-square-foot home 
that has four bedrooms plus den and 
5½ baths. In addition to furnishings and 
accessories, the designers are choosing 
all of the hard surface materials for the 
St. Kitts: tile and trim details, cabinetry, 
granite, flooring, built-in concepts plus 
architectural wall units and fireplace 
details.

“This home will be organic, with lots 
of natural elements, woods, grays and 
browns,” Ms. Errett-Pikosky says about 
the contemporary design.

A vaulted ceiling and expanses of tall 
windows accentuate the great room, 

and the large island kitchen has a cof-
fered ceiling and a wine bar. Also on 
the main floor, the master suite with 
his-and-her bathrooms opens to the 
outdoors and has a vaulted ceiling. A 
staircase with stained wood treads and 
an oak handrail leads upstairs to a loft 
and two bedrooms with private baths, as 
well as a private balcony. The three-car 
garage has space for a golf cart.

The south-facing residence will have 
views of the second fairway of the 
Lakes golf course. The outdoor living 
space has a summer kitchen and bar 
along with vaulted ceilings, retractable 
screens, fireplace, multiple seating areas 
and a transitional pool design with spa-
cious deck.

 Five single-family neighbor-
hoods and two championship golf 
courses are within Quail West’s 1,110 
acres. There is also a clubhouse, spa, fit-
ness center and beach club. ■

Janine Rendano
REALTOR

(239)405-2994
JRendano@AmerivestRealty.com

Daniel Walsh
REALTOR

(239)404-3000
DWalsh@AmerivestRealty.com

TALIS PARK
 16653 Toscana Circle #706, Naples
Very spacious Tuscan-style 4 bedroom+den, 6½ bathroom 
end unit available. This former model comes fully furnished 

and lives more like an attached villa than a condo. 
Beautiful lake views with private outdoor living and 

balconies throughout. $1,950,000

Call or Email for Details!

Serving Naples, 
Bonita Springs 
and Estero

AMERIVESTREALTYOFNAPLES.COM
10001 Tamiami Trail North

Naples, FL 34108

MLS#214031449



WE MAKE 
IT EASY.  

YOU MAKE
IT HOME.

RoyalShellSales.com 
239.261.9101

Florida: Bonita Springs, Fort Myers/Cape Coral, 
Naples, Ocala, Sanibel and Captiva Islands

North Carolina: Cashiers, Franklin,  
Highlands, Lake Glenville,  

Lake Toxaway and Sapphire Valley

WE MAKE
IT EASYIT EASY. 

YOU MAKE
IT HOME.

RoyalShellSales.com

239.261.9101

Florida: Bonita Springs, Fort Myers/Cape Coral,
Naples, Ocala, Sanibel and Captiva Islands

North Carolina: Cashiers, Franklin,
Highlands, Lake Glenville, 

Lake Toxaway and Sapphire Valley





Over 14,500 associates | Nearly 750 offices | 52 countries worldwide | 22 locations

Sotheby’s International Realty and the Sotheby’s International Realty logo are registered service marks used with permission. Each office is independently owned and operated. Equal Housing Opportunity. 

BROAD AVENUE | 239.434.2424
390 Broad Avenue South | Naples, FL 34102

FIFTH AVENUE | 239.434.8770
500 Fifth Avenue South, Suite 505 | Naples, FL 34102

MARCO ISLAND | 239.642.2222
760 North Collier Boulevard, Suite 101 | Marco Island, FL 34145

THE VILLAGE | 239.261.6161
4300 Gulf Shore Boulevard North, Suite 100 | Naples, FL 34103

ESTUARY SALES CENTER | 239.261.3148
1220 Gordon River Trail | Naples, FL 34105

THE GALLERY | 239.659.0099
4001 Tamiami Trail North, Suite 102 | Naples, FL 34103 

VANDERBILT | 239.594.9494
325 Vanderbilt Beach Road | Naples, FL 34108

BONITA BAY SALES CENTER | 239.495.1105
26951 Country Club Drive | Bonita Springs, FL 34134

MERCATO SALES CENTER | 239.594.9400
9123 Strada Place, Suite 7125 | Naples, FL 34108

THE PROMENADE | 239.948.4000
26811 South Bay Drive, Suite 130 | Bonita Springs, FL 34134

SANIBEL | 239.472.2735
11508 Andy Rosse Lane | Captiva, FL 33924

CAPTIVA | 239.395.5847
11508 Andy Rosse Lane | Captiva, FL 33924

THE MOORINGS

Westgate #S-501
Michael G. Lawler 239.261.3939
premiersir.com/id/CAMP060414IHE $1,695,000

THE MOORINGS

Westgate #N-6
Linda Perry/Judy Perry 239.404.7052
premiersir.com/id/214001314 $1,495,000

THE MOORINGS

Martinique Club #901
Linda Perry/Judy Perry 239.404.7052
premiersir.com/id/214016233 $1,475,000

THE MOORINGS

Admiralty Point #504
Michael G. Lawler 239.261.3939
premiersir.com/id/MOOR060214IHE $895,000

THE MOORINGS

Carriage Club #21
Karen Van Arsdale 239.860.0894
premiersir.com/id/214031992 $849,000

THE MOORINGS

Indies West #S2
Patrick O’Connor 239.293.9411
premiersir.com/id/214040882 $775,000

PARK SHORE

646 Parkview Lane
Jutta V. Lopez/Al Lopez 239.659.5113
premiersir.com/id/214039365 $2,700,000

THE MOORINGS

Admiralty Point #203
Sandra McCarthy-Meeks 239.287.7921
premiersir.com/id/214024896 $695,000

OLD NAPLES

1340 Gulf Shore Boulevard South
Karen Van Arsdale 239.860.0894
premiersir.com/id/214039572 $8,975,000

OLD NAPLES

181 4th Avenue North
Michael G. Lawler 239.261.3939
premiersir.com/id/BORR040814IHE $6,950,000

ROYAL HARBOR

1550 Mullet Lane
Jeannie McGearty 239.248.4333
premiersir.com/id/214005328 $3,199,000

ROYAL HARBOR

1660 Dolphin Court
Rick Marquardt 239.289.4158
premiersir.com/id/214018124 $3,195,000

OLD NAPLES

940 7th Street South
Heather Hobrock 239.370.3944
premiersir.com/id/214037273 $3,150,000

OLD NAPLES

Bayfront #5511
Jane Bond 239.595.9515
premiersir.com/id/213508823 $1,195,000

OLD NAPLES

Dorset Club #103
Lura Jones 239.370.5340
premiersir.com/id/214023773 $795,000

PORT ROYAL

3605 Fort Charles Drive
Karen Van Arsdale 239.860.0894
premiersir.com/id/214019026 $9,450,000

PORT ROYAL

775 Galleon Drive
Rick Marquardt 239.289.4158
premiersir.com/id/211520623 $7,945,000

PORT ROYAL

2525 Treasure Lane
William Callahan 239.272.5756
premiersir.com/id/214017364 $6,900,000

PORT ROYAL

3380 Rum Row Drive
Karen Van Arsdale 239.860.0894
premiersir.com/id/214032579 $4,995,000

PORT ROYAL

2750 Treasure Lane
Lisa Tashjian 239.259.7024
premiersir.com/id/214038668 $3,900,000

THE MOORINGS

875 Wedge Drive
Phil Collins 239.404.6800
premiersir.com/id/214039757 $3,395,000

MARCO ISLAND

306 Seabreeze Drive
Jim/Nikki Prange-Carroll 239.642.1133
premiersir.com/id/214040801 $3,950,000

premiersothebysrealty.com



OLD NAPLES

Bayfront #4303
Tom Gasbarro 239.404.4883
premiersir.com/id/VALA060914IHE $795,000

OLD NAPLES

Franciscan #830
Sarah Theiss 239.269.0300
premiersir.com/id/214036250 $594,900

OLD NAPLES

Central Garden #107
Mark Maran 239.777.3301
premiersir.com/id/214031132 $294,500

ROYAL HARBOR

Naples Bay Resort #258
Angela R. Allen 239.825.8494
premiersir.com/id/214028328 $279,000

PARK SHORE

Provence #PH-2
Barbi Lowe/Trish Lowe Soars 239.213.7227
premiersir.com/id/214033419 $5,900,000

PARK SHORE

320 Neapolitan Way
Michael G. Lawler 239.261.3939
premiersir.com/id/214015185 $4,750,000

PARK SHORE

311 Neapolitan Way
Michael G. Lawler 239.261.3939
premiersir.com/id/212035092 $3,795,000

PARK SHORE

Aria #603
Marion Bethea/Anne Killilea 239.571.5614
premiersir.com/id/214010920 $2,995,000

PARK SHORE

4010 Old Trail Way
Michael G. Lawler 239.261.3939
premiersir.com/id/NERI041913IHE $2,695,000

PARK SHORE

Meridian Club #1403
Pat Duggan/Rhonda Dowdy 239.216.1980
premiersir.com/id/213511727 $1,269,000

PARK SHORE

Bay Shore Place #1201
Vickie Larscheid 239.250.5041
premiersir.com/id/214030295 $899,000

PARK SHORE

Monaco Beach Club #1406
Christine Jones 239.404.9900
premiersir.com/id/214037666 $769,999

PARK SHORE

Colony Gardens #103
Jane Darling 239.290.3112
premiersir.com/id/214041739 $750,000

PARK SHORE

Monaco Beach Club #304
Christine Jones 239.404.9900
premiersir.com/id/214037621 $684,900

PARK SHORE

4052 Crayton Road
Richard/Susie Culp 239.290.2200
premiersir.com/id/214014910 $619,000

PELICAN BAY

Montenero #PH1907
Cathy Owen 239.269.3118
premiersir.com/id/GEYE032014IHE $4,295,000

PELICAN BAY

705 Hollybriar Lane
Jane Darling 239.290.3112
premiersir.com/id/213511542 $2,195,000

PELICAN BAY

St. Lucia #PH5
Jerry Wachowicz 239.777.0741
premiersir.com/id/213509158 $1,849,900

PELICAN BAY

Grosvenor #1101
Jane Darling 239.290.3112
premiersir.com/id/214040027 $1,095,000

PELICAN BAY

Crescent #15
Jane Bond 239.595.9515
premiersir.com/id/213506187 $999,000

PELICAN BAY

L’ambiance #102
Adrienne Young 239.825.5369
premiersir.com/id/214040764 $599,000

PELICAN BAY

St. Raphael #G-14
Friley Saucier 239.293.3532
premiersir.com/id/212034060 $579,000

PELICAN BAY

Chateaumere #D-104
Heidi Deen 239.370.5388
premiersir.com/id/214033772 $485,000

PELICAN BAY

Hyde Park #B302
Ann M. Nunes/Cheryl Turner 239.860.0949
premiersir.com/id/214030619 $449,000

PELICAN BAY

St. Nicole #302
Pat Duggan/Rhonda Dowdy 239.216.1980
premiersir.com/id/214024475 $445,000

PELICAN MARSH

9024 Terranova Drive
Rod Soars 239.290.2448
premiersir.com/id/AMON071814IHE $1,750,000

PELICAN MARSH

Seville #921
Terri Moellers 239.404.7887
premiersir.com/id/213508357 $450,000

ESTATES AT BAY COLONY

1254 Waggle Way
Marybeth Brooks 239.272.6867
premiersir.com/id/214028817 $4,200,000

BAY COLONY

Trieste #101
Gilman/Hamilton/Briscoe 239.213.7463
premiersir.com/id/213018474 $2,995,000

BAY COLONY

Mansion La Palma #304
Leah Ritchey/Amy Becker 239.289.0433
premiersir.com/id/214018157 $1,299,000

BAY COLONY

Toscana #202
Leah Ritchey/Amy Becker 239.289.0433
premiersir.com/id/213506357 $1,225,000

NAPLES

10551 Greenway Road
Patrick/Phyllis O’Donnell 239.250.3360
premiersir.com/id/214027760 $1,599,000

SEAGATE

5251 Sand Dollar Lane
Joe Garabed 239.571.5700
premiersir.com/id/214000235 $1,495,000

NAPLES CAY

Baypointe #501
Michael G. Lawler 239.261.3939
premiersir.com/id/214015069 $1,495,000

KENSINGTON

2633 Finchley Lane
Fahada Saad 239.659.5145
premiersir.com/id/214018483 $1,350,000

VINEYARDS

5851 Bromelia Court
Julie Rembos 239.595.1809
premiersir.com/id/213513887 $1,099,000

HAMMOCK BAY

Lesina #801
Darlene Roddy 239.404.0685
premiersir.com/id/212000277 $949,000

VINEYARDS

Avellino Isles #32202
Denise Sands 215.327.9930
premiersir.com/id/214031671 $715,000

BANYAN WOODS

Reserve II #201
Pat Duggan/Rhonda Dowdy 239.216.1980
premiersir.com/id/214026112 $550,000

WYNDEMERE

910 Wyndemere Way
Gary L./Jeff/Becky Jaarda 239.248.7474
premiersir.com/id/212035106 $529,000

MEDITERRA

15243 Medici Way
Jutta V. Lopez/Al Lopez 239.659.5113
premiersir.com/id/214020579 $2,795,000

PELICAN BAY

684 Annemore Lane
Jerry Wachowicz 239.777.0741
premiersir.com/id/213508604 $2,695,000

premiersothebysrealty.com

You might not know what you’re looking for, but now you know where to f ind it.



NORTHGATE

5143 Kristin Court
Debbi/Marty McDermott 239.564.4231
premiersir.com/id/214035230 $520,000

LELY RESORT

6044 Dogleg Drive
Michelle Thomas 239.860.7176
premiersir.com/id/214041075 $489,000

WATERFRONT IN NAPLES

Waterfront In Naples #2174
Frank Pezzuti 239.216.2445
premiersir.com/id/213010829 $469,900

WYNDEMERE

104 Water Oaks Way
Catherine Bordner 239.560.2921
premiersir.com/id/213504625 $385,000

BANYAN WOODS

Reserve II #101
Pat Duggan/Rhonda Dowdy 239.216.1980
premiersir.com/id/214039579 $379,000

FOREST GLEN

Bishopwood West I #202
Jesse Moreno 239.405.0065
premiersir.com/id/214011975 $339,900

VINEYARDS

Vintage Reserve #9-B
Fahada Saad 239.659.5145
premiersir.com/id/214020877 $335,000

EAGLE CREEK

53 Grey Wing Point
ML Meade 239.293.4851
premiersir.com/id/212027690 $329,000

PENT PINES VILLAS

Bent Pines Villas #D-5
Marlene Suarez 239.290.0585
premiersir.com/id/214008145 $279,000

POSITANO PLACE

Positano Place #308
Fahada Saad 239.659.5145
premiersir.com/id/214034888 $275,000

MANDALAY

6152 Mandalay Circle
Jesse Moreno 239.405.0065
premiersir.com/id/214011579 $239,500

CEDAR HAMMOCK

Veranda #1623
Larry Caruso 239.394.9191
premiersir.com/id/214005668 $217,900

WYNDEMERE

Commons #304
Susan R. Payne 239.777.7209
premiersir.com/id/213004077 $179,500

RESERVE AT NAPLES

Reserve at Naples #201
Amy Goguen 239.404.4416
premiersir.com/id/214041358 $173,500

FOREST LAKES

Fairways at Emerald Green #G-105
Gary Blaine 239.595.2912
premiersir.com/id/214006094 $170,000

BRIARWOOD

Dover Parc #1303
Catherine Bordner 239.560.2921
premiersir.com/id/214017989 $169,900

ROYAL WOOD

Bloomfield Ridge #A302
Deb Welch 239.293.5294
premiersir.com/id/214025896 $139,900

GREY OAKS

1223 Gordon River Trail
Melissa Williams 239.248.7238
premiersir.com/id/213502713 $7,495,000

GREY OAKS

1271 Osprey Trail
Fahada Saad 239.659.5145
premiersir.com/id/214036639 $5,699,000

GREY OAKS

1473 Anhinga Pointe
Melissa Williams 239.248.7238
premiersir.com/id/209007441 $3,995,000

GREY OAKS

2351 Alexander Palm Drive
Fahada Saad 239.659.5145
premiersir.com/id/214016729 $2,295,000

GREY OAKS

1264 Osprey Trail
Dan Guenther 239.357.8121
premiersir.com/id/214015983 $1,700,000

GREY OAKS

1202 Gordon River Trail
Sam Heitman 239.537.2018
premiersir.com/id/214040008 $1,575,000

GREY OAKS

2286 Silver Palm Drive
Fahada Saad 239.659.5145
premiersir.com/id/ELMQ052314IHE $1,150,000

GREY OAKS

2206 Miramonte Way
Fahada Saad 239.659.5145
premiersir.com/id/214028518 $395,000

MEDITERRA

16045 Trebbio Way
Tom Gasbarro 239.404.4883
premiersir.com/id/212019551 $2,195,995

QUAIL WEST

4341 Brynwood Drive
Jane Bond 239.595.9515
premiersir.com/id/213500850 $1,900,000

CROSSINGS

7371 Stonegate Drive
Terri Moellers 239.404.7887
premiersir.com/id/214023860 $1,695,000

TWINEAGLES

11864 Hedgestone Court
John D’Amelio 239.961.5996
premiersir.com/id/213507967 $1,675,000

AUDUBON COUNTRY CLUB

242 Haydon Circle
Gilman/Hamilton/Briscoe 239.213.7463
premiersir.com/id/214001337 $1,599,000

OLDE CYPRESS

2743 Olde Cypress Drive
Jane Bond 239.595.9515
premiersir.com/id/211522993 $1,595,000

MERCATO

The Strada #7502
Barbi Lowe/Trish Lowe Soars 239.213.7227
premiersir.com/id/211500266 $1,190,000

TIBURON

Ventana #C-305
Sherree Woods 239.877.7770
premiersir.com/id/213501160 $899,900

QUAIL CREEK

4687 Pond Apple Drive South
Patrick O’Connor 239.293.9411
premiersir.com/id/214030283 $845,000

WILSHIRE LAKES

3987 Stonesthrow Court
Patrick O’Connor 239.293.9411
premiersir.com/id/214010082 $795,000

OLDE CYPRESS

7391 Monteverde Way
Jennifer/Dave Urness 239.273.7731
premiersir.com/id/214039941 $769,000

VILLAGES OF MONTEREY

8050 Vera Cruz Way
Lee Leatherwood 239-877-8861
premiersir.com/id/214039968 $695,000

CROSSINGS - MILL RUN

6897 Wellington Drive
Dave/Ann Renner 239.784.5552
premiersir.com/id/213005688 $675,000

MARBELLA LAKES

6465 Marbella Drive
Julie Rembos 239.595.1809
premiersir.com/id/214011391 $550,000

STONEBRIDGE

Middleburg #202
Amy Kodak 239.877.6319
premiersir.com/id/214014886 $450,000

THE MOORINGS

627 Binnacle Drive
Michael G. Lawler 239.261.3939
premiersir.com/id/214021446 $2,650,000

GREY OAKS

1708 Venezia Way
Lynn Anderson 239.290.6674
premiersir.com/id/214008666 $2,495,000

premiersothebysrealty.com

We proudly present a selection of our residences along Florida’s Gulf Coast.



