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THE PHONE RINGS. A young 
man’s voice, cool and collect-

ed, bids Barbie Johnson good 
morning.
Ms. Johnson, owner of the Bonita 

Blooms Flower Shop in Bonita Springs, 
can hear odd sounds in the background 
— popping noises, concussive explo-
sions.

They’re coming from 7,000 miles 
directly east of the quaint town on the 
Gulf Coast where she does business.

“He said he was calling from Iraq, 
he was under fire, and something made 
him want to go ahead and get the anni-
versary flowers ordered for his wife in 
advance,” Ms. Johnson recalls.

It’s just another day in a retail flower 
shop, one of scores on the southwest 
coast and one of more than 16,000 
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Naples chamber announces new president and CEO

John Cox has been named president 
and CEO of the Greater Naples Chamber 
of Commerce and its affiliated Leadership 
Collier Foundation and The Partnership for 
Collier’s Future Economy, effective Aug. 19.

For the past 12 years, Mr. Cox has 
been president and CEO of the Cabar-
rus Regional Chamber of Commerce in 
Kannapolis, N.C. He also has served as 
president of the Economic Development 
Corporation in Cabarrus County, which 
is home to the Charlotte Motor Speed-

way and the North 
Carolina Research 
Campus. During the 
past six years, Mr. Cox 
has led initiatives to 
assist 16 local business 
expansions and helped 
recruit 20 new indus-
tries to the county.

“As our public and 
private sectors contin-

ue to explore opportunities for region-
al collaboration on economic develop-
ment, the extensive expertise that John 
brings will add great value to those ini-

tiatives,” said Dudley Goodlette, chair-
elect of the Naples chamber board.

When making the announcement 
earlier this week, Michael Wynn, cur-
rent board chair, said Mr. Cox was the 
selection committee’s unanimous 
choice from a pool of more than 100 
candidates from around the country. 

Mr. Cox was named the 2012-2013 
North Carolina Chamber Executive of 
the Year by the Carolina Association of 
Chamber Executives and the 2012 Char-
lotte Business Leader of the Year by 
Business Leader Media, the publishers
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WOW!!!
NEW PATIENT SPECIAL

Patient Consultation,
Exam, Cleaning 

and Necessary X-Rays 
D0110, D0150, D0274

PLUS FREE
TEETH WHITENING

$431 Value, You Save $338!

ALL FOR $97.00 
NOT VALID WITH THE PRESENCE OF PERIODONTAL DISEASE.

MUST CALL BY 7/18/2013

FREE CONSULTATIONS
AVAILABLE FOR

BRACES
CROWNS

DENTAL IMPLANTS
WHITENING

EXTRACTIONS
BRIDGES
VENEERS

Call 239-300-9693 
& set an appointment

www.gulfviewdentistry.com  •  (239) 300-9693  •  501 Goodlette Road North, Suite B202, Naples

Located in the French Quarter

MEET DR. GARY GORDON
Dr. Gary Gordon graduated from the University of Michigan Dental School in 
1978.  He developed 3 practices in the Flint, Michigan area for over 20 years 
and was very active in the local dental community.  In 2003 he, wife Linda and 
their 4 children moved to Naples to enjoy the year around warmer climate 
that they love, Dr. Gordon enjoys all phases of dentistry and his practice 
style/management skills have been a perfect fi t for Gulfview Dental.

Dr. Gordon recently completed the Fast Braces continuing education 
program. Fastbraces have been designed to move teeth differently and 
safely - shortening the time required achieving straight teeth.

BRACES TECHNOLOGY 
THAT IS DESIGNED FOR 
BOTH ADULTS AND 
ADOLESCENTS!
HALF THE VISITS AND 
HALF THE COST! TYPICAL 
TREATMENT COMPLETED IN 
3 TO 9 MONTHS.

CALL TODAY TO SCHEDULE 
A FREE CONSULTATION!
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COMMENTARY
Happy birthday to me

I’m having a few people over this week 
to celebrate. 

It’s not everyday you turn 60, is it?
You want to have a party. You want 

to chortle blithely in the face of mortal-
ity, flanked by your own kind. So even 
though there’s a hollowness to your own 
cheer, a sort of “Oh, s**t” echo that only 
you can hear, you make merry. 

My guests are a little different this 
year — they’re dead. But that hasn’t 
stopped them from tossing in their two 
cents.

 “That old highway’s got my relatives/ 
but it can’t get me/ Lord, and it can’t get 
me,” Woody Guthrie sang — so don’chu 
let it get you, he seemed to suggest. 

Janis Joplin just smiled. “You got to get 
it while you can,” she muttered.

And Dylan Thomas — he got mad.
“Rage, rage against the dying of the 

light,” he commanded.
As it turns out, everybody understands. 

People smile at you and talk to you as 
if they weren’t looking at a cadaver. 
They’ve seen this happen before. They 
just don’t think it will happen to them.

Neither did you.
But 60 is twice 30, after all, and 30 used 

to be the top of the hill. Or was that 40? I 
can’t remember. None of it applied to me, 

though. I didn’t turn 30 or 40, either one, 
until I turned 60.

Now I can cross into old age. It’s a way 
to live. You say to yourself, transitions 
are for milktoasts. Go fast until you can’t 
do anything but go slow.

Of course, you have to lie to yourself to 
do that. Because every morning when you 
lift your head from the pillow and swing 
your legs over the side of the bed, you 
move a little more slowly. You’re stiff. And 
as time goes on, you get even stiffer. 

But you aren’t a stiff. Yet. Why not? 
What makes you so damn lucky that 
those other people who are smarter, 
tougher, better and bolder than you done 
went out of this world, and you still in it?

I mentioned this to a friend of mine, 
Laura, in the context of the short-lived 
men on my father’s side — I said, “I hope 
I make it to 80 ’cause I’ve still got a young 
son.”

She didn’t miss a beat. She said, “Look, 
Roger, 80’s the new 60. You’ll live until 
you’re 100.” Which is the new 80, at least 
in her family where the women really do 
live until they’re 100.

Well, I don’t need to take it quite that 
far, thank you very much. I’d settle for 
99. I’d settle for winning the Powerball 
lottery, too.

When I was about 10, I told my grand-
mother how proud I was of her for being 
the first one in the family who was cer-
tain to live 100 years (she still had about 
25 to go, but that was nothing but a hound 
dog, in my opinion). I had her in that box, 
the centenarian box, and that settled it as 
far as I was concerned.

“I don’t want to live that long,” she said 
brightly. “I wouldn’t want to be 100.”

I’ve never entirely recovered from 
that response — from the surprise of 
her (what should I call it) surrender? 
Exhaustion? Defeat? Resignation and 
acceptance?

But now I understand.
So let me go Old Testament on you 

for a moment — let me shout out some 
doubt.

Who the hell invented a system in 
which a perfectly serviceable body and 
a perfectly serviceable mind begin to 
deteriorate almost invisibly, and then 
very visibly, and then completely? Who 
decided that flowers should wilt, any-
way? It doesn’t seem right. It doesn’t even 
seem efficient.

Neither does infant mortality or homi-
cide or low-down, honky-tonk, mean-
assed, Dixie-whistling ignorance, either. 

Go figure. But somebody should have 
a little talking-to with the dude who did 
it — the dude who came up with this 
goddamned way of doing things.

Which must be exactly what my dad 
was thinking when he offered what I’ve 
come to think of as his penultimate 
words, about 24 hours before he died of 
stomach cancer. 

It was a Dylan Thomas moment, all 
right. I had to get him out of his home 
bed suddenly, and take him to the hos-
pital. He wasn’t coming back, which I 
didn’t know (not being 60 yet) but he 
probably did.  So he got to his feet in 
pain, I put the green bathrobe over his 
shoulders, and he exploded.

“Son of a bitch,” he snapped, and 
punched the wall. He’d been a good 
fighter in his youth, a middleweight, and 
that wall in my mother’s house has been 
dented for 14 years, now.

One thing I’ve noticed and maybe you 
have, too: With all the wonderful stuff 
we have in our lives, it’s hard to think 
much about mortality, or even to recog-
nize it until it hits you on the head. Air 
conditioning. Shopping malls. Nice cars. 
Supermarkets swollen with bounty. Mov-
ies and music at the touch of a finger. An 
electronic world of “friends” where every-
body has birthdays but nobody ever dies.

“Jane Doe, Johnny B. Good and Jiminy 
Cricket all have birthdays this week. 
Want to send them a birthday present?” 
Facebook prompts.

But it never offers the other side of 
that coin to its subscribers. Imagine how 
helpful that would be.

“Jack Jones and June Smith have death 
days this week. Want to send them flow-
ers?”

You know what Mike Royko said about 
the Internet (and by extension Face-
book), don’t you? No reason you should, 
so let me tell you: “It’s been my policy to 
view the Internet not as an ‘information 
highway,’ but as an electronic asylum 
filled with babbling loonies.”

Did I mention? I joined Facebook recent-
ly. As soon as the specter of 60 approached, 
I became a babbling loony, too.

I find it a lot of fun. There are lots of 
other babbling loonies. We have a good 
time together.

For now. ■
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OPINION
Justice Anthony Kennedy’s contempt

Supreme Court Justice Anthony Ken-
nedy has contempt for a swath of his 
fellow citizens.

If you disagree with him about gay 
marriage, indeed, if you merely think 
the federal government should continue 
to define marriage the traditional way 
while the states define it however they 
want, then you are a bigot. Your views 
deserve no political representation.

They should be ground underfoot by 
the five mightiest and most broad-mind-
ed people in the land, presiding from 
their temple of rationality and tolerance 
at the United States Supreme Court.

Kennedy wrote the majority decision 
striking down the 1996 Defense of Mar-
riage Act, which defines marriage as a 
union between a man and a woman for 
purposes of federal law. The decision 
declared a position that had been held 
by President Barack Obama until the 
day before as being a relic of barbarism, 

and set the predicate for the court — in 
its wisdom, nay, in its heightened state 
of enlightenment — to enshrine its view 
of marriage as the law from sea to shin-
ing sea.

The majority held that DOMA inflicts 
an “injury and indignity” on gay couples 
so severe that it denies “an essential 
part of the liberty protected by the Fifth 
Amendment.” It is motivated by a “bare 
congressional desire to harm a political-
ly unpopular group.” There is, in short, 
nothing to be said for it or the point of 
view of its supporters. Period. Full stop.

In the end, Kennedy simply declares 
the supporters of DOMA hateful people. 
The members of Congress who passed 
the act and the president who signed it 
are morally no better than members of 
the Westboro Baptist Church who pick-
et military funerals with their heinous 
“God hates fags” signs. Bill Clinton, 
apparently, despised gays. So did 342 
members of the House and 85 senators.

Bill Clinton now wishes he hadn’t 
signed it. Like so many others, he 
changed his mind on the issue. Fine. 
There is nothing to stop Congress from 
overturning what Bill Clinton considers 
his mistakes. It did it with “don’t ask, 

don’t tell.” It could have done the same 
thing — eventually — with DOMA.

But Justice Kennedy and his col-
leagues don’t want to wait for the dem-
ocratic process to play itself out, not 
when they have such immense power to 
do whatever the hell they want.

Properly understood, the court’s role 
here is minimal, and the decision could 
have been rendered in a sentence. To 
wit, as Scalia wrote, “It is enough to say 
that the Constitution neither requires 
nor forbids our society to approve of 
same-sex marriage, much as it neither 
requires nor forbids us to approve of no-
fault divorce, polygamy or the consump-
tion of alcohol.”

The court stipulated that it still per-
mits the states, if not Congress and 
the president, to debate and decide the 
issue themselves. This is a false assur-
ance, though. Once the high court has 
declared that the traditional definition is 
a product of irrational animus, over time 
it won’t be allowed to stand anywhere.

It is Anthony Kennedy’s country. We 
only live in it. ■

— Rich Lowry is editor of the Nation-
al Review.

Like freedom? Thank a protester

More than 160 years ago, the greatest 
abolitionist in U.S. history, the escaped 
slave Frederick Douglass, addressed the 
Rochester Ladies’ Anti-Slavery Society. 
Douglass asked those gathered, “What, 
to the American slave, is your Fourth of 
July?” His words bore repeating recently 
on Independence Day, as the United 
States asserted unprecedented author-
ity to wage war globally, to spy on 
everyone, everywhere. Independence 
Day should serve not as a blind cel-
ebration of the government, but as a 
moment to reflect on the central place 
in our history of grass-roots democ-
racy movements, which have preserved 
and expanded the rights proclaimed in 
the opening lines of the Declaration of 
Independence: Life, liberty, and the pur-
suit of happiness.

Douglass answered his question 
about the Fourth of July, to those gath-
ered abolitionists: “To him, your cel-
ebration is a sham; your boasted lib-
erty, an unholy license; your national 
greatness, swelling vanity; your sounds 
of rejoicing are empty and heartless; 
your denunciations of tyrants, brass 
fronted impudence; your shouts of lib-
erty and equality, hollow mockery; your 
prayers and hymns, your sermons and 
thanksgivings, with all your religious 
parade, and solemnity, are, to him, mere 
bombast, fraud, deception, impiety, and 
hypocrisy — a thin veil to cover up 
crimes which would disgrace a nation 
of savages. There is not a nation on the 
earth guilty of practices, more shocking 
and bloody, than are the people of these 
United States, at this very hour.”

Douglass not only denounced the 
hypocrisy of slavery in a democracy, but 
worked diligently to build the abolition-
ist movement. He fought for women’s 

suffrage as well. These were movements 
that have shaped the United States. The 
civil-rights movement of the 1950s and 
‘60s set a permanent example of what 
can be achieved by grass-roots action, 
even in the face of systemic, violent 
repression. 

Today, movements continue to shape 
our society. The trial of George Zim-
merman, accused of murdering Trayvon 
Martin, would not be happening now 
in Florida were it not for a mass move-
ment. Sparked by the seeming official 
indifference to the shooting death of yet 
another young, African-American male, 
nationwide protests erupted, leading to 
the appointment of a special prosecu-
tor. A month and a half after Martin was 
killed, Zimmerman was charged with 
second-degree murder. 

Gay men and lesbians have seen 
sweeping changes in their legal rights, 
as same-sex marriages become legal 
in state after state, the U.S. military 
has dropped its official discrimination 
against homosexuality, and the federal 
Defense of Marriage Act was recently 
judged unconstitutional. Again, under-
girding this progress are the decades 
of movement-building and grass-roots 
organizing.

In Egypt, the revolution dubbed the 
Arab Spring continues, with mass pro-
tests forcing out President Mohamed 
Morsi. Where this goes now, with the 
military in power, is yet to be deter-
mined. As my “Democracy Now!” col-
league, Sharif Abdel Kouddous, tweeted 
from the streets of Cairo on the night of 
the military coup, “After two and a half 
years, Egypt just went back to square 
one in its post-Mubarak transition.”

The United States has been for well 
over two centuries a beacon for those 
around the world suffering under tyran-
ny. But the U.S. also has been the prime 
global opponent of grass-roots demo-
cratic movements. Amazingly, South 
African President Nelson Mandela and 
the African National Congress were not 
taken off the U.S. terrorist watch list until 

2008. When the people of Chile elected 
Salvador Allende, the U.S. backed a coup 
against him on Sept. 11, 1973, ushering in 
the dictatorship of Augusto Pinochet, 
who murdered thousands of his own 
citizens, crushing dissent. Sadly, drone 
strikes and the U.S.-run prison at Guan-
tanamo are not historical references; 
they are current crimes committed by 
our own government.

Now, National Security Agency whis-
tle-blower Edward Snowden, as far as 
we know, is stranded in the Moscow 
airport, his U.S passport canceled. He 
has admitted to revealing a vast, global 
surveillance regime that has outraged 
citizens and governments the world 
over. He joins in his plight imprisoned 
whistle-blower Bradley Manning, who 
faces life in prison, being court-mar-
tialed now for leaking the largest trove 
of classified documents in U.S. history. 
WikiLeaks founder Julian Assange has 
now spent more than a year cooped up 
in the Ecuadorean Embassy in London. 
These three are central to the exposure 
of some of the most undemocratic prac-
tices of the U.S. government.

More than 100 protests were planned 
across the U.S. this July Fourth week-
end, in opposition to the NSA’s surveil-
lance programs. These protests were 
part of the continuum of pro-democracy 
struggles around the world. In clos-
ing his Rochester, N.Y., speech, Doug-
lass sounded an optimistic note, saying, 
“Notwithstanding the dark picture I 
have this day presented, of the state of 
the nation, I do not despair of this coun-
try.” Grass-roots justice movements are 
the hope, the beacon, the force that will 
save this country. ■

— Denis Moynihan contributed 
research to this column.

— Amy Goodman is the host of 
“Democracy Now!,” a daily internation-
al TV/radio news hour airing on more 
than 1,000 stations in North America. 
She is the co-author of “The Silenced 
Majority,” a New York Times best-seller.
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Last book 
you read: 
“The Shack,” a 
Christian novel by 
William P. Young.  

What are you 
most proud of? 
My son.

What the 
Paradise Coast 
really needs: 
Clean industries.

Favorite thing 
about the Paradise Coast: 
The beaches.

What you miss about the Paradise Coast 
when you’re away: The clouds and the sunsets.

providing qual i ty healthcare for a l l  s ince 1977

f o u r  c o n v e n i e n t  f a m i l y  c a r e  l o c a t i o n s

east  1755 Heritage Trail #604, Naples, 239.353.4101

immokalee  1454 Madison Avenue, Immokalee, 239.658.3000

i tech 508 North Ninth Street #142, Immokalee,  239.657.6363
 
north 1284 Creekside Street #101, Naples, 239.596.3133

w w w . h e a l t h c a r e s w f l . o r g

positively great

6101 Pine Ridge Road, Naples, FL  34119 · 239-348-4000

healthcare system between  
Miami & Sarasota has earned the state’s  
highest designation for stroke treatment: 

Physicians Regional.

ONLY ONE

The Comprehensive Stroke Center designation is based on very 
strict standards. And because every minute after a stroke can 
cause more damage, it’s good to have the best care so close. To 
see the Florida Agency for Health Care Administration stroke 
center criteria, go to PhysiciansRegional.com.

Friday night fun 
on tap for teens

Especially for middle and high 
school students, Hot Summer Nights 
is part of the Collier County Sheriff ’s 
Office SUMMERfest lineup of fun for 
Collier County children of all ages.

All Hot Summer Nights activities 
are free and take place from 6-9 p.m. 
every Friday at a different community 
park. Here’s the schedule:

■ July 12: Immokalee Sports Park 
■ July 19: McLeod Park, Everglades 

City 
■ July 26: Fleischmann Park 
■ Aug. 2: Golden Gate Community 

Park 
For the complete SUMMERfest 

schedule, visit www.colliersheriff.
org (click on “We Can Help” and 
then on Youth Relations/CCSO Sum-
merfest). ■

Rey Pezeshkan was honored at the 
annual luncheon of Hazelden, the addic-
tion treatment and recovery program, 
this past spring for his years of dedica-
tion to helping prevent and treat drug 
and alcohol addiction in our communi-
ty, most notably with Drug Free Collier, 
whose mission is to prevent and reduce 
juvenile substance abuse. 

Rey has been involved with Drug Free 
Collier since its inception and currently 
serves on its board of directors.

Drug and alcohol use among youth 
is at epidemic levels on the Paradise 
Coast. And one of the biggest barriers 
to effectively combating drug abuse is 
the state of denial on the part of par-
ents. Kids who learn about the risks of 
drugs and alcohol from their parents are 
much less likely to use than those who 
do not. Consequently, many efforts of 
Drug Free Collier involve reaching out 
to parents to raise their awareness.

Professionally, Rey is the founder of 
Naples-based PK Studios, which spe-
cializes in planning, architecture and 
interior design. The firm has complet-
ed hundreds of projects of all scopes 
and sizes, including the award-winning 
Stock Development communities of Ole 
at Lely in Naples and Paseo in Fort 
Myers.

bobHARDEN
e-mail: bob@bobharden.com

PROFILES IN PARADISE
A dedication to fighting drug and alcohol addiction 

Talking points with Rey Pezeshkan
Mentor: My father.

Something your mom was always right 
about: Good food cures everything.

As a kid, what did you want to be when 
you grew up? An aeronautical engineer.

First job: In a restaurant as a high-school 
student.

Next vacation destination: Italy

One thing on your bucket list: 
I’d like to travel around the world.

Advice for kids: Surround yourself with 
people who make you a better person.

Something that’s been on your mind: 
All the changes in the world.

What makes you laugh? Old TV shows, such 
as “The Cosby Show” and “Home Improvement.”

Like all business in real estate devel-
opment, Rey and PK Studios had to 
adapt to the conditions created by the 
great recession. The firm has shifted its 
focus from high-end homes to design-
ing spaces for nonprofit organizations 
and the health-care industry (one recent 
commercial project is an addition and 
renovations at the David Lawrence 
Center, a mental-health and substance-
abuse treatment center).

Rey, his brother and four sisters grew 
up in Tehran, Iran. Rey came to the 
United States to study at age 14. He 
went to high school in Columbus, Ohio, 

and attended The Ohio State University, 
where his favorite classes were art and 
architectural design. He worked for an 
architectural firm in Fort Myers before 
starting his own firm in 1987.

In addition to Drug Free Collier, Rey’s 
community involvement includes the 
Greater Naples Chamber of Commerce, 
the American Heart Association and 
Habitat for Humanity, among numerous 
others. ■ 

— Bob Harden is the producer and host 
of “The Bob Harden Show,” airing from 7-8 
a.m. weekdays at www.bobharden.com.
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Verifying your policy’s benefits  

and coverage isn’t always easy.
But we can help! Our practice 

manager Kelsey specializes in determining 

bariatric insurance coverage. As one of 

the most experienced professionals in 

this field, she can answer your questions 

on policy benefits, billing issues and the 

documents you need to determine your 

level of coverage.

Let’s explore your insurance and payment options together.
Talk to Kelsey (239) 344-9786 or attend our FREE monthly seminar!

More and more  INSURANCE POLICIES NOW  

HAVE BARIATRIC CARE COVERAGE. DOES YOURS?

6150 Diamond Centre Court #1300 Fort Myers, Florida
(239) 344-9786 • SurgicalHealingArts.com

Many insurance plans (Aetna, BC/BS, United Health, 

Medicare, Web/Tpa and others) now include  

allowances for bariatric procedures.

Call now to schedule an appointment:
North, Central and East Naples: 239-430-3668

www.NaplesPodiatrist.com

A N S W E R  T H E S E  Q U E S T I O N S : 
If you said yes to 2 or more, you need to see us now
1) Walking on hard surfaces causes a sharp, stabbing pain
2) Walking differently to avoid putting pressure on the heel 
 causing hip and back pain
3) Constantly wasting money on custom store bought insoles
4) Wearing higher and higher heels to avoid pain
5) Constant ache in the Achilles tendon

(239) 430-3668   

THE 5 DANGERS WITH HEEL PAIN

Win a Free Mini IPAD
Critical Mistakes People 

Make that can Cripple 
You or Your Child.

6:30 til 7:30pm

DR. LAM
FACFAS, 
DABPS

DR. LEE
DPM

DR. TIMM
AACFAS, 
DABLES

DR. ADARVE
DPM

http://naplesdoctors.eventbrite.com/

FREE WORKSHOP JULY 16TH

We are MOVING OUR 
FACTORY & Need to 

Reduce Our Remmants, 
Pick Any Level 1 from 

Hundreds of In-Stock & 
The Material is FREE! (239)431-8394

1892 Trade 
Center Way

Naples, FL 34109

GRANITE

Watch out for traffic deputies
The Collier County Sheriff’s Office 

gives drivers a heads-up that traffic 
enforcement deputies will be posted at 
the following spots the week of July 15-19:
■ Monday, July 15
• Golden Gate Parkway and 

Livingston Road: Red-light running
• Vineyards Boulevard: Speeding
• Green Boulevard: Speeding

■ Tuesday, July 16 
• Airport-Pulling Road and Winding 

Oaks Way: Speeding
• U.S. 41 North and 99th Avenue 

North: Red-light running
• Orange Blossom Drive and Goodlette-

Frank Road: Red-light running

■ Wednesday, July 17
• Vanderbilt Beach Road and Strada 

Place: Aggressive driving

• Naples Boulevard: Aggressive 
Driving

• Radio and Livingston roads: Red-
light running

■ Thursday, July 18
• Airport-Pulling Road and Davis 

Boulevard: Aggressive driving
• Rattlesnake Hammock Road and 

Collier Boulevard: Speeding
• Golden Gate Parkway and Santa 

Barbara Boulevard: Aggressive 
driving

■ Friday, July 19
• Goodlette-Frank and Immokalee 

roads: Red-light running
• Collier and Golden Gate boulevards: 

Speeding
• U.S. 41 East and Thomasson Drive: 

Speeding ■

Free car seat safety checks
The Collier County Sheriff’s Office can 

help ensure your child is safely secured in 
your vehicle(s) through its free car seat 
inspection service. 

Florida law requires parents to use a 
child restraint system. If children are not 
properly restrained while traveling in a 

vehicle, they could easily be injured in a 
collision or any other emergency situation. 

For more information or to schedule an 
appointment for a free inspection, contact 
Marianna Herrera at 252-0367, e-mail traf-
ficsafety@colliersheriff.net or visit www.
colliersheriff.org. ■

Brush up on your driving skills
The AARP offers driver safety classes to 

help drivers learn new traffic laws, refresh their 
driving skills and reduce their risk for tickets 
and accidents. Drivers over age 55 become eli-
gible for a discount on auto insurance.

Registration to cover the cost of sup-
plies is $14 per person, $12 for AARP mem-
bers. Reservations are essential and can 

be made by calling the number with each 
session. Here’s what’s coming up:

■ Tuesday, July 16: 9 a.m. to 3:30 p.m. 
at Christus Victor Lutheran Church, 15600 
N. Tamiami Trail, Naples; 269-6050.

■ Monday, July 29: 9 a.m. to 4 p.m. 
at Vanderbilt Presbyterian Church, 15600 
Tamiami Trail; (866) 686-4364. ■
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making an average of $320,000 per year in 
retail sales in the United States. 

Last year, retail florists produced $34.3 
billion in sales. That’s only the second time 
in history that florists have broken the $34 
billion ceiling, according to the 2012 Flori-
culture Crops Summary and the U.S. Cen-
sus Bureau. The first time occurred on the 
eve of recession, in 2006-2007.

But those are just statistics. 
What is a florist — in particular, a Gulf 

Coast florist?
The truth of the matter is that florists are 

many things. They wear many hats. And 
they work hard, like dairy farmers, often 
every day and from early morning until late 
at night, to meet their orders. 

“I always tell people it beats laying 
bridges and digging ditches, but it’s an 
awful close second,” says Mark Fessenden, 
a Neapolitan who, with his wife, Barbara, 
owns Gene’s Fifth Avenue Florist, a thriving 
business they inherited from his parents, 
Bud and Arthea Brimmer.

“We throw around five-gallon buckets 
of water all day. We’re one step away from 
being short-order cooks.”

They have to work fast because flowers 
don’t last.

 “I’m a workaholic. I thrive on hard 
work — I’ve worked from 6 a.m. until 3 a.m. 
the next day to meet all the orders we’ve 
had,” says Julie Perkins, who, with husband 
Glynn, operates Gladrich Florist in Port 

Charlotte.
Florists spend significant portions of 

their days in coolers, like ice cream vendors 
— or in other places.

“I clean the floors with a mop and 
bucket, I order flowers, I market flowers, 
I build the arrangements — I’ve done it 
eight hours a day for, oh my God! Fourteen 
years!” exclaims Ms. Johnson. Her mother 
and father did it, after all. And now her 
daughter is doing it with her.

 Florists are also artists of the moment 
who work in materials that wilt, like Tibet-
an sand sculptors. 

Mr. Fessenden’s record 
for creating a single elabo-
rate arrangement is about 
25 hours — that’s 25 hours 
straight. 

“It was a 50-foot Hatteras 
fishing boat mounted on top 
of a sea of blue flowers — a 
life-sized memoriam for a 
captain who operated that 
boat out of Everglades City,” 
he recalls. 

That was in the 1980s, 
back when money was 
almost as common as sea 
grass in Everglades City.

“It was three dimensional, 
and it looked like a boat on 
a blue sea. It had a lot of 
hydrangeas and spring and 
summer flowers in lots of 
colors. You’re trying to cre-
ate a look but it’s difficult 
to capture the textures (of 
a real boat) in flowers, so 

you use every-
thing. And you 
have to do it 
in a matter of 

hours, maybe a day or two in advance of its 
use. It’s a last-minute production.”

In addition, Florists are international 
traders like corporate CEOs; 64 percent 
of their dollar volume sales have to be 
imported (and for you statistics junkies, 
78 percent of those imports come from 
Colombia). 

And that’s not all, as anybody who chats 
with a florist can tell you. They’re go-to 
therapists of the blooming palette, they’re 
neighbors whom you depend on in the 
most important moments — weddings and 
funerals, love days and achievement days. 

Or just ordinary days made extraordinary 
days.

“I have a young man who’s now sta-
tioned in Afghanistan, and he calls me reg-
ularly to send flowers to his mother,” says 
Heather Messmer, owner of Ruth Messmer 
Florist (Ruth was her energetic mother, 
who defined what it meant to be a retail 
florist for decades, in Lee County).

And they can serve as barometers of the 
society and the economy, both, not to men-
tion history itself.

One of Mr. Fessenden’s forebears was 
William Fessenden, secretary of the trea-
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Glynn Gladrich heads out to deliver a birthday present.

Julie Gladrich puts protective sleeves on flower buds.

