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No new name is officially on the 
radar for Edison State College, which 
is considering changing its name.

Not likely Mina State College, which 
would pay homage to Thomas Edison’s 
widow, Mina.

Not Tesla State College, which would 
be a nod of recognition to Edison’s fel-
low genius and fierce competitor in 
things electrical, Nikola Tesla.

“I think it’s funny because Tesla 
was the better inventor,” said Bill 
Taylor, an Edison alumnus and pro-
ducing artistic director of Theatre 
Conspiracy in Fort Myers. “That’s, of 
course, a joke.”

No names are officially floating 
around, either jokingly or seriously. 

The institution, a part of the South-
west Florida educational landscape 
since 1962, is thinking about a name 
change to set itself apart. The school 
began life as Edison Junior College and 
later became Edison Community and 
then Edison State College.

School officials are concerned that 
the school can be confused, particu-
larly during Internet searches, with 
two other similarly named institutions 
— Thomas Edison State College in 
Trenton, N.J., and Edison Community 
College in Piqua, Ohio.

When Edison State officials tried 
in 2010 to trademark its name, they 

learned that the New 
Jersey school had 
already acquired 
rights to the name.

The idea of a 
name change at Edi-
son has been floated 
by school president 
Jeff Albritten.

“Right now it’s 
just about starting a 
conversation,” uni-

versity spokeswoman Teresa Morgen-
stern said.

No plans have been announced. No 
new names are officially being bandied 
about.

“The president has raised the issue,” 
said Mark Lupe, the school’s general 
counsel.

Edison is one of 28 schools in the 
Florida College System. Other schools 
in the system have changed names in 
recent years.

Name change 
considered for 
Edison State
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COMMENTARY
The cowboy way

Column writing is a lot of things, and 
all of them are personal. Like living. You 
want to share what you see and know 
(or think you know) with your readers, 
whom you count as friends.

Consequently, self-indulgence is a 
danger. But let me risk it here by laying 
down some thoughts about the cattle 
ranch my family built in Colorado start-
ing almost a century ago. 

My grandfather, Walter Nash, home-
steaded west of Pike’s Peak, then mar-
ried in 1914, having arrived from Mis-
souri in 1898 as a boy of 14 to work 
on the big Stirrup Ranch. His pay was 
room, board and one cow every six 
months. He later raised seven children 
in the mountains with my Kentucky-
born grandmother, Elizabeth. One of 
those is my mother, Ellen Jean.  

Together and with their two sons, 
Walter and Elizabeth created one of the 
larger cattle operations in the Colorado 
Rockies.

I spent significant portions of my 
youth on the Nash ranch, and like many 
Americans still do, I identified with the 
cowboy way, at least as I understood its 
practice in my family. (When it came 
to the ethic I’m about to describe, my 
father, who arrived from Albany, N.Y., in 

the late 1940s to meet my mother, was 
just as “cowboy” and just as tough as 
any who ever saddled a cow horse by 
upbringing.)

It goes something like this: Try hard, 
harder than anybody else. Never whine, 
never give up, never allow pain or dis-
comfort to stop you from reaching a 
goal. Remain cheerful in all weathers. 
Think for yourself. Adapt to circum-
stances. Keep your word. In fence build-
ing over 9,000 feet or in life, either 
one, “just put both hands on it and 
give it hell,” as my Uncle Franklin once 
instructed my brother.

Tolerance is part of the cowboy way, 
too — the notion that other people can 
make up their own minds about politics, 
religion or lifestyle without interference 
from you, as long as they don’t decide to 
interfere with your choices. 

And finally, the cowboy way insists 
on a chivalry of sorts: You help those in 
need who cross your trail, if the chance 
arises.

But none of that is enough, nowadays 
— and not because life is more compli-
cated in the 21st century. There were 
complications then and there are com-
plications now, for individuals. 

Instead, the cowboy way is not enough 
because it fails to take into account what 
we did, and therefore who we really are, 
both as Nashes or Williamses, in my 
case, or as Americans, in my case and 
yours, together.

 I realized this last week when I took 
my youngest son, Nash, into the Colo-
rado mountains where I still have some 

property with my mother and sister.
Only a generation or two before my 

grandfather, the Ute Indians kept a sum-
mer hunting camp up in that country. 
As a boy, I routinely found their arrow-
heads and grinders on “Flint Hill,” a 
quarter-mile from the cabin and corrals 
where the Nashes later headquartered.

My family inherited land the nation 
took from them by force. And we con-
tinue to participate in a tradition that 
begins with that taking.

People like us embraced the same his-
tory in Florida, too — here where the 
United States did its level best to com-

mit genocide by wiping out the men, 
women and children of the Seminole 
tribe so we could support our contem-
porary lifestyles, from agricultural to 
urban. 

The other part of the cowboy way, 
therefore — the part I haven’t men-
tioned yet — is both unethical and 
immoral: If you can take it, if you can 
make it yours through muscle and grit 
alone, it should be yours.

Some called that “manifest desti-
ny.” I’ve accepted its harvest blithely, 
because I’m too selfish to give back 
what my forbears took. I could; I could 
find the remaining Utes and hand them 
a few acres of high range in a personal 
symbolic gesture that might effectively 
revitalize the cowboy way for me and 
for my children.

But since I’m not going to do that, and 
others like me aren’t either, the cowboy 
way is in danger of losing a pulse, per-
manently. 

What I hope to teach my son, Nash, 
therefore, is a new-model cowboy way, 
one that includes the courage to look in 
a mirror not tricked out to hide warts. 

I figure that’s the only way to survive 
honorably as the 21st century unfolds 
— the only way to avoid hanging up 
the saddle and marking the grave of an 
American temperament that remains as 
good or better than any, at its best.

And not good enough, otherwise. ■

(To see photos of the Nash ranch and 
its people, visit www.facebook.com/
fortmyersfloridaweekly.) 
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A memorial saddle and cross, posted on the 
side of the road last week in South Park, Colo.
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richLOWRY
Special to Florida Weekly

OPINION
Suicide by government

amyGOODMAN
Special to Florida Weekly

The case of the city of Detroit isn’t 
much of a murder mystery. Various sus-
pects have been fingered in its demise: 
The global economy. The fall of the auto 
industry. The decline of manufactur-
ing generally. But it’s simpler than that. 
Detroit died of its own hand.

The city undertook a controlled 
experiment in what happens if you are 
governed by a toxic combination of 
Great Society big spenders, race hus-
tlers, crooks, public-sector unions and 
ineffectual reformers. It spent and mis-
governed itself into the ground. Detroit 
discovered that all the social spending 
in the world doesn’t deliver order, fam-
ily stability, education, economic dyna-
mism or effective governance. 

The city’s downfall started long 
before anyone imagined that the Big 
Three would ever be anything but over-
whelmingly dominant. Hardly anyone 
had heard of Toyota in 1967 when riots 
ripped the city and a long crime wave 
began that made it unlivable. Accord-

ing to Henry Payne of The Detroit 
News, the murder rate climbed from 13 
per 100,000 residents in 1966 to 51 per 
100,000 by 1976. 

It was the city’s dysfunction that 
made it unappealing to the auto compa-
nies rather than the diminished state of 
the auto companies that made the city 
dysfunctional. The city’s mayor for 20 
years, Coleman Young, was an ethically 
challenged black nationalist who hated 
the suburbs. Under Young, journalist 
Zev Chafets writes, Detroit had “all the 
trappings of a third world city — the 
showcase projects, an external enemy 
and the cult of personality.” And this 
was in the good old days of the 1970s 
and 1980s.

By this point, Detroit had already 
reached terminal velocity on its own.  
GM had nothing to do with the City 
Council promising benefits to retirees 
that it couldn’t possibly pay. Chrys-
ler didn’t disgracefully mismanage 
city agencies. Ford didn’t disastrously 
degrade the city’s human capital. 

Detroit is a city that has celebrated 
and feasted on government for decades 
and yet is incapable of the most basic 
function of government. Crimes basi-
cally aren’t solved. The clearance rate 
is 8.7 percent. This in a city that needs 

a first-rate police force. Its crime rate is 
five times the national average. Henry 
Payne notes that 80 percent of the city’s 
children grow up fatherless, and that 
of the 50 percent of black men who 
are high-school dropouts, more than 70 
percent don’t have a job, and 60 percent 
have done time.

The city rewards anyone who can’t 
escape its boundaries — more than a 
million people have since 1950, when it 
had 1.8 million residents — with stifling 
taxes in a futile attempt to keep up with 
spending. It has the highest per capita 
tax burden in Michigan, despite the low 
per capita income of its residents. 

None of this is the product of the “cre-
ative destruction” of capitalism. Despite 
globalization, urban America is alive 
and well outside of Detroit. Pittsburgh 
experienced similar economic disloca-
tion when the steel industry collapsed, 
but hasn’t descended into an urban 
dystopia. Cities in the South like Hous-
ton and Raleigh, N.C., are economically 
vibrant and attractive to new residents. 

The way Detroit was once, a very 
long time ago. ■

— Rich Lowry is editor of the Nation-
al Review.

Bradley Manning’s convictions

“What a dangerous edifice War is, 
how easily it may fall to pieces and bury 
us in its ruins,” wrote Carl von Clause-
witz, the 19th-century Prussian general 
and military theorist, in his seminal text 
“On War,” close to 200 years ago. These 
lines came from the chapter “Informa-
tion in War,” a topic that resonates today, 
from Fort Meade, Md., where Pfc. Brad-
ley Manning has just been convicted 
of espionage in a military court, to the 
Ecuadorean Embassy in London, where 
WikiLeaks founder Julian Assange has 
lived for more than a year, having been 
granted political asylum to avoid politi-
cal persecution by the United States, to 
Russia, where National Security Agency 
whistle-blower Edward Snowden has 
been granted temporary asylum.

Manning’s conviction sparked 
momentary interest among members of 
the elite media in the U.S., who spent 
scant time at the two-month court-
martial, located just miles north of 
Washington, D.C. Manning’s supporters 
expressed relief that he was found not 
guilty of the most serious charge, aid-
ing the enemy, which would likely have 
carried a sentence of life in prison. He 
was convicted on 20 of 22 charges, and 
could face up to 136 years in prison. The 
sentencing hearing is under way.

“Bradley Manning’s alleged disclo-
sures have exposed war crimes, sparked 
revolutions and induced democratic 
reforms,” Assange said from the embas-
sy. “He is the quintessential whistle-
blower.” Interestingly, former Defense 
Secretary Robert Gates wrote about the 
leaks to Sen. Carl Levin in 2010, saying, 

“The review to date has not revealed 
any sensitive intelligence sources and 
methods compromised by this disclo-
sure.”

Manning made a statement at the 
start of the court-martial, wherein 
he took responsibility for the leaks, 
but, importantly, expressed his moti-
vation. He commented specifically on 
the Apache attack helicopter video that 
recorded the slaughter of a dozen civil-
ians in Baghdad on July 12, 2007. Two 
of those killed worked for the Reuters 
news agency, cameraman Namir Noor-
Eldeen, 22, and his driver, Saeed 
Chmagh, a father of four.

We can listen to Manning in his own 
words, thanks to an unauthorized audio 
recording of his statement, anonymous-
ly leaked. He said: “The most alarm-
ing aspect of the video to me was 
the seeming delightful blood-lust the 
aerial weapons team seemed to have. 
They dehumanized the individuals they 
were engaging and seemed to not value 
human life, and referred to them as 
quote-unquote ‘dead bastards,’ and con-
gratulated each other on their ability 
to kill in large numbers. ... For me, this 
seemed similar to a child torturing ants 
with a magnifying glass.”

One of the charges for which Man-
ning was found guilty was “wanton pub-
lication.” It’s unprecedented in military 
law.  Manning’s lawyer called it a made-
up offense. The real offense, for which 
no one has been charged, is the wanton 
disregard for human life that Manning 
exposed.

Manning’s leak gave Reuters, and the 
world, a graphic view of the horror of 
modern war, of the violent death of two 
media workers in the line of duty. 

As the young soldier also said in his 
eloquent statement, “I believed that if 
the general public, especially the Ameri-
can public, had access to the informa-

tion contained [in the leaks], it could 
spark a domestic debate on the role of 
the military and our foreign policy in 
general as it related to Iraq and Afghani-
stan.”

 Indeed, he did spark such a debate. 
The latest wave of disclosures, from 
Edward Snowden, has only intensi-
fied the debate, with a rare bipartisan 
coalition in Congress growing to clamp 
down on what many see as a runaway 
national-security state. While a legisla-
tive amendment by Republican Justin 
Amash and Democrat John Conyers in 
the U.S. House of Representatives was 
narrowly defeated last week, the two 
have authored a stand-alone bill, H.R. 
2399, that will do the same.

Carl von Clausewitz wrote, “The 
great uncertainty of all data in War is 
a peculiar difficulty, because all action 
must, to a certain extent, be planned in a 
mere twilight.” Manning took incredibly 
courageous actions to release data, to 
pierce the fog of war, to make public the 
machinations of modern American war-
making. Edward Snowden has exposed 
the sophistication and extraordinary 
reach of the U.S. surveillance state, 
cracking down on those who would 
dare to release information. And Julian 
Assange sits within the four walls of 
his embassy redoubt, persecuted for 
the crime of publishing. Yet those who 
planned the wars, those who committed 
war crimes, those who conduct illegal 
spying, for now, walk free. ■

— Denis Moynihan contributed 
research to this column.

— Amy Goodman is the host of 
“Democracy Now!,” a daily internation-
al TV/radio news hour airing on more 
than 1,000 stations in North America. 
She is the co-author of “The Silenced 
Majority,” a New York Times best-seller.
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Naples Airport Authority lands 
delayed $4.5 million grant

An improved construction plan is the 
silver lining in the sequestration cloud 
that delayed expected federal funding 
for a major Naples Municipal Airport 
project.

The Federal Aviation Administration 
has finally confirmed a $4.5 million 
grant that will allow the airport to move 
forward with the construction of water-
management system improvements and 
the extension of Taxiway A.

This past September, the Naples Air-
port Authority secured initial grants 
totaling almost $1.2 million from the FAA 
and Florida Department of Transporta-
tion. Additional grants to fund 95 percent 
of the project’s $8 million-plus total cost 
were expected last spring, but delayed 
by the sequestration. Without the grant, 
construction could not begin as planned.

During the delay, airport staff, project 
consultant Hanson Professional Servic-
es and contractor Manhattan Construc-
tion tried to streamline construction 
and make it possible to complete most 
of the work on the airfield before the 
end of the year, despite the delay in the 
start date.

The project is designed to improve 
runoff and stormwater collection, water 
filtration, impurities removal and distri-
bution of clean water into Rock Creek 
and the Gordon River. Crenels and 
baffles are being added to retention 
ponds to slow water flow and increase 
the effectiveness of the filtration pro-
cess. Testing water from the airfield has 
shown that it is cleaner than residential 
runoff, but the airport also accepts and 
cleans runoff from 400 acres of indus-

trial development east of the airport.
In addition, shorelines are being 

altered to discourage wildlife, enhanc-
ing safety for aircraft operations and 
surrounding communities by reducing 
potential for bird strikes.

The project includes design and con-
struction of automated water-monitoring 
systems, and the grant includes monitor-
ing the results of the improvements for 
two years. If the results confirm expecta-
tions, the project is likely to set a national 
standard for how airports should handle 
water-management issues.

Grant funding also covers the exten-
sion of Taxiway A, which will provide 
easier access to the departure end of 
Runway 23. The extension will enhance 
airport safety and operations by elimi-
nating the need for aircraft leaving from 
the east side of the airport to cross the 
active runway to take off. It also will 
encourage pilots to use the full length of 
the runway for takeoff, allowing them to 
reach higher altitudes as they leave the 
airport, reducing noise on the ground.

“Securing these grants allows the 
taxiway extension to be completed years 
ahead of schedule at very little cost to 
the Airport Authority,” said Ted Soli-
day, Naples Airport Authority executive 
director . “A construction project of this 
size is good for the local economy. The 
taxiway extension and water-manage-
ment system will benefit the citizens 
of Naples and Collier County, and the 
grant comes from a federal trust fund 
created with airport user fees. No prop-
erty taxes are used for this project or for 
the airport’s operation.” ■
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Anne Fleming has a rich background 
for her position as general manager or 
Waterside Shops. She was raised in Sali-
nas, Calif., a small farming town where 
three generations of her family have 
farmed. “I still receive boxes of fresh 
fruits and vegetables from home,” she 
says. “I just got a crate of sweet onions!”

She earned her undergraduate degree 
from UCLA, where she enjoyed surfing, 
sorority life and, of course, great Bruin 
basketball coached by John Wooden. 
She changed her major three times and 
ended up with a liberal arts education. 
After graduation she lived and worked 
in Los Angeles for 10 years.

Anne began her retail career right out 
of college at Bonwit Teller in Beverly 
Hills. After a few years, Estee Lauder 
offered her a fantastic job that began 

her 20-year career in the cosmetics 
industry. She moved up the organization 
and became a vice-president in her 30s, 
accountable for 40 states, 120 accounts 
and sales of $40 million.

Once she started a family and no lon-
ger wanted to travel, she moved to luxury 
retail management at Neiman Marcus 
and Tiffany & Co. at Somerset Collection, 
a Forbes Company property in Michi-
gan. Forbes owns and manages Waterside 
Shops, so her experience in Michigan cul-
minated in earning her current position.

Anne enjoys gardening and entertain-
ing, especially theme parties. “I love 
setting a dramatic and beautiful table, 
and have a stunning photographic his-
tory of my parties,” she says. Her son, 
Sasha, attends Naples High School and 
her stepdaughter, Amy, lives and works 
in Chicago. 

Anne has lived and worked in Los 
Angeles, San Francisco, Kansas City, 
New York, Dallas, Detroit and Miami. 
She has served as president of the 
Autism Society of America and on 
fundraising committees for nonprofits 
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PROFILES IN PARADISE
A lifetime in retail and philanthropy

Talking points with Anne Fleming
Mentor: Leonard Lauder (son of Estee Lauder) 
taught me everything about marketing luxury 
consumer goods.

Something you mom was right about: If you 
can’t say something nice, say nothing.

Something that’s been on your mind lately: 
How can I try every great restaurant in Naples 
without gaining weight?

As a kid, what did you want to be when you 
grew up? A writer. I still write every morning 
at dawn for an hour. My heroines include Emily 
Dickenson, Maja Angelou and Karen Blixen (aka 
Isak Dinesen).

One thing on your bucket list: Attending Royal 
Ascot in England or the Summer Olympics in Rio 

(especially if my cousin, 
Reid Elliott, makes the 
team).

Skill or talent you 
wish you had: I’d like 
to be handy around 
the house. I bought a 
big fancy drill but have 
always been afraid to 
use it!

What makes you laugh: I love witty people, but 
there is a fi ne line between wit and sarcasm. I 
loathe sarcasm. I also belly laugh at silly comedies 
such as “A Fish called Wanda, “Harold and 
Maude,” “Airplane.” 

including the Detroit Institute of Arts, 
the College for Creative Studies and the 
Barbara Ann Karmanos Cancer Insti-
tute. As she becomes acclimated to the 
Paradise Coast, she hopes to help start a 
local chapter of Best Buddies, an inter-

national organization that serves people 
with intellectual disabilities. ■ 

— Bob Harden is the producer and host 
of “The Bob Harden Show,” airing from 7-8 
a.m. weekdays at www.bobharden.com.
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Windshield Washer 
Fluid with Bug 
Remover
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7-1/2 Qt. Storage Tote

Gal. +32® formula. Helps repel 
road spray. Applies water 
beading technology. 8314478

15-1/2 Qt. Storage Tote, 6165195...$399 Save up to $2
31 Qt. Storage Tote, 6162309...$499 Save up to $4
64 Qt. Storage Tote, 6161087...$799 Save up to $3 
112 Qt. Storage Tote, 6164123...$1299 Save up to $4
60 Qt. Underbed Storage Tote, 6165203...$1499

     Save up to $7

6165849
Save up to $1

Through 8/18/13

14 oz. Foaming Wasp & Hornet,
11 oz. Flying Insect,
14 oz. Ant, Roach & Spider or
14 oz. Wasp & Hornet Jet Spray
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supplies last. No rain checks

7098130, 72675, 72672, 72676
Limit 2 each at this price.

Save up to $1.99

www.SunshineAce.com

It’s time for summer 
savings in Southwest 
Florida with Sunshine 
Ace Hardware’s Summer 
Clearance sale! Stop 
into your neighborhood 
Sunshine Ace for storewide 
savings and check out 
HOT deals in our summer 
savings coupon book.

$3 $299

Sale $299 EA.
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Pay 99¢

       with 
       card-$2
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After Instant 
Savings.

Bladeless

THE PATIENT AND ANY OTHER PERSON RESPONSIBLE FOR PAYMENT HAS A RIGHT TO REFUSE TO PAY, CANCEL PAYMENT, OR BE REIMBURSED FOR PAYMENT FOR ANY OTHER SERVICE, EXAMINATION, OR TREATMENT WHICH IS PERFORMED AS A RESULT OF AND WITHIN 72 HOURS OF RESPONDING TO THE ADVERTISEMENT FOR THE FREE, DISCOUNTED FEE, OR REDUCED FEE SERVICE, 
EXAMINATIONS, OR TREATMENT. THE RISKS, BENEFITS AND ALTERNATIVES WILL BE DISCUSSED DURING THE PATIENT’S CONSULTATION.  SOME RESTRICTIONS.   Offer Expires 8.31.13

For a FREE screening, call  791-2020 BetterVision.net 

Save $1,000
Jonathan M. Frantz, MD, FACS 
Our area’s ONLY iLASIK Surgeon

THIS SUMMER , join the thousands of people 
who have chosen Dr. Jonathan Frantz to perform their truly 
customized bladeless iLASIK procedure and are now enjoying life with great vision.

now through Aug. 31

Improved safety • Better vision • More precision
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he two-story SWIFT Sun-
Guide Center measures 
more than an acre of space 
inside and sits at a rest 
stop just off a busy stretch 
of Interstate 75, but it’s 
hardly visible to drivers. 
In the light, airy lobby, a 

receptionist said that while motorists 
of all walks have stopped here since the 
building opened in 2010, many of them 
were “lost.” 

As you pass I-75 exit 131 northbound 
in Fort Myers, it could just as well be 
the sky between the pine trees to your 
right, or a sunlight mirage. It’s not, of 
course. State employees in the central 
control room here,  referred to as The 
Big Room, monitor drivers streaming 
past on I-75 all day, every day on com-
puters and on a wall of closed-circuit 
television screens. 

The room is off limits to the media 
and members of the public. Workers 
monitor images sent in from 114 camer-
as trained on the interstate in Charlotte, 
Lee and Collier counties. The cameras 
can rotate 360 degrees and zoom in. 
Soon operators in The Big Room will 
also watch I-75 in Sarasota and Mana-
tee counties; in all, a 190-mile stretch 
of highway. An endless stream of video 
— none of it recorded or used for law 
enforcement investigations, state offi-
cials insisted — and other information 
about road conditions is processed by 
a large bank of Hewlett-Packard com-
puter servers. It has a “redundant link,” 
a physical backup system, elsewhere.  

The servers are “the backbone of our 
operation,” said Vincent Lee, IT man-
ager with the Lucent Group, a private 
firm the state hired that specializes in 
operating so-called intelligent trans-

portation systems like this one. 
Besides two hired IT firms, the Sun 

Guide Center houses the 12-county 
Florida Department of Transportation 
District One headquarters, as well as 
the Fort Myers District Headquarters 
of the Florida Highway Patrol. About 
70 troopers work out of the building. 
There is a “stress-reduction” room of 
donated exercise equipment upstairs, 
as well as a kitchen and other features 
for people working here all hours. 

Both agencies have staff in The Big 
Room along with tech experts such as 
Mr. Lee. They use SunGuide software, 
a package of multiple applications that 
controls the entire Intelligent Trans-
portation System in Southwest Florida 
and helps it link up with intelligent 
transportation systems throughout the 
state. Cameras and devices in the field 
are connected to the control room by 
fiber optic cable. 

Operators use the information to 
inform drivers in real time about road 
conditions via electronic message boards 
staggered along on the Interstate. That 
might include any number of “events,” 
including an “Amber” alert, when a child 
is missing or “Silver,” the same but for an 
older person; an exit blocked by a crash; 
the time it will take you to drive (“the 
legal limit,” notes Mr. Lee) to the next 
exit; or weather information. 

Constant updates, including many of 
the same video images seen in The Big 
Room, are also sent to the state’s public 
511 website and call-in service. 

Operators watching the video screens 
notify any required emergency vehicle, 
tow truck — or whatever is needed to 
keep traffic flowing safely. They often 
dispatch Road Rangers, the “angels” of 
the state highway system. They patrol 
the roads to help stalled motorists with 
flat tires, jump starts, minor repairs, or 
even just a drink of water. Anyone on 

the interstate can call *FHP to request 
a Road Ranger. They are staffed gen-
erally from about 5 a.m. to 10 p.m. in 
Southwest Florida (sometimes over-
night in busier districts). During that 
time they are “continuously patrolling” 
for motorist assistance on the interstate 
as well as exit ramps, said Bill Fuller, 
ITS project manager with FDOT. 

Up and running
Already monitoring I-75 in Lee, Char-

lotte and Collier counties, operators in 
the control room will soon respond to 
what they call “events” on the full 190-
mile stretch of I-75 running from the 
middle of the Everglades up to the top 
of Manatee County, south of Tampa. 

The southern portion of the route 
cutting across the Everglades, known 
as Alligator Alley, has a special feature. 
A cable running alongside the road is 
designed to catch cars if they veer off 
the edge toward a canal. Sometimes, 
depending on the size and speed of the 
car, it can break through the barrier. 
As soon as the cable is pulled, opera-
tors in The Big Room are alerted and 
strobe lights on the road begin flash-

ing. Adding the cable, said FDOT pub-
lic information director Debbie Tower, 
was in response to vehicles and people 
that went missing on 
the expressway. At 
times, they veered 
into canals, which 
can be 30 feet deep, 
and passengers “sim-
ply didn’t arrive,” she 
said.

The new sets of 
eyes on I-75 are also 
helpful to the Florida 
Highway Patrol.

“Before, everything we were respond-
ing to was pretty much blind,” said Lt. 
Gregory S. Bueno, public affairs offi-
cer for the Florida Highway Patrol in 
Southwest Florida. 

Inside the state’s high-tech 
road monitoring program

Eyes on the road
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Monitors transmit live images from I-75. The images are monitored by employees, but they are not recorded or stored. 
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The SWIFT SunGuide Center 
houses workers from the state 
Department of Transportation 
and the Florida Highway Patrol. 
Below: Road Ranger Roberto 
Rodriquez. 
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He also explained that The Big Room 

is off limits to the public because FHP 
operators handle drivers license, war-
rant, tag number, highway homicide 
cases and other private information.

A big conference room with a clear 
panel overlooking The Big Room has 
been used for press conferences with 
the governor and media. A protective 
awning is hung over FHP employee 
computers below, so you can’t see them. 

Operators here respond to Interstate 
“events;” officially, 21 different kinds: 

crashes, abandoned 
vehicles, debris, 
flooding, smoke, 
fog, etc.  And there 
is a standard operat-
ing procedure that 
accounts for each, 
said Tom Watts, the 
SunGuide Center 
building manager. 
Everything is routine. 
“It becomes terrible 

to say that a major truck accident is 
routine, but to these folks, it is,” Mr. 
Watts said.

Recently, a Road Ranger was dis-
patched to check out a car stopped on 
an exit ramp and determined the driver 
was just resting, Mr. Watts added, “but 
it could have been a flat tire, it could 
have been anything.”

Intelligent transportation 
It’s all part of a multi-million dol-

lar state-wide project aimed at using 
technology to, in essence, keep you 
running on time for your appointments, 
explained Ms. Tower. 

“We want to keep people on time,” 
she said. “That’s not to say go faster. 
You can be smarter about your trip.”

If you were supposed to meet a client, 
interview for a job, go to the grocery 
store, evacuate during a hurricane or 
just get to the beach while on vacation, 

it’s ultimately bad for business if you are 
caught unawares by a crash, rush hour, 
fog, smoke or debris in the roadway. The 
idea is that informed drivers do a better 
job, can take detours, don’t get into “sec-
ondary” crashes, and generally travel in a 
safer, more expedient fashion. 

ITSs designed to keep you on time 
are being used throughout the state and 
in other parts of the country. 

“The federal DOT, they really want 
the ITS system to be the rule, not the 
exception,” Mr. Watts said. 

The idea of building a technology 
and computer software infrastructure 
to address congestion on roadways isn’t 

new, but was fully implemented here 
coming out of the great recession as an 
alternative to more expensive construc-
tion plans. 

Income from fuel taxes, tag fees and 
rental car surcharges declined after 
November 2006, reported the Florida 
Transportation Commission, the gov-
ernor-appointed oversight and policy 
board for FDOT. 

“Floridians love their personal freedom 
and their automobiles,” reads a commis-
sion report. “As the economy recovers, 
congestion levels will once again con-
tinue to increase with no end in sight.”

Intelligent transportation is an alter-
native to wider highways, said Mark 
Reichert, the Transportation Commis-
sion’s assistant executive director in 
Tallahassee. 

“As far as ITS statewide and even 
nationwide, it is a fairly young program. 
It has been around for really over a 
decade, but the reason it’s taking on 
more importance of late is because 
using technology is a way of getting 
more capacity out of the existing trans-
portation system without having to 
invest a whole lot of money,” he said. 
“Bottom line is the rate of return for the 
investment is much greater for using 
technology rather than say widening a 
major roadway.”

There are counterparts to the SWIFT 
(Southwest Interagency Facility for 
Transportation) SunGuide Center 
throughout the state’s seven transporta-
tion districts. 

SWIFT is also called the Joseph P. 
Bertrand Building after the Florida 
Highway Patrol trooper who was killed 
on duty in 1967. 

District One 
As far as I-75 is concerned, District 

One is the give-or-take 190-mile stretch 
crossing four rivers (the Caloosahatchee, 
Peace, Myakka and Manatee) and five 

coastal counties in Southwest Florida. 
The cost of the ITS project in Dis-

trict One, including the Alligator Alley 
cable; cameras and radar; the SunGuide 
software system; the central control 
building; message boards; information 
technology contractors; and ongoing 
additions, is roughly $75 million in fed-
eral and state dollars, said Ms. Tower.  

Since SunGuide Center and its big 
control room opened in January 2010, 
the system is now running “like a well-
oiled machine,” said building manager 
Mr. Watts. 

On this day, controllers reupdated 
information on a blocked exit where a 
local sheriff ’s officer had collided with 
a man driving a stolen pick-up truck. 

“Closed ramp to Bayshore Road 81 
miles ahead,” read the message board at 
I-75 northbound mile marker 61.

Meanwhile, southbound lanes were 
flowing smoothly all the way down 
from the Georgia border and across the 
Alley to Miami. ■

‘Events’ recorded by Sun-
Guide software on I-75 in Lee, 
Charlotte and Collier counties 
from January - June
>> Total: 20,189
>> Disabled vehicles: 9,386 
>> Debris on highway: 4,545
>> Crashes: 3,042
>> Abandoned vehicles: 1,382
>> Miscellaneous: 326 
>> Silver alerts: 79. 
>> Pedestrian (i.e., someone walking 

along the highway): 70
>> Brush fi res: 56 
>> Vehicle fi re: 47. 
>> Flooding: 11 
>> Weather: 7 
>> Amber alerts: 4

The new District One boss
In June, Carmen Mon-

roy started as the new 
director of the Florida 
Department of Trans-
portation’s District One 
Southwest Area Offi ce. 
It’s located in the SWIFT 
SunGuide Center. She is 
responsible for providing 
planning, coordina-
tion and development 
of FDOT’s fi ve-year 
work program for the 
southern six counties of District One. Prior, she 
was LeeTran’s fi nancial business manager for 
nine years. She brings 20 years of experience 
working in transportation and planning-related 
jobs, including in Cape Coral’s Community 
Development department and as a contracts 
administrator for the Port of Miami. She also 
served on the state’s Affordable Housing Com-
mission representing Smart Growth interests. 
Ms. Monroy earned her undergraduate degree 
at Barry University, and a master’s in public ad-
ministration from Florida Gulf Coast University. 
She has been married for 37 years and has two 
grown children, a son and a daughter. 

WATTS
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Government in action
The National Security Agency is a 

“supercomputing powerhouse,” wrote 
ProPublica.org in July, with “machines so 
powerful their speed is measured in thou-
sands of trillions of operations per sec-
ond” — but apparently it has no ability 
to bulk-search its own employees’ official 
emails. Thus, ProPublica’s Freedom of 
Information Act demand for a seemingly 
simple all-hands search was turned down 

in July with the NSA informing Pro-
Publica that the best it could do would 
be to go one-by-one through the emails of 
each of the agency’s 30,000 employees — 
which would be prohibitively expensive. 
(ProPublica reported that companywide 
searches are “common” for large corpo-
rations, which must respond to judicial 
subpoenas and provide information for 
their own internal investigations.) ■

Recurring themes
■ To commemorate its 500th “deep 

brain stimulation” surgery in May, UCLA 
Medical Center live-Tweeted its opera-
tion on musician Brad Carter, 39, dur-
ing which he was required to strum his 
guitar and sing so that surgeons would 
know where in his brain to plant the 
electrical stimulator that would relieve 
his Parkinson’s disease symptoms. Mr. 
Carter had developed hand tremors in 
2006, but the stimulator, once it is prop-
erly programed and the surgery healed, 
is expected to reduce his symptoms, 
restore some guitar-playing ability, and 
reduce his medication need. (And, yes, 
patients normally remain conscious 
during the surgery.)

■ Firefighters are not infrequent-
ly called on to extricate adventurous 
men from sex toys, but one “armor-
plat(ed)” device, six inches in diam-
eter, into which the 51-year-old Ger-
man entrapped himself in July in Ibiza, 
Mallorca, was especially challenging, 
according to the Diario de Mallorca 
newspaper, and took two hours and a 
dose of anesthesia toward the end. The 
saw blade the emergency workers used 
wore out during the rescue and had to 
be replaced, along with two sets of bat-
teries. The man was kept overnight at 
Can Misses hospital, but was otherwise 
OK.

■ Americans stage dog shows, and 
Middle-Easterners stage camel beauty 
contests, and in June, the annual Ger-
man Holstein Show took over the city 
of Oldenburg, with the two-day event 
won by “Loh Nastygirl,” topping bovine 
beauties from Germany, Luxembourg 
and Austria. The event is also a show-
case for the cow hairdressers, who trim 
cows’ leg and belly hair (to better dis-
play their veins). Said one dresser, “It 
is just like with us people — primping 
helps.” Groomed or not, cows with pow-
erful legs, bulging udders and a strong 
bone structure are the favorites.

■ Fruit of any kind retails for outland-
ish prices in Japan, but some, such as 
Yubari cantaloupes, are so prestigious 
that they are often presented as gifts to 
friends or colleagues, and it was only 
mildly surprising that a pair of the mel-
ons sold in May for the equivalent of 
about $15,700 at auction at the Sapporo 
Central Wholesale Market. The melons 
appeared to be perfect specimens, with 
their T-shaped stalk still attached. The 
record melon-pair price, set in 2008, 
is about $24,500 measured at today’s 
exchange rate.

■ Some crime-scene investigative 
techniques seem far-fetched, as News of 
the Weird has reported, but police use 
of “ear prints” might be approaching the 
mainstream. Britain convicted its first 
burglar based on an ear print in 1998, 
and in May 2013, investigators in Lyon, 
France, tied a 26-year-old man from the 
Republic of Georgia to a string of about 
80 burglaries — by taking prints from 
doors the man had leaned against while 
listening for activity inside the home.