ORCHARDS

7682 Groves Road
Dave/Ann Renner 239.784.5552
premiersir.com/id/214033475 $449,000

AUTUMN WOODS

6745 Southern Oak Court
Bobby Long 239.776.4650
premiersir.com/id/214040278 $411,000

ORANGE TREE

975 Grove Drive
ML Meade 239.293.4851
premiersir.com/id/214029059 $249,000

VANDERBILT BEACH

Vanderbilt Gulfside #104
Pat Callis 239.250.0562
premiersir.com/id/214017027 $799,000

VANDERBILT BEACH

Regatta #601
Jennifer/Dave Urness 239.273.7731
premiersir.com/id/214025129 $789,000

VANDERBILT BEACH

Vanderbilt Bay #211
Pat Callis 239.250.0562
premiersir.com/id/213508100 $669,000

VANDERBILT BEACH

467 Seagull Avenue
Celine Julie Godof 239.404.9917
premiersir.com/id/213502031 $585,000

MARCO ISLAND

1825 April Court
Cathy Rogers 239.821.7926
premiersir.com/id/213512563 $2,695,000

MARCO ISLAND

791 Caxambas Drive
Cathy Rogers 239.821.7926
premiersir.com/id/214002864 $2,695,000

MARCO ISLAND

781 Caxambas Drive
Cathy Rogers 239.821.7926
premiersir.com/id/214002817 $2,495,000

MARCO ISLAND

580 Barfield Drive South
Jim/Nikki Prange-Carroll 239.642.1133
premiersir.com/id/214032487 $2,250,000

MARCO ISLAND

1026 Bald Eagle Drive
Paul Strong 239.404.3280
premiersir.com/id/213501901 $2,195,000

MARCO ISLAND

Belize #507
Jim/Nikki Prange-Carroll 239.642.1133
premiersir.com/id/213507083 $2,085,000

MARCO ISLAND

308 Lamplighter Drive
Cullen Shaughnessy 239.248.3978
premiersir.com/id/214039859 $1,500,000

MARCO ISLAND

1570 Doxsee Terrace
Brock/Julie Wilson 239.821.9545
premiersir.com/id/213015924 $1,125,000

MARCO ISLAND

859 Wintergreen Court
Darlene Roddy 239.404.0685
premiersir.com/id/213500268 $975,000

MARCO ISLAND

1810 Dade Court
Jon Vollmer 239.250.9414
premiersir.com/id/214003418 $750,000

MARCO ISLAND

Hideaway Beach #310
Jim/Nikki Prange-Carroll 239.642.1133
premiersir.com/id/213505289 $749,500

MARCO ISLAND

187 Dan River Court
Vince Colace 239.260.3333
premiersir.com/id/214041144 $728,000

MARCO ISLAND

Sandpiper #1403
Cynthia Corogin 239.393.6747
premiersir.com/id/212022090 $720,000

MARCO ISLAND

South Seas #704
Cynthia Corogin 239.393.6747
premiersir.com/id/212022129 $540,000

MARCO ISLAND

945 Royal Marco Way
Michelle Thomas 239.860.7176
premiersir.com/id/214032780 $495,000

MARCO ISLAND

South Seas #905
Larry Caruso 239.394.9191
premiersir.com/id/214005703 $484,700

MARCO ISLAND

Gulfview Apartments #1910
Helga Wetzold 239.821.6905
premiersir.com/id/213500406 $455,000

MARCO ISLAND

Commodore Club #102
Roe Tamagni 239.398.1222
premiersir.com/id/214032539 $395,000

MARCO ISLAND

Pelican Perch #302
Cynthia Corogin 239.393.6747
premiersir.com/id/214041160 $350,000

MARCO ISLAND

South Seas #A-407
Michelle Thomas 239.860.7176
premiersir.com/id/214033027 $299,000

MARCO ISLAND

Sunset House #204
Larry Caruso 239.394.9191
premiersir.com/id/214039766 $270,000

FIDDLER’S CREEK

3852 Isla Del Sol Way
Michelle Thomas 239.860.7176
premiersir.com/id/213508510 $1,880,000

FIDDLER’S CREEK

9314 Chiasso Cove Court
Michelle Thomas 239.860.7176
premiersir.com/id/213015935 $1,275,000

FIDDLER’S CREEK

8504 Bellagio Drive
Michelle Thomas 239.860.7176
premiersir.com/id/213510912 $890,000

FIDDLER’S CREEK

7667 Mulberry Lane
Michelle Thomas 239.860.7176
premiersir.com/id/214029231 $749,000

FIDDLER’S CREEK

Serena #202
Michelle Thomas 239.860.7176
premiersir.com/id/214028784 $474,900

FIDDLER’S CREEK

Montreux #104
ML Meade 239.293.4851
premiersir.com/id/213505258 $449,000

FIDDLER’S CREEK

Cherry Oaks #101
Pat Duggan/Rhonda Dowdy 239.216.1980
premiersir.com/id/214027312 $379,500

FIDDLER’S CREEK

Cascada #101
Lura Jones 239.370.5340
premiersir.com/id/213508467 $369,000

FIDDLER’S CREEK

Varenna #203
Lura Jones 239.370.5340
premiersir.com/id/213509821 $364,500

FIDDLER’S CREEK

Laguna #104
Michael/Maureen Joyce 239.285.6275
premiersir.com/id/214026982 $349,999

FIDDLER’S CREEK

Varenna #102
Michelle Thomas 239.860.7176
premiersir.com/id/214021168 $345,000

FIDDLER’S CREEK

3794 Cotton Green Path Drive
Lura Jones 239.370.5340
premiersir.com/id/214017217 $343,000

FIDDLER’S CREEK

Deer Crossing #102
ML Meade 239.293.4851
premiersir.com/id/DAVI050814IHE $309,000

FIDDLER’S CREEK

Deer Crossing #203
Michelle Thomas 239.860.7176
premiersir.com/id/214034818 $289,000

PINE RIDGE

6582 Trail Boulevard
Sarah Theiss 239.269.0300
premiersir.com/id/GALB072414IHE $1,850,000

WWW.RENTNAPLES.COM
 

Explore our collection of properties available for 
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Gorgeous, gated, 3+den / 3.5 baths in Pelican Marsh … this private, quiet custom home 
located around the corner from Mercato offers over 3,500 square feet of exceptional 
living. 14’ ceilings, bar area for entertaining, impact glass, oversized lanai, fantastic 
sunny oversized pool area plus open cabana area. $1,349,900

relax & enjoy
Truly the best of the best … have every amenity with beach, boat docks, tennis, pools 
… and views!! This 3 / 3.5 residence has a favored southern exposure. Wake up in 
your master suite overlooking uninterrupted direct views of Doctors Pass and the
Gulf of Mexico each day. Lots of light and terrific floorplan. $1,095,000

beach & boating
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walk to beach & th avenue
All the reasons Olde Naples is so highly desired and sought after: a short 3 block stroll 
to the beach and an even shorter 1 block stroll to 5th Avenue South. 10’+ ceilings, 
attached 2-car garage, 3 bedrooms + den with 3 full baths plus half bath and over 
2,500 square feet of air conditioned living space all on the same level. $1,895,000

idyllic & picturesque
Residence is situated upon a sunny southern facing 1.25 acre lakefront site. Over 6,500 square feet of air-conditioned living space ready for your Naples lifestyle. 5 ensuite bedrooms, 
study, formal dining room, large family room, billiard area and 5-car garage. Every lifestyle is well suited to this home … you name it … this residence delivers! $3,395,000

top floor gulf views
Rarely available top floor beachfront corner residence offering, 4 bedrooms (3 ensuite) each with full bathroom and nearly 3,000 square feet of air-conditioned living space located 
south of Doctor’s Pass. Tremendous, direct, uninterrupted beach and Gulf of Mexico views… Enjoy the sunset in the western sitting area off the master suite. $2,395,000

Lives just like your own private beach house! Walk right out to the beach from your 
own large and private lanai that directly faces the Gulf and the beach. This renovated 
3 / 2.5 residence on Vanderbilt beach lives big. Amazing views, furnished, amenities 
include: pool, tennis courts, plus your own private garage and more. $1,850,000

beachfront jewel

Just Listed
Just Listed

Fully and gorgeously renovated, long range views of the Gulf of Mexico or Moorings 
Bay from every room, full amenities include onsite beach access, direct Gulf access 
boating & slips, security, and more. 3/2, private attached garage and impact glass 
throughout. Stunning and move-in ready in every way. $1,795,000

views & more views
When you are thinking of spreading out do not miss this sunny home with 5 bedrooms 
and 4 full bathrooms plus half bath. 2+ acres, 2003 construction, impact glass windows 
and doors, high ceilings, 3-car garage and additional detached 2-car garage with 12’ 
doors for outdoor & recreational enthusiasts. Privacy and design.  $1,495,000

home & acreage

Just Listed

Just R
educed

CHRISTOPHER A. BRAUN
b r o k e r - a s s o c i a t e ,  c r s

2011 & 2013 Top Overall Downing-Frye Realtor
2012 & 2014 Naples Daily News Reader’s Choice Award Winner for Best Realtor



Here’s to our little 

piece of the planet. 

To our starting 

point for the pursuit 

of happiness. 

It’s the place where 

friends call us family, 

and memories live 

on every corner. 

Here’s to where 

we’ve gone, to where 

we’ll go, and to where 

we’ll always return. 

Here’s to home. 

Prices and specifi cations subject 
to change without notice. 
Contractor Number: CBC1259812

Single-Family Homes in Ft. Myers from the mid $200’s
2401 River Hall Parkway  |  Alva, Florida 33920  |  855.644.9898

Here’s to where 
  each day begins
Here’s to where 
  each day begins

RiverHallFW.com

Prices, features and availability subject to change without notice. Broker participation is encouraged. 

OUR HOMEBUILDERS: KOLTER HOMES, NEAL COMMUNITIES, ROYAL CORINTHIAN, & WYMAN STOKES
3 minutes east of I-75 at exit 141 in Fort Myers ~ Verandah.com or call 866-694-7199

It doesn’t get any 
better than this. 

U N L E S S  O F  C O U R S E  Y O U  L I V E  H E R E .

36 Holes of Championship Golf

Being home is a lot more exciting when you live at Verandah. Kayak. Hike. Golf. Swim. Play tennis.  
Every thrill you want is at this fantastic community along with the energy and excitement of a new owner, Kolter.

HOMES FROM THE MID $200S TO OVER $1 MILLION
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Frank Sinatra’s former New York penthouse on the market
TOPTENDEALS.COM

In the 1960s, Frank Sinatra was at the 
top of his show-business career. The 
biggest star in Las Vegas, he started his 
own record company and won a Gram-
my for “Strangers in the Night” and an 
Emmy for his TV special “Frank Sinatra: 
A Man and His Music.”

In his spare time, Mr. Sinatra also 
did quite a bit of design work on the 
New York apartment where he lived 
for 11 years. According to the listing 
agent, Old Blue Eyes was involved in the 
details when the penthouse with 18-foot 
ceilings and glass walls was under con-
struction in 1961 on Manhattan’s Upper 
East Side. Among those who frequented 
the party pad: Sammy Davis Jr., Marilyn 
Monroe and Andy Warhol. 

With a modernization undertaken by 
the current owner after she bought it in 
2008, the 3,200-square-foot residence 
has four bedrooms, six baths and an 

additional 2,000 square feet in two ter-
races overlooking the river and city.

Previously offered at $7.7 million, it’s 
now listed at $4.995 million with agents 
Jacqueline Teplitzky and William Mar-
tin of Douglas Elliman Real Estate. ■

Finally the most anticipated new community in Naples is now open! Nestled within a pristine 
natural setting just minutes from Downtown Naples, Florida’s preeminent homebuilder is 
creating a colorful update of classic coastal living. Don’t miss this once-in-a-lifetime opportunity 
to own such an amazing piece of Florida. 

Model homes are now open at The Isles of Collier Preserve! Inspired by the timeless architecture 
and traditions of Old Naples, these elegant new model homes overlook eight miles of scenic 
kayak and biking trails that wind along the Cypress Waterway. Explore our nature trails and 
waterways on available Minto bicycles and kayaks or take a complimentary guided boat tour 
down the Cypress Waterway. 

*Incentive is available for a limited time, please see new home sales professional for details. © Minto Communities, LLC 2014. All rights reserved. Content may not be reproduced, copied, altered, distributed, stored or transferred in any form 

or by any means without express written permission. Artist’s renderings, dimensions, specifications, prices and features are approximate and subject to change without notice. Minto, the Minto logo, The Isles of Collier Preserve and The Isles 

of Collier Preserve logo are trademarks of Minto Communities, LLC and/or its affiliates. CGC 1519880. 

(888) 707-1251 ~ mintofla.com
5445 Caribe Avenue, Naples, FL 34113  |  Located on US 41/Tamiami Trail East, just south of Thomasson Drive.

For location, hours of operation and further details about our award-winning communities throughout Florida, visit mintofla.com.
minto creates better places to inspire life

One-of-a-kind coastal community, once-in-a-lifetime opportunity.

No CDD Fees
Unlike other communities, The Isles of Collier Preserve does not burden you with Community Development  

District (CDD) fees, which saves you thousands of dollars during your home ownership.

7 Furnished Models Now Open!   |  Luxury Single-Family and Coach Homes  from the low $400s to high $700s

Call to charter a complimentary guided boat tour down the Cypress Waterway!

Classic Old Florida Clubhouse  Fitness & Wellness Center  Resort-Style Pool  Tennis Courts  Bocce Ball Courts  
Kayak Launch  Overlook Bar & Grill   8 Miles of Scenic Kayak, Hiking and Biking Trails

CALL TODAY AND ASK ABOUT OUR PHASE I CLOSE OUT SPECIAL INCENTIVES!*

M OV E  I N  T H I S  S U M M E R !

Up to 

$50,000  
Incentive 

on Single-Family  
Homes!

–  LIMITED TIME  – 

Up to 

$30,000 
Incentive 

on Coach Homes!

–  LIMITED TIME  – 
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Open Houses are Sunday 1-4, 
unless otherwise marked

>$100,000
1 • WYNDEMERE - COMMONS • 100 
Wyndemere Way #304 • $179,500 • Premier 
Sotheby’s International Realty • Susan 
Payne • 239.777.7209 

>$300,000
2 • LOGAN LOODS • 5150 Hickory Wood 
Drive • $375,000 • Premier Sotheby’s 
International Realty • Tatyana Sallee • 
239.293.5017 • Open Saturday 8/2 12-3pm

>$400,000
3 • AUTUMN WOODS • 6745 Southern 
Oak Court • $411,000 • Premier Sotheby’s 
International Realty • Bobby Long • 
239.776.4650 

>$500,000
4 • BRENDISI AT MEDITERRA • 29140 
Brendisi Way #201 • $598,000 • John R 
Wood Properties • Emily K. Bua & Tade 
Bua-Bell • 239.595.0097

>$700,000
5 • VANDERBILT BEACH - REGATTA 
• 410 Flagship Drive #601 • $789,000 • 
Premier Sotheby’s International Realty • 
Martin McGill • 239.227.6377 

>$900,000
6 • MARCO ISLAND • 930 Hyacinth 
Court • $979,000 • Premier Sotheby’s 
International Realty • Darlene Roddy • 
239.404.0685 

>$1,000,000
7 • MERCATO - THE STRADA • 9123 
Strada Place • From $1,000,000 • Premier 
Sotheby’s International Realty • Call 
239.594.9400 • Open Monday-Saturday 
10am-8pm & Sunday 12-8pm

8 • LIVINGSTON WOODS • 6480 
Sandalwood Lane • $1,025,000 • Premier 
Sotheby’s International Realty • Michelle 
Thomas • 239.860.7176 

9 • FIDDLER’S CREEK - CHIASSO • 
9314 Chiasso Court • $1,275,000 • Premier 
Sotheby’s International Realty • Michelle 
Thomas • 239.860.7176 

10 • MARCO ISLAND - THE 
DUNNFOIRE • 530 Collier Boulevard 
South #303 • $1,675,000 • Premier Sotheby’s 
International Realty • Michelle Thomas • 
239.860.7176

11 • MARCO ISLAND - THE 
DUNNFOIRE • 530 Collier Boulevard 
South #202 • $1,685,000 • Premier Sotheby’s 
International Realty • Michelle Thomas • 
239.860.7176

12 • TWINEAGLES • 11864 Hedgestone 
Court • $1,725,000 • Premier Sotheby’s 
International Realty • John D’Amelio • 
239.961.5996 

13 • GREY OAKS - ESTUARY • 1220 
Gordon River Trail • From $1,795,000 • 
Premier Sotheby’s International Realty • 
Call 239.261.3148 • Open Monday-Saturday 
9am-5pm & Sunday 12-5pm

14 • FIDDLER’S CREEK - ISLA DEL 
SOL • 3852 Isla Del Sol Way • $1,880,000 
• Premier Sotheby’s International Realty • 
Michelle Thomas • 239.860.7176 

>$6,000,000
15 • PORT ROYAL • 870 Nelsons Walk 
• $6,500,000 • John R Wood Properties 
• Emily K. Bua & Tade Bua-Bell • 
239.595.0097

>$9,000,000
16 • PORT ROYAL • 3605 Fort Charles 
Drive • $9,450,000 • Premier Sotheby’s 
International Realty • Richard Culp • 
239.290.2200 

Florida Weekly’s Open Houses
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Sotheby’s International Realty and the Sotheby’s International Realty logo are registered 
service marks used with permission. Each office is independently owned and operated. 
Equal Housing Opportunity. 