Lavender and tropical arrangements are popular right now, says Mark Fessenden. VA
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Come see our family of Pekin 
Ducks at the Nike Fountain

VOTED THE BEST SHOPPING CENTER AND BEST SHOPPING DISTRICT IN SOUTHWEST FLORIDA

s

MIROMAR OUTLETS
®

Where else can you buy so much for so little?
UPCOMING 

EVENTS
   

MIROMAR HAS 
TALENT–PRELIMINARIES 

11 Years old and younger
Wednesday, July 10 

12-18 Years old
Thursday, July 11 

Go to MiromarOutlets.com or stop 

   

THE BIEBER BLITZ– 
JUSTIN BIEBER 

CONCERT GIVE AWAY
Friday, July 12 

Miromar Outlets gift card. 
   

CAR CRUISE-IN
Sunday, July 14

 

Copyright © 2013, Miromar Development Corporation. Miromar Outlets is a registered service mark of Miromar Development Corporation. 
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sury under Abraham Lincoln, a U.S. senator 
from Maine and a man preeminent in creat-
ing the 14th amendment.  

For history buffs, that’s the one that 
guarantees due process and equal treat-
ment for all citizens, and which outlawed 
the Supreme Court notion (in Dred Scott 
vs. Sandford, 1857) that blacks could not be 
United States citizens. Call it a Constitu-
tional Flower of the first order.

Or take Ms. Messmer, who can remem-
ber when flowers were not imported 
much — they were grown here — and Lee 
County was the epicenter of the gladiolus 
business in the United States. (Now, she 
says, only such local, longtime produce 
farmers as Horace Britten and his family 
are still growing them.) Ms. Messmer was 
working flowers as a girl the day Hurricane 
Donna came to town in 1960, devastating 
the area. The family was providing blooms 
for a wedding that got canceled, or maybe 
just blown away to another day.

“My dad had to go find dry ice — I think 
it was over on Fowler Street,” she recalls. 
And why?

Because flowers wait for no man or flo-
rist. When you’re a florist, therefore, your 
least favorite line of poetry was probably 
written by Andrew Marvel: “Full many a 
flower is born to blush unseen, and waste 
its sweetness on the desert air.”

But not if your name is Messmer.
Or Fessenden, who, like many florists, 

was adamant that he would not get into the 
business, when he was young.

“I remember when I said to my mom 
and dad, ‘I will never be in this business.’ 
I was going to be a musician. I play trum-

pet and piano, and I played 
with everybody — the Four 
Tops, The Temptations, Lou 
Rawls.”

Then, music became work 
and flowers seemed like fun. 
So he came back to the busi-
ness.

That became work too, but 
in a good way — almost too 
good.

“We used to have six satel-
lite stores. We did The Ritz-
Carlton for a long time, until 
I decided I wanted to see 
my children, maybe go to a 
baseball game. So we decided 
it was too much. We were 
working 23 hours a day and 
the quality of life went to hell 
in a hand basket.”

They scaled back to Gene’s, 
and then hit a double whammy, as he puts 
it — both a recession and a building fire 
that put them out of the main location for 
20 months.

But they beat that, too.
Now, “we pay attention to every day 

things. A lot of people think we do mostly 
parties and big events, but ’tis opposite. We 
do ‘happy birthdays,’ anniversaries, think-
ing-of-yous — that’s our mainstay.’

But the Fessendens have also done par-
ties that brought in six figures, or decorated 
for parties that included, say, President 
George Bush. And his father even got to 
travel to Washington, D.C., for 10 days once 
to help decorate the White House for a 
function under President Ronald Reagan.

The reality is that florists have their 
fingers on the pulse of the culture, which 
continues to use flowers to express a vast 
range of feeling through a wide variety of 
circumstance — and not just presidential 
flowerings, but economic deflowerings.

The reces-
sion, for example, 
may have helped 
contribute to the 
decline of a cus-
tomary tribute 
known as the bou-
tonniere — like derriere, only this one goes 
with a button, not a derry: flowers worn in 
a button hole.

That, at least, is a theory proposed by 
Mrs. Perkins at Gladrich Florists.

Boutonnieres used to be a steady stan-
dard of flower sellers, she recalls — nothing 
like a Valentine’s Day or a Mother’s Day 
bouquet, perhaps, but always dependable at 
graduations.

Not so much now, post recession, how-
ever. And maybe that’s not a bad thing, she 
suggests.

“In England, we don’t do graduations 
that way,” she points out. “You would never 
catch our offspring wearing various flowers 
with clothes, except under duress.”

England is universally 
known as one of the great gar-
den cultures of the world. 

Six years ago, though, the 
Perkins family gave up the 
customs of that blessed plot, 
that earth, that realm, that 
England (as Shakespeare put 
it) where they were born and 
raised, to move permanently to 
the Unites States and take up 
flowers. 

For good reason, too: “flow-
ers… are a proud assertion that 
a ray of beauty outvalues all 

the utilities of the 
world,” as the Ameri-
can Ralph Waldo 
Emerson said.

Maybe so, but 
that won’t matter if 
nobody’s paying for 
the privilege of a ray 
beauty.

Fortunately, some-
body is, which brings 
out the best in our 
florists.

Business is better than it was a couple 
of years ago,” says Ms. Johnson at Bonita 
Blooms.

“My favorite thing about this business 
is being artistic and independent. For any 
independent flower shop now in existence, 
that’s pretty much the only reason you do 
it.  You can make a comfortable living but 
you’re probably not going to get rich. 

“I love every flower there. I can’t find 
one I dislike — that’s why I’m doing this. 
When they’re fresh and at their peak per-
formance, each flower calls to me.

“Look, I did this (originally) to make my 
mother happy. It wasn’t what I wanted to 
do. But now you can’t drag me away from 
it. It’s an absolute labor of love.” ■

Heather Messmer posing with and 
fixing flower arrangements. 

VANDY MAJOR / FLORIDA WEEKLY
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Your Future. 
Your Control.

Annual Percentage Yields (APYs) are accurate as of 07/03/2013.  Rates subject to change at any time without prior notice.  Fees may reduce earnings.  Offer 
applies to new accounts only; Public Funds are not eligible.  Account must be opened on or before August 30, 2013 to qualify.  1. Minimum opening deposit 
of $10,000 (up to a maximum of $500,000) will earn 1.25% APY.  Offer applicable to initial 3-year term only.  CD will automatically renew to a standard 3-year 
CD at the current rate and APY.  You may exercise your option to withdraw funds one time on this account after the sixth (6th) business day after we receive 
your opening deposit without being charged an early withdrawal penalty.  If any withdrawal causes the balance to drop below the minimum opening deposit 

will be subject to an Early Withdrawal Fee.  2.  Minimum opening deposit of $10,000 (up to a maximum of $500,000) will earn .75% APY.   Offer applicable to 
initial 18-month term only.   The one time option to bump-up APY up to .25% to match the rate offered by the Bank for this product is available during the initial 
18-month CD term when the current rate offered by the Bank for this product (excluding CD promotional offers) increases above .75% APY currently in effect.  
CD will automatically renew to a standard 18-month CD at the current rate and APY.  Penalty may be imposed for early withdrawal.  3. Minimum opening 

revert to the standard rates in effect, which as of 07/03/2013 are: For Personal High Yield Money Market, balances of $0.00 - $24,999.99 earns 0.10% APY; 
balances of $25,000.00 - $99,999.00 earns 0.15% APY; balances of $100,000.00 and above earns 0.40% APY and for Business Money Market, balances 
of $0.00- $9,999.99 earns 0.05% APY; balances of $10,000.00 - $49,999.99 earns 0.10% APY; balances of $50,000.00 - $99,999.99 earns 0.20% APY and 
balances $100,000.00 and above earns 0.40% APY.   Maintain an average daily balance of $2,500 to avoid the $12.00 monthly maintenance fee.  These 
Accounts are governed by Federal Regulation which limits the number of certain types of transactions; no more than six (6) 
transfers and withdrawals, or a combination of such to your other accounts or to a third party per month or statement cycle.  
Excessive transaction fee of $5.00 will be assessed for each transaction in excess of six (6) during a month.  667 0713
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Each year, thousands of Florida students start school without the 

basic class supplies they need to succeed. At Fifth Third Bank,  

we want to change that.

Join us in providing students with backpacks, pencils, pens, 

notebooks and other essentials. Pick up a full list of needed 

supplies at any Fifth Third Bank, or simply donate gift cards  

from Walmart, Staples, Office Depot or OfficeMax, 

and we’ll do the shopping for you.  

Let’s make this year better for students in  

our community who want to learn.

WE’RE MAKING A DIFFERENCE …  
AND YOU CAN, TOO! 

Donate school supplies by July 26  
at any Fifth Third Bank location.

July 2 – 26

She’s incorrigible, hissing and growl-
ing and stalking, even chasing people 
from the room, teeth bared and claws 
coming out.

But only sometimes and only some 
people. With others, she purrs loudly 
and nudges gently before surrendering 
onto her back for a belly rub.

She’s Serafina, the beautiful but bad 
(but only sometimes) Maine coon cat 
mix who showed up in a crate on the 
doorstep at Humane Society Naples 
some 245 days ago.

Patricia Connell, business manager at 
the no-kill shelter, remembers the day 
well.

“She was fine her first day here, 
but on the second day her true colors 
started to come out,” Ms. Connell says. 
“She got spitting mad. No one could 
touch her. They had to toss kibble into 
her crate because they couldn’t get near 
her.”

Michael Simonik, HSN executive 
director, bravely took the fiery feline 
home with him on a foster basis, assum-
ing her beautiful photo in the shelter 
lobby and on the HSN website and 
Facebook page would surely lead to a 
permanent home in short order.

Although she was mistrustful and 
mean to Mr. Simonik at first, the cat 
grew accustomed to him and the sur-
roundings. But not to his canine house-
mates, who were made miserable by the 
temperamental interloper. Mr. Simo-
nik’s allergies also took notice, and it 
wasn’t long before he had to bring the 

cat back to his workplace.
That’s when Serafina took a fierce 

shine to Ms. Connell.
“She adores me. She just wants to lie 

on my desk all day and have me pet her 
— which I do as much as I can,” she says. 

For the past many months, Serafina 
has presided over Ms. Connell’s office, 
only occasionally wandering down the 
hall and into other offices (which usu-
ally results in a standoff with an unsus-

pecting human).
Ms. Connell has never had any con-

flict with the cat and would be happy 
to take her home to her condo, but 
she already has a cat — “and Serafina 
despises other cats,” she says.

As much as she enjoys Serafina as 
an officemate, Ms. Connell knows the 
regal animal would be much happier in 
a real home.

The “Wanted” poster still hangs in 

the HSN lobby, beseeching the right 
person to give her a permanent home. 
The infamous feline also continues as 
a regular presence on HSN’s Facebook 
page and Website. Although several 
people have expressed an interest, no 
one has passed muster in a face-to-
feline meeting.

“She stalked a boy who came in with 
this grandmother to meet her,” Ms. 
Connell says. “The grandmother had to 
stand between the two of them.”

Serafina has cornered a visiting Great 
Dane in the staff kitchen and gone 
after the visiting auditors when they 
approached Ms. Connell at her desk. 
(The unpredictable cat completely 
ignored the auditors, however, when 
she came upon them in another office). 
There are a couple of HSN staffers 
whose approaching voices can even 
provoke the cat into confrontational 
position.

“She very, very picky about who she 
likes,” Ms. Connell says, adding no one 
has been able to establish a pattern in 
Serafina’s delight/disdain for certain 
people over others.

“She gorgeous. She chirps and pranc-
es … She has character. And when she 
likes you, she’s amazing.”

Ms. Connell says. “She deserves a real 
home.”

But not with just anyone.
If you think you might understand 

Serafina — and, perhaps more impor-
tantly, vice versa — call HSN for an 
appointment to find out whether you 
pass the test. 

Serafina is waiting. 
The number is 643-1800.  ■

Finicky feline anxious for forever home
BY CINDY PIERCE
cpierce@fl oridaweekly.com

COURTESY PHOTO

Serafina



FORT MYERS:
13170 S. Cleveland Avenue, Fort Myers, FL 33907 

Phone: (239) 415-2800

NAPLES:
355 9th Street South, Naples, FL 34102

Phone: (239) 732-2400

Store Hours: Mon – Sat: 10am – 6pm, Sun: Noon – 5pm

www.RobbStuckyIntl.com

PROFESSIONAL INTERIOR 
DESIGN SERVICES

LOW PRICE GUARANTEE

CUSTOM WINDOW TREATMENTS 
& FLOOR COVERINGS

WORLDWIDE DELIVERY AVAILABLE

 *Sale prices are marked off MSRP. RSI never sells at MSRP; our prices are always lower. 
Mitchell Gold + Bob Williams, American Leather and other value collections excluded. 

RSI is not responsible for typographical errors.

CLEARANCE
Sam Moore Harper Sectional
$5,937 MSRP $3,497 SALE $2,967 
  AFTER 15% OFF

CLEARANCE  
The Milling Road Queen Panel Bed
$5,589 MSRP   $2,497 SALE $2,117 
  AFTER 15% OFF

CLEARANCE  
Modern American Eastern King Bed
$6,999 MSRP   $2,797 SALE $2,377 
   AFTER 15% OFF

CLEARANCE  
Vanguard Palamas King Bed
$3,499 MSRP   $1,997 SALE $1,677 
   AFTER 15% OFF

Actual floor  
sample is in black leather 
with silver nail-head trim.

CLEARANCE  
Thomas & Gray Bracelet Dining Chairs
Arm  $1,999 MSRP   $997 SALE   $847 
     AFTER 15% OFF
Side  $1,799 MSRP   $897 SALE  $777 
     AFTER 15% OFF

CLEARANCE  
Vanguard Wicker Sofa
$2,550 MSRP   $1,597 SALE $1,357 
   AFTER 15% OFF

50-60%
off

MSRP*

ALL FINAL CLEARANCE

TAKE AN ADDITIONAL 

15 %
off 

ALL CLEARANCE ITEMS!

 

of Southern Business Leader magazine.
 “Leadership is about results, and 

John’s past success reflects his fos-
tering of leaders at all levels,” said 
CJ Hueston, board chair of the 
Leadership Collier Foundation.

Prior to his 12 years in Cabarrus 
County, Mr. Cox served as president 
of the airport authority and the indus-
trial building authority in Paulding 
County, Georgia. He succeeds Michael 
Reagan, who is retiring after 11 years 
as president and CEO of the Great-
er Naples Chamber of Commerce. ■

CHAMBER
From page 1

The Collier Spay Neuter Clinic holds its 
first weekend Vaccination Station low-cost 
vaccine clinic from 9 a.m. to 1 p.m. Satur-
day, July 13. This is in addition to the regu-
lar vaccine clinic CSNC has on the first 
Friday of every month (next one: Aug. 2). 

Rabies, distemper and bordatella (ken-
nel cough) shots for dogs are $15 each. For 
cats, rabies and distemper shots are $15, 
and feline leukemia shots are $20. Vaccines 
are also available at the time of any spay/
neutering service provided at the clinic.

CSNC staff reminds any pet owner 
who comes to the clinic that donations 
of supplies are always welcome. Among 
the most-needed items are: plastic or 

vinyl crates/carriers of all sizes, cat and 
kitten food, 3-by-5-inch index cards (pink 
and blue), Sharpies, Post-It notes, copy 
paper, laundry detergent (HE only), Pine 
Sol, Lysol spray and spray glass cleaner.

Volunteers are also always welcome to 
sign up for an array of jobs at the clinic. 
Duties range from manning information 
tables at farmers markets and commu-
nity events, grant writing, updating the 
clinic’s social media and helping with 
general office work.

For more information, call Tony 
Moretti at 514-7647, e-mail info@collier-
spayneuter.org or stop by the clinic at 
2544 Northbrooke Plaza Drive. ■

Spay/neuter clinic holds Saturday 
hours for low-cost vaccines
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Bladeless

THE PATIENT AND ANY OTHER PERSON RESPONSIBLE FOR PAYMENT HAS A RIGHT TO REFUSE TO PAY, CANCEL PAYMENT, OR BE REIMBURSED FOR PAYMENT FOR ANY OTHER SERVICE, EXAMINATION, OR TREATMENT WHICH IS PERFORMED AS A RESULT OF AND WITHIN 72 HOURS OF RESPONDING TO THE ADVERTISEMENT FOR THE FREE, DISCOUNTED FEE, OR REDUCED FEE SERVICE, 
EXAMINATIONS, OR TREATMENT. THE RISKS, BENEFITS AND ALTERNATIVES WILL BE DISCUSSED DURING THE PATIENT’S CONSULTATION.  SOME RESTRICTIONS.   Offer Expires 8.31.13

For a FREE screening, call  791-2020 BetterVision.net 

Save $1,000
Jonathan M. Frantz, MD, FACS 
Our area’s ONLY iLASIK Surgeon

THIS SUMMER , join the thousands of people 
who have chosen Dr. Jonathan Frantz to perform their truly 
customized bladeless iLASIK procedure and are now enjoying life with great vision.

now through Aug. 31

Improved safety • Better vision • More precision

Seeking to put God’s love into action, Habitat for Humanity brings 
people together to build homes, communities and hope.

SHOP TALK
Taking a trip? Consider these for your packing list

BY CINDY PIERCE
cpierce@fl oridaweekly.com

I’m no world traveler by any means, 
but I do fancy myself a pretty smart 
and efficient packer. As I get ready for 
a three-week vacation to the land of 
my roots in Quebec and northern New 
Brunswick (Canada, not New Jersey), I’m 
determined to do it with the ubiquitous 
“one carry-on and one personal item” 
prescribed by the airlines these days. Of 
course, that mission has necessitated a bit 
of shopping before my departure. 

Here are some things that have made 
my short list of must-
haves and that you 
might consider for 
yours, too, wher-
ever you’re headed 
this summer: 

Because I don’t plan 
to check a bag, my “one 
personal item” has to 
be something I can 

stuff to the gills and still stuff under the 
seat in front of me. I’m considering a cou-
ple of options. One is Longchamp’s iconic 
Pilage Travel Duffle ($155 at Saks Fifth 
Avenue in Waterside Shops); the other 
is a color-block Steve Madden bag that, 
even though it’s big, I’d probably carry as 
a purse back here at home — at 
least on yard sale and farm-
ers market days ($39.99 at 
TJ Maxx).

No matter which “one 
personal item” I end up 

with (see above), I 
need a wal-
let that, 
unlike my 
everyday little 

wristlet, won’t get swal-
lowed up in its accommodat-
ing insides. And I want one 
that can double as my purse 
once I’m out of the airport 

and enjoying my holiday, so 
it must be big enough for 

my keys, iPhone and 
lipstick. A wallet/purse 
with detachable shoul-
der strap by Baggallini 
($39.99 at Wilford & Lee) 
is just the thing.

I thought I would be the 
first person to 

declare Gin-
ger Chews 
($1.79 and 
my new 
favorite thing from Trad-

er Joe’s) better than gum 
for keeping the ears from 
popping during take-off and 

landing. Then I noticed the 
little airplane logo on the bag and 

realized the Ginger People folks are way 
ahead of me. By plane, train, boat or car, 
I love these things and will make sure my 
“one personal item” has an easily acces-
sible pocket for them. 

The New Brunswick leg of this vaca-

tion includes an every-three-
years family reunion and an en 
masse, daylong paddling trip 

(37 of us at most recent count) 
down the Mirimichi River. Hav-

ing learned my lesson the last 
time, this year I’ll put my iPhone 
in a waterproof pouch before we 
put in. I bet I’m not the only one in 
our clan who’s shopping for such 

a thing. I found mine at Stein 
Mart ($9.99 for smart phone size; 
$16.99 to fit a tablet).

S p e a k i n g 
of moisture, 
N e u t r o g e n a 
facial cleans-
ing wipes are 
perfect for 
travelers. Nei-
ther liquid 
nor gel, they 
slip right 
through security and are as effec-
tive at removing make-up as any cleanser 

$1
Emergency Exam (D0140),

X-Ray (D0220) and Photos (D0471)
With Coupon Only. Expires 7/31/13

$595
Complete/Immediate Dentures 

(D5110. D5120, D5130, D5140)
With Coupon Only. Expires 7/31/13

9960 Business Circle #14
Naples, FL 34112

888-843-4589
License Number DN14337
Monday - Saturday 7 am - 7 pmScan for more savings!

The Patient Has The Right To Refuse To Pay, Cancel Payment Or Be Reimbursed For Any Other Service Or Treatment Which Is 
Performed As A Result Of, And Within 72 Hours Of Responding To The Advertisement For The Discounted Service.

Same Day Crowns and Root Canals at Truly Affordable Prices

*Starting 

At

HONORING LEADERSHIP, COMMUNITY AND INNOVATION

COLLIER COUNTY  
NOMINATE OUR REGIONS BEST!

The Partnership for Collier’s Future Economy, 
in coordination with the Greater Naples Chamber of Commerce, 

invites you to fi nd, honor and recognize our local 
best businesses in the ALL-NEW 2013 

Excellence in Industry Awards.
Enter your favorite local companies and organizations small and large, 
new and old, for-profi t and non-profi t in our bold new array of categories. 

Nominations are now being accepted at www.NaplesChamber.org. 
Visit The Partnership for Collier’s Future Economy webpage where you 

can download the 2013 Nomination Form. 
HURRY! YOU MUST ENTER BY AUGUST 2ND.

For questions, or for sponsorship opportunities, 
please contact Cotrenia Hood at 239-403-2914 or 

chood@napleschamber.org.

Event design and materials by Wilson Creative Group, Inc.

The Partnership
for Collier’s Future Economy™



I’ve found. Pick up a pack of 25 for about 
$8 at any drug store or grocery store.

Hats off to vacations 
— and to a classic but 
packable fedora ($168 
at The Coach Store 
in Waterside Shops) 
that will make 
bad-hair days 
a breeze. I’m 
pretty sure the 
fedora trend 
has made it to 
New Brunswick; if it hasn’t, I’ll start it.

Two weeks out from my depar-
ture, my pile of things to pack 

is tak- ing shape on 
my bedroom 
floor, yet I 

remain opti-
mistic that I 
won’t have 

to check a bag. 
I’m not ruling 

out the possibility, 
however. So just in case, I bought a 
landmark luggage tag for my suitcase 
that’s too big for the overhead bin. I 
picked Lady Liberty, but Stein Mart 
has the Eiffel Tower and Big Ben, 
too ($1.99 each).

 My luggage still has lots of 
miles left on it, so even if I do end 
up having to pack my big suitcase, 
at least I won’t have to buy one for 
this trip. If I were in the market, 
however, I’d surely consider the 
pieces I spied at Stein Mart. 

Made by Rockland, the hard plas-
tic suitcases ($99.99 for the 28-inch 
model, $79.99 for the 20-incher) would 

make even the most trepid 
traveler feel at least some-

what worldly. ■ 

— Editor Cindy Pierce 
will be on vacation July 

21-Aug. 10. Before 
or after that, 
however, she 

welcomes theme 
suggestions for her 

browsing and buying outings. 
E-mail cpierce@floridaweekly.com. 

NEW LOCATION!

Sport Spree
“FOR THE SPORTS FAN”

23106 FASHION DRIVE
Coconut Point Mall #101

Estero, FL 33928
239-495-9000

Sportspree17@gmail.com
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JUST
IN!

1892 Trade Center Way
Naples, Fl 34109

Ph:(239)596-8282
Fax:(239)513-9055

www.alohanaples.com

Our 25th Year 
in Naples

*New Construction
*Renovations Specialist
*Heat Pumps 
 (From $2695.00)
*Salt Systems 
 (From $29.95 a month)
*Add Spa to Your Pool 
 (From $9,995.00)
*New LED Lights
*Weekly Pool Cleaning
 (From $70.00 a month)
*Child Safety Fence
 (From $19.95 per ft)

Before After

AfterBefore

SHOP TALK

yet I 
opti-
hat I
ave 

bag. 
ing 
ity, 
t a 
se 
I 

rt 
n, 

Here’s the ticket:
Travel abroad
with FCGU

The Renaissance Academy of 
Florida Gulf Coast University has 
sponsored more than 20 concierge-
style excursions abroad over the 
past 10 years. Travelers visit his-
toric and cultural sites with local 
guides, experience the customs, 
cuisine, language and history of 
another culture and delight in the 
company of fellow travelers who 
share a love of learning and a sense 
of adventure.

Trips are limited to 24 passen-
gers. A few spots remain available 
on two trips coming up this fall. 
Call 425-3272 for more information.

■ Tuscany: Sept. 7-15 – Explore 
vineyards and olive groves, medi-
eval towns and villages, hilltop 
castles and ancient farmsteads 
from Florence to Siena, Lucca, Pisa, 
Certaldo, Bologna, Fiesole and San 
Gimignano. $3,295 per person (land 
only).

■ Portugal and Spain: Sept. 
16-30 – Begin in the capital city 
of Lisbon and travel through  a 
region of olive groves, vineyards, 
and wheat fields to one of Portu-
gal’s finest pousadas set in a former 
15th-century convent. Cross into 
Spain and exploer Merida, Cor-
doba, Seville, Toledo and Madrid. 
From $4,834 per person (land and 
air). Travelers have the option of 
extending the tour for a stay in Bar-
celona. ■

Serving Naples the finest 
products for over 70 years.

Wynn’s Personalized Catering

From small intimate dinners to large corporate receptions, you can count on Wynn’s Catering to give 
your event the personal attention to detail that will have everyone raving for months. Our talented 

chefs approach food preparation as a fi ne art, interpreting your special theme to create dishes that 
are both delicious to the palate and pleasing to the eye. Our experienced, courteous staff ensures 

everything will run smoothly with meticulous, unobtrusive service. But the very best part is that you 
are free to enjoy the occasion, spend time with your guests and leave the fuss and cleanup to us!

For all your catering needs, call us today... 239.649.7272
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Thomas Quigley, M.D.
Board Certified Eye Physician & Surgeon

www.doctorquigley.com

FREE
EYE EXAM
FOR NEW PATIENTS

No Hidden Charges: It is our policy that the patient and or any other person responsible for payment or be reimburse by payment or any other service, examination or treatment 
which is performed as a result of reimburse within 72 hours of responding to the advertisement for the free, discounted fee or reduced fee service, examination or treatment. 
Offer does not apply to Avantica managed insurance plans including Freedom, Optimum and some Universal.

CODE: FW00

SP
27

82
3

complete medical exam with one of our board certified
eye doctors includes prescription for eyeglasses, and
tests for cataracts, glaucoma and other eye diseases.
Offer applies to new patients 59 years and older.
Coupon Expires 7/31/2013

Naples 
Bonita Springs 

HEALTHY LIVING
Making strides 

in modernization 
at NCH 

Two separate areas strike me as 
representative of our recent efforts to 
improve and modernize our approach 
to care.

Focusing first on our open-heart coro-
nary revascularization surgery program, 
we have maintained our top rating of 
three stars, due in part to our 40 percent 
lower-than-expected mortality. We have 
also recorded exceptional performance 
in taking patients off the respirator 
within 24 hours (94 percent of the time).

We have also progressed in aortic 
value replacement, earning a two-star 
rating and achieving a zero for in-hos-
pital mortality associated with the pro-
cedure. 

Nationwide, open-heart cardiac sur-
gery volumes are decreasing. This is 
likely due to factors including the use 
of less invasive stents to correct clogged 
arteries, increased use of lipid (fat)-
lowering medications and overall better 
coordination among cardiac surgeons, 
invasive cardiologists (heart physicians 
who do cardiac catheterization and 
place stents) and non-invasive cardiolo-
gists (who prescribe medications and 
lifestyle changes to treat heart disease). 

With the addition of Drs. Robert Pas-
cotto Jr. and Dennis Stapleton to the 
NCH Heart Institute’s staff of cardiolo-
gists, we now have a “one-stop shop” for 
patients who have heart problems.

Secondly, we continue our quest to 
bring our entire health-care system into 
the digital world — and we’re almost 
there. NCH was recognized as being 
Most Wired in 2012, due in large part to 
our collaboration with our information 
technology partner, Cerner.

Through SIMON, our Secure Intel-
ligent Medical Online Network, we will 
place orders electronically; deliver clin-
ical notes digitally; share current medi-
cations instantly with patients, physi-
cians, nurses, pharmacists and other 
professionals as appropriate; and dis-
charge patients with a printed set of 
instructions.

Under the new leadership of Dr. Tuan 
Nguyen as medical director of clinical 
informatics, our clinical communication 
will improve markedly as we evolve 
from a mix of handwritten and digital to 
all digital, all the time. 

I find it no wonder that, for the sec-
ond year, Becker’s Hospital Review has 
named NCH one of the 100 Great Com-
munity Hospitals. ■

— Dr. Allen Weiss is president and 
CEO of the NCH Healthcare System.

Only half of U.S. youth 
meet physical activity standards

Only about half of U.S. adoles-
cents are physically active five or 
more days of the week, and fewer 
than one in three eat fruits and vege-
tables daily, according to researchers 
at the National Institutes of Health.

In a survey of youth in 39 states, 
NIH researchers questioned nearly 
10,000 students between 11 and 16 
years old about their activity levels 
and eating habits. They also asked 
the students to describe their emo-
tional health, body image and gen-
eral satisfaction with life.

“The students showed a surpris-
ing variability in eating patterns,” 
said lead author Ronald J. Iannotti, 
of the Prevention Research Branch 
of the Eunice Kennedy Shriver 
National Institute of Child Health 
and Human Development, the NIH 
Institute in which the study was 
conducted. “But most — about 74 
percent — did not have a healthy 
pattern.”

Dr. Iannotti conducted the 
research with NICHD colleague Jing 
Wang. Their findings appear in the 
Journal of Adolescent Health.

The researchers found that the 
adolescents’ diet and activity hab-

its could be classified into three 
general categories. They described 
the first group as unhealthful. This 
group accounted for 26 percent of 
participants. The second group, 
classified as healthful, accounted 
for 27 percent. Because it was the 
largest group — including 47 per-
cent of participants — the research-
ers classified the third group as 
typical.