■ It is not quite to the level of the 
$15,700 Japanese melons, but the behav-
ior of women descending upon New 
York City stores in June for the annual 
“sale” on designer shoes is nonethe-
less a spectacle. The event makes the 
city’s upscale commercial district look 
like “an insane asylum of very well-
dressed women,” reported The New 
York Times. The shoes’ everyday prices 
require, wrote the Times, “the willful 
suspension of rational thinking.” The 
average transaction at Barneys is $850, 
still far below, for example, a pair of 
wicker-basket-like sandals ($1,995 by 
Charlotte Olympia) or a certain Chris-
tian Louboutin pump ($1,595 — $4,645 
if in crocodile). Prices are so unhinged, 
according to the Times, that standards 
from the iconic “Sex and the City” 
designer Manolo Blahnik are now low-
price leaders, holding at about $595. ■

Zero-tolerance 
■ Second-grader Josh Welch’s two-

day suspension in March was upheld 
on appeal in June by Park Elementary 
School officials of Anne Arundel Coun-
ty, Md., even though his offense was that 
he had nibbled a pastry into the shape 
of a gun, which he then waved around. 
Said Josh’s attorney: “If this (school sys-
tem) can’t educate a 7-year-old without 
putting him out of school, how are they 
going to deal with 17-year-olds?”

■ Briar MacLean, 13, of Calgary, 
Alberta, was reprimanded by school 

officials in May (and then also lost an 
appeal) after he stepped between two 
students because one, holding a knife, 
was bullying the other. The vice princi-
pal appeared to regard Mr. Briar’s action 
as equal to that of the bully, telling Mr. 
Briar’s mother later that the school does 
not “condone heroics,” and that it was 
“beside the point” that Mr. Briar might 
well have prevented a slashing (which 
could have occurred if he had left the 
boys behind to go find a teacher). ■

Updates
■ It took a year and a half of legal 

wrangling over a technicality, but Mar-
shall University was finally dropped in 
June as one of the defendants in Louis 
Helmburg III’s lawsuit for his injuries 
when fellow party-goer Travis Hughes 
shot bottle rockets out of his posterior 

in 2011. Mr. Helmburg, some will recall, 
was so startled by Mr. Hughes’ stunt that 
he fell off the rail-less deck at a frater-
nity party staged by Alpha Tau Omega 
of Marshall University. Mr. Hughes and 
the fraternity remain as defendants in 
the January 2012 lawsuit. ■



NEWS BRIEFS
True Fashionistas sales Aug. 17 

benefit St. Matthew’s House
True Fashionistas Designer Resale at 

2355 Vanderbilt Beach Road, Suite 178 will 
donate a percentage of all clothing, jewelry 
and accessories sold from 9 a.m. to 5 p.m. 
Saturday, Aug. 17, to St. Matthew’s House.

St. Matthew’s provides housing for the 
homeless and food for the needy. Consign-
ors also can donate items and designate 
that sale proceeds be given to St. Matthew’s.

Also, through Aug. 30, the store is 
serving as a collection point for dona-
tions of new or gently worn dresses 
for the PACE Center’s Love That Dress 
fundraiser, which takes place Sept. 7 at 
the Naples Beach Hotel.

For more information, call the store 
at 596-5044 or visit TrueFashionistasRe-
sale.com. ■

Greatest Generation Breakfast set
Florida becomes the first state to fol-

low the lead of a 2010 Congressional call 
for the second Sunday in August as Amer-
ica’s day to remember the service and sac-
rifices of those who fought in World War 
II at the fourth annual Naples Spirit of ’45 
Greatest Generation Breakfast.

The breakfast takes place from 8 to 
11 a.m. Saturday, Aug. 10, at the Naples 
Hilton, where state Rep. Kathleen Pas-
sidomo will read the new resolution, 
championed by Rep. Passidomo and 
state Sen. Garret Richter, establishing 
the second Sunday in August as the offi-
cial Spirit of ’45 Day in Florida. 

The resolution will be presented to 
honorary chairs Ann Jacobson, Holocaust 
survivor and founder of the Southwest 
Florida Holocaust Museum; and Col. 
Nick Hale, WWII veteran who fought at 
Normandy and Battle of the Bulge and 
stood guard at the Nuremberg Trials.

Michael Wynn, a fourth-generation Nea-
politan and chairman of the Greater Naples 

Chamber of Commerce, will be one of the 
guest speakers. His grandfather, Don Wynn, 
was a significant figure in Naples history. 
Upon returning from the war, Mr. Wynn 
moved his family’s business from Crayton 
Cove to Fifth Avenue South in 1948, signal-
ing a new dawn for Naples development 
and the birth of a new downtown.

Following this tribute is the launch of 
the Peter Thomas History Fund, which 
will support Collier County students in 
grades 6-12 who advance from the Col-
lier County History Fair to the Florida 
History Fair, with a chance to advance 
to the National History Day Fair. The 
fund will be housed at the Southwest 
Florida Holocaust Museum Inc.

Gift bags sponsored by Legacy 
Options will be distributed after the 
Wynn Spirit cake. While the Greatest 
Generation Breakfast is free due to gen-
erous sponsors, seating is limited and 
reservations are required. To make a 
reservation, call 649-2300. ■

Serving Naples the finest 
products for over 70 years.
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From small intimate dinners to large corporate receptions, you can count on Wynn’s Catering to give 
your event the personal attention to detail that will have everyone raving for months. Our talented 
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are both delicious to the palate and pleasing to the eye. Our experienced, courteous staff ensures 

everything will run smoothly with meticulous, unobtrusive service. But the very best part is that you 
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Readable Voicemail and Text Messaging 
at no extra cost

*According to the Federal Communications Commission

a month for 6 months
29$

GET STARTED WITH 
PERFORMANCE INTERNET

99

Seeking to put God’s love into action, Habitat for Humanity brings 
people together to build homes, communities and hope.
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Naples swim coach to lead national team
T2 Aquatics head swimming coach 

Paul Yetter has been named men’s head 
swimming coach for USA Swimming. 
He will lead the team at the FINA World 
Junior Championships held Aug. 26 
through Sept. 1 in 
Dubai, UAE.

Organized by the 
International Swim-
ming Federation, the 
FINA World Junior 
Swimming Champi-
onships is a swim-
ming championship 
for swimmers under 
18. It has been held 
biannially since 2006. The previous com-
petition, held in Peru in 2011, drew some 
500 swimmers from 58 countries.

Coach Yetter has been the head coach 
of T2 Aquatics since the summer of 
2010. Prior to his time at T2 Aquatics, 
Coach Yetter coached for one year with 
SEC Champion Auburn University, and 
eight years with the internationally rec-
ognized North Baltimore Aquatic Club, 
where he was named Maryland State 
Coach of the Year four times. In 2007, 
he was named the United States Olym-
pic Committee Developmental Coach of 
the Year.

Coach Yetter has previously been 
appointed to represent the U.S. at the 
2008 Olympics, the 2007 Pan American 
Games, the 2007 Japan Open, the 2006 
Pan Pacific Championships, the 2005 
World Championships, and the 2009 
Junior Pan Pacific Championships. ■

Naples YMCA offers after-school program
 With the school year here, parents 

in need of after-school care are encour-
aged to register their children with the 
Greater Naples YMCA.

The Y’s Afterschool Program is 
available for Collier County children 
ages 5-12 from 2:45 to 6 p.m. beginning 
Aug. 16. Care is also offered for out-of-
school days as well as half-days. The 
locations: Greater Naples YMCA, 5450 
YMCA Road; Shadowlawn Elementary, 
2161 Shadowlawn Drive; and Golden 
Gate Elementary, 4911 20th Place SW. 
Additional site locations are available 
through the Greater Marco YMCA.

The program combines academics 
with play and offers a caring, safe envi-
ronment where children can continue to 
learn and engage in meaningful activi-
ties at the end of the school day. 

Youth receive homework assistance, 
healthy snacks and educational enrich-
ment along with character develop-
ment. Activities offered include tennis, 
aquatics, dance, tumbling and youth 
wellness classes.

The Greater Naples YMCA will offer 
a bus service to safely transport the chil-
dren from several elementary schools 
near the Y’s Pine Ridge campus.

Registration is $40 per family. After-
school Program care is $60 per week for 
Y members and $75 for nonmembers. 
Financial assistance is available.

For more information about the pro-
gram, contact Nikki Downey, director, 
at 597-3148 or ndowney@greaternaple-
symca.org. Additional information can 
be found at www.greaternaplesymca.
org. ■

WOW!!!
NEW PATIENT SPECIAL

Patient Consultation,
Exam, Cleaning 

and Necessary X-Rays 
D0110, D0150, D0274

PLUS FREE
TEETH WHITENING

$431 Value, You Save $338!

ALL FOR $97.00 
NOT VALID WITH THE PRESENCE OF PERIODONTAL DISEASE.

MUST CALL BY 8/15/2013

FREE CONSULTATIONS
AVAILABLE FOR

BRACES
CROWNS

DENTAL IMPLANTS
WHITENING

EXTRACTIONS
BRIDGES
VENEERS

Call 239-300-9693 
& set an appointment

www.gulfviewdentistry.com  •  (239) 300-9693  •  501 Goodlette Road North, Suite B202, Naples
Open Monday - Thursday 9-5; Closed Friday - Sunday

Located in the French Quarter

MEET DR. GARY GORDON
Dr. Gary Gordon graduated from the University of Michigan Dental School in 
1978.  He developed 3 practices in the Flint, Michigan area for over 20 years 
and was very active in the local dental community.  In 2003 he, wife Linda and 
their 4 children moved to Naples to enjoy the year around warmer climate 
that they love, Dr. Gordon enjoys all phases of dentistry and his practice 
style/management skills have been a perfect fi t for Gulfview Dental.

Dr. Gordon recently completed the Fast Braces continuing education 
program. Fastbraces have been designed to move teeth differently and 
safely - shortening the time required achieving straight teeth.

BRACES TECHNOLOGY 
THAT IS DESIGNED FOR 
BOTH ADULTS AND 
ADOLESCENTS!
HALF THE VISITS AND 
HALF THE COST! TYPICAL 
TREATMENT COMPLETED IN 
3 TO 9 MONTHS.

CALL TODAY TO SCHEDULE 
A FREE CONSULTATION!

Available exclusively at

EAST INDIES HOME
COLLECTION

11985 US 41 N., Naples 34110
239-596-7273

Mon-Sat 10:00-5:00

High Tide

Driftwood Table Lamp

YETTER

Sport Spree
“FOR THE SPORTS FAN”

23106 FASHION DRIVE
Coconut Point Mall #101

Estero, FL 33928
239-495-9000

Sportspree17@gmail.com
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It’s Local.
It’s Entertaining.
It’s Mobile.

Got Download?

It’s FREE!

Visit us online at www.FloridaWeekly.com

The iPad App

Search Florida Weekly in the 
iTunes App Store today.

iPad is a registered trademark 
of Apple, Inc. All rights reserved.
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Constructive criticism or bullying? 
Either way, keep your cool

Laurie fought back tears as she read 
the e-mail: “Laurie, I’m confused by the 
latest memo you sent me for review. I 
re-read it twice, and not only doesn’t it 
answer the client’s question, it just 
doesn’t make sense. Please revise it 
immediately because we certainly 
can’t send it out as is.” Marcy, Lau-
rie’s immediate supervisor, never 
minced words.

Laurie had been at the firm for 
two years, and she knew that for the 
most part, she had a good reputa-
tion. Both Laurie and Marcy report-
ed to George, the director of their 
team, and George regularly compli-
mented Laurie for her contributions. 

However, Marcy had a way of 
making Laurie doubt herself all the 
time. For whatever reason, Marcy 
had had it in for Laurie from the 
start. Marcy never lost an oppor-
tunity to point out Laurie’s gaffes 
— in fact, she seemed to relish trip-
ping her up. 

Laurie struggled to understand 
why she let Marcy get to her so. But, 
if truth be told, this kind of upset 
wasn’t new. The same thing had hap-
pened to Laurie at her last job. One 
former colleague used to delight in 
putting her down, and Laurie was 
utterly unable to stand up for herself 
or dismiss the criticism. It seemed 
that whenever another person was 
critical of her (or, more importantly, she 
perceived that another person was being 
critical), she would become tongue-tied 
and intimidated.

Understandably, it never feels good to 
hear criticism. We’ve all faced that hor-
rible feeling in the pit of our stomachs: 
Another person has questioned our per-
formance, and we feel attacked. When 
caught off-guard, it’s not uncommon to 
react defensively, protesting the verac-
ity of the message, or hotly rebutting 
our critic. “How dare this person say 
such things? Who are they to questions 
our abilities?” Unfortunately, this only 
escalates the negativity. 

In the workplace and academic envi-
ronments, the ability to accept difficult 
feedback, process it and use it for a 
vehicle of growth is an important part of 
one’s personal and career development. 

There’s always a learning curve in any 
position we take on. 

Making mistakes is part of the pro-
cess. When we’re able to take these 
missteps in stride, and maintain our 
equilibrium, we’ll best be able to think 
clearly and creatively.

If we’ve been in the unpleasant posi-
tion of being chastised by a colleague or 
superior, we may understandably react 
with strong emotions. However, it’s on 
occasions like these that it’s advisable 
to take a deep breath and step back 
to review what’s happened and ratio-
nally consider whether there’s any merit 
to the charges. If we repeatedly hear 
common themes critiquing our perfor-
mance, there’s likely some substance 
to the concerns. If we conclude that, in 
fact we’ve fallen short, corrective action 
is in order. Requesting guidance and 
asking key questions for clarification 
demonstrates a willingness to accept 
constructive feedback — both negative 

and positive. If we aggressively attempt 
to prove the other person wrong or 
dispute her allegations, we may unwit-
tingly substantiate her doubts.

When we’ve borne the brunt of hos-
tile focus, there’s a risk we’ll take the 
criticism so much to heart, we’ll become 
dejected and doubt ourselves. Ruminat-
ing endlessly about what we’ve done 
wrong and worrying that things will 
never improve may begin a cascade of 
self-defeating doubts. It’s important to 

put the negativity into a broader con-
text, and to remember our strengths and 
talents. We are not just the product of 
our failures. 

It’s important that we take care not to 
assume a “victim” mentality, believing 
we are being falsely accused. When we 
carry a chip on our shoulders we often 
shut ourselves off from valuable oppor-
tunities to improve our performance 
and to eventually repair the negative 
impressions people have of us. 

It’s very important to consider the 
source of the criticism. If we’ve heard 
from a person we respect there’s prob-
ably value to her comments. They may 
actually believe she’s offering construc-

tive support. If we can push through 
the defensive, heartsick feelings suffi-
ciently to process what she’s saying, and 
express a desire to add a valuable con-
tribution to the team, we may actually 
learn a great deal. And, in the process, 
we may command a greater respect, 
and might even deepen the bond with 
the critic. 

However, we’ve all interfaced with 
negative, mean-spirited types who rel-
ish the power of intimidating others. 

There are bullies in every arena, 
and there are always those build 
themselves up by targeting weaker 
links. If we’re the latest victims, 
it’s clearly in our interest to take 
the critique in context. Recogniz-
ing that this person is not likely to 
willingly change, places us in the 
unenviable position of coming up 
with a long-term strategy to protect 
our position within the company. 
Obviously, toughing out a strategy 
to either ignore or minimize the 
sting of the other person’s behavior 
is best. In addition, developing stra-
tegic alliances with well-positioned 
colleagues may help bolster our 
positions. 

But there are some unfortunate 
occasions where the best laid plans 
are still ineffective and the other 
person’s offenses are intolerable. 
It may then be necessary to confer 
with the human resource person-
nel or the next in command. We 
may ultimately consider transfer-
ring within the company or even 
beginning to hone our resumes in 
preparation for a job search.

We can never control the hos-
tile or offensive behavior of other 

people, but we certainly can take charge 
of our own emotions and reactions. We 
can use humiliating setbacks as a spring-
board for new possibilities. Learning to 
hold our own in the face of negative 
feedback is an important skill that will 
greatly impact our ability to navigate 
life’s challenges. ■

— Linda Lipshutz, M.S., LCSW, is 
a psychotherapist serving individuals, 
couples and families. She holds degrees 
from Cornell and Columbia and trained 
at the Ackerman Institute for Family 
Therapy in Manhattan.

Welcome...
Chethana C. Gottam, MD, FAAD

Board Certifi ed Dermatology

Now accepting new patients in Downtown Naples
Call 239-216-4337 to schedule your appointment. Central Ave.

9th St. N. 

Gulfshore Blvd. N.

Goodlette-Frank Rd.

 261 9th Street South, Naples 

www.riverchasedermatology.com 

 Pediatric and Adult Dermatology 
 Dermatologic Surgery 
 Cosmetic Rejuvenation

Free Skin Cancer Screening
AUGUST 9 

IN DOWNTOWN NAPLES LOCATION 
New patients only . Must have scheduled 

appointment. 8 a.m. to 12 p.m.
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Our cumulative advantage ensures best yet to come

Let’s talk about the economic term 
“cumulative advantage,” which has bib-
lical origins and roughly translates into 
these ideas: The best get better, the rich 
get richer, success begets more suc-
cess, and quality encourages even better 
quality.

Cumulative advantage is what we 
have been practicing at NCH over this 
past decade as our health-care center, 
fueled by a staff of caregivers who are 
second to none, has risen to greater 
and greater heights. Sadly, more than a 
few hospitals in Florida have had just 
the opposite experience; many are also 
undergoing the shift in status from not-
for-profit responsibility to the commu-
nity to one of for-profit focus on quar-
terly returns for shareholders. Some 
systems are considering changing own-
ership. All health-care systems today 
must be prudent with limited resources.

 One significant reason for 
the success of NCH, while oth-
ers have struggled, is our cre-
ative and supportive 17-member 
NCH’s Board of Trustees (www.
nchmd.org/leadership). At our 
most recent bimonthly board 
meeting, cumulative advantage 
was very much on display as the 
board focused on continuing to 
help everyone live longer, hap-
pier and healthier lives.

At last week’s meeting, Dr. 
Hermes Koop, former president of the 
medical staff for four years, started 
with the customary Quality and Patient 
Safety Report, reviewing Leapfrog’s des-
ignation of a “B” for NCH Healthcare 
(the highest hospital score in Southwest 
Florida) and our aspiration of an “A” rat-
ing next year, when we will have only 
board-certified critical-care physicians 
in the ICU (www.leapfroggroup.org). 

North Naples ER Director Betsy Nova-
kavich and Microsystem Director Jon 
Kling then shared spectacular results on 
improved patient and staff satisfaction, 
door-to-doctor time, decreased risk, and 
overall better outcomes by employing 
efficient, operation management princi-

ples (lean/six sigma) to change the way 
we care for 50,000 ER patients without 
adding people or space.

The overall challenges and goals for 
the 2014 Health Plan were then reviewed 
with the decision to seek feedback from 
all our colleagues. Focus groups are now 
underway. NCH will be following best 
practices from around the country as we 
encourage better health for everyone.

The remainder of the meeting was 
devoted to progress on our five tactical 
goals: growing primary care; integra-
tion of in- and outpatient care; infor-
mation technology; population health, 
and growing our Mayo Clinic affiliation 
(www.nchmd.org/fivemandates).

Among highlights, we dis-
cussed the addition of almost 20 
physicians to the NCH Physician 
Group; an upcoming thorough 
review of our hospitalist ser-
vice; an update on our paperless 
Computerized Provider Order 
Entry (“SIMON”) system, now 
at the 90 percent computerized 
provider order entry level; our 
Health Information Exchange 
enrolling physicians; popula-
tion health initiatives to improve 

health habits and results; and our Mayo 
network affiliation adding consults.

In a related sense, we reviewed an 
upcoming program led by Mayo experts 
on communication between physicians 
and their patients, and a cardiology trial 
led locally by Dr. Adam Frank working 
with five other Mayo affiliates.

All in all, a board exercise in quality 
encouraging better quality, and success 
begetting more success. And that’s what 
we mean by cumulative advantage at 
NCH. ■

— Dr. Allen Weiss is president and 
CEO of the NCH Healthcare System.

allenWEISS
allen.weiss@nchmd.org

Same Day Crowns and Root Canals at Truly Affordable Prices

$1
Emergency Exam (D0140),

X-Ray (D0220) and Photos (D0471)
With Coupon Only. Expires 9/30/13

$595
Complete/Immediate Dentures 

(D5110, D5120, D5130, D5140)
With Coupon Only. Expires 9/30/13

9960 Business Circle, #14
Naples, FL 34112

888-843-4589
License Number DN14337
Monday - Saturday 7 am - 7 pmScan for more savings!

“We are a proud supporter of Operation Smile” The Patient Has The Right To Refuse To Pay, Cancel Payment Or Be Reimbursed For Any Other Service Or Treatment Which Is Performed As
A Result Of, And Within 72 Hours Of Responding To The Advertisement For The Discounted Service.

*Starting 

At

Th omas Quigley, M.D.
Board Certifi ed Eye Physician & Surgeon

www.doctorquigley.com

FREE
EYE EXAM
FOR NEW PATIENTS

No Hidden Charges: It is our policy that the patient and or any other person responsible for payment or be reimburse by payment or any other service, examination or treatment 
which is performed as a result of reimburse within 72 hours of responding to the advertisement for the free, discounted fee or reduced fee service, examination or treatment. 

CODE: FW00

SP
27

82
3

complete medical exam with one of our board certifi ed
eye doctors includes prescription for eyeglasses, and
tests for cataracts, glaucoma and other eye diseases.
Offer applies to new patients 59 years and older.
Coupon Expires 8/31/2013

Naples 
Bonita Springs 

Got Download?

The iPad App

It’s FREE!

Visit us online at www.FloridaWeekly.com

Search Florida Weekly in the 
iTunes App Store today.

iPad is a registered trademark 
of Apple, Inc. All rights reserved.

It’s Local. It’s Entertaining. It’s Mobile.

STUDENT SPECIAL 
STUDENT EYE EXAMS $69

20% DISCOUNT ON EYE GLASSES!
Good Vision and Healthy eyes are key in academic success.

Offer Expires 8/31/13

(21 and under. Offer ends 8/31/13)

www.swfl eye.com

Rick Palmon, M.D.
Leonard Avril, O.D.
Brian Marhue, O.D.

Penny Orr, O.D.
Cannot be used with any insurance 

or other promotions.

Fort Myers:
Cape Coral:

Naples:
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PET TALES
In your hands

The No. 1 thing that will give your pet a better life while saving you money? Weight loss
BY GINA SPADAFORI
Universal Uclick

Whenever I write about veterinary 
medicine, no matter if it’s basic preven-
tive care tests or cutting-edge specialty 
or emergency procedures, it’s inevitable 
that I’ll hear from readers who’ll use the 
topic as a reason to complain about the 
cost of care. 

Although I understand why people feel 
that way, I think it’s often unfair. Veteri-
narians perform similar and often identi-
cal procedures to those of doctors, but at 
a fraction of the cost of human medicine. 
Yet I realize that pointing out that the 
$3,000 procedure that will save a pet’s 
life would be 10 times that cost in human 
medicine doesn’t help a bit if you don’t 
have one-tenth of that amount available 
anyway. 

I can’t fix that situation, and neither 
can the veterinarians I know. They have 
to pay all the costs of doing business, and 
they’ve struggled to get by right along 
with everyone else as the economy has 
staggered along. Pet health insurance can 
help, as can third-party credit plans — 
and I recommend looking into them both 
before you’re faced with hard decisions. 

But what frustrates me — and so many 
veterinarians I know — is the way that 
so many pet lovers overlook, downplay 
or completely ignore the No. 1 thing that 
will keep their pets healthier, longer-
lived and out of veterinary offices. Even 
more astonishing, this not-so-secret way 

to save money on veterinary care can be 
absolutely free.  

What is it? 
Take excess weight off your pet. 
There’s a better than 50 percent chance 

that if you’re reading this and have a 
pet, this topic concerns you and your 
pet. That’s because more than half of all 
pets in the United States are overweight 
— many of them desperately so. Veteri-
narians say that we have gotten so used 
to seeing fat pets that we have come to 
think it’s normal. We’re often not even 
able to recognize that our own pets are 
overweight. 

If you cannot see a tuck in (from 
above) or up (from the side) behind your 
pet’s rib cage, and cannot see just a hint 
of rib under a little bit of padding, your 
pet is fat. 

I’m not saying that to make you feel 
guilty. I’m saying that as a nonjudgmental 
statement of fact. 

I long ago came to terms with the idea 
that the subject of obesity in people is 
complicated and charged with emotions 
— but in pets, it shouldn’t be. Pets cannot 
feed themselves, and they cannot overeat 
unless you overfeed them. Even if you and 
your pets lead sedentary lives, you can 
adjust your pets’ daily portions accord-
ingly. They’ll even learn to stop begging if 
you stop rewarding that behavior. 

Slow, steady weight loss is what you’re 
going for, especially for cats. That’s 
because crash diets in fat cats can trigger 
a deadly condition known as “fatty liver 

disease.” If you’re free-feeding, stop, and 
if you’re not measuring, start. You can 
buy a “diet” food or you can reduce por-
tions and add “empty” bulk to the kibble 
you already use by adding green beans or 
pumpkin to smaller amounts. Wet food 
is another good strategy, since the water 
content makes pets feel more full. It’s an 
especially good strategy for cats, many of 
whom are chronically dehydrated. 

Your veterinarian can tailor a weight-
loss plan, or you can use an app such 
as my friend Dr. Patty Khuly’s “The Fat 
Dog Diet” (free from thefatdogdiet.com), 
which shows you how to figure out if your 
dog is fat, by how much, and advises how 
much to feed to get results from almost 
every brand of kibble sold. (Pet food 
labels are often notoriously generous with 
their recommended portions.) 

Do what you can, but do something, 
please. I see pets every day whose lives 
are miserable, and whose owners seem 
oblivious. If you do nothing else today, 
take an honest look at your pet, and put 
your hands underneath that lovely coat. If 
you find he’s more fat than fluff, you need 
to make changes — the sooner, the better. 

Here’s my bottom line: If you have an 
obese pet, you have no business com-
plaining about the costs of treating condi-
tions caused by or made worse by your 
pet’s weight. 

Taking weight off will make everyone 
feel better: you, your veterinarian and 
especially your pet. There’s so much to 
lose — and so much to gain by doing so. ■

>> Oscar 
(A174779) is 
an approximately 
1-year-old male 
dachshund mix. He 
is handsome, likes to 
be held and weighs 
about 11 pounds.

>> Ace (A171302) 
is a 2-month-old 
male domestic 
short hair. He is 
sweet, handsome 
and friendly. Take 
Ace home and have 
him as your forever 
buddy. 

>> Chicklet 
(A174466) is 
an approximately 
2-year-old female 
Chihuahua mix. She 
is friendly, sweet 
and calm. She only 
weighs about 6.7 
pounds.

>> Pinta 
(A157632) is 
an approximately 
1-year-old female 
calico domestic 
short hair. Her coat 
is soft and silky and 
she has a sweet 
personality.

To adopt a pet
Adoption fees for dogs are $85 and cats are $60. 
The fee includes sterilization surgery, vaccinations, 
pet license and ID microchip. To adopt any of these 
pets visit the Collier County Domestic Ani-
mal Services from 11 a.m. to 6 p.m., Mondays 
through Saturdays, at 7610 Davis Blvd. Informa-
tion: 252-7387 or www.colliergov.net/pets.

Pets of the Week
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THE DIVA DIARIES
There is no freedom in forgetting one’s cellphone

A strange thing happened to me last 
Friday night. I went to downtown Fort 
Myers for a night out at Art Walk and I 
forgot my iPhone at home.

I’ve had a mobile phone since the 
early ’90s when I worked in radio and 
the station gave me one so that I could 
make calls from my car. I’m pretty 
sure you could only use it in the car 
because you had to plug it into the 
cigarette lighter thingie — so actually, 
it was a car phone. Having one made 
me wonder how I ever drove the nine 
miles back and forth without calling 
my girlfriends. It was about the size of 
a toaster, but I didn’t care. From there, 
I graduated to cellphones, then flip 
phones, then phones with cameras — I 
completely skipped Blackberries and 
went directly to iPhones — I’ve had 
every single model of iPhone since they 
were invented, and I’ve had the same 
cellphone number since 1996. I am the 
most unorganized person on earth, yet 
I have never lost, broken, or had a cell-
phone stolen from me — my battery 
never dies because I have a charger with 
me at all times. I have only forgotten to 
walk out of my house twice without my 
phone — and last Friday night was one 
of those times.

I knew my iPhone wasn’t with me the 
minute I pulled onto the street — and 
for a moment, I considered turning back 
— but I was running late, and I made the 
conscious deci-
sion that I could 
survive without 
it. When I got to 
Spirits of Bac-
chus, I greeted 
my friends with, 
“Just so you 
know, I forgot my 
phone.” There 
were at least four 
phones already 
on the table, so I 
knew they would 
u n d e r s t a n d . 
They looked at 
me sympatheti-
cally; I ordered a 
drink.

It wasn’t cata-
clysmic, but it 
was weird. I use 
my phone to tell 
the time, so I 
was constantly 
asking people 
to check their phones for the time. 
There were several instances when I 
reached for my phone to take a photo. 
I knew another group of friends were 
at a nearby restaurant, so I went to text 
them. During a few conversations when 
I couldn’t think of the name of a movie 
or I was trying to explain a point, I was 

disappointed when I realized I couldn’t 
turn to Google. Obviously, I didn’t check 
into any of the galleries or other places 
we visited on Facebook. As far as mak-

ing calls go, I could have used a friend’s, 
but most all my contact numbers are 
stored in my phone, not in my head. 
And when I was walking to my car in 
the dark, I couldn’t use the light on the 
video camera feature as flashlight to 
guide the way.

So yeah, I survived. It wasn’t debilitat-

ing — but honestly, it wasn’t liberating 
either. It was just different. When I got 
home, I put a Post-It by my front door, 
“Remember phone!” — there should be 

an app for that.

Artsy party
Just because I 

didn’t check in on 
Facebook doesn’t 
mean I wasn’t at 
Unit A, artist Mar-
cus Jansen’s gal-
lery near down-
town Fort Myers 
on Friday night. 
The works on dis-
play were some of 
Marcus’s paintings 
done in New York 
from the ’90s. Even 
on a rainy night, 
some of Naples’ 
most notable art-
ists and art afi-
cionados made 
the drive north to 
celebrate, includ-
ing Kathleen Van 
Bergen of Artis 

— Naples, photographer Mila Bridger, 
Jonathan Kane, Sandra Yeyati, Arturo 
Samaniego and bunches of other spar-
kling revelers.  ■

— Ciao for now, my lovelies! Stay 
tuned for another divalicious diary 
entry next week.

stephanieDAVIS 
sdavis@floridaweekly.com

Kathleen Van Bergen and Jonathan Kane 

Win the recognition your company deserves, 
 and 

November 7, 2013 at 

Apply Now!
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Mario's
Meat Market

and Deli
"Let Our Family Feed 

Your Family" 

"The Original 

Sausage King" 

FRESH CUT MEATS DELI ITALIAN SPECIALTIES
USDA CHOICE  

SIRLOIN SIZZLER STEAKS
$499 

LB.

THIN SLICED ITALIAN STYLE

PORK CUTLETS
$399 

LB.

USDA CHOICE 

GROUND CHUCK
$299 

LB.

BONELESS SEASONED

PORCHETTA ROAST
$299 

LB.

BOAR'S HEAD OVENGOLD 

TURKEY BREAST
$699 

LB.

CITTERIO

GENOA SALAMI
$399 

LB.

BOAR'S HEAD 

AMERICAN CHEESE
$499 

LB.

CITTERIO

MORTADELLA
$399 

LB.

PORTOLIVA EXTRA VIRGIN 

OLIVE OIL
$1299 

3 LTR.

LA SAN MARZANO 

TOMATOES
$169 

28 OZ.

QUEEN ANN RICOTTA

CAVATELLI
$159 

16 OZ.

ANDY BOY 

ROMAINE HEARTS
$249 

3 PK.

PRODUCE

Catering For Any Occasion
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What used to be called Brevard Junior 
College on Florida’s east coast is now 
Eastern Florida State College. Florida 
oldtimers may recall Lake City Junior 
College, which was founded in 1961. The 
north Florida school is now known as 
Florida Gateway College.

Closer to home, what used to be 
known as Manatee Community College 
in Manatee County became the State 
College of Florida in 2009.

Brainstorming new names 
 “What should it be?” Mr. Lupe said, 

asking a question many Southwest Flor-
ida folks are now asking.

Florida Weekly also asked that ques-
tion. Mike Riley, manager of adult edu-
cation and community liaison with 
Charlotte County schools, is aware of 
the talk. He’s familiar with the name 
change of the school in Manatee County.

“I think Southwest Florida State Uni-
versity is a good one,” Mr. Riley said.

Jim Corsica, who teaches comedy 
improv at the Naples Performing Arts 
Center, wants Edison State College to 
remain, well, Edison State College.

“I don’t support the name change,” 
Mr. Corsica wrote in an e-mail. “I don’t 
see anything wrong with Edison.”

Fort Myers Beach resident Charlie 
Whitehead, who ran for and lost a race 
for a seat on the Lee County Commis-
sion last year, also doesn’t see need for 
a change.

“I always thought such name changes 
were a waste of time and effort,” Mr. 

Whitehead wrote via a Facebook mes-
sage. “Like they don’t have something 
more important to worry about?”

Rick Joyce, who attended the school 
from 1977 to 1979 when it was Edi-
son Community College, also hopes the 
name isn’t changed.

“I have always liked the Edison Col-
lege name and the connection to Fort 
Myers’ most famous winter resident 
who was a world leader in science and 
innovation is a great legacy to attach 
to the college,” Mr. Joyce wrote in a 
Facebook message. “I believe the Edison 
name should stay. … It will always be 

Edison College to me and I hope the 
Edison name and connection to Thomas 
Edison is maintained in perpetuity.”

The possibility of a name change 
led the folks in Random Acts Of, D, an 
improv comedy troupe with members 
from Lee and Charlotte counties, to fire 
up their knack for the zany and witty. 
Cape Coral resident and troupe leader 
Jim Griswold shared some of their sug-
gestions with Florida Weekly.

Here are a few of their just for fun 
suggestions:

• Fuzzy Zoeller Went Here College, a 
reference to a professional golfer who 

attended the school.
• McCollege
• The College Formerly Known as 

Edison
Meanwhile, folks at the college will 

continue seriously exploring the issue. 

Nearby precedents
At least two colleges on Florida’s 

west coast have changed their names to 
honor extremely generous benefactors.

Earl and Thelma Hodges gave $12 mil-
lion to International College in 2007 and 
it is now known as Hodges University.

Way back in 1971, drug store tycoon 
Jack Eckerd gave $12.5 million to Florida 
Presbyterian College in St. Petersburg. 
In 1972, the school was renamed Eckerd 
College.

While both Hodges and Eckerd are 
private institutions, it’s important to 
note that Edison is publicly owned 
school. 

Nevertheless, is there an extraordi-
narily generous patron out there willing 
to bestow a huge sum on the college? Is 
a name change to honor such a person 
possible?

“I haven’t heard that,” Mr. Lupe said. ■

EDISON
From page 1

EDISON STATE COLLEGE / COURTESY PHOTO

“I don’t support the name 
change. I don’t see anything 
wrong with Edison.”

— Jim Corsica, 
Naples resident



Immokalee Foundation’s Summer Academy 
connects students with college

For seven weeks this summer, 98 
students from Immokalee Middle and 
High schools took part in The Immo-
kalee Foundation’s annual Summer 
Academy, a comprehensive program to 
help improve reading, writing and math 

skills and prepare students for college 
entrance. 