PREMIERSOTHEBYSREALTY.COM PORT ROYAL, FL
$9,450,000 USD

premiersir.com/id/214019026

Exquisite Estates
Immerse yourself in a private world of luxury and intrigue.

A world full of splendor, set apart from the rest.

beyond the extraordinary...



From the thrill of championship golf tournaments to the quiet beauty of a perfect sunset, this is a place 
designed to help you celebrate life. Visit us today and get a taste of it for yourself. Our naturally magnifi cent 
community has stunning new homes priced from the mid $200’s to over $2 million, a sensible membership

plan with no initiation fee, luxurious amenities and lots of friendly folks who savor every moment.

 Naples’ fi nest championship golf community 

239-352-8000  TwinEagles.com

Isn’t life delicious?
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SEVERAL MODELS BY THE AREA’S FINEST BUILDERS ARE OPEN DAILY 



A GUIDE TO THE LOCAL ARTS & ENTERTAINMENT SCENEWEEK OF JULY 31-AUGUST 6, 2014 

N A P L E S  F L O R I D A  W E E K L Y

ARTS & ENTERTAINMENT
C

SECTION

INSIDE

BROUGHT TO YOU BY:

The High-Rises at Bonita Bay   495-1105
Estuary at Grey Oaks      261-3148
The Strada at Mercato      594-9400
The Village  261-6161
The Gallery  659-0099
Broad Avenue  434-2424
Vanderbilt  594-9494
The Promenade  948-4000
Fifth Avenue  434-8770
Marco Island  642-2222
Rentals  262-4242

Flora and fauna
Find flamingoes, gators and more 
at Everglades Wonder Gardens. C3 

Florida writers
Scripture and murder intersect
in the latest from Naples’ own 
James Lilliefors. C12 

French Folies
Say “Bonsoir!” to more than a meal
at your table. C23 

Love That Dress!, the feel-good shop-
ping spree of the year benefiting the 
PACE Center for Girls, takes place Satur-
day, Aug. 23, at The Naples Beach Hotel 
& Golf Course.  Tickets go on sale Friday, 
Aug. 1, at lovethatdress.org.

An estimated 500 fashionistas (and a 
few brave men) are expected to stake 
their claim to thousands of new and gen-
tly worn dresses and accessories, from 
Gap to Gucci, selling at nominal prices. 
Guests will also enjoy a silent auction, 
camaraderie and cocktails. VIP attendees 
will have access to a private dressing 

area, clothing hold, express checkout ser-
vice and complimentary drinks and hors 
d’oeuvres. 

Before the big event, make room in 
your closet by donating some of your 
own gently worn frocks to the cause. 
Sweet Art Gallery makes it easy by host-
ing a dress collection party from 5:30-
7:30 p.m. Thursday, Aug. 7. Everyone who 
brings a dress will earn a chance to earn 
raffle prizes including jewelry by Amanda 
Jaron. A silent art auction will help raise 
funds for PACE.

Make plans for Love That Dress!, 
but first, make room in your closet
SPECIAL TO FLORIDA WEEKLY_________________________

■ The Challenge: We 
bought two LEGO kits, threw 
away the boxes and gave the 

contents to local architects 
with instructions to design a 
building in one week. Here’s 

what they came up with.

THE IDEA CAME WHILE I WAS IN A STORE, LOOKING 
at LEGO kits of famous architecture. Depend-
ing upon which one you bought, you could 
make a replica of the Sydney Opera House, 
The U.N. building, The Guggenheim Museum, 
Frank Lloyd Wright’s Robie House or Falling-
water, among other famous structures.

I thought of an architect I knew and won-
dered, What if I gave her a kit and told her she 
had to design a building with the bricks, but 
it couldn’t look anything like the building on 
the cover? 

BY NANCY STETSON
nstetson@fl oridaweekly.com

SEE MAGIC, C4 

OWENS

COURTESY PHOTO

Architect Joyce Owens’ design from an 
unmarked pile of LEGO bricks. 

SEE DRESS!, C5 
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SANDY DAYS, SALTY NIGHTS 
A not-so-classy ending 

At a wine tasting recently here in 
the South of France, I met a Frenchman 
who was charming and boyish but also 
something of a rake. He had an air of 
class about him, the kind that comes 
with good breeding, and from my seat 
next to him I could smell his cologne, 
something expensive and European. 

The two of us got to talking while 
the vineyard owner poured sample after 
sample of good wine, and the French-
man, after a certain time, started to 
make me blush. He leaned close and in 
a confessional voice asked if I’d ever had 
a tantric massage. 

I sat back on my stool. “A what?" 
He sat back, too, suddenly less seduc-

tive and more pedantic. “Well, surely 
you’ve heard of tantra?” 

I shrugged my shoulders. “Of course I 
have,” I said with confidence. 

“Oh? Then what is it?”
I stumbled. What do I know about 

tantra? That it’s a bit mystical? That 
it doesn’t always have to do with sex? 
That it’s more yoga and meditation than 
anything else?

As I cataloged my knowledge, it didn’t 
amount to much. But I certainly couldn’t 
admit that to this man who so obviously 
outclassed me, who has read philoso-
phers and studied poets, seen parts of 

the world I’ll never see, who listens to 
Bach over breakfast and would never 
fumble with the silverware at an expen-
sive restaurant. 

What could I tell him? That the most 
definitive thing I know about tantra is 
that Sting practices it? 

So I kept my mouth shut and let him 
relay his own experience of tantric mas-
sage, an hour-long session that cost him 

225 euros (250 with tip). He told me 
everything, down to the woman’s name 
(Laura), her country of origin (Spain) 
and what she was wearing, at least in the 
beginning (a kimono). 

He told me all of this with a straight-
forward earnestness, the way a man will 
when he is confident of his place in the 
world and the knowledge that that place 
is superior to most.

I listened with rapt attention, the way 
I do with everything I consider above 
my own humble origins, taking careful 
mental notes about the way the elite 
live. 

And then my new French friend 
arrived at the end of his story, the happy 
ending, shall we say, of his experience, 
the part where the massage went from 
muscle work to, well, another kind of 
job. My expression must have been 
one of shock, because the Frenchman 
stopped his story and looked at me with 
exasperation. 

“But are you surprised?” he said. 
“Surely you have this in the United 
States.”

We do, of course, but it has a very 
different connotation. Although posh 
places must exist, mostly when Ameri-
cans think of a massage that comes with 
“a bit extra,” we think of seedy back 
rooms frequented by truckers.

I have to admit I smiled at the image 
of this sophisticated Frenchman pull-
ing off the interstate into one of those 
places we’ve all seen the signs for. 
Do we have tantric 
massage in the U.S.? 
Sure. Just off I-75. ■

— Artis Hen-
derson is the 
author of “Unre-
married Widow” 
published by 
Simon and Schus-
ter.

artis HENDERSON
sandydays@floridaweekly.com

c

Welcome...
Michael D. Lee, MD, FAAD

Board Certifi ed Dermatologist and Fellowship-Trained Mohs Surgeon

Marco Island and Downtown Naples
Call 1-800-591-DERM to schedule your appointment.

 Skin Cancer Surgery
 General Dermatology

 Cosmetic Dermatology
 Laser Treatments

Specializing in:

www.RiverchaseDermatology.com 

261 9th Street South,
Downtown Naples 

Now Accepting New Patients

A Cool Night Out In Naples  Wed. August 13, 2014 at 5:30
Giveaways, refreshments, prizes & demonstrations.

Downtown Naples Location: 261 9th Street South

Reserve your spot: 239-313-2553
Attendance is complimentary, but RSVP is required.

www.riverchasedermatology.com
Ask your Riverchase Specialist for more information.

Wednesday, August 13 at 5:30
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MANUEL M. PEÑA, M.D.
Board Certifi ed Plastic Surgeon

Located at Exit 107, off I-75

MASSAGE 
PACKAGES
Starting at $80

MANI-PEDIS
Starting at $20/$40

LASER HAIR 
REMOVAL

CHECK OUT LA PIEL SPA’S SUMMER SPECIALS

Presented By:

Everglades Wonder Gardens has
half-price admission for locals

Everglades Wonder Gar-
dens in Bonita Springs cel-
ebrates its one-year anni-
versary under new man-
agement and with updated 
grounds and facilities by 
offering Collier and Lee 
county residents half-price 
admission in August. In 
addition, the following spe-
cial offers are planned:

Saturday, Aug. 2: 
National Ice Cream Sand-
wich Day, with a free ice 
cream sandwich for the 
first 20 guests.

Thursday, Aug. 14: National Cream-
sicle Day, with a free Creamsicle for the 
first 20 guests.

Sunday, Aug. 31: National Trail Mix 
Day, with a free package of trail mix for 
the first 20 guests.

Highlights of the 3½-acre botanical 
jungle include a flamingo pond, alligator 
pool with 40 gators, duck ponds, turtle 
and tortoise exhibits, a butterfly house, 
orchids throughout the park, a brome-
liad garden and old growth kapok, shav-
ing brush and African mahogany trees, 
among dozens of other specimens.

Award-winning landscape photogra-
pher John Brady, who took over manage-
ment of the gardens last summer, has 
installed a gallery of his large print color 
and black-and-white images of Florida, 
particularly Everglades flora and fauna, 
in the main entrance, which also houses 
a gift shop.

Everglades Wonder Gardens is at 
27180 Old 41 Road in Bonita Springs, 

north of Bonita Beach Road halfway 
between U.S. 41 and I-75. Hours are 9 
a.m. to 5 p.m. daily. Regular admission 
is $12.95 for ages 13-64, $10.95 for ages 
65 and older and $7.95 for ages 3-12. For 
more information, call 992-2591 or visit 
evergladeswondergardens.com. ■

JOHN BRADY / COURTESY PHOTOS

pelicanlarrys.com

1046 Pine Ridge Road

239-649-0800
7785 Davis Blvd. #101

239-793-2004

RAW BAR & GRILL

2 FOR

ONE 

on all draft pints 

(including import and craft)

on all wines

on wells

1/2 

PRICE 
appetizers 

(excluding raw bar & wings)

7 DAYS 
11 a.m. until 7 p.m.

NO ROOM FEE for private parties! Book your fantasy football draft today!

VOTED 

Best Wings, 

Nightclub and 

Sports Bar by

NDN readers!
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Talk about thinking outside of the box!
Then next time I saw her, I mentioned 

my idea to her and her eyes lit up.
The idea eventually morphed into an 

official challenge for a couple of local 
architects. Here’s what they created in 
one week’s time.

STEPHEN HRUBY
Architects Unlimited, Naples

The first thing Stephen Hruby did was 
dump out the kit and sort the pieces by 
their size and shape.

“There were about five different cat-
egories,” he says. “I looked at them 
and asked myself, ‘Which piece has 
the potential to make a great space or 
form?’”

One idea he had was to make a con-
temporary glass house and use the flat 
green base as the roof. He also envi-
sioned a little guesthouse off of it, and 
an extended wall, but there weren’t 
enough bricks.

“I thought I was getting one of those 
architectural models,” he says. “Those 
have a lot more building bricks. I was 
surprised (when I saw the kit).”

“I sorted out the pieces that made 
sense to me (and) worked with maybe 
about a third of the pieces in the kit,” 
he says. “I took the ones that were big, 
bold, architectural pieces.”

Some blue shapes that were possibly 
pieces of roof in the original design 
appealed to him. 

“They pitched out very nicely and 
made this very nice shaped space with 
wonderful articulated space inside,” he 
says. “I thought: This could be a church. 
I started piecing them together, putting 
them on angles, moving them around.”

The result: “It’s a modern-looking 
church or chapel with cantilevered spac-
es, lots of open spaces. It’s not your 
traditional-looking nave with a spire and 
two front doors and gothic stained glass.

“I’d love to do the challenge again,” he 
says. “It was fun.” 

JOYCE OWENS
Architecture Joyce Owens
Fort Myers and Naples

Joyce Owens built a home she’s call-
ing “A Tropical Modern House for the 
Florida Indoor/Outdoor Lifestyle in the 
New Millennium.”

“Originally, I tried to do something 
very cool and horizontal,” she says, “but 
there weren’t the right blocks to do that. 
Then I thought I’d do a big tower, but I 
only got two stories tall before I ran out 
of blocks. So that wouldn’t work either. 
The bag you gave us didn’t have many 
bricks. It had a lot of pieces, but not 
straight building blocks.”

So she built her indoor/outdoor home, 
including landscaping and a swimming 
pool with diving board.

“It’s quite sweet,” she says. 
As for the challenge, “It was fun to do, 

I really enjoyed it,” she says.
She found the experience was very 

similar to designing a real building. She 
asked herself many of the same ques-
tions: What are the materials available? 
How do you put it together? 

“You still have to deal with all the 
things you’re doing when designing a 
real house … proportion, balance, etc.,” 
she adds, “but it was much less stressful. 
I didn’t have to worry about all those 
nerdy details you have to worry about as 
an architect. As an architect, you want it 
to look good, and it has to function for 
the client and the climate, and it can’t 
leak.

“People think they can design because 
they can design things that are sym-
metrical, but buildings don’t have to 
be symmetrical,” she says, then adds, 
“There’s nothing symmetrical about my 
building.” ■

MAGIC
From page 1

OWENS

HRUBY

JOYCE OWENS / COURTESY PHOTO

Joyce Owens’ modern Florida home in miniature

TIM GIBBONS / FLORIDA WEEKLY

Stephen Hruby’s little house of worship

LEGO facts: 
■ LEGO products are on sale in more than 130 

countries.
■ The LEGO Club has nearly 5 million members 

worldwide.
■ On average, every person on earth owns 94 

LEGO bricks. 
■ With a production of more than 500 million tires 

in 2013, the LEGO Group is one of the world’s largest 
tire manufacturers. 

■ Laid end to end, the number of LEGO bricks 
produced in 2013 would reach more than 20 times 
round the world. 

■ If you built a column of about 40 billion LEGO 
bricks, it would reach the moon.

■ Over the years, approximately 700 billion LEGO 

elements have been manufactured. 
■ In 2013, the LEGO Group achieved a global 

production of more than 55 billion elements — equiv-
alent to approximately 105,000 elements a minute or 
1,750 elements every second.

Creating the cult of LEGO
The name LEGO is an abbreviation of the two Dan-

ish words “leg godt,” meaning “play well”. The LEGO 
Group was founded in 1932 by Ole Kirk Kristiansen. 
The company has passed from father to son and is 
now owned by Kjeld Kirk Kristiansen, a grandchild of 
the founder. It has come a long way over the past al-
most 80 years — from a small carpenter’s workshop 
to a modern, global enterprise that is now, in terms of 
sales, the world’s third-largest manufacturer of toys.

Concept and product development takes place 
primarily at the company’s Billund headquarters in 
Denmark. The LEGO Group also has a listening post 
in Los Angeles to help monitor the latest trends. The 
creative core is made up of more than 180 designers 
representing 24 nationalities. Most of the designers 
have trained at schools of design, art or architecture.

The LEGO brick the company’s most important 
product. The products have undergone extensive 
development over the years — but the foundation 
remains the traditional LEGO brick.  The brick in its 
present form was launched in 1958. The interlocking 
principle with its tubes makes it unique, and offers 
unlimited building possibilities. It’s just a matter of 
getting the imagination going — and letting a wealth 
of creative ideas emerge through play.
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Sweet Art Gallery is at 2054 Trade Center 
Way. RSVP by calling 597-2110.

PACE Center for Girls is a non-resi-
dential juvenile delinquency prevention 
and intervention program targeting the 

unique needs of girls ages 12-18 who face 
challenges such as physical and sexu-
al abuse, domestic violence, substance 
abuse, foster care, neglect, death of a 
parent, family history of incarceration 
and declining grades. At PACE, girls find 
a supportive environment focusing on 
their strengths through an approach that 
centers on their emotional and physical 
safety. For more information, visit pace-
center.org/collier. ■

DRESS!
From page 1

Orange Jeep Tours has a new eco-
tour of Ave Maria designed especially 
for amateur and professional photog-
raphers who want to explore unspoiled 
terrain in search of the ultimate flora 
and fauna photo ops.

An adventure guide navigates the open-
air Jeep deep into the eastern Collier 
County backcountry that is home to hun-
dreds of species of flowers and trees, 
birds and reptiles, fish and mammals. 

“You’ll see the Florida the explorers 
saw, how the Seminoles saw it, how 

Miccosukee saw it, wild as the wind 
itself,” Orange Jeep Tours’ Mike Sullivan 
says. “You won’t see condos or white 
sandy beaches.”

Photo tours can be customized to 
capture the best light of the day, includ-
ing early morning sunrise expeditions 
or sunset outings. The 2½-hour outings 
are $60 per person, with a minimum of 
two required and a maximum of four 
allowed.

For more information, call 434-5337 or 
visit orangejeeptours.com.  ■

Get the picture with 
Orange Jeep Tours

ORANGEJEEPTOURS.COM

Located just north of Vanderbilt Beach Road on U.S. 41

GIVE BACK

Hourly Gift Card Giveaways | Live Music
Sizzlin' Sales | Family-Friendly Fun
Win a $500 Experience Package!

SATURDAY, AUGUST 2
11AM TO 7PM

SOAK UP GREAT SAVINGS 

TAX-FREE.*

YOGA LOFT and WHOLE FOODS MARKET 

80% OFF

CLASSIC CAR CRUISE IN

PRETTY WOMAN LADIES FASHIONS

BIO NEW YORK

 
FOR THE KIDS

 
(at GIGI’S CHILDREN’S BOUTIQUE)

**
BRAVO).

Sales Tax 
Holiday

Aug. 1-3*

naplesclubsushi.com  239.261.4332
Located at:
2555 Tamiami Trail North, Naples, FL 34103

Enjoy our fresh atmosphere and friendly 
service right in the heart of Naples.