The analysis of the survey results 
showed that the typical youth were 
least likely to exercise five or more 
days each week or to eat fruits and 
vegetables at least once a day. They 
were more likely to spend time 
watching television, playing video 
games or on a computer than the 
healthful group, and less likely to 
do so than the unhealthful group. 
They infrequently ate fruits and 
vegetables but also infrequently ate 
sweets, chips or fries, or had soft 
drinks. Youth in this group were 
more likely than youth in the other 
two groups to be overweight or 
obese and to be dissatisfied with the 
appearance of their bodies.

The unhealthful group consumed 
the most sweets, chips, french fries 

and soft drinks. They also were 
more likely than the other groups to 
report watching TV, playing video 
games and using a computer more 
than two hours a day. Despite the 
caloric foods they consumed, youth 
in the unhealthful group were more 
likely to be underweight and to 
report needing to put on weight. 
Youth in this group also were more 
likely to report symptoms of depres-
sion and of poor physical health, 
such as backaches, stomachaches, 
headaches or feeling dizzy.

All three groups could stand to 
improve their health habits, Dr. Ian-
notti said, whether walking or biking 
between home and school or eating 
more fresh produce each day.

According to the U.S. Depart-
ment of Health and Human Ser-
vices’ Physical Activity Guidelines 
for Americans , children and adoles-
cents should get one hour or more 
of moderate or vigorous aerobic 
physical activity a day, including 
vigorous intensity physical activity 
at least three days a week.

For more information, visit the 
Institute’s website at www.nichd.
nih.gov. ■

allenWEISS
allen.weiss@nchmd.org



Health care that 
lets kids be kids in 
Southwest Florida.

teens.
 

The Lee Memorial Health System 
Foundation has launched a 
capital campaign to build 
America’s newest children’s 
hospital – a 128-bed facility 
adjacent to HealthPark Medical 
Center. To learn more, call the 
Foundation at 239-343-6950. Caring People, Caring for Kids



Visit Naples Florida Weekly 

on Facebook and Enter to Win Dinner for four at Shula’s! 

 July 1st through July 29th

facebook.com/naplesfl oridaweekly

WIN 
 Dinner for FOUR!

■ The Naples Garden Club recently 
awarded several fellowship and commu-
nity grants for 2013. 

The Conservancy of Southwest Flori-
da received $15,000 for interpretive sig-
nage for its Hammock Trail, and Naples 
Botanical Garden received the same 
amount to fund three interns to work 
in the Naples Garden Club Idea Gar-
den, the Beuhler Enabling Garden and 
the Scott Florida Garden Wildflower 
Meadow. 

Grace Place for Children & Fami-
lies was awarded $1,830 to help fund 
improvements to its children’s garden 
for STEM education.

Angelica Harkoo and Emily Maya 
were fellowship recipients of the Naples 
Garden Club Fellowship Endowed Fund 
at FGCU. The fund awards select stu-
dents who conduct research in plant 
sciences at the FGCU Kapnick Educa-
tion and Research Center at the Naples 
Botanical Garden.

■ Toastmaster Academy invites 
members and guests to “Secrets of Cap-
tivating Speech Writing: Proven Steps 
to Creating a Great Speech,” a panel 
discussion and workshop from 6:30-8:30 
p.m. Wednesday, July 17, at the North 
Collier Government Center, 2335 Orange 
Blossom Drive (next to the library). 
Panelists Tashahara Jallad, Mary Lou 
Williams and Marianne Oehser will lead 
group exercises and discuss how to find 
an interesting topic, come up with a 
captivating title and craft the content of 
a speech.

Attendance is free for Toastmaster 
Academy members and $10 for oth-

ers. For reservations or more infor-
mation, e-mail info@toastmastera-
cademy.org or call Ms. Oehser at 
216-3030. 

■ The East Naples Civic Associa-
tion holds its next meeting beginning 
at 11:30 a.m. Thursday, July 18, at Ham-
ilton Harbor Yacht Club. Members 
and guests are invited to hear guest 
speaker Jeff Lytle of the Naples Daily 

News discuss his journalism career 
and some of what’s making local head-
lines of late.

All are welcome. Cost of the lun-
cheon is $18 for members and $20 for 
others. For reservations or more infor-
mation, call 434-1967.

■ The Pi Beta Phi Alumnae Club 
of Naples invites all area Pi Phis to a 
casual summer mixer on the beach at 

Pelican Bay starting at 5:30 p.m. Thurs-
day, July 18. Reservations are required 
in order to board the beach shuttle. Call 
Connie Kindscater at 249-4969 or e-mail 
conskind@aol.com.

■ The Ohio State Alumni Club of 
Naples holds is annual “student send-
off” social for local students who attend 
OSU from 5-6:30 p.m. Thursday, July 18, 
at Gatsby’s Pizza, 4450 Bonita Beach 
Road in Bonita Springs. RSVP by calling 
404-9399 or e-mailing ohfliova@gmail.
com.

■ The Naples chapter of PFLAG, 
Parents Families and Friends of Les-
bians and Gays, a support, education 
and advocacy group for families with 
gay or transgender members, meets at 
7 p.m. on the third Thursday of each 
month. The next meeting is July 18. Call 
513-4568 for location.

■ The Democratic Women’s Club 
of Collier County presents a screen-
ing of “Miss Representation,” a film that 
explores the under-representation of 
women in positions of power and influ-
ence in America, beginning at 10 a.m. 
Saturday, July 20, at the Best Western 
in Naples Plaza. Brunch will be served 
after the film, which is presented in 
celebtration of the 165th anniversary of 
the launch of the women’s rights move-
ment (July 20, 1848, in Seneca Falls, 
N.Y.).

Admission is free; donations wel-
come. For more information, call Elaine 
Vaccaro at 354-0100 or 595-6976. 

CLUB NOTES

Front row: Barbara Evans of Grace Place for Children and Families with fellowship recipients 
Angelica Harkoo and Emily Maya. Back row: Sondra Quinn of the Naples Garden Club; Stepha-
nie Munz Campbell of Grace Place; Linda Lehtomaa of FGCU; Chad Washburn, Phyllis Racine 
and Brian Holley of the Naples Botanical Garden; and Andrew McElwaine of the Conservancy of 
Southwest Florida. 
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THE TOP 8 REASONS
TO SWITCH TO

 XFINITY.®

Offer ends 9/30/13 and is limited to new residential customers. Not available in all areas. Limited to 
Performance Internet. After 6 months, monthly service charge for Performance Internet goes to $49.99 for 
months 7-12. After promotion, or if any service is cancelled or downgraded, regular rates apply. Comcast’s 
current monthly service charge for Performance Internet ranges from $42.95–$54.95 with TV or Voice service 
or $56.95–$64.95 without TV or Voice service. Limited to service to a single outlet. Equipment, installation, 
taxes, franchise fees, the Regulatory Recovery Fee and other applicable charges (e.g., per-call or international 
charges) extra. May not be combined with other offers. TV: Basic service subscription required to receive other 
levels of service. XFINITY On Demand™ selections subject to charge indicated at time of purchase. Internet: 
Actual speeds vary and are not guaranteed. Wi-Fi claim based on August 2012 study of comparable in-home 
wireless routers by Allion Test Labs, Inc. Based on February 2013 FCC Measuring Broadband America report. 
Voice: $29.99 activation fee may apply. Service (including 911/emergency services) may not function after 
an extended power outage. Text messaging requires XFINITY Internet subscription. Call for restrictions and 
complete details or visit Comcast.com. Most live sports available with Digital Preferred TV and WatchESPN.  
© 2013 Comcast. All rights reserved. 30-Day Money-Back Guarantee applies to one month’s recurring service 
charge and standard installation up to $500. NPA103934-0006

Switch today. Call 1-877-564-1247.

comcast.com/xfinity

All backed by the  
30-Day Money-Back Comcast  

Customer Guarantee.SM

NO 
TERM CONTRACT 

REQUIRED

XFINITY® delivers the fastest Internet and the best in entertainment. 
CenturyLink™ doesn’t even come close.

FEATURE  XFINITY CENTURYLINK™

YES NO

YES

YES

YES

YES

YES

YES

YES

NO

NO

NO

NO

NO

NO

NO

Delivers the fastest Internet

Delivers reliably fast speeds even during peak 
hours*

The most TV shows and movies with 
XFINITY On Demand™ — on TV and online

The fastest in-home Wi-Fi for all rooms,  
all devices, all the time

The best HD experience

The most live sports

More Internet protection included at no  
additional cost

Readable Voicemail and Text Messaging 
at no extra cost

*According to the Federal Communications Commission

a month for 6 months
29$

GET STARTED WITH 
PERFORMANCE INTERNET

99
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NEWS OF THE WEIRD
BY CHUCK SHEPHERD

DISTRIBUTED BY UNIVERSAL PRESS SYNDICATE

Bright ideas
■ Technology companies are mak-

ing great strides in odor-detection 
robots, valuable in identifying subtle 
scents ranging from contaminants in 
beer brewing to cancerous tumors in 
the body. And then there is CrazyLabo 
in Fukuoka, Japan, which is market-
ing two personal-hygiene robots, avail-
able for special occasions such as par-
ties, according to a May BBC News 
report. One detector, shaped as a wom-
an’s kissable head, tests breath odor 
and responds (e.g., “smells like citrus”; 
“there’s an emergency taking place”). 

The other, resembling a dog, checks a 
person’s feet and can either cuddle up 
to the subject (no odor) or appear to 
pass out.

■ The local council in Brunete, Spain, 
near Madrid, has now seen a radical 
drop in unscooped dog droppings after 
employing volunteers to find the names 
of derelict dogs. They then matched the 
dog with the town’s dog registrations 
to obtain the owners’ addresses, then 
mailed them packages containing their 
dogs’ business (terming it “lost prop-
erty”). ■

Undignified deaths
■ The man who claimed the “world’s 

record” for traveling the farthest dis-
tance on a zip line attached only to his 
hair was killed in April as he similarly 
attempted to cross the Teesta River in 
West Bengal, India, on a zip line. He 
died of a heart attack, and since observ-
ers were unclear whether his limpness 
was part of the performance, he hung 
lifeless for 45 minutes. (He was identi-
fied in news reports as a “Guinness 
Book” record-holder, but as with many 
such claims, the Guinness Book has no 

such category.)
■ A 22-year-old man was killed in 

March attempting to rope-swing from 
the picturesque, 140-foot-high Corona 
Arch near Moab, Utah, trying to emu-
late a famous 2012 Internet video at the 
arch, “World’s Largest Rope Swing.” 
This man, however, apparently over-
estimated the length of rope he would 
need to launch himself off the arch to 
begin his swing — and crashed to the 
ground. ■

Creme de la weird
Yasuomi Hirai, 26, was arrested in 

Hyogo Prefecture, Japan, in June after 
being identified in news reports as 
the man who had crawled “dozens of 
meters” in an underground gutter solely 
to gain access to a particular sidewalk 
grate near Konan Women’s University 
in order to look up at skirt-wearers 
passing over the grate. After one pedes-

trian, noting the pair of eyes below, 
summoned a police officer, Mr. Hirai 
scurried down the gutter and escaped, 
but since he had been detained several 
months earlier on a similar complaint, 
police soon seized him, and indeed, he 
later admitted, “I have done this numer-
ous times.” ■

Perspective
Congress established the Inter-

agency Working Group in 2009 to 
set guidelines on advertising healthy 
foods to children, and public com-
ments on the guidelines are now being 
posted. General Mills appeared among 
the most alarmed by the IWG propos-
als, according to its comments on the 
Federal Trade Commission website (as 

disclosed by Scientific American in 
May). Of the 100 most commonly con-
sumed foods and beverages in Ameri-
ca, GM asserted, 88 would fail the IWG 
standards, and if everyone in America 
started following the health recom-
mendations, General Mills asserts that 
the cost of feeding the entire nation 
would increase $503 billion per year. ■

■ The Naples Newcomers helps 
those who are new to the area make 
new friendships centered around various 
social activities. Members meet to share a 
variety of interests and activities, includ-
ing couples and singles groups, bridge, 
mahjongg, crafts, gourmet cooking, cof-
fees, movies, card games and book dis-
cussions. Membership is for women who 
have been permanent residents of Naples 
for no more than five years.

Luncheon meetings are on the second 
Thursday of each month at Naples area 
country clubs. An orientation coffee for 
prospective members takes place on the 
first Thursday of each month. For more 
information, call 298-4083 or visit www.

naplesnewcomers.com.

■  Chess players of all ages and levels 
of ability are welcome to join the new 
Chess Club at the Moorings, meet-
ing from 9 a.m. to noon every Saturday 
at Moorings Park. Each morning will 
begin with a brief discussion by various 
experts about some aspect of the game. 

Participation is free. Bring your own 
chess set or use one provided by the 
Moorings. Moorings Park is on the east 
side of Goodlette-Frank Road just south 
of Pine Ridge Road. Stop at the entrance 
gate to receive directions to the Chess 
Club meeting. For more information, 
call Wade Keller at 389-2525. ■

CLUB NOTES
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PET TALES
Super sniffer

The most incredible thing about your dog may be his nose
BY DR. MARTY BECKER 
AND GINA SPADAFORI
Universal Uclick

Is there anything a dog can’t use 
his nose to figure out? Dogs have 
long been used to sniff out escaped 
cons and missing children (think 
bloodhounds), dinner (think span-
iels, retrievers and hounds), and 
even truffles (think poodles). 

But in recent years, trainers have 
come up with all kinds of new ways 
to use a dog’s extraordinary sense 
of smell. Here are a few you may 
know — and a few more we bet you 
didn’t: 

■ Drugs. Dogs can be trained to 
sniff out all kinds of illegal drugs, 
finding them not only on people but 
also in massive cargo containers, long-
haul trucks and school lockers. 

■ Plant matter. Since fresh fruits 
and vegetables can carry insects and 
diseases that have the potential to cause 
great damage to agriculture, dogs are 
used to detect foodstuffs in the luggage 
of travelers coming through customs. 
Dogs are also used to sniff out invasive 
plants in fields so they can be eradi-
cated before they take hold. 

■ Insects. Termites? No problem. 
Dogs are also being used to detect the 
resurgence of bedbugs in big cities. 

■ Mold. It’s not just the mold that 

bedevils homeowners, but also the mold 
that puts the vines at wineries at risk 
from the spread of disease.

■ Explosives. Meetings of important 
public officials would be hard to imag-
ine without the diligent work of bomb-
sniffing dogs. To take it a bit further, 
dogs are even being taught to sniff out 
cellphones that could be used to deto-
nate a bomb. 

■ Cows in heat. A lot of money 
depends on being able to artificially 
inseminate a cow without wasting time 
guessing when she’s ready. While a bull 
could tell, he’s not always available, as 
his contribution usually arrives on the 
scene frozen. A dog can tell when the 

cow is most fertile, although it’s a 
good bet the dog couldn’t care less. 

■ Cancer. While cancer detec-
tion is still in the trial stage, it’s 
looking pretty promising that dogs 
can spot a malignancy. Someday 
your doctor may order up a “lab 
test” and mean Labrador! 

■ Chemicals. Dogs have been 
known to look for items as varied 
as mercury and the components of 
potentially pirated DVDs. They’ve 
also been used to detect the pres-
ence of fire accelerants in cases 
where arson is suspected. 

While most of us tend to think 
scent work is the near-exclusive 
province of a handful of breeds — 

bloodhounds, German shepherds and 
maybe a Labrador retriever here and 
there — in fact, a wide range of breeds 
and mixes is trained to detect various 
scents. Because of their fine noses and 
friendly dispositions, beagles are used 
to work airports by the U.S. Depart-
ment of Agriculture, and any manner of 
mixed breeds — lucky dogs pulled from 
shelters — have been used for other 
kinds of detection work. 

Because all dogs have keen noses 
filled with many more scent receptors 
than we humans have, a dog’s future 
doing nose work relies more on enthusi-
asm, reliability and trainability than on 
the common canine ability to tell one 
scent from another. ■

Dogs are used to sniff out everything from drugs and 
explosives to counterfeit DVDs dangerous chemicals.

>> Blonde 
Browniestar is a 
spayed, 4-year-old 
cattle dog/terrier 
mix. She’s about 20 
pounds of sweet-
ness.

>> Bubbie Boo is 
a neutered, 4-year-
old cockapoo who 
will do best in a 
quiet home.

>> Java Jones is 
a neutered, 3-year-
old bassett hound/
Rottweiler mix who 
is as affectionate 
and lovable as he is 
adorable.

>> Starstruck and 
her littermates, all 
spayed/neutered 
and 12 weeks old, 
are friendly, full of 
fun and happy to 
be held.

To adopt or foster a pet
This week’s adoptable pets are from Brooke’s 
Legacy Animal Rescue, an all-volunteer, 
foster home rescue organization. For more 
information, call 434-7480, e-mail Admin@
BrookesLegacyAnimalRescue.org or visit www.
BrookesLegacyAnimalRescue.com.

Pets of the Week

The Springs Assisted Living is part of Shell Point’s Integrated Healthcare System. Shell Point is a non-profit ministry of The Christian and Missionary Alliance Foundation, Inc.   ©2013 Shell Point. All rights reserved. SPG-128-13   

13901 Shell Point Plaza • Fort Myers, Florida 33908 • www.shellpoint.org/springs

McKenzie Millis 
& Vivian Ciulla

Navigating the myriad decisions in determining if Assisted Living 
is right for you or your loved one is just plain difficult. Levels 
of care. Different facilities. Quality. Affordability. All factors in 
ensuring an optimized quality of life. 
If you’ve got a question — or a whole list of them — meet with our assisted 
living experts, McKenzie or Vivian, today. With the well being of  the individual 
as their highest priority, they’ll give you answers that can assist you in making 
the most informed decisions possible. 

When you do, we also invite you to tour Shell Point’s newest assisted living 
facility, The Springs. With beautiful surroundings and Shell Point’s proven 
reputation, The Springs offers an affordable option on a month-to-month basis. 

Meet with our experts and visit The Springs today!

Meet Our Assisted Living Experts
(of course, when we say “our” we really mean “your”)
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Appointments and tours can be 
arranged by calling (239) 454-2077



www.MillenniumPhysician.com
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Primary Care Offices
MARIA DEL RIO-GILES, M.D.
ALEJANDRO PEREZ-TREPICHIO, M.D.
LUIS POZNIAK, M.D.
MICHAEL Y. WANG, M.D.
1735 SW Health Parkway
Naples, FL 34108

239-249-7800 
239-249-7830

JULIA HARRIS, M.D.
JAMES FAREMOUTH, D.O. 
NANCY BARAT TA, MSN, ARNP
8803 Tamiami Trail E
Naples, FL 34112

239-732-1050

JOHN DIAZ, M.D.
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671 Goodlette Road,  
  Suite 200
Naples, FL 34102
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Naples, FL 34109

239-594-5456
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THE DIVA DIARIES
The saga of building — and crushing — an addiction

Normally, I’m the sort of diva who likes 
to keep her missives light, refreshing and 
festive — but alas, a somber tone is called 
for this week, as addiction is a terrible thing 
and sometimes needs to be brought out in 
the light and discussed. So, here goes: My 
name is Stephanie and I am addicted to 
Candy Crush Saga.

For those of you lucky enough not to 
know about this evil, insidious, online puz-
zle game, I shall explain. You can play it 
on your smart phone, Facebook, iPad — or 
all of the above if you’re hardcore, like 
me. Basically, you move brightly colored 
candies around in a box to match three 
of a kind or more. Meanwhile, bizarrely 
enchanting circus type music plays in the 
background, lulling you into a trance. And 
whenever you make a particularly success-
ful move, a creepy male voice rewards you 
by exclaiming things like “DELICIOUS!” or 
“DIVINE!” 

Candy Crush Saga starts out easy. You 
skate through the first few levels, but then 
it gets harder and harder and the more you 
fail to crush all the candies, the more the 
game denies you playing privileges (after 
trying and failing five times in a row, you 
have to wait 30 torturous minutes before 
trying again).

This silly game is brilliant and evil all 

at once — which is why you’re seeing it 
all over Facebook. When I noticed that 
cool, interesting people whom I like were 
playing Candy Crush Saga, I was intrigued 
— but not so much that I wanted to try it. 
What if it was a gateway game and all of 
the sudden, I’d find myself not only crush-
ing candy but resurrecting my online farm 
and playing Bejeweled Blitz every day? I 
have deadlines. I have events to attend. I 
have laundry.

But then I saw that one of my most 
interesting and coolest friends, Asha, was 
playing. Asha has two teenagers. She trav-
els. She works. She has lots of friends 
and interests (she even went skydiving a 

couple of months ago). Heck, if Asha was 
making time for Candy Crush Saga, then 
maybe I should, too, I thought. And in the 
back of mind, I heard my dear mother’s 
voice: “If Asha jumped off a bridge, would 
you jump off a bridge?”

I started out crushing socially — just a 
round or three in the late afternoon. With 
Candy Crush, you can send your friends 
extra moves and such, so Asha and I would 
help each other out now and then. But 
more and more, Asha and I were begging 
each other for fixes. I mean, “extra moves.”

Then it got out of control. As Asha 
raced through levels (there are at least 
385 levels last I looked), I tried to keep 
up and found myself crushing candy 
into the wee hours, oversleeping, miss-
ing appointments and even turning down 
party invitations so I could stay home 
and crush alone. It took me three days to 
master level 38. I even started crushing 
candy in my sleep; I was having Candy 
Crush nightmares, often waking up in a 
cold sweat because I couldn’t crush all 
the candy! 

As crushing candy began crushing our 
spirits, Asha and I started talking to each 
other about our shared problem. It was the 
first step toward finally deciding to quit 
together.

As of this writing, I admitted to Face-
book that I was quitting Candy Crush Saga. 
My friend Madison immediately comment-
ed on my post: “But I need you to send me 
moves!!!” I told Madison I could no longer 
enable her (or anyone else’s) crushing. 
Crushing candy ruins lives — well, social 
lives anyway. 

Now that we’ve stopped playing Candy 
Crush Saga, Asha and I plan on getting 
together next week for a glass of wine — or 
three … Divine!

Dresses and dancing
Now that I’ve quit crushing candy, 

there’s time for the things I really love, like 
dancing and dresses. 

Mark your calendars, Neapolitans: The 
Contemporaries young professionals group 
of the United Arts Council hosts Summer 
Tango at Mercato from 6-7:30 p.m. Thurs-
day, July 18. What could be more fun than 
learning the dance of romance while enjoy-
ing cocktails and camaraderie with like-
minded, fun-loving folks who, for the most 
part, are under the age of 50? The dance 
floor will be set up in Suite 7115 near MASA. 
Admission is free for members of The 
Contemporaries and $5 for others. RSVP by 
e-mailing contemporaries@uaccollier.com 
or calling 254-8242.

Then from 5-7 p.m. Thursday, July 25, 
head to the Goodwill Book Store on Ninth 
Street North for a Love That Dress! Collec-
tion Party. Just bring a new or gently used 
dress to donate to the PACE Center for 
Girls main event (coming up Saturday, Sept. 
7, at the Naples Beach Hotel & Golf Club).

You’ll have another chance to add a 
frock or two to the Love That Dress! inven-
tory when the Pandora boutique at Mercato 
hosts a dress collection party from 6-9 p.m. 
Friday, July 26. ■

— Ciao for now, my lovelies! Stay tuned 
for another divalicious diary entry next 
week …   

stephanieDAVIS 
sdavis@floridaweekly.com



■ Thursday, July 18 at 11am and 2pm 
Model Home Tours at exciting Talis Park
Mark your calendar for this exclusive opportunity to tour
two exceptional new model homes in Talis Park! Join CDH 
designers for an inside look at two beautiful homes built by 
Fox Development and Imperial Homes of Talis Park. 
This is an exclusive, offsite event. RSVP required. Please 
call 239.213.7844 to reserve your spot for this design tour.

Clive Daniel Home

2777 Tamiami Trail North, 

Naples, FL 34103

239.261.home(4663)

www.clivedaniel.com

Shop Mon thru Sat 10am to 6pm

Sunday

RSVP
Join us for all the 

exciting events 

in-store this month!

Info and RSVP 

online at
clivedaniel.com/events

*See store for details. Savings 
on select clearance items and 
not applicable to prior sales.

save
an amount equal to the

sales 
tax
hurry!

This 
Week 
Only!

* 

CLIVE DANIEL
HOME

CD
local. 
original. 
exceptional.

Right now, only at 

Clive Daniel Home, 

enjoy very special

savings equal to the 

sales tax on hundreds 

of stunning styles all

over the showroom!

tax savings

Seating

Lounging

Dining

Sleeping

Relaxing

Entertaining

Organizing

Living!



Verona at Mediterra 
Bua/Bua-Bell 866.884.8196

 $4.275 Million F.
Web#: N212031136

Le Ciel Venetian Tower
Bua/Bua-Bell  866.884.8196

 $2.125 Million
Web#: N213011442
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Grand opening
Naples welcomes a new Big Lots!
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House Hunting
See what $829,000 can buy
in four area markets. B9 

On the Move
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Local brews
BY ATHENA PONUSHIS
aponushis@fl oridaweekly.com

When Will Lawson moved down to Naples from 
Michigan in 2003, he missed his craft beers. He missed 
being able to plop down on a barstool and order 
some local and whimsical brew. He soon developed a 
home-brewing hobby and earned himself a bona fide 
brewer’s education. In 2012, he started his own busi-
ness: Naples Beach Brewery.

“Starting your own business, you need a little bit of 
luck,” Mr. Lawson says. “But you also need to be in the 
right place at the right time.”

Brewers, bartenders and beer drinkers agree, the 
time is ripe in Southwest Florida for that ice-cold 
fermented nectar, made by local hands and flavored 
with imagination. Artisanal microbreweries seem be 
gaining popularity as more locals are looking for 
something different to drink. Beyond variety, local 
beers are fresh.

“When you drink a beer from a thousand miles 
away, somebody has added something to that beer to 

Craft beer makers work to keep 
up with growing demand

SEE BREWS, B5 
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■ Growth of the craft brewing industry in 2012 
was 15 percent by volume and 17 percent 
by dollars compared to growth in 2011 of 
13 percent by volume and 15 percent by 
dollars.
 
■ Craft brewers sold an estimated 
13,235,917 barrels of beer in 2012, 
up from 11,467,337 in 2011.

■  The craft brewing sales share 
in 2012 was 6.5 percent by volume 
and 10.2 percent by dollars. Craft 
brewer retail dollar value in 2012 
was an estimated $10.2 billion, up 
from $8.7 billion in 2011.

■ 2,403 total breweries operated 
for some or all of 2012, the highest 
total since the 1880s.
    

— Source: Brewers Association

Line of taps at the World of Beer
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We are a direct lender offering the following 
loan products:

LOOKING TO
PURCHASE OR 
REFINANCE A HOME?

a 40 year low!

Making dreams
come true...

SW Florida’s Fastest 
Growing Mortgage Bank!

239-434-0300 • www.aemc.cc

jeannetteSHOWALTER, CFA
showalter@wwfsystems.com

MONEY & INVESTING
Lift the yolk off business in order to increase the GDP

In the next two to three years, it will be 
quite interesting to see how (and if) the U.S. 
will create economic growth sufficient to 
decrease its unemployment to a level of 6 
percent.

Unemployment of 6 percent is not an arbi-
trary objective; it is the level specified by the 
Federal Reserve needed before the agency 
will reverse many of its aggressive monetary 
actions. 

It is widely held that, to reduce unemploy-
ment, gross domestic product, the broadest 
measure of economic health, must grow at 
2.5 percent or better. To reduce high and 
persistent levels of unemployment, such as 
we have, GDP needs growth in the 3-3.5 per-
cent range. 

How is the U.S. economic health? The 
GDP’s most recent annualized growth rate 
for first quarter 2013 was released by the 
Bureau of Economic Analysis on June 26. It 
was an anemic 1.8 percent. This is the sec-
ond of two downward revisions by the BEA 
as the first estimate was 2.5 percent and the 
first revision was 2.4 percent. As Bill Gross 
pointed out in his June letter to investors 
titled “Wounded Heart,” “… it’s been five 
years… and the real economy has not once 
over a 12-month period of time grown faster 
than 2.5 percent.” Unquestionably, the U.S. 
economy is slowing. Unquestionably, many 

of the initial estimates of GDP growth are 
pie in the sky and are subsequently lowered.

How is U.S. unemployment faring? As 
reported by the Bureau of Labor Statistics at 
the end of June, the national rate is currently 
7.6 percent. It is unchanged from May’s level 
and remains in the 7 percent range for the 
past 10 months despite aggressive monetary 
policy that has been broadened and deep-
ened over the past 10 months. Otherwise, we 
would be in worse shape.

Unemployment peaked at 10.2 percent 
in October 2009. Seemingly, there has been 
progress — except that the decline in unem-
ployment likely overstates the recovery in 
jobs. The decline in the past nine months 
is partly attributable to the decrease in the 
number of people counted as unemployed. 
Some unemployed people have given up 
in their search for a job and are no longer 
included in the unemployed count. So next 
time you hear there has been a decrease in 
unemployment, consider that reality might 
be that there have been dropouts from the 
unemployed list. Such decreases in the size 
of the employment base points to a loss of 
U.S. productivity and lower national earned 
income levels (because the “dropouts” are 
not gainfully employed.)

So, back to the original question, how will 
GDP grow at rates better than 2.5 percent to 
get unemployment to 6 percent and lower? 
Short answer: It needs to come from the 
business sector, not from the government or 
consumption, etc.? 