For high school students, the course 
specifically focuses on preparing them 
for the ACT, a national college admis-
sions exam of English, math and reading 
skills. The students in the program range 
from eighth-graders who want prepara-
tion before taking the test to seniors 
who want to improve their scores.

Patricia Rizo, manager of program 
services and operations for TIF, said 
the Summer Academy courses meet and 
challenge the students’ desire to excel.

Launched by TIF four years ago, the 
academy focuses on the skills students 
will need to succeed on test day and 
beyond. In its first year, TIF contracted 
with Sylvan Learning Center. The next 
two years, teachers and peer tutors from 
The Community School of Naples were 
involved. This year, 19 college tutors 
from TIF’s College Success program 
were recruited to assist the instructors 
and provide a glimpse into college life. 
The tutors, who came from universities 
including Florida Gulf Coast University, 

Florida State University, 
Edison State College and 
more, proved to be a valu-
able part of the learning 
experience for the young 
students.

The tutors had to apply 
for the positions, undergo 
interviews and fill out 
paperwork as the tutor-
ing job was not one to be 
taken lightly. The major-
ity of Immokalee High 
students take the ACT 
as their college entrance 
exam, and most colleges 
desire a score of at least 
20 out of a possible 36.

“The higher the score, 
the more potential oppor-
tunities for our students, so it’s impor-
tant that they are given the tools, skills 
and motivation necessary to succeed in 
ACT testing, secondary education and 
beyond,” Ms. Rizo said.

To help achieve that goal, the tutors 
joined instructors Amanda Lehrian, an 
English professor with Edison State Col-
lege; and Taylor Graham, a math profes-
sor from the Rhodora J. Donahue Acad-
emy of Ave Maria University.

Before beginning instruction, the 
Immokalee High students took the ACT 
prep test in math and were divided into 
groups based on their scores. The Eng-
lish class was instructed similar to a col-
lege course, giving participants a taste of 
university life. Instruction packets, ACT 
prep books and online resources were 

used so that TIF students were 
constantly challenged, assessed and 
able to explore new learning tech-
niques. The students repeated the 
ACT at the end of the experience. 
Many of the students improved in 
the areas in which they were strug-
gling.

Ms. Rizo said she is impressed by the 
determination of those in attendance. 
“We see motivated students who are 
investing in their future by giving up 
part of their summer to be in the class-
room. The students are learning and 
having fun at the same time. Our hope is 
that they walk away with a plan for their 
future and an ACT score that will help 
get them there,” she said.

The Immokalee Foundation has a 

range of programs that focus on building 
pathways to success through college and 
post-secondary training, mentoring and 
tutoring, and opportunities for broaden-
ing experiences, life-skills development 
and economic independence. To learn 
more about TIF, the Charity Classic 
Celebration, volunteering as a mentor 
or for additional information, call 430-
9122 or visit www.immokaleefounda-
tion.org. ■

We are MOVING OUR 
FACTORY & Need to 

Reduce Our Remmants, 
Pick Any Level 1 from 

Hundreds of In-Stock & 
The Material is FREE! (239)431-8394

1892 Trade 
Center Way

Naples, FL 34109

GRANITE
1892 Trade Center Way

Naples, Fl 34109
Ph:(239)596-8282
Fax:(239)513-9055

www.alohanaples.com

Our 25th Year 
in Naples

*New Construction
*Renovations Specialist
*Heat Pumps 
 (From $2695.00)
*Salt Systems 
 (From $29.95 a month)
*Add Spa to Your Pool 
 (From $9,995.00)
*New LED Lights
*Weekly Pool Cleaning
 (From $70.00 a month)
*Child Safety Fence
 (From $19.95 per ft)

Before After

AfterBefore

NAPLES FLORIDA WEEKLY    www.FloridaWeekly.com WEEK OF AUGUST 8-14, 2013    NEWS    A19



PROTECT YOUR 
HOME TODAY!

   

TRUST THE EXPERTS.

S E E  W H Y  Y O U R  N E I G H B O R S  T R U S T 

Southwest Florida’s ONLY Leading 
Distributor & Manufacturer

ROLLINGSHIELD.com

Summer special

Call or visit the showroom for details! 

SHUTTER SALE!Prices starting at $8 per sq. ft.

*Call or visit the showroom for details on special pricing. 

® Serving Florida

Over 20 years!
FREE IN-HOME CONSULTATION



Driving west on Pine Island Road, you 
see the sign — a dog in a tub soaking in a 
bubble bath. The caricatured pooch rests 
in a clawfoot tub, no less. Drive a little 
closer and the luxurious vision comes 
into focus: A dog wash, next to a motor-
cycle wash, boosting the curb appeal of 
the traditional car wash out back.

Welcome to the Downtowner Express. 
Two dog-washing bays pamper canines 
with an array of spa-like treatments: A 
warm water pre-soak, tearless shampoo, 
oatmeal shampoo, flea-and-tick shampoo, 
conditioner, fragrance and a warm water 
rinse. A wet doggie vacuum, along with 
a little dog blow drier or a big dog blow 
drier, finishes off the indulgent scrub.

The motorcycle wash comes equipped 
with a hydraulic lift. Bikers pull in and 
raise up their hogs. No more bending 
over to wash the underbellies of their 
pavement-eating beasts. Wash selections

Car wash
Competing 
for business 

at the

BY ATHENA PONUSHIS
aponushis@fl oridaweekly.com

SEE CAR WASH, B5 

INSIDE

Motley Fool
Advice from the quirky experts. B4 

Real Estate 
What can you buy for $850,000? 
B9 
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Money beliefs 
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in childhood 
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Olde Naples Seaport 
Bua/Bua-Bell 866.884.8196

 $1.190 Million 
Web#: N213002423

L’Ermitage at Grey Oaks
Bua/Bua-Bell  866.884.8196

 $1.350 Million 
Web#: N213018493



We are a direct lender offering the following 
loan products:

LOOKING TO
PURCHASE OR 
REFINANCE A HOME?

a 40 year low!

Making dreams
come true...

SW Florida’s Fastest 
Growing Mortgage Bank!

239-434-0300 • www.aemc.cc

Money beliefs rooted in childhood experiences

Positive behaviors dealing with money 
are a critical element in forming healthy 
relationships with our spouses, loved ones, 
children and even the relationship with 
ourselves. 

Conversely, negative money behaviors 
can wreak havoc in any relationship.  As 
noted previously in this column, money 
issues are the number one reason for 
divorce. Obviously, a couple’s incompat-
ibility in their spending and saving habits 
can be a core problem in their relationship.  

Often other money issues can be just as 
damaging and prevalent in a marriage or 
other form of relationship, including lov-
ing money more than a spouse or loved 
one; staying in a marriage or other form 
of relationship that once began as love, yet 
now has dissipated into merely a contract/
commitment; growing and maintaining  a 
relationship so as to accrue financial ben-
efit.   These examples are so old that you 
can find many of these themes in the book 
of Genesis.   

Too often, couples enter into marriage 
before even identifying their respective 
money behaviors.  Others do run a men-
tal note about their partner’s behaviors, 
but then labeled them as needing to be 
changed in the future. But possibly more 
important than pinpointing differences in 

money behaviors is identifying the money 
beliefs behind those behaviors. Those 
beliefs are likely entrenched and not easily 
changed, negotiated or recast.    

A couple having matured beyond infatu-
ation and considering a meaningful future 
should identify differences in money behav-
iors. A common problem is that one likes to 
save for the future and the other wants to 
build the biggest house, taking on moderate 
leverage. Discussions might lead to a dead 
end or it might turn into an argument. The 
couple becomes wrongly focused on what 
is the “right” money behavior. 

The couple might want to understand 
that they are acting out their personal-
ized “money scripts,” a term coined by 
two psychologists who have studied core 
beliefs about money that drive adult finan-
cial behaviors. “Money scripts are typi-
cally unconscious behaviors, developed 
in childhood, passed down from genera-
tion to generation within families and cul-
tures, contextually bound, and often only 
partial truths” (Klontz and Klontz 2009). 
Sometimes the scripts were developed in 
response to financial trauma… played out 
in a specific, short-lived crisis or an ongo-
ing financial drama.  “Money scripts can 
become resistant to change, even when 
they are self-destructive” (Klontz and 
Klontz 2009).  

Researchers Brad and Ted Klonz identi-
fied four categories of money behavior; 
three are negative and one is positive. The 
three negative money beliefs are: money 
avoidance (e.g., believing that money is 
bad, the rich are greedy or don’t deserve 
money); money status (e.g., believing that 

their self-worth is tied to their net worth/
possessions); and money worship (e.g., 
believing that money brings happiness and 
solves all problems) Collectively, these 
belief patterns are associated with lower 
levels of net worth, lower income and 
higher amounts of revolving credit. Unfor-
tunately, many of these beliefs are well 
accepted and not shunned. 

Also, unfortunately, the one money 
belief that creates good money behavior is 
often labeled as an unattractive personality 
trait.  Money vigilance is manifested in: 
“frugality, discreetness, and anxiety about 
money.” These traits appear to be “protec-
tive factors against poor financial health 
and destructive financial behaviors.”  How-
ever, caution needs to be taken to avoid 
excessive frugality, wariness and anxiety 
that might prevent someone from enjoying 
his life… and forming new relationships as 
he might view the relationship as a money 
risk; undertaking new business ventures 
as they might be too risky; and allocating 
time away from the task of wealth creation 
for leisure, for good health or for good 
relationships. 

The study found that money scripts 
have a common thread: how a person 
remembers a childhood financial trauma.  
For instance, if an event happens in child-
hood in which the family was “saved” 
from a financial disaster, the adult might 
remember it as an example that money 
solves everything and there is nothing 
about which to worry. If the family narrow-
ly escaped calamity, then the adult might 
have an attitude of vigilance. Gender, race 
and education are factors irrelevant to the 

money script; what counts is the emotional 
reaction to the childhood trauma. 

Of what practical value is the informa-
tion from this study?   

It would seem that if you want healthy 
money behaviors, then you want to be 
money vigilant; that you will want to have 
relationships with like-minded adults; and 
that you will want to raise children who are 
money vigilant.

Most couples find themselves in a 
relationship with a person with differ-
ing money behaviors and should try to 
spend more time to understand the beliefs 
behind their behavior. For instance, a 
spouse trying to get the other person to 
be vigilant with her finances might face an 
impossible task if the other person experi-
enced childhood traumas that resulted in 
dislike of money (and she can’t talk about 
money or its importance) or that resulted 
in money filling a need for status (as she 
must own big houses, fancy cars and 
designer clothes). 

But before you jump the gun and label 
someone’s money behaviors as bad, take 
some time and consider his or her child-
hood experiences and the belief system 
that these experiences engendered. Fur-
thermore, financial advisors might con-
sider getting to know their clients’ money 
beliefs as such beliefs will determine an 
investment plan’s suitability in relation to 
the client’s psyche. ■

— Jeannette Showalter, CFA is a com-
modities broker with Worldwide Futures 
Systems, 571-8896. Find her on Facebook at 
Jeannette Showalter, CFA.
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jeannetteSHOWALTER, CFA
showalter@wwfsystems.com
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To Schedule a Private Showing of  Our 6 Luxury Model Homes, call (239) 494-5398 or visit LifeAtMediterra.com 

HAVE IT ALL

GRAND OPENING for THE ANNALISA MODEL 

5,290 Total A/C    By London Bay Homes    $3,875,000 

ANNALISA II at CORTILE
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I trace my roots back to a  Baltimore 
room and cellar in 1889. My first products 
included root beer, fruit syrups, juices and 
flavoring extracts. My motto was “Make 
the Best — Someone Will Buy It.” Today 
I’m a global leader in spices, herbs, sea-
sonings, specialty foods and flavors, serv-
ing the food industry. My brands include 
my own name (which is my founder’s 
name), as well as Zatarain’s, OLD BAY, 

Simply Asia, 
Thai Kitchen, El 
Guapo, Kitchen 
Basics and Law-

ry’s. My stock has 
grown by an annual 

average of 12.5 per-
cent over the past 20 

years. Who am I? ■

THE MOTLEY FOOL®
To Educate, Amuse & Enrich

Ask the Fool

Fool’s School My Smartest Investment

The Motley Fool Take

Name That Company

Last week’s trivia answer

Do you have an embarrassing 
lesson learned the hard way? Boil 
it down to 100 words (or less) and 
send it to The  Motley Fool c/o 

My Dumbest Investment. Got one that worked? 
Submit to My Smartest Investment. If we print 
yours, you’ll win a Fool’s cap!

Write to Us! Send questions 
for Ask the Fool, Dumbest (or 
Smartest) Investments (up to 100 
words), and your Trivia entries 

to Fool@fool.com or via  regular mail c/o this 
newspaper, attn: The  Motley Fool. Sorry, we 
can’t provide individual financial advice.

Commission  Costs Cost
Many of us should pay more attention 

to commission costs when buying and sell-
ing stocks, and some of us should pay less 
attention.

Those who trade only a few times a year 
can pay relatively little attention to commis-
sion costs. Everyone else should aim to not 
pay too high a percentage of an investment 
for the commission. For example, imagine 
that you invest $150 in shares of Bright 
Idea Light Bulb Co. (ticker: UREKA), and 
you pay a $20 commission. Divide $20 by 
$150 and you’ll get 0.13, or 13 percent. That 
means you’ve invested $150, but at the same 
time you forfeited 13 percent of that value in 
commissions. If the shares rose 13 percent 
in the first year, you’d barely break even, 
instead of realizing a significant gain.

It’s worse if you’re more of a speculator 
than an investor, buying and selling frequent-
ly. In that case, you might invest the $150, pay 
$20, and then pay $20 again soon 
after, when you sell the shares. 
You’d have forked over $40 on 
a $150 investment!

Aim to keep your commission costs at 2 
percent or less per trade, if possible. If your 
brokerage charges $20, then try to invest at 
least $1,000 each time you buy stock. (Mul-
tiply the commission by 50 to see what it’s 2 
percent of.) If your brokerage charges $8, your 
minimum would be $400. You can always 
save up money until you have enough.

If you’re like many people, though, 
the idea of waiting until you’ve gathered 
$1,000 is discouraging. Fear not — you have 
options. For starters, you can switch to a less 
pricey brokerage. Some charge just $5 or 
less. Learn more at broker.fool.com and sec.
gov/answers/openaccount.htm. Remember 
to evaluate factors other than commission 
costs, too, such as fees, services, accessibil-
ity and  customer service.

You can also invest small sums regu-
larly through direct investing plans (Drips), 
which let you buy stock directly through 
companies, bypassing brokerages alto-
gether. Many major companies offer Drips. 
Learn more at directinvesting.com and 
dripinvestor.com. ■

Corrections and 
Recoveries

Back in 1994, I was growing impatient, 
waiting for the go-ahead to invest from the 
financial experts I followed in the media. 
The experts claimed the market was exces-
sively overvalued and had to break soon 
with a correction. The Dow was in the 3,700 
range. Late that year I said “the heck with 
it” and transferred everything in my retire-
ment account at work into stocks. As you 
know, I did quite well after that. Best of all, 
I could lose it all tomorrow and it wouldn’t 
change my lifestyle one iota. 

— Bill R., Long Branch, N.J.
The Fool Responds: Be wary of 

experts’ predictions. The market has been 
whacked by several corrections since 
1994, but it has kept recovering and grow-
ing. The Dow hit 11,000 in 1999, and then 
dropped near 7,000 in 2002. It then hit 
14,000 in 2007 and then touched 6,500 in 
2009. It has recently been above 15,000. 
Clearly, stocks can be volatile, which is 
why they should be off-limits for short-
term money. But if you have many years 
in which your money can grow and can 
tolerate some risk, consider stocks.

The Growing Mouse
Disney (NYSE: DIS) stock has surged 

more than 30 percent over the past year 
and has averaged annual growth of about 
15 percent over the past 30 years. With 
its stock near an all-time high and the 
company sporting a market value above 
$110 billion, is it too late to join the party? 
Probably not.

Naysayers may point to the company’s 
box-office flop in “The Lone Ranger,” but 
that’s more than offset by the success of 
“Iron Man 3” and Pixar’s “Monsters Uni-
versity” — and Disney stands to make a lot 
more money from its newly acquired “Star 
Wars” and Marvel assets. Disney is a power-
house on the small screen, too, with ESPN, 
and it’s getting into console gaming with its 

new Disney Infinity offering.
Meanwhile, parks and resorts are Dis-

ney’s second-biggest business and its fast-
est-growing segment. Attendance has been 
growing faster at international parks than 
domestic ones, and developing economies 
hold a lot of potential park visitors. Disney 
has regularly hiked its park prices, enjoying 
strong brand power.

Through its blockbuster pictures, 
expanding presence in the video game 
industry and dominance in parks and 
resorts, Disney is likely to keep prospering 
in the near, and far, future. It’s hard to argue 
that Disney stock is cheap with a P/E ratio 
near 20, but sometimes you have to pay up 
for a great company. ■

I trace my roots back to a 1971 coffee, tea 
and spice store in Seattle’s Pike Place Mar-
ket. Today, based in Seattle, I’m the world’s 
top roaster and retailer of specialty coffees, 
overseeing more than 18,000 stores in 62 
countries. I’m socially responsible, using 
ethical sourcing for my beans. I offered 
health benefits to eligible full-and part-
timers beginning in 1988 and stock options 
in 1991. My stock has averaged more than 
20 percent annual growth over the past 20 
years. My CEO joined me in 1982 and 2008. 
My name may conjure thoughts of Moby 
Dick. Who am I? (Answer: Starbucks) ■

Finding 
Filings Online

QWhere can I find the earnings 
reports that companies file with 

the Securities and Exchange Commis-
sion? 

— H.W.,  Binghamton, N.Y.

AMany financial websites 
offer access to these filings in their 

stock data offerings. For example, enter 
a ticker symbol at caps.fool.com and 
then click on the “SEC Filings” tab.

You can also go right to the SEC 
itself, at sec.gov — click on “Filings.” 
It’s smart to look up annual 10-K and 
quarterly 10-Q reports, as they can tell 
you a lot about a company.

***

QSome stocks I’ve held for a short 
period soared, nearly  tripling, but 

then fell back, giving me just a dou-
bling. Should I have sold when I had 
a significant gain and re-bought when 
the price dropped? Or just waited, hop-
ing to gain in the long run? 

— E.C., Shenandoah, Iowa

AWell, if you ever know for 
sure that a stock has peaked 

and will fall, then definitely sell. 
The only problem is that we 
never know exactly what a stock 
is going to do in the short run. 
And it’s hard to be exact about 
the long run, too.

Think about it this way: When you 
buy a stock, you should have an idea of 
the degree to which it’s undervalued. 
Ideally, you’ll have an estimate in mind 
of its intrinsic value. If the stock surges 
well beyond that, then sell, because it’s 
more likely to fall than rise from that 
point.

If a stock keeps rising within 
reason and the company remains 
healthy and growing, then over 
time its intrinsic value can rise, 
too. Consider just hanging on for the 
long term.

You can use measures such as P/E 
(price-to-earnings) ratios as rough 
guides to value, buying low and sell-
ing high.

 Got a question for the Fool? 
Send it in — see Write to Us
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BUSINESS MEETINGS
■ A Job Search Support Group 

meets from 9:30-11:30 a.m. Mondays at 
the Greater Naples Chamber of Com-
merce. Contact Karen Klukiewicz at 
kluk77@comcast.net or visit  www.
napleschamber.org.

■ Consultants from the Small Busi-
ness Development Center at Florida 
Gulf Coast University are available at 
the Greater Naples Chamber of Com-
merce, 2390 Tamiami Trail N., every 
Thursday. To make an appointment for 
a free session, call Suzanne Specht at 
745-3704.  

■ The East Naples Merchants 
Association meets for Business After 
Business at 5:30 p.m. Thursday, Aug. 8, at 
Physicians Regional-Collier Boulevard. 

For more information, call 435-9410 or 
643-3600 or visit www.eastnaplesmer-
chantsassoc.com.

■ SCORE Naples and the Greater 
Naples Chamber of Commerce pres-
ent a workshop titled “Busi-
ness Law Simplified” 
from 6-9 p.m. Thurs-
day, Aug. 8, at 
chamber head-
quarters, 2340 
Tamiami Trail 
N. Presenter 
George Man-
tzidis, Esq., 
will discuss 
legal issues to 
keep in mind 
when starting, 

building and selling a business. Reg-
istration is $35 (free for students and 
veterans). Call 262-6376.

■ Wake Up Naples for members and 
guests of the Greater Naples Chamber of 

Commerce takes place from 
7:30-8:30 a.m. Wednes-

day, Aug. 14, at the 
Hilton Naples. 

Guest speaker 
will be Jack 
Wert, execu-
tive director 
of the Naples, 
Marco Island, 
E v e r g l a d e s 

C o nve n t i o n 
and Visitor 

Bureau. Call 262-

6376 or go to www.napleschamber.org/
events.     

■ The Marco Island Area Cham-
ber of Commerce holds its next Busi-
ness After Five event from 5:30-7 p.m. 
Wednesday, Aug. 21, onboard the Marco 
Princess. $5 for members, $10 for oth-
ers (cash bar). Call 394-7549, e-mail  
Katie@marcoislandchamber.org or or 
visit www.marcoislandchamber.org.

■ The Greater Naples Chamber 
of Commerce hosts its annual trade 
show, “Oh the Places We’ll Go,” on 
Thursday, Aug. 22, at the Naples Beach 
Hotel & Golf Course. For information 
about sponsorships and exhibits, e-mail 
Rachel Bowden at Rachel@naplescham-
ber.org. ■ 
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M-F 8-5 and Sat 8-12 
2240 Davis Blvd., Naples, FL 34104

Complete Collision Repair 
24 Hour Towing  Rentals

239-775-6860 
www.economybodyshop.com 

economybodyshop@aol.com

UP TO 3 DAYS

FREE RENTAL 
(with a collision repair)

 

include a pre-soak, high-pressure soap, 
foaming brush, wheel and tire cleaner, 
spot-free rinse and a clear coat protec-
tant. Downtowner owners say there are 
only three of its kind in the country.

The car wash conveyor takes vehicles 
through a theatrical 140-foot tunnel. 
Three projections — the Downtowner 
logo, a dog in a tub and a smiley face — 
move across windshields like a movie. 
LED lights make the hot lava wax look 
like a lava flow traversed the hood of 
your car and left it scalding clean.

“We’ve had customers say going 
through our car wash is like going to 
Disney World,” owner Troy Montpetit 
says. Singling out that customer com-
ment shows the evolution of the car 

wash. The business 
has moved from 
manual to whimsi-
cal, from sponge-in-
bucket to la-di-da 
decadent in order to 
attract today’s clien-
tele.

Mr. Montpetit is 
a third-generation 
car wash owner. He 

opened the Down-
towner full service car wash on Del 
Prado in August 2006. The location 
has become known for its greeting 
cards and squirt guns. Patrons park 
at the Burger King next door just to 
run in and buy an outrageously funny 
birthday card. Squirt guns stand ready 
for children to squirt cars mid-wash as 
they go passing by.

“When it comes to a car wash, it’s 
not just one big thing, it’s a lot of little 
things. That’s where we feel we sepa-
rate ourselves from our competition,” 
Mr. Montpetit says. “It’s all in the little 
details. We want customers to feel we 
value their hard-earned dollar.”

And at his latest venture, the Pine 
Island Downtowner Express which just 
opened in July, it’s all about the tech-
nology. Mr. Montpetit has incorporated 
a rooftop rainwater catchment system, 
along with other environmentally 
friendly innovations. 

“You use less water at a car wash 
than you do washing your car in your 
driveway at home,” Mr. Montpetit says.

Eric Wulf, CEO of the International 
Carwash Association, concurs. “Car 
washes use 40 gallons or less of fresh-
water per cycle,” he says over a phone 
call from Chicago. “That’s less than the 
standard home washing machine uses 
per cycle. That’s less than five minutes 
of running your hose at home.”

The industry keeps up
Mr. Wulf says the car wash indus-

try grew up around the auto industry, 
dating back to Model T days. But the 
business really took off in the ’40s and 
’50s after the war, when automobile 
ownership went mainstream. More 
automobiles meant more dirty automo-
biles, which meant more need for the 
car wash.

As far as the new amenities car 
washes are offering to attract business, 
Mr. Wulf says, “Look at restaurants. 
You’ve got fast food and fine dining. 
Car washes are no different.”

Bryan Santiago, manager of Per-
sonal Touch Express Car Wash in Port 
Charlotte, says car wash success still 
rests on that ageless principal of mak-
ing the customer happy. He interrupts 
his phone interview to void out a sale. 
A customer forgot to use his coupon. 
He reimburses him, then rings him up 
again.

“We make the people who come here 
happy so they want to come back,” he 

says. “We give them the best service 
we can, fast as we can. We try to make 
their car look like new, better than they 
could ever imagine.”

Personal Touch patrons can enjoy the 
free Wi-Fi while they wait. The Port 
Charlotte location services an average 
of 250-300 cars a day. On good days, it 
services 400 cars. Even in the rush to 
crank out clean cars fast, Mr. Santiago 
says no attention to detail is lost.

“It’s all done by machine,” he says of 
the conveyor car wash. “We get you in, 
we prep your car as quick as possible. 
It’s all a procedure. As long as we fol-
low procedure, there are no flaws … 
Business runs like a machine because it 
is a machine. The machine gets the job 
done right.”

Customers at Neapolitan Car Wash 
in Naples can speed up the process by 
becoming VIP members. VIP members 
go through the VIP lane, meaning they 
move up to the front of the line. Amid 
the sound of vacuums and squeegee 
bottles, a manager estimates that Nea-
politan services 20-30 cars an hour 
off-season, 50-60 cars an hour during 
season. “And we hand dry every car,” 
adds a cashier.

Neapolitan accepts competitors’ 
coupons and rewashes cars within 48 
hours for any reason, come rain or 
shine.  

Eager Beaver Car Wash in Fort Myers 
tries to connect with its customers 
straight from hello, says Joseph Solis, 
director of marketing for Wash Depot 
Holdings, the largest car wash company 
in the country and Eager Beaver’s par-
ent company.

“The Eager Beaver team asks each 
and every customer specific questions 
about their clean car needs,” Mr. Solis 

writes in an e-mail. “At the end 
of the service, a member of the 
management team personally 
inspects each vehicle, ensuring 
customer requests are met.”

The most popular service at Eager 
Beaver would be the “Combo Clean,” 
which includes a wash, towel dry, inte-
rior vacuum, window washing, interior 
dusting, underbody wash, triple foam 
UV protectant, tire shine and rim 
cleaning. 

Beyond the customer, Eager Beaver 
extends care to the community.

“Annually, the car washes donate pro-
ceeds from the sale of their wash book 
program to Warfighter Sports, a sports 
rehabilitation program that benefits 

severely wounded service members 
from the Iraq and Afghanistan con-
flict,” Mr. Solis says of their Sarasota, 
Venice and Fort Myers locations. “They 
also provide free car washes to police 
and fire personal on Sept. 11 and free 
washes to veterans and active military 
personnel on Veterans Day. Addition-
ally, they sponsor an annual fundraiser 
for the Juvenile Diabetes Research 
Foundation.” ■

CAR WASH
From page 1

MONPETIT

ger

ATHENA PONUSHIS / FLORIDA WEEKLY

The new Downtowner Express features bays for washing cars, motorcycles and 
dogs. Top right: John Decker bathes his dog Cali.   

Call Tom Woodyard at 239.425.6011 to list your property today! 
Experts in Commercial Real Estate Tax Appeals

Phone: (239) 425-6000 • Fax: (239) 425-6001 •  P.O. Box 60151, Fort Myers, FL  33906 
Pinebrook Park, 12995 S. Cleveland Ave., Suite 219, Fort Myers, FL  33907

WOODYARD & ASSOCIATES, LLC  •  COMMERCIAL REAL ESTATE
Licensed Real Estate Broker

Visit www.wa-cr.com
now for resourceful tools and our latest listings.
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FOR LEASE - 2,450 SF flex space with office 
located on Pine Ridge Rd. in Naples. Insulat-
ed bldg, roll-up doors, 3 PH electric, impact 
doors, ample parking.  $9 PSF + CAM

FOR SALE - 624.65± acs. farmland, 200± 
acs. planted in citrus.  Includes packing-
house with walk-in cooler & loading docks 
plus modern pool home.  $7,000 per acre

FOR SALE - 53.99± acs. on Daniels Pkwy, 
just east of Red Sox Stadium.  Zoned MPD 
for 576 residential units, plus retail & office.  
Utilities in place.  $19,000 per unit

FOR SALE - 19,000 SF estate home on 
66.56± acs. in Decatur Co., GA, just 75 mi. to 
I-75/Atlanta airport. Ideal for a family ranch, 
hunting lodge, corporate retreat.  $2.3M

FOR SALE - 3± acs. on SW corner of Pine 
Ridge Rd. & Logan Blvd. High visibility & 
traffic counts.  Easy access to I-75. Strong 
retail/residential growth area.  $450,000

FOR SALE - Investment income, 50% oc-
cupied.  30,000 SF flex space at Immokalee 
Tradeport near SR 29, 10 unit bldg. with 3 
phase electric, wide truck turns.  $86 PSF



“Th e most important shot in golf is the next one.”   -Ben Hogan

shot is our best yet!
We welcome these exciting additions to the Quail Creek Country 
Club lifestyle:

 Expanded indoor & outdoor 
casual dining at the Greenside Grille 

 Bocce court complex coming 
this Summer

 36 holes of Arthur Hills-designed 
golf under phased renovation for               
brilliant new play

 World-class, state-of-the-art Sports 
Center & Spa opening Fall 2014

13300 Valewood Drive, Naples, FL 34119
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The Indoor Farmer’s Market & Empo-
rium will give away a reusable, eco-
friendly shopping tote bag to the first 
450 customers (one per family) to cel-
ebrate National Farmers Market Week 
when the market opens at 9 a.m. Satur-
day, Aug. 10.

Totes will be weighed at the exit 
and any tote weighing in that day with 
more than 10 pounds of produce will 
be entered to win a $100 gift certificate 
valid on a return visit to the market, said 
manager Laura Sloat.

U.S. Secretary of Agriculture Tom Vil-
sack proclaimed Aug. 4-10 as National 
Farmers Market Week. 

Ms. Sloat said that since 2000, when 
the USDA first proclaimed National 
Farmers Market Week, the number of 
recorded farmers markets has grown 
more than 170 percent, from 2,863 in 
2000 to more than 7,800 in 2012.

She cites a recent Department of Agri-
culture report that community farmers 
markets are more popular today than 
ever because growing numbers of con-
sumers are interested in buying their 

products locally.  
“We recognize that smart consumers 

want to improve their diet with fresh 
fruits and vegetables, while providing 
economic viability and enhancing the 
quality of products that create the mar-
ket experience,” Ms. Sloat said.

The Indoor Farmer’s Market is com-
prised of 40 Southwest Florida business-
es offering year-round, emporium-style 
shopping in comfortable air condition-
ing. It’s at the northwest corner of Air-
port-Pulling and Vanderbilt Beach roads, 
Unit 190 in the Shoppes at Vanderbilt 
Shopping Center in North Naples. Open 
noon to 6 p.m. Fridays and 9 a.m. to 4 
p.m. Saturdays, the market includes a 
Happy Hour Art Walk, featuring live 
music and local artists, from 4 to 6 p.m. 
every Friday.

 For more information, contact Ms. 
Sloat at 273-2350 or ltoals30@gmail.com. 
The Indoor Market also supports a local 
page at Shoppes at Vanderbilt Farmers 
Market on Facebook with information on 
vendors, special events, useful informa-
tion and promotional activities. ■

Planning a wedding? Looking for 
the perfect dress, flowers, invitations, 
venue, wedding cake, photographer and 
everything else you need to ensure that 
perfect day? Let the National Associa-
tion of Wedding Professionals help you. 

From 1 to 5 p.m. Sunday, Aug. 18, 
the NAWP is staging Bridal Blast 2013, 
Southwest Florida’s largest bridal show, 
at Germain Arena in Estero. Brides can 
register for free admission at www.brid-
alblast.com

Showcasing  Southwest Florida’s top 
wedding professionals, the event lets 
customers shop, browse, preview and 
get valuable insight and advice on 
today’s hottest wedding trends.  Sam-
ple gourmet cuisine, wedding cake 
and chocolates; hear great music; see 
spectacular table decor and the latest 
bridal fashions; and take advantage of 
money-saving show specials. Enjoy a 
fashion show featuring the latest fash-
ions for both the bride and groom and 
be eligible to win many great prizes. 

Have fun while discovering the best 
options to make your dream wedding 
come true. 

Vendors categories include: bridal 
fashions for both the bride and groom, 
photographers and videographers, plan-
ners, florists, officiates, bakeries and 
caterers, accommodations, health and 
beauty services, favors, reception and 
ceremony sites including resorts and 
country clubs, music and entertain-
ment,  travel, limousines and valet ser-
vices, rentals, invitations, jewelry, gift 
registry, wedding consultants and plan-
ners and more.

The NAWP was founded in 1989 by a 
group of merchants as a not-for-profit 
organization for businesses that service 
the wedding industry. While recogniz-
ing the importance of high standards 
and professional image, its goal is to 
create, promote and maintain integrity 
among its members and the community. 
There are Naples and Fort Myers chap-
ters in Southwest Florida. ■

Week honoring farmers 
markets marked locally

Here comes the bridal show 
Aug. 18 at Germain Arena

NETWORKING
Tide grand opening ribbon cutting

Steve Collins, Angie Lang, Georgia Hiller, Erica Jones, Grady McCarthy, Jon Kassolis, Robert 
Lyons, Andrew Gibson, Jeff Wampler, Linda Cartwright and Thomas Flaherty at the Tide grand 
opening.
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Celebrating 34 Years of Service in Southwest Florida

What’s all that
 White Stuff?

It could be Rugose 
Spiraling Whitefl ies!

NETWORKING
 Bonita Springs Area Chamber of Commerce Summer Lunch Networking Series

Sarah Paschke and Sarah Layton

Ellie Connot and Shannon Burrows 

Alan Gaunt, Kathryn Cole, Chrisy Montana and Mary Johnson

Pat Campana and Karin Doty
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At Central Bank, we value the relationships that we build with our 
customers and the communities that we serve. We’re proud to be part 
of the SW Florida community and to provide the highest-level of service 
and innovative financial products for all of your banking needs. Stop 
in to Central Bank to enjoy a greater level of service and convenience 
today!