Private Lunches Available 
for Small or Large Parties

Catering Available 

Lunch Specials Available 
for Carry Out

NOW OPEN FOR LUNCH
MONDAY–FRIDAY
11:30 AM to 2:30 PM
Makimono and Nigiri Combos 
Served with Soup and Salad
Starting at $9.50

Bento Boxes Served with Soup, Salad, 
Steamed Rice, Pork Dumplings and Fruit Cup
Starting at $12.50

Full Menu 

Available 

Too!
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WHAT TO DO, WHERE TO GO
Theater

■ The Irish Curse – By Let’s Put 
On A Show Productions at the Golden 
Gate Community Center, through Aug. 
9. 4701 Golden Gate Parkway. 398-9192 
or letsputonashowproductions.com.

■ Honk! Jr. – By KidzAct of The 
Naples Players through Aug. 2 at the 
Sugden Community Theatre. 434-7340 
or naplesplayers.org.

■ Hairspray – By KidzAct of The Naples 
Players Aug. 8-10 at Sugden Community 
Theatre. 434-7340 or naplesplayers.org.

■ Disney’s Aladdin Jr. – By the 
Centers for the Arts Bonita Springs Youth 
Players Aug. 8-10. 10150 Bonita Beach 
Road. 495-8989 or artcenterbonita.org.

■ Boeing, Boeing – Through Aug. 9 
at the Off Broadway Palm Theatre, Fort 
Myers. 278-4422 or broadwaypalm.com.

■ Joseph and The Amazing 
Technicolor Dreamcoat – Through 
Aug. 16 at the Broadway Palm Theatre, Fort 
Myers. 278-4422 or broadwaypalm.com.

■ The Little Mermaid – Through 
Aug. 2 at the Broadway Palm Children’s 
Theatre, Fort Myers. 278-4422 or broad-
waypalm.com.

■ Dinner Train – “Royal Palm Noir” 
aboard the Seminole Gulf Railway’s Mur-
der Mystery Train on select dates through 
Sept. 22. 275-8487 or semgulf.com.

Ongoing Exhibits

■ Director’s Picks – Paintings, sculp-
ture and glassworks among the favorites 
of gallery director Lynn Pitochelli at 
Trudy Labell Fine Art. 11 a.m. to 4 p.m. 
Tuesday-Friday. 2425 Tamiami Trail N. 
434-7778 or trudylabellfineart.com.

■ Artistic Optimism – A group 
exhibition of recent works in assemblage, 
ceramics, collage, painting, pastel and 
sculpture through Aug. 15 at Rosen Gal-
lery & Studios. 2172 J&C Blvd. 821-1061. 

■ Wartime Highlights – “Holly-
wood’s Who’s Who in World War II” 
through Aug. 16 at the Holocaust Muse-
um & Education Center of Southwest 
Florida. 4760 Tamiami Trail N. 263-9200 
or holocaustmuseumswfl.org.

■ French Flair – “Part of Paris & 
Provence” at Jo-Gi Gallery from 11 a.m. 
to 3 p.m. every Friday. 1080 Fifth Ave. S. 
659-5644 or jogigallery.com.

■ ARTScool Student Exhibition – 
At The von Liebig Art Center Aug. 10-14. 
585 Park St. 262-6517 or naplesart.org.

Thursday, July 31

■ Wine & Beer Tasting – Dagny’s 
Spirits hosts a wine and beer tasting 
from 4:30-7:30 p.m. Free. 15205 Collier 
Blvd. 384-9241.

■ Charity Ride – Get your workout 
by pedaling in the air-conditioned com-
fort of Time Trial Cycle starting at 6 
p.m. A $25 donation benefits Humane 
Society Naples. 3080 Tamiami Trail N. 
249-6765 or timetrialcycle.com.

■ Sweat the Small Stuff – It’s triv-
ia night starting at 7 p.m. at the Naples 
English Pub. 5047 Tamiami Trail E. 775-
3727 or thenaplesenglishpub.com.

■ Just for Laughs – Paul Rodriguez 
takes the stage at House of Brewz in Gulf 
Coast Town Center tonight through Aug. 
2. 389-6901 or offthehookcomedyclub.com.

■ Summer Nights – A DJ plays music 
from 7-11 tonight and every Thursday at 
Barbatella. 1290 Third St. S. 263-1955.

■ Open Mic – Frankie Colt hosts Open 
Mic starting at 9 p.m. at South Street City 
Oven & Grill. 1410 Pine Ridge Road. 435-
9333 or southstreetnaples.com.

Friday, Aug. 1

■ Health Festival – Naples Pathways 
hosts a day of health and wellness with 
a farmers market and festival from 11 
a.m. to 2 p.m. at the Collier County Gov-
ernment Complex. Free. 3299 Tamiami 
Trail E. naplespathways.org.

■ Kitchen Basics – Chef Kristina 
San Filippo of The Good Life of Naples 
leads a class on gluten-free recipes for 
summer from 6-8 p.m. $60. 514-4663 or 
goodlifenaples.com.

■ Art Reception – The Centers for 
the Arts Bonita Springs hosts an open-
ing reception for the exhibit “Beauty” 
from 6-8 p.m. The exhibition hangs 
through Aug. 28. 26100 Old 41 Road. 495-
8989 or artcenterbonita.org.

■ Share the Road – Pedal a 10-mile 
recreational route with the Naples Path-
ways Coalition setting out at 6 p.m. at 
Cambier Park and enjoy dinner after-
ward with fellow riders at Cosmos Café 
and Pizza. naplespathways.org.

■ Laugh It Off – Vinny K takes the 
stage at Old Naples Comedy Club tonight 
and July 23. 1100 Sixth Ave. S. $15. 455-
2844 or www.oldnaplescomedyclub.com.

■ A Lot of Bull – The Professional 
Bull Riding Pro Touring Division comes 
to Germain Arena tonight and Saturday. 
11000 Everblades Parkway, Estero. 948-
7825 or germainarena.com.

Saturday, Aug. 2

■ Kids Free – The Home Depot at 
Airport and Davis Blvd. hosts a morning 
of family fun with free kids workshops 
from 9 a.m. to noon. 793-2203.

■ Hope For Haiti – The annual Hope 
for Haiti Pub Crawl steps out at 4 p.m. 
at M Waterfront Grille. Check in 3:45 
p.m. $40 includes a drink at each loca-
tion along the crawl, food specials, door 
prizes and more. hopeforhaiti.com.

■ More Fresh Produce – The 
Golden Gate Farmers Market takes 
place from 9 a.m. to 2 p.m. at 3300 Santa 
Barbara Blvd. 206-4339.

■ Farmers Market – Stock up on fresh 
produce, flowers, baked goods, cheese, 
pasta, coffee, doggy treats and more at the 
Third Street South Farmers Market from 
7:30-11:30 a.m. in the parking lot behind 
Tommy Bahama’s on Third Street South.

■ Scream for Ice Cream – Ever-
glades Wonder Gardens celebrates Nation-
al Ice Cream Sandwich Day with a free ice 
cream sandwich for the first 20 guests. 
27180 Old 41 Road, Bonita Springs. 992-
2591 or evergladeswondergardens.com.

■ Dixieland Jazz – The Naples 
Jazzmasters perform from 1-3 p.m. at 
The Norris Center. Sponsored by the 
Naples Jazz Society. Free. 254-9674.

■ Smooth Jazz – The Marc Vee Trio 
plays from 6:30-9:30 p.m. at The Bay House 
Restaurant. 799 Walkerbilt Road. 591-3837.

■ It Takes Two – Pablo Repun 
Tango hosts a beginner’s class from 7-8 
p.m. followed by milonga for everyone. 
Bring your own wine; snacks provided. 
$15. 1673 Pine Ridge Road. 738-4184 or 
pablorepuntango.com.

■ Live Tunes – Rockin’ Jake performs 
from 7-10 p.m. at Chrissy’s Tavern & 
Bistro. 3340 Tamiami Trail E. 775-0101 or 
chrissystavern.com.

Sunday, Aug. 3

■ Fresh Goods – The Collier Boule-
vard Farmers Market takes place from 10 
a.m. to 3 p.m. at 11725 Collier Blvd. 206-4339.

■ Mystery Writing – Mystery author 
Jean Harrington share clues for writing a 
riveting murder mystery from 2-4 p.m. at 
Dagny’s Spirits. $10 in advance. 15205 Col-
lier Blvd. 384-9241 or dagnysspirits.com.

■ Opera at the Movies – Sil-
verspot Cinema presents a transmission 
of Arena Di Vernoa’s performance of 
“Aida” at 6 p.m. tonight and 1 p.m. Aug. 
5. silverspot.net.

Monday, Aug. 4

■ Jazz Jam – Jebry and friends gath-
er for a jazz jam from 6-9 p.m. and from 
6-8:30 p.m. Aug. 5 at Fred’s Food, Fun & 
Spirits. 2700 Immokalee Road. 431-7928.

■ Film Night – The Centers for the 
Arts Bonita Springs hosts a screening 
and discussion of “Shut Up” at 7 p.m. 
10150 Bonita Beach Road. 495-8989 or 
artcenterbonita.org.

■ Play Your Cards Right – It’s 
bingo night starting at 7 p.m. at the 
Naples English Pub. 5047 Tamiami Trail 
E. 775-3727 or thenaplesenglishpub.com.

Tuesday, Aug. 5

■ More Movies – The Film Society 
of the Naples International Film Festival 
presents a screening of “Chinatown” at 
7 p.m. at Silverspot Cinema in Mercato. 
$25 includes a pre-screening cocktail and 
hors d’oeuvres. silverspotcinema.com.

■ History Tour – Naples Historical 
Society offers tours of Historic Palm 
Cottage from 1-4 p.m. Tuesday-Saturday. 
$10. 137 12th Ave. S. 261-8164 or naplesh-
istoricalsociety.org.

■ Tango Tuesdays – Step up for 
intermediate and advanced tango class 
from 8-9 p.m. at Pablo Repun Tango. $15. 
1673 Pine Ridge Road. 738-4184 or www.
pablorepuntango.com.

■ Live Blues – Rick Howard and the 
Mudbone Blues and Beyond Jam perform 
from 8-11 p.m. at Weekend Willie’s. 5310 
Shirley St. 597-3333 or weekendwillies.com.

Wednesday, Aug. 6 

■ Walking Tour – Naples Historical 
Society offers guided walking tours of 
the Third Street South historic district 
setting out at 9:30 a.m. every Wednes-
day. $10 for members, $16 for others. 
261-8164 or napleshistoricalsociety.org.

■ Ole! – Decanted Wines hosts a Spanish 
wine tasting with Marcello Palazzi from 
5-7 p.m. $15 in advance, $20 at the door. 
434-1814 or info@decantedwines.com.

Coming Up

■ Live Jazz – Dan Heck and Rebecca 
Richardson perform at 7 p.m. Aug. 7 at the 
Centers for the Arts Bonita Springs. $15 
for members, $20 for others in advance; 
$25 at the door. 10150 Bonita Beach Road. 
495-8989 or artcenterbonita.org.

■ Jazz on the Gulf – The 29th sea-
son of SummerJazz on the Gulf free con-
certs on the lawn at the Naples Beach 
Hotel & Golf Course continues with 
Pocket Change from 7-10 p.m. Aug. 16. 
Free. 261-2222 or naplesbeachhotel.com.

■ Book Signing – Randy Wayne 
White signs copies of “Haunted” at noon 
Aug. 19 at Barnes & Noble at Waterside 
Shops and at 3 p.m. Aug. 19 at Sunshine 
Ace Booksellers on Marco Island. 

■ Improv Comedy – The Centers 
for the Arts Bonita Springs presents an 
evening of improv at 7p.m. Aug. 27. $10 in 
advance, $15 at the door. 10150 Bonita Beach 
Road. 495-8989 or artcenterbonita.org. ■

— Submit calendar listings and high-
resolution photos to events@flori-
daweekly.com. Email text, jpegs or Word 
documents are accepted. No pdfs or 
photos of fliers. The deadline for calen-
dar submissions is noon Sunday.

Let’s Put On A Show Productions presents 
the Off-Broadway comedy “The Irish Curse” 
through Aug. 9 at the Golden Gate Community 
Center. Find out what happens at a weekly 
support group for men who come up short in 
that most manly of areas. 398-9192.

The Film Society of the Naples International 
Film Festival presents a screening of 
“Chinatown” starting at 7 p.m. Aug. 5 at 
Silverspot Cinema in Mercato. The 1974 
neo-noir film stars Jack Nicholson and 
Faye Dunaway. Doors open at 6:30 p.m. $25 
includes a pre-screening cocktail and hors 
d’oeuvres. silverspotcinema.com.
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Experience the Difference Good Taste Makes.

True Neapolitan Pizza and Authentic Italian Food

$

All selections served with your 
choice of soup, house salad or fries

and soft beverage

AUDITION CALLS
■ Opera Naples holds general and 

chorus auditions Saturday, Aug. 16, and 
Saturday, Sept. 13, by appointment only.

Through general auditions, ON seeks 
professional singers for future casting 
considerations of principal and second-
ary roles. Audition requirements include 
at least three songs of varying languages, 
a recent headshot and a resume. Inter-
ested singers should email materials, 
including an audio or video file, to Robin 
Shuford Frank at RFrank@OperaNaples.
org for consideration for a live audition.

Through its chorus auditions, the com-
pany seeks singers of all ages to perform 
alongside professional opera singers and 
the Naples Philharmonic in a fully staged 
production of Puccini’s “La Boheme” set 
for Thursday, Nov. 20, and Saturday, Nov. 
22, at Artis—Naples.

Women age 16 and older and men 
with changed voices age 13 and older are 
invited to prepare a vocal solo with sheet 
music for the provided accompanist (a 
song in Italian or Latin is preferred, but 
not mandatory). The youth chorus is for 
young singers ages 7-15 with treble voices 
(no male changed voices).

Audition appointments for the chorus 
can be scheduled by emailing Ms. Frank 
at the above address.

Beginning in October, the adult chorus 
will rehearsal from 7-9 p.m. Mondays and 
2-4:30 p.m. Saturdays. Rehearsal time for 
the youth chorus has not been finalized 
but most likely will be from 6-7 p.m. 
Tuesdays.

While most ON chorus positions are 
volunteer, there are a limited number 
of paid section leader positions. Partici-
pating college students receive a travel 
stipend.

For more information, email Ms. Frank 

or call Opera Naples at 963-9050.

■ The Naples Players will hold open 
auditions for “Time Stands Still” at 2 p.m. 
Saturday, Aug. 16, at the Sugden Commu-
nity Theatre. No appointment is neces-
sary.

From Pulitzer Prize-winning writer 
Donald Margulies, “Time Stands Still” is 
about the struggle to find one’s purpose 
in life and the relationships that try to 
endure. It stars Sarah and James as a 
couple used to living life on the edge 
as a photographer and journalist in the 
world’s deadliest war zones. But a recent 
trip in the Middle East has left them both 
physically and emotionally scarred, forc-
ing them to return home to find balance 
and happiness.

The script calls for two women, one 
age 35-45 and one age 22-28, and two men 
age 40-55. Rehearsals begin Sept. 8, and 
performances are Oct. 22-Nov. 15. Chris 
Goutman will direct.

Scripts are available at the box office 
for 72 hours perusal with a $20 deposit. 
For more information, call 434-7340, ext. 
10, or go go naplesplayers.org.

■ The Island Theater Company 
on Marco Island holds auditions for 
“Stonewall’s Bust,” a Southern comedy 
by John Morogiello, at 6:30 p.m. Thurs-
day, July 31, and at 3 p.m. Sunday, Aug. 3, 
at Centennial Bank on Marco. Callbacks 
will be Monday, Aug. 4. 

The script calls for four men and four 
women ranging in age from their 20s to 
their 60s. Show dates are Oct. 16-26. For 
more information about auditioning for 
or volunteering with The Island Players, 
call 394-0080 or email info@theateron-
marco.com. ■

mrtequilarestaurant.com

HAPPY HOUR  3-6 pm
Margaritas & Draft Beer BUY ONE GET ONE FREE!

LOCATION 2
EAST NAPLES

3785 Tamiami Trail East (239) 262-2582

LOCATION 1
NORTH NAPLES

3126 Tamiami Trail North (239) 304-8629

Buy One Lunch or 
Dinner Entree 

RECEIVE 2ND ONE FREE
With purchase of 2 drinks

Max value $13. One coupon per table. Expires 8/14/14

PRADO STADIUM 12 STARTS FRIDAY 8/1

1966, THEY WERE 
LOOKING FOR 
JOHN LENNON 

AND THEY FOUND  
THEMSELVES...

vivresfacilconlosojoscerrados

 A film by 
DAVID 
TRUEBA

“IT’S 
VISUALLY 
 LOVELY...
the performances 
are subtle, sunny 
and sympathetic.”

–Roger Moore, 
McCLATCHY-TRIBUNE 

NEWS SERVICE 

livingiseasywitheyesclosed.com

ACCEPTING NEW PATIENTS...

Daniel I. Wasserman, M.D.

8625 Collier Boulevard, Naples, FL 34114
239.732.0044 • www.SkinWellnessFlorida.com
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TO FIND OUT MORE INFORMATION, VISIT US AT NAPLES.CONCEPT1010.COM

One-On-One–Always. Medically Approved.
20 MINUTES A WEEK  —ALWAYS IN SHAPE!

Naples

CALL TODAY TO SCHEDULE  
YOUR FREE STARTER SESSION!

ARTS COMMENTARY 
 Making a list, checking it twice

List making seems like a very basic 
human activity.

We make lists for a variety of rea-
sons and occasions: grocery lists, to-do 
lists, New Year’s resolutions, supplies 
to purchase for the new school year.

In addition to making lists of bills I 
have to pay and people I have to con-
tact for my work, I make lists of books 
I’ve read and movies I’ve seen, as well 
as those I hope to devour in the near 
future. 