Take a look at the core equation: GDP= 
C+I+G+ NX. The four components are: C 
for consumption; I for business investment; 
G for government spending; and X for net 

exports. Consumption accounts for a whop-
ping 72 percent of GDP; government spend-
ing 20 percent; business investment 14 per-
cent and, as the U.S. is a net importer, our 
net exports is a negative 6 percent and a drag 
on GDP. GDP grows if, on a net basis, there 
is growth in the sum of the components. 
But not all spending (consumption versus 
business versus government versus foreign 
buyers of our goods) is the same. 

Government expenditures include social 
payments (unemployment compensation, 
Medicare, Medicaid, Medicaid and Social 
Security) and special “make work” programs 
e.g., census hiring. This spending adds no 
productive capacity nor does it create a 
more highly trained work force. Government 
spending has little multiplier effect on the 
U.S. economic system. (However, IF the gov-
ernment spending was for capital, infrastruc-
ture improvements or even education that 
results in higher-tiered engineers with skills 
equal or exceeding talent offered overseas, 
then the government’s spending would have 
added to the productive capacity of the U.S. 

A look at the GDP components individu-
ally suggests that 3.5 percent growth in GDP; 
we are at 1.8 percent and facing headwinds. 
First, even if consumers do buy more stuff, 
their buying is not an investment in our 
economy — it is just more stuff they own.  
Second, the U.S. government is already under 
sequestration cuts, with more budget cuts 
coming this summer and more coming in 
the fall. Third, the recent rise in the dollar 
hurts our competitive position in exporting 
and whatever advantage we had seems to be 
diminishing under Japan’s recent forced cur-
rency devaluation.

The only meaningful hope the U.S. has 
for truly returning to a strong, vibrant econ-
omy lies with business investment, which is 
impeded by higher taxation and increased 
government regulation. Business investment 
is the only vehicle at this juncture that can 
create meaningful GDP growth as it creates 
the “multiplier effect.” How so? For example, 
a business buys equipment or builds a plant, 
then it hires people to make “stuff” with the 
equipment in the plant; and then the newly 
employed spend money on consumer “stuff.” 
This makes for sustainable growth in GDP. 
There is no way of getting away from the 
GDP equation; it is what it is.

The non-financial sector of corporate 
America is highly capable of finding its way 
out of this low-growth hole. Despite such 
economic prognosis for the U.S., our elected 
officials cannot stop bickering and are unwill-
ing to find common ground. Whether they 
hail from the far left or far right, until they get 
their heads in the game, we will likely contin-
ue to stumble along with sub-par growth. ■

— Jeannette Showalter, CFA is a com-
modities broker with Worldwide Futures 
Systems, 571-8896. For mid-week commen-
taries, write to showalter@wwfsystems.com.

— Trading futures and options on futures 
and Forex transactions involve substantial 
risk of loss and may not be suitable for 
all investors. You should carefully consider 
whether trading is suitable for you in light of 
your circumstances, knowledge and financial 
resources. You may lose all or more of your 
initial investment. Opinions, market data and 
recommendations are subject to change at 
any time.



To Schedule a Private Showing of  Our 6 Luxury Model Homes,  
call (239) 494-5398 or visit LifeAtMediterra.com

MEMBER OWNED CLUB. FROM THE $700s TO OVER $7 MILLION 
A London Bay Homes Community Development Enterprise

Visit us daily at The Mediterra Sales Center 15836 Savona Way, Naples, FL 34110 
Located on Livingston Road, approximately 2 miles north of  Immokalee Road between I-75 and US 41.

HAVE IT ALL

ELORO at LUCARNO
3,380 Total A/C  By London Bay Homes  $1,693,000 

FEATURED MODEL HOME OF THE WEEK
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Founded in Seattle in 1907, today I’m 
based in Atlanta and am the world’s 
largest package delivery company. I’m 
also a freight and logistics specialist, and 
employ roughly 400,000 people world-
wide (more than 300,000 in the U.S.). I 
rake in more than $50 billion annually as 
I deliver more than 4 billion packages and 
documents each year (more than 16 mil-
lion each day). I deliver to more than 200 
countries and territories, and serve near-
ly 9 million customers each day. My fleet 

recently featured 
96,394 on-road 
delivery vehicles, 
230 company jets 

and 332 chartered 
aircraft. Who am I?
Know the answer? 

Send it to us with 
Foolish Trivia on the top 
and you’ll be entered 
into a drawing for a nifty 

prize! ■

THE MOTLEY FOOL®
To Educate, Amuse & Enrich

Ask the Fool

Fool’s School My Dumbest Investment

The Motley Fool Take

Name That Company

Last week’s trivia answer

Do you have an embarrassing 
lesson learned the hard way? Boil 
it down to 100 words (or less) and 
send it to The  Motley Fool c/o 

My Dumbest Investment. Got one that worked? 
Submit to My Smartest Investment. If we print 
yours, you’ll win a Fool’s cap!

Write to Us! Send questions 
for Ask the Fool, Dumbest (or 
Smartest) Investments (up to 100 
words), and your Trivia entries 

to Fool@fool.com or via  regular mail c/o this 
newspaper, attn: The  Motley Fool. Sorry, we 
can’t provide individual financial advice.

Don’t Over-Concentrate
It’s good to be focused, but when it 

comes to parking your hard-earned dol-
lars in stocks, don’t put too many eggs 
in too few baskets. Here are a few ways 
that we investors fall short of effective 
diversification:

(1) Owning too much company 
stock of our employer. The benefits of 
owning our company stock often include 
the ability to purchase it at a discount and 
to be able to easily dollar-cost average 
into the position. Employees also tend 
to know a lot about their company and 
industry, which can give them an edge.

Nevertheless, too much of a good thing 
is still too much. Enron serves as a classic 
example of how owning company stock 
can go horribly wrong. Remember that 
you already depend on your employer for 
your income. It’s kind of risky to depend 
on it for the bulk of your investments, 
too.

(2) Investing too heavily in an 
industry with which we are very 
familiar. Industry knowledge can give us 

a leg up, but this familiarity fuels a com-
mon pitfall, too. For example, it’s enticing 
for an orthopedic surgeon to load up 
on shares of a medical device company 
that enables surgeons to perform knee 
and hip replacements, if the good doctor 
strongly believes in its products. But if 
either the sector suffers or the technol-
ogy falters, then the portfolio shrinks.

(3) Not selling our stock winners to 
avoid Uncle Sam. It’s common to avoid 
selling a winning stock to delay having 
to pay taxes on the gains. But this can 
threaten our portfolio’s performance.

If you doubled or tripled your money 
in a particular stock over some years, that 
stock may have come to represent a big 
chunk of your portfolio — meaning that 
if it takes a tumble, so will your nest egg. 
Over time, unsold winners can dominate 
your portfolio and increase your risk.

A good rule of thumb is to try not to let 
any holding come to make up more than, 
say, 5 percent of your overall net worth. ■

The Short Story
Years ago, I bought stock in a com-

pany that my girlfriend worked for. I 
had been watching it and thought it was 
undervalued at $34 per share. So I bought 
about $5,000 worth. As I had hoped, it 
soon made a modest gain. Then rumors 
arose that the company would not meet 
its third-quarter projections and that the 
stock was expected to fall. Well, I sold — 
and made a little profit. Two days later 
it was announced that the company was 
going to be acquired, and its stock rose 
to $60.

It goes to show that if you believe in 
a company, stick with it. Day-trading or 
short-term trading is no longer an option 
for me. I will focus on the long term when 
it comes to solid companies. 

— R.A., Tucson, Ariz.

The Fool Responds: You’re right. 
Lots of great companies encounter occa-
sional hiccups. It’s often best to hang on, 
as long as you retain long-term faith in 
their future — especially if you consider 
them undervalued. Rumors can be dan-
gerous, too, as they won’t necessarily 
come to pass. Strong stocks tend to rise 
over time. ■

Power Up
Fluor (NYSE: FLR) offers engineer-

ing, procurement, construction, mainte-
nance and project management services 
globally, serving the oil-and-gas, power, 
infrastructure and government mar-
kets, among others. Its recent growth 
has been sluggish, but its future seems 
bright.

Some have worried about the U.S. 
government’s sequester-caused budget 
cuts, which could hurt future orders for 
Fluor’s services from the Department of 
Energy or Defense. Despite that, Fluor’s 
ties to the private energy and indepen-
dent oil-and-gas sector make it a very 
attractive bet over the long run.

President Obama has made it clear 
that he’d like to see America become 
more energy independent. This will 

likely result in the construction of new 
drilling rigs as well as more energy-
efficient power plants, and also more 
pipeline and storage tanks capable of 
holding an increasing number of natural 
gas and oil finds. Fluor’s bread-and-
butter business is these energy and oil-
and-gas projects. In just the last quarter 
alone, Fluor received $6.5 billion in 
awards — with $3.1 billion coming from 
the oil-and-gas sector — and its total 
backlog rose 11 percent to $18.6 billion.

With a forward-looking price-to-
earnings (P/E) ratio of about 13, Fluor’s 
stock seems fairly to attractively priced 
and should reward long-term investors. 
More risk-averse sorts might wait and 
hope for a pullback in price. (The Mot-
ley Fool owns shares of Fluor.) ■

Tracing my history back to 1850 
through five generations of family owner-
ship, I’m “America’s First Family of Fire-
works.” Based in New York, I’ve produced 
the big shows at seven consecutive U.S. 
presidential inaugurations and a bunch of 
Olympic Games. I’ve also commemorat-
ed the centennials of the Brooklyn Bridge 
and the Statue of Liberty, among many 
other events. In 1979, my owners became 
the first American family to win the gold 
medal for the United States at the presti-
gious annual Monte Carlo International 
Fireworks Competition. I developed the 
stringless shell, making fireworks safer 
by eliminating burning fallout. Who am I? 
(Answer: Fireworks by Grucci) ■

Look Forward
QI’m invested in a mutual  fund 

with a 5.5 percent  front-end 
load. Should I sell it and switch to a 
no-load fund? 

— H.Z., Medford, Ore.

AThat’s a hefty fee, but you’ve 
already paid it, when you invest-

ed in the fund. So look forward, 
not backward. If you don’t like the 
fund’s performance, consider selling 
it. There are many terrific no-load 
funds out there. (Learn more at fool.
com/mutualfunds/mutualfunds.htm 
or morningstar.com.)

Also, check out the fund’s annual 
fees. If its expense ratio is much 
more than 1 percent, that’s not prom-
ising. Some index funds will charge 
you less than 0.10 percent.

***

QHow does online stock trading 
work, and is it safe? 

— T.W., Goshen, Ind.

AIt’s not as scary as it may seem, 
and is even preferred by many 

investors. It’s generally inexpensive, 
with many brokerages charging less 
than $10 per trade. Also, you can 
examine orders carefully before 
placing them.

To get started investing online, visit 
the website of the brokerage you’re 
interested in. There, you’ll probably 
be able to download or print forms 
with which to open an account, or 
you’ll find a phone number to call 
for help and information. Fill out and 
submit the application form along 
with payment to fund the account. 
You’ll then receive an account num-
ber and can set up a password. Use 
those to log in at the website. From 
there you can check the status of 
your portfolio and account, or place 
an order whenever you want.

All reputable online brokerages 
have security measures in place. 
Before opening an account, read up 
on them at the website or call and 
ask about them. Learn more about 
good brokerages at broker.fool.com 
and mint.com/brokerages.

Got a question for the Fool? 
Send it in — see Write to Us 
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■ The East Naples Merchants Asso-
ciation meets for Business After Business 
at 5:30 p.m. Thursday, July 11, at Physicians 
Regional-Collier Boulevard. For more 
information, call 435-9410 or 643-3600 or 
visit www.eastnaplesmerchantsassoc.com.

■ SCORE Naples and the Greater 
Naples Chamber of Commerce pres-
ent “The Power of E-mail Marketing” 
from 6-9 p.m. Tuesday, July 16, at cham-
ber headquarters at 2390 Tamiami Trail 
N. Presenter Ingrid Molina, president of 
Fuller Online Solutions, will discuss how 
to grow your business with e-mail and 
social media. Cost is $35 (free for students 
and veterans). Call 262-6376 or visit www.
napleschamber.org/events.

■ HR Collier members meet at 11:30 
a.m. Wednesday, July 17, at Wyndeme-
re Country Club. Guest speaker Carol 
McDaniel, senior vice president at Kenetix 
and president-elect of HR Florida, will 
present “Hire More Ugly People: Remov-
ing Bias from the Interview Process.” Cost 
is $25 for members, $30 for guests. Reser-
vations must be made at www.hrcollier.
org by July 12.

■ The Marco Island Area Chamber 
of Commerce holds its next Business 
After Five event from 5:30-7 p.m. Wednes-
day, July 17, at the Old Marco Pub & Res-
taurant, 1105 Bald Eagle Drive on Marco. 
$5 for members, $10 for others (cash bar). 
Call 394-7549, e-mail kate@marcoisland-

chamber.org or visit www.marcoisland-
chamber.org.

■ The Building Owners and Manag-
ers Association-Southwest Florida chap-
ter meets at 11:30 a.m. Thursday, July 18, 
at The Club at The Strand. Guest speak-
er Carolina Valera, principal planner in 
the Collier County Growth Management 
Department, will present an update on 
changes to county codes and site design 
and architectural requirements. Cost is 
$30 for members, $35 for others. Register 
at www.bomaswfl.com.

■ Business After Five for members 
and guests of the Greater Naples Chamber 
of Commerce takes place from 5:30-7:30 

p.m. Thursday, July 18, at Whole Foods in 
Mercato. $8 for members, $25 for others. 
RSVP by calling 262-6376 or visiting www.
napleschamber.org/events.

■ A Job Search Support Group meets 
from 9:30-11:30 a.m. Mondays at the Great-
er Naples Chamber of Commerce. Contact 
Karen Klukiewicz at kluk77@comcast.net 
or visit www.napleschamber.org.

■ Consultants from the Small Busi-
ness Development Center at Florida 
Gulf Coast University are available at the 
Greater Naples Chamber of Commerce, 
2390 Tamiami Trail N., every Thursday. To 
make an appointment for a free session, 
call Suzanne Specht at 745-3704.  ■

BUSINESS MEETINGS
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M-F 8-5 and Sat 8-12

239-775-6860 
www.economybodyshop.com 

Email : economybodyshop@aol.com

2240 Davis Blvd., Naples, FL 34104

Complete Collision  Repair 

24 hour Towing

Rentals

It’s Local.
It’s Entertaining.
It’s Mobile.

Got Download?

It’s FREE!

Visit us online at www.FloridaWeekly.com

The iPad App

Search Florida Weekly in the 
iTunes App Store today.

iPad is a registered trademark 
of Apple, Inc. All rights reserved.

Call Tom Woodyard at 239.425.6011 to list your property today! 
Experts in Commercial Real Estate Tax Appeals

Phone: (239) 425-6000 • Fax: (239) 425-6001 •  P.O. Box 60151, Fort Myers, FL  33906 
Pinebrook Park, 12995 S. Cleveland Ave., Suite 219, Fort Myers, FL  33907

WOODYARD & ASSOCIATES, LLC  •  COMMERCIAL REAL ESTATE
Licensed Real Estate Broker

Visit www.wa-cr.com
now for resourceful tools and our latest listings.

(R
ef

  #
00

17
84

)

(R
ef

  #
00

22
24

)

(R
ef

  #
00

22
55

)

(R
ef

  #
00

19
05

)

(R
ef

  #
00

20
47

)

(R
ef

  #
00

22
86

)

FOR SALE - Cleared corner parcel at entry 
way to Port of LaBelle Marina on the Inter-
coastal Waterway. 984± frontage on SR 80. 
Ideal mixed-use development.   $1.75 PSF

FOR SALE - 5.2± acs. in Punta Gorda.  Zoned 
Light Industrial, possible 30,000 SF office/
warehouse, strong commercial/industrial 
area.  Easy access to major rds.  $0.75 PSF

FOR SALE - 43.18± acs. on CR 731 in Glades 
Co.  Future land use Commercial General, 
allows a variety of uses including office / re-
tail.  Easy access to SR 29 & 80.  $1.54 PSF

FOR SALE - 624.65± acs. farmland, 200± 
acs. planted in citrus. Includes packing-
house with walk-in cooler & loading docks 
plus modern pool home. $7,000 per acre

FOR SALE - 2.29± ac. commercial site near 
Coconut Point Town Center.  Approved de-
velopment order.  High growth area, near 
US 41.  Zoned CS-2.  $4.00 PSF

FOR SALE - Investment income, 50% oc-
cupied. 30,000 SF flex space at Immokalee 
Tradeport near SR 29. 10 unit bldg. with 3-
phase electric, wide truck turns.  $86 PSF

increase its shelf life … That kills 
anything in that beer that one day 
may spoil it, but it kills any health 
benefits that beer might have as 
well,” Mr. Lawson says. 

While he underscores that too 
much of anything — including beer 
—  can be a bad thing, the head Naples 
Beach brewer promotes the healing 
power of local brews, “We 
don’t filter or pasteurize 
our beer, which means 
there is a small amount 
of yeast remaining in 
our finished product. 
Brewer’s yeast con-
tains vitamins, min-
erals and probiotics 
which are beneficial 
to digestive health.”

Thus far Mr. Law-
son’s brewery boasts 
a Naples Beach Wei-
zen, American Pale 
Ale, Black IPA, Rojo 
Especial and Mango 
Ginger Tri-
pel. His 
pint glasses 
are embla-
zoned, “The 
s u n s h i n e 
was already 
here… we 
just make 
the beer.” 
He currently 
sells around 
30 kegs a 
week to 
retailers in 
Naples and 
he’s looking 
to expand his 
Fort Myers 
accounts.

A u s t i n 
Schmelzer, product manager for World 
of Beer at the Bell Tower Shops, says he 
got the Naples Beach Pale Ale in on a 
Monday. He hooked it up to his line of 51 
draft beers on Tuesday. Come Wednes-
day, the keg was almost empty, before 
he even had a chance to list the beer on 
his menu.  

“People come in and ask, ‘What do 
you have that’s local?’” Mr. Schmelzer 
says. “Soon as we get a local brew, it’s 
gone.”

Mr. Schmelzer says he can’t keep Fort 
Myers Brewing Company craft beers 
in stock. Soon as he gets a batch of the 
brewery’s Gateway Gold, Tamiami Tan 
or City of Palms Pale Ale, those suds 
sell out fast.

“Their Cypress Strong is probably my 

favorite,” Mr. Schmelzer says of Fort 
Myers Brewing Company ales. “It’s got a 
nice caramel finish to it… Their Caloosa-
hatchee Kolsch is real light and refresh-
ing. It’s got a grassy taste to it.”

Evolving tastes
World of Beer Fort Myers will cele-

brate its two-year anniversary in August. 
Mr. Schmelzer has been there since the 
beginning. Watching the change in taste 
buds over the years, he says, “People 
drink the most obscure stuff now, when 
a year ago, they stuck to the basics.” 

Mr. Schmelzer has seen mainstream 
tastes move from bland to daring, as 
more and more of his patrons are exper-
imenting with chocolate stouts, peanut 

butter ales 
and blueber-
ry wheats. 

“ Th e re ’s 
a l w a y s 
something 
out there 
you’ll like. 
Don’t stop 
at the first 
one you 
find,” he 
says, mak-
ing craft 
beer tast-
ing sound 
like the 
world of 
dating.

Marco Island 
Brewery bar manager 
Marco Magdalener says 
he only used to drink 
Bud Light and Miller 
Lite, but since he’s been 
bartending at the family-
run pub, he can’t remem-
ber the last time he drank 
a domestic beer. 

“People want to drink 
something other than 
watered-down Bud Light,” 
says Mr. Magdalener, who 
now fancies Pitch Black 
IPA.

Marco Island Brewery 
quotes Benjamin Frank-
lin on its website: “Beer is 
proof that God loves us and 

wants us to be happy.” And Plato: “He 
was a wise man who invented beer.”

The bar brews four in-house craft 
beers: Loggerhead Red, named for 
the turtle; Tigertail Ale, named for 
the beach; Horr’s Island Hefeweizen, 

named for the small island off of Marco; 
and The Rock IPA, fitting as locals 
have forever called Marco Island, “The 
Rock.”

Curious drinkers can try out a flight: 
4-ounce servings of four different beers.

“One of this and one of that, it never 
gets boring,” says Jamie Shea, general 
manger. Her dad owns the bar. Her broth-
er brews the beer.

“When we first opened, people 
laughed at us and said, ‘This is a Bud 
Light island. That’s all anybody drinks 
here,’” says Ms. Shea, remembering 
back to 2010. “But now so many people 
come in to try so many different beers … 
It’s funny, when you go to other places, 
they all have craft beers now. I kind of 
feel like we brought a little bit of that to 
the island.”

Daryl Fry, general manager of the Eng-
lish-style IceHouse Pub, has equally been 
impressed with the reception of craft 
beer up in Punta Gorda. He knew sales 
would be good during season, saying, “A 
lot of people from up North, they want 
to try stuff from here when they’re here. 
They don’t want to come down here and 
drink the same beers they drink up North. 
They like to drink more of the local stuff. 
I’m the same way. Whenever I go any-
where, I want to drink local beer.

“Some people come in and ask, ‘Why 
don’t you have any American beer?’” Mr. 
Fry says. “Soon as you point out the fact 
that most of them are American, they 
can’t get enough.”

Other local drinkers may be a little 
wary of trying something they’ve never 
heard of. While they may be intimidated 
by the list of 25 craft beers on draft at the 
IceHouse, as soon they try one, Mr. Fry 
says they come around to his way of 
thinking: “Smaller batches yield better 
beer.” ■
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Will Lawson at Naples Beach Brewery

Daryl Fry at IceHouse Pub

Austin Schmelzer at World of Beer
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 New Location 

James and Amy Novakovich and 
team at Nova Wealth Management have 
moved to new space in The Offices at 
Vanderbilt, 28089 Vanderbilt Drive in 
Bonita Springs.

 New in Business 

Save On Vapor, a retail store and 
lounge specializing in electronic ciga-
rettes and accessories, has opened at 1951 
Pine Ridge Road. 

 Board Appointments 

Joel Banow has been appointed to the 
leadership council of Bayshore Cultural 
and Performing Arts Center. Mr. Banow 
has served as a producer/director for 
WGCU-TV arts and cultural program-
ming. He received Emmy nominations 
for his work with CBS News and also 
worked for eight years at CNBC. He is 
a founding member of the Naples Press 
Club and serves on the board of The 
Naples Players and the advisory board 
of the Holocaust Museum & Education 
Center of Southwest Florida.

 
The following new members have 

joined the board of directors of the Harry 
Chapin Food Bank for three-year terms: 
David Fry, WCI Communities; Ken 
O’Donnell, Busey Bank; Anne Rose, 
Lee Memorial Health System; Laura 
Worzella, Wells Fargo; and Marianne 
Zuk, Collier Family Office Inc.

 Health Care 

Kathy Bridge-
Liles has been 
named interim chief 
administrative offi-
cer for the Golisano 
Children’s Hospital 
of Southwest Flori-
da. Ms. Bridge-Liles 
began working as a 
pediatric ICU staff 
nurse at Lee Memo-
rial Hospital more than 20 years ago 
and was instrumental in the opening of 
the pediatric ICU at HealthPark Medi-
cal Center and its outpatient pediatric 
oncology program. She serves on the 
board of directors for Ronald McDonald 
House Charities of Southwest Florida. 

Dr. Jeffrey 
Fabacher has been 
named medical 
director at the Naples 
location of Hazelden, 
the nonprofit addic-
tion treatment cen-
ter that provides 
detoxification and 
medical services and 
psychiatric oversight 
for clients. A graduate of the Louisi-
ana State University School of Medicine, 
Dr. Fabacher completed his residency 
at Ochsner Foundation Hospital. He is 
board certified in psychiatry and has 
been in private practice in Naples since 
1991. He has served as president of the 
Collier County Medical Society, has held 
various positions with the Florida Psy-
chiatric Society and served on the board 
of directors of the Mental Health Asso-
ciation of Collier County.

  

Scott Lowe has been named CEO of 
Physicians Regional-Collier Boulevard. 
Mr. Lowe joined the hospital as CFO five 
years ago. He was director of finance for 
Cleveland Clinic Florida from 1999-2005 
and was the CFO of SurgeryPartners 
in Tampa from 2005-2008. He also has 
worked in managed care with Neighbor-
hood Health Partners and Blue Cross 
Blue Shield. He earned an MBA from the 
University of Miami, a master’s in public 
health from the University of Texas and 
a bachelor’s degree from the University 
of Virginia.

 Nonprofi t Organizations 

Carol Shaw has 
been named execu-
tive director and CEO 
of Opera Naples.  
Ms. Shaw as the 
executive director of 
the David Lawrence 
Center and Founda-
tion for more than 
10 years and most 
recently was director 
of development, communications and 
marketing at Youth Haven. 

The Greater Naples Leadership 
class of 2013-14 consists of: Patricia 
Aiken-O’Neill, Marcelo Alvarez, Carl 
Edward Bolch Jr., Barbara Casey, Eliza-
beth Chehayl, Eileen Connolly-Keesler, 
James Cook, John Frank Corbett, Eliza-
beth Cottingham, Adam Crescenzi, Suel-
len Dillon, Thomas Dunner Sr., Jacklynn 
Faffer, Patricia Ann Forkan, Jean Foster, 
Dennis Frodsham, Marguerite Hamble-
ton, Anne Harris-Doherty, Glenn Haugh-
ie, Prentiss Higgins, Noreen Nicol Huber, 
Thomas Jordan, Leon Kaplan, Katherine 
Keane, Arnold Klinsky, Linda Leather-
bury-Cheloliber, Thomas Lynch, Patrice 
Magrath, Iqbal  Mamdani, Thomas 
McMeekin, Hermina Merkel, Rosemarie 
Murphy, Sherry Lynne O’Hearn, Ray Pap-
rocki, James Philp, Richard Ratcheson, 
Kay Reis, Diana Riley, Patricia Rutledge, 
Roger Sippey, David Stewart, Stephen 
Thoma, Thomas Todd, Sandra Welker 
and Joseph Zaccagnino.

Majors Dan and Francina Proctor 
have joined The Salvation Army Naples 
Corps as officers. Mr. Proctor serves as 
area coordinator and Mrs. Proctor as 
associate area coordinator for the Collier 
County office. For the past four years, the 
Proctors served as leaders of the Central 
Oklahoma Area Command. Mr. Proctor 
has played baritone and euphonium in The 
Salvation Army Southern Territorial Band 
in the U.S. for more than 38 years. Certified 
as a physician’s assistant in pediatrics, Mrs. 
Proctor was commissioned and ordained 
in The Salvation Army in 1979 in Rancho 
Palos Verdes, Cali. 

   Retail 

James Shafer has 
joined Norris Home 
Furnishings as a 
design consultant 
in the Naples show-
room. A resident of 
Naples for more than 
30 years, Mr. Shafer 
holds a bachelor’s 
degree from Central 
Michigan University. 
His work has been featured in Open 
House Magazine, and he received a Best 
Dining Room Design award in the Collier 
Building Industry Association’s Parade 
of Homes. ■

ON THE MOVE

BRIDGE-LILES

FABACHER

SHAW

SHAFER
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NETWORKING
Grand opening of Naples’ newest Big Lots! in Park Shore Plaza 
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“Like” us on Facebook at Fort Myers Florida Weekly to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 
So, if you think we missed you or one of your friends, go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

Wake Up Naples at the Hilton with the Greater Naples Chamber of Commerce
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Sea Gate Elementary School teachers accept a check from Big Lots! for their school. Susan Maida 

Jim Stephens and Ralph Malear 

Barbara Berry and Jennifer Collard 

Mike Atkins, Suellen Gilliam and Brooke Lefkow Linda Miceli and Joann Gomez Kimberley and Glenn Hosburgh John Carnevale, Lisa Bachmann and Beth Clower 

Sheri Warfield, Sis Berube and Angelo Rannazziai 

Rebecca Vaccariello and Mike Dallago Claudine Leger-Wetzel and David Marcozzi Ausegul Timur and Mike Reagen Cheryl McDonnell and Chick Heithaus 

Michelle Borders and MJ Scarpelli  



“Th e most important shot in golf is the next one.”   -Ben Hogan

At Quail Creek, 

 Expanded indoor & outdoor 
casual dining at the Greenside 
Grille 

 Bocce court complex coming 
this Summer

We welcome these exciting additions to the Quail Creek Country 
Club lifestyle:

 36 holes of Arthur Hills-designed 
golf under phased renovation for brilliant 
new play

 World-class, state-of-the-art Sports 
Center & Spa opening Fall 2014

13300 Valewood Drive, Naples, FL 34119

follow us on Facebook



Rental Division

Sotheby’s International Realty and the Sotheby’s International 
Realty logo are registered service marks used with permission. 

Each office is independently owned and operated. 
Equal Housing Opportunity.

239.262.4242 | 800.749.7368
rentnaples.com

Old Naples
4BR/3.5BA+den pool home, 2 blocks to 
beach and 5th Avenue. Unfurnished or 

partially furnished. $14,000

Marco Island
5BR/6BA+den estate home. Waterfront 

with Gulf views. Furnished. $21,500

Vanderbilt Beach | Pavilion Club
2BR/2BA on 2nd floor, close to beaches, 
shops and theaters. Furnished. $1,350

NAPLES

FORT MYERS, ESTERO
& BONITA SPRINGS 

Bonita Bay | Tuckaweye
3BR/3BA courtyard villa with heated pool 

and waterfall. Furnished. $3,500

Pelican Landing | Palermo
3BR/3BA luxurious high-rise in The Colony. 

Private elevator and entry. Unfurnished. $3,500

Bonita Bay | Esperia
3BR/2BA 15th-floor condominium with 

expansive Gulf views. Unfurnished. $3,500

Cove Tower | Caribe
3BR/2BA, 8th floor with Gulf views. 

Unfurnished. $2,500

Vanderbilt Beach
4BR/4.5BA pool home, lots of upgrades. 