1520 Royal Palm Square Blvd.
Fort Myers, FL 33919

239.274.1900

4099 Tamiami Trl N, Suite 100
Naples, Florida 34103

239.430.2500

Proudly Serving Southwest Florida

Equal Housing Lender



REAL ESTATE
N A P L E S  F L O R I D A  W E E K L Y

A GUIDE TO THE REAL ESTATE INDUSTRY WEEK OF AUGUST 8-14, 2013

2821 SOUTHWEST 50TH TERRACE, CAPE CORAL

This beautiful custom-built home is on an oversized lot along 
the 240-foot wide Nageles Canal, close to Cape Harbour. Built 
in 2012, the gulf-access home features 2,850 square feet of living 
area, including four bedrooms and three bathrooms. The master 
bathroom has dual vanities, walk-in shower and soaking tub. 
The private guest wing includes two bedrooms, two bathrooms 
and separate air-conditioning zone. The home has an open floor 
plan, travertine tile throughout, impact/wind-rated windows, 
12-foot ceilings in the great room and a fireplace. The kitchen 
features wood cabinets, granite counters and stainless appli-
ances. The lanai has an outdoor kitchen, bathroom access, and 
custom-designed heated pool with infinity edge and spa. The 
dock has a 10,000-pound canopy-covered lift. With a three-car 
garage, the home is listed for $849,000. Contact listing agent 
Lynne Berry of Sun Country Realty of Florida Inc. in North Fort 
Myers at (239) 292-7228. ■

2015 JAMAICA WAY, PUNTA GORDA

This stunning waterfront home is in Punta Gorda Isles, offer-
ing quick sailboat access to Charlotte Harbor and the Gulf of 
Mexico. The pool home boasts 3,956 square feet of living space, 
with four bedrooms and 3½ bathrooms. All the bedrooms have 
wood floors and walk-in closets. The second-floor master bath-
room has dual sinks, jetted tub and separate walk-in shower. 
One guest bathroom has a shower, while the second features a 
tub and shower combination. A half bathroom is off the library. 
The family room has a tile floor and wet bar, and the library 
has a fireplace. The well-appointed kitchen includes a large 
dining area, granite counters and ample cabinet space. With 
a newly painted exterior, the residence has vaulted ceilings, 
pocket doors, plantation and hurricane shutters and new air-
conditioning unit. The home has a concrete dock and seawall 
and oversized two-car garage. The home is listed for $850,000. 
Contact listing agent Jerry Hayes of RE/MAX Anchor of Marina 
Park at (941) 456-1155. ■

174 EDGEMERE WAY S., NAPLES

This completed renovated home is in the Mahogany Bend 
subdivision of the Wyndemere development. Designer detailed, 
the pool home offers 3,573 square feet of living space with three 
bedrooms, den and 4½ bathrooms. The gourmet kitchen fea-
tures granite countertops, stainless steel appliances, two dispos-
als and spacious breakfast bar and breakfast area. The living area 
includes custom-designed cathedral ceilings etched from foyer 
to pool and oversized marble flooring. Soaring ceilings and large 
windows provide ample natural light and expansive views of the 
golf course. Other interior touches are custom mirrors, window 
coverings and French doors. The home has a two-car garage. 
Among the community amenities are an infinity pool, 27-hole 
golf course, restaurant/bar, tennis courts, fitness room and spa. 
The home is listed at $849,900. Contact listing agent Michelle 
D’Agostino of Coldwell Banker Residential Real Estate in Naples 
at (239) 216-2743. ■

10021 NORTHRIDGE COURT, BONITA SPRINGS

This attractive two-story home is in the Northridge sub-
division of Shadow Wood at The Brooks. Located on a cul-
de-sac, it offers breathtaking views of a sprawling lake with 
fountain and wooded area. The home of 3,593 square feet of 
living space has three bedrooms, three full bathrooms and 
two half bathrooms. A master suite, second bedroom and 
den are on the first floor. The third bedroom and loft are 
on the upper floor. The spacious kitchen has rich cabinetry 
with crown molding, granite countertops and built-in stain-
less/panel appliances. The living room includes two sets of 
French doors and a built-in entertainment center that opens 
to the formal dining room surrounded with archways and 
columns. The family room features a gas fireplace and zero-
edge corner sliders that open to the paver lanai with built-in 
buffet bar and built-in summer kitchen off the living room. 
The L-shaped lanai has a pool and custom floor beds. The 
home is listed at $850,000. Contact listing agent D. Michael 
Burke of Keller Williams Elite Realty in Bonita Springs at 
(239) 498-7600. ■

— C O M P I L E D  B Y  B A R B A R A  B O X L E I T N E R

What $850,000 
will buy in SWFL
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Rental Division

Sotheby’s International Realty and the Sotheby’s International 
Realty logo are registered service marks used with permission. 

Each office is independently owned and operated. 
Equal Housing Opportunity.

239.262.4242 | 800.749.7368
rentnaples.com

Old Naples
4BR/3.5BA+den pool home, 2 blocks to 
beach and 5th Avenue. Unfurnished or 

partially furnished. $14,000

Marco Island
5BR/6BA+den estate home. Waterfront 

with Gulf views. Furnished. $21,500

NAPLES

FORT MYERS, ESTERO
& BONITA SPRINGS 

Bonita Bay | Tuckaweye
3BR/3BA courtyard villa with heated pool 

and waterfall. Furnished. $3,500

Pelican Landing | Palermo
3BR/3BA luxurious high-rise in The Colony. 

Private elevator and entry. Unfurnished. $3,300

Bonita Bay | Esperia
3BR/2BA 15th-floor condominium with 

expansive Gulf views. Unfurnished. $3,400

Cove Tower | Caribe
3BR/2BA, 8th floor with Gulf views. 

Unfurnished. $2,500

Pelican Bay
3BR/3.5BA courtyard pool home. Lake view. 

Unfurnished. $6,000

Vanderbilt Beach | Gulf Breeze
2BR/2BA condominium with Gulf views. 

Furnished. $1,500

Royal Harbor | Beau Mer
1BR/1BA condominium with Bay views. 

Furnished. $1,000

Park Shore | Venetian Bayview
2BR/2BA condominium on the 5th floor. 

Furnished. $1,100

Carlton Lakes | Lakeview
2BR/2BA condominium on the 2nd floor. 

Furnished. $1,250

Wyndemere| Cypress Commons
2BR/2BA condominium with golf course views. 

Furnished. $2,200

Bonita Bay | Woodlake
3BR/3BA+den pool home. Pets allowed. 

Furnished. $4,500

Carriage Circle
3BR/2BA home. Pets allowed. 

Furnished or Unfurnished. $1,950

Port Royal
4BR/4.5BA pool home with theater room.

Unfurnished. $16,800

Fairway Dunes
2BR/2BA remodeled home with new kitchen. 

Unfurnished. $1,400



13,348 associates. 630 offices. 49 countries worldwide. 19 locations along the Gulf Coast.

Sotheby’s International Realty and the Sotheby’s International Realty logo are registered service marks used with permission. Each office is independently owned and operated. Equal Housing Opportunity. 7/29/13.

premiersothebysrealty.com

1

2

3

1 Royal Harbor
1570 Cheasapeake Avenue
Tom/Tess McCarthy 239.243.5520
premiersir.com/id/ALAN071713IHE $2,200,000

2 Park Shore
Aria #401
Michael G. Lawler 239.261.3939
premiersir.com/id/DELU080113IHE $2,625,000

3 The Moorings
Sancerre #602
John Hamilton 239.552.5531
premiersir.com/id/213023053 $3,550,000

4 Park Shore
Provence #1801
Marion Bethea/Anne Killilea 239.571.5614
premiersir.com/id/213023065 $2,350,000

4

Like. 
@PremierSIR

Pin.
@PremierSIR

Tweet.
@PremierSIR

Watch.
@SothebysRealty

THE VILLAGE | 239.261.6161
4300 Gulf Shore Boulevard North, Suite 100
Naples, FL 34103

BROAD AVENUE | 239.434.2424
390 Broad Avenue South
Naples, FL 34102

FIFTH AVENUE | 239.434.8770
776 Fifth Avenue South
Naples, FL 34102

MARCO ISLAND | 239.642.2222
760 North Collier Boulevard, Suite 101 
Marco Island, FL 34145

ESTUARY SALES CENTER | 239.261.3148
1220 Gordon River Trail
Naples, FL 34105

THE GALLERY | 239.659.0099
4001 Tamiami Trail North, Suite 102
Naples, FL 34103 

RENTALS | 239.262.4242
1395 Panther Lane, Suite 200
Naples, FL 34109

VANDERBILT | 239.594.9494
325 Vanderbilt Beach Road
Naples, FL 34108

BONITA BAY SALES CENTER | 239.495.1105
26951 Country Club Drive
Bonita Springs, FL 34134

MERCATO SALES CENTER | 239.594.9400
9123 Strada Place, Suite 7125
Naples, FL 34108

THE PROMENADE | 239.948.4000
26811 South Bay Drive, Suite 130
Bonita Springs, FL 34134

SANIBEL | 239.472.2735
1640 Periwinkle Way, Suite 1
Sanibel, FL 33957

VENICE | 941.412.3323
400 Barcelona Avenue
Venice, FL 34285

PLAZA AT FIVE POINTS | 941.364.4000
50 Central Avenue, Suite 110
Sarasota, FL 34236

CAPTIVA | 239.395.5847
11508 Andy Rosse Lane
Captiva, FL 33924

LONGBOAT KEY | 941.383.2500
546 Bay Isles Road  
Longboat Key, FL 34228

CLEARWATER | 727.585.9600
321 Indian Rocks Road North
Belleair Bluffs, FL 33770

LAKEWOOD RANCH | 941.907.9541
8141 Lakewood Main Street, Suite 101
Lakewood Ranch, FL 34202

SOUTH TAMPA | 813.217.5288
202 South Moody Avenue
Tampa, FL 33609



premiersothebysrealty.com

3750 Rum Row
John Sekely 239.404.7272
premiersir.com/id/213008773 $16,900,000

PORT ROYAL

650 9th Avenue South
Karen Van Arsdale 239.860.0894
premiersir.com/id/213020754 $2,950,000

OLD NAPLES

Parkside Off 5th #203
Richard/Susie Culp 239.290.2200
premiersir.com/id/213000912 $1,175,000

OLD NAPLES

1728 Gulf Shore Blvd. North
Tom Gasbarro 239.963.4242
premiersir.com/id/212030788 $2,925,000

COQUINA SANDS

St. Croix Club #406
Patricia Patterson 239.595.8414
premiersir.com/id/213015495 $895,000

THE MOORINGS

704 Hollybriar Lane
Fahada Saad 239.595.8500
premiersir.com/id/212034085 $1,790,000

PELICAN BAY

St. Pierre #105
Pat Duggan/Rhonda Dowdy 239.216.1980
premiersir.com/id/212034236 $700,000

PELICAN BAY

Arielle #2603
T. Moellers/S. Kaltenborn 239.404.7887
premiersir.com/id/213012353 $269,000

PELICAN MARSH

Grande Geneva #T-3
Jennifer/Dave Urness 239.273.7731
premiersir.com/id/212038747 $1,100,000

THE DUNES - THE GRANDE PRESERVE

1145 Galleon Drive
Michael G. Lawler 239.261.3939
premiersir.com/id/211016493 $7,995,000

PORT ROYAL

1340 Jewel Box Avenue
Tom/Tess McCarthy 239.243.5520
premiersir.com/id/213010596 $2,895,000

ROYAL HARBOR

780 Fifth Avenue South #205
Cindy Thompson 239.860.6513
premiersir.com/id/213017610 $950,000

OLD NAPLES

365 Windward Way
Michael G. Lawler 239.261.3939
premiersir.com/id/210030300 $2,695,000

THE MOORINGS

Carriage Club #51
Ruth Trettis 239.571.6760
premiersir.com/id/212038092 $749,000

THE MOORINGS

St. Raphael #1109
Jean Tarkenton 239.595.0544
premiersir.com/id/212025912 $1,695,000

PELICAN BAY

St. Raphael #G-14
Friley Saucier 239.293.3532
premiersir.com/id/212034060 $649,000

PELICAN BAY

16045 Trebbio Way
Tom Gasbarro 239.404.4883
premiersir.com/id/212019551 $2,399,995

MEDITERRA

2132 Laguna Way
Dave/Ann Renner 239.784.5552
premiersir.com/id/213019697 $1,049,000

VILLAGES OF MONTEREY

3999 Rum Row
Karen Van Arsdale 239.860.0894
premiersir.com/id/211007161 $6,350,000

PORT ROYAL

391 4th Avenue South
Mary Catherine White 239.287.2818
premiersir.com/id/212028231 $2,749,000

OLD NAPLES

Franklin Arms #415
Pat Duggan/Rhonda Dowdy 239.216.1980
premiersir.com/id/212033862 $509,900

OLD NAPLES

475 Putter Point Drive
Larry Roorda 239.860.2534
premiersir.com/id/213009657 $2,000,000

THE MOORINGS

Billows #9
Carol Sheehy 239.340.9300
premiersir.com/id/213003061 $745,000

THE MOORINGS

St. Raphael #702
Jean Tarkenton 239.595.0544
premiersir.com/id/213020470 $995,000

PELICAN BAY

St. Lucia #N5
Richard/Susie Culp 239.290.2200
premiersir.com/id/212036503 $489,900

PELICAN BAY

2743 Olde Cypress Drive
Jane Bond 239.595.9515
premiersir.com/id/211522993 $1,595,000

OLDE CYPRESS

Bolero #503
Richard/Susie Culp 239.290.2200
premiersir.com/id/213013153 $729,000

TIBURON

224 Little Harbour Lane
Karen Van Arsdale 239.860.0894
premiersir.com/id/213011644 $4,875,000

PORT ROYAL AREA

391 4th Avenue South
Mary Catherine White 239.287.2818
premiersir.com/id/212033230 $2,599,000

OLD NAPLES

705 11th Street South
Beth McNichols 239.821.3304
premiersir.com/id/212023976 $240,000

OLD NAPLES

Admiralty Point #708
Larry Roorda 239.860.2534
premiersir.com/id/213020359 $1,795,000

THE MOORINGS

Carriage Club #64
Rick Marquardt 239.289.4158
premiersir.com/id/213004646 $649,000

THE MOORINGS

St. Raphael #11
Jean Tarkenton 239.595.0544
premiersir.com/id/212006994 $850,000

PELICAN BAY

Barrington Club #101
Carolyn Weinand 239.269.5678
premiersir.com/id/213021220 $329,000

PELICAN BAY

2718 Medallist Lane
Julie Rembos 239.595.1809
premiersir.com/id/212035056 $1,399,000

TIBURON

6873 Il Regalo Circle
Krista Harris 239.877.6745
premiersir.com/id/213023803 $699,000

IL REGALO

251 Aqua Court
Vickie Larscheid 239.250.5041
premiersir.com/id/WISE052313IHE $3,999,000

AQUALANE SHORES

Isla Mar #202
Fahada Saad 239.595.8500
premiersir.com/id/213020391 $1,699,000

OLD NAPLES

Oyster Bay - Beau Mer #304
Cynthia Corogin 239.393.6747
premiersir.com/id/213015399 $190,000

ROYAL HARBOR

Gramercy #N-5
S. Kaltenborn/T. Moellers 239.248.1964
premiersir.com/id/ARTI080113IHE $1,750,000

THE MOORINGS

Belmont Court #202
Larry Roorda 239.860.2534
premiersir.com/id/213002853 $315,000

THE MOORINGS

Crescent #D-35
Cheryl Turner 239.250.3311
premiersir.com/id/212037960 $850,000

PELICAN BAY

Osprey Pointe #201
Roya Nouhi 239.290.9111
premiersir.com/id/213010518 $650,000

PELICAN MARSH

Grande Phoenician #1703
Jennifer/Dave Urness 239.273.7731
premiersir.com/id/213005035 $1,239,000

THE DUNES - THE GRANDE PRESERVE

3396 Cerrito Court
Carol Sheehy 239.340.9300
premiersir.com/id/213023771 $689,000

VILLAGE WALK

1540 4th Street South
Ruth Trettis 239.571.6760
premiersir.com/id/213007405 $2,950,000

AQUALANE SHORES

Lantana #201
Carol Sheehy 239.340.9300
premiersir.com/id/213020997 $1,400,000

OLD NAPLES

255 Bay Point
Michael G. Lawler 239.261.3939
premiersir.com/id/SCHE062713IHE $2,975,000

THE MOORINGS

Charleston Square #310
Tom Gasbarro 239.404.4883
premiersir.com/id/213007682 $1,395,000

COQUINA SANDS

Cap Ferrat #PH11
Jutta V. Lopez/Al Lopez 239.659.5113
premiersir.com/id/212026616 $4,995,000

PELICAN BAY

Grosvenor #1206
Marty/Debbi McDermott 239.564.4231
premiersir.com/id/212027711 $799,000

PELICAN BAY

Osprey Pointe #202
Amy Atherholt 239.592.6343
premiersir.com/id/213020125 $644,900

PELICAN MARSH

184 Cheshire Way
Fahada Saad 239.595.8500
premiersir.com/id/213015902 $1,175,000

AUDUBON COUNTRY CLUB

2101 Amargo Way
Saundra Hinton 239.206.6868
premiersir.com/id/213012712 $649,000

SATURNIA LAKES
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2104 Mission Drive
Dave/Ann Renner 239.784.5552
premiersir.com/id/213019432 $599,000

VILLAGES OF MONTEREY

370 Devils Bight
Michael G. Lawler 239.261.3939
premiersir.com/id/WHIT012413IHE $2,750,000

PARK SHORE

4019 Old Trail Way
Michael G. Lawler 239.261.3939
premiersir.com/id/NICH030413IHE $1,295,000

PARK SHORE

Tropics #122
Cathy Owen 239.269.3118
premiersir.com/id/212003569 $745,000

PARK SHORE

Trieste #1506
Dorcas Briscoe 239.860.6985
premiersir.com/id/212035678 $2,495,000

BAY COLONY

1468 Anhinga Pointe
Dan Guenther 239.357.8121
premiersir.com/id/213004748 $4,200,000

GREY OAKS

2095 Rivoli Court
Fahada Saad 239.595.8500
premiersir.com/id/213011457 $1,285,000

GREY OAKS

Lesina #2005
Darlene Roddy 239.404.0685
premiersir.com/id/212037624 $1,015,000

HAMMOCK BAY

910 Wyndemere Way
Gary L./Jeff/Becky Jaarda 239.248.7474
premiersir.com/id/212035106 $529,000

WYNDEMERE

7052 Mill Run Circle
Leah Ritchey/Amy Becker 239.289.0433
premiersir.com/id/213003128 $499,000

CROSSINGS

Le Jardin #403
Marion Bethea/Anne Killilea 239.571.5614
premiersir.com/id/213004233 $2,695,000

PARK SHORE

508 Turtle Hatch Road
Michael G. Lawler 239.261.3939
premiersir.com/id/213019418 $1,295,000

PARK SHORE

Solamar #1506
Sandra McCarthy-Meeks 239.287.7921
premiersir.com/id/213018990 $724,500

PARK SHORE

Trieste #505
Carol Gilman 239.404.3253
premiersir.com/id/211516079 $1,995,000

BAY COLONY

2190 Miramonte Way
Michael G. Lawler 239.261.3939
premiersir.com/id/213023317 $1,825,000

GREY OAKS

2634 Trillium Way
Fahada Saad 239.595.8500
premiersir.com/id/212034025 $1,150,000

GREY OAKS

3410 3rd Avenue NW
Bill Duffy 239.641.7634
premiersir.com/id/213021050 $995,000

GOLDEN GATE ESTATES

The Colony #1204
V.K. Melhado 239.216.6400
premiersir.com/id/213018562 $469,900

HAWKSRIDGE

5803 Persimmon Way
Ryan Batey 239.287.9159
premiersir.com/id/213012214 $499,000

THE STRAND

Provence #1101
Michael G. Lawler 239.261.3939
premiersir.com/id/212013826 $2,295,000

PARK SHORE

La Mer #901
Joe Garabed 239.571.5700
premiersir.com/id/213016357 $999,000

PARK SHORE

Terraces #805
Polly Himmel 239.290.3910
premiersir.com/id/213021501 $635,000

PARK SHORE

Toscana #902
Dorcas Briscoe 239.860.6985
premiersir.com/id/213021190 $1,615,000

BAY COLONY

1516 Marsh Wren Lane
Melissa Williams 239.248.7238
premiersir.com/id/213000667 $1,805,000

GREY OAKS

1234 Gordon River Trail
Dan Guenther 239.357.8121
premiersir.com/id/213010790 $985,000

GREY OAKS

7050 Sandalwood Lane
Linda Haskins 239.822.3739
premiersir.com/id/213019004 $889,000

LIVINGSTON WOODS

53 Grey Wing Point
ML Meade 239.293.4851
premiersir.com/id/212027690 $399,000

EAGLE CREEK

Coral Bay II #6304
Richard/Susie Culp 239.290.2200
premiersir.com/id/213019318 $346,500

BRIDGEWATER BAY

4790 Whispering Pine Way
Marty/Debbi McDermott 239.564.4231
premiersir.com/id/SEIG070913IHE $2,295,000

PARK SHORE

Tropics #231
Carol Sheehy 239.340.9300
premiersir.com/id/213023405 $950,000

PARK SHORE

Hidden Lake Villas #D-38
Angela R. Allen 239.825.8494
premiersir.com/id/210038630 $215,000

PARK SHORE

Toscana #703
Carol Gilman 239.404.3253
premiersir.com/id/212031358 $1,595,000

BAY COLONY

1331 Noble Heron Way
Lynn Anderson 239.290.6674
premiersir.com/id/212034983 $1,800,000

GREY OAKS

1216 Gordon River Trail
Sam Heitman 239.261.3148
premiersir.com/id/212002077 $975,000

GREY OAKS

9101 Shenendoah Circle
Heidi Deen 239.370.5388
premiersir.com/id/213009138 $758,700

LELY RESORT

7924 Kilkenny Way
Tom Gasbarro 239.404.4883
premiersir.com/id/213015991 $339,000

NAPLES HERITAGE

6665 Edgecumbe Drive
Katie Benham 239.222.2268
premiersir.com/id/213007246 $299,000

QUAIL WEST

Park Plaza #1903
Susan Barton 239.860.1412
premiersir.com/id/213003931 $2,095,000

PARK SHORE

Allegro #7C
Marlene Suarez 239.290.0585
premiersir.com/id/213023694 $827,500

PARK SHORE

Contessa #PH-22
Barbi Lowe/Trish Lowe Soars 239.216.1973
premiersir.com/id/211014834 $6,000,000

BAY COLONY

Mansion La Palma #402
Amy Becker/Leah Ritchey 239.272.3229
premiersir.com/id/213015266 $1,050,000

BAY COLONY

1568 Marsh Wren Lane
Fahada Saad 239.595.8500
premiersir.com/id/213010788 $1,684,900

GREY OAKS

24 Pelican Street West
Laura/Chris Adams 239.404.4766
premiersir.com/id/212031097 $2,895,000

ISLES OF CAPRI

186 Edgemere Way South
Kathryn Hurvitz 239.290.0228
premiersir.com/id/213022930 $725,000

WYNDEMERE

181 Napa Ridge Road East
Fahada Saad 239.595.8500
premiersir.com/id/213023430 $260,000

VINEYARDS

Laurel Greens #202
Jane Bond 239.595.9515
premiersir.com/id/212000625 $218,000

CYPRESS WOODS

Le Ciel Venetian Tower #1101
Marion Bethea/Anne Killilea 239.571.5614
premiersir.com/id/213014820 $1,850,000

PARK SHORE

775 Parkview Lane
Michael G. Lawler 239.261.3939
premiersir.com/id/213007664 $775,000

PARK SHORE

Trieste #1104
Carol Gilman 239.404.3253
premiersir.com/id/212014368 $2,495,000

BAY COLONY

3145 Dahlia Way
Lynn Anderson 239.290.6674
premiersir.com/id/212034621 $6,125,000

GREY OAKS

1253 Gordon River Trail
Sam Heitman 239.261.3148
premiersir.com/id/210016411 $1,500,000

GREY OAKS

5271 Mahogany Ridge Drive
Fahada Saad 239.595.8500
premiersir.com/id/213018599 $1,150,000

LOGAN WOODS

122 Mahogany Drive
Patrick O’Connor 239.293.9411
premiersir.com/id/213015798 $565,000

PINE RIDGE

239 Channel Drive
Cheryl Turner 239.250.3311
premiersir.com/id/ARTH052413IHE $2,395,000

VANDERBILT BEACH
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327 Flamingo Avenue
Jennifer/Dave Urness 239.273.7731
premiersir.com/id/213008195 $1,695,000

VANDERBILT BEACH

880 Sea Dune Lane
Jim/Nikki Prange-Carroll 239.642.1133
premiersir.com/id/213017526 $3,650,000

MARCO ISLAND

1781 Barbados Avenue
Gwen Tolson 847.208.2754
premiersir.com/id/213022036 $1,399,000

MARCO ISLAND

1955 Sheffield Avenue
Laura/Chris Adams 239.404.4766
premiersir.com/id/213015139 $679,000

MARCO ISLAND

Commodore Club #102
Roe Tamagni 239.398.1222
premiersir.com/id/213011588 $395,000

MARCO ISLAND

3283 Hyacinth Drive
Lura Jones 239.370.5340
premiersir.com/id/210023242 $1,185,000

FIDDLER’S CREEK

8579 Bellagio Drive
Michelle L. Thomas 239.860.7176
premiersir.com/id/211521350 $779,000

FIDDLER’S CREEK

Hawk’s Nest #101
Michelle L. Thomas 239.860.7176
premiersir.com/id/213020607 $197,000

FIDDLER’S CREEK

828 Cape View Drive
Denise Chambre 239.247.2868
premiersir.com/id/212028394 $799,000

FORT MYERS

Vanderbilt Gulfside II #1003
Pat Callis 239.250.0562
premiersir.com/id/213005745 $1,339,000

VANDERBILT BEACH

325 Seabreeze Drive
Jim/Nikki Prange-Carroll 239.642.1133
premiersir.com/id/212004646 $2,250,000

MARCO ISLAND

1230 Stone Court
Cathy Rogers 239.821.7926
premiersir.com/id/212034994 $1,259,000

MARCO ISLAND

600 Blackmore Court
Brock/Julie Wilson 239.821.9545
premiersir.com/id/213012071 $585,000

MARCO ISLAND

Crows Nest #309
Cathy Rogers 239.821.7926
premiersir.com/id/213008577 $339,900

MARCO ISLAND

3824 Mahogany Bend Drive
Michelle L. Thomas 239.860.7176
premiersir.com/id/213013138 $995,000

FIDDLER’S CREEK

7690 Mulberry Lane
Michelle L. Thomas 239.860.7176
premiersir.com/id/213001811 $698,000

FIDDLER’S CREEK

Whisper Trace #103
Michelle L. Thomas 239.860.7176
premiersir.com/id/213017703 $174,500

FIDDLER’S CREEK

15900 Glenisle Way
Denise Chambre 239.247.2868
premiersir.com/id/212019855 $669,500

FORT MYERS

Regatta #302
Jennifer/Dave Urness 239.273.7731
premiersir.com/id/213006886 $519,000

VANDERBILT BEACH

839 Newell Terrace
Brock/Julie Wilson 239.821.9545
premiersir.com/id/213015230 $1,880,000

MARCO ISLAND

1816 Woodbine Court
Jim/Nikki Prange-Carroll 239.642.1133
premiersir.com/id/212033327 $1,099,000

MARCO ISLAND

Sandcastle II #107
Dave Flowers 239.404.0493
premiersir.com/id/210022945 $549,000

MARCO ISLAND

750 Colliler Blvd. North
Jim/Nikki Prange-Carroll 239.642.1133
premiersir.com/id/213017970 $250,000

MARCO ISLAND

8531 Bellagio Drive
Lura Jones 239.370.5340
premiersir.com/id/213005344 $939,000

FIDDLER’S CREEK

8967 Cherry Oaks Trail
ML Meade 239.293.4851
premiersir.com/id/CIOC100512IHE $499,900

FIDDLER’S CREEK

Captiva Bay Villas #2
Jean Baer 239.691.9249
premiersir.com/id/211504159 $1,875,000

CAPTIVA

404 Keenan Avenue
Denise Chambre 239.247.2868
premiersir.com/id/212033851 $499,000

FORT MYERS

The Strada #7517
Susan Gardner 239.438.2846
premiersir.com/id/213013080 $1,265,000

MERCATO

1167 Bluehill Creek Drive
Jim/Nikki Prange-Carroll 239.642.1133
premiersir.com/id/212035110 $1,750,000

MARCO ISLAND

791 Caxambas Drive
Cathy Rogers 239.821.7926
premiersir.com/id/213010410 $1,050,000

MARCO ISLAND

Royal Seafarer #702
Angelica Andrews 239.595.7653
premiersir.com/id/213023824 $529,900

MARCO ISLAND

Smokehouse Harbour #203
Brock/Julie Wilson 239.821.9545
premiersir.com/id/213009151 $239,000

MARCO ISLAND

8543 Bellagio Drive
Michelle L. Thomas 239.860.7176
premiersir.com/id/213017722 $895,000

FIDDLER’S CREEK

Cascada #201
Lura Jones 239.370.5340
premiersir.com/id/209005149 $484,900

FIDDLER’S CREEK

Shorewood #3-B
Cindy Sitton 239.810.4772
premiersir.com/id/213018067 $1,849,000

SANIBEL

Seawind #A109
Jean Baer 239.691.9249
premiersir.com/id/212014299 $399,000

SANIBEL

The Strada #5414
Susan Gardner 239.594.9400
premiersir.com/id/212013476 $599,000

MERCATO

71 Hickory Court
Helga Wetzold 239.821.6905
premiersir.com/id/212038543 $1,595,000

MARCO ISLAND

Sandpiper #501
Cynthia Corogin 239.393.6747
premiersir.com/id/213011532 $949,900

MARCO ISLAND

855 Hideaway Circle West
Paul Strong 239.404.3280
premiersir.com/id/213023635 $499,000

MARCO ISLAND

Estuary of Marco #101
Angelica Andrews 239.595.7653
premiersir.com/id/212022981 $119,000

MARCO ISLAND

Serena #201
Michelle L. Thomas 239.860.7176
premiersir.com/id/209021358 $829,000

FIDDLER’S CREEK

Montreux #202
ML Meade 239.293.4851
premiersir.com/id/213003042 $384,900

FIDDLER’S CREEK

512 Periwinkle Way
Jennifer Berry 239.472.3535
premiersir.com/id/212039132 $999,000

SANIBEL

3530 17th Avenue SW
Deb Smith 239.826.3416
premiersir.com/id/213010584 $275,000

CAPE CORAL

The Strada #5205
Susan Gardner 239.438.2846
premiersir.com/id/213017713 $498,500

MERCATO

Royal Marco Point I #17
ML Meade 239.293.4851
premiersir.com/id/213015109 $1,495,000

MARCO ISLAND

Duchess #605
Cathy Rogers 239.821.7926
premiersir.com/id/212033719 $749,900

MARCO ISLAND

South Seas Tower I #302
Helga Wetzold 239.821.6905
premiersir.com/id/212008654 $465,000

MARCO ISLAND

8508 Bellagio Drive
Lura Jones 239.370.5340
premiersir.com/id/212039626 $1,275,000

FIDDLER’S CREEK

7698 Mulberry Lane
Lura Jones 239.370.5340
premiersir.com/id/211006401 $799,000

FIDDLER’S CREEK

Deer Crossing #206
ML Meade 239.293.4851
premiersir.com/id/213013448 $349,000

FIDDLER’S CREEK

791 Cape View Drive
Denise Chambre 239.247.2868
premiersir.com/id/212015004 $799,000

FORT MYERS

Sanibel View Villas #2110
Denise Chambre 239.247.2868
premiersir.com/id/213005013 $165,000

FORT MYERS BEACH
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A N N U A L  &  S E A S O N A L  R E N T A L S

Don’t wait – call today!

The Name 
You Can Trust:

 

We take care of the rest.

{ DO YOU OWN A 
HOME OR CONDO?

how

We have qualifi ed guests and tenants ready to move in, and we’ll take care of 
everything so your property earns income for you all year. Contact us today! 

unpack.

800-346-0336
239-482-8040
www.RoyalShellAnnuals.com

}





Beach Club. Butler’s Pantry. Distracting Views.

Running on the beach. Minus the sand in your shoes.

11125 Gulf Shore Drive, Naples, FL 34108

At Moraya Bay, exercise takes on a whole new meaning. Stunning views dominate each 

luxurious residence and every on-site amenity, including our fitness center. From the beachside 

service, restaurant and grotto bar to resort-style pool, lap pool and more, Moraya Bay offers 

unparalleled luxury living in residences of 4,000 - 4,500 square feet. Prices from $2.5 million.

239.514.5050  MorayaBay.com

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE DEVELOPER. 
FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THIS ADVERTISEMENT AND TO THE DOCUMENTS REQUIRED 
BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE.



844-98th Avenue North, Naples Park, FL 34108

$429,900

Naples Park
New Construction
Walk to Mercato
Bike to the Beach
No Home Owners Association Fee

• Genuine 42” wood cabinets
• Top of the line KitchenAid 
   appliances
• Granite Counter Tops

• Deluxe mater Bathroom
• Kohler Fixtures
• Dual medicine cabinets
• Granite Counter Top

• Summer kitchen
• KitchenAid BBQ grill
• Stainless steel sink
• Granite Counter Top

Open Sunday 1-5PM 
or by appointment

Living Area.....1,495 Sq. Ft.

Entry Porch.......180 Sq. Ft.

Covered Lanai...227 Sq. Ft.

2-Car Garage....419 Sq. Ft.

Total............2,321 Sq. Ft.

Sender Rosen

President - S&I Homes, Inc.

Phone: 305.934.8708 

Email: SendRosen@aol.com

C H R I S T O P H E R  A .  B R A U N
c h r i s @ a l l n a p l e s . c o m 

w w w. a l l n a p l e s . c o m

2 3 9 . 5 7 2 . 2 2 0 0
2012 Naples Daily News People’s Choice Award Winner for Best Realtor

DOWNING-FRYE
REALTY INC.

exceptional & private beachfront living
Private and secluded beachfront home with stunning Gulf views everywhere 
you look. Magnificently designed with five bedrooms ensuite, library, 
theater room, formal dining room with built in temperature controlled 
glass wine coolers, glass elevator & shaft, custom glass hemmed 
balconies, and luxurious pool area with extensive water features … 
timelessly designed with preferred Olde Naples location.  $10,500,000

relax & enjoy
Gorgeous 3 + den with 3.5 baths. 
Move-in ready and stunning in 
every respect. Private and quiet 
custom home, 14’ ceilings, large 
living areas, impact glass, oversized 
lanai with fantastic pool & spa with 
open cabana area.  $1,399,000

beach & boating
Truly have it all on 10 lush acres! 
3 / 3.5, beach, tennis, direct Gulf 
access and views!  $1,195,000

gulf shore beauty
Gorgeous 3 / 3 lives like a home! 
Built in 2004, large rooms, terrific 
light, impact glass, includes garage 
and deeded boat dock along the 
waterfront. Beach access across 
the street. 5th Avenue & 3rd Street 
just blocks away!  $1,175,000

secluded moorings
West of Crayton! 4 / 4, elegant 
simplicity, large tropical lot, 
deeded City Park Green Space 
across the street.  $1,095,000

Mary H. Raymond
(239) 269-6105
www.maryraymond.com
maryraymond@comcast.net

20 Years in DE and PA and 
13 Years in Naples doing 

Real Estate

MARINA BAY:  
Best priced in dev. 2/2 with granite kitchen and furnished. Overlooks 

Wiggins Pass. Don’t miss this one.
 

IMPERIAL:
Gorgeous views of the lake as you enter this 2/2 villa with attached garage.

 
TARPON COVE

Lake view w/fountain to relax on your lanai. 2+den/2 with carport. Granite 
kitchen. Hurricane shutters. Priced right!

 
COVE INN:

Totally updated and overlooks Naples Bay. Great rental history. 
Walk to beach and shopping.

 
OLDE  NAPLES:

Two units both furnished. Move in to one or choose the other and 

 
PARK SHORE RESORT:

rental or personal use.

www.JackiStrategos.com

Jacki Strategos 
GRI, CREN, SRES, e-Pro

239-370-1222
JStrategos@att.net

Richard Droste Realtor

239-572-5117
rddsmd@comcast.net

Acreage, cleared & fenced in. Utilities, 
large lake & tax benefi ts.

11441 Riggs Road
$299,000

GREAT LOCATION

Deerwood Villas 
$234,900

Outstanding unit with 2BR/2 BA + den. 
Large eat in kitchen, Loft design.