I also have a bucket list of things I’d 
like to do or experience in this life. It 
includes moving back to New York, 
touching an elephant, and putting on 
a parka and feeding penguins in a pen-
guin exhibit. 

Our lists are very practical and per-
sonal. You wouldn’t think they’d be of 
interest to anyone other than the per-
son who’d written them.

Yet I find myself captivated by Sasha 
Cagen’s book, “To-Do List: From Buy-
ing Milk to Finding a Soul Mate, What 
Our Lists Reveal About Us” ($16, A 
Fireside Book). It’s a collection of 100 
hand-written lists and short explana-
tions of the stories behind them. 

The book started as a magazine 
called To-Do List and a blog (todolist-
blog.com).

It’s not a collection of 100 grocery 
lists.

Apparently, we make lists for all 
kinds of reasons. One, by a 30-some-
thing grad student, is “Risks I Took 
That Paid Off (aka how to cheer 
myself up when I feel blue).” One 
person made a list of “Things I Hate,” 
while another wrote “Ten Reasons to 
Be Happy.” 

Some are whimsical. One father 
kept his 7-year-old daughter’s list of 
supplies for an imaginary camping 
trip, written in blue crayon. The list, 
in its entirety: “flashlight, food, shos 
(shoes), bananas, blue crayon” There’s 
a short space, and then she’s written: 
“thats all.” I love that she felt bringing 
a blue crayon was essential. Maybe she 
was just in love with the color or, like 
me, doesn’t like to be anywhere with-
out paper and pen.

Another list includes “do taxes” fol-
lowed by “call cat psychic.”

Some lists are heart wrenching.

One daughter, who was taking care 
of her mother who had Alzheimer’s, 
found a list the mother had written 
while in high school or junior college: 
“Sayings to Live By.”

“My mom did use sayings like these 
with us growing up,” the daughter 
writes. “She was a very sweet, chipper 
person and tried to be posi-
tive in every situation … I 
found the list long after she 
had lost the ability to speak. 
It’s a treasure that’s now 50 
years old. It’s the kind of 
thing I would run back into 
a burning house to save.”

One son contributed 
lists that his father, a rabbi, 
would write and put in 
envelopes that then went 
into his jacket pockets. 
On the first anniversary 
of his father’s death, the 
son opened the envelopes 
his father’s nurse had sent 
him.

“They were like ancient 
relics,” he writes. “All 
were written in his unmis-
takably beautiful penman-
ship, parts Hebrew, parts 
English. I realized he 
carried his whole life in 
his pockets … Whether 
or not these notes gave 
him a sense of control 
over things, I don’t know. 
I only know these enve-
lopes are now precious 
to me. When I finished 
reading them, I put them 
back in one of his jack-
ets. Every so often I pat 
them to make sure they 
are safe.”

In the introduction to her 
book, Ms. Cagen writes: “In a sense, 
our to-do lists are like diaries, only 
they’re the bullet-point version.

“Lists can be about anything — from 
flossing to finding a soul mate, from 
buying carrots to becoming whole. 
When we read other people’s lists, 
we uncover the range of meaningful 
and mundane things that are on their 
mind. Lifelong hopes and daily tasks 
mix together, and ‘organize sock draw-
er’ is on par with ‘get teaching creden-
tial,’ which is sometimes exactly how 
life feels.”

She calls it “everyday voyeurism,” a 
“rare window into (others’) everyday 
life.

“They are not only reflections of 

our mind states, they’re also often 
tools for action and decision making,” 
she writes. “They represent the con-
versations that we have with ourselves 
but don’t often voice to others.”

One man made a list of “10 Ways 
to Be a Better Husband,” while a 
young woman made a list of things she 

wanted to do before getting pregnant. 
A teenager’s to-do list included: “stop 
swearing, stop eating pork (unless in 
the form of bacon)” and “get left ear 
pierced a third time.”

The lists include New Year’s resolu-
tions and lists of what someone wants 
or doesn’t want in a mate. One woman 
wrote 28 reasons to lose weight, 
another made a list of things wrong in 
her marriage. 

Some are minimal and cryptic. One, 
titled “5 Happiness” consist of: “1. no 
work 2. book 3. sleep 4. food 5. money.”

Some of the list-makers are well 
known. There’s one by Chef Alice 
Waters of the things she planned 
to cook for a friend’s birthday, and 

one from former Village Voice col-
umnist Michael Musto of films for 
his Bad Movie Club. Mr. Musto and 
four friends meet regularly to watch 
“movies that should’ve been good but 
weren’t,” he writes. “It’s an ongoing, 
evolving list which I started about five 
years ago when I realized there are 
so many bad movies out there that I 

had to catalog the best of 
the worst. The club is sick, 
ritualistic and much more 
fun than watching a good 
movie.”

According to a telephone 
survey of 1,000 people by 
American Demogaphics, 42 
percent make to-do lists.

Ms. Cagen did her own 
online survey of list making, 
which she includes in the 
book’s appendix. She had 
600 respondents. Of those 
who participated, 83 percent 
prefer to write their lists 
with pen and paper. (And 
there’s just something about 
seeing lists written in oth-
ers’ handwriting.) Just over 
a quarter of them had made 
a “to-don’t” list — things to 
not do. Most (66 percent) 
cross things off the list, while 
21 percent use a check mark.

And — this warmed my 
heart, because I thought I was 
the only person who did this 
— 50 percent admitted they 
added things to their list that 
they’d already accomplished, 
then crossed them off.

“The pleasure of reading 
other people’s lists is certainly 
voyeuristic, but also therapeu-
tic, because there’s so much 
humanity in them,” Ms. Cagen 
writes. “We all wonder: Am I 

normal? Am I the only one who doesn’t 
have it all figured out? When we only 
see other people’s polished exteriors, 
it feels like they have some secret we 
don’t. When we look at other people’s 
lists, we see that functional adulthood 
doesn’t come naturally to everyone 
else either.

“… Our lists reveal our secret selves. 
They show us as the hilariously imper-
fect works-in-progress that we are 
every single day. We’re all figuring 
it out as we go along, and we’re all 
much funnier, more neurotic and idio-
syncratic than our finished-product 
versions of ourselves suggest. The 
evidence is in our lists.” ■ 
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nstetson@floridaweekly.com
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www.mwaterfrontgrille.com | 239.263.4421 | 41 to Park Shore

SUNDAY BRUNCH
$10.00 OFF 

with the purchase of at least 2 BRUNCH entrées.
Must present this coupon, 1 coupon per table, in house only

Sunday 10:30am until 2:30pm
Expires August 3, 2014

1585 Pine Ridge Road, Suite 5, Naples, Florida 34109
239.592.0050 NoodlesCafe.com

LUNCH/MON–FRI 11 to 4 DINNER/SUN–THU 4 to 10 & FRI–SAT 4 to 11

Not valid with any other offers or discounts. Must present ad.

TWO FOR $29.95 
WITH A CARAFE OF SAKE
INCLUDES TWO APPETIZERS: 

Edamame & Potstickers

Choice of Two Sushi Rolls
California Roll
Vegetable Roll

JB Roll with Salmon & Cream Cheese
Mexican Roll

Escolar & Asparagus Roll
Tuna & Cucumber Roll

Rainbow Roll
(Assorted Fish on Top of a California Roll)

MONDAY NIGHT ONLY
4:00PM TO 9:00PM

TWO FOR $29.95 
WITH A BOTTLE OF WINE

INCLUDES CHOICE OF:
House or Caesar Salad

“Italian Four Play” Served Family-Style
Fettuccine Carbonara

Momma Julietta’s Homemade Meatball
Chicken Parmesan
Penne Marinara

Fresh Broccoli Florets

SUNDAY NIGHT ONLY
4:00PM TO 9:00PM

SUNDAY NIGHT
Special

MONDAY NIGHT
Special

PUZZLE ANSWERS

SUN–THU 11:30AM TO 10:00PM FRI–SAT 11:30AM TO 11:00PM

THE VILLAGE ON VENETIAN BAY
4360 Gulf Shore Boulevard North, Naples, Florida 34103

239-263-FISH (3474) fishseafoodrestaurant.com

F I S H
R E S T A U R A N T

Monday
Fisherman’s Platter $19 (Fried)

Oysters, Scallops, Calamari, Shrimp, White Fish, 
Tarter Sauce, Malt Vinegar Slaw & Chips

Tuesday
1/2 Price Sushi All Night

Wednesday
Raw & Chilled Bar

12 Oysters $12 $6
 1 lb. Lobster $14 $12

1½ lb. Alaska King Crab Legs $90

Fri.-Sat.-Sun.
Two 1 lb. Lobsters 

or Branzino $28
Happy Hour

3-6PM Every Day (Bar Only)
Wine & Well Cocktails Half Price

Summer 
SPECIALS!
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PUZZLES
HOROSCOPESCURDISH LANGUAGE

By Linda Thistle

★
Place a number in the empty 

boxes in such a way that each 
row across, each column down 

and each small 9-box square 
contains all of the numbers 

from one to nine.

Sponsored By:

★ Moderate    ★ ★ Challenging
★ ★ ★ Expert

Puzzle Difficulty this week: 

 SEE ANSWERS, C9 SEE ANSWERS, C9

LEO (July 23 to August 22) Your pride 
could get in the way of admitting you 
might have erred. Best to ‘fess up now 
before a small mistake turns into a big 
misunderstanding. Make the weekend a 
special family time.

VIRGO (August 23 to September 22) 
Trying to please someone with a less-
than-glowing opinion of something you 
value could be a waste of time. If you like 
it, stay with it. The week’s end brings an 
answer to an old mystery.

LIBRA (September 23 to October 22) 
There might be time to make a change. 
But be honest with yourself: Is it what 
you really want, or one you feel pressured 
into making? Your answer should deter-
mine your next move.

SCORPIO (October 23 to November 
21) Change is dominant, but so is caution: 
Proceed carefully, checking each step 
along the way to avoid encountering any 
unwelcome surprises that might be lurk-
ing along your path.

SAGITTARIUS (November 22 to 
December 21) It could be a mistake to 
rely on someone to keep his or her prom-
ise without checking out previous perfor-
mances. What you learn now could save 
you from a painful lesson later.

CAPRICORN (December 22 to Janu-
ary 19) Taking a strong stand on an issue 
you feel is too important to ignore could 
inspire others to follow suit. The week-
end is a good time to socialize with old 
friends and make new ones.

AQUARIUS (January 20 to Febru-
ary 18) Your sensitive nature gives you 

an insight into the problems of someone 
close to you. Your offer of support could 
be just what this person needs to start 
turning his or her life around.

PISCES (February 19 to March 20) 
Financial matters continue to need even 
more careful analysis than usual. Use 
caution with investment possibilities. A 
personal relationship might take an unex-
pected turn by the week’s end.

ARIES (March 21 to April 19) Dealing 
with a difficult person can be the kind 
of challenge you Aries Lambs love. Or it 
could be an energy-draining exercise in 
futility. Be certain your goals are worth 
your efforts.

TAURUS (April 20 to May 20) The 
Divine Bovine might be seeing red at 
having your crisis-resolution efforts over-
looked. But others know the truth, and 
they can be expected to step forward 
when the time comes.

GEMINI (May 21 to June 20) You 
should be well on your way to finally 
making that important decision. Having 
the support of loved ones will help when 
crunch time comes. Keep a positive atti-
tude.

CANCER (June 21 to July 22) Feeling 
uneasy about a move might not mean 
you’re having a case of Cancerian waver-
ing. It could be your inner sense is warn-
ing you to reassess your situation before 
taking action.

BORN THIS WEEK: You appreciate 
the wonders of the world and enjoy shar-
ing your delight with others. ■

LOTSA LOBSTER!!!    Waterfront Dining

                   TWO  1 pound lobsters with

Lunch, Dinner & 
Sunday Brunch

Established 1976

239-263-9940

Established 1979

239-263-2734

                         
          

                    www.napleswaterfrontdining.com

                  fries and slaw or black beans and rice

                  $
26.95

                                                                                      Expires 8/31/2014

                                                                           Not good with any other offer.

“The Real Taste of Naples”® “The Flavor of the Gulf Coast”
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LATEST FILMS 
‘Living Is Easy With Eyes Closed’

★★★½
Is it worth $10? Yes

If the title “Living Is Easy With Eyes 
Closed” sounds familiar, it should: It’s 
part of the lyrics to The Beatles’ 1967 
song “Strawberry Fields Forever,” a 
somewhat confusing ballad about escap-
ing the reality of one’s life for something 
idyllically better. Accordingly, the film 
— which won six Goya Awards (the 
Spanish Oscars) — is about three people 
who leave their lives behind in search of 
something different. It’s also a touch-
ing, warm movie that will overwhelm 
you with its goodness.

In Spanish with English subtitles, 
the film opens Aug. 1 at the Prado Sta-
dium 12 in Bonita Springs.

The setting is Spain, 1966. Antonio 
(Javier Camara), a high school English 
teacher who loves The Beatles, learns 
John Lennon is in Almeria on the coast 
of Spain shooting a film called “How I 
Won The War.” Antonio loves to write 
down the lyrics to Beatles songs, but 
has trouble transcribing some of the 
mid-’60s psychedelic ramblings, so he 
travels to Almeria in the hope of meet-
ing Lennon. Along the way he picks 
up Belen (Natalia de Molina), who’s 
escaping from a home for pregnant 
women, and a teenager named Juanjo 
(Francesc Colomer), who ran away 
from home because he doesn’t want to 
cut his hair.

Although the movie was inspired by 
the true story of a teacher travelling 
to meet Lennon in Almeria in 1966, 
writer/director David Trueba clearly 
understands that Antonio is more than 
a rabid fanboy. Rather, he has legiti-
mate thoughts to offer Lennon about 
his music, if only he can get close 
enough to the icon to share them. 
Belen and Juanjo each help in their 
own way, and in doing so a symbiotic 
relationship grows. We like them all 
individually, but we like them even 
more as a team. 

Of the film’s six Goya awards — 
including one for best picture — Mr. 
Trueba won for writing and directing, 
Mr. Camara won best actor and Ms. de 
Molina won best new actress. For the 

actors it’s easy to see why: 
Ms. de Molina has an innocence 

about her that belies Belen’s past and 
present actions, and Belen’s arc makes 
her a more profound presence as she 
evolves. 

As for Mr. Camara, Antonio is eas-
ily likeable and slightly unpredictable: 
In one scene he chastises Belen and 
Juanjo for poking fun at The Beatles, 
effectively teaching them a lesson in a 
serious way. But in making us initially 
guess if Antonio is seriously kicking 
them out of his car, Mr. Camara keeps 
us off guard. It’s like this for much of 
the film, as we rarely know what Anto-
nio will do or say next.

The modern age of social media has 
changed the way we view our idols. 
Lost is the practice of championing 
virtues and spreading positive influ-
ence, thrown away and stepped on for 
the preference of gossip, scandal, phi-
landering and criminal activity. Among 
its numerous other virtues, “Living Is 
Easy With Eyes Closed” nostalgically 
chronicles a simpler time when our 
heroes could be heroes and the world 
was more innocent (or as innocent as 
you can be in Franco-era Spain). It’s 
also an earnest, heartwarming love 
letter to the impact of The Beatles 
and how the band shaped the lives 
of millions in more ways than can be 
counted. This is a lovely movie. ■  

dan HUDAK
www.hudakonhollywood.com

>> Licensing song rights from The Beatles 
catalog can be prohibitively expensive: 
In 2012 the makers of “Mad Men” paid 
$250,000 to use The Beatles’ “Tomorrow 
Never Knows” in a brief scene. The makers 
of “Living Is Easy” have not disclosed what 
they paid for “Strawberry Fields Forever.” 

Located just north of Vanderbilt Beach Road on U.S. 41

Bio New York | Buy One Get One Half Off on women’s apparel, 
shoes and accessories | 239.514.3777

GiGi’s Children’s Boutique | 10% Off all merchandise 
(excluding Orbit strollers) | 239.254.0800

Jos. A. Bank | 20% new customer discount | 239.513.9372

Naples Flatbread & Wine Bar | 1/2 Price Roasted Wings 
239.431.8259

Spectacles | 15% Off eyewear (excluding Cartier and 
Chrome Hearts) | 239.566.9300

Stage 62 Deli | Buy Two Get One Free on all sandwiches 
(dine in and take out) | 239.597.2800 

*Discounts are available on August 7 only. Contact merchants for details and hours.
Mention “Mercato Event” to receive discount.

On the lawn across from MASA 
and 

On the law
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THANK YOU SOUTHWEST FLORIDA FOR VOTING US

THE BEST!

www.ShulasNaples.com
Reservations 239.430.4999  |  Private Dining 239.659.3176

Located at the Hilton Naples, 5111 Tamiami Trail North

Celebrate with us!
Please join us 
and enjoy our 

SHULA CUT® 12 oz. 
New York Strip  

For Only

$2495

Does Not Include Sales Tax or Gratuity.

PRIME RIB FRIDAYS!
Every Friday from 

11:30 am - 2:30 pm
Enjoy our SHULA CUT® 

Prime Rib

For Only

$995

This lunch special does not include side 
items, beverages, tax & gratuity. Our 

regular lunch menu is available.

FLORIDA WRITERS
Bible lyrics reveal assassin’s 
motives in astonishing thriller

■ “The Psalmist” by James Lillief-
ors. Witness Impulse. E-book $2.99. 
Trade paperback $11.99 (due out in 
late August).

HarperCollins has 
lured some excit-
ing talent — and set 
extremely low prices 
— to launch its spe-
cial imprint for new 
e-books in the mystery/
thriller category. Judg-
ing by Naples author 
James Lilliefors’ open-
er for his Luke Bowers 
and Amy Hunter Mystery series, these 
books are as strong as anything being 
featured in old-fashioned print.

The novel’s setting, fictitious Tidewa-
ter County on Maryland’s eastern shore 
of the Chesapeake Bay, is artfully painted 
by Mr. Lilliefors in appropriate shades 
of gray. A late winter snowfall blankets a 
bleak, partly frozen landscape. The area, 
the middle section of the Delmarva Pen-
insula (Delaware to the north, Virginia 
to the south), has an economy based on 
agriculture, the seafood industry, recre-
ational boating and tourism.