Unfurnished. $4,700

Pelican Bay
3BR/3.5BA courtyard pool home. Lake view. 

Unfurnished. $6,000

Vanderbilt Beach | Gulf Breeze
2BR/2BA condominium with Gulf views. 

Furnished. $1,500

Park Shore | The Savoy
2BR/2.5BA beachfront condominium on the 

14th floor. Furnished. $3,200

Royal Harbor | Beau Mer
1BR/1BA condominium with Bay views. 

Furnished. $1,100

Pelican Marsh | Arielle
2BR/2BA condominium on the 2nd floor. 

Furnished. $1,900

Park Shore | Venetian Bayview
2BR/2BA condominium on the 5th floor. 

Furnished. $1,100

Carlton Lakes | Lakeview
2BR/2BA condominium on the 2nd floor. 

Furnished. $1,250

Wyndemere| Cypress Commons
2BR/2BA condominium with golf course views. 

Furnished. $2,200

Bonita Bay | Woodlake
3BR/3BA+den pool home. Pets allowed. 

Furnished. $4,500

Stoneybrook | Pinehurst
2BR/2BA 2nd-floor condominium. 

Unfurnished. $1,050

3903 SW 23RD AVE., CAPE CORAL

This elegant Koogler home is on intersecting gulf-access 
canals. The stately executive home of 3,542 square feet has 
three bedrooms with three full and two half bathrooms, 
including a master with dual sinks and separate shower and 
tub. The etched glass doors welcome guests from the por-
tico with a dome ceiling to the dramatic foyer. The residence 
is professionally decorated with premium quality finishes, 
cabinetry, wood wainscoting, coffered ceilings and architec-
turally inspired columns. The gorgeous chef’s kitchen has 
stainless steel appliances, ample cabinet and counter space 
and an island that opens to the formal dining, family and 
living rooms. Other touches are a gas burning fireplace with 
custom mantel, 8-foot sliders to the free-form pool and spa, 
paver lanai, outdoor kitchen, boat dock with lift and stag-
gered three-car garage. The home is listed at $829,000. For 
more information, contact listing agent Susan Ball of Cold-
well Banker Residential Real Estate in Cape Coral at (239) 
246-0167 or co-agent Rob Ricca at (239) 209-7465. ■

4034 LA COSTA ISLAND COURT, PUNTA GORDA

This spacious custom home is on two lots along a salt-
water canal in Punta Gorda Isles. With 4,237 square feet 
of living space, the home offers four bedrooms and three 
full and two half bathrooms, including a master with dual 
sinks, a hydro massage tub and separate shower. The master 
bedroom has a private patio and attached den/home office 
overlooking the pool/spa and canal. The residence features 
a great room with cathedral ceilings and formal dining 
room. The gorgeous gourmet kitchen has granite counters, 
wood cabinets, stainless steel appliances and an island. It 
has ample counter and cabinet space. The extended con-
crete dock is equipped with a boatlift, and the oversized 
two-car garage includes a workshop. The home is listed at 
$829,000. Contact listing agent Luke Andreae of Re/Max 
Harbor Realty at (941) 833-4217 to learn more. ■

605 VIA MEZNER, #1602, NAPLES

This coveted second-floor end unit is in one of the few 
duplexes at The Pointe in the premier beach community of 
Pelican Bay. The condo of 2,784 square feet of living space 
features three bedrooms, den and 3½ bathrooms, including 
a master bathroom with separate tub and shower. With the 
most desirable floor plan in The Pointe, the condo has a 
private elevator and a spacious kitchen with plenty of cabi-
net and counter space, island and built-in desk. The unit 
also has an attached two-car garage. The Pointe has lush 
landscaping, fountains, beautiful gardens, fitness center 
and tropical pool and spa. The condo is listed at $825,000. 
To learn more, contact listing agent Sheila Varnum of 
Downing-Frye Realty Inc. at (239) 596-1453. ■

23750 VIA TREVI WAY, #503, BONITA SPRINGS

This condo is in the Treviso subdivision of The Colony at 
Pelican Landing. The home features stunning views of sun-
sets over the Gulf of Mexico, tranquil waters of the Estero 
Bay and rolling hills of The Colony’s golf course. The condo 
has 2,709 square feet of living space, with two bedrooms, 
den and three bathrooms. The master suite boasts spacious 
walk-in closets and a lavish spa bath with Roman-style tub. 
The home offers floor-to-ceiling windows, expansive ter-
races, polished marble flooring, private elevator foyer and 
customized open floor plan. 

The kitchen has beautiful Italian kitchen cabinetry, stain-
less steel appliances and an island. 

Among the community amenities are pool and spa, gym, 
theater and live-in management. The condo is listed at 
$825,000. For more information, contact listing agent Jill 
Kushner of Downing-Frye Realty Inc. in Bonita Springs at 
(239) 691-5505. ■
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What $829,000 
will buy in SWFL
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TAKE YOUR NEXT 
VACATION TO NEW HEIGHTS.
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Contact Landmark Vacation Rentals today and let 
us help you take your next vacation to new heights.

Enjoy the beautiful scenery, amazing 
wildlife and outdoor adventure of 
Western North Carolina... or simply sit 
back, relax and take in the breathtaking 
view. Best of all, you can do it all 
from the comfort of our luxury cabins, 
cottages, condos or private home rentals. 

A vacation in the 
Great Smoky Mountains 
will take you to new 
heights, no matter 
how you choose to 
spend your time. 

NORTH CAROLINA: CASHIERS, FRANKLIN, HIGHLANDS, LAKE GLENVILLE, LAKE TOXAWAY AND SAPPHIRE VALLEY

For North Carolina vacation, seasonal and annual rentals 
call 877-747-9234 or visit www.LandmarkVacations.com



SOOTHING VIEWS, WIDE OPEN SPACES  
AND PLENTY OF FRESH AIR.

(And that’s just the living area).
T U R N K E Y  S E R I E S
H O M E S

*Lot priced separately

 The Frey family of  
companies has been building  
exquisite custom homes in 
Southwest Florida since 1972. 
We are now pleased to move 
that long tradition of excellence,  
pride and expertise south 
to Marco Island. Whether 
you choose one of our select 
waterfront homesites or  
opt to build on your own, 
Frey & Son Homes’ TurnKey 
Series strikes the perfect  
balance of taste, value and fine 
craftsmanship. Not an easy task, 
to be sure. But making it easy 
for you is what we do best.

Contact Tina Deady at 239-404-4468
or Donna Panarello at 239-405-3621

to schedule an appointment.
TurnKeySeriesHomes.com 

Opportunities from $550k to over $1.5 million

The Barbados (Model)
861 N. Barfield Dr.

Marco Island, FL 34145

Model Home Now Open!
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Construction of two model homes by 
Harbourside Custom Homes and Arthur 
Rutenberg Homes will begin in late July 
in the newest neighborhood at Miromar 
Lakes Beach & Golf Club. Navona on the 
Peninsula will consist of 18 waterfront 
single-family villa homes ranging from 
2,500 square feet to more than 3,000 
square feet of air-conditioned living space 
and priced from the $700,000s. 

Model homes, inventory homes and 
home sites are available for purchase 
now for move-in anticipated in early 
2014.

Each home in Navona on the Penin-
sula will have a boat dock on Miromar’s 
700-acre freshwater lake where resi-
dents can water-ski, fish or boat. The 
enclave is adjacent to the new Marina 
on the Peninsula, which is scheduled to 
open this coming fall with bocce courts, 
fitness trails, boat slips and entertain-
ment pavilions.

The entrance to Miromar Lakes is on 
Ben Hill Griffin Parkway (Exit 123 off 
of I-75). For more information, call the 
sales center at 425-2340 or visit www.
miromarlakes.com. ■

Miromar Lakes announces new 
neighborhood of villas

COURTESY PHOTO

The freshwater lake from which Miromar Lakes Beach & Golf Club gets its name. 

$559,000

850 5th Avenue South #C | Naples, FL 34102

Cell 239.272.8494 | PattiFortune@gmail.com

Marbella Lakes
Your Community Specialist & Neighbor

PattiFortune@gmail.com
www.OwnInNaples.com

$459,900

FURNISHED HOME!

TURN KEY READY

NEW POOL HOME

$339,900 Furnished



 Enjoy Resort Style Living 
at Village Walk and 

Island Walk of North Naples!

Serving North Naples and surrounding area.

STOP BY OUR ON-SITE NORTH NAPLES VILLAGE WALK OFFICE MON-SAT.

All homes now on re-sale market and priced from the low 200’s-500’s.

Illustrated Properties

Joanne Ciesielski | 239.287.6732             Brian Carey | 239.370.8687
OPPORTUNITY

Village Walk Town Center is the focus of the community's unique lifestyle - a lifestyle 
people dream about; meeting friends for a swim, a work out or a set of tennis..then 
grabbing lunch or dinner at the on-site restaurant...relaxing to the soothing sounds 
of fountains or taking a relaxing stroll back home around the many lakes and 
footbridges.

Village Walk off ers a full array of activities, and full recreational facilities reserved 
exclusively for resident's use with no equity or membership fees!

VILLAGE WALK

The clock is ticking on this pre-foreclosure, 2.5BA Oakmont with private pool, 
and newer appliances in the kitchen, quiet location, side load garage, built in wall 

unit, and more...so much potential! $365,000
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Perfectly located, 3BR,2.5BA Oakmont near amenities center and close to 
entrance gate.  This lovely home is located near the cul-de-sac, and features front 
load garage, private pool with wide water lake views, built-in wall unit, larger tile in 

all living areas, and more! $389,000 Check it out today!

Island Walk off ers luxury resort style living - yet’s 
it’s the way of life enjoyed everyday by the residents! Th e Town Center 

is reserved for the exclusive use of the residents and there are no equity or 
membership fees to enjoy the this unique lifestyle. Th e heart of the community 

is the unique Town Center that has an appealing country club feel and off ers 
meeting rooms, open air community pool and lap pool, state of the art fi tness 

center, putting greens, working post offi  ce, on site restaurant, lighted Har-
Tru Tennis courts, gas pumps, beauty salon, nail salon, and so much more! 

Schedule a private tour of this award wining community today.

This home offers all THE BELLS AND WHISTLES! Exquisite 4BR,3BA is handsomely appointed to 

cabinets with pull out drawers, crown moldings and decorative trim work, 20” tile, plantation shutters, 

lanai offers the perfect place to relax or entertain guest poolside, CUSTOM salt water POOL & 
SPA,water feature, retractable awning, paver brick, and lush landscaping with lake view complete 
this fabulous entertaining area. Furnishings negotiable.   $515,000 Visual Tour Available

ISLAND WALK FEATURED PROPERTY
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Extended Capri in the cul-de-sac of Ventura Court.  2 
bedroom, 2 bath, 2 car garage, large screened patio, roll 
down hurricane shutters, lake and fountain views.  Priced 
to sell  $280,000
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Moorings Park® is a nationally accredited, non-profit, Medicare certified community and the 
only A+ S&P and Fitch rated continuing care retirement community in the country.

All dimensions, specifications and prices are subject to change without notice. All images are
conceptual renderings and developer reserves the right to make modifications without prior notice.

Moorings Park at Grey Oaks.
Country club living and quality healthcare come together in the 
heart of Naples. So smart. So right. Like peaches and cream. 

Like Bogie and Bacall. Meant for each other. 

This inspired new community offers a holistic approach 
to living well. 

2406 Grey Oaks Drive North, 
Naples, Florida 34105

www.MooringsParkGO.org

239.919.1711

Like Wine 
They belong together. Renowned Moorings Park 
     and resplendent Grey Oaks. A brilliant new
          approach to active, healthy retirement living.

The Time is Right. The Time is Now.
Please join us for an Informational Luncheon about

Moorings Park at Grey Oaks on July 24th at 11:30 AM
in The Everglades Room at Grey Oaks Country Club.

RSVP by July 18th by visiting our website at 
www.mooringsparkgo.org/events or calling 239.919.1711.
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www.JackiStrategos.com

Jacki Strategos 
GRI, CREN, SRES, e-Pro

239-370-1222
JStrategos@att.net

Richard Droste Realtor

239-572-5117
rddsmd@comcast.net

Beautiful property,  zoned to capitalize on tax 
benefi ts.  All utilities, completely cleared/fenced.

11441 Riggs Road
  $299,000

AGRICULTURAL 4.77 

633 Hernando Ct. 
$1,095,000

NEAR TIGERTAIL BEACH

4 BR/3 BA direct water way home. Den, dining 
room, breakfast nook. Pavers on Lanai & driveway.

Resort style complex, income producing or 
family vacations. 2 or 3 bedrooms.

Greenlinks 
 Several Available   

CALL FOR DETAILS

David Komara has been promoted to 
project manager for Minto Communities 
in Southwest Florida. A Naples resident, 
Mr. Komara has worked in the construction 
industry in field management, customer 
service and other management positions for 
the past 12 years. 

Michael Maurer has joined Engel & 
Völkers Olde Naples as a broker-associate. 
He previously was managing broker for 
Commercial Realty Group in Bonita Springs 
and most recently was a broker-associate 
with REMAX Affinity in Old Naples. A 
native of Naples, he is a member of the Mas-
sachusetts Bar Association and Naples Area 
Board of Realtors. 

Lauren Rigor has joined the sales staff at 
South Bay Realty. She previously worked in 
the hospitality industry while studying mar-
keting at Florida Gulf Coast University. Ms. 
Rigor belongs to the Naples Area Board of 
Realtors, the Florida Association of Realtors 
and the National Association of Realtors. 

Royal Shell Real Estate announces the 
following agents are top producers in the 
Naples market: 

Ben Maltese has been licensed in Flori-
da since 1997. Previously from Michigan, he 
has worked in residential sales, residential 
and commercial development and hotel 
development, ownership and operations.

Meli Chelon-Gumma has worked in 
Europe, Asia and the United States.

Leah Alfieri began her real estate career 
in 1981 and most recently worked in the 
Bonita Springs office of Coldwell Banker 
Residential Real Estate.

Cliff Donenfeld attended the University 
of Bristol in England and Hartwick College 
in New York. Prior to joining Royal Shell, he 

was with Premier Sotheby’s International 
Realty.

Albert Diago is a real estate agent, inves-
tor and landlord who has more than 20 
years of experience in the real estate and 
banking industries.

Gary Ryan, formerly of Coldwell Banker 
Residential Real Estate in Bonita Springs, 
has been licensed in Illinois and Florida 
since 2005.

Kathy Mahoney obtained her real estate 
license in 1999 and previously was with the 
Bonita Springs office of Coldwell Banker.

Michael May has more than 20 years in 
the mortgage and real estate industries.

Corye Reiter began her career in real 
estate in the Naples and Bonita Springs Area 
in 1997.

 
The following agents with Premier 

Sotheby’s International Realty have been 
ranked among America’s top real estate pro-
fessionals by REAL Trends/The Wall Street 
Journal Top Thousand. Designees are in 
the top ½ of 1 percent of more than 963,000 
licensed Realtors nationwide.

Premier Sotheby’s International Realty 
agents ranking on the list of the Top 250 
individual real estate professionals by trans-
action volume are: 

Michael Lawler, No. 31 with more than 
$154 million in sales.

Karen Van Arsdale, No. 109 with $77.78 
million in sales.

Paul Graffy, No. 210 with $57 million in 
sales.

Premier Sotheby’s Naples Signature 
Team was ranked No. 105 on the list of the 
Top 250 team real estate professionals by 
transaction volume, with sales of $89.8 mil-
lion. The team is comprised of Barbi Lowe, 
Dorcas Briscoe, Carol Gilman, John Hamil-
ton and Trish Lowe Soars. ■

REAL ESTATE NEWSMAKERS

Subscribe online at www.FloridaWeekly.com or Call 239.325.1960

Get Florida Weekly delivered 
to your mailbox
   for only
$3195

PER YEAR

*Rates are based on standard rate postage. A one-year in-county subscription will cost $31.95 to cover  
shipping and handling. Call for out-of-county and out-of-state postage and pricing options.



BROKER PARTICIPATION WELCOME. ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING THE REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS 
REFERENCE SHOULD BE MADE TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE.  NOT AN OFFERING WHERE PROHIBITED BY STATE LAW. PRICES SUBJECT  

TO CHANGE WITHOUT NOTICE. PHOTOGRAPHY IN THIS AD MAY BE STOCK PHOTOGRAPHY USED TO DEPICT THE LIFESTYLE TO BE ACHIEVED RATHER ANY THAT MAY EXIST. *ON SELECT FLATS, TOWNHOMES AND CASITAS.

 
 

From the $160s to over $7 million. 
For our community locations and directions, please visit StockDevelopment.com

From the $600s  
to over $2 million.   
Naples • 239.249.6210

From the $800s.   
Naples • 239.949.8989

With an amazing selection of under construction & move-in-ready homes now available!

SINGLE FAMILY HOMES                                                                          
CORDOBA – BARCELONA #50 |  4 bed/3.5 bath |  2,219 sq. ft. | $545,000
LAKOYA – JASMINE II #80 |  3 bed/3.5 bath |  2,876 sq. ft. | $754,590
LELY ISLAND ESTATES – CARRINGTON #7 | 4 bed/3 bath  
2,685 sq. ft. | $619,990
TWIN VILLA                                                                                                
MOORGATE – ARVANITA #34 | 3 bed/2 bath | 1,916 sq. ft. | $384,690 
TOWNHOMES                                                                                             
OLE – SAN CLEMENTE #5004 | 2 bed/2 bath | 1,404 sq. ft.| $234,990  
OLE – SAN PABLO #5003 | 2 bed/2 bath | 1,770 sq. ft.| $249,990
Choose Your Own Options!

LANTANA SINGLE FAMILY HOMES                                                    
SAN REMO III #12  |  3 bed/2 bath  | 1,809 sq. ft. | $475,255
RUFFINO II #72 |  3 bed/2.5 bath  | 2,585 sq. ft. | $624,680

SINGLE FAMILY HOME                                                                            
TIVOLI III  #64 |  3 bed/3 bath | 2,062 sq. ft. | $329,990  
Choose Your Own Options!

From the $160s. Up to $15,000 
Towards Options/Upgrades* on  
Select Multi-Family Homes.   
Ft. Myers • 239.425.6777

It’s Not Just a Community,It’s a Lifestyle. 
From the $200s to over $1 million. 
Naples • 239.793.2100

From the $300s. 
$25,000 Towards Options/Upgrades. 
Plus Full Golf Membership. 
Naples • 239.687.2264 

From the $300s. $15,000 
Towards Options/Upgrades. 
Naples • 239.514.2706

SINGLE FAMILY HOMES                                                                            
MAJORCA – SCOTTSDALE II  #6 | 3 bed/3 bath | 2,719 sq. ft.| $909,425
ISLA DEL SOL – CHESTERFIELD  #29 | 4 bed/5.5 bath | 4,224 sq. ft.
$1,645,475 

  

SINGLE FAMILY HOMES                                                                           
ESCALA – MARLOWE #10 | 4 bed/4.5 bath | 3,239 sq. ft.| $1,205,725  
Model Leaseback | Fully Furnished 
TAMWORTH – PONTE VEDRA GRANDE #MM1 | 4 bed/4.5 bath  
3,525 sq. ft.| $1,347,855 | Fully Furnished          
  

SINGLE FAMILY ESTATE HOMES                                                             
LIPARI – PONTE VEDRA II  #2 |  4 bed/4.5 bath | 3,525 sq. ft.  
 $1,221,215 | Fully Furnished, Leaseback Available
LIPARI – MUIRFIELD III  #3 |  4 bed/3.5 bath | 3,255 sq. ft. 
$1,235,090 |  Fully Furnished, Leaseback Available

SINGLE FAMILY HOMES                                                                           
BUONASERA – PONTE VEDRA II #3| 4 bed/4.5 bath | 3,490 sq. ft.  
$1,235,065 
CELLINI – GRAND CALAIS #11| 4 bed/4.5 bath | 3,597 sq. ft. $1,498,635
REGENCY II #2 | 4 bed/4.5 bath | 3,699 sq. ft. $1,537,618 
Fully Furnished PENDING

Only 5 Remaining! 

From the $700s.  
$25,000 Towards Options/Upgrades.  
Naples • 239.249.6220
Ask Guard for Directions to Stock’s Model Homes

From the $700s to over $7 million. 
Includes Social Membership. 
Naples • 239.592.1010

FLATS                                                                                                            
SAN CLEMENTE #7304 | 2 bed/2 bath | 1,404 sq. ft. | $174,990  
Choose Your Own Options! 
TOWNHOMES                                                                                             
SANTA ISABELLA #8403 | 2 bed/2.5 bath | 1,520 sq. ft. | $182,755
Includes $17,765 in Options
CASITAS                                                                                                         
CARMEL #9502 | 2 bed/2.5 bath | 1,531 sq. ft. |  $186,015  
Includes $16,025 in Options
TWIN VILLA                                                                                                
CORONADO VILLAS #91  |  2 bed/2 bath   | 1,575 sq. ft. | $291,9 90
Choose Your Own Options!
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Prices subject to change. Copyright © 2013 Lennar Corporation. Lennar, the Lennar logo, Everything’s Included Home and the ei logo are registered service marks of Lennar Corporation and/or its subsidiaries. CGC 1507191 7/13

LENNAR.COM/SWFLSAVE
E V E R Y T H I N G’S

I N C L U D E D
H O M E S

SM

TheLocation
of aLifetime!

OPEN MON-SAT 9AM-6PM 
SUN 10AM-6PM

3823 Treasure Cove Cr., Naples, FL 34114

888-204-3475 
Directions from I-75: Exit Collier Blvd (101). Go south past 41. 

Turn left on Championship Road to community entrance.

LUXURY FEATURES & 
UPGRADES INCLUDED 
AT NO EXTRA CHARGE! 

Nexia home automation 
Control access, lights, thermostat 

& video surveillance from 

computer, smartphone or tablet 

Granite kitchen countertops 
Stainless steel appliances 
Ceramic tile (per plan) 

Much more!

The location of Copper Cove is one of the 

once-in-a-lifetime opportunities people 

talk about. It’s nestled between the 

vacation paradise of Marco Island and 

the distinction of Naples’ famed boutiques, 

dining, entertainment and Gulf Shore 

pleasures. Hurry. Your location of a 

lifetime will soon be sold out!

7 Executive Home Designs 
From the Low $200s

FINAL PHASE! 
LAST SEASON OF SALES!



A N N U A L  &  S E A S O N A L  R E N T A L S

Don’t wait – call today!

The Name 
You Can Trust:

 

We take care of the rest.

{ DO YOU OWN A 
HOME OR CONDO?

how

We have qualifi ed guests and tenants ready to move in, and we’ll take care of 
everything so your property earns income for you all year. Contact us today! 

unpack.

800-346-0336
239-482-8040
www.RoyalShellAnnuals.com

}
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NETWORKING
A rooftop burger bash for residents of Strada at Mercato
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Stephanie 
Sarver and 
Dean Satrape 

“Like” us on Facebook at Naples Florida Weekly to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 
So, if you think we missed you or one of your friends, go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

1

14

98

4 5

2 3

6

7

10 11 12

13

 1 . Linda Noonan, Michelle Pardis, Pat Biernat and Margaux 
   Biernat
 2 . Declan Allison, Giulianna Romero and Warwick Allison 
 3 . Bob Printz, Craig Jones and Linda Reidy
 4. Jim Gover, Brandon Tucker, Janice Gover, Katie Gover 
   and Evelyn Hochberg
 5. John Russo and Lindsey Gardner
 6. Jake and Marcie LaRochelle
 7. Jeff DeAngels and Dana Marcum
 8. Abby Fraga-Lopez and Jade Allison
 9. Lois Wahley, Heidi Deen, Gayle 
   Fawkes and Carol Loder
10. Todd and Noreen Kendall
11. Linda and Mike Boyd
12. Sharon and Lee Harris
13. Christine and Michael 
   Maccarone
14. Mariann Wilson and 
   Gary Helms
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Open Houses are Sunday 1-4, 
unless otherwise marked
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>$200,000
1 • WHIPOORWILL - MARIPOSA • 
1355 Mariposa Circle #202 • $249,000 • 
Premier Sotheby’s International Realty • 
Paul Graffy • 239.273.0403 

2 • NAPLES LAKES COUNTRY CLUB 
• 4695 Winged Foot Court #104 • $299,000 • 
PSIR • Susan Payne • 239.777.7209

3 • PARK SHORE - LEXINGTON • 4022 
Belair Lane #3 • $299,900 • PSIR • Linda 
Perry • 239.450.9113 

>$300,000
4 • FOREST GLEN • 3748 Jungle Plum 
Drive East • $345,000 • PSIR • Jesse 
Moreno • 239.405.0065 

5 • PELICAN BAY - GLENCOVE • 5803 
Glencove Drive #601 • $345,000 • PSIR • 
Linda Ohler • 239.404.6460 

6 • MERCATO - THE STRADA • 9123 
Strada Place • From $390,000 • PSIR • Call 
239.594.9400 • Open Monday-Saturday 
10am-8pm & Sunday 12-8pm

>$400,000
7 • TIBURON - BOLERO • 2658 Bolero 
Drive #901 • $440,000 • PSIR • John 
D’Amelio • 239.961.5996 

8 • COQUINA SANDS • 1065 Gulf Shore 
Blvd. North #209 • $425,000 • PSIR • 
Catherine Finlay • 203.984.9400 

9 • HAWKSRIDGE • 2175 Hawksridge 
Drive #1204 • $469,900 • PSIR • V.K. 
Melhado • 239.216.6400 

10 • PELICAN BAY - CHATEAUMERE 
• 6040 Pelican Bay Blvd. #401 • $499,900 • 
PSIR • Phyllis O’Donnell • 239.450.9113

>$600,000
11 • PELICAN LANDING - THE 
COLONY - NAVONA • 23540 Via Veneto 
Blvd. #1005 • $653,000 • PSIR • Mark Leone 
• 239.784.5686 

12 • SPANISH WELLS • 9928 Treasure 
Cay Lane • $679,000 • PSIR • Maryann 
Brickett • 603.944.0031

>$700,000
13 • THE DUNES - GRANDE 
PRESERVE • 280 Grande Way • From 
$799,000 • PSIR • Call 239.594.1700 • Open 
Monday-Saturday 10am-5pm & Sunday 
12-5pm

>$900,000
14 • ROYAL HARBOR • 2037 Snook 
Drive • $975,000 • PSIR • Linda Perry • 
239.450.9113 

>$1,000,000
15 • OLDE NAPLES SEAPORT • 1001 
10th Avenue S, #203 • $1,190,000 • Naples 
Estate Properties • Emily K. Bua & Tade 
Bua-Bell • 239.465.4645

16 • BONITA BAY - TAVIRA • 26951 
Country Club Drive • From $1,306,000 • 
PSIR • Call 239.495.1105 • Open Monday-
Saturday 10am-5pm & Sunday 12-5pm

17 • VILLA LAGO AT MEDITERRA 
• 18051 Lagos Way • $1,375,000 • Naples 
Estate Properties • Emily K. Bua & Tade 
Bua-Bell • 239.465.4646

18 • THE MOORINGS • 619 Bowline 
Drive • $1,749,000 • PSIR • Susan Barton • 
239.860.1412

19 • AQUA • 13675 Vanderbilt Drive 
#610 • $1,925,000 • PSIR • John D’Amelio 
• 239.961.5996 • Also available: #605 
$1,695,000

>$2,000,000
20 • GREY OAKS - ESTUARY • 1220 
Gordon River Trail • From $2,049,000 • 
PSIR • Call 239.261.3148 • Open Monday-
Saturday 9am-5pm & Sunday 12-5pm

21 • PELICAN BAY - ST. RAPHAEL • 
7117 Pelican Bay Blvd. #1005 • $2,395,000 
• PSIR • Jean Tarkenton • 239.595.0544 
• Additional Residences Available from 
$825,000 - $1,795,000

22 • QUAIL WEST • 4430 Wayside Drive 
• $2,495,000 • Naples Estate Properties • 
Emily K. Bua & Tade Bua-Bell • 239.465.4645

23 • VANDERBILT BEACH • 165 
Channel Drive • $2,725,000 • PSIR • Frank 
Pezzuti • 239.216.2445 

24 • MARCO ISLAND • 1731 Ludlow 
Drive • $2,950,000 • PSIR • Abby Yetter • 
239.595.4335 • Open Friday 1-4pm

>$3,000,000
25 • MEDITERRA • 16017 Trebbio Way • 
$3,650,000 • PSIR • Jane Bond • 239.595.9515

26 • OLD NAPLES • 282 1st Avenue North 
• $3,995,000 • PSIR • Celine Julie Godof • 
239.404.9917 

27 • SOUTHPORT ON THE BAY • 
204 San Mateo Drive • $3,995,000 • Naples 
Estate Properties • Emily K. Bua & Tade 
Bua-Bell • 239.465.4645

>$4,000,000
28 • PORT ROYAL • 3060 Green Dolphin 
Lane • $4,695,000 • PSIR • Frank Sajtar • 
239.776.8382 

29 • PORT ROYAL AREA - LITTLE 
HARBOUR • 224 Little Harbour Lane 
• $4,875,000 • PSIR • Friley Saucier • 
239.293.3532 

>$6,000,000
30 • PORT ROYAL • 3630 Rum Row 
• $6,750,000 • PSIR • Phil Collins • 
239.404.6800

Florida Weekly’s Open Houses
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You can always spot a new resident.

11125 Gulf Shore Drive, Naples, FL 34108

Our Gulf views tend to be somewhat distracting. Stunning views dominate each luxurious 
residence and every on-site amenity at Moraya Bay. From the beachside service, restaurant and 
grotto bar to resort-style pool, lap pool and fitness center, the views are quite distracting. Residences 
of 4,000-4,500 square feet. Prices from $2.5 million.