BEAUTIFUL VIEWS

Must see 3 bedroom/2 bath home. All large 
rooms & open to the lanai. Bright & Cheerful.

1771 Piedmont Ct.
 $675,000

BOAT LOVERS DREAM



Serving North Naples and surrounding area.
Stop by our on-site Village Walk office Mon-Fri 10-3 Sat-Sun 10-3.

All homes now on re-sale market and priced from the low 200's to 500's.

Illustrated Properties

Joanne Ciesielski | 239.287.6732             Brian Carey | 239.370.8687
OPPORTUNITY

Enjoy Resort Style Living at 
It’s Best In Village Walk & 

Island Walk of North Naples!
The Heart of VILLAGE WALK and ISLAND WALK is the focus of the community’s unique Town Center that creates a carefree lifestyle 
- a lifestyle people dream about; meeting friends for a swim, a work out at the state of the art fi tness center, a set of tennis, or meeting 
for one of the planned activities...then grabbing lunch or dinner at the on-site restaurant... relaxing to the soothing sounds of fountains 
or taking a relaxing stroll back home around the many lakes and footbridges!  The Town Center is reserved exclusively for resident’s 
use with no equity or membership fees! The communities offer prime locations close to local beaches, fi ne dining, entertainment, 
shopping, area hospitals, and SW International Airport.  Schedule your private tour of the awarding winning communities today!

ISLAND WALK/VILLAGE WALK

 EXTENDED CAPRI

PRICED TO SELL  $280,000

VILLAGE WALK

PERFECTLY LOCATED, 3BR, 2.5BA OAKMONT near amenities center 

$389,900

VILLAGE WALK

THIS HOME OFFERS ALL THE BELLS AND WHISTLES!  

$515,000

ISLAND WALK FEATURED PROPERTY ISLAND WALK

PRIME CUL-DE-SAC LOCATION!

$375,000

VILLAGE WALK

RARELY AVAILABLE 3BR, 2BA, 2 CAR GARAGE REGENT!

MOVE IN READY AND A MUST SEE!  $319,500 

VILLAGE WALK FEATURED PROPERTY VILLAGE WALK

NEW
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TAKE YOUR NEXT 
VACATION TO NEW HEIGHTS.
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Contact Landmark Vacation Rentals today and let 
us help you take your next vacation to new heights.

Enjoy the beautiful scenery, amazing 
wildlife and outdoor adventure of 
Western North Carolina... or simply sit 
back, relax and take in the breathtaking 
view. Best of all, you can do it all 
from the comfort of our luxury cabins, 
cottages, condos or private home rentals. 

A vacation in the 
Great Smoky Mountains 
will take you to new 
heights, no matter 
how you choose to 
spend your time. 

NORTH CAROLINA: CASHIERS, FRANKLIN, HIGHLANDS, LAKE GLENVILLE, LAKE TOXAWAY AND SAPPHIRE VALLEY

For North Carolina vacation, seasonal and annual rentals 
call 877-747-9234 or visit www.LandmarkVacations.com
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TheLocation
of aLifetime!

OPEN MON-SAT 9AM-6PM 
SUN 10AM-6PM

3815 Treasure Cove Cr., Naples, FL 34114

888-204-3475 
Directions from I-75: Exit Collier Blvd (101). Go south past 41. 

Turn left on Championship Road to community entrance.

LUXURY FEATURES & 
UPGRADES INCLUDED 
AT NO EXTRA CHARGE! 

Nexia home automation 
Control access, lights, thermostat 

& video surveillance from 

computer, smartphone or tablet 

Granite kitchen countertops 
Stainless steel appliances 
Ceramic tile (per plan) 

Much more!

The location of Copper Cove is one of the 

once-in-a-lifetime opportunities people talk 

about. It’s nestled between the vacation 

paradise of Marco Island and the distinction 

of Naples’ famed boutiques, dining, 

entertainment and Gulf Shore pleasures. 

Hurry. Your location of a lifetime will 

soon be sold out!

8 Executive Home Designs 
From the Low $200s

FINAL PHASE! 
LAST SEASON OF SALES!

Map not to scale.
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Architect of Naples Botanical 
Garden visitor center wins award
Lake|Flato, the architecture firm 

hired to design the Eleanor and Nicho-
las Chabraja Visitor Center at Naples 
Botanical Garden, has received the 
prestigious LOCUS Foundation's Glob-
al Award for Sustainable Architecture, 
presented in Paris, France. 

The San Antonio, Texas, firm is only 
the fourth U.S. company to be honored 
since the inception of the awards pro-
gram in 2006. Lake|Flato was previously 
named Architecture Firm of the Year 
in 2004 by the American Institute of 
Architects.

Every year, LOCUS and its partners, 

Cité de l'Architecture & du Patrimoine, 
recognize five architects in both the 
hemispheres who share the principles 
of sustainable development and a par-
ticipative architectural approach to the 
needs of society. 

Construction of the Eleanor and 
Nicholas Chabraja Visitor Center begins 
this summer and will enhance the visi-
tor experience at Naples Botanical Gar-
den with more amenities: food, shop-
ping, shady seating, more restrooms and 
a multipurpose indoor space where the 
garden can host travelling exhibits, art 
shows and lectures. ■

OUR BUSINESS  
JUST STARTED HEADING SOUTH.

AND THAT’S GREAT NEWS 
FOR MARCO ISLAND. T U R N K E Y  S E R I E S

H O M E S

*Lot priced separately

 The Frey family of  
companies has been building  
exquisite custom homes in 
Southwest Florida since 1972. 
We are now pleased to move 
that long tradition of excellence,  
pride and expertise south 
to Marco Island. Whether 
you choose one of our select 
waterfront homesites or  
opt to build on your own, 
Frey & Son Homes’ TurnKey 
Series strikes the perfect  
balance of taste, value and fine 
craftsmanship. Not an easy task, 
to be sure. But making it easy 
for you is what we do best.

Contact Tina Deady at 239-404-4468
or Donna Panarello at 239-405-3621

to schedule an appointment.
TurnKeySeriesHomes.com 

Opportunities from $550k to over $1.5 million

The Barbados (Model)
861 N. Barfield Dr.

Marco Island, FL 34145

Model Home Now Open!

239.216.1980
pat.duggan@sothebysrealty.com
beachfrontnaples.com

Pat Duggan & Rhonda Dowdy
SALES ASSOCIATES

Unbelievable views of the Gulf of Mexico from this 3BR/3BA beachfront residence with 
coveted southwest exposure. The spacious great room floor plan features a custom Italian 
marble fireplace, 9-foot ceilings and large floor-to-ceiling windows that offer panoramic vistas 
of the Gulf. Furnishings negotiable. $2,300,000. premiersir.com/id/213017945

LE CIEL PARK TOWER #204 | 3991 Gulf Shore Boulevard North

Sotheby’s International Realty and the Sotheby’s International Realty logo are registered service marks used with permission.  
Each office is independently owned and operated. Equal Housing Opportunity.

850 5th Avenue South #C | Naples, FL 34102

Cell 239.272.8494 | PattiFortune@gmail.com

Marbella Lakes
Your Community Specialist & Neighbor

PattiFortune@gmail.com
www.OwnInNaples.com

6886 DEL MAR TERRACE 
FURNISHED SOUTHERN EXPOSURE WITH BEAUTIFUL PRESERVE 

VIEW. LOW HOA WITH GREAT COMMUNITY CENTER. 

$449,900
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>$100,000
1 • MARCO ISLAND - AQUARIUS • 
167 Collier Blvd. North #O-8 • $114,900 • 
Premier Sotheby’s International Realty • 
Michelle L. Thomas • 239.860.7176 

>$200,000
2 • EAGLE CREEK - WATERFORD 
PLACE • 750 Waterford Drive #202 • 
$205,000 • PSIR • Michelle L. Thomas • 
239.860.7176 

3 • PARK SHORE - THE 
LEXINGTON • 4022 Belair Lane 
#10 • $299,900 • PSIR • Linda Perry • 
239.450.9113

>$300,000
4 • PALMIRA GOLF AND 
COUNTRY CLUB • 14661 Bellino 
Terrace • $319,000 • Engel and Volkers 
• Thomas Ostrander • 239.692.9449 • 
Saturday 1-4 • 8/10/13

5 • MERCATO - THE STRADA • 9123 
Strada Place • From $390,000 • PSIR 
• Call 239.594.9400 • Open Monday-
Saturday 10am-8pm & Sunday 12-8pm 

>$400,000
6 • IMPERIAL GOLF ESTATES • 
2018 Duke Dr. • $409,000 • Engel and 
Volkers • Alberto Macia • 239.692.9449

7 • NAPLES PARK • 844  98th Avenue 
North • $429,900 • S&I Homes, Inc. • 
Sender Rosen • 305.934.8708 • Sunday 1-5

8 • TIBURON - BOLERO • 2658 
Bolero Drive #901 • $440,000 • PSIR • 
John D’Amelio • 239.961.5996

9 • COPPERLEAF AT THE BROOKS 
• 23531 Copperleaf Blvd. • $469,000 • 
Engel and Volkers • Thomas Ostrander • 
239.692.9449

>$600,000
10 • FIDDLER’S CREEK - 
CRANBERRY CROSSING • 9048 
Cherry Oaks Trail • $649,900 • PSIR • 
Michelle L. Thomas • 239.860.7176 

>$700,000
11 • THE DUNES - GRANDE 
PRESERVE • 280 Grande Way • From 
$799,000 • PSIR • Call 239.594.1700 • 
Open Monday-Saturday 10am-5pm & 
Sunday 12-5pm

>$800,000
12 • PELICAN BAY - L’AMBIANCE • 
2100 L’Ambiance Circle #201 • $830,000 • 
PSIR • Cheryl Turner • 239.259.3311

13 • THE COLONY AT PELICAN 
LANDING • 23850 Via Italia Circle 1105 
• $839,000 • Engel and Volkers • Thomas 
Ostrander • 239.692.9449

14 • THE COLONY AT PELICAN 
LANDING • 23850 Via Italia Circle 1702 
• $859,000 • Engel and Volkers • Thomas 
Ostrander • 239.692.9449

>$900,000
15 • ROYAL HARBOR • 2037 Snook 
Drive • $995,000 • PSIR • Linda Perry • 
239.450.9113

>$1,000,000
16 • FIDDLER’S CREEK - CHIASSO 
• 9314 Chiasso Cove Court • $1,275,000 • 
PSIR • Michelle L. Thomas • 239.860.7176

17 • COQUINA SANDS - 
CHARLESTON SQUARE • 1400 Gulf 
Shore Blvd. North #302 • $1,290,000 • 
PSIR • Lodge McKee • 239.592.3358 

18 • BONITA BAY - TAVIRA • 26951 
Country Club Drive • From $1,306,000 • 
PSIR • Call 239.495.1105 • Open Monday-
Saturday 10am-5pm & Sunday 12-5pm

19 • VILLA LAGO AT MEDITERRA 
• 18051 Lagos Way • $1,375,000 • Naples 
Estate Properties • Emily K. Bua & Tade 
Bua-Bell • 239.465.4645

20 • MARCO ISLAND - 
DUNNFOIRE • 530 Collier Blvd. South 
#301 • $1,495,000 • PSIR • Michelle L. 
Thomas • 239.860.7176 

21 • BELLEZZA AT MEDITERRA • 
14878 Bellezza Lane • $1,685,000 • Naples 
Estate Properties • Emily K. Bua & Tade 
Bua-Bell • 239.465.4645

22 • AQUA • 13675 Vanderbilt Drive 
#610 • $1,925,000 • PSIR • John D’Amelio 
• 239.961.5996 • Also Available: #605 
$1,695,000

>$2,000,000
23 • GREY OAKS - ESTUARY • 1220 
Gordon River Trail • From $2,049,000 • 
PSIR • Call 239.261.3148 • Open Monday-
Saturday 9am-5pm & Sunday 12-5pm

24 • QUAIL WEST • $2,495,000 • 
Naples Estate Properties • Emily K. Bua 
& Tade Bua-Bell • Call 239.465.4646 for 
appointment

25 • BONITA BEACH • 27390 Hickory 
Blvd • $2,500,000 • Engel and Volkers • 
George Safrany • 239.692.9449

26 • BANYAN ISLAND AT GREY 
OAKS • 1659 Chinaberry Court • 
$2,795,000 • Naples Estate Properties 
• Emily K. Bua & Tade Bua-Bell • 
239.465.4645

>$3,000,000
27 • MARCO ISLAND - ESTATES • 
1670 Copeland Drive • $3,495,000 • PSIR 
• Paul Strong • 239.404.3280 

28 • OLD NAPLES • 282 1st 
Avenue North • $3,995,000 • PSIR • 
Celine Julie Godof • 239.404.9917 

>$4,000,000
29 • GREY OAKS - ESTUARY • 1468 
Anhinga Pointe • $4,200,000 • PSIR • 
Melissa Williams • 239.248.7238 

30 • PORT ROYAL • 3060 Green 
Dolphin Lane • $4,695,000 • PSIR • Ryan 
Nordyke • 239.776.9390

31 • PORT ROYAL AREA - LITTLE 
HARBOUR • 224 Little Harbour Lane 
• $4,875,000 • PSIR • Victoria Clarke-
Payton • 239.392.1065

Florida Weekly’s Open Houses
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BONITA/ESTERO
239.498.9200 

CENTRAL NAPLES
239.261.6622 

 
MARCO ISLAND

239.394.4040

NORTH NAPLES
239.598.0059

 
OLD NAPLES
239.434.0101 

SANIBEL
239.472.2411

Port Royal, 3525 Gordon Dr - A Caribbean styled 
family home directly across from private deeded 
beach access, offering views of the Gulf of Mexico 
fringed by swaying palms. 6 or More/7+2half 
(H7502) Bill Earls, P.A., 777-6622  $5,600,000 

Royal Harbor, 1670 Mullet Ct - Luxury 
living at its finest. Grand Old World waterfront 
estate with exceptional architectural design 
& elegant finishes. Direct access to Naples 
Bay and the Gulf. 6 or More/5 (H7484)  
Don Winkler, 961-2166  $2,899,000

Club Estates, 4485 Club Estates Dr - NEW 
CONSTRUCTION, build your home on 
an acre lot located in the beautifully 28 home 
gated community. 155 acres with preserve, lakes, 
walking path, viewing deck. 4+Den/4.5 (H7474)  
Terrilyn VanGorder, 462-1653 $1,845,000

Crossings, 7371 Stonegate Dr #306 - Stunning 
single family home with high ceilings, expansive 
floor plan, gourmet kitchen, 2 fireplaces, bonus 
room & more. Spacious outdoor living with 
pool, spa, outdoor kit. 4+Den/3.5 (H7417)  
Robyn Pfister Griffin, 404-8222  $1,695,000

Tiburon, 2734 Medallist Ln - Newly available 
villa home with rooms for everyone! 2 story 
entry adds to voluminous feel. Master bedroom 
on ground floor with guest room, office 
&more! Space & beauty! 4+Den/3.5 (H7514)  
Lynn H. Fulton, 293-3125  $1,650,000

Old Naples, 687 6th Ave N - Oversized, high 
elevation, corner lot with alley access in quiet, upscale 
neighborhood. Walk/bike to beach. Minutes to 5th 
Ave S shops, restaurants & art galleries. (L1435) 
Bruce Miller, 206-0868  $1,300,000 

Colliers Reserve, 12531 Colliers Reserve Dr - 
Half acre private setting on cul-de-sac with large 
southern lanai. Updated island kitchen with granite/
new stainless appliances/walk-in pantry. Open & 
spacious with 3731SF AC. 4+Den/4 (H7511) The 
Monika DeBenedictis Team, 450-4222  $1,175,000

Pelican Marsh, 8791 Muirfield Dr - Lowest price 
on large lakefront lot. Many interior upgrades 
include Saturnia floors, custom kitchen with SS 
appliances, pool, storm shutters, alarm, built-
ins, hobby/exercise room. 4+Den/3 (H7408)  
The Candito Group, 290-5236  $1,025,000

The Strand, 5946 Barclay Ln - Refined Casual 
Elegance Exceeding Your Expectations. Outdoor 
Living Room with Fireplace & Waterfalls. 
3 Car Garage with AC Storage. Decorator 
Turnkey Package Available. 4+Den/3 (H7507)  
Jennifer White Shoots, 571-4444  $949,000

Pelican Marsh, 1765 Ivy Pointe Ct - Meticulously 
maintained. Fresh paint. New carpet. Hardwood 
floors, Granite & SS. 1st floor master suite. Spacious 
lanai with pool & spa. Short walk to clubhouse. 
3+Den/2.5 (H7505) Patrick Dearborn, 877-4340, 
Alysia Testa, 298-5352  $900,000

Old Naples, 225 5th Ave S, #103 - Perfect 5th 
Avenue S. location! 2 blocks to the beach. Next 
to fine dining and shopping. Very spacious with 
remodeled kitchen and baths. 2+Den/2 (C9399) 
Sara Williams, 784-5610  $695,000 

Park Shore, 4001 Gulf Shore Blvd N, #805 - 
Updated 2/2 on the favored side of Surfsedge.  
Long SW views of the beach and Gulf.  Perfect 
getaway. Updated baths and kitchens. 2/2 (C9406)  
Jim Mayer, 290-9685  $695,000 

Pelican Landing, 3722 Ascot Bend Ct - Quality 
built, courtyard villa on large corner lot overlooking 
lake. Beautifully decorated and lovingly maintained. 
Updated kitchen. Summer kitchen on lanai. 
3/3 (V1836) Richard Schwandt, 287-9177,  
Cindy Kruesi, 495-4113  $669,000

Cove Towers, 425 Cove Tower Dr, #601 - 
Beautiful condo with panoramic views of Gulf, 
Bay & Naples skyline! Open floor plan and wrap-
around lanai with electric shutters. Transferable 
membership available. 3+Den/3 (C9393)  
Claire Licciardi, 250-4564  $625,000

Monterey, 8143 Las Palmas Way - Completely 
updated pool home in the coveted community of 
Monterey is now available. New kitchen & baths, 
fresh paint and renovated pool, spa & fountain. 4/3 
(H7405) Monte Gerard, 784-4437  $625,000 

Palmira Golf And Country Club, 14654 
Speranza Way - Impeccable home offers 2457 
sq. ft. Eastern facing lanai looks over water to golf 
course. Amenities include 2 A/C units, designer 
tile, electric shutters & more. 3+Den/2.5 (H7422)  
Jim Flack, 877-2334  $549,000

Vasari, 28261 Altessa Way - Gated bundled golf 
community. Light and bright pool home with 
golf and lake view. Granite, stainless, marble 
backsplash, 17 inch tile. 3+Den/2 (H7412)  
Mike Dodge, 784-1863  $499,000 

Copperleaf At The Brooks, 23281 Copperleaf 
Blvd - Charming and carefree single family home 
that is ready for you to enjoy the Florida Lifestyle. 
Golf included. This is a must see! 3+Den/3 (H7501) 
Maryanne Kennedy, 405-0266  $459,999 

Imperial Golf Estates, 2218 Regal Way - 
Charming pool home on lg lot in desirable 
neighborhood of Imperial Golf Estates. 
Meticulously maintained, lovely upgrades & 
beautiful paver pool deck & driveway. 3/2 (H7513)  
Debbie Frost, 250-8701  $450,000

The Strand, 5937 Paradise Cir - Open & 
inviting floor plan in this lovely 1-story attached 
villa. Sweeping golf & lake views. Large lanai 
& pool with southern exposure. All ensuite 
bedrooms. 3/3 (V1831) Mindy Young, 248-0258,  
Joanne Rathbun, 450-9129   $449,000

Golden Gate Estates, 1041 10th Ave NE - 
Beautifully maintained custom built “Waterway 
Home” with upgraded kitchen, granite countertops, 
cherry finish cabinetry, hardwood flooring & 
tile, SS appliances & more. 4+Den/3 (H7516)  
Lisa Johnson, 290-7854  $395,000

Shadow Wood Preserve, 18540 Sandalwood, #202 
- Coach home with over 3100SF, sweeping views 
across golf course & lake with exposure for famous 
Florida Sunsets from lanai. Member owned club 
with 3 championship courses. 3+Den/2.5 (C9471) 
Mike Hagan, 910-4359  $395,000

Village Walk, 4277 Montalvo Ct - Lakefront 
with wonderful sunsets! Desirable Oakmont 
floor plan with granite kitchen, hurricane 
shutters & central vac. Well-located gated 
community offering 3 pools. 3+Den/2.5 (H7506)  
Barbara Salinas, 449-2733  $375,000

Ave Maria, 5819 Plymouth Pl - Immaculate 
Dunwoody Trail estate home. 2 car garage/ 
golf cart garage. Heavily upgraded, induction 
stove top, built-in micro/range. Pool/
spa. Spectacular views. 3+Den/3 (H7510) 
Joe B. Rivera, Jr., 658-4748  $368,400

Bonita Bay, 3330 Crossings Ct, #605 - View lake & 
golf course from completed updated, furnished, 6th 
floor unit. Glassed-in lanai, community pool & spa. 
Private beach park. Biking trails. Golf courses. 3/3 
(C9479) Cindy Kruesi, 495-4113  $349,900 

Forest Glen, 3751 Jungle Plum Dr E - Move 
in perfect with western exposure. Overlooks 
18th hole of fabulous Forest Glen golf course. 
Golf included neighborhood at it’s best. Always 
in superb condition. 3+Den/2 (H7508)  
Keith A. Marvelle, 659-6344  $349,900

Pelican Landing, 3476 Cedar Lake Ct - 
Stunning attached villa with upgrades galore! 
Granite, crown molding/rail, stainless steel appls, 
vaulted ceiling, lake view with NE exposure and 
much more! 2 car garage. 2+Den/2 (V1835)  
Bunny Caravello, 992-4777  $342,900

Bears Paw, 521 Wildwood Ln, #521 - 
Exceptional top floor end unit with sweeping 
golf course views, updated kitchen and 
bathrooms!!! Priced to sell, call today. 3/2 (C9472)  
Bill Verdonk, 293-7441  $339,000 

Madison Park, 8283 Valiant Dr - Neat as pin home 
in nice neighborhood. Kitchen with granite counters 
& stainless appls. Tiled, carpeted & wd flrs crown 
molding. Screened lanai overlooks sm lake. 2+Den/2 
(H7509) Team Harris, 403-0001  $310,000 

Palm River Shores, 69 Shores Ave - Unbelievable 
value for Gulf Access! Remodeled & updated 
Rutenberg open floor plan home extra large 
Florida Room overlooking Cocohatchee 
River with private dock. 2/2 (H7483)  
Karen Sweatlock, 860-5137  $295,000

Verona Walk, 7447 Emilia Ln - Very private 
expanded Capri on an extra-large lot. Gorgeous 
kitchen with granite counters. New AC 
in 2013. Tastefully decorated throughout. 
Immaculate, too! 2+Den/2 (H7500)  
Doug Stewart, 777-8686  $269,900

The Quarry, 9520 Ironstone Ter, #101 - Better-
than-new coach home. Beautifully furnished 
& ready to move in. Built in 2010, home 
boasts all modern conveniences huge lake & 
beach club. Golf available. 2+Den/2 (C9465)  
Bob Rowan, 293-3878  $265,000

Summit Place, 14677 Sutherland Ave - 
Beautiful, spacious & updated townhome. 
Crown molding, stainless steel appliances. Lots 
of amenities and low fees. Great school district. 
24-hour attended gate. 2+Den/2.5 (H7499)  
Debi Foss, 272-4494  $240,000

Bridgewater Bay, 3042 Driftwood Way, #4801 - 
Beautiful move-in ready ground floor condo. New 
kitchen with granite countertops & stainless appls, 
new flooring, plantation shutters, tiled lanai, lake 
view &more. 3/2 (C9474) Paula Schatz, 207-6116, 
Dennis Schatz, 877-7759  $238,900

Wiggins Bay, 515 Clubside Dr #515 - 
Completely updated condo in Harbourside. 
Great amenities including beach access. 
Located close to shops and restaurants in North 
Naples. 2/2 (C9449) Mary Naylor, 784-1689,  
Jacques Groenteman, 659-6382  $225,000

A SAMPLING OF OUR NEW LISTINGS  
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The Promenade  948-4000
Fifth Avenue  434-8770
Marco Island  642-2222
Rentals  262-4242

®

®

®

®

Charlie Chiang’s
A profusion of Asian favorites. C19 

“Writing is easy. All you do is stare 
at a blank sheet of paper until drops of 
blood form on your forehead.” 

— Gene Fowler
Florida Weekly’s writing challenge, 

where we ask you to turn a blank page 
into an enthralling story, has returned. 
While we appreciate just how excruciat-
ing that process can be, we’ve done some 
work to help the creative juices flow. 

Using this photo as a starting point for 
your creative process, we’d like you to 
come up with a narrative work of fiction 
of 1,500 words or less. There is no mini-
mum length. 

Florida Weekly will accept your original 

stories in Word format or 
pasted into the body of an 
e-mail until Saturday, Aug. 
24. E-mail them to writing@
floridaweekly.com and we 
will print the best submis-
sions on these very pages. 
No “snail mail” copies will 
be accepted. Be sure to 
include your name, address 
and contact information 
with your submission. Feel 
free to include a headshot 
of yourself. The earlier 
we receive your submis-
sion, the better your shot 

at being printed. 
We’ll continue 

with various heats 
of the competi-
tion in the coming 
months. Two win-
ners selected by our 
editorial staff will 
win a ticket each to 
the eighth annual 
Sanibel Island Writ-
ers Conference in 
November. Thanks 
for writing and good 
luck. ■

Get to the keyboard: Florida Weekly’s Writing Challenge returns 

BY NANCY STETSON
nstetson@fl oridaweekly.com

SITTING ON A FRONT PORCH IS AS SOUTHERN 
AS sipping iced tea or eating sweet potato pie.

But while air conditioning has lured 
most people inside, dogs carry on the tra-
dition, says Memphis photographer Nell 
Dickerson.

They lounge in the sun, snooze on porch 
swings, laze on front steps or plop them-
selves down on the welcome mat, genially 
guarding the front door.

SEE PORCH, C4 
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1. Biscuit, a 
male Jack Rus-
sell terrier, in 
Memphis, Tenn. 

2. Dixie, a 
female West 
Highland white 
terrier, in Mem-
phis, Tenn. 

3. Red, a male 
redbone coon-
hound, in Ben-
oit, Miss. 

4. Daisy, a 
female springer 
spaniel, on Sul-
livan’s Island, 
S.C.

Memphis photographer Nell Dickerson captures the essence 
of canines, porches and the South

Smurfy
Kids’ movie has a surprising charm. 
C11 

 ‘The 
Sugar 
Detox’ 
Sensibly 
avoiding the 
sweet stuff. 
C3 



Visit www.Riverchase-FatFreeze.com

Raffl  e for 
FREE 

treatment!

North Naples 1015 Crosspointe Drive
Downtown Naples 261 9th St. S.
Marco Island 950 N. Collier Blvd., Suite 303

Fort Myers 7331 Gladiolus Dr.
Cape Coral 413 Del Prado Blvd. S., Suite 101
North Port 14840 Tamiami Trail

Coming Soon! Downtown Fort Myers 2621 Cleveland Ave. 

You’re invited 
to a special 
evening event...

Cool
Night Out

A

®

Transform
                  your body

without without diet,
exercise or surgery.

Coming Soon! Downtown Fort Myers 2621 Cleveland Ave. 

Guaranteed* 

fat reducing results
 when you Treat-to-Complete with

Exclusively at 
Riverchase Dermatology:

DualSculpting: 
two CoolSculpting treatments 

at the same time, cutting 
treatment times in half !

Free Consultations 239-313-2553
www.riverchase-fatfreeze.com

North Naples 1015 Crosspointe Drive
Downtown Naples 261 9th St. S.
Marco Island 950 N. Collier Blvd., Suite 303

Fort Myers 7331 Gladiolus Dr.
Cape Coral 413 Del Prado Blvd. S., Suite 101
North Port 14840 Tamiami Trail
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They’re on to us, ladies

The morning after a big night out I 
met my friend Susie for brunch. She 
was breathless with excitement.

“I met an amazing man last night,” 
she told me over French toast. “I think 
he really likes me. When he first saw 
me at the bar he turned to his friend 
and said, ‘I just met the woman I’m 
going to marry.’”

Susie glowed as she spoke, and I 
was glad for her. But the more she 
said the clearer it became that the 
best part about this guy was the com-
pliment he’d paid her. For someone 
like Susie, who is in her early 30s and 
has never been married, who craves a 
husband more than anything, it would 
never occur to her that a man might 
toss out a line like that flippantly, the 
way other men might tell a woman she 
has nice shoes.

In fact, it felt exactly like that to 
me: a line. The sort of thing a man 
might have tried once and realized 
it was a winner. Susie talked about 
this guy all through brunch and into 
the next week, but when we made it 
to the following weekend and he still 

hadn’t called, the answer was clear. 
She wasn’t the woman he was going to 
marry, after all.

 After decades of throwing out bad 
lines and getting nowhere, men are 
finally on to us. It’s as if the col-
lective male unconscious realized at 

once what women really want to hear. 
While generic come-ons might make a 
woman feel desired, they don’t make 
her feel valued. But a man who says he 
wants to marry us? He’s tapped into 
the heart of things.

I had to laugh when even Bruno 

Mars jumped on the proverbial band-
wagon. Here’s a man whose typical 
song has a chorus line that runs “Your 
sex takes me to paradise” suddenly 
singing, “I think I wanna marry you.” 
Whenever the song comes on at the 
grocery store or the shopping mall, 
I’d swear that every young woman 
within the listening vicinity swoons. 
The pop music machine knows how 
to crank out hits and whatever song-
writer came up with that one struck 
feminine gold. Who needs another 
“Hey Sexy Lady” when we can talk 
matrimony instead?

I knew that men everywhere must 
have figured this out when I got a 
message from an old high school boy-
friend this week, a man who blew it 10 
years ago and has been trying to woo 
me back ever since. I like to think he 
has a good heart but otherwise his 
marriageable qualities are nil. So I 
was surprised when he wrote me this 
e-mail, a simple one-liner that packed 
a significant punch:

“Not that you would say yes but I 
would marry you.” I had to read the 
message twice. The first time because 
I was in shock and the second because 
I was laughing so hard. When all 
his other lines failed, he turned to 
this new standby in the male reper-
toire. For a moment I felt a twinge of 
something like attraction, but then I 
remembered — it was only a line. ■

SANDY DAYS, SALTY NIGHTS

artisHENDERSON
sandydays@floridaweekly.com



(239) 530-2225

Raffl es & Prizes!
 

Come see the Tavern Girls 
dressed as Naples’ Finest Firefi ghters!

 

100% of revenue ON Select Food 
& Drink Specials to benefi t 
Adamski Family Relief Fund.

 

Adamski Family 
Benefi t

Saturday, August 17th

5pm - Close
 

(239) 530-2225
489 Bayfront Place
Naples, FL 34102

TOGA! TOGA!

FULL MOON 

PARTY

Tavern Tappa Kegga presents:

Friday, August 16th, 8pm

 

$100 Bar Tab to BEST  TOGA!

 
NO COVER
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BEACH READING
‘The Sugar Detox: Lose Weight, 

Feel Great, and Look Years Younger’
By Brooke Alpert, RD, CDN, and 
Patricia Farris, MD, FAAD
(Da Capo, $24.99)

REVIEWED BY LARRY COX

Minimizing the sugar in your diet is 
not as easy as you might think. Sugar 
appears in almost every food product in 
the local supermarket 
— even in foods we 
consider healthy such 
as bread, fruit and 
dairy. A diet high in 
sugar doesn’t just affect 
weight, it can trigger 
premature aging, an 
increased risk of dia-
betes, atherosclerosis, 
heart disease and even 
cataracts, according to 
dietitian Brooke Alpert 
and Dr. Patricia Farris.

They have devised 
a comprehensive, one-
month plan to wean 
readers of their sugar 
cravings. It starts with 
a three-day Sugar Fix, 
followed by a three-
day cold-turkey sugar 
elimination period that helps recalibrate 
our taste buds. There is also a three-day 
Skin Fix to counteract sugar-related skin 
damage. After the initial cleanse, there 
is a four-week schedule of menu plans, 

including 50 recipes, to re-educate our-
selves about which foods to eat and 
which ones to eliminate.

Many people consume sugar for an 
energy boost, and then deal with the 
inevitable crash that follows. Accord-
ing to the authors, the best way to keep 
energy levels up is to keep your blood 
sugars stable and avoid the highs and 

lows of a sugar high. 
If you follow their 
plan, you can replace 
a candy bar with a 
healthy dose of lean 
proteins, veggies and 
whole grains, all guar-
anteed to keep you 
energized throughout 
the day.

Put another way, 
put down that candy 
bar and pick up a car-
rot.

It’s also important 
to avoid artificial sug-
ars since they often 
contain fructose, an 
ingredient that pro-
motes unhealthy belly 
fat and increases the 
risk for insulin-resis-

tance, diabetes and heart disease.
“The Sugar Detox” is a sensible 

approach, and the bottom line is that 
eliminating sugar is one of the best ways 
to improve general health. ■

www.cinaples.com
3 Convenient Locations to Serve You!

“Old-Fashioned” 
Holiday Celebration
SAVE up to $1,850 per stateroom

on select Lower Mississippi River Voyages
New Orleans to Memphis

9-Day Journey * December 20, 2013
Ports: Oak Alley, St. Francisville, Natchez, Vicksburg, Helena

Memphis to New Orleans
9-Day Journey * December 27, 2013

Ports: Helena, Vicksburg, Natchez, St. Francisville, Baton Rouge, Houmas House

Complimentary on every River Cruise: Shore excursions in every 
port. Wine and beer at dinner. Cappuccino, espresso, soft drinks and 

bottled water. A deluxe hotel stay to start your voyage.
Promotion is subject to change, availability & restrictions.

Don’t Settle for Ordinary...
When You Can Have 

Extraordinary!
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Like their humans used to, they 
sit on the front porch and watch the 
world pass by.

With her camera, Ms. Dickerson 
has captured canines in their natural 
environment and assembled them in 
her book “Porch Dogs” ($29.95, John F. 
Blair, Publisher).

“There are a lot of dog books out 
there,” she acknowledges, “but this 
one is special. Most dog books are 
photos of dogs in a studio, a human-
ized portrait of a dog. But mine are 
environmental portraits of dogs, cap-
turing the dog on the dog’s terms.”

In the photos the dogs sit in red 
wagons or on white wicker furniture 
or peer out from behind majestic 
white pillars. Many look as if they’re 
one second away from wagging their 
tails in welcome. (And the homes — 
many from the 1800s and 1700s — look 
equally inviting.)

Besides dogs on porches, Ms. Dick-
erson’s photos also include dogs on 
docks, dogs in yards, dogs in front of 
shops, dogs on benches and swings 
and dogs underneath porches.

“The premise is, a dog will make a 
porch out of anything,” she says. “It’s 
an architectural term to us. To a dog, 
it represents a place of sanctuary and 
home. It’s a territorial imperative. A 
dog will make a porch out of any-
thing.”

There’s even a photo of a dog loung-
ing on a miniature sofa in an art gal-
lery in Natchez, Miss., the gallery’s 
glass walls making Butters, a six-year-
old mixed breed, look as if he’s living 
in a modern glass house designed by 
Philip Johnson.

Her photos, Ms. Dickerson says, tell 
a story. 

“We’re Southerners, we communi-
cate through stories,” she says. “These 
pictures are manifestations of those 
stories. What informs my work is 
the preservation of Southern culture, 
that’s the underlying theme.”