The author’s Tidewater County, like 

the region in general, is dotted with small 
towns, many of which are drenched in 
history. Because of its relative isolation, 
it’s a great place to focus a story. 

And what a story Mr. Lilliefors has to 
tell.

Late one morning, Luke Bowers, pas-
tor of the Methodist church, travels to his 
church office only to find a murder victim, 
an attractive young woman, positioned 
in a pew with her hands in a gesture of 
prayer. She had been severely beaten. Her 
eyes are open. Preliminary examination 
suggests that the woman was killed else-
where, then transported to and posed in 
the church later.

Who is she? Why was she left to be dis-
covered in the church? And what are those 
strange numerical carvings on her hand?

The lead investigator on the case is 
Amy Hunter, a young detective with the 
Maryland State Police. She’s assigned to 
work with and direct local law enforce-
ment on homicide cases.

The Tidewater County sheriff — his 
last name Calvert radiating local history 
— is dismayed that this is not his inves-
tigation to run. Every step of the way, he 
tries to undermine Amy’s authority and 
credibility. While the state’s attorney is 
smoother, he’s not particularly supportive 
of how she’s running the case, either.

Although Amy has two able subordi-
nates, Pastor Luke ends up being her main 
sounding board and unofficial partner in 
this investigation. He comes up with the 
idea that the numbers refer to one of the 
biblical Psalms.

t
t
h
i

t

philJASON
pkjason@comcast.net

LILLIEFORS

Naples Players 
Youth 

Theatre

August 8 - 10 
at 7:30 p.m.

& Sunday at 2:00 p.m.

Catch the beat of this  

non-stop, energetic musical.  

The teens will rock  
the house!

The Naples Players at  

Sugden Community Theatre

701 5th Avenue South,  

Naples, FL 34102

Tickets: Adults – $20 
Students 21 and under – $10 

Tickets available at the box office or call 263-7990  
with credit card information.

Presents

And so much more...

jasonsdeli.com

6th Annual AUG. 1-10
Kids Eat 
FREE! Dine-in only. Limit 2 FREE Kid’s Meals per each

adult entrée and drink purchase. For kids 12 and
under. Children must be present to receive 
discount. Not valid with other discounts.
Good only at these participating locations:

Fort Myers | Reflections Pkwy. @ Cypress Lake 
Cape Coral | Santa Barbara near Veterans 
Naples | Immokalee near Airport 
Sarasota | 5231 University Pkwy. @ Honore 
Port Charlotte | US Hwy. 41 & 776 
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facebook.com/
KeyWestExpress

twitter.com/
KeyWestExpress

youtube.com/
TheKeyWestExpress

                  TOLL FREE 800-593-7259 Vacation Spot of 
Pirates, Poets, Presidents 

and Party Goers!

$119GET AWAY 
FOR ONLY...

ROUND 
TRIP!*

*Minimum 8 day advance purchase, non-refundable fare. Cannot be combined with other offers. Weekend fee applies to any travel Friday thru Sunday. Expires August 31, 2014. 

Beat the

The pastor’s attractive, smart, and 
devoted wife likes to kid him about his 
relationship with Amy. Is she jealous? 

The search for patterns turns up three 
similar homicides in nearby states, each 
with similar Psalm numbers left to be dis-
covered near the corpse. These murders 
occur within days of one another.

The investiga- tion, which ends 
up involving an FBI 
agent whom Amy 
briefly dated, is a 
search for other com-
mon denominators. 
Indeed, it seems def-
inite that these mur-
ders are the work of 
a serial killer. 

What relates 
these victims? How 
can the answer lead 
to discovering the 
motive and identity 
of the murderer? 

Mr. Lilliefors 
builds his plot not 
only by standing 
behind his two 
main characters 
but also by taking 
us into the heads 
of several minor 
characters. The 
novel vibrates 
with the highly suspenseful rhythms 
of these alternating viewpoints, which 
allows for the well-paced of release of 
information — just enough each time to 
invite new questions. This aspect of craft, 
sometimes called “rate of revelation,” is 
an important tool in mystery writing (per-
haps in all story telling), one that is often 
bungled. Mr. Lilliefors is right on the 
mark. 

Among the many fascinating minor 
characters is Jackson Pynne, a former resi-

dent and businessman who has become a 
mystery in his own right. When he shows 
up in town, eager to reconnect with the 
pastor, he seems to be a man in anguish. 
Jackson is very much concerned with the 
progress of the investigation — perhaps 
too concerned.

The investigation ultimately leads to 
the uncovering of an enormously effective 

illegal enterprise 
whose mastermind 
is an unforgettable 
villain.

Bowers and 
Hunter, too, are 
unforgettable: Mr. 
Lilliefors has given 
readers two fine, 
original characters 
(each matched with 
a pet perfectly drawn 
to reveal aspects of 
its master’s charac-
ter); a distinctive set-
ting that readers will 
be happy to revisit; 
and tense, machine-
tooled plotting that 
astonishes.

Watch for the sec-
ond book in the Luke 
Bowers and Amy 
Hunter Mystery series 
in October. And don’t 
miss Mr. Lilliefors’ 

highly regarded Mallory Brothers series, 
which so far includes “Viral” and “The 
Leviathan Effect.” ■

— Phil Jason, Ph.D., United States Naval 
Academy professor emeritus of English, 
is a poet, critic and freelance writer with 
20 books to his credit, including several 
studies of war literature and a creative 
writing text.

ORGANIZED LIVING

Jill Bellucci

Home Offices · Closets · Kitchens 
Living Areas · Garages · Storage Units 

Senior Moves · Relocations
And Much More!

Professional Organizing Solutions for Individuals  
and Businesses Throughout Southwest Florida

Take Control of Your Surroundings!

239.776.1149
organizedlivingnaples.com
jill@organizedlivingnaples.com

Licensed & Insured

Call for Information on Our Summer Specials!
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Anglo-Indian furniture rivaled 
pieces it was supposed to knock off
BY TERRY KOVEL AND KIM KOVEL

Collectors in the 1950s usually wanted 
furniture and accessories in earlier styles, 
or perhaps a piece that represented the 
family’s background, like a German stein 
or English china. But today collectors 
can see and buy items from all over 
the world on the Internet, and auctions 
have become more international. Carved 
wooden furniture from 18th- and 19th-
century China, painted chests from Scan-
dinavia and “Black Forest” benches and 
tables with large, carved bears from Swit-
zerland (although they were first sold as 
German) were not bought to use in many 
homes. But now interior designers and 
collectors want something “different” to 
decorate modern homes. Anglo-Indian 
furniture that’s elaborately carved still is 
a bargain because it is not well-known. 

The British East India Co. explored 
the world, and had created industries in 
many ports by the 1700s. There was prof-
itable trade in both Chinese and Indian 
furniture made for the British market. 
Samples of popular British chair styles, 
like Chippendale and Queen Anne, were 
sent to workmen in India to copy, and 
British tradesmen were sent to train Indi-
an workers. The resulting furniture was a 
blend of cultures: British shapes and Indi-
an woods like teak, ebony or rosewood. 
An inlay of ivory or silver was used on 
expensive pieces. An entire piece might 
be carved with a lacelike frame filled 
with birds and flowers. There are many 

records of shipments of Anglo-Indian 
furniture, but little documented history. 
There even were complaints from Brit-
ish cabinetmakers that the quantity of 
imported furniture was harming their 
business. Today, an average Anglo-Indian 
carved chair in good condition made 
before 1900 auctions for $150 to $300. 
Small center tables go for $500 or more. 
When you buy, be sure any damage is 
minor and can be repaired, because the 
carvings often break.

 Q: My wife recently acquired a metal 
mechanical bank titled “Monkey Bank.” 
It’s 7 ¼ inches long. A monkey sits on one 
end, and an organ grinder on the other. 
When you put a coin in the monkey’s 
mouth and press the lever behind him, 
the monkey flies forward and “deposits” 
the coin into the organ held by the organ 
grinder. Do you know the age or value?

A: The original Monkey Bank you 
describe was produced by the Hubley 
Manufacturing Co. of Lancaster, Pa., 
probably in the 1920s. Originals, how-
ever, are nearly 9 inches long. Reproduc-
tions abound. Some were produced using 
molds made from original banks, which is 
why the copies are smaller than originals. 
An original Monkey Bank recently sold 
for close to $600. Copies sell for $15 to 
$25.

Q: I have a blue-and-white beaded 
purse with a metal clasp and chain. It’s 
needlepoint with cut steel beads. It was 

KOVEL: ANTIQUES

ROLL-BACK SUMMER SPECIALS
MONDAY: Grouper & Shrimp
3x3, French Fries & Coleslaw $7.95

TUESDAY: Taco Tuesday's 
$3.00 Taco's, $2.00 Corona's & $3.50 Margarita's 

Fish, Chicken, Shrimp, or Beef

WEDNESDAY: Alice's Shrimp Feast
1/4# $6.95, 1/2# $9.50, 1# $13.95

THURSDAY: Chicken & Pork
Chicken Fingers, BBQ Pork, & Pork Tenderloin $6.95

SATURDAY: All You Can Eat Snow Crab Clusters
First course served with Corn on the Cob & Fries $21.95

FRIDAY & SUNDAY: Free Glass of House Wine 
with any Dinner Entree

$1.75 Domestic Drafts All Day & Night

All specials are dine in only and no sharing. 
Cannot be combined with any other offer.

Stop by next Wednesday for our Summer Sipping Series 

Call (239) 649-2275 for Reservations
www.NaplesPrincessCruises.com

550 Port-O-Call Way, Naples, FL 34102

The Best Way to Experience Naples from the Water

Naples Princess
Off ering Daily Public Cruises
Seabreeze Lunch, Dinner, Hors d’oeuvres 

Aft ernoon and Sunset Sightseeing 

Tuesday, August 5
Best of the ‘50s, ‘60s, ‘70s 

with Joe Marino

Tuesday, August 12
Live Tropical Steel Drum 

with J Robert

Upcoming Events:

4 7 5  S E A G A T E  D R I V E ,  N A P L E S ,  F L  3 4 1 0 3

SPA

P O L I S H ED  TO  PER FECTI O N

To reserve your treatment, please call  
239.594.6321 or visit WaldorfAstoriaNaples.com.

Renew and refresh your skin at the Waldorf Astoria Spa. Indulge yourself by choosing  
our 50-minute Watermelon Basil Vodkatini Sugar Scrub, specially priced at $145*.

Restore your skin with a fresh Watermelon-Basil Vodkatini Sugar Scrub infused with 
Square One Organic Vodka. The grande finale to this sweet experience includes a light 

massage with antioxidant rich sparkling Citrus Cilantro body oil blended with a vitamin-
rich whipped Shea butter, Strawberry Mash hydrating body balm to seal in moisture. 

At the conclusion of the treatment, enjoy an actual “Watermelon Vodkatini”.

*22% service charge additional.
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Your Neighborhood Restaurant
KITCHEN & BAR

Monday–Sat 11–Close & Sunday 9–Close 
Lunch & Dinner Monday–Saturday · Brunch Sunday

Happy Hour Everyday Open–Close

2460 Vanderbilt Beach Road, Naples
239.431.7438 caperskitchen.com

Surf & Turf
$18.99

THU

Roasted Salmon
$15.99

FRI

12 oz. Prime Rib
$16.99

SAT

Baby Back Ribs
$13.99

SUN

Crab Cakes
$13.99

MON

Fish & Chips
$10.99

TUE

Meatloaf
$10.99

WED

Brunch Lunch Dinner Catering

This Anglo-Indian folding chair 
sold this spring for $590 at a 
Brunk auction in Asheville, N.C. 
It had some cracked pieces, but 
the typical carved decorations 
were intact.

my grandmother’s, so it must be 60-80 
years old. Does it have any value, and 
where can I sell it?

A: Beaded purses were popular in the 
late 1800s and early 1900s. Many were 
imported from Europe. Beadwork was a 
popular form of needlework, and direc-
tions for making beaded bags were print-
ed in women’s magazines. Beaded purses 
are still popular fashion accessories and 
are made by some well-known designers 
today. Any vintage clothing store will be 
interested in your beaded purse if it’s in 
good condition. Price depends on style, 
intricacy of the design and condition. 
Good purses sell for $150 to $250, while 
exceptional examples have brought about 
$800.

Q: I have a Heineken beer mug 
marked “Blue Delfts” on the bottom. 
I thought it ought to say “Delft.” Do I 
have a fake?

A: That depends on what you mean 
by “fake.” You don’t have an antique 
piece of Dutch delft pottery. They are 
not marked the way yours is. And while 
Heineken beer has been around for 
more than a century, blue-and-white 
pottery with that brand name on the 
front was made as giftware much more 
recently. Your mug might not even have 
been made in Holland. A mug like yours 
sells online for about $10.

Q: My mother gave me three nun 
figurines. The bottom of each figurine is 
marked “Dave Grossman Designs, copy-
right 1971, MEM.” Two of the figurines 
also have paper stickers that read “Made 
in Japan.” Can you provide any informa-
tion on these figurines and their value?

A: David Grossman opened his com-
pany in Hazelwood, Mo., in 1968. The 
company made figurines, limited edi-
tions, music boxes, ornaments and snow 

globes. Some of the popular series of 
figurines made by Dave Grossman 
include Norman Rockwell, “Gone With 
the Wind” and “The Wizard of Oz.” The 
company was one of several sued by 
Warner Brothers for copyright and trade-
mark infringement because Grossman 
used characters from Warner Brothers 
movies and cartoons. The suit was settled 
in 2014. The value of your figurines is 
about $10 each.

Tip: Don’t leave vinyl tablecloths or 
rubber or plastic placemats on a wooden 
tabletop for a long time. They may react 
with the finish and cause damage. ■

— Terry Kovel and Kim Kovel answer 
questions sent to the column. By send-
ing a letter with a question, you give 
full permission for use in the column 
or any other Kovel forum. Names, 
addresses or email addresses will not 
be published. We cannot guarantee 
the return of photographs, but 
if a stamped envelope is 
included, we 
will try. The 
a m o u n t 
of mail 
m a k e s 
p e r s o n a l 
a n s w e r s 

or appraisals impossible. Write to Kovels, 
(Florida Weekly), King Features Syndi-
cate, 300 W. 57th St., New York, NY 10019.

239.431.6341
NaplesDesignerDivas.com

The Shoppes at Vanderbilt
Suite 136

2355 Vanderbilt Beach Road, Naples

naples designer divas

No Appt. Necessary 

Resale - Cash on the Spot - We Buy & Consign Items 
in Mint Condition 12-18 Months Young

excludes sale items

now buying and selling
 all fashion trendy clothing

DESIGNERS 

The

Show

www.bobharden.com

“News and commentary you

can use to help you enjoy life

on the Paradise Coast.”

Streamed live,

Monday-Friday, 7-8 a.m.
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THIS WEEK ON WGCU-TV
■ THURSDAY, JULY 31, 9 P.M. 
Doc Martin 
It’s time for the Portwenn Players dance, 

and Bert the plumber is in charge of selling 
tickets. Louisa buys two and invites Martin.

 
■ FRIDAY, AUG. 1, 9 P.M. 
Great Performances
“Requiem Mass”
Gustavo Dudamel conducts the Los 

Angeles Philharmonic at the Hollywood 
Bowl in commemoration of the Giuseppe 
Verdi bicentennial in 2013.

 
■ SATURDAY, AUG. 2, 8 P.M. 
Antiques Roadshow 
Vintage Des Moines 
Highlights include a 1934 Rambling 

Mickey Mouse toy with its original box, 
Charles Lindbergh memorabilia and a Sam-
uel McIntire medallion.

 
■ SUNDAY, AUG. 3
8 P.M. – Last Tango in Halifax 
A surprise visitor makes Alan’s day. Car-

oline promises to keep Gillian’s formidable 
secret, as long as she steers clear of Robbie.

10:30 P.M. – Vicious 
Freddie and Stuart expect a long-awaited 

guest at their anniversary party. When Ash 
accidentally mentions the party to Stuart’s 
mother, Stuart decides, finally, to tell her 
that he and Freddie are a couple.

 
■ MONDAY, AUG. 4, 8 P.M.  
Antiques Roadshow 
Vintage Rochester 
Highlights include a painting by Frank 

Zappa, a Van Munster violin and a Minton 
vase. One of these items increased more 
than five times in value.

■ TUESDAY, AUG. 5, 8 P.M.  
Mark Twain, Part 2 
Ken Burns explores the other side of the 

writer — an American icon who, through 
tragedy and bad financial decisions, falls 
hard with failure. In contrast to the wildly 
successful Twain, Samuel Clemens is an 
inept businessman who squanders his for-
tunes.

 
■ WEDNESDAY, AUG. 6, 10 P.M.
Sex in the Wild: Dolphins 
Witness a dolphin birth and the diffi-

culties mother dolphins have breastfeed-
ing underwater, and learn how dolphin 
and whale young avoid predatory killer 
whales. ■ 
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Dinner Daily at 5:00 p.m.
Open Sunday for Brunch 10:30 a.m. to 2:00 p.m.

Happy Hour from 4:00 p.m. to 6 p.m.
Live Music in the Tavern

239.591.3837 · 799 WALKERBILT ROAD, NAPLES 
Located Off U.S. 41, ¼ Mile North of Immokalee Road

BAYHOUSENAPLES.COM

HOT DAYS, COOL NIGHTS
AT THE CLAW BAR

Vicious, Aug. 3 

Mark Twain, Part 2, Aug. 5 

2 people, 
4 courses

ONLY $99*

4-course prix-fixe dinner for 2, 
including a bottle of wine of your 

choice up to $50

Locally owned and operated. 

239.390.3187
24041 S. Tamiami Trail, Bonita Springs 

(south of Coconut Point, across from The Ship)

angelinasofbonitasprings.com
Serving dinner Tuesday-Saturday

Two Summer Specials

*Plus tax & gratuity. Offers may not be combined. Subject to change; available through Sept. 30, 2014; call for availability. 
Reservations recommended.