239.514.5050  MorayaBay.com

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE DEVELOPER. 
FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THIS ADVERTISEMENT AND TO THE DOCUMENTS REQUIRED 
BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE.





��������	�
�������������
�����������

����	���������������
������������������

����������
�	
���������
�	�
���
�����������
���������������
���������
����	����� ��
!

���������	
��

"�#�
�����
���
���������
�$���	
�����������%&''(�����%&)�����������
�������
�*��	�+����
����������$�������������$�����	����
��������,

&-./-0&/1'''�2�3��4������$��

2�������(�	������$���������������	�$���������2



INSIDE

A GUIDE TO THE LOCAL ARTS & ENTERTAINMENT SCENEWEEK OF JULY 11-17, 2013

N A P L E S  F L O R I D A  W E E K L Y

ARTS & ENTERTAINMENT
C

SECTION

BROUGHT TO YOU BY:

The High-Rises at Bonita Bay   495-1105
Estuary at Grey Oaks      261-3148
The Strada at Mercato      594-9400
The Village  261-6161
The Gallery  659-0099
Broad Avenue  434-2424
Vanderbilt  594-9494
The Promenade  948-4000
Fifth Avenue  434-8770
Marco Island  642-2222
Rentals  262-4242

®

®

®

®

Sequel success
Film critic Dan Hudak finds 
“Descipable Me2” delightfully likable. 
C11 

Studio time
Meet artist Mary Mariner at home 
with her work. C8 

Just like Brooklyn
On big plates and with friendly service, 
Parmesan Pete’s delivers delicious 
classic Italian fare. C23 

BY PHIL JASON
Florida Weekly Book Critic

“So many books, so little time” is the 
credo emblazoned on one of my sweat-
shirts. Isn’t that the truth? Among my 
favorite T-shirts is “Lead me not into 
temptation … especially bookstores.”

I confess: I’m addicted to reading. 
Worse, I’m addicted to blabbing about 
what I read. I want to do you the favor of 
knowing what I think. You see, dear 
reader, I’m looking out for your 
best interests.

Well, not really. Usually 
I don’t warn you when 
a book is not worth 
your time. With 
rare exceptions, 
I do not write 

CONFESSIONSTRU E
Y PHIL JASON
orida Weekly Book Critic
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Phil Jason tells all about life in the fast 
lane as Florida Weekly’s book critic

A summer high: ‘La Traviata’ at the movies

The Metropolitan Opera’s “Live in HD” 
summer encore series wraps up with “La 
Traviata” in movie theaters across the 
country Wednesday evening, July 17. Local 
participating cinemas include the Holly-
wood Stadium 20 in Naples and Coconut 
Point Stadium 16 in Estero.

Natalie Dessay stars as Verdi’s most be-
loved heroine in this production by Willy

SEE BOOKS, C4 

SEE OPERA, C7 

VANDY MAJOR / 
FLORIDA WEEKLY

MARTY SOHL / THE METROPOLITAN OPERA

Natalie Dessay as Violetta in Verdi’s “La Traviata,” coming to area cinemas in HD on July 17. 

SPECIAL TO FLORIDA WEEKLY_________________________



Transform your body without... diet, exercise or surgery!

Treat-to-Complete with...

Riverchase Dermatology now off ers guaranteed results 
with the Treat-to-Complete package featuring FDA-

Cleared CoolSculpting®

*Guaranteed Results!

Confi dence in your treatment, Confi dence in your clothes.

North Naples
1015 Crosspointe Dr.

Downtown Naples
261 9th St. S.

 Marco Island 
950 N. Collier Blvd., 

Suite 303

Fort Myers
7331 Gladiolus Dr.

Cape Coral
413 Del Prado Blvd. S., 

Suite 101

NOW OPEN
North Port

14840 Tamiami Trail

Free Consultations 239-313-2553
Fort Myers and Downtown Naples

www.riverchase-fatfreeze.com

The light that sweeps away the dark

 
A year ago, I attended a book swap 

where one of the other attendees 
mentioned Marilynne Robinson. I 
shook my head and said uncertainly, 
“I don’t think I’m familiar with her 
work.”

The woman gave me such a with-
ering look that I thought the flowers 
on the table would wilt.

“You’ve never heard of 
Marilynne Robinson?” she 
said. “She’s only the great-
est living American female 
writer.”

I blushed and turned 
away, duly chastised.

That chastisement sat 
heavily with me for an 
entire year, and I often 
wondered about Marilynne 
Robinson. Finally I pur-
chased “Gilead,” the novel 
that won her the Pulitzer, 
and I set to it cautiously, 
fully expecting the book — like so many 
talked-about things—to be a disappoint-
ment. What a surprise and delight to 
discover it was every bit as good as it 
was reputed to be.

The story is told from the perspective 

of John Ames, an 
aged, ailing pastor who 
narrates the book as a let-
ter to his young son. We 
learn over the course of 
the story that Mr. Ames 

was married young, but that his wife 
died in childbirth along with their baby. 
He spent the next 30-odd years living 
alone, tending to his church flock, never 
daring to hope for the wife and son that 
would come into his life during his final 

years. The book’s beauty lies in the gen-
tleness John Ames brings 

to the narra-
tion, the way he describes his long 
stretch of solitude with peace and faith.

“I’m very grateful for whatever reluc-
tance it was that kept me alone until 
your mother came,” he says to his son. 
“Now that I look back, it seems to me 
that in all that deep darkness a miracle 
was preparing. So I am right to remem-
ber it as a blessed time, and myself as 
waiting in confidence, even if I had no 

idea what I was waiting for.”
I find this idea striking. We have 

all experienced dark passages of the 
heart, lengths of time when 
we thought we might be alone 
forever. And when that loneli-
ness ended — as it always does 
— weren’t we all the more grate-
ful for having known the bleak 
period that preceded it?

I spoke yesterday with my 
friend Philip, a man who spent 
most of the last two years sin-
gle. Philip is boyishly handsome, 
kind and genuine. We’d go out 
for drinks and he’d tell me about 
his latest dating disappointment, 
shaking his head and looking utter-
ly dejected.

“It feels like I’ll never find any-
one,” he’d say each time we met.

I’d pat his hand and smile reas-
suringly.

“You’re a good catch,” I’d say. 
“She’s out there. Just keep looking.”

He did keep looking and now he’s 
found her. He’s been dating a young 
woman for almost a year, and when 
we spoke, he told me he had just said 

“I love you.” She said “I love you” back. 
I could feel his happiness radiate across 
the phone line, and I wondered if he 
even remembers those long nights when 
he was convinced he’d never be happy 
again. I like to think he has forgotten 
and that the brightness of this new love 
has eclipsed those dark times.

I would wish the same for all of us. ■

SANDY DAYS, SALTY NIGHTS

artisHENDERSON
sandydays@floridaweekly.com
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Call (239) 649-2275 for Reservations
www.NaplesPrincessCruises.com

Naples PrincessNaples Princess

The Best Way to Experience Naples from the Water.

Naples Princess...
ALL NEW

COCKTAIL CRUISE!
4-5:30pm & only $25.00 per person plus tax. 

50% off  house wine and beer and
 $2.00 mixed drinks.

Call (239) 649-2275 for Reservations

SUMMER SPECIALS
BUY ONE GET ONE

1/2 PRICE
Wednesday Dinners

Saturday 12:30 & 3pm Sightseeing
Sunday Hors d’oeuvres

Based on availability. Valid on adult tickets. 
No other coupons or discounts apply.

agavenaples.com I 239-598-FIRE (3473)
Corner of Airport & Vanderbilt 

Sunday & Monday 11:30 am - 10 pm
Tuesday -Saturday 11:30 am - Midnight 

CONTEMPORARY SOUTHWEST CUISINE

This summer enjoy the
2 for $49* menu!

Choose an appetizer and dessert to share
with two entrées.

 With such great value, why wait?
Hurry in today!

 *plus tax & gratuity

HAPPY HOUR beverages daily, 11:30 a.m.-7:30 p.m., throughout restaurant!

Gulfshore Playhouse sets the stage
for debut of New Works Festival

SPECIAL TO FLORIDA WEEKLY

Three new plays have been selected 
as the focus of Gulfshore Playhouse’s 
inaugural New Works Festival. A team 
of professional actors and directors 
will work with the playwrights Aug. 
12-15 and will present staged read-
ings to the 
public on 
F r i d a y 
and Satur-
day, Aug. 
16-17, at 
The Nor-
ris Center. 
The plays 
are:

■ “Out of Orbit” by Jennifer 
Maisel – When a teenage girl is diag-
nosed with a learning disability, it 
could provide the answer to years of 
questions. The play follows the girl 
and her mother as they attempts to 
find themselves and each other in an 
increasingly disconnected and tenu-
ous universe.

The staged reading of “Out of Orbit” 
is set for 8 p.m. Saturday, Aug. 17.

■ “Point Last Seen” by Scott Organ 
– When two friends face the fact that 
one of them is about to be fired, the 
men and their wives reassess their 
lives. As the drama unfolds, it involves 
paint swatches, fertility, sex, infidelity 
and getting lost in the woods.

The staged reading for “Point Last 
Seen” is at 8 p.m. Friday, Aug. 16. 

■ “The Butcher” by Gwydion 
Suilebhan – Based on a real event, this 
play tells the tale of two strangers — a 
housewife and the butcher and sole 
proprietor of a Halal supermarket in 
suburban Virginia — who witness a 
peculiar and disturbing act of vio-
lence.

T h e 
s t a g e d 
reading is 
at 3 p.m. 
Saturday, 
Aug. 17.

T i c k -
ets for 
the New 

Works Festival are $15 for one read-
ing, $25 for two readings and $35 for 
all three. 

Single tickets and subscription 
packages are also on sale now for 
the 2013-14 season of professional 
productions by Gulfshore Playhouse. 
Starting in early October, the season 
consists of: “Venus in Fur” by David 
Ives; “Something Intangible” by Bruce 
Graham; “Jacob Marley’s Christmas 
Carol,” Tom Mula’s new spin on the 
holiday classic; the world premiere of 
“The God Game” by Suzanne Bradbeer 
(in association with Capital Repertory 
Theatre in Albany, N.Y.); “The Game’s 
Afoot” by Ken Ludwig; and the classic 
“All My Sons” by Arthur Miller.

For tickets or more information, call 
the box office at (866) 811-4111 or visit 
www.gulfshoreplayhouse.org. ■ 
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negative reviews. Why not? Wouldn’t 
a balance of negative and positive 
reviews give my work more credibil-
ity? Perhaps it would. But I don’t care. 
I don’t have enough space to tell you 
what not to read or why you won’t like 
something. Besides, if a book is infe-
rior, it will sink under its own weighty 
badness — it doesn’t need my help. 
Silence can be a good thing.

Many writers, especially novices, 
do not understand my refusal to write 
reviews of their efforts. My Florida 
Weekly “Florida Writers” column brings 
me a lot of e-mail from authors (and 
publicists) whose attempts at gaining 
my respectful attention are so poorly 
scribed that I can only imagine how bad 
the actual book is. Still, if I see any hope 
of being able to praise it, I’ll ask for a 
copy (or a pdf or an e-version). Too 
often, I end up not reviewing the book, 
hoping to cast my refusal so that 
it doesn’t do unnecessary harm.

■ ■ ■

 “But I’m a Florida Writ-
er. Why not?” It is not true, 
I insist, that all publicity is 
good publicity. Why find your-
self insulted by my honest 
appraisal? However, I under-
stand that the author of this 
question cannot imagine that 
his book could garner nega-
tive reviews. I pretend to 
agree that the problem is 
simple: There’s something 
wrong with me.

■ ■ ■

“But you’re the only 
person doing regular 
book reviewing around here. If you 
don’t help me get the word out, 
no one else will either.” Sure, I feel 
guilty. However, book reviewing is 
not public relations work; or at least 
it shouldn’t be. (You want a planted, 
paid-for review?  I’ll tell you how to 
buy one.)

In case you’re dying to know the 
exception to my rule about not writing 
negative reviews, here it is: I will write 
a negative review when a well-estab-
lished, talented author slips from the 
standard that he or she has set and that 
readers expect. Here’s a case in point:

Though I love Randy Wayne White’s 
work, a couple of Doc Fords ago I thought 
he had let us down and said so. Fortu-
nately, I was soon able (and happy) to 
praise his first Hannah Smith novel and 
the most recent Doc Ford addition.

■ ■ ■

Confess, Phil — confess that some-
times you do not review a book that you 
know is pretty good. What’s the deal 
here? Laziness?” Sometimes I’m lazy, but 
more often I just don’t think that the book 
and I are compatible. I can’t get excited 
about its virtues. I need to move on to 
another book that engages me more fully 
or that I feel will be of value to my read-
ers. I don’t have time to agonize about the 
one that gets away. Again, my publication 
space and reading-writing time is limited. 
Careful selection is what gets me through. 
It’s like dating.

■ ■ ■

“Why do you review so many self-
published books? Aren’t they bound to 
be just awful?” Hey, you snobs out there, 
with all the mediocre books put out by 

the trade houses, the burgeoning body of 
self-published titles offers a truly viable 
alternative for the serious reviewer look-
ing for quality publications. 

I don’t let the publishing industry 
make up my mind for me, and I’m preju-
diced against prejudices. While there are 
many periodicals that refuse to publish 
reviews of self-published titles, Florida 
Weekly has allowed me the privilege of 
deciding by the case and not the cat-
egory.

■ ■ ■

“How come you write 
almost exclusively about 
books by Florida writ-
ers?” First of all, it’s con-
venient. It eliminates so 
many books that I don’t 
have to worry about! 

Second, Florida is 
a very populace state 
with scads of authors 
turning out good work. 
Thus, I still have plen-
ty to choose from. 

Finally, I value the slogan “all news 
is local,” at least to the extent that a 
local newspaper (or one that covers 
various markets across a state) should 
pay special attention to local authors, 
just as it does to local theater, art and 
musical performance.

Here’s another answer: I don’t 
write almost exclusively about books 
by Florida writers. My opportunities 
to review in the Washington Inde-
pendent Review of Books, Southern 
Literary Review, Jewish Book World 
and several other publications allow 
me to sample and respond to a much 
wider sweep of book publication. 

■ ■ ■

“How do you keep up with what’s 

going on in the world of book pub-
lishing?” I don’t do anything remark-
able. I follow Publishers Weekly and 
the New York Times Book Review. 
I use the search boxes on amazon.
com and bn.com, filling them in with 
topics (“Florida fiction”) rather than 
titles or names of authors. I look 
for timely (daily, if possible) book 
industry information from Internet 
sources. My most recent discovery is 

shelf-awareness.com, which puts out 
two e-mail editions each day, one for 
the avid general reader and another 
for people involved in some way in 
the book trade (like reviewers). 

Beyond this, I’m bombarded by 
press releases from publishers and 
publicists, book catalogues and fran-
tic pleas. My normal interaction with 
authors (e-mail conversations) sup-
plies an endless stream of informa-
tion. 

■ ■ ■

 “Who are your favorite Flori-
da authors?” My favorite old-timer 
(though he’s probably younger than 
I am) is James W. Hall, a fine poet 
whose Thorn mysteries are incom-

parable. No one captures Florida as 
a cultural swamp more elegantly and 
provocatively. My favorite (relative) 
youngster is Lisa Unger, whose psy-
chological thrillers are deeply chill-
ing and chillingly deep.

I always enjoy new works by Mary 
Anna Evans and Les Standiford. And 
though he only lives here part of the 
year, Michael Connelly is a master. 
I’d better stop. The longer the list, 

the more people 
not on it will be 
dismayed. Read 
new titles by any of 
these fine writers 
to get you through 
the summer.

■ ■ ■

 “Why don’t more 
publications offer 
book reviews?” I’ll 
come clean. No one 
ever asks me about 
the death of newspa-
per book review sec-
tions and the shrinking 
opportunities that writ-
ers have to receive com-

mentary on their published works. 
The unfortunate answer is that you, 
dear reader, are not demanding more 
book reviews. And if you do, the 
periodical you harass is likely to pay 
for syndicated material that you can 
easily find on the Internet. Because 
Florida Weekly allows my column 
to exist, there is one more voice in a 
shrinking chorus. 

■ ■ ■

Almost final questions that have 
the same answer: “How many book 
reviews have you written?” or “How 
many books do you read in a week?”  
As it says on my other favorite T-shirt: 
“English Major – You Do The Math.”

■ ■ ■

 “How do you feel about traditional 
printed books versus e-books?” Great 
topic. I’ll answer it, Florida Weekly 
willing, on another occasion. ■

— Phil Jason, Ph.D., United States 
Naval Academy professor emeritus 
of English, is a poet, critic and free-
lance writer with 20 books to his 
credit, including several studies of 
war literature and a creative writing 
text.
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EXPERIENCE CHARRED CUTS PERFECTLY PAIRED  
WITH DECADENT SIDES AND GLAMOROUS CHARM.

ZAGAT RATED AND FORBES MAGAZINE’S ALL-STAR EATERIES. 

LOCATED ON THE SUNSET DECK. 
FOR RESERVATIONS, PLEASE CALL 239-598-9600.

OPEN TUESDAY THRU SUNDAY 5-10 PM. CLOSED MONDAYS.

SEDUCE YOUR PALATE

at the

AT WALDORF ASTORIA® NAPLES

475 SEAGATE DRIVE
NAPLES, FL 34103
WALDORFASTORIANAPLES.COM

Naples’ newest improvisational theater 
troupe has added performances to its 
summer debut at the Sugden Community 
Theatre. First-timers and fans of Stage 
2 Improv can catch a show Thursday-
Saturday, July 11-13, 18-20 and 25-27. Perfor-
mances feature scenes, games and songs 
that are driven from suggestions by the 
audience. Each show is created on the 
spot, so not two are ever alike.

Stage 2 Improv is directed by Michael 
Santos and Judith Gangi Santos, co-
founders of the now-defunct Naples 
City Improv. “We are proud of our show 
and what we have accomplished so far,” 

Mr. Santos says. “We’re grateful and 
excited for the continued support of the 
community.”

In addition to the Santoses, the 
cast consists of JamieLynn Bucci, Kat 
Ebaugh, Brad Goetz, Steven Johnson, 
Randy Jones, Meg Pryor and Nancy 
Swartz. Interns for the summer shows 
are Casey Debrowski, Synthia Dubose, 
Guy Clover, Bukki Sittler, Rosie Spinosa 
and Corey Walker.

Show time is 8 p.m. Tickets are $15 for 
adults and $10 for ages 18 and younger. 
Call 263-7990 or visit www.naplesplay-
ers.org.  ■

Improv troupe adds performances 

COURTESY PHOTOS

Judy Chinski, an instructor in beginning watercolor 
at the Marco Center for the Arts and The von Liebig 
Art Center, invites the public to watch her work from 
5:30-7 p.m. Wednesday, July 24, at the Artist’s Gallery 
on Marco Island. Ms. Chinski, whose “Tigertail After-
noon” and “Feeling Pink” are shown here, co-owns 
the gallery at The Esplanade with Betty Newman. 
RSVPs are requested for the demonstration and can 
be made by calling 784-4436. 
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A ll new Magic Sailing 
from Miami

Now you can enjoy special rates on select Disney Cruise Line
®
 

sailings departing from Miami this fall. Plus, you’ll be among  

the first to experience the newly reimagined Disney Magic®. 

Discover new spaces and surprises to delight families, kids 

and adults — from the near-vertical plunge of the AquaDunk 

waterslide,  to a super hero kids’ club and adult after-hours 

entertainment. It’s a magical getaway for your entire crew!

*Excludes Government Taxes and Fees of approximately $80 per person for Western 

Caribbean cruises (all amounts subject to change). Gratuities and Port Adventures are not 

included. Category 11C Standard Inside Staterooms can accommodate up to 3 Guests 

aboard the Disney Magic®. The number of staterooms allocated for this offer is limited. 

This offer cannot be combined with any other special offers or discounts. Rates are in U.S. 

dollars. Offer subject to Disney Cruise Line® Terms and Conditions.

5-Night Western Caribbean Cruise
Starting at $125* per person, per day/$625 total

Based on double occupancy for Category 11C Standard Inside Stateroom.  
Available most sail dates Nov. 1 – Nov. 29, 2013 (excluding Nov. 24, 2013). 

Book through July 31, 2013. Starting at $125* per person, per day/$625 total.

3 convenient offices to serve you:
Pelican Bay 597-6700 | Verona Walk 430-1254

Village Walk 597-2961

©Disney   GS2013-10277 Ship’s Registry: The Bahamas

To book this special rate, or shorter 3- and 4-night sailings from Miami, contact us today!



CATERING FOR ALL EVENTS

Professional Chefs - Exhibition Cooking
Business and Residential

CATERING

Basic Omelette Party for 1st time Business Clients

www.FloridaWeekly.com    NAPLES FLORIDA WEEKLYC6    ARTS & ENTERTAINMENT    WEEK OF JULY 11-17, 2013

WHAT TO DO, WHERE TO GO
Theater

■ Stage2 Improv – By The Naples 
Players at the Tobye Studio July 11-13, 
18-20 and 25-27. 263-7990 or www.
naplesplayers.org.

■ Les Miz – By The Naples Players 
through July 28 at the Sugden Commu-
nity Theatre. 263-7990 or www.naples-
players.org. 

■ Shrek: The Musical – Through 
Aug. 10 at the Broadway Palm Theatre, 
Fort Myers. 278-4422 or www.broad-
waypalm.com. 

■ Funny Money – Through Aug. 10 
at the Off Broadway Palm Theatre, Fort 
Myers. 278-4422 or www.broadwayp-
alm.com.

■ Bob: A Life in Five Acts – 
Through July 20 at Laboratory Theater, 
Fort Myers. 218-0481 or www.laborato-
rytheaterflorida.com.

Thursday, July 11

■ Movie Matinee – Collier Coun-
ty Museum presents a screening of 
“Beneath the 12 Mile Reef” (1953) star-
ring Robert Wagner and Terry Moore 
at 1 p.m. Free. 3331 Tamiami Trail E. 252-
8476 or www.colliermuseums.com.

■ Book Discussion – Headquarters 
Regional Library hosts a discussion of 
“The Book Thief” by Markus Zusak 
at 2 p.m. Free. Registration required. 
2385 Orange Blossom Drive. 593-0177 or 
www.colliergov.net/library.

■ Good Company – Naples Regional 
Library hosts a free screening of the film 
“Company” (USA, 2011) at 2 p.m. Free. 
Registration required. 650 Central Ave. 
263-7768 or www.colliergov.net/library.

■ After Hours – Corkscrew Swamp 
Sanctuary hosts an evening of learning 
activities from 5:30-9 p.m. $12 for adults, 
$6 for children. 348-9151 or www.cork-
screwaudubon.org.

■ Smart Stuff – Whole Foods at Mer-
cato presents “Brain Food/Brain Fit-
ness” from 6-8 p.m. Angel Duncan of 
the Neurospychiatric Research Center 
of Southwest Florida will discuss way to 
reduce the risk of Alzheimer’s disease. 
Free. 552-5100.

■ Tequila Tasting – Sea Salt hosts a 
tequila tasting with expert John Burke 
from 6-7 p.m. $15. 1186 Third St. S. Res-
ervations required. 434-7258 or www.
seasaltnaples.com.

■ Jamming with Jebry – Jebry’s 
Jazz Jam takes place from 6-9 p.m. at 
New York Pizza and Pasta House. 11140 
Tamiami Trail N. 594-3500.

■ Stand-Up Guy – Ben Gleib takes 
the stage tonight through July 13 at the Off 
the Hook Comedy Club, Marco Island. 
389-6901 or www.offthehookcomedy.com.

Friday, July 12

■ Indoor Art Walk – The Indoor 
Farmers Market and Emporium at the 
Shoppes at Vanderbilt hosts area art-
ists and live entertainment by The 
Ramos Brothers from 4-6 p.m. Corner 
of Airport-Pulling and Vanderbilt Beach 
roads. 273-2305

■ Piano Music – Lynn Carol tickles 
the ivories from 6-9 p.m. today and July 
13 in the lounge at Capers Kitchen & Bar. 
2460 Vanderbilt Beach Road. 431-7438.

■ Art Opening – The Samaniego Art 
Gallery hosts an opening reception for 
an exhibit of contemporary art by five 
international artists working in various 
media at 6 p.m. 2220 J&C Blvd. 431-7040 
or Arturo@samaniego.comcastbiz.net.

■ Live Tunes – Jerry Pellegrino plays 
from 8-11 p.m. at Café Luna. 467 Fifth Ave. 
S. 213-2212 or www.cafelunanaples.com.

■ Rock Out – Konnie & Kirk perform 
from 6-9 p.m. by the pool at Jack’s River 
Bar. 475 North Road. 213-1441 or www.
floridamarinaclubs.com.

■ More Music – The Wholetones 
take the stage at 10 p.m. at South Street 
City Oven & Bar. 1410 Pine Ridge Rd. 
435-9333 or www.southstreetnaples.com.

Saturday, July 13

■ Farmers Market – The Third 
Street South Farmers Market takes place 
from 7:30-11:30 a.m. in the parking lot 
behind Tommy Bahama. www.third-
streetsouth.com.

■ Art, Music & More – Mercato 
celebrates the first anniversary of its 
Saturday Nights Alive series from 6-9 
p.m. with musicians, street performers 
and local artists Cesar Aguilera, Veron 
Ennis, Bonny Hawley, Betty Newman, 
Emily Mihalik, Tim Parker, Joel Shapses 
and Dan Venditti. www.mercatoshops.
com.

■ Two to Tango – Alicia Repun leads 
a tango class from 7-8 p.m. followed by 
milongo for all levels until 11 p.m. $15. 
1673 Pine Ridge Road. 738-4184 or www.
pablorepuntango.com.

■ Live Tunes – LiveWire performs 
from 8-10 p.m. under the stars at Gulf 
Coast Town Center. Free. 267-0783 or 
www.gulfcoasttowncenter.com.

Sunday, July 14

■ Foreign Film – The Renaissance 
Academy of FGCU presents a screen-
ing and discussion of “Turtles Can Fly” 
(Iran, 2004) beginning at 1 p.m. The film 
mixes humor and tragedy to startling 
effect, resulting in a timely masterpiece 
about children struggling to survive in 
an endless war zone. Rated PG-10 for 
violence and disturbing images. $5. 1010 
Fifth Ave. S. 434-4737.

■ Flamenco Guitar – El Gato Solea 
plays from 7-10 p.m. at Café Luna. 467 
Fifth Ave. S. 213-2212 or www.cafelu-
nanaples.com.

Monday, July 15

■ Clowning Around – The Piccadil-
ly Circus comes to the Germain Arena 
tonight and July 16. 948-7825 or www.
thefuncircus.com.

■ Benefit Happy Hour – CJ’s on the 
Bay at The Esplanade hosts “Happy Hour 
for Hope,” a benefit for Meals of Hope, 
from 5-7:30 p.m. $10 per person. 740 N. 
Collier Blvd., Marco Island. 430-0001. 

■ All That Jazz – Fred’s Food, Fun 
and Spirits hosts a jazz jam with Jebry and 
friends from 6-9 p.m. 2700 Immokalee 
Road. 431-7928 or www.fredsdiner.com.

■ Live Tunes – Kerry West plays from 
7-10 p.m. at Café Luna. 467 Fifth Ave. S. 
213-2212 or www.cafelunanaples.com.

Tuesday, July 16

■ Kids Flick – Regal Hollywood 
Stadium 20 presents a screening of “Dr. 
Seuss’ The Lorax” (PG) for $1 at 10 a.m. 
as part of its Summer Movie Express 
series. 6006 Hollywood Blvd. 597-4252 
or www.regmovies.com.

■ Movie Tuesday – The Marco 
Island Historical Society hosts a free 
screening of “12 Miles Beneath the 
Reef” at the Rose History Auditorium, 
at 1 p.m. 180 S. Heathwood Dr., Marco 
Island. www.themihs.org.

■ Movie on the Lawn – Mercato 
hosts a free screening of “The Goonies” 
(PG) beginning at 8:30 p.m. 254-1080 or 
www.mercatoshops.com.

■ More Movies – Catch a free 
screening of “Rise of the Guardians” 
beginning at 8:30 p.m. under the stars at 
Gulf Coast Town Center. Bring blankets 
or chairs for seating. 267-0783 or www.
gulfcoasttowncenter.com.

Wednesday, July 17  

■ Photography Presentation – 
Journeyman Photography Gallery hosts 
“Africa Overland” from 10-11 a.m. $10. 
Reservations required. 2220 J&C Blvd. 
260-5771 or www.journeymangallery.org.

■ Book Talk – Naples Regional Library 
hosts a discussion of “The Awakening” by 
Kate Chopin at 2 p.m. Free. Registration 
required. 593-3511 or www.collierlibrary.org.

■ History Lecture – Collier County 
Museum presents “Florida’s Final Fron-
tier: The History of Transportation to 
Collier County” at 2 p.m. Free. 252-8476 
or www.colliermuseums.com.

■ Live Music – Bill Colletti and Sha-
ron Vath perfom tonight and July 18, 
from 6-9 p.m. at Capers Kitchen & Bar. 
2460 Vanderbilt Beach Road. 431-7438.

Coming up

■ Interior Trends – Miromar Design 
Center presents “Fast Forward: A Future 
View of Interior Trends” with guest speak-
er Greg Dunlop at 10:30 a.m. July 18. Free. 
Reservations required by July 12. 390-5111 
or www.miromardesigncenter.com.

■ Matinee Time – Collier County 
Museum offers a free screening of “A 
Farewell to Arms” (1932) starring Gary 
Cooper and Helen Hayes at 1 p.m. July 
18. 3331 Tamiami Trail E. 252-8476 or 
www.colliermuseums.com.

■ Local History – South Regional 
Library presents a program about the 
history of the Everglades at 2 p.m. July 
18. Free. Registration required. 8065 Lely 
Cultural Pkwy. 252-7542 or www.collier-
gov.net/library.