She worked on this book while 
working on her previous one, pub-

lished in 2011: “Gone: A Photographic 
Plea for Preservation.” “Gone,” which 
includes a story by the late Shelby 
Foote, her cousin by marriage, high-
lights her photos of neglected and 
abandoned antebellum homes in the 
South.

Her dog photos were a combina-
tion of scheduled shoots and “ran-
dom drive-bys,” as she puts it. She 
estimates she drove more than 35,000 
miles, hitting every state in the South-
east.

“I’d be out in the middle of absolute-
ly nowhere, drive by, see a fabulous 
porch, and there’d usually be a fabu-
lous dog with it,” she says.

She’d stop her car and approach the 
owner, carrying her Yorkshire terrier, 
Teeny Baby, “a sweet, little non-threat-
ening dog” in her arms. She’d show 
the owner some of her photos on her 
iPad.

“If they didn’t shoot me, I’d explain 
what I was doing,” she says. “Typically 
they lived in a historical home. People 
love to have their dog talked about: 
‘Oh, what a fabulous dog, so perfect 
for the book I’m doing.’

“And I’d talk about their house. 
People who live in historical homes 
are a special breed of people, they’re 
committed to history, and the preser-
vation of something old… Usually once 
I showed them the photos, they’d go, 

‘OK,’ and let me photograph the dog. 
Everyone signed a release.”

Ms. Dickerson, whose work has 
appeared in online photo essays for 
The New York Times and Garden & 
Gun magazine, has had her dog por-
traits exhibited at Slow Exposures gal-
lery in Georgia and the Ogden Muse-
um of Southern Art in New Orleans.

She has a BA in anthropology, a BFA 
in film and a master’s in architecture. 
While her biography says that she’s 
“maintained a parallel career working 
on feature films in animation, light-
ing, art direction and set design,” her 
photography incorporates all her areas 
of interest. 

“I am a registered architect, and 
have worked as a preservation archi-
tect,” she says,  “and my first degree 
was in anthropology. That includes 
ethnographic photography, which is 
photography of living people, typically, 
but in my case, it was using dogs to 
capture a living culture.”

She’s very keen on preservation.
“Don’t forget your own history, 

whether it’s speaking Navajo or liv-
ing in the South or coming from Rus-
sia. Whoever you are, don’t disregard 
your own history, your own culture, 
the ancestors who define who you are 
today.”

Eastern cultures honor their ances-
tors while those in western culture try 
to forget who they are, she says.

“Someone came over on the boat, 
that first generation wanted to blend 
in,” she says. “Don’t do that.  Honor 
your ancestors, honor your parents, 
preserve your past. Don’t forget where 
you came from. And by all means, pass 
it on to the next generation. Become 
your own archivist.”

Included in “Porch Dogs” is a photo 
she took in 1976. 

Shot on her grandparents’ farm in 
the Mississippi Delta, it shows five 
sisters sitting in front of a green build-
ing. And on the porch, to the left, sits 
a dog.

“That’s when it all began,” she says. 
It wasn’t an intentional dog-on-a-

porch shot, she says.
“It was just part of the integral unit 

of that family. 
“There’s always a dog on the porch 

in the South.” ■

PORCH
From page 1

Photographing a dog is easy.
All you need is patience and the will-

ingness to enter their world, says pho-
tographer Nell Dickerson.

She shares three tips to shooting 
good pictures of dogs.

First of all, always 
get down on the dog’s 
level.

“If it’s an itty-bitty 
dog, then you have to 
get on your belly,” she 
says. 

Your eye, and the 
camera lens, need to be 
at the dog’s eye-level.

“That’s the secret of 
a good dog portrait,” 
she says.

Second, if you’re shooting an outdoor 
photo in August, in the south, your 
dog will likely be showing his or her 
tongue.

“Their tongues are just going to be 
hanging out,” she warns. “You have to 
work with that.”

To avoid that, most of the photos she 
took for her book, “Porch Dogs,” were 
shot in the spring or fall, she reveals.

Third, have patience.
“The best photos are the ones where 

the dog doesn’t even know you’re 
there,” she says. “You’re just a chew toy 
on the porch.”

That’s the way to get good candid 
shots.

“The best portraits (happen) when I 
hang out on the porch, hang out with 
the dog. The dog sniffs my camera bag, 
sniffs me, and eventually ignores me. 
That’s when I have permission from 
the dog to be part of its world, and 
that’s when I get the best pictures,” she 
says. “They just hang out in their own 
universe.”

Taking a more formal portrait, with 
the dog posing, is another story.

“Some well-trained hunting dogs, if 
you tell them to sit, they will, they’ll 
hold a pose for you,” Ms. Dickerson 
says. “But you have to get their ears to 
stand up. Some dogs just have to have 
their ears up, because that shows intel-
ligence in the dog’s face, that it’s alert.”

A person standing directly behind 
the photographer’s head can help; they 
can squeeze a squeak toy, or clap once, 
to get the dog’s attention. (Clap twice, 
and they’ll come to you, she says.)

“Do something totally out of context to 
surprise the dog,” she suggests. “Some-
times I let out this primeval animal 
scream. That ticks the dog’s ears up!”

But be ready to capture the moment, 
because it’s only novel the first time.

“Usually, it only works once,” she 
says. ■

How to shoot 
your dog

BY NANCY STETSON
nstetson@fl oridaweekly.com

COURTESY PHOTO

Nell Dickerson

“Jake, The World’s Greatest Dog,” an 11-year-old male half Rhodesian ridgeback/half Labrador retriever, chow chow, golden retriever and 
pit bull mix, in Franklin, Tenn.

Show us your pooch and win
We all love dogs. So with the Dog Days of 

Summer upon us, we’re asking you to share a 
photo of your lovable pooch (or pooches) with 
our readers. 

How to play
Submit a photo of your lovable canine or ca-

nines sitting on your front porch, stoop or lanai on 
our Fort Myers Facebook page by Saturday, Aug. 
31. Let us know your dog’s name(s) and breed(s). 

Winners
The Florida Weekly staff will choose the two 

top pictures and two winners will receive $50 
gift certifi cates to a local pet store.Winners will 
be announced on the website and their photos will 
appear in the paper. 
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Vodkanauts headlines free 
beachfront jazz concert Aug. 24

The 28th annual “SummerJazz 
on the Gulf” concert series con-
tinues at The Naples Beach Hotel 
& Golf Club on Saturday, Aug. 24, 
with a free concert by Vodkanauts. 

The five-piece band will per-
form for the first time at Sum-
merJazz. Set on the beachfront 
resort’s picturesque Watkins Lawn 
overlooking the gulf, the popular 
concert series combines beautiful 
jazz music with gorgeous views 
of the water, striking sunsets, cool 
breezes and a relaxing atmosphere.

The free, family-friendly event 
is from 7-10 p.m. Hotel guests will 
receive complimentary parking at 
the resort. For those not staying at 
the resort, parking is available just 
north of the hotel at Lowdermilk 
Park, with parking complimentary 
for those with a Naples beach sticker, 
and free trolley service to the resort 
and back. Guests may bring lawn chairs 
or blankets for seating, but no outside 
food and beverage is allowed on resort 
grounds. Call 261-2222 for additional 
information and directions.

Vodkanauts consists of Jonathan Har-
ris on vocals, John De Bellis on electric 
and acoustic bass guitars, Mark Warren 
on electric and acoustic guitars as well 
as vocals,  Ryan Arsenault on keyboards 
and vocals, and Stan Arthur on drums 
and vocals. The band nicely blends 
jazz and rock with inventive arrange-
ments of time-tested tunes delivered 
with showmanship and energy.  For 
more information on the band, visit 
www.Vodkanauts.com.

The concert is sponsored by BSSW 

Architects and D. Garrett Construction. 
“The crowd will love Vodkanauts,” 

said Susan Savino, the resort’s director 
of catering and conference services. 
“They are very talented, fun, and put on 
a great show.”

This is the third concert in this year’s 
SummerJazz concert series, which con-
cludes Saturday, Sept. 21, with a free 
concert by The Betty Fox Band. The Sep-
tember concert is sponsored by Naples 
Global Advisors, Margaritaville Tequila, 
Sebastiani Wines and Don Rum. 

Those interested in staying at the 
resort during “SummerJazz on the Gulf” 
weekends can contact the resort’s res-
ervations department for best available 
rates and packages by calling (800) 
237-7600 or 261-2222, or online at www.
NaplesBeachHotel.com. ■

Announcing...
Only 300 Members Accepted!!
  Not 301...
Onlyyy 300

Give Me Just 120 Days, and You’ll Earn the Best Body You’ve Ever Had ... 
Just Like Chuck, Luan, Kevin and Thousands of Others Have ...

Guaranteed ... or I’ll Refund 100% of Your Investment! 

239.513.9005
naples@irontribefitness.com

Need more information? We’ve made that easy for you.
Simply download our free special report at
www.irontribe101.com/freereport-naples
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Before
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After

 My name is Dr. T Bryant and I have something urgent to share with you. This 

secret literally has the power to change your life forever. In fact, it’s the key to getting 

you in the best shape of your life. My goal is to help people look and feel better than 

they ever have before. And Iron Tribe Fitness is by far the most effective system for 

helping people do just that. Just take a look at the picture above...those results are 

typical!

 In those pictures, you’ll see just a few of the shocking transformations from 

our members of Iron Tribe in Birmingham, AL. Take, for example, Chuck Andrews who 

transformed his body from Pillsbury Dough Boy to Tarzan in only a few short months. 

Chuck is not alone.  It’s because of these kinds of results that Iron Tribe -- which 

started as hobby with 12 friends in a 400 square foot garage -- has exploded into a 

national franchise.

 However, if you want these kind of results, you 

need to act right now before this opportunity passes by. Why 

the urgency? Because Iron Tribe Fitness only accepts 300 

members per location. Not 301. This cap on our membership 

develops a tight and exclusive community of friends. Indeed, 

a Tribe. We pride ourselves on being much more than a gym. 

We are a Tribe of athletes.

 To show you I'm serious, here's an offer you 

simply can't refuse: If you’ll give me just 120 days, you’ll get 
in the best shape of your life, or I’ll refund 100% of your 
investment. Not only that, I’ll also buy you the latest release 

of P90X for wasting your time. That’s how confident I am 

you’ll love being a part of the Tribe! But just like all other Iron 

Tribe locations ... these 300 membership slots will sell out! 

Don't get put on a waiting list. ACT NOW!

Dr. T Bryant
Manager

Located at The Mercato of Naples

www.tthewinneloftoofnaplles.coooomm
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Vodkanauts.

Reservations (239) 430-4999 

Private Dining (239) 659-3176

Located at The Hilton Naples, 5111 Tamiami Trail North 

Thank You Southwest 

Florida For Voting Us

The Best!
Celebrate With Us In August!

Please Join Us And Enjoy Our 

SHULA CUT® 12oz. New York Strip

for only $2495!
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WHAT TO DO, WHERE TO GO
Theater

■ The Little Mermaid Jr. – The 
Naples Players KidzAct present Dis-
ney’s “The Little Mermaid Jr.” through 
Aug.10 at the Tobye Studio. 263-7990 or 
www.naplesplayers.org.

■ Shrek: The Musical – Through 
Aug. 10 at the Broadway Palm Theatre, 
Fort Myers. 278-4422 or www.broad-
waypalm.com. 

■ Funny Money – Through Aug. 10 
at the Off Broadway Palm Theatre, Fort 
Myers. 278-4422 or www.broadwayp-
alm.com.

■ Red Herring - A comedy by 
Michael Hollinger, presented by The-
atre Conspiracy Aug. 9-24 at the Alli-
ance for the Arts, Fort Myers. 936-3239 
or info@theatreconspiracy.org.

■ The House of Yes - By Laboratory 
Theater of Florida through Aug. 24. 1634 
Woodford Ave., Fort Myers. 218-0481 or 
www.laboratorytheaterflorida.com.

Thursday, Aug. 8

■ Master Gardener – Expert gar-
dener Mike Malloy welcomes questions 
about plant identification and problems 
and offers landscaping advice from 9 
a.m.-3 p.m. at Naples Botanical Garden. 
4820 Bayshore Drive. 325-1351 or www.
naplesgarden.org.

■ Movie Matinee – Catch a free 
screening of “Cross Creek” (1983), star-
ring Mary Steenburgen, Rip Torn and 
Peter Coyote, at 1 p.m. at the Collier 
County Museum. 3331 Tamiami Trail E. 
252-8476 or www.colliermuseums.com.

■ History Lesson – Speaker Dan 
Moran discusses “The Planned Invasion 
of Japan” at The Holocaust Museum at 
6 p.m. 263-9200 or www.holocaustmu-
seumswfl.org.

■ Cancer Benefit – Fred’s Diner 
hosts a fundraising event for the Ameri-
can Cancer Society’s “Stick a Fork in 
Cancer” with entertainment by Boz N 
Bon, at 7:30 p.m. 2700 Immokalee Rd. 
431-7928 or www.freddiner.com.

■ Funny Guy – Alonzo Bodden takes 
the stage tonight through Aug. 11 at 
the Off the Hook Comedy Club, Marco 
Island. 389-6901 or www.offthehook-
comedy.com.

Friday, Aug. 9

■ Documentary – The Holocaust 
Museum hosts a screening of the doc-
umentary “World War II: Saving the 
Reality” at 12:30 p.m. 263-9200 or www.
holocaustmuseumswfl.org.

■ Artist’s Reception – The Art 
Council of SW Florida hosts an Artists 
Reception from 5-7 p.m. at its gallery in 
the Coconut Point mall. Light refresh-
ments and wine will be served. www.
artcouncilofsouthwestflorida.org.

■ Rule the School – Mercato hosts a 
Back to School Fashion Show with from 
6-8 p.m. Activities include music with 
DJ Travis, Kid Zone with bounce house, 
face painting, raffles and more. www.
mercatoshops.com.

■ Piano Music – Lynn Carol tickles 
the ivories from 6-9 p.m. in the lounge at 
Capers Kitchen & Bar. 2460 Vanderbilt 
Beach Road. 431-7438.

■ Rock Out – Konnie & Kirk perform 
from 6-9 p.m. by the pool at Jack’s River 
Bar. 475 North Road. 213-1441 or www.
floridamarinaclubs.com.

■ Live Music – Triple Shot performs 
from 7-10 p.m. at the Old Marco Pub & Res-
taurant. 1105 Bald Eagle Dr., Marco Island. 
642-9700 or www.oldmarcopub.com.

■ Live Tunes – Jerry Pellegrino plays 
from 8-11 p.m. at Café Luna. 467 Fifth Ave. 
S. 213-2212 or www.cafelunanaples.com.

Saturday, Aug. 10

■ Farmers Market – The Third 
Street South Farmers Market takes place 
from 7:30-11:30 a.m. in the parking lot 
behind Tommy Bahama. www.third-
streetsouth.com.

■ Back-To-School Fashion – The 
Coastland Mall hosts Teen Vogue Back-
to-School from 1-5 p.m. Events include 
a fashion show, photo booth, and per-
formance by “The Voice” season one 
singer Casey Weston. www.backtos-
choolsaturday.com.

■ Art, Music & More – Mercato 
hosts Saturday Nights Alive from 6-9 
p.m. with musicians, street perform-
ers and local artists Ray Gallo and Joel 
Shapses. www.mercatoshops.com.

■ Two to Tango – Alicia Repun leads 
a tango class from 7-8 p.m. followed by 
milongo for all levels until 11 p.m. $15. 
1673 Pine Ridge Road. 738-4184 or www.
pablorepuntango.com.

■ Live Tunes – The Trouble Starters 
perform from 8-10 p.m. under the stars 
at Gulf Coast Town Center. Free. 267-
0783 or www.gulfcoasttowncenter.com.

■ Party in Paradise – Seminole 
Casino Immokalee hosts a Jimmy Buf-
fett-themed summer bash from 2-6 p.m. 
Events include live music by the Jimmy 
Buffett tribute band The Caribbean Chill-
ers, margaritas and more. (800) 218-0007 
or www.seminolecasinoevents.com.

Sunday, Aug. 11

■ Dog Days – Naples Botanical Gar-
den welcomes canines and their owners 
from 8-11 a.m. 4820 Bayshore Drive. 325-
7275 or www.naplesgarden.org.

■ Spirit of 45 – In celebration of 
National Spirit of 45, The Naples Concert 
Band performs at 7 p.m. at Lowdermilk Park, 
followed by a flyover by the Marco Island 
Civil Air Patrol and a ceremonial wreath at 
sea. 1301 Gulf Shore Blvd. N. 793-6252.

■ Flamenco Guitar – El Gato Solea 
plays from 7-10 p.m. at Café Luna. 467 
Fifth Ave. S. 213-2212 or www.cafelu-
nanaples.com.

Monday, Aug. 12

■ All That Jazz – Fred’s Food, Fun 
and Spirits hosts a jazz jam with Jebry and 
friends from 6-9 p.m. 2700 Immokalee 
Road. 431-7928 or www.fredsdiner.com.

■ Movie Night – The Center for 
the Arts of Bonita Springs presents a 
screening and discussion of “Women on 
the Verge of a Nervous Breakdown” at 
7 p.m. 26100 Old 41 Rd. $9. 495-8989 or 
www.artcenterbonita.org.

■ Live Tunes – Kerry West plays from 
7-10 p.m. at Café Luna. 467 Fifth Ave. S. 
213-2212 or www.cafelunanaples.com.

Tuesday, Aug. 13

■ NIFF Film Series – The NIFF Film 
Society presents a screening and discus-
sion of “The Station Agent” (R, 2003) at 
7 p.m. at Silverspot Cinema. $25/Person. 
www.silverspotcinema.com.

■ Live Tunes – Mudbone performs 
from 8-11 p.m. tonight at Weekend Wil-
lie’s. 5310 Shirley Street. 597-3333 or 
www.weekendwillies.com.

■ Movie Time – Catch a free screen-
ing of “My Pal Trigger” starting at 1 p.m. 
at the Marco Island Historical Museum. 
180 S. Heathwood Dr., Marco Island. 
642-1440 or www.themihs.org.

COURTESY PHOTOS

Expert gardener Mike Malloy welcomes questions about plant identification and problems 
and offers landscaping advice from 9 a.m.-3 p.m. Aug. 8 at Naples Botanical Garden. 4820 
Bayshore Drive. 325-1351 or www.naplesgarden.org.

LOTSA LOBSTER!!!    Waterfront Dining

    Friday,
  Sunday

 Saturday,
                   TWO  1 pound lobsters with

Lunch, Dinner & 
Sunday Brunch

Established 1976

263-9940

Established 1979

263-2734

                  fries and slaw or black beans and rice

                  $
26.95                                                                                      Expires 9/1/2013

                                                                           Not good with any other offer.
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WHAT TO DO
OFFER
EXTENDED

FREE 
UNLIMITED INTERNET 

ACCESS
$300 PER SUITE 

SHIPBOARD CREDIT
& MORE*

 W H Y  C H O O S E   
When you can have it all.

VALID UNTIL SEPTEMBER 30, 2013 

IT’S ALL INCLUDED:

· 2-for-1 Fares

· FREE Unlimited 
Shore Excursions

· FREE 1-Night 
 Pre-Cruise Luxury 

Hotel Package

· FREE Transfers 
between Airport, 
Hotel and Ship

 · FREE Pre-Paid 
Gratuities and more!

DATE NIGHTS FROM/TO

Sep 8 10 VENICE – MONTE CARLO

Sep 25 12 ATHENS – ISTANBUL

Oct 6 7 ROME – MONTE CARLO

Oct 7 10 ISTANBUL – ROME

Oct 17 7 ROME – MONTE CARLO

Oct 23 10 ROME – VENICE

Oct 31 10 VENICE – ROME

Nov 10 10 ROME – BARCELONA

Nov 12 21 ISTANBUL – DUBAI

Nov 20 18 BARCELONA – RIO DE JANEIRO

ON select EUROPE 2013 VOYAGES

(239) 261-1177
(800) 523-3716

www.preferrednaples.com
SunTrust Building at Pelican Bay

801 Laurel Oak Drive  Suite 300
Hablamos Espanol Wilma Boyd - CEO

*Offers apply to select sailings and are subject to change and availability. Restrictions apply. Please contact us for complete details.

1901 Gulf Shore Boulevard North, Naples, FL 34102   |   239.403.2000   |   EdgewaterNaples.com

Dinner with a View
Enjoy internationally inspired cuisine traditionally 
or alfresco, in a casually elegant atmosphere while 
overlooking stunning views of the Gulf of Mexico.

Serving Dinner Nightly from 5:00PM 

Wednesday, Aug. 14 

■ Local Jam – Artist/Songwriter 
Devon Meyers performs from 5-9 p.m. 
at Pelican Larry’s. 1046 Pine Ridge Rd. 
649-0800 or www.pelicanlarrys.com.

■ Live Music – Bill Colletti and 
Sharon Vath perform from 6-9 p.m. at 
Capers Kitchen & Bar. 2460 Vanderbilt 
Beach Road. 431-7438.

Coming up

■ Movie Matinee – Catch a free 
screening of “My Pal Trigger” (1946), 
starring Roy Rogers, Dale Evans and 
Gabby Hayes, at 1 p.m. Aug. 15 at the Col-
lier County Museum. 3331 Tamiami Trail 
E. 252-8476 or www.colliermuseums.com.

■ Classic Piano – Maestro James 
Gburek performs Aug. 19 at IBERIA 
Bank on Marco Island. The opening 
reception is from 6-7 p.m. and the 
concert begins at 7 p.m. Reservations 
required by Aug. 16. 605 Bald Eagle Dr., 
Marco Island. 403-5169. 

■ Movie on the Lawn – Mercato 
hosts a free screening of “Skyfall” (PG-
13) beginning at 8:15 p.m. Aug. 20. 254-
1080 or www.mercatoshops.com.

■ History Program – The Collier 
County Museum presents the program 
“From Carnestown to Jerome: The For-
gotten Ghost Towns of Collier County” 

at 2 p.m. Aug 21. 252-8476 or www.col-
liermuseums.com.

■ Birds of Prey – Steve Mutart 
discusses “Shorebirds & Birds of Prey” 
at 2 p.m. Aug 22 at the Marco Island 
Historical Museum. 642-1440 or www.
colliermuseums.com.

■ Movie Matinee – Catch a free 
screening of “Meet John Doe” (1941), 
starring Gary Cooper and Barbara Stan-
wyck at 1 p.m. Aug. 15 at the Collier 
County Museum. 3331 Tamiami Trail E. 
252-8476 or www.colliermuseums.com.

■ Let’s Rock – The C’mon Golisano 
Children’s Museum hosts a “Glowing” 
Back 2 School dance party for teens 
from 7-9 p.m. Aug. 24. $10. 15080 Livings-
ton Rd. 514-0084 or www.cmon.org.

■ Summer Jazz – The Naples Beach 
Hotel presents Vodkanauts as part of its 
“SummerJazz” concert series from 7-10 
p.m. Aug. 24 on Watkins Lawn. Free. 851 
Gulf Shore Blvd. N. 261-2222 or www.
naplesbeachhotel.com.

■ Live Tunes – Quincy Mumford & 
The Reason Why perform at South Street 
Bar & Grill Aug. 25. 1410 Pine Ridge Rd. 
435-9333 or www.southstreetnaples.com. ■

— Submit calendar listings and high-
resolution photos to events@flori-
daweekly.com. E-mail text, jpegs or 
Word documents are accepted. No pdfs 
or photos of fliers. The deadline for cal-
endar submissions is noon Sunday. 

Mercato hosts a Back to School Fashion Show with from 6-8 p.m. Aug. 9. Activities include 
music with DJ Travis, Kid Zone with bounce house, face painting, raffles and more. www.
mercatoshops.com.

Get Florida Weekly 
delivered to your 
mailbox for only

$3195*

PER YEAR

*Rates are based on standard rate postage. A one-year in-county 
subscription will cost $31.95 to cover shipping and handling. Call for 

out-of-county and out-of-state postage and pricing options.

Subscribe online at  
www.FloridaWeekly.com  

or Call 239.325.1960

Available exclusively at

EAST INDIES HOME
COLLECTION

11985 US 41 N., Naples 34110
239-596-7273

Mon-Sat 10:00-5:00

Fish Tales

Hand Carved Painted Wood Birds
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ARTS COMMENTARY
Tried and true and something new

The powers that be at The Phil (sorry, 
I just can’t call it by the atrocious 
Artis—Naples name) raised expecta-
tions when they gave their reasons for 
changing their name.

Part of their rationale for changing 
the name: They want to appeal to a 
younger audience, they explained, and 
the new name reflects the innovative, 
edgier programming they’ll provide.

So the announcement of their 2013-14 
season was much anticipated.

I must say, the new season brochure 
looks stunning.

The cover photo, especially — a shot 
of the Phil’s indoor architectural ele-
ments, taken at an unusual angle — 
makes the venue look hipper than it 
ever has.

But then I opened the cover… and 
the season’s offerings are definitely old 
school.

The names are familiar, because 
they’ve all appeared at the Phil in pre-
vious seasons: Lang Lang, America, 
Michael McDonald, Wynton Marsalis, 
Mandy Patinkin, The Peking Acrobats, 
Renee Fleming, Bonnie Raitt, Michael 
Feinstein, Tony Bennett.

All tried and true acts that have per-
formed on the Phil stage in previous 
years.

In fact, I arbitrarily picked up a pre-
vious season’s catalog to compare. It 
happened to be the 2011-12 season. I 
counted at least eight performers in 
the old catalog who are scheduled to 
perform this year again: Tony Bennett, 
Michael Feinstein, Wynton Marsalis, 
Steve Tyrell, The Irish Rovers, Michael 
McDonald, The Bronx Wanderers and 
John Pizzarelli.

Not only that, but this season’s offer-
ings seem a little sparse, with fewer 
performances. 

I didn’t see any listings for country acts 
on the main stage this year, nor are there 
many dance troupes booked. The cabaret 
series traditionally held in the Daniels 
Pavilion seems to have disappeared, and 
the Lifelong Learning options also seem 
to have been severely cut back.

That’s not to say I’m not looking 
forward to seeing some returning acts. 
Bonnie Raitt was terrific when she last 
performed here, and she was so ener-
gized by the experience that she prom-

ised to return.  
Wynton Marsalis and his Jazz at Lin-

coln Center Orchestra are always a rev-
elation when they play.

And Renee Fleming absolutely trans-
ported me when I first heard her sing at 
the Phil.

But where are all the acts for younger 
audiences?

Late night talk host/comedian Jay 
Leno is scheduled to appear.

The very fact that he’s booked for the 
Phil, as opposed to someone such as 
Jon Stewart or Stephen Colbert, speaks 
volumes. 

The Phil, like any arts venue, has the 
difficult task of pleasing their current 
patrons while appealing to — and trying 
to build — a younger audience.

But they haven’t done that at all with 
this season’s offerings.

Perhaps the edgiest act is The Indi-
go Girls — a popular lesbian duo — 
who are scheduled to perform with the 
Naples Philharmonic Orchestra.

They should definitely draw a new 
audience to the venue, though I’m not 
sure it’ll create an interest in the orches-
tra.) I suspect attendees will be much 
more interested in the Indigo Girls than 
in the orchestra playing on stage with 
them.)

A few months ago, the venue offend-
ed many of its loyal patrons by arbi-
trarily changing its name, then refusing 
to listen to those protesting it.

But this season’s lineup, which is 

indistinguishable from previous sea-
sons, doesn’t seem as if it’ll attract a 
new generation of patrons.

My heavily-inked, music-loving 
hairdresser often drives to Miami, St. 
Petersburg, Tampa or Orlando, to see 
music. She loves indie music and rocka-
billy. She’ll even fly to Chicago and Las 
Vegas to hear good music.

“So, anyone good coming to the Phil?” 
she asked me.

I thought about her musical tastes.
Then told her no.
The venue does have some interest-

ing acts, but none that would appeal to 
her.

Something new
Theatre Conspiracy, in Fort Myers, 

recently held its annual fundraiser, allow-
ing audiences to not only get a sneak peek 
at the venue’s New Play Contest top three 
finalists, but to also vote on which one 
they want to see fully staged. 

Attendees also received a free vouch-
er for a ticket to see the winning play.

“All My Raisins In the Sun,” by John 
Twomey, won. The play revolves around 
a group of teachers in a high school 
teachers’ lounge; one is a former student 
who returns as a novice teacher.

The play, also a winner of the Neil 
Simon Festival New Play Contest, has 
funny one-liners, but also borders some-
what on TV sit-com territory.

I confess, it was not my favorite of 
the three. My attention wandered, and 
I found the characters clichéd and two-
dimensional. I couldn’t help feeling that 
we’ve seen these people before — the 
drama teacher who wants to be an actor; 
the sardonic, burned-out teacher; the 
bureaucratic, hard-nosed vice principal.

A fully-staged production, with sets 
and costumes, will open on Friday, Oct. 18. 

The playwright will be available for a 
talk-back on opening night, and possibly 
after a second performance too, said 
producing artistic director Bill Taylor. 

I was more intrigued by the two other 
finalists.

“Distant Neighbors” deals with the 
aftermath of a UFO crash-landing into 
the backyards of three neighbors. Writ-
ten by Patrick Gabridge, the play man-
ages to name-check Klingons, Star Wars 
and science fiction writer Isaac Asimov.

It was sweet and unusual, and I felt 
disappointed when the reading ended 
after its opening scenes, because I want-
ed to know what happens next. 

“Jane the Plain,” by August Schulen-
berg, has a cast of six teenagers who 
all attend the same high school. As in 
any high school, the students fall into 
their own cliques: Scotty the Hotty (the 
school’s idolized football player), Jane 
the Plain (the good student with average 
looks), Lexi the Sexy.

Jane falls for Scotty and texts him 
a naked photo of herself, which he 
promptly shares.

The plot becomes more convoluted, 
with a mysterious glowing girl turning 
Jane beautiful, making everyone fall in 
love with her.

And Mr. Schulenberg’s dialogue was 
lyrical and atypical (though I wished 
those doing the reading had taken more 
care with their enunciation).

But the audience, for some reason, 
went with the most conventional play.   

Perhaps they could relate to office 
politics more than sexting and texting 
in high school.

Despite the outcome, it’s always excit-
ing to see excerpts from new plays at 
Theatre Conspiracy, a venue devoted to 
the odd, the quirky and the new.  ■

nancySTETSON
nstetson@floridaweekly.com

COURTESY PHOTOS

Tony Bennett, Michael McDonald and Lang 
Lang come to Artis—Naples this season.

VISIT NAPLES FLORIDA WEEKLY ON FACEBOOK TO ENTER! WWW.FACEBOOK.COM/NAPLESFLORIDAWEEKLY.COM
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PUZZLE ANSWERS
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SPA

PAM PER  YO U RS EL F  TH I S  SU M M ER 

To reserve your treatment, please call  
239.594.6321 or visit WaldorfAstoriaNaples.com.

A most rejuvenating spa experience awaits you.  
Relax and restore at the Waldorf Astoria Spa with the  

below summer specials priced from $110 per treatment*.

•  Signature Massage   
•  Perfect Balance Facial   

•  Marine Sea Salt Scrub    
•  Spa Manicure & Pedicure

*Valid through November 30, 2013. 22% service charge additional.  



$1599
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■ LEO (July 23 to August 22) Some 
emerging matters could impede the 
Lion’s progress in completing an impor-
tant project. Best advice: Deal with them 
now, before they can create costly delays.

■ VIRGO (August 23 to September 
22) Your aspect continues to favor an 
expanding vista. This could be a good 
time to make a career move, and taking 
an out-of-town job could be a good way 
to do it.

■ LIBRA (September 23 to Octo-
ber 22) Disruptive family disputes need 
to be settled so that everyone can move 
on. Avoid assuming this burden alone, 
though. Ask for — no, demand — help 
with this problem.

■ SCORPIO (October 23 to 
November 21) Patience is called for 
as you await word on an important 
workplace situation. A personal circum-
stance, however, could benefit by your 
taking immediate action.

■ SAGITTARIUS (November 22 to 
December 21) Don’t lose confidence in 
yourself. Those doubters are likely to 
back off if you demand they show solid 
proof why they think your ideas won’t 
work.

■ CAPRICORN (December 22 to Jan-
uary 19) A temporary setback might cause 
the usually sure-footed Goat some unset-
tling moments. But keep going. The path 
ahead gets easier as you move forward.

■ AQUARIUS (January 20 to Feb-
ruary 18) There’s welcome news from 
the workplace. There also could be good 

news involving a relationship that has 
long held a special meaning for you.

■ PISCES (February 19 to March 
20) You might still need to cut some 
lingering ties to a situation that no 
longer has the appeal it once held. In 
the meantime, you can start to explore 
other opportunities.

■ ARIES (March 21 to April 19) 
Impatience with those who don’t keep 
up with you can cause resistance, which, 
in turn, can lead to more delays. Best to 
be helpful and supportive if you want 
results.

■ TAURUS (April 20 to May 20) 
A surprise announcement from a col-
league could put you on the defensive. 
Gather your facts and respond. You’ll 
soon find the situation shifting in your 
favor.

■ GEMINI (May 21 to June 20) 
Time spent away from a project pays 
off with a new awareness of options 
you hadn’t considered before. Weigh 
them carefully before deciding which 
to choose.

■ CANCER (June 21 to July 22) 
Consider confronting that personal con-
flict while there’s still time to work 
things out. A delay can cause more 
problems. A longtime colleague might 
offer to mediate.

■ BORN THIS WEEK: Your sense 
of what’s right can inspire others if you 
remember not to push too hard to make 
your case. Moderation works best for 
you. ■

©2013 King Features Synd., Inc. World rights reserved.©2013 King Features Synd., Inc. World rights reserved.

PUZZLES
HOROSCOPESSECRET SWIMMERS

By Linda Thistle

★ ★ ★
Place a number in the empty 

boxes in such a way that each 
row across, each column down 

and each small 9-box square 
contains all of the numbers 

from one to nine.

Sponsored By:

★ Moderate    ★ ★ Challenging
★ ★ ★ Expert

Puzzle Difficulty this week: 

 SEE ANSWERS, C9 SEE ANSWERS, C9
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★ ★ ★
Is it worth $15? Yes

Here’s how to gauge if you’ll like “The 
Smurfs 2”: The opening moments include 
references to “Smurf-ology” and “Frank-
en-Smurf,” and later there’s discussion of 
the social media website “Smurf-book” 
and the music festival “Smurf-apalooza.” 
If you think that’s cheesy and dumb, stay 
home. If you think that’s cute, you’re sure 
to leave with a big Smurf-eating grin on 
your face.  

The cotton candy-sweet sequel is obvi-
ously for kids but also appeals to adults, 
which is one of its many pleasant sur-
prises. The story: Evil sorcerer Gargamel 
(Hank Azaria) can create “Naughties,” 
which are pseudo-Smurfs that have a 
white-ish color. The two Naughties he 
has now, Vexy and Hackus (voices of 
Christina Ricci and J.B. Smoove, respec-
tively), are a handful. Years ago Gargamel 
created Smurfette (voice of Katy Perry) as 
a Naughty, but Papa Smurf (voice of the 
late, great Jonathan Winters) concocted 
a secret formula to turn her into a true 
blue-blooded Smurf. Needing the Smurfs’ 
“essence” to continue his world-famous 
illusionist act at the Paris Opera House, 
Gargamel kidnaps Smurfette and tries to 
force her to reveal the formula so he can 
make all the Smurfs he wants and have 
endless essence. 