Happy Hour Nightly 4:30 - 7 p.m.

50% OFF
Bottles of wine, 

up to $175*

JOIN US FOR THE ULTIMATE SHOPPING SPREE

LOVE THAT DRESS!
AUGUST 23, 2014

BUY YOUR TICKETS NOW!
Starting August 1st    lovethatdress.org

Naples Beach Hotel & Golf Club
851 Gulf Shore Blvd. North, Naples, FL 34102
$30 General Admission 6-9pm
$150 VIP Admission 5-9pm

All dresses sold will benefi t PACE Center for Girls Inc.
which provides at risk girls and young women an opportunity for a better future.

From GAP to GUCCI!
Sundresses, everyday dresses, 
couture gowns, plush handbags, 
suits and more!

Libby Fero, Chair Woman (239) 246-8202  |  libby@McWilliamsBuckley.com
www.pacecenter.org/centers/collier

Living Local • Photo Magic
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CELEBRITY EXTRA
‘Vikings’ unfolds on History Channel
BY CINDY ELAVSKY

Q: Do you have 
any news about 
“Vikings”? 

— Bob L. 
in Minnesota

A: I do have some 
casting news: History 
announced that for 
season three of the 
hit historical drama, 
Lothaire Bluteau will 
portray Emperor Charles of France, a pow-
erful man who views battling the Vikings 
as spiritual and earthly; Kevin Durand will 
play the Wanderer, a mysterious man who 
is not what he seems; Morgane Polanski 
has been cast as Princess Gisla, the ele-
gant, self-possessed daughter of Emperor 
Charles; and Ben Robson will play Kalf, 
Lagertha’s (Katheryn Winnick) trusted sec-
ond in command.

Q: I can’t seem to get enough of “Falling 
Skies.” will be back next summer? 

— Dean P., via email
A: “Falling Skies” will indeed wrap up 

its epic story in its fifth (and final) season 
on  TNT next summer. Ten episodes will 
tie a pretty (or not-so-pretty) bow on the 
hit sci-fi drama. I was hoping that all of our 
questions would be answered, but when 
I  thought more about it, I decided I’d 
rather somet questions NOT be answered 
so there will be a reason for a future big-
screen version of the series. 

Speaking of hit dramas, TNT also has 
renewed two more of its chart-topping sum-

mer series: Freshman drama “The Last Ship” 
will be back for a 13-episode season two, and 
courtroom/crime drama “Major Crimes” 
will return for a 15-episode fourth season. 

Q: My mom told me that she heard “The 
Red Tent” is being made into a movie. 
What do you know? 

— Jessica G., Reno, Nev.
A: Production began in May in Morocco 

on Lifetime’s two-night miniseries based 
on the novel by Anita Diamant. “The Red 
Tent” is the sweeping tale of Dinah, the 
daughter of Leah and Jacob, who was seen 
in small glimpses in the Old Testament. 

The miniseries will air later this year 
and stars Minnie Driver, Morena Baccarin, 
Rebecca Ferguson (as Dinah), Iain Glen, 
Will Tudor and Debra Winger. It begins 
with Dinah’s happy childhood spent inside 
the red tent, where only the women of her 
tribe are allowed to gather and share the 
traditions and turmoil of ancient woman-
hood. Told through Dinah’s eyes, the film 
recounts the story of her mothers Leah 
(Minnie), Rachel (Morena), Zilpah and Bil-
hah — the four wives of Jacob (Iain) — and 
Jacob’s courtship of them. The saga contin-
ues as Dinah matures and experiences an 
intense love that subsequently leads to a 
devastating loss, changing her and her fam-
ily’s lives forever. Debra portrays Rebecca, 
Jacob’s mother, while Will stars as Joseph, 
Dinah’s brother. ■

— Write to Cindy at King Features 
Weekly Service, P.O. Box 536475, Orlando, 
FL 32853-6475; or email her at letters@
cindyelavsky.com.

WINNICK

Call (239) 649-2275 for Reservations
www.NaplesPrincessCruises.com

550 Port-O-Call Way, Naples, FL 34102

The Best Way to Experience Naples from the Water

Naples Princess

Buy One Get One 
Half Price

Wednesday Dinners
Saturday Sightseeing 

(12:30 & 3:00)
Sunday Hors d’oeuvres

Based on availability. Valid on adult tickets. 
No other coupons or discounts apply.

Summer Specials

Off ering Daily Public Cruises
 Seabreeze Lunch, Dinner, 
 Hors d’oeuvres, 
 Aft ernoon and 
 Sunset Sightseeing 

naplesfujiyama.com  239.261.4332

TWO FOR $39.90
HIBACHI DINNERS &

FREE BOTTLE OF WINE

Located at:
2555 Tamiami Trail North, Naples, FL 34103

Offering the Ultimate in Early or Late Dining!

MANAGER JUNJI HIJIKATA

UNTIL 6:00 PM OR AFTER 8:30 PM 
SUNDAY THROUGH THURSDAY

GARLIC SHRIMP
COCONUT GINGER SCALLOPS
PORK LOIN
N.Y. STRIP STEAK
HIBACHI CHICKEN

 ALL DINNERS SERVED WITH SHRIMP 
 APPETIZER, SOUP, SALAD, VEGETABLES 
 AND STEAMED WHITE RICE.

FUJIYAMA CHICKEN OR 
 SHRIMP FRIED RICE
 SERVED WITH SHRIMP APPETIZER, 
 SOUP AND SALAD.

50% off all calls and wells!
$2.00 off all top-shelf calls and reserves!
$5.99 specialty cocktails and select wine!

Offer expires 08/07/14. Menu not valid with any other discounts, coupons or promotions.
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Coleman Eye Care

239-597-2792 
www.colemaneyecare.com 

10661 Airport Pulling Rd., Suite 12, Naples 34109
(Located in the Greentree Professional Center)

 Complete Eye Care

 Cataract and Eyelid Surgery

Monthly Botox Specials

Austin Wm. Coleman, D.O.

Summer Swing Specials
Summer Tennis Court Membership - $350 

Unlimited court use now through September 30th 
(8am - 9pm with reservations)

Membership for up to 2 people

Private Lessons Package - $300 
5 private lessons

For information call the Tennis Shop at 239.594.6033 or email  
the Tennis Director at Adri.Atkinson@waldorfastoria.com.
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■ Naples Botanical Garden cel-
ebrates the opening of the Eleanor and 
Nichole Chabraja Visitor Center with 
cocktails, dinner and dancing under the 
stars Thursday, Jan. 8. Tickets start at 
$300. Formal invitations will be mailed 
in the fall. For more information, call 
643-7275 or visit .naplesgarden.org.

■ The Southwest Florida Wine & 
Food Fest to benefit charities serving 
children takes place Friday and Satur-
day, Feb. 27-28, in private homes and 
at Miromar Lakes Beach & Golf Club. 
Co-chairs for the 2015 event are Elaine 
Hawkins and Dorothy Fitzgerald. Tick-
ets are $5oo for the grand tasting and 
auction, $1,500 for a vintner dinner and 
the grand tasting and auction. Sponsor-
ship opportunities are available. For 
more information, visit swflwinefest.
org.

 
■ Champions For Learning hosts 

its inaugural Night of Champions in 
celebration of its 25th year and to honor 
community leaders who are connecting 
Collier County students to their future. 
The evening is set for 6-9 p.m. Wednes-
day, Jan. 28, at the Naples Beach Hotel & 
Golf Club. For information about tickets 
and sponsorship tables, call Marylee 
Tirrell at 643-4755 or email mtirrell@
champtionsforlearning.org.

 
■ “Craving Fashion,” an evening of 

food and fashion to benefit Make-A-
Wish Southern Florida, takes place 
from 5:30-8:30 p.m. Friday, Sept. 26, at 
Waterside Shops. Guests will enjoy offer-
ings from area restaurants and chefs 
while browsing designer boutiques. An 

informal fashion show will also be part of 
the evening. For tickets or more informa-
tion, call 676-9756 or email cravingfash-
ion@markit-group.com.

■ The Golisano Children’s Muse-
um of Naples holds its first Backyard 
Bash: Kick Off! tailgate party Saturday 
evening, Oct. 25. Put on your team col-
ors, gather your friends and get in the 
spirit to support hands-on educational 
opportunities for children and families 
visiting C’mon.

The evening promises to bring out the 
inner child of grown-up fans of every 
sport, from football and baseball to 
soccer, lacrosse, tennis, swimming and 
cricket. Games and a silent auction will 
encourage friendly rivalry. Naples Beach 
Brewery will provide beverages, Crave 
Culinaire will cook up the main meal, 
and Rita’s Italian Ice will serve sweets. 

Co-chairs are Jennifer Jarvis Urness, 
Roxanne Werner and Rachel Linse. 
Tickets are $125 per person or $1,500 
for an MVP table of eight. Sponsorship 
opportunities are available. For more 
information, call 260-1714.

 
■ The third annual Evening in 

Monte Carlo to benefit the Physician 
Led Access Network of Collier County 
is set for Saturday, Oct. 18, at the Naples 
Yacht Club. Guests will enjoy professional 
regulation casino-style gaming as well as 
music, food, drink and a silent auction. 
The evening’s celebrity host will be actor/
writer/comedian Scott Adsit of Chicago’s 
Second City and NBC’s “30 Rock.” 

Tickets are $150. Sponsorship oppor-
tunities are available beginning at 
$1,000. Call 776-3016 or visit plancc.org.

SAVE THE DATE

Southwest Florida’s 
ONLY 

CASINO 
where you can play 

DICE AND
 ROULETTE!

(239) 765-PLAY
www.BigMCasino.com

FREE CRUISE*

(239) 765-PLAY
450 Harbor Ct. Fort Myers Beach, FL 33931

www.BigMCasino.com
*Free Cruise (excluding the $5 port tax) May not be used in combination with any other 
Big M offers or coupons. Must be 21 to cruise with us. Expires 07/31/2014 FWFM

All AM Cruises with this ad. 
Must be redeemed at ticket offi ce. Excludes $5 port tax.



NAPLES FLORIDA WEEKLY    WEEK OF JULY 31-AUGUST 6, 2014    C19

At the Shoppes at Vanderbilt
2355 Vanderbilt Beach Road #178 | Naples

(239) 596-5044
truefashionistasresale.com

MON-FRI 10AM-6PM

NO APPOINTMENT NECESSARY

Resale! Consignment! Trade!

Coupon required at time of 
purchase. Limit one coupon 

per day per person. Not 
valid with any other offers or 
specials. Expires 8/31/14 FW

$5.00
OFF

Purchase of $50
Coupon required at time of 
purchase. Limit one coupon 

per day per person. Not 
valid with any other offers or 
specials. Expires 8/31/14 FW

$10.00
OFF

Purchase of $100

Pre-Owned Women’s, 
Men’s & Children’s

Designer Fashions
with Impeccable 

Style and 
Sophistication

WI
DERMATOLOGY FACIAL PLASTIC SURGERY
The Woodruff Institute

Since 2004, The Woodruff Institute has offered Southwest Florida patients the 
region’s highest quality, state-of-the-art Facial Aesthetic Surgery, Dermatology and 

Reconstructive Surgery. Our highly trained physicians and skin care experts are 
dedicated to the health and beauty of your skin.

YOUR SKIN SPECIALISTS

NAPLES
2235 Venetian Court, Suite 1

Naples, Florida 34109
239.596.9337

BONITA SPRINGS
-OPENING SUMMER 2014-

23471 Walden Center Drive
Bonita Springs, Florida 34134

Acne
Actinic Keratosis

Aging Skin
Alopecia Areata
Birthmarks
Botox/Dysport
Droopy Eyelids
Eczema
Hair Loss
Lasers
Melasma
Mohs Surgery
Molluscum
Psoriasis
Rosacea
Skin Cancer

Soft Tissue Fillers
Spider Veins

Sun-Damaged Skin
Unwanted Hair

Urticaria/Hives
Vitiligo

Warts
Wrinkles

CALL TO SCHEDULE YOUR APPOINTMENT TODAY!

Rebecca W. Lambert, M.D.    Nicole M. Habib, PA-C
Jonathan E. Sonne, M.D.       Lianne R. Martin, PA-C          
Kathryn J. Russell, M.D.               Debbie A. Wallace, PA-C

■ The 56th annual NCH Hospital 
Ball is set for Saturday, Oct. 25, at The 
Ritz-Carlton Beach Resort. This year’s 
ball has been designated as a benefit 
for the hospital’s nationally recognized 
cardiology program. Co-chairs are Cort-
ney and Kevin Beebe. Invitations will be 
mailed in late August. For information 
about sponsorship opportunities, call 624-
2000 or email foundation@nchmd.org.

 
■ The sixth annual Naples Interna-

tional Film Festival is set for Thursday-
Sunday, Nov. 6-9. The opening-night red 
carpet gala takes place at Artis—Naples, 
with screening of independent documen-
taries, shorts and full-length features tak-
ing place at Silverspot Cinema in Mer-
cato. Call 775-3456 or visit naplesfilmfest.
com for more information.

■ Boogie on the Beach: Music for 
the Soul, an afternoon of food, fun and 
a silent auction to benefit Lighthouse of 
Collier Center for Blindness and Vision 
Loss, takes place from 12:30-4:30 p.m. 
Sunday, Nov. 9, on the main lawn at the 
Naples Beach Hotel & Golf Club. Live 
music will be by Sanctum Soul. Tickets 
are $75 for adults, $25 for ages 6-18 and 
free for ages 5 and younger. The event’s 
main sponsor is Arthrex. Additional 
sponsorship opportunities are available.

Proceeds will help Lighthouse of Col-
lier serve the estimated 14,000 blind and 
vision-impaired children and adults in 
Collier County. For more information, 
call 430-3934 or visit lighthouseofcollier.
org/events.

■ Humane Society Naples holds 
its 16th annual Tea & Fashion Show 

from 2-5 p.m. Tuesday, Nov. 11, at The 
Ritz-Carlton Beach Resort. This year’s 
theme is “Ride Along the Riviera. Co-
chairs Philip Douglas and Doug Olsen, 
along with their pampered pooch Eva, 
promise an unforgettable afternoon of 
furry fun, fashion, fine food and refresh-
ments, all to benefit the orphaned and 
abandoned pets awaiting their forever 
homes at the HSN shelter. Fashions will 
be presented exclusively by Escales and 
Pucci & Cattana Luxury Pet Boutique.

Sponsorship opportunities are avail-
able now. For more information, visit 
hsnaples.org.

■ Naples Botanical Garden’s 11th 
annual Hats in the Garden luncheon 
and fashion show, “Couture et Fleurs: 
Runway Fantasies Inspired & Created 
from Nature,” is set for Wednesday, 
Nov. 12, at the Garden. Co-chairs are 
Donna Hall and Rusty Hubbell. North-
ern Trust is the presenting sponsor, and 
Saks Fifth Avenue is the retail sponsor. 
Other major sponsors include Premier 
Sotheby’s International Realty, Naples 
Illustrated and Arthrex.

The event is always a sell-out. For 
information about tickets, call 643-7275 
or visit naplesgarden.org.

■ The Immokalee Foundation’s 
2014 Charity Classic Celebration: 
“Hope Grows” takes place Friday, Nov. 
14, at The Ritz-Carlton Beach Resort. The 
evening of fine dining, entertainment and 
the Fund A Dream auction highlights the 
successes of TIF students in the founda-
tion’s various education programs. Joe 
Zednik, president of the TIF board of 
directors, is chair of the celebration.

Tickets are $550. Sponsors include 
Arthrex, Fifth Third Bank, Jaguar Naples, 
Porsche of Naples, Bigham Jewelers, Naples 
Illustrated, Kevin Johnson with Morgan 
Stanley Private Wealth Management, GE 
Foundation and Caterpillar Foundation. 
For more information, call 430-9122 or visit 
immokaleefoundation.org.

■ The United Arts Council of Collier 
County hosts its annual Celebrate the 
Arts gala on Thursday, Nov. 20, at the 
LaPlaya Resort. Robin Hamilton and 
Robin Bache Gray as co-chairs of the 
evening themed “A Hot Night for Cool 
Arts.” For more information, call 254-
8242 or visit collierarts.com. ■

SAVE THE DATE

TAKEOUT & GIFT 
CERTIFICATES  
AVAILABLE!

seafoodrestaurantnaples.com

FRESH  
NEW ENGLAND 

SEAFOOD 
FLOWN IN  

DAILY!

FEATURE OF THE WEEK
Twin Steamed Lobsters $21.99
Twin Stuffed Lobsters $24.99 

Served with Corn on the Cob and Drawn Butter

SUNDAY, JULY 27 THROUGH SATURDAY, AUGUST 2
LUNCH SPECIALS

 Served Over a Caesar Salad $11.00
 with Sriracha Cheese Sauce; Served with Fries $9.00

Pita Pocket of Lobster Salad Served with Potato Salad $14.00
Lunch menu ends at 4:00 P.M. A $2.00 charge will be added  

to all lunch menu items at the bar after 4:00 P.M.

DINNER SPECIALS
Pork Ossobuco 

 in a Marinara Sauce; Served on  
a Bed of Pappardelle Pasta 

$16.95

Grilled Tuna Steak
Topped with a Japanese Dressing; 

Served with Sauteed Vegetables 
and Au Gratin Potatoes

 $24.00

Seafood Stuffed Peppers 
Served with Mashed Potatoes 
and Cole Slaw $20.00



· BCBG MAX AZRIA · CAROLINA HERRERA · C
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Designer
Clothing!

NOW 

CONSIGNING 

FURNITURE!

Centrally Located Just Off U.S. 41
933 Creech Road, Suite 7 

Naples, Florida 34103
(in the Seabreeze Plaza)

239.263.8400
Appointments Preferred

Drop-Offs Welcome
Open Monday–Saturday 

10 a.m. to 6 p.m.

Buying and selling from casual to 
couture. Designers include:

Armani, BCBG Max Azria, Carolina 
Herrera, Chanel, Lilly Pulitzer, 

Michael Kors, St. John, Tory Burch 
and White House Black Market

SUMMER SALE 
Up to 50% off on select items! 