■ Spanish Flavor – The Good Life 
of Naples holds a cooking class about 
Spanish tapas from 6-8 p.m. July 18. $55. 
2355 Vanderbilt Beach Road. Reserva-
tions required. 514-4663 or www.goodli-
fenaples.com.

■ Reggae Jam – IIWII Beach Bar 
& Grille hosts a tour kickoff and CD 
release party for the reggae band Sow-
FLo beginning at 10 p.m. July 18. 13510 
Tamiami Trail N. 596-5731. 

■ Little Black Dress – Blue Martini 
hosts a “Little Black Dress Party” July 20 
with giveaways and live entertainment. 
591-2583 or www.bluemartinilounge.com. ■

— Submit calendar listings and high-
resolution photos to events@flori-
daweekly.com. E-mail text, jpegs or 
Word documents are accepted. No pdfs 
or photos of fliers. The deadline for cal-
endar submissions is noon Sunday.

“Shorebirds of Southwest Florida and Birds 
of Prey,” a exhibit of photographs by Marie 
Adams, opens with a wine-and-cheese 
reception from 5-7 p.m. July 11 at the Marco 
Island Historical Museum. A clerk for the city 
of Fort Myers by day, Ms. Adams spends her 
off hours capturing the area’s avian residents 
in all seasons and in every light level, from 
dawn to dark. Other than cropping, none of 
her photographs are retouched. The exhibit 
hangs through August. Free. 180 S. Heathwood 
Drive. 642-1440 or www.themihs.com.
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SPA

PAM PER  YO U RS EL F  TH I S  SU M M ER 

To reserve your treatment, please call  
239.594.6321 or visit WaldorfAstoriaNaples.com.

A most rejuvenating spa experience awaits you.  
Relax and restore at the Waldorf Astoria Spa with the  

below summer specials priced from $110 per treatment*.

•  Signature Massage   
•  Perfect Balance Facial   

•  Marine Sea Salt Scrub    
•  Spa Manicure & Pedicure

*Valid through July 31, 2013. 22% service charge additional.  

The Goonies
Starring Sean Astin, Josh Brolin,  

Corey Feldman   Rated: PGy
Free Admission  |  Lawn Chairs Welcome

UPCOMING EVENTS
MERCATO NIGHTS MUSIC SERIES 

Rockin’ Horse  -  August 1 | 6-9pm

BACK TO SCHOOL FASHION SHOW 
August 9 | 6-8pm

SATURDAY NIGHTS ALIVE 
Arist Ray Gallo  -  August 10 | 6-9pm

MOVIES ON THE LAWN 
Skyfall  -  August 20 | 8p

TUESDAY, JULY 16th, 8:30p
On the lawn across from  

Silverspot Cinema and MASA

Text STOP MERCATO to 55800 to cancel. Msg. & Data rates may apply. 6 msgs max/month. One winner 
chosen every month at random. Winners can only win one time. Visit MercatoShops.com\rules for info.

GoMobile
with Mercato

Text MERCATO to 55800 to join.

You’ll automatically be entered to win a $100 gift card every month!

LOCATED JUST NORTH OF VANDERBILT BEACH ROAD ON U.S. 41

239.254.1080 | MercatoShops.com

Open Daily 9-5:30

239-313-8213
18500 St. Rd. 31 Alva Fl 33920

Follow us on facebook 

for everyday updates on 

what’s available.Home of the 

WORLDS LARGEST 
Strawberry Man!

We offer a variety of vegetables picked 

at the farm as well as U-pick. 

We now have open the only gem 

and fossil mining in SWFL. 
NOW OPEN!

 NOW SELLING 

HORSE HAY O&A 50/50 

& O&A75/25

Decker, first seen at the Met in 2010. 
Matthew Polenzani portrays her lover, 
Alfredo, and Dmitri Hvorostovsky sings 
as his stern father, Germont. Fabio Luisi, 
principal conductor at the Met, is on 
the podium. The original “Live in HD” 
transmission is from April 14, 2012; run-
ning time is 2 hours, 28 minutes. Tickets 
are $12.50.

Behind the scenes
After catching “La Traviata” from the 

Met, area opera buffs and moviegoers 
can watch how the star coloratura so-

prano prepared to 
take on the role.

Silverspot Cinema 
at Mercato presents 
the “Becoming Tra-
viata” July 26-Aug. 
1. The documentary 
film follows Ms. 
Dessay in the weeks 
and days leading up 
to her performances 

as Violetta at the 2011 Aix-en-Provence 
Festival in France.

“I didn’t want them to be there. I was 
very annoyed that someone was filming 
us,” the French diva told the Los Angeles 
Times in a May 2013 interview. 

Tickets are $30. For more information, 
call 592-0300 or visit www.silverspot.
com. ■

OPERA
From page 1

DESSAY
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1084 Business Lane
Naples, FL 34110

239.325.8300
www.RPChocolates.com

®

Stop by for a taste of one of our newest flavors.

CALLS TO ARTISTS
■ Sixth annual Show of Shows 

– The Naples Art Association is accept-
ing artwork registrations for its sixth 
annual Non-Juried All Artist Members 
Show of Shows Exhibition, which will 
be on view in The von Liebig Art Cen-
ter Sept. 9-Nov. 9. Registration deadline: 
3 p.m. Aug. 14. Visit www.naplesart.org.

■ Naples Art Association Festi-
vals – Here’s the lineup for the coming 
season of art festivals presented by the 
Naples Art Association. For registra-
tion details, call 262-6517 or visit www.
naplesart.org:

Downtown Naples New Year’s Art 
Fair: Jan. 4-5 along Fifth Avenue South. 
Deadline to apply: Oct. 2.

Naples National Art Festival: Feb. 
22-23 at Eighth Street South and Cam-
bier Park. Deadline: Nov. 6.

Mercato Fine Arts Festival: March 1-2 
at Mercato. Deadline: Nov. 13.

Downtown Naples Festival of the 
Arts: March 22-23 along Fifth Avenue 
South. Deadline: Nov. 20.

 
■ Friends of Rookery Bay and the 

United Arts Council eighth annual 
Juried Painting Exhibition – Follow-
ing Rookery Bay’s environmental mis-
sion, work with a central theme of 
landscape is preferred but not required. 
Open to artists in Collier and Lee coun-
ties, both full-time and seasonal, the 
exhibit hangs Nov. 19-Jan. 30 at the 
Rookery Bay Environmental Learning 
Center.

Deadline for receipt of electronic 
entries is Oct. 11.

For entry rules and more informa-
tion, e-mail abrowne@uaccollier.com.

■ Boulderbrook productions — 
Richard Sullivan’s Naples-based pro-
duction company invites invites artists 
working in all mediums to apply online 
for 11 festivals in the 2013-14 season 
throughout Collier, Lee, Charlotte and 
Sarasota counties as well as in Panama 
City Beach and Pompano Beach. Here’s 
the schedule:

Oct. 26-27: Naples Downtown Fall 
ArtFest

Nov. 9-10: Pier Park Masters Art Fes-
tival, Panama City Beach

Nov. 15-16: Seminole Casino Immo-
kalee Craft & Music Festival

Nov. 29-30: Sanibel Masters Art Fes-
tival

Dec. 7-8: Pompano Beach Masters 
Art Festival

Jan. 18-19: Naples Masters Art Festi-
val, The Shoppes at Vanderbilt 

Feb. 1-2: Sarasota Masters Art Festival
Feb. 15-16 Olé Art & Jazz Festival at 

Lely Resort, Naples
March 15-16: Peace River National 

Art Festival
March 22-23: Boca Grande Art & 

Wine Festival
April 19-20 Balloons Over Paradise 

Festival, Seminole Casino Immokalee
Apply at www.boulderbrook.net or 

call 293-9448 for more information.

■ Upcycle! Art Fest – The inau-
gural Upcycle! Art Fest set for April 
26-27, 2014, on Sanibel Island, invites 
entries from all artists who work with 
repurposed material. Those who apply 
by Oct. 30 will receive a $50 refund 
on their registration when the show is 
over. For more information, visit www.
UpcycleArtFest.org. ■ 

IN THE ARTIST’S STUDIO

Mary Mariner remembers the Naples 
Art Association from earlier days when 
she and her husband began travelling 
here as seasonal residents in 1992. One 
of the first things she did was to seek 
out the art community. She wanted a 
place to learn and create art and a place 
to meet others with similar passions. 
She found the NAA and has been a 
member ever since.

With her newfound dedicated com-
munity of fellow artists, she explored 
new creative territory and just two 
years later decided she’d like to live 
here permanently.

High on her list of priorities for her 
new home was a place with great stu-
dio space. She found a townhouse with 
a 500-square-foot working art studio 
flooded with natural light. Today that 
space is filled with her artwork — as is 
every other room in the house.

“Art makes me happy,” she says.
Over the years, Ms. Mariner has 

helped bring in travelling artists to 
teach workshops and also taught classes 
herself for the NAA at The Naples 
Depot. She has exhibited in numerous 
Art in the Park events as well as in NAA 
Members’ Gallery shows and the Naples 
National Art Festival. 

Art has always been a part of Ms. 
Mariner’s life, though it hasn’t always 

taken a front seat. She took some time 
after college to focus on raising her 
three children. As soon as she could, she 
sought out opportunities to start creat-
ing art again. Recently, she is coming 
off of a seven-year break, and is excited 
about getting back into her studio.

She describes her painting as experi-
mental art. She started out working in 
oil painting, then later on with water-
color and charcoal techniques. No mat-
ter which medium, she allows herself to 
be absorbed by the colors and emotions 
of her art. She builds on a piece, adding 
a fleck of light here and playing with 
texture.

“Sometimes amazing things happen!” 
she says. ■

— Kathleen Taylor is director of 
marketing and public relations for the 
Naples Art Association.

Art moves into the front seat again
for longtime NAA member

BY KATHLEEN TAYLOR
Special to Florida Weekly

COURTESY PHOTO

Mary Mariner in her home studio 



PIRATE’S BALL
5th Annual

FRIDAY, JULY 26 8-11PM
Punta Gorda Isles Civic Association

2001 Shreve St,  Punta Gorda

 
 

 
 

 

 
 

RESERVE YOUR PLACE AT THE PIRATE’S BALL 

PURCHASE YOUR TICKETS ONLINE AT 
www.fishermensvillagepiratefest.com OR CALL 941-575-3067 

PUNTA GORDA ISLES CIVIC ASSOCIATION IS LOCATED  
JUST 1 MILE FROM FISHERMEN’S VILLAGE

Located at The Mercato of Naples

www.tthewinneloftoofnaplles.coooomm
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■ CANCER (June 21 to July 22) Be 
sure about your sources before you use 
the information in any decision you 
reach about your new project. Some of 
the data might be out of date or misin-
terpreted.

■ LEO (July 23 to August 22) A sud-
den challenge might rattle you at first. 
But pump up that strong Lion’s heart 
with a full measure of courage, and face 
it with the continuing support of family 
and friends.

■ VIRGO (August 23 to September 
22) Watch your expenses this week so 
you can have a financial cushion to fall 
back on should things tighten up later this 
month. Money matters ease by the 31st.

■ LIBRA (September 23 to Octo-
ber 22) Uncertainty over workplace 
policy creates anxiety and confusion 
among your colleagues. Don’t be sur-
prised if you’re asked, once again, to 
help work things out.

■ SCORPIO (October 23 to Novem-
ber 21) The workweek keeps you busy 
tying up loose ends and checking data 
that needs to be verified. The weekend 
offers a chance to relax and restore your 
spent energies.

■ SAGITTARIUS (November 22 to 
December 21) This is not the best time 
to go to extremes to prove a point. Bet-
ter to set a sensible goal now and move 
forward. There’ll be time later to take 
the bolder course.

■ CAPRICORN (December 22 to 
January 19) A step-by-step progression 

is the better way to move ahead. Taking 
shortcuts could be risky at this time. 
Important news arrives on the 31st.

■ AQUARIUS (January 20 to Feb-
ruary 18) Avoid getting drawn into 
workplace disputes that should be han-
dled by those directly involved. Instead, 
spend your energy developing those 
new ideas.

■ PISCES (February 19 to March 
20) You still need to be prudent about 
money matters. But things start to ease 
by the end of the week. A weekend 
encounter with an old friend brings 
welcome news.

■ ARIES (March 21 to April 19) 
Your zeal for challenges usually works 
well for you. But this week it’s best 
to avoid jumping into new situations 
without more information. Vital news 
emerges by the weekend.

■ TAURUS (April 20 to May 20) 
Once again, the Bovine’s patience pays 
off as that pesky problem works itself 
out without taking too much of your 
valuable time. A new task opens inter-
esting possibilities.

■ GEMINI (May 21 to June 20) 
Those suggestions you want to share 
need to be set aside for a while so you 
can focus on the job at hand. There’ll be 
time later to put your ideas into a work-
able format.

■ BORN THIS WEEK: You han-
dle challenging situations with bold-
ness when necessary and caution when 
called for. ■

©2013 King Features Synd., Inc. World rights reserved.©2013 King Features Synd., Inc. World rights reserved.

PUZZLES
HOROSCOPESWORKING OUT THE BUGS

By Linda Thistle

★★★
Place a number in the empty 

boxes in such a way that each 
row across, each column down 

and each small 9-box square 
contains all of the numbers 

from one to nine.

Sponsored By:

★ Moderate    ★ ★ Challenging
★ ★ ★ Expert

Puzzle Difficulty this week: 

 SEE ANSWERS, C9 SEE ANSWERS, C9
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The sidewalks stir with local artists, 
musicians and street performers 
the 2nd Saturday of every month.

Located jus t  nor th of Vanderbi l t  Beach Road on U.S. 41

PLUS Street Performances from 7-9p by:
FrondZoo (palm art)  |  Jeff Leigh (violinist)

Hung Ly (Native American flutist)  |  Fred Astaire Dancers
Katy Schirard (singer/songwriter)

 Mary Parkman Rowe (plein air artist)

Featuring a group exhibition including 
Cesar Aguilera, Veron Ennis, Bonny Hawley, 
Betty Newman, Emily Mihalik, Tim Parker, 
Joel Shapses, Dan Venditti & more!

Located in Suite 7115, next to Quinn Apparel

 

Special One-Year 
Anniversary 
Pop-Up Gallery

G U L F S I D E  G E T A W AY  G I V E A W AY

L IKE IT  TO LIVE IT
ENTER TO WIN A

Visit the Mercato Facebook page at www.Facebook.com/MercatoNaples 
for a chance to win a LaPlaya Getaway Package!

★ ★ ★ 
Is it worth $15? (3D) No
Is it worth $10? Yes

Oh, those crazy little minions. The 
little yellow French toast sticks were 
the highlight of “Despicable Me” in 
2010, and now in “Despicable Me 2” 
they’re delightfully showcased 
in ever creative ways. Not bad 
for supporting characters who 
only speak gibberish.

Thankfully, the rest of “Despi-
cable Me 2,” cookie-cutter clean 
and simple as it is, is enjoyable 
as well.

Reformed uber-villain Gru 
(Steve Carell), now a father of 
three girls who want him to 
start dating, is called into action 
by the Anti-Villain League 
when it needs help finding a 
deadly serum. Gru doesn’t ini-
tially commit, citing a number 
of projects of his own, but after 
his scientist Dr. Nefario (Russell 
Brand) quits, Gru takes the job. 
If he didn’t, there wouldn’t be a 
movie. 

Gru’s partner is secret agent 
Lucy Wilde (Kristen Wiig), who 
can hold her own in a fight and 
kinda sorta has a crush on him. They 
flirt often and work well together, while 
silly montages featuring the minions 
keep all of it from being taken seriously.

After learning the serum is at the 
local mall, Gru becomes convinced it’s 
in the possession of Mexican restaurant 
owner Eduardo (Benjamin Bratt), who 
bears a striking resemblance to the pre-
sumed-dead villain “El Macho,” whom 
Gru knew years earlier. Making things 
more complicated is the overly protec-
tive Gru not approving of the attrac-
tion between his oldest daughter Margo 
(Miranda Cosgrove) and Eduardo’s son 
(Moises Arias).

Unlike other animated fare aimed at 
both children and adults, “Despicable 
Me 2” is strictly for kids. The screenplay 
by Ken Daurio and Cinco Paul packs in 
Gru dressed as a fairy princess, gua-
camole hats and wild Cinco de Mayo 
dancing to keep the kids chuckling, all of 

which is in addition to the zany minion 
antics of singing “YMCA” and lounging 
on a beach. Judging by the youngsters 
seated near me who couldn’t stop gig-
gling — and my own amusement as well 
— the movie is an entertaining success.

It is not, however, something that 
needs to be seen in 3D.

The animation by directors Pierre 
Coffin and Chris Renaud is adequate 
but not impressive (“Monsters Univer-
sity,” by comparison, looks notably bet-
ter), and the 3D is used as a gimmick 
rather than a technique that enhances 
the story. It’s fun to see Gru’s oversized 
nose and various objects breaking the 
fourth wall into your face, but at no 

point does the depth on the screen add 
to the emotion or substance of any kind. 
This makes the 3D merely a cheap thrill; 
for the jacked-up prices, it should offer 
more. 

The ending is a bit weak, but not so 
much that it feels like a letdown. And by 
the time the minions come on screen for 
the cookie credits and effectively leave 
the audience with a positive impression 
of the movie, all else is forgiven. “Despi-
cable Me 2” is not remarkable in any 
way, but it does entertain on a childish, 
silly level — and there’s something to be 
said for doing that successfully. ■

LATEST FILMS
‘Despicable Me 2’

w
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danHUDAK
www.hudakonhollywood.com

>> Al Pacino recorded Eduardo’s dialog, but 
“creative differences” with the fi lmmakers led to 
him being replaced by Benjamin Bratt.



The

Show

www.bobharden.com

“News and commentary you can use to help you enjoy life on the Paradise Coast.”

Streamed live, Monday-Friday, 7-8 a.m. The show is archived for your listening convenience.

Brought to you in part by

“

like us on facebook

Open 7 Days A Week 8am-9pm

KITCHEN & BAR

Hot  Summer Nights...
happy hour!

11am -7pm daily
$2.50 domestic drafts+domestic bottles

$4 house wines – $3 Wells
$5 Pinnacle Martinis

1/2 price
bar bites

3pm-7pm daily
New bar bites menu

WWW.CAPERSKITCHEN.COM

Entertainment
Wed. & Thurs. Bill Colletti 

Fri. & Sat. Lynn Carroll

FILM CAPSULES
The Lone Ranger ★★1/2

(Johnny Depp, Armie Hammer, Hel-
ena Bonham Carter) Lawman John Reid 
(Hammer) teams with a Comanche 
named Tonto (Depp) to avenge the 
death of Reid’s brother (James Badge 
Dale). It’s bloated at 149 minutes, but a 
rousing finale is its savior. Still, bring 
patience and don’t expect much. Rated 
PG-13.

White House Down ★★★
( C h a n -

ning Tatum, 
Jamie Foxx, 
James Woods) 
A policeman 
(Tatum) who 
wants to be a 
Secret Service 
agent is the only 
person who can 
save the presi-
dent (Foxx) 
after terrorists 
attack the White 
House. It could 
be a bit tighter, but on the whole, it 
delivers the action and suspense we 
expect. Rated PG-13.

The Bling Ring ★★★
(Emma Watson, Israel Broussard, 

Katie Chang) Based on real events, this 
intriguing look at teen culture from 
director Sofia Coppola (“Lost in Trans-
lation”) follows a group of entitled teen-
agers who rob the homes of B-list celeb-
rities. The movie works because most 

of it is an insightful look at how (some) 
modern teenagers view the world, but 
Mr. Coppola also misses a few opportu-
nities to be truly daring. Rated R. ■

Monsters University ★★1/2

(Voices of Billy Crystal, John Good-
man, Steve Buscemi) Pixar’s latest takes 
us back in time to Mike (Crystal) and 
Sully (Goodman) during their college 
days, in which Mike wants to be a scarer 
and Sully refuses to study. There are 
amusing moments and the kids will get 
a kick out of it, but the plot is by-the-
book in terms of college-based stories. 
Rated G.

World War Z ★★
(Brad Pitt, Mireille Enos, Daniella 

Kertesz) With a global pandemic turn-
ing people into zombies, former U.N. 
investigator Gerry Lane (Pitt) tries to 
find the source of the disease. A so-so 
action movie devoid of humanistic 
themes (a la “The Walking Dead”), it’s 
full of mediocre visual effects and an 
unsatisfying story. Rated PG-13.

Man of Steel ★★
(Henry Cavill, Amy Adams, Michael 

Shannon) Clark/Superman (Cavill), 
after being sent to earth by his father 
(Russell Crowe) prior to the destruction 
of their home planet of Krypton, discov-
ers that surviving Kryptonian General 
Zod (Shannon) is planning to destroy 
earth. The action is strong and it looks 
great; too bad the story is burdened with 
surplus: too many characters, too little 
development. Rated PG-13.
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239.431.6341
NaplesDesignerDivas.com

The Shoppes at Vanderbilt
Suite 136

2355 Vanderbilt Beach Road, Naples

naples designer divas

No Appt. Necessary 

Resale - Cash on the Spot - We Buy & Consign Items 
in Mint Condition 12-18 Months Young

20% OFF
with this ad. Expires 7-18-13

excludes sale items

now buying and selling
 all fashion trendy clothing

DESIGNERS 
ANTHROPOLOGIE | BCBG | BURBERRY  

CACHE | CHANEL | COACH | FENDI 
FREE PEOPLE | GUCCI | JIMMY CHOO 

 JUICY COUTURE | KATE SPADE
LILY PULITZER  | LOUIS VUITTON
MICHAEL KORS | TIFFANY & CO. 
TORY BURCH | VERA BRADLEY
WHITE HOUSE BLACK MARKET

New Items Below Wholesale Prices!

This Is The End ★★1/2

(Seth Rogen, James Franco, Jay 
Baruchel) Actors Rogen, Franco and 
their friends play versions of them-
selves in this end-of-the-world comedy 
set at Franco’s house. It’s very funny 
(and raunchy), but it’s also one-dimen-
sional and gets old fast. Rated R.

The Internship ★★
(Vince Vaughn, Owen Wilson, Rose 

Byrne) Two middle-aged failed watch 
salesman (Vaughn and Wilson) talk 
their way into an internship at Google, 
though they know nothing about tech-
nology. It’s amusing in spurts and fun to 
see the real Google campus, but it goes 
through too many dry spells and is woe-
fully predictable. Rated PG-13.

The Reluctant Fundamentalist 
★★★1/2

(Riz Ahmed, 
Liev Schreiber, 
Kate Hudson) 
P a k i s t a n i - b o r n 
and Princeton-
educated Changez 
(Ahmed) has suc-
cess in New York 
City, but racial 
profiling after 9/11 
makes it hard to 
live in America. 
Strong performanc-
es and a nicely crafted story from direc-
tor Mira Nair (“Monsoon Wedding”) 
make this a must-see. Rated R.

Fast & Furious 6 ★★1/2

(Vin Diesel, Paul Walker, Luke Evans) 
Hobbs (Dwayne Johnson) convinces 
Dom (Diesel) and Brian (Walker) to 
help him track a quick-strike rogue mili-
tary bad guy (Evans). There are some 
notable lulls, but the action is exciting 
and it’s a worthy installment for the 
franchise. Rated PG-13.

The Purge ★★
(Ethan Hawke, Lena Headey, Rhys 

Wakefield) In 2022, Americans are free 
to commit any crime they want during a 
12-hour period. Trouble abounds when 
a family of four (led by Hawke and 
Headey) must fight off intruders. It’s 
an interesting idea, but the execution is 
little more than typical home-invasion 
silliness. Rated R.

The Hangover Part III ★1/2
(Bradley Cooper, Zach Galifianakis, 

Ken Jeong) A gangster (John Goodman) 
forces the Wolfpack to find Mr. Chow 
(Jeong). It’s an unfunny and unnecessary 
third wheel that proves writer/director 
Todd Phillips has long since run out of 
ideas for these characters. Rated R.

Epic ★★
(Voices of Josh Hutcherson, Aman-

da Seyfried, Christoph Waltz) A teen-
age girl (Seyfried) is shrunk down and 
thrust in the middle of a battle between 
those who wish to protect the forest 
and those who want to destroy it. The 
animation looks terrible and the story is 
a bore. Rated PG. ■

239.348.4357
www.naplescosmeticsurgerycenter.com

Physicians-Regional Medical Center | Pine Ridge Campus
 6101 Pine Ridge Road, Suite 15 | Naples, FL 34119

Andrew Turk,
MD, FACS
Board Certifi ed Plastic Surgeon
of the Face, Breast and Body

          Castle Connolly 
               Top Doctor

TRUST your face, breast and body
to the ONLY one you need... 

...a board certifi ed plastic surgeon.

Actual Patients of Dr. Andrew Turk.

FILM CAPSULES

It’s Local.
It’s Entertaining.
It’s Mobile.

Got Download?

It’s FREE!

Visit us online at www.FloridaWeekly.com

The iPad App

Search Florida Weekly in the 
iTunes App Store today.

iPad is a registered trademark 
of Apple, Inc. All rights reserved.
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(239) 530-2225

FULL MOON 
FRIDAY!

Friday July 19th at 8:00pm
 

$100 BAR TAB TO BEST DRESSED!

TOTALLY RAD TUNES!
FLASHBACK FOOD & DRINK SPECIALS!

TAVERN ON THE BAY PRESENTS:

Be Inspired..Be Captivated... 

with “even  more”gardens.

Regular Garden Admission
 Valid through 12/31/13

$1 OFF

Photo Credit: Dennis Goodman

4820 Bayshore Drive, Naples, FL 34112 / 877.433.1874 / WWW.NAPLESGARDEN.ORG

Stroll through 170 acres of lush tropical cultivated gardens and 
native preserve. Enjoy gardens inspired by landscapes from 
around the world. Whether you’d prefer to relax in a hammock, 
learn new gardening techniques, or snap some pictures of a 
Javanese Ruin, you’ll find there are no lack of activities or sights 
at the Garden.

Six Cultivated Gardens including a Children’s Garden with splash 
fountain, Butterfly House, Walking Trails and 90-Acre Preserve

LOTSA LOBSTER!!!    Waterfront Dining

    Friday,
  Sunday

 Saturday,
                   TWO  1 pound lobsters with

Lunch, Dinner & 
Sunday Brunch

Established 1976

263-9940

Established 1979

263-2734

                  fries and slaw or black beans and rice

                  $
26.95                                                                                      Expires 8/4/2013

                                                                           Not good with any other offer.

Trim and Tone Spa
Where Technology Meets Beauty.

$300 value

Bedside toilets turned 
into elegant storage

A small table next to the bed is nec-
essary today to hold a lamp, cellphone, 
clock and perhaps a book, eyeglasses 
and tissues. But in past centuries the 
table might have held a candlestick 
with a handle to carry to the bedroom 
for light. It also had to store items that 
acted as the toilets of the day. The potty, 
a large round but squat bowl, served as 
the toilet seat. A large, tall bowl with 
a cover was used to hold waste until 
morning. Covered sections of the table 
held and hid everything, so the bedside 
“table” really was a commode. But only 
the wealthy and royalty had such luxu-
rious equipment. Most people had an 
outhouse near the back of the yard. 

The flush toilet is older than most peo-
ple think. Leonardo da Vinci designed a 
flush toilet, but it was never made and 
people thought the idea was as ridicu-
lous as another one of his ideas, the air-
plane. The first flushing toilet was made 
by Sir John Harrington for the Queen of 
England in 1596. It was improved in 1775 
by Alexander Cummings, and soon the 
“water closet” made of porcelain was 
installed in homes in a special room. 
Although they’re no longer needed, 

antique commodes still sell well and 
are used as bedside tables with storage 
for books. They can be found in many 
styles. The drawer-table combination 
is useful and copies ignore original use.

Q: When I was a patient at the Uni-
versity of Michigan Hospital in Ann 
Arbor in 1970, I met one of Jimmy Hoffa’s 
“lieutenants.” We became friends and 
when he found out I was a truck driver 
and a member of the Teamsters Union, 
he gave me a gold-filled Zippo pocket 
lighter. It has a small plaque on the front 
with the Teamsters logo and the words, 
“A gift from James R. Hoffa,” with Hoffa’s 
signature. The lighter is pretty banged up 
because I was a smoker and showed off 
the lighter as often as possible. What’s 
my lighter worth today?

A: Jimmy Hoffa, born in Indiana in 
1913, became an organizer for the Interna-
tional Brotherhood of Teamsters in 1932. 
He was the union’s president from 1958 
to 1971, but was convicted of racketeering 
in 1964 and was sent to prison in 1967. As 
part of a plea agreement, he was released 
in 1971, nine years early, but was barred 
from taking part in union activities. He 
disappeared outside a suburban Detroit 
restaurant in 1975 and was declared dead 
in 1983. His body has never been found. 
Your lighter was one of many that the 
union had made as gifts, so it’s not rare 
and it was never used by Hoffa himself. 
But it’s collectible and would probably 
sell for more than $60.

KOVEL: ANTIQUES

a
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terryKOVEL
news@floridaweekly.com
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And so much more...

Order online and earn Deli Dollar rewards!  
jasonsdeli.com

Sarasota / 5231 University Pkwy. @ Honore / 941-351-5999
Port Charlotte / US Hwy. 41 & 776 / 941-235-3354

Fort Myers / Reflections Pkwy. @ Cypress Lake / 239-590-9994
Cape Coral / Santa Barbara near Veterans / 239-458-8700

Naples / Immokalee near Airport / 239-593-9499

From healthy

...to indulgent.

Open every day. Dine-in & to-go.
Delivery until 9 p.m. 

Free Ice Cream for dine-in guests!