Of course, the Smurfs will not give up 
Smurfette without a fight. Papa Smurf, 
Clumsy (voice of Anton Yelchin), Vanity 
(voice of John Oliver) and Grouchy (voice 
of George Lopez) go to New York City to 
ask Patrick (Neil Patrick Harris), Grace 
(Jayma Mays) and Patrick’s stepfather 
Victor (Brendan Gleeson) for help in res-
cuing Smurfette. Soon enough they’re all 
in Paris, wreaking havoc with the Smurfs 
inexplicably never being seen by anyone 
outside the principal cast.

Unfathomable as it may seem given the 
kid-friendly content, “The Smurfs 2” also 
has some clever material for adults: Grace 
gets to do an Audrey Hepburn imperson-
ation, and the Parisian landmarks will be 
a treat for anyone who’s been there, par-
ticularly the opera house, from the depths 
of which Gargamel tries to turn his lost 
love/creation Smurfette into the daugh-

ter he wants her to be. You don’t expect 
“Phantom of the Opera” elements in “The 
Smurfs 2,” but there you have it.

What’s more, silly puns and Smurf-
isms often tweak the funny bone. After 
Victor is turned into a duck, Vanity quips, 
“Victor, you look fowl.” Later, Smurfette’s 
sympathy with her captors is described 
as “Smurf-holm Syndrome.” They’re bad 
jokes, sure, but they’re also good for a 
smile, even if the kids don’t get it. 

More impressively, director Raja Gos-
nell’s story has substantial thematic lay-
ers that elevate the rest of the material. 
The dysfunctional relationship between 
Patrick and Victor nicely complements 
the issues Papa Smurf faces while help-

ing Smurfette, and the message of loy-
alty to those who raised you (rather than 
who birthed you) is a valuable lesson for 
youngsters to learn. 

As opposed to the hand-drawn anima-
tion of the ’80s TV “Smurfs” cartoon, the 
bright and clear 3D picture here provides 
a seamless blend of live action and CGI. 
Given the box office success of the first 
film and what’s expected for “The Smurfs 
2,” these little blue cutie-pies are appar-
ently here to stay. ■

LATEST FILMS
‘The Smurfs 2’

t
“
S

i
V
“

danHUDAK
www.hudakonhollywood.com

>> This was comedy legend Jonathan 
Winters’ fi nal performance before he died in 
April 2013.

The sidewalks stir with local artists, 
musicians and street performers 
the 2nd Saturday of every month.

Located jus t  nor th of Vanderbi l t  Beach Road on U.S. 41

PLUS Street Performances from 7-9p by:
Danny Parkinson (singer/guitarist)      

Jessica Stone (vocalist/actress)
My Girl My Whiskey & Me (bluegrass/folk rock)

Frondzoo (palm art)   
Holly Slezak (abstract artist)

Jeff Leigh (violinist)

featuring artists Ray Gallo 
and Joel Shapses

Located in Suite 5155 across from BRAVO!

 

Pop-Up Gallery

G U L F S I D E  G E T A W AY  G I V E A W AY

L IKE IT  TO LIVE IT
ENTER TO WIN A

Visit the Mercato Facebook page at www.Facebook.com/MercatoNaples 
for a chance to win a LaPlaya Getaway Package!
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Old chair features innovative 
space-saving design

Some old pieces of dual-purpose fur-
niture are so useful they should inspire 
new designs. One such famous design is 
a convertible “desk and chair” originally 
designed by Stephen Hedges of New 
York City in about 1854. The desk has 
an oval top and four legs. It opens and a 
chair with a rounded back swings out so 
it can be used to write at the half-round 
desk. It has drawers, a leather writing 
surface and casters on its legs. When 
not in use, the desk could be put back 
together and used as a plain table about 
35 by 29 inches. The desk-chair was pat-
ented, but not for the design — just for 
the hinge mechanism.

About 17 of these desks are known, 
and several of them are in museums. But 
19th-century “brown” furniture is not 
selling well to average collectors. One 
of these desks sold at a 1998 Christie’s 
auction for $29,900. Neal Auction Co. of 
New Orleans sold one for just $4,481 in 
November 2012.

Q: I have several crockery jars about 
6 inches tall stamped “Weyman’s Snuff.” 
Can you tell me when they were made 
and what they’re worth?

A: George Weyman opened a tobacco 

shop in Pittsburgh in 1822. He was 
the inventor of Copenhagen snuff. The 
company became Weyman & Bros. in 
1870, so your jar was probably made 
before then. There were several changes 
in name and ownership until it became 
the U.S. Smokeless Tobacco Co. in 2001. 
That company still is in business. Your 
Weyman’s Snuff jar is worth about $25.

Q: My son inherited a cast-iron 
mechanical bank that has been in the 
family for five or six generations. I think 
it’s called a “Hoover bank.” It’s in the 
form of a man sitting in an office chair 
with one hand extended. When you put 
a coin in his hand, he puts it in his jacket 
pocket and nods his head. The bank has 
its original paint and has never been 
refurbished. We are curious about its 
value.

A: The design for your son’s mechani-
cal bank, known as the “Tammany Bank,” 
was patented by John Hall of Watertown, 
Mass., in 1873. It also has been known 
as “Little Fat Man Bank” and “Boss 
Tweed.” Tammany Hall was a New York 
City political organization, and William 
“Boss” Tweed was its corrupt leader. 
He was jailed for embezzlement in 1873. 
J. & E. Stevens Co. of Cromwell, Conn., 
introduced the bank in 1875 and contin-
ued making it for about 45 years. Early 
versions of the bank did not include 
its name, but later banks were labeled 
“Tammany Bank” on the side of the chair. 
Both 1873 and 1875 patent dates can be 
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This piece of furniture can turn into a table 
or remain a rounded desk and chair. It sold 
for $4,481 at a Neal Auction Co. sale last 
November. It was made by a New York City 
furniture craftsman in about 1854.

found on the bank. In most versions, the 
man is wearing gray pants. A rare version 
with brown pants sells for the highest 
price, $500 to $600. The bank is very 
popular and has been reproduced.

Tip: Don’t lean back on your bed’s 
headboard if you have wet or oily hair. 
You will damage the headboard’s fin-
ish. ■

— Terry Kovel answers as many ques-
tions as possible through the column. 
By sending a letter with a question, you 
give full permission for use in the col-
umn or any other Kovel forum. Write to 
Kovels, (Florida Weekly), King Features 
Syndicate, 300 W. 57th St., New York, 
NY 10019.

239.348.4357
www.naplescosmeticsurgerycenter.com

Physicians-Regional Medical Center | Pine Ridge Campus
 6101 Pine Ridge Road, Suite 15 | Naples, FL 34119

Andrew Turk,
MD, FACS
Board Certifi ed Plastic Surgeon
of the Face, Breast and Body

          Castle Connolly 
               Top Doctor

TRUST your face, breast and body
to the ONLY one you need... 

...a board certifi ed plastic surgeon.

Actual Patients of Dr. Andrew Turk.

239.431.6341
NaplesDesignerDivas.com

The Shoppes at Vanderbilt
Suite 136

2355 Vanderbilt Beach Road, Naples

naples designer divas

No Appt. Necessary 

Resale - Cash on the Spot - We Buy & Consign Items 
in Mint Condition 12-18 Months Young

15% OFF
with this ad. Expires 8-15-13

excludes sale items

now buying and selling
 all fashion trendy clothing

DESIGNERS 
ANTHROPOLOGIE | BCBG | BURBERRY  

CACHE | CHANEL | COACH | FENDI 
FREE PEOPLE | GUCCI | JIMMY CHOO 

 JUICY COUTURE | KATE SPADE
LILY PULITZER  | LOUIS VUITTON
MICHAEL KORS | TIFFANY & CO. 
TORY BURCH | VERA BRADLEY
WHITE HOUSE BLACK MARKET

New Items Below Wholesale Prices!



agavenaples.com I 239-598-FIRE (3473)

Corner of Airport & Vanderbilt 

Sunday & Monday 11:30 am - 10 pm
Tuesday -Saturday 11:30 am - Midnight 

Contemporary Southwest Cuisine

Introdicing Our
New Menu Featuring

• Wood grilled ostrich

• Pecan crusted salmon

• Coriander crusted ahi tuna

• Crispy braised pork belly

• And much more!

come experience our new menu!
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Naples Phil Youth Chorus 
has open auditions Sept. 7

Children and teens between the ages 
of 7 and 17 who love to sing are invited 
to audition for the Naples Philharmonic 
Youth Chorus. 

The chorus, which performs with the 
Naples Philharmonic, will have audi-
tions Saturday, Sept. 7, for the 2013-14 
season.

Those wishing to audition should pre-
pare a song of their choosing no longer 
than two minutes that showcases their 
vocal talents. All auditions must be with 
piano accompaniment, not to recorded 
music or a cappella, and singers are 
asked to provide a copy for the Naples 
Philharmonic piano accompanist. Appli-
cants will be asked to match pitch and, 

depending on their musical background, 
could be asked to sight-read.

Auditions will be held in the admin-
istration building at Artis—Naples, 5833 
Pelican Bay Blvd., Naples (on the east 
side of the campus).

Under the direction of James Cochran, 
the Youth Chorus rehearses Saturday 
mornings with breaks that coincide 
with public school vacation schedules.  
Annual tuition for the Naples Philhar-
monic Youth Chorus is $125 with a one-
time music fee of $25. Some scholar-
ships are available.

To schedule an audition, e-mail 
jlawfer@artisnaples.org or call 
254-2642. ■



Calling all filmmakers
Naples, Fort Myers festivals seek entries
The Naples International Film Fes-

tival and the Fort Myers Film Festival 
invite submissions for consideration.

NIFF welcomes full-length features 
(fiction, at least 40 minutes), docu-
mentaries (non-fiction, at least 40 min-
utes), shorts (narrative or documen-
tary films shorter than 40 minutes) 
and Florida films (any of the afore-
mentioned, but with principal photog-
raphy in Florida) exclusively through 
Withoutabox, the online submission 
platform, at www.withoutabox.com/
login/7363.

The fifth annual NIFF is set for 
Thursday-Sunday, Nov. 7-10. The 
opening night screening and gala take 
place at Artis—Naples; screenings of 
approximately 40 films will be held at 
Silverspot Cinema.

The Film Society of NIFF presents 
its next summer screening on Tuesday, 
Aug. 13, with “The Station Agent.” The 
doors at Silverspot open at 6:30 p.m. 
for food and drink, and the screening 
will begin at 7 p.m.

The summer series continues Sept. 
10 with “Sunset Boulevard.”

A discussion follows each screening. 
Tickets for $25 include refreshments. 

For more information about NIFF, 
call 775-3456 or visit www.naplesfilm-
fest.com.

And in Fort Myers
The fourth annual Fort Myers Film 

Festival is set for Thursday-Monday, 
March 19-23, 2014. Films for consider-
ation can be submitted online at www.
fortmyersfilmfestival.com. 

FMFF categories for 2014 are: fea-
tures, documentaries, shorts, short 
shorts, student and “Strictly Local.” 

FMFF started its “Missed It Mon-
days” series on July 22. The six-week 
series brings back films from the 2013 
festival. Screenings are at 7 p.m. (doors 
open at 6:30 for happy half-hour) at 
the Sidney & Berne Davis Art Center, 
downtown Fort Myers. Tickets are $6. 

For more information about FMFF, 
visit the website above. ■ 

COURTESY PHOTO

Fort Myers Film Festival’s Monday night indie 
series takes place through February 2014. 
The fourth annual film festival takes place 
March 19-23.

Naples Harbour 

475 North Road - Naples, FL 34104

FloridaMarinaClubs.com

Our Sommelier 
Invites You To 
Wine & Dine!

Join us for dinner, 
Friday or Saturday, at 
Gordon’s on the River

With the purchase of 2 
entrees SAVE 50% on any 

bottle of wine from our 
award winning selection

Reservations appreciated

239-213-1441

GordonsOnTheRiver.com

Present this ad to receive this 
wine offer!

This wine savings promotion 
is not valid with any other offer 
or discount. Excludes tax and 

gratuity.

SAVE THE DATE...Make your
Reservation for August 8th!

4th Annual Fundaraising Menu

3-Course menu available all day
Appetizers

Miso-Chicken Consume
Fresh Vegetable Summer Rolls

Hummus and Pita
Entrées

Chicken Veronique
Olive Oil Poached Wild Striped Bass 

Baked Wild King Salmon 
Dessert

Fresh Raspberry and Blueberry Smoothie

Reservations Suggested - 239-213-1441

First time dining guests receive a two-week
complimentary membership to Naples Harbour.

10% of all proceeds will be donated to the ACS
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Casting Call 
Model Search Contest!

2013/2014
Dimples & Daisy’s Boutique & Vandy Major Photography are looking 
for  a wide range of  girls ages Newborn through age 10 to model the 
2013/2014 clothing line for their catalog.

Please register your darling diva at 
www.dimplesanddaisys.com 

Submit your best photo at time of registration.

Chic & Trendy Baby & Children’s 
Handmade Clothing

www.dimplesanddaisys.com

Proceeds benefit: little one is chosen for the contest, you will be called and given
a time to come to Santini Plaza on Ft. Myers Beach. This will be 
a short interview, meet the designer Kelly for measurements 
for your custom designed outfit for our Catalog. Photographer 
Vandy Major & hair stylist will also be there to talk with you.
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Boutique Style Instruction
in Small Groups

Beginner, Intermediate and
Advanced Students are Welcome

Oils, Acrylics, Charcoal, Pencil,
Inks and more...

Painting Lessons

239.438.6768
2220 J&C Blvd.
WWW.SAMANIEGOART.COM

Learn in a relaxed,
upscale environment,
with like-minded people
Summer is a time to treat 
yourself to exploring your 
creativity, with the 
finest Art instruction 
in Naples
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$50 DISCOUNT 
When You Sign Up for 

Your First Month

Naples Players add 
‘Black Tie’ to 2014 lineup

The Naples Players have added A.R. Gur-
ney’s “Black Tie” to the 2013-14 season lineup.  

Running Jan. 15-Feb. 8, this comedy cen-
ters around father of the groom Curtis, who 
tries to prove that a touch of class never 
goes out of style as he prepares to make a 
memorable toast at his only son’s wedding 
rehearsal dinner. Cultures clash when Curtis’ 
family urges him to stop living in the past 
and start embracing change.  “Black Tie” 

takes a perceptive look at how each genera-
tion navigates their past in the ever-changing 
present.

“Black Tie” will be directed by John McK-
errow, who last directed “Leading Ladies” 
with The Naples Players. 

Performances are at 8 p.m. Wednes-
days through Saturdays and 2 p.m. Sun-
days. For tickets, call 263-7900 or online at 
naplesplayers.org. ■

Gulfshore Playhouse sets the stage
for debut of New Works Festival

 SPECIAL TO FLORIDA WEEKLY

Three new plays have been selected as 
the focus of Gulfshore Playhouse’s inaugu-
ral New Works Festival. A team of profes-
sional actors and directors will work with 
the playwrights Aug. 12-15 and will present 
staged readings to the public Friday and 
Saturday, Aug. 16-17, at The Norris Center. 
The plays are:

■ “Out of Orbit” by Jennifer Maisel 
– When a teenage girl is diagnosed with 
a learning disability, it could provide the 
answer to years of questions. The play 
follows the girl and her mother as they 
attempt to find themselves and each other 
in an increasingly disconnected and tenu-
ous universe.

The staged reading of “Out of Orbit” is 
set for 8 p.m. Saturday, Aug. 17.

■  “Point Last Seen” by Scott Organ – 
When two friends face the fact that one of 
them is about to be fired, the men and their 
wives reassess their lives. As the drama 

unfolds, it involves paint swatches, fertility, 
sex, infidelity and getting lost in the woods.

The staged reading for “Point Last Seen” 
will take place at 8 p.m. Friday, Aug. 16. 

■ “The Butcher” by Gwydion Suileb-
han – Based on a real event, this play tells 
the tale of two strangers — a housewife and 
the butcher and sole proprietor of a Halal 
supermarket in suburban Virginia — who 
witness a peculiar and disturbing act of 
violence.

The staged reading of “The Butcher” is 
set for 3 p.m. Saturday, Aug. 17.

Tickets for the New Works Festival are 
$15 for one reading, $25 for two readings 
and $35 for all three. 

Single tickets and subscription packages 
are also on sale now for the 2013-14 season 
of professional productions by Gulfshore 
Playhouse. 

For tickets to the staged readings or the 
upcoming season, call the box office at 
(866) 811-4111 or visit www.gulfshoreplay-
house.org. ■

MiraMare
Ristorante

4360 Gulf Shore Blvd. N.

fi shseafoodrestaurant.com

11:30AM - 10PM SUN - THURS
11:30AM - 11PM FRI - SAT

www.miramarenaples.com

$5 SMALL PLATES
EVERYDAY 3 - 6PM BAR ONLY

$10 TUESDAY

CHOOSE FROM 12 DIFFERENT 
PASTAS

$10

$

4 - 6PM

$
1 PLATE, 2 COURSES 

EVERYDAY 11:30AM - 3PM

11:30AM - 10PM SUN - THURS
11:30AM - 11PM FRI - SAT

$

4 - 6PM

3 - 7PM

WEDNESDAY

3 - 7PM 

SUNDAY
2 LOBSTERS $28.00

Waterfront Dining at Its Best

STEAMED W/BUTTER & 
PARMESAN TRUFFLE FRIES

F I S H
R E S T A U R A N T

50% OFF
any bottle of
wine under 

$100
Wed. only

 
WELL MARTINIS,

HOUSE WINE & BEER

Call (239) 649-2275 for Reservations
www.NaplesPrincessCruises.com

Naples PrincessNaples Princess

The Best Way to Experience Naples from the Water.

ALL NEW
COCKTAIL
CRUISE!

4-5:30pm
Only $25.00 per person plus tax. 
50% off  house wine and beer and

 $2.00 mixed drinks.

SUMMER SPECIALS
BUY ONE GET ONE

1/2 PRICE
Wednesday Dinners

Saturday 12:30 & 3pm Sightseeing
Sunday Hors d’oeuvres

Based on availability. Valid on adult tickets. 
No other coupons or discounts apply.

Naples Princess...



The

Show

www.bobharden.com

“News and commentary you can use to help you enjoy life on the Paradise Coast.”

Streamed live, Monday-Friday, 7-8 a.m. The show is archived for your listening convenience.

Brought to you in part by

“

like us on facebook
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Hope for Haiti’s third annual Pub Crawl on Third Street South

1

“Like” us on Facebook.com /NaplesFloridaWeekly to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 
So, if you think we missed you or one of your friends, go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

1:  Monique Sajous and Nancy DeLena
2:  Kevin and Kelly Brachle
3:  Dee Dee Nye and Stephanie Jepsen
4:  Mary Lynn and Tom Moser
5:  Lawrence Union and Allison Martins
6:  Amy Sedlacek and Stacey Deffenbaugh
7:  Krista Fogelsong
8:  John Carson, Sherri Summers and Giovanna Dalesiro
9:  Pam and Bill Galas
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CATERING FOR ALL EVENTS

Professional Chefs - Exhibition Cooking
Business and Residential

CATERING

Basic Omelette Party for 1st time Business Clients

SOCIETY
Dress Collection Party for PACE Center for Girls’ ‘Love That Dress!’ at Pandora at Mercato

“Like” us on Facebook.com /FortMyersFloridaWeekly to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 
So, if you think we missed you or one of your friends, go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.
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 Patti Gens, Cheryl McDonnell, Libby Fero and Jessica Stephenson

Front row/from left: Yenni Tovar and Stephanie Joy
Back row/from left: Mikayla Holder, Nicole Waite, Adam Nahya, Raquel Ledesma and Stephanie Ayasun

Gayle Nelson and James and Len Price Cheryl McDonnell, Robert McDonald and Gayle Nelson

Adam Nahya 
and Aya Nahya

facebook.com/
KeyWestExpress

twitter.com/
KeyWestExpress

youtube.com/
TheKeyWestExpress

    www.keywestexpress.us

 1-800-593-7259  
$59 50*

FOR ONLY

LIMITED TIME OFFER Roundtrip Junior Fare, 
expires 8/31/2013.  Must be accompanied by 

an adult 18 years or older. Call for details 
& reservations.



Pre-Owned Women’s, Men’s & Children’s

Designer Fashions 
with Impeccable 
Style & Sophistication

Resale! Consignment! Trade!
Anne Taylor | BCBG | Chanel

Tory Burch
Gucci

Jimmy Choo 
Louis Vuitton
Michael Kors

Theory | True Religion
and many more!

At the Shoppes at Vanderbilt
2355 Vanderbilt Beach Road #178 | Naples

(239) 596-5044
www.truefashionistasresale.com

$5.00
OFF

a Purchase of $50
Coupon required at time of purchase.  
Limit one coupon per day per person.  

Not valid with any other offers or 
specials. Expires 8/31/13 FW

$10.00
OFF

a Purchase of $100
Coupon required at time of purchase.  
Limit one coupon per day per person.  

Not valid with any other offers or 
specials. Expires 8/31/13 FW

We have EXPANDED...  
We now have more space to offer 
you extraordinary FABULOUSNESS!

Trim and Tone Spa
Where Technology Meets Beauty.

$300 value

Dinner Daily at 5:00pm
Open Sunday for Brunch 10:30-2:00pm

Happy Hour 4-6pm
Live Music in the Tavern

~  THE CLAW BAR at TIERNEY’S TAVERN ~
OPEN ALL DAY

239.591 .3837 .   799 WALKERBILT RD. ,  NAPLES 
Located off  US 41,  1/4 mile North of  Immokalee Rd.

(239)  591-3837 •  WWW.BAYHOUSENAPLES.COM

HOT DAYS,  COOL NIGHTS
AT THE CLAW BAR
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VINO
What the flash is all about in online wine sales

Wine flash sales sites — e-marketers 
that sell closeout wines in limited quanti-
ties, usually for deep discounts — are a lot 
like your local discount department store: 
You can’t go there with a preconceived idea 
of what you want to buy. Instead, you have 
to be open to purchasing what’s available 
on any given day.

For consumers who know their wines 
and what they typically sell for, there are 
bargains to be had. 

Start by signing up with these online 
retailers to get their daily updates. Some 
of the popular and more reliable ones are: 
Cindarellawine.com, Lot18.com and Win-
esTilSoldOut.com. 

The offerings are generally available in 
limited quantities and for short periods, 
but discounts can range from 25 percent to 
more than 40 percent per bottle; toss in free 
shipping on a multi-bottle purchase and 
you could save some serious money here.

Some of the offerings will be things 
you’ve never heard of before, but then there 
will be classics you’ll know well. Recently, 
WinesTilSoldOut.com offered Silver Oaks 
Alexander Valley Cabernet Sauvignon 
2009 for $59.99 per bottle (generally retail-
ing for about $70), and Lot18.com featured 
Le Gode Brunello di Montalcino 2007 at 
$29.99 (typically priced at about $50-$54), 
both with free shipping if you buy enough.

Just like shopping around town, not 
everything is a bargain, despite what the 
site may say is the usual retail price. For 
example, one recent offering from Last-
CallWines.com listed Simi Winery Sonoma 
Sauvignon Blanc 2012 at a featured price of 
$12.99, a savings of $7 from the “original” 
price, and free shipping on four or more 
bottles. It is available direct from Simi 
online at $15 per bottle, and if you check 
local and online retailers you can find it for 
as little as $9.99. 

Consumers use flash wine sales sites 
looking for drastic discount prices so the 
same rules apply as in any marketplace: 
Buyer beware.

While consumers seem to be embracing 
these sites, what do winery owners  think 
of them?

Recently, Wines & Vines, an industry 
magazine and website, sought opinions 
about the sites from wine executives. 
Responses ranged from “a necessary evil” 
to enthusiasm.

Jean-Charles Boisset, who owns De-
Loach in Santa Rosa, Calif., and Raymond 
Vineyards in St. Helena, Calif., as well as 
his family’s Boisset brands in France, is 
quoted saying, “Rather than viewing flash 
sites as a means to clear inventory or raise 
cash, our experience has been that they can 
be a valuable additional marketing tool to 
communicate winery messages, to reach a 
new and savvy consumer base, to expose 
consumers to wines they may not readily 
find at retail or through traditional distri-
bution channels, and to be at the forefront 
of an innovative new sales channel.”

Wines & Vines also quotes Lisa Goff, 

vice president of marketing for the Crim-
son Wine Group, which owns Pine Ridge 
in Napa Valley, Archery Summit in Oregon 
and Chamisal Vineyards in the Edna Valley 
along California’s Central Coast. Ms. Goff 
was more pessimistic, saying, “We sold 
some wines, but it’s hard to track whether 
the customers bought more wine from 
us.” As for whether the flash sales were 
financially worthwhile, she would only say, 
“The wholesale environment is competi-
tive, too.”

To give you an idea of what can be had, 
here are some recent offerings I found on 
some popular sites:

■ Cinderellawine.com — Pujanza 
Hado Rioja 2009 Spain ($14.99): Wine 
Advocate, 90 points, “An alluring nose, 
particularly at this level, of fragrant spices, 
cedar, leather, lavender, black cherry, and 
blackberry...” Jay Miller, Wine Advocate.

■ LastCallWines.com — Beaulieu 
Vineyard BV Tapestry Reserve Napa 
Valley 2009 ($39.99): Wine Spectator, 91 
points, “Graceful, with complex spice, herb, 
dried currant and crushed rock flavors that 
are well-proportioned and gaining on the 
finish, where the flavors weave together 
with subtle nuances.” James Laube, Wine 
Spectator.

■ WinesTilSoldOut.com — Maxwell 
Creek Winery Napa Valley Cabernet 
Sauvignon Reserve 2010 ($19.99): 93 
points, “The palate is graceful and made in 
the style for Cab lovers who enjoy elegant 
and bold fruit with sweet rich oak and 
loads of complex, lush fruit.” Jonathan H. 
Newman, chairman and CEO of Newman 
Wine & Spirits. ■
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EARLY DINNER
2 Entrées & a Bottle of Wine 

by Coastal Vines, CA
$34.95

Offered Daily 4pm-Closing

700 Fifth Ave. S., Naples, FL 34102   239.659.7008  |  www.VerginaRestaurant.com  |  Live Entertainment Daily from 8:30pm

Fine Mediterranean Cuisine
BAR SPECIAL

1/ 2 Price Beverages
Apps. $3.50 & up

Select Wines $15 per bottle
Offered Daily 3:30 - 7pm

Cannot combine with other promotions!
In the Bar Lounge Only

LUNCH SPECIAL
Main Course & Soda, Coffee 

or Iced Tea
$12.95
Offered Daily for Lunch

A first glance at Charlie Chiang’s volu-
minous menu may make you want to 
charge back through the lobby, past the 
tranquil fountain and out the door. There’s 
no denying that it’s simply massive and 
can intimidate the first-time visitor.

But take a few deep calming breaths, 
order a sake (or other beverage of your 
choice), and focus on what you want. 
Sushi or cooked food? That decision alone 
will cut the choices in half.

 After that, it should be easier.  Beef or 
chicken ? Pork or seafood? How about noo-
dles? Or, if you’re in a sushi sort of mood, 
pick a couple of rolls and a few bite-sized 
nigiri. See, it wasn’t that hard after all.

Charlie Chiang’s has been trying to be 
most things to all people for several years, 
serving a fairly extensive Chinese menu, a 
lot of sushi and a smattering of Thai fare. 
Over the years, I’ve had several good meals 
there although service has been hit or 
miss, especially during the tourist season 
when both the dining room and outdoor 
patio was packed with hungry customers. 

But on this visit, the patio was closed 
and the dining room was not even half 
full, yet there were rough spots with both 
the food and the service.   

First off, although there were plenty of 
four tops available, the host seated us at 
one of the few tables for two in the room. 
I usually protest when this happens but 
the table wasn’t quite as small as these 
typically are so we acquiesced. Nonethe-
less, it did prove tight once we had water 
glasses, a bottle of sake, sake glasses, 
plates, soy sauce and assorted other items 
on the small table. 

Why cram people into small spaces 
when there’s room to spare? It made even 
less sense when a woman and her young 
son were seated at the four top next to us 
just a few minutes later.

In an effort to try a bit of everything, 
we started off with soup — miso ($1.95) 
and Hong Kong superior wonton soup 
($3.95).

The miso soup was warm but bland. 
We didn’t eat it and the server didn’t ask 
why.

The wonton soup, however, was excel-
lent, with a fragrant chicken broth, ten-
der-crisp greens, crunchy bits of green 
onions and plump, tasty wontons full of 
shrimp and pork.

Moving on to the sushi menu, two tuna 
nigiri ($3 each) were just as they should 
be. From the specialty rolls, we tried the 
Mt Fuji ($20), consisting of blue crab, avo-
cado and cucumber topped with baked 
shrimp and scallops drizzled with mayon-
naise. The seafood in this roll was fresh, 
but the presentation was visually bland, 
as was the flavor. Some colorful tobiko 
would have given it a bit of color while 
some spicy mayo would have sparked 
the flavor. We added some kick with 
a healthy dose of wasabi.

We’ve enjoyed the 
shiny slippery shrimp 
before so we ven-
tured into new 
t e r r i t o r y , 
ordering the 
lemongrass 
j u m b o 
s h r i m p 
($20) this 
time. The 
m e n u 
indicated 
it was a 
spicy dish, 
describing 
it as shrimp 
coated in flour 
and ground lem-
ongrass then fried 
and tossed with chopped 
red peppers and chili.

The shrimp were heavily 
breaded with only a faint 
lemongrass essence. There 
were some diced red pep-
pers and what looked liked 
diced jalapenos but there 
was no heat to this dish at all. 
The shrimp and peppers sat on 
a bed of white rice noodles, the 
type usually reserved for decora-
tion, but in this case they were beneath 
the shrimp and pepper mixture so they 
became part of the dish. An unwelcome 
part. They have no flavor and added still 
more starch to the over breaded shrimp. 

  I liked the fact that you could order 
half a Peking duck ($22). The half portion 
came with four pancakes and the requisite 
sides of cucumber, green onion and hoisin 
sauce. The duck was nicely brown but, on 
closer inspection, the skin was not crisp 
and there was a lot of fat. Although the 
meat had been cut up somewhat, it wasn’t 
sliced off the bone, as is customary, so that 
the diner does not have to wrestle with 
it in order to put it in the pancake along 
with the green onions, cucumber and hoi-
sin sauce. Cutting away the fat, then slic-

ing off 
p i e c e s 

to place 
in the pan-

cake proved 
to be far more 

work than I’d antici-
pated.

I wouldn’t order either of these dishes 
again. 

Dinner concluded with a wedge of 
lemon torte ($7), a short pastry with a 
not-too-sweet lemon filling topped with 
pine nuts, almonds, powdered sugar and 
a swoosh of whipped cream. This was a 
good, palate-cleansing ending to the meal.

Sure, it’s summer and no one is quite as 
sharp as are in February and March. But 
this was a Saturday night. If there’s a night 
to bring your A game to the table, this is 
it. The locals who spend money in res-
taurants year-round deserve it — perhaps 
even more than our winter visitors. ■

CUISINE
Charlie Chiang’s offers profusion of Asian favorites

Charlie Chiang’s

>> Hours: 11:30 a.m.-10 p.m. daily
>> Reservations: Accepted
>> Credit cards: Accepted
>> Price range: appetizers, $2-$14; entrees, 

$10-$42; nigiri sushi and sashimi, $2.50-$10; 
sushi rolls, $7-$20 

>> Beverages: Full bar
>> Seating: Indoors and outside
>> Specialties of the house: Asian fusion
>> Volume: Moderate to high 
>> Parking: Free lot
>> Website: www.charliechiangsnaples.com

Ratings:
Food: ★ ★ ★  
Service: ★ ★ ★ 
Atmosphere: ★ ★ ★ ★ 

12200 Tamiami Trail North, Naples; 
593-6688

★ ★ ★ ★ ★ Superb
★ ★ ★ ★ Noteworthy
★ ★ ★ Good
★ ★ Fair
★ Poor 
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karenFELDMAN
cuisine@floridaweekly.com

KAREN FELDMAN / FLORIDA WEEKLY

Above: The Mt. Fuji roll contains blue 
crab, avocado and cucumber topped 
with shrimp, scallops and mayon-
naise.

Left: Tuna sushi are fresh and 
served with tangy pickled ginger 
and wasabi.

Far left: A half order of Peking duck 
is accompanied by pancakes, hoisin sauce, cucumber and green onions.

Bottom left: For a sweet finish, the lemon torte is refreshing and not 
too sweet.

NAPLES FLORIDA WEEKLY    www.FloridaWeekly.com WEEK OF AUGUST 8-14, 2013    ARTS & ENTERTAINMENT    C19



Founded in 1977

509 property shops in 37 countries on 6 continents

 

 
Commercial Residential Yachting

  



LUXE LIVING
N A P L E S  F L O R I D A  W E E K L Y

THE NAPLES LUXURY HOME REDEFINEDAUGUST 2013

Makeover Shocker
North Naples kitchen gets 

its groove back 3 

In Store
Products you have to 
check out. 12 

TI
M

 G
IB

B
O

N
S

 /
 C

O
U

R
TE

S
Y

 P
H

O
TO

Designer Q&A
Michelle Weddle shares 

her favorite baths
18-19 

Beauty
BATHROOMin the

PAGE 8





 AUGUST 2013    LUXE LIVING   3FLORIDA WEEKLY    www.FloridaWeekly.com  

When you see the before and after photos of this 
kitchen, it’s hard to believe these two spaces are on 
the same planet, much less in the same house. The 
dramatic changes in this PBS Construction client’s 
kitchen reflect the most extreme of makeovers — 
from downright depressing to super luxurious. 

Russell Budd founded PBS Construction in 1986 
and is a full-service residential builder and remod-
eler, although through the years, many commercial 
projects have been completed by his company as 
well.  PBS is known as the area’s “Concierge Build-
er,” and it would have to be to take on a job like this 
unappetizing kitchen. On the remodeling side of 
things, and coordinating with design and construc-
tion professionals, it works with homeowners to 
arrive at solutions for problem rooms. 

In the case of this makeover in St. Raphael in 
Pelican Bay, it was a whole condo renovation. 

“The reason for this renovation was the unit was 
dated, but more than that, it did not suit the open 

North Naples kitchen gets its groove back

M A K E O V E R

Makeover shocker
BY KELLY MERRITT
Florida Weekly Correspondent

“The reason for this renovation was the unit was dated, but more than that, it did not suit the open feel that the client wanted.”
— Russell Budd,  PBS Construction

SEE MAKEOVER,4  

COURTESY PHOTOS

As part of a dramatic whole condo makeover, PBS Construction applied a layer of luxury and functionality to its client’s kitchen, resulting in a showplace that’s also comfortable.
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feel that the client wanted,” Mr. Budd 
said. “They felt it was too boxed in, so 
we opened up the kitchen so that the cli-
ent could better interact with the family 
when in the kitchen.” 

There were several challenges that the 
contractor faced — and at the top of the 
list was working in the condo itself. Mr. 
Budd says it takes a great deal of coordi-

nation and communi-
cation when working 
in a condominium 
because there are so 
many limited-access 
issues, rules and 
regulations to fol-
low. Given the type 
of project, Mr. Budd 
says they were able to 
relocate a few items 

then moved walls 
around to better suit the client’s lifestyle. 

“We take great pride in working with 
the building management to establish 
a strong working rapport with them so 
that the project goes well, and the exist-
ing residents are inconvenienced mini-
mally,” he said. 

But another plus is that many of Mr. 
Budd’s clients are not in town when they 
perform renovations to the homes, so 
that greatly minimizes the inconvenience 
placed on the homeowner. “To effec-
tively communicate the progress being 
made on their unit, we send pictures via 
email, use Skype and other tools to let 
them know of the events that are taking 

place in their unit while they are away.”
Several key ingredients go into the per-

fect makeover – and Mr. Budd says chief 
among them are having goals for the 
makeover, lifestyle choices and getting 
the right team on the process.