Owned and operated by 
Gregg Sari and managed 
by Lynda Maloney.

Fashionable
Furniture!

OPEN!
UNDER NEW OWNERSHIP!

WE HAVE NOT GONE ANYWHERE!
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OVERWEIGHT?
$249 

FOUR-WEEK WEIGHT LOSS PROGRAM

Offer includes:  
Complete comprehensive review of BMI, BMR, 

total body fat %, waist-to-hip ratio, lean vs. fat body mass,  
30-days diet supplements + (3) Laser-Lipo treatments 

& (1) B-12 shot 
*Must call before 08/07/14

Must mention Florida Weekly when booking to get offer. (a $699 value)

www.naplesweightloss.com
2590 Northbrooke Plaza Drive, Suite 103, Naples, FL 34119

Located on the corner of I-75 & Immokalee Road

Naples Weight Loss & Wellbeing

Lose up to 30 lbs in 30 days!

PPPPaaaammmmm KKaaattttooosssiiccc
AAAll AAbouut Clooseets iis alll aabboutt innnovvaativee deesign, immpecccabbble ccrafftsmmaansship andd flflaawleess sservvice. 

Our iinnstallationnss reeflecct yoourr dreaamss annnd yoour personalityy, whhile dramatticcallly eenhaanccinng yyourr hoomme. 
Let mmme fifind thee pperfecct sooluttion ffor yyouu..

5606 6th Street West
Lehigh Acres, Fl 33971

 VVViisssiitt ooouur wweeebbbsiiittee:: 
wwwwwwwwwww..aaallllaabboouttccllooosseeettss.cccoommmm

e. 
e. 

Call for a 
FREE

 Professional 
Design 

Consultation!
2222333339999..3333000333...5558888222299999 

“Like” us on Facebook.com /NaplesFloridaWeekly to see more photos. 
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John Wadman, Paul Arsenault and Grace Barr

Leslie Vega Marijane Lobaugh and Eileen Arsenault 

Learning about New Life Nicarague

Paul Arsenault and Jane Workman 

SOCIETY
Arsenault Gallery reception and benefit for New Life Nicaragua mission
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Expires August 7, 2014

20% OFF
All Purchases!

Bath & Body  Home Fragrances 

French Jewels  French Gourmet 

 Provence Fabric  Gifts & Books

The largest choice of Provence Products
100% Made in France

878 Neapolitan Way, Naples
(on the left of FedEx)

(239) 963-9030
BuyProvence.com
info@buyprovence.com

“Like” us on Facebook.com /NaplesFloridaWeekly to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 
So, if you think we missed you or one of your friends, go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.
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Jean King and William King 

Barbara Messere and Karen Lombardi 

Kat Nimtz Rinaldo, William Duncan, Malenda Trick and Lori Wagor 

Robert Bridges and June Bridges Emily Savage and Herb Savage 

Joyce Pastore and Karen Brieger Lee Henderson and Dotti Henderson 

Lois Oxborough and Jerry Oxborough 

SOCIETY
Marco Island Historical Museum welcomes artist Malenda Trick
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Subject to change; reservations recommended.

agavenaples.com  I  239-598-3473
Corner of Airport & Vanderbilt

Locally owned & operated

Join Us for Drink Specials
~ in the Bar or Dining Room ~

SANGRIA SUNDAY
$3 Bloody Mary, Mimosa or Sangria 

(Huckleberry and Peach)

TEQUILA TUESDAY
$5 Margarita or Tequila Shooter (Cazadores)

WINE DOWN WEDNESDAY
$3 house selected red and white wines

THROWBACK THURSDAY
$3 Well Martini or Manhattan

Subject to change; reservations recommended.

agavenaples.com  I  239-598-3473
Corner of Airport & Vanderbilt

Locally owned & operated

~ in the Bar or Dining Room ~

SANGRIA SUNDAY
$3 Bloody Mary, Mimosa or Sangria 

(Huckleberry and Peach)

TEQQUILA TUESDAY
$5 Margarita or Tequila Shooter (Cazadores)

WINE DOWN WEDNESDAY
$3 house selected red and white wines

THROWBACK THURSDAY
$3 Well Martini or Manhattan

V2+U
Join us at Naples’ Best Happy Hour  

featuring Veuve Clicquot and specially priced  

delectable fare and libations.

Every Friday from 5 to 7pm at The Bar.
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$5 VEUVE CLICQUOT  
 YELLOW LABEL                            

$5  SELECT COCKTAILS  
 AND WINE

$5 SELECT APPETIZERS

$25 VEUVE CLICQUOT 
 LA GRANDE DAME

$25 PREMIUM APPETIZERS

Featuring

VINO
Sagrantino grape produces palate-pleasing wines at value prices

Chianti, montepulciano, barolo, super 
Tuscan — these Italian wines are familiar 
friends to wine lovers. But there are some 
Italian wines crafted from lesser-known 
grapes that have been around for a long 
time yet somehow haven’t gained the same 
broad acceptance.

Among those are robust reds made 
from the sagrantino grape, grown only in 
the town of Montefalco in the Umbrian 
district, at the geographic heart of Italy. 
While Umbria’s popular white wine, Orvi-
eto — made primarily from grechetto and 
trebbiano grapes — enjoys wide popular-
ity, the reds produced in Montefalco do not 
have the same extensive name recognition. 

The unusual grape and unique terroir 
in which it grows are what make the wine 
special. Vineyards have existed in Mon-
tefalco since the 1100s, and sit in a valley 
surrounded by the Apennine Mountains. 
The soil is mostly clay mixed with sand 
and limestone. Although it gets very hot in 
the summer, the clay soils keep the roots 
cool, and the mountains blow cool breezes 
into the vineyards. The resulting grapes, 
mostly sangiovese and sagrantino, are typi-
cally rich in tannins and dark fruit flavors.

The sagrantino grape is deeply colored 
and thick skinned, properties that give it 
rich tannins and full-bodied flavors of dark 
berries, especially blackberry and black 

cherry, mixed with spices, often with earth 
and smoke undertones. With its thick skin, 
low yields and long growing season, the 
grape has very high tannin levels, which 
allow the wine to age gracefully for many 
years after aging in wood.

Cultivated since the Middle Ages, the 
grape fell out of favor because it was con-
sidered too austere and tannic. By the mid-
1980s, there were fewer than 125 planted 
acres.

But the grape had a resurgence in the 
1990s, when winemaker Arnaldo Caprai’s 
Montefalco Sagrantino 1993 won the top 
rating from Gambero Rosso, the presti-
gious Italian wine and food magazine. 
This showed the potential for wines made 
from this grape, resulting in many new 
acres being planted as wineries expanded 
production. Today there are more than 
2,400 acres of sagrantino cultivated in the 
Montefalco area.

Montefalco Sagrantino wines are full-
bodied wines with higher alcohol levels 
(usually 14 percent or higher) that are well 
balanced and pair well with hearty foods, 
such as grilled meats and roasts. They 
must contain at least 95 percent sagrantino 
grapes, must be barrel aged for a mini-
mum of 12 months, and cannot be released 
before they are 30 months old. When you 
factor in the traditional low yield of this 
grape, it is understandable that prices start 
at $35 and go up.

The true value wines from this district 
are sold as Montefalco Rosso, a blend with 
up to 15 percent sagrantino and 60 percent 
to 70 percent sangiovese, its traditional 
blending partner. Additional grape variet-

ies include merlot, colorino, montepulci-
ano and cabernet sauvignon. The blended 
wines show complex aromas and palates 
from the mix of grapes and terroir, along 
with fresher fruit flavors. When merlot 
is used in the blend, the wines typically 
become softer and fruitier. Montefalco 
Rosso wines retail at about $20. 

Wine Picks of the Week:
■ Antonelli Montefalco Rosso 

D.O.C. 2010 ($20): Sangiovese, 65 per-
cent; sagrantino, 15 per-
cent; cabernet sauvi-
gnon, 10 percent; merlot 
,10 percent. The wine is 
light garnet in color, and 
the nose is more typical 
of a Tuscan wine, with 
subdued red fruits and a 
touch of earthiness. The 
palate has some light 
blueberry and mixed 
dark berry flavor. The 
finish is slightly tannic 
with medium length. 

■ Arnaldo Cap-
rai Montefalco Rosso 
D.O.C. 2011 ($23): San-
giovese, 70 percent; 
sagrantino, 15 percent; 
merlot, 15 percent. Ruby 
red and translucent in 
color, the aroma is black 
plum and blackberry, fol-
lowed on the palate with 
fresh flavors of cherries, 

a touch of spice and smoke, and good tan-
nins on the medium length finish. Open 

this at least an hour ahead of drinking; 
when first opened, it is tightly wound and 
tannic.

■ Perticaia Montefalco Rosso 
D.O.C. 2010 ($25): Sangiovese, 70 per-
cent; sagrantino, 15 percent; colorino, 15 
percent. This wine is garnet red, with a 
little translucency. The nose shows fresh 
plum and berry flavors, and the palate 
adds flavors of black cherry and blackber-
ry. Well balanced with a medium-length 
finish. 

■ Romanelli Montefalco Rosso 
D.O.C. 2010 ($17): Sangiovese, 65 percent; 
sagrantino, 15 percent; merlot, 10 percent; 

cabernet sauvignon, 10 
percent. Ruby and garnet 
colors in the glass, slight-
ly translucent, the nose 
has good berry aromas. 
The palate is mostly cher-
ries, with some mixed red 
fruits. The finish is well 
balanced with tannins at 
first, showing slight acid 
at the very end.

■ Scacciadiavoli 
Montefalco Sagrantino 
D.O.C.G. 2008 ($40): 
Sagrantino, 100 percent. 
Dark garnet in hue. The 
nose has some earthy 
dark fruit fragrances. The 
palate is complex, with 
concentrated flavors of 
cherry and dark berries. 
Smooth and full in the 
mouth, the long finish has 
some tannin structure. ■

y

jimMcCRACKEN
vino@floridaweekly.com

Arnaldo Caprai 
Montefalco 
Rosso 2011

Montefalco 
Sagrantino 
Scacciadiavoli 
2008
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700 Fifth Avenue South, Naples, FL 34102 · Reservations 239.659.7008 · VerginaRestaurant.com
Vergina, The Taste You’ll Never Forget in a Place You’ll Always Remember!

VERGINA–THE STAR OF 
MEDITERRANEAN-ITALIAN 

CUISINE ON FIFTH

CAN USE ONLY ONE PROMOTION AT A TIME. 
MENU IS SUBJECT TO CHANGE AND/OR AVAILABILITY.
OFFERS VAID UNTIL JULY 31ST

A NOT to Miss  
Fun Night

Vergina Proudly Announces 

Gentlemen’s Night
Ladies You Are  Absolutely Invited

Early Dinner
Special $18.95

3 Course Per Person

Summer 
Special $23.95

4 Course Per Person
Sunday through Thursday

20% OFF
REGULAR MENU ANY 

TIME DAILY

Every Wednesday Night 
This Summer 

Drinks & Appitizers 1/2 off all 
night from 8:00 til close

Live Entertainment

BAR 
HAPPY HOUR

Beer from $2.75
Wine from $4.00

Well Drinks from $5.50
Tapas from $3.50

Offered Tuesday-Sunday
from 3:30-7:00 PM

LUNCH 
SPECIAL

Main Course with Soda, 
Iced Tea or Coffee 

$12.95
Offered Daily from 
11:30 AM-3:30 PM

CUISINE
French Folies takes fun-filled approach to family dining

“French family cuisine” is how French 
Folies describes its style, but that hardly 
begins to capture exactly what owners Sol-
ange and Jeremy Sobieski are attempting 
to provide in their fledgling North Naples 
restaurant.

Take, for example, the oh-so-French 
offering of a cabaret every Friday and Sat-
urday night. (On Tuesdays there’s French 
music, on Wednesdays karaoke, and 
Thursdays feature salsa.)

We were greeted at the door 
with a warm and welcoming, 
“Bonsoir!” from Blanche Bas-
tin, the chanteuse, a 6-foot 
blond in a glittering black 
and silver gown slit well 
up the leg, revealing black 
fishnet stockings and, of 
course, black high heels.

As we took a seat at a 
nicely upholstered ban-
quette, a Frenchman seated 
at the next table asked us, 
“Is that a woman or a man?”

Ah, if you have to ask …
One thing was clear: This 

was not going to be a typical 
sleepy summer night in Naples.

French Folies occupies a corner 
storefront at the Collection at Vander-
bilt, the sprawling shopping center at the 
northwest corner of Vanderbilt Beach 
and Airport-Pulling roads. Previously, the 
space belonged to The Basin and, before 
that, Absinthe.

The dining room is long and relatively 
narrow. The white walls are etched with 
leafless white trees, and the booths and 
banquettes are upholstered in white. A 
lovely blue light glows from the long bar 
in the middle of the room, giving the room 
a hip, city vibe.

It’s a difficult space for a single enter-
tainer to command, but Ms. Bastin did a 
fine job of moving about the place with 
her wireless microphone, visiting each 
table, stopping for a few minutes and 
encouraging guests to join in when they 
knew the French songs she crooned. Some 
did.

Meanwhile, although it was a relatively 
slow night, service was on the sluggish 
side. The woman I took to be Ms. Sobieski 
apologized, saying that two servers were 
out this evening. Uh-oh.

Wearing her game face, she took our 

wine order and returned in fairly short 
order with a well-chilled bottle of Domaine 
Saint Andre de Figuiere Cotes de Provence 
Cuvee Magali 2013, a crisp rose with notes 
of grapefruit and apricot.

  On cabaret night, you can order from 
the regular menu or try either of the two 
prix fixe menus, three-course meals priced 
at $32 and $50, respectively. (The higher-
priced meal includes a glass of wine.)

The main menu offered more variety, so 
we opted for that.

The goat cheese and spinach pie ($12) 
arrived hot and fragrant. It was a lovely 
square of puff pastry attractively stuffed 
with creamy goat cheese and spinach. A 
side of fresh mixed greens, lightly dressed 
in a nicely balanced vinaigrette, served as 
a tangy counterpoint.

The escargots ($14), while tender and 
with the requisite garlic, butter and pars-
ley, were disappointing both because they 
were lukewarm and because they were 

served on a plate sans garnish. I suspect 
the dish was ready before the goat and 
spinach pie and so cooled off while wait-
ing. And, let’s face it, snails aren’t all that 
attractive on their own. A few sprigs of 
parsley or a bit of mixed greens on the 

side would have gone a long way toward 
prettying up the plate.

A fair amount of time elapsed between 
appetizers and entrees, but we were in no 
hurry and Ms. Bastin kept us entertained, 
sitting at our table now and again, throw-
ing an arm around one of us as she sang. 

When the entrees arrived, they 
appeared freshly prepared but some-
what drab. The shrimp flambé ($19), 
described on the menu as shrimp cooked 

in a cognac cream sauce with diced tomato 
and linguini, contained plenty of pasta 
topped with nice-looking shrimp, but the 
sauce and tomatoes appeared to be no-
shows. By digging to the bottom of the 
dish, we found a bit of nondescript white 
sauce but still no tomatoes.

The chicken Normandy ($16), a gen-
erous portion of boneless breast, came 
as advertised — liberally dressed with 
mushrooms and a well-seasoned cream 
sauce. Mashed potatoes (one of several 
side options) went well with the chicken 
and sauce.

But both dishes cried out for color. A 
few green beans or basil leaves or a stalk 
of broccoli or the absent tomatoes — 
anything that wasn’t beige — would have 
vastly improved the visual appeal of these 
dishes.

From the dessert list, we enjoyed a thick 
and rich Nutella mousse ($8) with the 
characteristic chocolate hazelnut flavor, 
as well as a delicate crepe with chunks of 
pear and caramel salted butter ($8).

I’m going to assume that perhaps 
because the owners were busily trying to 
handle the table service, oversight of the 
kitchen might have suffered somewhat on 
this night. Even Ms. Bastin gamely pitched 

in between musical numbers, pouring 
water and delivering dishes and still find-
ing time to change outfits as well.

At least three of the parties embraced 
the singer and thanked her as they left, 
clearly pleased with their experience and 
her performance. I can’t say what the res-
taurant is like on the nights when she isn’t 
there, but she definitely added some joie 
de vivre, making the shortage of servers 
seem less problematic.

I’d be inclined to return for a savory 
crepe and a salad, or perhaps a plate 
of charcuterie and French cheeses and a 
drink — and another taste of the cabaret 
life. ■

karenFELDMAN
cuisine@floridaweekly.com

French Folies

>> Hours: 5-9 p.m. Tuesday-Saturday
>> Reservations: Accepted
>> Credit cards: Accepted
>> Price range: Appetizers, $8-$15; crepes and 

sandwiches, $7-$10; entrees, $14-$26
>> Beverages: Full bar
>> Seating: At the bar, at high tops, banquettes, 

booths and tables
>> Specialties of the house: French family 

cuisine
>> Volume: Low to moderate
>> Parking: Free lot
>> Website: www.frenchfoliesnaples.com

Ratings:
Food: ★ ★ ★ 
Service: ★ ★ 1/2
Atmosphere: ★ ★ ★ ★ 

2355 Vanderbilt Beach Road, Naples; 
631-2451

 ★ ★ ★ ★ ★ Superb
 ★ ★ ★ ★ Noteworthy
 ★ ★ ★ Good
 ★ ★ Fair
 ★ Poor 

KAREN FELDMAN / FLORIDA WEEKLY

Left: Chicken Normandy features boneless chicken, mushrooms and cream sauce. Right: A 
dessert crepe has pears within and salted caramel on top. 

Goat cheese and spinach in puff pastry is an 
excellent starter.

Blanche Bastin serenades diners during cab-
aret evenings on Fridays and Saturdays.



Naples
7200 Trail Blvd.

Ft. Myers
11750 S. Cleveland Ave.

matterbrothersfurniture.com

Newest Sarasota location coming soon

Save up to 50% on comparable mattresses!
Come and view our fabulous selection!

Come see what’s new at Matter Brothers ...

For 30 years