“If you don’t know where you’re going, 
you won’t know how to get there, and we 
find that our customers are sophisticated 
and worldly and understand the environ-
ment in which we’re working,” he saids.

Although the whole condo experi-
enced a renewed design, the kitchen 
in the St. Raphael makeover is alarm-
ingly striking. Previously, the boxy space 
felt almost claustrophobic. The recessed 
ceiling screamed out of date, and despite 
a countertop bar, the kitchen didn’t lend 
to a social atmosphere.  The appliances 
were also unappealing, the colors dull 
and uninviting. 

The new kitchen features a stunning 
hood, ultra-modern appliances, gorgeous 
cabinets and marble countertops, with 
additional accents throughout the space. 
The colors are sumptuous, making for a 
romantic kitchen that invites tasting and 
sharing. 

A project of this size can be intimidat-
ing to homeowners, so for those revamp-
ing a project such as this condo kitchen, 
Mr. Budd has three tried and true tips. 

“When making renovation decisions, 
make them with the way you plan on 
using the residence in mind, seasonal, 
full-time, entertaining, etc. – and your 
contractor should understand the ‘why’ 
behind your plans on making the chang-
es you want done,” Mr. Budd said. “Use 
someone who has a strong reputation 
of success, and ask them to share clients 
that they have worked for so you can 
contact them for a reference.”  ■

MAKEOVER
From page 3

COURTESY PHOTO

Although the whole condo experienced a renewed design, the kitchen in the St. Raphael make-
over is alarmingly striking.

“We take great pride in working with the building 
management to establish a strong working rapport with 

them so that the project goes well, and the existing 
residents are inconvenienced minimally. If you don’t know 
where you’re going, you won’t know how to get there, and 
we find that our customers are sophisticated and worldly 
and understand the environment in which we’re working.”

— Russell Budd,  PBS Construction

BUDD

HOME FURNISHINGS IN
FLORIDA’S FAVORITE COLORS

FORT MYERS
Metro Pkwy & Daniels Pkwy
13411 Metro Parkway
239.561.5656

OPEN
Mon-Sat 10am-6pm (All Locations) | Sun 12pm-5pm (Only Fort Myers Location)

NAPLES
Gateway Center
2160 Tamiami Trail N.
239.263.2506

PORT CHARLOTTE
Heritage Plaza
18700-9 Veterans Blvd.
941.235.7711

Like us on Facebook

LIVE IN COLOR
LIVE MODERN

see more selection at
www.DenmarkInteriors.com

Financing Available

Complimentary design services available 
with our award winning design team. 

Come in today to see a wide variety of 
contemporary and transitional 

home furnishings and accessories 
in Florida’s favorite colors.



voted best
new showroom
in the USA!

It’s official! Clive Daniel Home 
has been voted the best new 
showroom in the USA – and the 
best showroom for home furnishings
and design in SW Florida!

loca l .  or ig ina l .  except ional .

CLIVE DANIEL
HOME

CD
Visit us today!

Clive Daniel Home

2777 Tamiami Trail North

Naples, Florida 34103

239.261.home (4663)

www.clivedaniel.com

Winner!

Best Overall 

Showroom 

in SW Florida and

Best New 

Showroom

in the USA!

2 4 t h  A n n u a l

Photographed on-location at
The Muirfield III by Stock
Development in Treviso Bay.
Models are Clive Daniel Home 
designers. Our entire crew is
local. original. exceptional![         ]



Summer Clearance Sale!
40%-70% SAVINGS ON ENTIRE INVENTORY...GOING ON NOW!

VISIT US ONLINE FIFTHAVENUEDESIGNGALLERY.COM
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To get that vintage look in a romantic 
bath often requires a little treasure hunt. 
In the cross section of Naples between 
Radio, Livingston and Airport-Pulling 
Roads known as the Industrial District, 
you might find a few treasures for the 
bathroom. Bass & Bass Flea Mart has 
been collecting and selling bathtubs, 
sinks, doors, cabinets, accents and even 
commodes for decades. Begin your search 
with the baskets of orphaned knobs and 
handles in the front of the market and 
weave your way through larger items 

like bathtubs, sinks and commodes that 
line the pathway. At the end of the mart 
hundreds of doors of every shape and 
size stand at attention along walls and 
doorways. Cabinets, precious few ward-
robes and even appliances are scattered 
about. Owners Pascale Martin and his 
partner Sylvia Fechner love to show peo-
ple around, so grab your open mind, bring 
your measuring tape and dig in. 

—  Bass & Bass
230 Industrial Blvd.

Naples, FL 34104-3704
643-4424

www.bassandbass.embarqspace.com

BY KELLY MERRITT
Florida Weekly Correspondent   

Trendy old treasures accent modern baths
F L E A  M A R K E T  T R E A S U R E S

COURTESY PHOTOS

Owners Pascale Martin and his partner Sylvia 
Fechner love to show people around Bass and 
Bass.



 British Colonial King Bed $3,199 MSRP $1,599 SALE

HELD OVER

ALL BEDS ON SALE!

 Temptress Queen Bed $4,699 MSRP $2,349 SALE

 Compendium Top Grain Leather King Bed $3,499 MSRP $1,749 SALE

$$1 599 SALE T Q B d

HALF OFF
MSRP

EVERY
BED

IN OUR STORE!*

(sweet dreams are made of these)

 Coastal Resort Woven King Bed $3,199 MSRP $1,599 SALE

 Sunset Upholstered King Bed $4,299 MSRP $2,149 SALE

 European Cottage Upholstered King Bed $3,199 MSRP $1,599 SALE

FORT MYERS:
13170 S. Cleveland Avenue, Fort Myers, FL 33907 

Phone: (239) 415-2800

NAPLES:
355 9th Street South, Naples, FL 34102

Phone: (239) 732-2400

Store Hours: Mon – Sat: 10am – 6pm, Sun: Noon – 5pm

www.RobbStuckyIntl.com

PROFESSIONAL INTERIOR 
DESIGN SERVICES

LOW PRICE GUARANTEE

CUSTOM WINDOW TREATMENTS 
& FLOOR COVERINGS

WORLDWIDE DELIVERY AVAILABLE

 *Sale prices are marked off MSRP. RSI never sells at MSRP; our prices are always lower. 
Mitchell Gold + Bob Williams, American Leather, Century Furniture and other value 

collections excluded. RSI is not responsible for typographical errors.
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Beauty
in the

BATHROOM

C O V E R  S T O R Y

In the interest of modesty, we at 
Florida Weekly don’t have to “go there” 
in explaining why the bathroom is often 
neglected when homeowners decorate. 
But here in Naples, where décor reigns 
supreme and even the closet gets special 
treatment, some Neapolitans are uplift-
ing the bathroom to new heights. 

Naples neurologist Dr. Desmond 
Hussey and his wife, Jennifer, have a 
homestead balance that’s a rarity in 
Naples. They live in Port Royal, but their 
home is always bustling with neighbor-
hood kids and alive with foodies. They 
have a luxurious house, but it is anything 
but stuffy. The wine cellar would strike 
envy in any oenophile’s heart (it has a 
rolling ladder, for goodness sake), but 
next to that cellar just outside is a state-
of-the-art bar and pool table. It’s not 
unusual to see someone paddling around 
in their infinity pool — in a kayak. And 
friends say theirs is the one house they’d 
pick more than all others as the perfect 
place to attend a party. 

But it’s the Husseys’ bathroom that 
gets tongues wagging. They have done 
what many homeowners are doing to 
cast a spell on what’s usually the most 
underwhelming room in the house: hir-
ing artists. Uber faux finisher and artist 
PJ Hoover was the Husseys’ choice, and 
their directions for bathroom décor were 
most unconventional. 

“I said I didn’t even want to go into the 
bathroom to look at it until it’s done, and 
then I would see it — I just want it be 
the party bathroom’,” Mrs. Hussey told 
Ms. Hoover when the artist asked what 
her client wanted for the space. “It was 
mostly PJ and I talking, and I just love 
her creativity, and this was an opportu-
nity to have something else creative by 
PJ in the house.”

Ms. Hoover had previously created 
murals and paintings for the couple’s 
children. That trust factor allowed Ms. 
Hoover to explore several options and 
create something no other homeowner in 
the world has. For a month, Ms. Hoover 
locked away the space until it was ready 
for the Husseys to preview. Mrs. Hussey 
said they spent two hours in the space 
— looking up at the ceiling and around 

BY KELLY MERRITT
Florida Weekly Correspondent

Making a statement with the most 
neglected spot in the house

TIM GIBBONS / COURTESY PHOTO

Bringing the outdoors in: artist PJ Hoover infused several outdoor elements into the Hussey’s bathroom to create a natural feel. 

“First, make budget the 
forefront of your mind – you 
need to know what your budget 
is to begin with and convey that 
to your contractors.Toilets can 
range from $150 to $6,000 
with all the bells and whistles.”

— Trisha Borges,
First Class Plumbing of Florida in Naples
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the room. There was so much detail, it was days before 
the Husseys picked up on everything Ms. Hoover had 
incorporated into the design.

“Their son was into Indiana Jones and exploring, so I 
created this cavern scene with the sky and pterodactyls, 
fossils, and incorporated him as an explorer into the 
scene,” Ms. Hoover said. 

The Husseys’ bathroom has a shower and both a toi-
let and a urinal — making it a pit-stop paradise for busy 
little boys who need to get back in the pool.

“This was supposed to be the kids’ pool bathroom 
— but the grownups love it just as much,” Mrs. Hussey 
said.

The couple is also known for their festive nature, and 
at parties, people crowd into the bathroom to discover 
a scene that looks like it came out of an archaeological 
summer blockbuster. 

“Jennifer loves to have something that makes people 
smile around her, and she is a very colorful person,” 
Ms. Hoover said about the bathroom assignment. 
“When she said I had free range to do what I wanted 
as long as it made her smile and everyone would love 
it — that is every artist’s dream come true, when a cli-
ent trusts you so much that they say do what you want 
to do.”

Ms. Hoover made her own stencils and incorporated 
3D images into the design. She embedded shells and 
all sorts of other things into the foam that makes the 
design look so realistic, but to preserve the integrity 
of the walls, she designed the 3D elements to screw 
into the wall, rather than to be fastened by glue. She 
also used UV paint over the top of the holes so they 
wouldn’t show through and ruin the aesthetics. 

Beside the sink, a primate looks towards the doorway. 
A giant fish presides between the shower and the com-
mode. “Fossils” dot the walls, and it all culminates into 
a soaring skyscape — making the otherwise small bath-
room look enormous.  

The Husseys’ bathroom is one example of how 
homeowners and an artist can make a bathroom so 

COURTESY PHOTOS

Beautiful bathroom blues: designed by Michelle Weddle of 
Robb &Stucky, this swanky tub is part of a streamlined yet 
relaxed environment.

Clockwise from top: A whole condo remodel by PBS Construc-
tion includes opening up one bathroom to allow natural light 
from a bay window and making good use of limited space in 
an oddly shaped bathroom. Faux finish designer and artist PJ 
Hoover with homeowner Jennifer Hussey have bonded over 
their shared love of Hoover’s original art, featured on this 
month’s LUXE cover. 

SEE BATHROOMS, 10 

TIM GIBBONS / COURTESY PHOTOS



www.FloridaWeekly.com    FLORIDA WEEKLY10    LUXE LIVING    AUGUST 2013

unique, but elsewhere in Naples, it’s all 
about bling and modernization. LUXE 
LIVING’s August Designer Q&A is with 
Michelle Weddle, who shares her picks 
and pans for the modern bath and is a 
big fan of frameless glass shower doors.  

“They give you the enclosure needed 
without sacrificing the style, and by 
using clear glass, not only can a client 
really see and enjoy the decorative tile 
chosen for the project, it keeps the room 
open and makes the space feel larger,” 
Ms. Weddle said. “Clean lines feel more 
elegant than old, bulky shower doors, 
and for privacy reasons, you can go real-
ly high-tech and install something like 
Smart Glass, which can become opaque 
with the flip of a switch.”

Homeowners are taking cues from 
luxury hoteliers, too. At the swanky Pen-
insula Hotel in New York City, you can 
watch a TV at the end of your tub and 
choose between two sinks on either side 
of the room, rather than next to each 
other. Sky country luxury hotels in places 
such as Aspen, Colo., have fireplaces at 
the foot of their tubs. 

Trisha and Eric Borges of First Class 
Plumbing of Florida in Naples are used 
to seeing the crème de la crème of bath-
rooms and have become experts at bath-
room remodels. The couple attend the 
Kitchen and Bath Industry Show to keep 
up with new products and innovations, 
but they are also known for heralding 
World Toilet Day, which recognizes that 
more than 2.6 billion people are without 
proper sanitation. 

Mrs. Borges often has to educate 
homeowners on how to proceed with a 
bathroom remodel. 

“First, make budget the forefront of 
your mind — you need to know what 
your budget is to begin with and convey 
that to your contractors,” she said. “Toi-
lets can range from $150 to $6,000 with 
all the bells and whistles, with seat heat-
ers or built-in bidet.”

It seems simple, but knowing your 
bathroom’s layout can save money and 
time. A complete remodel can involve 
moving walls and relocating plumbing 
or electrical fixtures — or the far-less-
expensive process of a simple update in 
the same location. 

“Homeowners also should have a real-
istic time frame. For example, will you 
be living in the home during the remodel 
and do you have a completion date in 
mind?” Mrs. Borges said. “Also, special 
products can delay the process.” 

Perhaps the biggest mistakes come 
when people try to skimp on cost and 
hire the wrong labor. 

“It seems obvious, but use only 
licensed and insured contractors,” Mrs. 
Borges said. 

Contractor Russell Budd of PBS Con-
struction, the subject of this month’s 
LUXE makeover, says modern bathroom 
luxury is not even so much about a sin-
gle wow factor or gimmicky solution, but 
about flow and balance and how it suits 
a lifestyle. 

“Some homeowners are just opting for 
a fabulous shower and that’s it — and we 
have bathrooms with separate soaking 
tubs,” Mr. Budd said. 

What’s particularly challenging for 
Naples residents, he says, is to adapt 
their existing locations to lifestyle 
desires. It is the contractor’s job to iden-
tify lifestyles and craft solutions.

“We’ve done additions onto an exist-
ing home from installing a brand new 
bathroom where no plumbing exists to 
high-rises with tenants below where 
drainage and limits to where the plumb-
ing is located are issues,” Mr. Budd said. 
“The fixtures and custom details vary a 
lot, so it’s important that a contractor get 
to know the client’s lifestyle and expecta-
tions.” ■

BATHROOMS
From page 9

C O V E R  S T O R Y

TIM GIBBONS / COURTESY PHOTOS

Fossils, primates and decor from handmade stencils by artist P.J. Hoover
breathe life into the Hussey’s downstairs bathroom in Port Royal.

First Class Plumbing’s 
stress-less bathroom 
remodeling tips
>> Put your budget fi rst. 
>> Agree on the layout.
>> Plan for a realistic time frame.
>> Do not skimp on cost.
>> Hire only licensed and insured contractors.
>> Don’t pay for labor up-front.

Cover story resources:
PJ Hoover
www.pjhoover.net

First Class Plumbing
www.fi rstclassplumbinginc.com

Robb & Stucky
www.robbstuckyintl.com

PBS Construction
www.pbscontractors.com



Call Today! 239-304-4620
or Visit: 

Hours: Monday-Friday 8:00am-5:00pm

 Automated roll-up screens for residential and 
commercial applications are the newest technology 
for large openings. At the touch of a button they 
provide the ideal environment for insect, sun and/or 
privacy control. 

 When the screens are lowered there is minimal 
reduction in ambient light, outward visibility and air 
flow while keeping out windblown debris, insects, and 
other pesky critters. When not in use they vanish to 
leave a completely unobstructed view of nature. 

 Screening material comes in a variety of insect mesh 
and colored, solar fabrics that provide sun protection 
and privacy. Applications are as varied as lanais, patios, 
garage doors, hotel verandas, restaurant & bar outdoor 
seating, shipping docks, etc.

Built-in Motorized 
Roll Screens & Shutters

The Choice of Premier Builders and Homeowners in Southwest Florida for the Finest Hurricane Protection Systems.

“ My first project, with Castle Services, was 
over five years ago.  Our business relationship 
has naturally grown stronger because their 
products, installations and services provided 
are unequivocally THE BEST.” - P. Crawford, Mediterra, Naples FL.

SSttanndard 
         Featurreess:
· Customized Widths up to 21’– 
 Heights up to 16’

·  Powder-Coated Extruded Aluminum 
 Components

·  Four Standard Colors and Custom Colors
 Available

· Easy Remote Control Operation Included

· Vanishes From Sight When Not In Use

· Superior Design and Construction

 Our experience in combining Motorized Screens with 
Motorized Roll Shutters provides homeowners with unique 
solutions for lanais, creating large expanses of outdoor 
living space with the added bonus of hurricane protection.

 Whether your interest is in motorized roll screens, 
motorized roll shutters or a combination of both Castle 
Services is in a unique position to assist you with 
leading edge applications for the entire house and more 
specifically for the outdoor living area. From concept, to 
application, to specific drawings, to build out and final 
finish we will be there.

Call Us Now for a Free Quote!

ACCORDION SHUTTERS  ARMOR SCREENS  BAHAMA/COLONIAL SHUTTERS  MOTORIZED SHUTTERS  STORM PANELS

Why Choose Castle Services of Southwest Florida, Inc...

Also Available:

  BBBeeennnefits:
· Increases the Energy Efficiency of Your Home

·  Helps Control Interior Temperatures

·  Improves Your Outdoor Enjoyment

·  Creates Enhanced Privacy

·  Reduces Interior Fading of Carpets 
 and Furniture

·  Provides Full Ventilation and Protection
 From Insects and Other Pests

·  Economical and Safe - Easy to Use

·  Shields Harmful UV Rays and Hot Glare   
 From the Sun

·  Create a Completely Hidden Screening   
 Solution by Recessing Components Into
 Walls, Ceiling, Cavities and Columns



Let Our Family Protect Yours

Our Talented, Experienced
Staff and Crews Make Us

Southwest Florida’s
Most Trusted

Hurricane Protection Team

Our business is protecting your family.

4160 Corporate Square
Naples, FL 34104

www.StormForce1.com
239.261.5495
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We found the following bath 
accents at local retailer Vintage 
Charm in the Third Street South 
District. The shop features a little 
alcove of whimsical furniture and 
lots of decorative accents, many 

of which are artisan-crafted. 

Vintage vanity
 Nothing says civilized 

pampering like an 
antique vanity. This 
one is whitewashed 
by hand to lend that 
vintage feel to it.

Vintage oval side table 
 If there’s room, a little side table 

can provide a place for candles, 
towels, potpourri or even a soap 
dish. 

Bathmats
 A cute bathmat can 

accent a bathroom 
and give it a splash of 
color. These handmade 
bathmats are soft and 
durable and perfect 
for parents’ and kids’ 
bathrooms. 

Decorative shells
 In small spaces, little 

decorative items make a 
countertop look finished, 
such as these shells 
housed in a little jar. The 
silver lid and glass reflect 
candles, which add a 
relaxing element to any 
bathroom.















MY SHOWER DOOR 
 is Your Frameless 
 Shower Door Specialist!

STATE CERTIFIED CGG131150191

My Shower 
Door 
Customer

NAPLES
239.596.3255

13500 N. TAMIAMI TRAIL
(AT WIGGINS PASS)

FORT MYERS
239.337.3667

14261 S. TAMIAMI TRAIL
(NEXT TO BONEFISH GRILL)

TAMPA
813.962.6008

14443B N DALE MABRY HWY
(IN THE GRAND PLAZA)

SARASOTA
941.926.3667

4035 CLARK ROAD
(IN THE EXPO ON CLARK)

www.MyShowerDoor.com

$50 OFF
FREE
REMOVAL

With a frameless shower door installation.
Not valid with any other offers.

Expires 8.30.13

OR

VOTED BEST SHOWER 
DOOR IN AMERICA BY:
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Robb & Stucky in downtown Naples is like Grand Central Station for bathroom accents 
and furniture that fits in those small spaces, but also is functional. To upgrade your 

bathroom from drab to fab, opt for a streamlined side of bathroom décor. 

Bath seat 
 This Archive 

Sienna Tabouret 
seat is made from 
oak solids and is 
upholstered with 
nailhead trim from 
the Home and 
Monarch Collection.

Rich style
 Nothing says “My bathroom 

is luxurious” like this Adam-
style Demilune cabinet with a 
magnificent detailed veneer 
on top. This cabinet also has a 
two-door storage compartment 
with adjustable shelf. 







Sneeze in style
 These tissue 

boxes from Ariana 
by Global Views 
add polish to a 
bath and help 
conceal humdrum 
cardboard tissue 
boxes.







Sleek footstool 
 Cast aluminum is what 

many homeowners 
gravitate to when 
designing a modern 
space. This Astral 
footstool is from Lanna 
Home Collection. 



Modern vanity 
 This Pierre vanity with 

mirror and vanity chair 
comes from Beech & 
Acacia solids, and has a 
silver-leaf finish with seven 
drawers, two pigeon holes 
and a hidden compartment. 
The textured linen seat 
matches most bath themes.



Fort Myers Sanibel
14125 S. Tamiami Trail 

Mon - Sat. 9:30 - 6  
690.9844

1025 Periwinkle Way
Mon - Sat. 10 - 5  

 579.0412  

Naples
5015 Tamiami Trail N.

Mon - Sat. 9:30 - 6  
263.0580

Larry 
Norris

Play SAVE

30%
ON ALL

COMPLETE INTERIOR DESIGN SERVICES
FINE HOME FURNISHINGS
UNIQUE ACCESSORIES
HEIRLOOM RUGS
CUSTOM WINDOW TREATMENTS
CUSTOM SHUTTERS
FAUX PAINTING
CUSTOM RE-MODELING
WORLDWIDE DELIVERY

www.No r r i sHomeFu r n i sh i ng s . com

IN YOUR OWN
Backyard

from
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A living room design by Carrie Cremia, Miromar’s Designer of the Month.

As season approaches, there is a lot 
going on in the Naples-area design world. 
Here’s all the latest news from your favor-
ite local design and décor headquarters. 

AURORA HONORS CINNABAR 
DESIGN WITH FOUR AWARDS
CINNABAR Design has won four Auro-

ra Awards, the highest honor in interior 
design in the Southeastern United States. 
It’s administered by the Florida Home 
Builders Association and presented by the 
Southeast Building Conference to recog-
nize excellence in the building industry in 
12 Southeastern states and the Caribbean. 

CINNABAR, alongside builder Castle 
Harbour Homes, won for excellence on the 
La Castille model in Quail West in four cat-
egories:  Interior Merchandising $1,000,001-
$1,500,000; Interior Detailing under 
$300,000; Bath $1,000,001-$2,000,000; and 
Landscape Design/Pool Design.  

“We are so honored to receive these 
awards that rank us among the best design-
ers in the Southeast,” said CINNABAR 
CEO Laurie Walter. “Collaborating with 
Castle Harbour Homes on this exceptional 
project was a joy, and we are thrilled that 
our hard work has been recognized with 
such a distinguish-
ing honor.” 

Diana Hall and 
Ms. Walter formed 
CINNABAR 
Design in 2010, and 
the firm offers resi-
dential design and 
remodeling with a 
focus on sophisti-
cated, transitional 
design. Their 
headquarters is in 
the International 
Design Source 

Showroom at 1939 Trade Center Way in 
Naples. (www.cinnabardesign.net)

NEW CABNU HOME DESIGN 
SHOWROOM OPEN IN NAPLES

Cabnu, a provider of custom cabinetry, 
closet systems and interior remodeling 
services, has opened a new home design 
showroom in Naples. It’s at 3084 Tamiami 
Trail North in a 2,000-square-foot show-
room where people can view the latest in 
fine European cabinetry for kitchens and 
baths and storage systems.

Cabnu is operated by 
custom homebuilders 
Mark and Parker Borelli. 
These third-generation 
homebuilders are joined 
by partner Vincent 
Borelli, who brings more 
than 50 years of general 
contracting experience 
to the team. The custom 
cabinetry and storage 
systems are manufactured 
exclusively by EuroCraft 
Cabinets Inc. 

“Cabnu provides clients 

with innovative design services, top-quality 
materials, high-quality craftsmanship and 
unsurpassed customer service on every 
project,” said Mark Borelli, who has been 
building homes in Naples since 1991. 

Cabnu offers professional home design 
services for kitchens, bathrooms, closets, 
home offices, wine cellars and garages. 
All of the cabinets are LED-lit, meaning 
that they are energy efficient and offer a 
brighter tone. The new home design show-
room is open from 9 a.m. to 5 p.m. Monday 
through Friday or by appointment. (www.
cabnu.com)

GET COOKING AT CLIVE DANIEL
Clive Daniel Home will soon host its 

“Exceptional Style and Roy’s Cooking 
Class” at its showroom in Naples. The 
Hawaiian-fusion cooking demo with Chef 
Noah Bailey at 10:30 a.m. Tuesday, Aug. 
20, will be in addition to the three courses 
attendees will enjoy. Class size is limited, 
so RSVPs are encouraged early. The cost 
is $32 per guest, excluding tax and gratuity. 
Click to www.CliveDaniel.com for more 
information or call 213-7844 to register.

CREMIA IS MIROMAR’S TOP 
DESIGNER FOR AUGUST;
CORBETT APPOINTED GM

Interior designer Carrie Cremia has 
been named Miromar Design Center’s 
August 2013 Designer of Distinction. She is 
the owner of Carrie Cremia Interiors. Ms. 
Cremia has an extensive background in all 
facets of design.  

Kravet showroom manager Amy 
Jimenez, who nomi-
nated Ms. Cremia, 
points to Ms. Cremia’s 
ability to balance scale, 
style and function as 
reasons for the recog-
nition. 

Also in Miro-
mar news, Miromar 
Development Corp. 
has announced the 
appointment of L. 
Maxine Corbett as 
general manager of 
Miromar Design Cen-
ter. She has more than 
35 years of experience 
as both an award-win-
ning, licensed interior 
designer and business 
owner and is the co-

founder of the Naples based Richlin Inte-
rior Design. Ms. Corbett was the principal 
interior designer and subsequently became 
CEO of Richlin International, She also is 
past president of the American Society of 
Interior Designers Florida South Chapter, 
and former vice president of communica-
tions and public relations for the Interna-
tional Interior Designers Association. 

Miromar Design Center is at 10800 
Corkscrew Road, off  I-75 at Exit 123 in 
Estero, across from Miromar Outlets. ■

CORBETT

CREMIA



TREASURE ISLAND

Scott & Michelle Schwartz
Owners/Operators

239.206.8060
From measure to install... 

    we cover it all!

 
Todddayy forr Yoouur  FREE Essttimaate

 WWW.SCHWARTZBLINDS.COMSpecializing in Interior Window Coverings

OOOvveer 1100 
YYeeaarrs in 

SSoouutthhwwesst 
FFlooorridda!

FREE 

INSTALLATION



BY CLAUDIA STRASSER

Claudia Strasser created a rabid rush to flea markets everywhere 
when her book, “The Paris Apartment: Romantic Décor on a Flea 
Market Budget” hit the stands. The big surprise is this book isn’t just 
for people on a budget. Anyone who wants to 
infuse a little romance into their home — 
including the bathroom — can glean tips 
from the book. 

“The best way to add character to 
any room from a boudoir to a bath is to 
bring in some sort of authentic antique 
or vintage piece,” said the author, who 
has just shared her newest book, “Paris 
Flea Market Style” with her readers. 
“In a bathroom, combine new pieces 
with the old — the easiest way to 
merge in the look of old and new 
together is with an older mirror over 
the sink, maybe with a gold frame.” 

Ms. Strasser says even a small bou-
doir chair or shelf can add instant 
sophistication. (See this month’s 
LUXE “where we shopped” products for 
inspiration and resources to accomplish 
this feat.) Ms. Strasser also suggests using 
vintage faucets on the sink or tub. 

“Using old tiles as accent pieces can also 
make a room really unique and things like 
bringing in an old claw foot tub can be a 
labor of love, but once they’re resurfaced 
with porcelain, they can be very luxurious,” 
she said. “Finally, light fixtures either over-
head or alongside the mirror can add lots of 
charm and set a wonderful tone form Deco 
to Moderne.” 

Find Ms. Strasser’s books at Barnes & Noble in Waterside Shops 
and online at www.barnesandnoble.com. ■

M U S T  R E A D

‘The Paris Apartment’ and 
‘Paris Flea Market Style’

—

Introducing 

RRUM COVE 
by 

Bring Island Life    

w w w. L i g ht i n g F i rst .u s  

to your home 

Naples - 239.775.5100, 4600 Tamiami Tr. E. 
Bonita Springs - 239.949.2544, 28801 S. Tamiami Tr. 
Fort Myers - 239.322.5488, 12879 S. Cleveland Ave. 
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eblinteriors.com 

Purveyors of fine European building products.

SHOWROOM NOW OPEN

IMAGINE. DESIGN. BUILD.

CGC# 1507216

RENOVATIONS-PLUS.COM   239.593.6200
11983 TAMIAMI TRAIL N., SUITE #110, NAPLES, FL 34110

RENOVATIONSPLUS

EXTERIOR 

OUTDOOR LIVING ROOMS
PERGOLAS

WOOD TRIM

INTERIOR 

MOLDINGS
CROWN MOLDING

PAINTING

INTERIOR 
DESIGN

WE PROVIDE EXPERT 
INTERIOR DESIGN 

SERVICES

UPDATE.



NOTHING 
HELD BACK

SALE 

ALL SHOWROOM 
PATIO FLOOR 
SAMPLES
UP TO 

50% OFF

Inside Out Furniture Direct offers The best 
in patio furniture and fi re pits as well as 
Single and Double bathroom vanities.

We believe in very aggressive pricing 
and excellent customer service. 

SALE
ROOM

50% OFF

insideout furnituredirect SHOWROOM 
OPEN

MONDAY-FRIDAY  
9AM-5PM  

SATURDAY & SUNDAY 
BY APPOINTMENT

FIRE PITS ON SALE!

Best 
Selection 
of Single 
and Double 
Bathroom 
Vanities
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This month’s LUXE LIVING cover 
story is all about amazing bathrooms. 
Romantic, streamlined or luxurious, there 
are as many bathroom styles as home-
owners who love them. And perhaps no 
designer has more to say on this topic 
than Robb & Stucky’s Michelle Weddle. 
She checks in with LUXE LIVING on 
why she loves to design luxury bath-
rooms. 

Florida Weekly: Of all the rooms in 
the house, what is inspiring about a bath-
room?

Ms. Weddle: Really, the only limita-
tion is your own imagination. I love a 
luxury bath, because these days, anything 
goes. You can have your own private 
spa retreat with amazing products and 
a multitude of showering options (such 
as body sprays, rain tiles, and steam 
showers), chroma-therapy, jetted tubs, 
heated floors and towel warmers — or 
even hide a flat-screen TV in your mir-
ror. Electronic gizmos can run all of this 
from one keypad or remote. You can also 
go extreme with fixtures and finishes — 
it’s gone so far beyond the old-fashioned 
chrome or brass and cultured marble 
sinks that the sky is the limit. Even ven-
tilation fans and medicine cabinets have 

been transformed from the basic-need 
(read: boring) standards to highly styl-
ized and functional pieces that work with 
a multitude of decorating styles. There 
are so many options available now, that 
each bath can be completely customized 
for that home, or that person.  

FW: What’s your favorite design trend 
for bathrooms right now?

MW: I love that people are bringing 
elements such as fireplaces and chande-
liers into their baths. These rooms are 
no longer just a necessary space, but are 
truly becoming living areas in the home.  
With all the stress most people are under, 
it’s nice to have a place to get away from 
it all and relax. A luxury bath can be 
a retreat from the hectic pace of daily 
life. I’m also a big fan of frameless glass 
shower doors.  

FW: Of the bathroom design trends 
that have gone by the wayside, which one 
were you most glad to see go? 

MW: While there were many missteps 
along the way to great bath design (think 
pink tubs or blue toilets), carpeted floors 
is the one that always had me baffled 
simply for the potential health issues 
alone. Tile or stone is a much more prac-

D E S I G N E R  Q & A

DESIGNER 

MICHELLE WEDDLE 
SHARES HER FAVORITE BATHS
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tical solution, and with thick plush and 
memory-foam bath mats saturating the 
market, you can still have a soft cushion 
underfoot, but one that can be washed. 
Plus, there’s the design element that you 
can add with tile or stone.  I’ve designed 
several floors that have “dots” of glass 
or stone, or I’ve laid decorative tile in a 
pattern on the floor, which really adds a 
unique element to the space.

FW: What resources exist for home-
owners who want to accent the well-
stocked bath?

MW: There are almost too many 
resources to mention. I like to try to 
bring a local element into a room, so I 
would check with local shops for hand-
made soaps or guest towels. Even fine, 
handmade pottery can be used for soap 
dishes or toothbrush holders. Teak bowls 
make a great place for extra hand towels 
or washcloths, and look amazing in the 
process. Art fairs are a great place to find 
decorative items as well — just make 
sure that the materials are suited for a 
damp environment. You probably don’t 
want to hang an original watercolor in 
the bath, but metallic or wood sculptures 
might add that one-of-a-kind element 
the client is looking for. And of course, 
always have plenty of bath oils, lotions, 
and soft fluffy towels around to give 
yourself some well-deserved pampering.

FW: What’s the most luxurious bath-
room you ever saw or worked on?

MW: I had the opportunity to design a 
bathroom for a client once that was com-
pletely done in tones of gold onyx. It’s a 

beautiful stone, and if installed correctly, 
can actually be back-lit to highlight the 
tones. We had about six different types 
and styles of onyx tile that went into 
the design, including a random-depth, 
course-cut mosaic for the wall behind the 
double vanity, large sheets for the coun-
ter and tub deck, and then had 12-by-12 
tiles throughout the different areas of 
the room. The space included a walk-in 
shower with a curved front wall, all done 
in the onyx tile. When the light was on 
inside the shower, you could see it shin-
ing through the tiles in the front, which 
gave the whole room a beautiful glow. 
We even had lighting installed under 
the vanity countertop so we could carry 
that glow into the other side of the room 
as well, and complimented the tile with 
dark espresso cabinetry, bright white 
fixtures and a gorgeous bronze for the 
metallic finishes, creating a lush and lux-
urious bath that’s also warm and inviting.

FW: What was the most challenging 
bathroom you’ve ever designed?

MW: I’ve had a couple of situations 
where the layout itself was a challenge. 
Whether there were windows in the way, 
or the space was a little smaller than 
needed to accommodate the owner’s 
wish list, it can take a bit of brainstorm-
ing. Also, with a bathroom there are cer-
tain building codes that need to be met, 
as well as clearances for doors and draw-
ers, etc.  It can be like a big jigsaw puzzle, 
and until you find the key piece, it may 
not all click. ■

 ■



Fine Home Furnishings . Whimsical Accessories . Exceptional Interior Design

TRADIT IONS
C l a s s i c  H o m e  F u r n i s h i n g s

870 6th Ave S. Naples     (239) 213-1240
Minneapolis    Saint Paul

www.Traditions.com

For 26 years, Traditions Classic Home Furnishings has featured the latest collections from Baker 
Furniture, Th eodore Alexander, Lillian August, Lee Industries and other leading manufactures.  Whether 
you are looking for the perfect recliner for your family room, decorating your lake retreat, or designing 

your dream home, Traditions is your source for fi ne furnishings and exquisite Interior Design.  