Q: I have a clear blue glass object 6 
inches long and shaped like a bowling 
pin. It was given to me by my mother-
in-law about 60 years ago. She called it 
a “sock darner.” If it’s meant for some-
thing else, I’d like to know. I’d also like 
to know its value.

A: A sock darner is 
a tool that used to be 
found in most homes. 
It was designed to put 
inside a sock to help 
repair holes. It provid-
ed a solid rounded sur-
face that held the sock 
firmly so holes could 
be sewn with tight 
and even stitches that 
blended in with the rest 
of the sock. Also called 
darning eggs, they were 
made of glass or wood. 
Most glass sock darn-
ers were whimsies 
that were made at the 
end of the day by glass 
workers for their own 
use, though produc-
tion darners also were 
made. They can be 
found made of all kinds 
of glass-aqua, nailsea, spatter, peach-
blow and aurene. A blown-glass sock 
darner like yours sells for $60 to about 
$150. Gold or blue aurene sock darners 
by Steuben can sell for $400.

Q: I have a heavy metal belt buckle 
with a raised picture of a flying turkey and 
the words “Wild Turkey” in big letters 
on the front. Underneath that in smaller 
letters it reads, “101 proof (8) eight years 
old.” On the back it reads, “TM Repro-
duced by Arrangement with Austin Nich-
ols New York, New York - 1974 Bergamot 
Brass Works.” Is it worth anything?

A: Your buckle was made in 1974 
as a promotional item for the Austin 
Nichols Distillery for its Wild Turkey 
brand of bourbon. The buckle was made 
by Bergamot Brass Works, founded in 
Fox River Grove, Ill., in 1970. The com-

pany later moved to 
Lake Geneva, Wis., and 
then to Darien, Wis., 
in 1974. Its first prod-
ucts were belt buckles 
and hair ornaments. 
Later it made buttons, 
lapel pins, money clips, 
paperweights, plaques 
and more. Bergamot 
also patented a belt 
buckle with a bottle 
opener on the back. 
Your buckle is often 
found for sale online. 
Value: About $10.

Tip: When moving 
a chest of drawers or 
a cabinet with doors 
a long distance, tape 
the drawers and doors 
shut with masking tape, 
or tie them shut with 
rope. ■

— Terry Kovel answers as many ques-
tions as possible through the column. 
By sending a letter with a question, 
you give full permission for use in 
the column or any other Kovel forum. 
Names, addresses or email addresses 
will not be published. We cannot guar-
antee the return of any photograph, but 
if a stamped envelope is included, we 
will try. The volume of mail makes per-
sonal answers or appraisals impossible. 
Write to Kovels, (Florida Weekly), King 
Features Syndicate, 300 W. 57th St., New 
York, NY 10019.

This George III mahogany piece 
is a commode, not a table. It was 
made in the 18th century to hold 
the necessary night-time “toilet” 
equipment behind tambour doors. 
It sold for $950 at a New Orleans 
Auction Galleries sale in October 
2012.
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CONTRACT BRIDGE
First-class detective work

BY STEVE BECKER

Let’s say you’re in seven notrump 
and West leads a heart. When dummy 
appears, you can count nine tricks in 
spades, hearts and clubs, so you will 
need four diamond tricks to land the 
grand slam. 

There are several ways to tackle the 
diamonds successfully — all depend-
ing on how they’re divided — but 
your job is to find the winning way, 
assuming you see only 26 cards.

To meet this challenge — and 
before playing any diamonds at all 
— you should try to learn every-
thing you possibly can about how the 
opposing cards are divided. You start 
by cashing the A-K-Q of hearts. As it 
happens, East shows out on the third 
round, so you now know that West 
started with five hearts and East with 
two. 

Next you cash the A-K-Q of clubs, 
choosing that suit because you have 
more clubs than spades. This move 
also proves enlightening, because you 
learn that West started with five clubs 
and East with two. 

Hot on the scent, you next play 
three rounds of spades. This, too, turns 
out to be highly beneficial when you 
learn that West began with precisely 
two spades — which in turn means that 
he must have started with exactly one 
diamond. 

The reward for your super detective 
work is that the grand slam is now ice-
cold. So you cash dummy’s ace of dia-
monds and then lead a diamond to the 

jack with 100 percent assurance that the 
finesse will succeed. 

Of course, if you look upon all the 
requisite preliminary moves as over-
ly complex and laborious and choose 
instead to address the diamonds at the 
very outset, you might well lose the rel-
atively rare opportunity to bring home 
a grand slam worth more than 2,000 
points. ■
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©2013 Hilton Worldwide

Book our “Locals Only” package now through 
September 30, 2013 with rates from $129 including 
complimentary self-parking and complimentary 
breakfast buffet for two.

You can expect exceptional restaurants, a Waldorf Astoria 
Spa and unparalleled service. What may surprise you are 
the amazing activities that will either awaken your sense of 
adventure, or give you the relaxation you are longing for.

Book today by calling 888.722.1269, or visiting 
WaldorfAstoriaNaples.com

*Visit WaldorfAstoriaNaples.com for complete terms and conditions. 
Use booking code P24N. $30 resort charge, incidentals, taxes and gratuity 
additional. Must show valid Lee or Collier County proof of residence.

TRANQUILITY AWAITS 
ON YOUR COAST.

Dinner Daily at 5:00pm
Open Sunday for Brunch 10:30-2:00pm

Happy Hour 4-6pm
Live Music in the Tavern

~  THE CLAW BAR at TIERNEY’S TAVERN ~
OPEN ALL DAY

239.591 .3837 .   799 WALKERBILT RD. ,  NAPLES 
Located off  US 41,  1/4 mile North of  Immokalee Rd.

(239)  591-3837 •  WWW.BAYHOUSENAPLES.COM

HOT DAYS,  COOL NIGHTS
AT THE CLAW BAR

THIS WEEK ON WGCU-TV
■ THURSDAY, JULY 11, 9 p.m. 
Doc Martin: Do Not Disturb 
Pauline’s suspicions are confirmed 

when she steams open a letter. Martin 
proves to Edith that his blood phobia is 
cured, and he is now able to be a sur-
geon again.

 
■ FRIDAY, JULY 12, 9 p.m. 
American Masters 
Judy Garland, By Myself  
This program reveals Garland as she 

saw herself. As Garland says in the two-
hour documentary, “This is the story of 
my life and I, Judy Garland, am gonna 
talk.”

 
■ SATURDAY, JULY 13, 10:30 p.m. 
Yes Minister 
The Minister is upset at rumors of 

a Cabinet reshuffle. Sir Humphrey is 
equally worried because if the Minister 
should go, there might be a move to 
have the Permanent Secretary replaced.

 
■ SUNDAY, JULY 14
8 p.m. – Secrets of Chatsworth 
Chatsworth has been home to some 

notable inhabitants, among them the 
5th Duke of Devonshire, his wife, Lady 
Georgiana Spencer, and Lady Elizabeth 
Foster, who lived together in a ménage 
à trois.

9 p.m. – Masterpiece Mystery 
Endeavour Season I: Fugue 
Morse and Thursday are confront-

ed with a new breed of murderer, as 
a string of Oxford homicides contin-
ues. Morse’s love of opera may be the 
key to stopping the killing.

 

■ MONDAY, JULY 15, 8 p.m. 
Antiques Roadshow 
Vintage Louisville 
A 19th-century folk art jug, originally 

appraised at $30,000 to $50,000, has 
since leaped in value to an estimated 
$100,000 to $150,000.

 
■ TUESDAY, JULY 16, 9 p.m. 
Frontline: The Real CSI 
From the courtroom to the living 

room, forensic science is king. But how 
reliable is the science behind forensics? 
This investigation finds serious flaws 
in some of the best-known tools and 
wide inconsistencies in how forensic 
evidence is presented in the courtroom.

 
■ WEDNESDAY, JULY 17, 10 p.m. 
NAZI Mega Weapons 
This program uncovers the engi-

neering secrets of six iconic mega-
structures; tells the stories of the evil 
geniuses who designed them; and 
reveals how these structures sparked a 
technological revolution that changed 
warfare forever. ■

Masterpiece Mystery, July 14
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MiraMare
Ristorante

4360 Gulf Shore Blvd. N.

fi shseafoodrestaurant.com

11:30AM - 10PM SUN - THURS
11AM - 11PM FRI - SAT

www.miramarenaples.com

$5 SMALL PLATES
EVERYDAY 3 - 6PM BAR ONLY

$10 TUESDAY

CHOOSE FROM 12 DIFFERENT 
PASTAS

$10

$

4 - 6PM

$
1 PLATE, 2 COURSES 

EVERYDAY 11:30AM - 3PM

11:30AM - 10PM SUN - THURS
11AM - 11PM FRI - SAT

3 - 6PM AT THE BAR

WEDNESDAY

EXCLUDES RAINBOW, 
CATERPILAR, LOBSTER 

& SPIDER

SUNDAY
2 LOBSTERS $28.00

Watefront Dining at Its Best

STEAMED W/BUTTER & 
PARMESAN TRUFFLE FRIES

F I S H
R E S T A U R A N T

50% OFF
any bottle of
wine under 

$100
Wed. only

 
WELL MARTINIS,

HOUSE WINE & BEER

TELESCOPE CASUAL AND HANAMINT 
TRUCKLOAD SALE/NEW FLOOR SAMPLES 

UP TO 50% OFF MSRP

insideout furnituredirect

SHOWROOM 
OPEN

MONDAY-FRIDAY  
9AM-5PM  

SATURDAY & SUNDAY 
BY APPOINTMENT

WWW.INSIDEOUTFURNITUREDIRECT.COM 

WWW.SINKVANITIESDIRECT.COM

Naples Harbour
475 North Road

Naples, FL 34104
(239) 213-1441 

FloridaMarinaClubs.com

Best Sunday Brunch–Serving 10am - 2pm
• Omelet Station
• Carving Station
• Buffet
• Adults $19.95
• For Ages 12 and Under $12
Enjoy a complimentary Mimosa or Champagne 
with Brunch

First time dining guests receive a two-week 
complimentary membership 

Our Sommelier Invites You To 
Wine & Dine!

Join us for dinner, purchase any two entrées, 
and SAVE 50% on all bottled wine from 

our award winning selection

Friday and Saturday, 5 to 9 pm
Reservations Appreciated 239.213.1441

Please present coupon to your server to receive this wine offer

GordonsOnTheRiver.com

Offer is not valid with any other promotions or discounts. Excludes tax and gratuity.

■ “Rebuilding Children’s Lives,” 
Youth Haven’s fourth annual benefit 
luncheon, is set for Wednesday, Jan. 22, 
at The Ritz-Carlton, Naples.

Guest speaker Antwone Fisher, award-
winning film and literary writer, was the 
subject of the eponymous movie co-
starring and directed by Denzel Wash-
ington. Like Youth Haven’s children, 
Mr. Fisher’s young life was scarred by 
abandonment and abuse. The loving 
support of a special therapist, friends 
and, ultimately, a reunion with his fam-
ily, changed everything for the better.

Chair and vice-chair of the 2014 lun-
cheon are Liz Jessee and Diane McGinty. 
Tickets are $300. Sponsorship opportu-
nities are available. For more informa-
tion, call Aileen Carrol at 687-5155 or 
e-mail aileen.carroll@youthhaven.net.

 
■ New York Times bestselling author 

and former Washington Post Magazine 
general editor Leslie Morgan Steiner 
will present the keynote address at The 
Shelter for Abused Women and Chil-
dren’s 2014 “Mending Broken Hearts 
with Hope” luncheon set for Monday, 
Feb. 17, at The Ritz-Carlton, Naples.

Ms. Steiner’s memoir, “Crazy Love,” 
details how she survived four years of 
domestic violence in her first marriage 
before escaping and rebuilding her life. 
A Harvard graduate with an MBA in 
marketing from Wharton School of 
Business, she has been a regular on 
the “Today Show,” NPR, ABC, CBS and 
MSNBC as an advocate for the aware-
ness and prevention of domestic vio-
lence.

Tickets to “Mending Broken Hearts 
with Hope,” which include admission to 

a designer boutique at the hotel, are $350 
per person, $1,500 for patrons. Sponsor-
ships are available. For more informa-
tion, call Susan Utz at 775-3862, ext. 261, 
or e-mail sutz@naplesshelter.org.

■ Conservancy of Southwest Flor-
ida celebrates its 50th anniversary at the 
10th annual Magic Under the Man-
groves on Thursday, March 6, 2014, on 
the grounds at the Conservancy Nature 
Center. The traditional patron party will 
be held Sunday, Feb. 9, on Keewayin 
Island. Lynne Shotwell chairs the event, 
and Northern Trust returns as present-
ing sponsor. Details about tickets and 
reservations are TBA and will be posted 
at www.conservancy.org/magic.

■ The Naples Zoo holds its 2013 
Children’s Gala: “Carnivale of the Ani-
mals” for kids and their grown-ups from 
5:30-8 p.m. Saturday, Nov. 16, at the Zoo. 
The evening will include “wild” games 
and prizes, a family-friendly silent auc-
tion, dinner and a presentation by world-
renowned storyteller Jim Weiss. 

Tickets are $85 for children, $65 for 
adults. Those who purchase tickets by 
Sept. 1 quality for a chance to win a 
teddy bear breakfast for the family. Call 
262-5409, ext 144.  Ask about sponsor-
ships and special tables that include an 
intimate fairy tale story time with Mr. 
Weiss and other benefits.

■ Humane Society Naples holds 
its Strut Your Mutt costume parade 
and contest for best-dressed pets (and 
owners) on Saturday, Oct. 19, at Germain 
BMW. Admission is free; registration 
for the costume contest (Most Original, 

SAVE THE DATE



FARMER’S
MARKET

NOW OPEN
Extended Summer Hours

Friday 12-6 & Saturday 9-4

2355 Vanderbilt Beach Road
Unit 190 (next to Let’s Yo)
(NW Corner of Airport Pulling & 

Vanderbilt Beach Road Behind CVS)

Personal Care Products
Handmade & Natural Jewelry
Accessories & so much more!

All Indoors
All Air Conditioned 

More Info 
239-273-2350

 follow us on Facebook 
Shoppes at Vanderbilt 

Farmers Market

Pre-Owned Women’s, Men’s & Children’s

Designer Fashions 
with Impeccable 
Style & Sophistication

Resale! Consignment! Trade!
Anne Taylor | BCBG | Chanel

Tory Burch
Gucci

Jimmy Choo 
Louis Vuitton
Michael Kors

Theory | True Religion
and many more!

At the Shoppes at Vanderbilt
2355 Vanderbilt Beach Road #178 | Naples

(239) 596-5044
www.truefashionistasresale.com

$5.00
OFF

a Purchase of $50
Coupon required at time of purchase.  
Limit one coupon per day per person.  

Not valid with any other offers or 
specials. Expires 7/31/13 FW

$10.00
OFF

a Purchase of $100
Coupon required at time of purchase.  
Limit one coupon per day per person.  

Not valid with any other offers or 
specials. Expires 7/31/13 FW

We have EXPANDED...  
We now have more space to offer 
you extraordinary FABULOUSNESS!

OFFER
EXTENDED

FREE 
UNLIMITED INTERNET 

ACCESS
$300 PER SUITE 

SHIPBOARD CREDIT
& MORE*

 W H Y  C H O O S E ?   
When you can have it all.

VALID UNTIL AUGUST 31, 2013 

IT’S ALL INCLUDED:

· 2-for-1 Fares

· FREE Unlimited 
Shore Excursions

· FREE 1-Night 
 Pre-Cruise Luxury 

Hotel Package

· FREE Transfers 
between Airport, 
Hotel and Ship

 · FREE Pre-Paid 
Gratuities and more!

DATE NIGHTS FROM/TO

Sep 8 10 VENICE – MONTE CARLO

Sep 25 12 ATHENS – ISTANBUL

Sep 26 10 BARCELONA – ROME

Oct 6 7 ROME – MONTE CARLO

Oct 7 10 ISTANBUL – ROME

Oct 17 7 ROME – MONTE CARLO

Oct 23 10 ROME – VENICE

Oct 24 7 MONTE CARLO – VENICE

Oct 31 10 VENICE – ROME

Nov 10 10 ROME – BARCELONA

Nov 12 21 ISTANBUL – DUBAI

Nov 20 18 BARCELONA – RIO DE JANEIRO

ON select EUROPE 2013 VOYAGES

(239) 261-1177
(800) 523-3716

www.preferrednaples.com
SunTrust Building at Pelican Bay

801 Laurel Oak Drive  Suite 300
Hablamos Espanol Wilma Boyd - CEO

*Offers apply to select sailings and are subject to change and availability. Restrictions apply. Please contact us for complete details.

Scariest, Celebrity Lookalike, Cutest and 
Best Group/two or more pets) is $10.

The society’s 15th annual Tea & Fashion 
Show is set for Thursday, Dec. 5, at The 
Ritz-Carlton Beach Resort. This year’s 
theme is “Passport to Paris.” Co-chairs 
are Philip Douglas and Doug Olsen.

Visit www.humanesocietynaples.com 
for information about tickets and spon-
sorship opportunities as the dates draw 
closer.

■ Naples residents Sen. Garrett and 
Diana Richter have taken the helm for 
the 2013 NCH Hospital Ball set for Sat-
urday, Oct. 26, at The Ritz-Carlton Beach 
Resort. The annual gala has generated 
more than $5 million for projects that 
vary from the NCH Heart Institute to 
the Neonatal Intensive Care Unit.

Tickets are $500 per person, and a 
variety of sponsorship opportunities 
are available. For more information, call 
Miriam Ross at the NCH Healthcare 
System Foundation at 624-2015 or e-mail 
foundation@nchmd.org.

■ The fifth annual Naples Interna-
tional Film Festival is set for Thurs-
day-Sunday, Nov. 7-10. The red carpet 
opening night gala and screening take 
place Nov. 7 at Artis—Naples, while fea-
tures, documentaries and film shorts of 
all genres will be screened at Silverspot 
Cinema at Mercato Nov. 8-10. Check 
www.naplesfilmfest.com for details as 
the date draws near, or call 775-3456.

■ Literacy Volunteers of Collier 
County stages the annual Dancing with 
the Stars for Literacy beginning at 6:30 
p.m. Friday, Nov. 8, at the Naples Beach 

Hotel & Golf Club. Notable Neapolitans 
partner with professional dancers from 
the Naples Academy of Performing Arts 
to dance two-minute routines before a 
panel of judges. Performers also com-
pete for a prize awarded to the dancer 
who raises the most money for LVCC.

Tickets are $175 per person. Advertis-
ing sponsorships, table sponsors and a 
silent auction produce additional funds 
for LVCC. For more information, call 
262-4448 or visit www.collierliteracy.
org.

■ The first annual American Girl 
Fashion Show to benefit the Golisa-
no Children’s Hospital of Southwest 
Florida comes to the Naples Beach 
Hotel & Golf Club on Sunday, Nov. 10, at 
10 a.m. and 2 p.m. Each show will include 
brunch/lunch and a marketplace as well 
as local child models wearing historical 
and contemporary fashions from Ameri-
can Girl. NBC-2 anchor Kellie Burns will 
tell the history of American Girl.

Sponsorship opportunities are avail-
able now. Call Wendy Tooley at 822-5154.

■ “Celebrate the Journey,” the 2014 
Naples Winter Wine Festival, is set 
for Friday-Sunday, Jan. 24-26, at The 
Ritz-Carlton Golf Resort. Co-chairs are 
Linda Malone, Anne Welsh McNulty and 
Adria Starkey. 

NWWF tickets are $8,500 per couple 
and $20,000 for reserved seating at the 
same vintner dinner for two couples. For 
more information, call (888) 837-4919 or 
visit www.NaplesWineFestival.com. ■

— Send Save the Date items to Cindy 
Pierce at cpierce@floridaweekly.com.

SAVE THE DATE

Get great deals on Florida Weekly merchandise 
at www.cafepress.com/FloridaWeekly.

Visit us online at www.FloridaWeekly.com
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®

facebook.com/
KeyWestExpress

twitter.com/
KeyWestExpress

youtube.com/
TheKeyWestExpress

    www.keywestexpress.us

 1-800-593-7259  

$99
ROUND TRIP!*

FOR ONLY

*Advance purchase, non-refundable fare for travel 
July 4th through July 7th, 2013 only. 

Cannot be combined with other offers. 
Expires June 30, 2013. 

FL Drivers license required. Limited Time Offer, 
Expires 8/31/2013. Call for details and reservations. 

2 adults/1 junior roundtrip required. 

FLORIDA FAMILY 
SUMMER FUN 

SOCIETY
‘Summer Jamboree’ exhibit opening at the Sweet Art Gallery
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 1 . Beth DuBay with Andrew and Diane Snoke
 2 .  Sharon Erbe
 3 . Madelon Gorsky
 4. Sandy Jacoboice and Richard Tooke
 5. Carmen Barreto and Dede Sweet

“Like” us on Facebook at Fort Myers Florida Weekly to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 
So, if you think we missed you or one of your friends, go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.
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5



DAVID MICHAEL / 
FLORIDA WEEKLY 

AEL / 
EEKLY
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SOCIETY
Independence Day on the rooftop at Waterside Shops

Laurent and 
Dominique 
Rodenbach-
Dubuc

Vicki and Steve Tracy with Charlotte Tracy 

“Like” us on Facebook at Fort Myers Florida Weekly to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 
So, if you think we missed you or one of your friends, go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

The Arlington’s all-American celebration at the Naples Beach Hotel & Golf Club
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1 2 3

4 5 6

7

 1 . Barbara Johnson, Brian, Chloe and Sonya Sawyer, Kris 
   and Robin Doyle and Ann Fleming 
 2 .  Marcus and Jearim Palm, Monica and Mark Kaminski
 3 . Holly Baldwin, Lesley Colantonio, Miriam Ross 
   and Patricia Connell
 4. Jack and Tona Wert, Orly and Valerie Stoltz 
 5. Hayley Phillips, Sandy Cotter and 
   Gail Alvarado
 6. Markos Oakes, Mary-Catherine
    O’Brien, Louisa Oakes, Lauren 
   Lappin, Megan Willett, Kaitlyn 
   Lappin and Nolan Lappin
 7. Julie and Joe Chirichella

Russell and Patricia Rainey 

Kristi Lee, Joan Esler and Maria Koropoulos Pastor James and Ruth Dishop 

Roger and Louise Burns with Yvonne Hall Norma Foss and Helen Wright 



D I N E  I N  O R  B U C A  T O  G O

$20
ANY COMBINATION OF TWO 

PASTAS, BAKED PASTAS, OR ENTRÉES
BUCA SMALL® OR BUCA LARGE®  ONLY.

OFF

OURBirthday.
Your PARTY.

Blow here.

Ft. Myers |  
Naples |  

BucadiBeppo.com

Minimum purchase of any two Pastas, Baked Pastas or Entrées 
required, excluding tax, tip or gratuity. Valid for Buca Small® or Buca 
Large®. Not valid with any other offers or discounts. Excludes Pizza 
and Lunch Items. One coupon per visit, per check. Unauthorized internet 
distribution, replication or resale is strictly prohibited. No cash value or 
return. Excludes banquet and group menus, alcohol, merchandise and 
purchase of gift cards. Valid for Dine In or Buca To Go. Expires 8/25/13.

VINO
Cool white sangria takes the edge off summer heat

National Sangria Day (as declared by 
partyexcuses.com) might be Dec. 20 for 
most of the world, but in Florida, the 
soul-wrenching heat of summer screams 
out for the relief of this heavenly combi-
nation of chilled fruit and wine. Although 
it’s quintessentially Spanish and has been 
around for hundreds of years, sangria has 
been well known in the United States ever 
since it was introduced to this country 
during the 1964 World’s Fair in New York.

 There are as many ways to make san-
gria as there are people who love it. 
The only ingredients you need are wine, 
fresh fruit, spirits, simple syrup and your 
imagination. Sangre is Spanish for blood, 
and many sangrias are red. But down 
here where the sun blazes most of the 
year, sangria blanca, or white sangria, is 
a light and refreshing alternative to the 
traditional red variety. You can also make 
it with sparkling wine or rosé.

 Good sangria does not call for expen-
sive wine, but the wine does matter, as 
it’s the base of the mix. Avoid those with 
oaky flavors or discernible tannins that 
will throw off the taste Selecting fruit 
is easy: Pick three or four that comple-
ment one another. Sliced fruit works bet-
ter than whole fruit, because the whole 
fruit skins keep the flavors from mixing 
well. I prefer making sangria from scratch 

with fresh fruits, but frozen or canned 
fruits can work as well. The flavor will be 
a little different, but the results can be just 
as satisfying. Fruit juice is a good addi-
tion, too, and herbs and spices can also 
add interesting flavor dimensions. 

The addition of liquor — brandy is 
a traditional choice, but anything goes 
with sangria — brings the concoction’s 
strength back up to normal alcohol con-
tent for wine. On the other hand, you can 
make any sangria non-alcoholic by substi-
tuting juices for the liquor and wine.

 If you use sparkling water, soda or 
sparkling wine in your recipe, don’t add 
it until just before serving. Prepare the 
juices, fruit and liquor ahead of time, and 
then add the sparkle to the top of each 
glass as you pour them.

 Whatever recipe you use or invent, 
let the ingredients marry or meld for a 
while, to allow the fruits to fully flavor the 
liquid. Here are two simple recipes I’ve 
recently tried. Both were delicious and 
fruity, although I wouldn’t use as much  
sweetener the next time around.

Sparkling Golden Sangria
Recipe courtesy www.bhg.com.
Makes: 8 servings
Prep time: 20 minutes, then chill for 

at least an hour
For the orange liqueur I used triple sec, 

and for the sparkling wine, a crisp Span-
ish cava. I used fresh fruits, not frozen.

Ingredients
■ 3 cups white grape juice, chilled 
■ 1/2 cup orange liqueur, such as 

Cointreau 

■ 1/4 cup superfine or granulated 
sugar 

■ 3 TBS honey
■ 1 medium nectarine, pitted and 

chopped 
■ 1 navel orange, quartered and 

thinly sliced lengthwise
■ 3/4 cup fresh or frozen sweet 

cherries, pitted and halved
■ 3/4 cup fresh golden or red 

raspberries 
■ 1/2 cup fresh basil leaves 
■ 1/2 cup fresh mint leaves 
■ 1 750-milliliter bottle sparkling 

white wine, chilled (dry works 
best with this recipe)

■ Ice
Directions
In a large pitcher or glass jar, combine 

grape juice, orange liqueur, sugar and 
honey, stirring until sugar and honey 
dissolve. Stir in nectarine, orange, cher-
ries, raspberries, basil and mint. Chill 
for up to 24 hours, stirring occasionally.

Just before serving, add sparkling 
wine. Serve over ice.

Peach Mango Pineapple White 
Sangria

Recipe courtesy www.averiecooks.com.
Makes: 8 servings
Prep time: 20-40 minutes, depending 

on if you use fresh or frozen fruit, then 
chill at least 1 hour. I used a Washington 
State chardonnay and agave for the sweet-
ener, and all fresh fruits for peak flavors.

Ingredients
■ 1 bottle white wine (chardonnay, 

pinot grigio, sauvignon blanc, or 
similar)

■ 1/3 cup peach schnapps
■ 1/4 cup sugar, or to taste (or stevia, 

agave or another sweetener)
■ 3/4 cup mango chunks, frozen 

(you could use fresh, but save 
money and buy frozen, plus they 
act as ice cubes)

■ 3/4 cup pineapple chunks, canned
■ 1/3 cup pineapple juice (use 

whatever is in the can)
Directions
Combine first three ingredients in a 

large pitcher and stir until sweetener 
dissolves. 

Add the remaining ingredients, stir 
and refrigerate until chilled.

Cheers! ■
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jimMcCRACKEN
vino@floridaweekly.com

JIM MCCRACKEN / 
FLORIDA WEEKLY

Sparkling Golden 
Sangria

Come see what’s 

available at the 

NEW River Park 

Aquatic Center
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EARLY DINNER
2 Entrées & a Bottle of Wine 

by Coastal Vines, CA
$34.95

Offered Daily 4pm-Closing

700 Fifth Ave. S., Naples, FL 34102   239.659.7008  |  www.VerginaRestaurant.com  |  Live Entertainment Daily from 8:30pm

Fine Mediterranean Cuisine
BAR SPECIAL

1/ 2 Price Beverages
Apps. $3.50 & up

Select Wines $15 per bottle
Offered Daily 3:30 - 7pm

Cannot combine with other promotions!
In the Bar Lounge Only

LUNCH SPECIAL
Main Course & Soda, Coffee 

or Iced Tea
$12.95
Offered Daily for Lunch

Get a big bite of Brooklyn at Parmesan Pete’s Italian Kitchen

Parmesan Pete’s Italian Kitchen proud-
ly proclaims its ties to Brooklyn, whence 
chef/owner Peter Della Rocca hails and 
where three previous generations of Della 
Roccas fed hungry patrons going back as 
far as 1894.

It’s no surprise, then, that the red sauce 
has the complex flavors of a from-scratch 
recipe that includes hours of stovetop 
simmering and supervision, or that the 
lasagna is a magnificent wedge of perfect-
ly cooked pasta overflowing with delicate-
ly seasoned meat sauce and mozzarella. 

Were the place a bit more broken in 
— the tables a little scratched, the paint 
a mite faded — it would be just like 
a Brooklyn neighborhood joint, with its 
boisterous atmosphere, oversized family 
photos covering the walls and customers 
hunkered down over big plates of steam-
ing pasta.

The restaurant began a few years back 
as a takeout place in Bonita Springs, but 
Mr. Della Rocca moved things south, to a 
spot formerly occupied by Andre’s, about 
seven months ago. Takeout is still avail-
able, but chances are you’ll want to sit and 
savor the warm ambience and hospitality 
along with the food. 

Start off with a bottle of wine, dozens of 
which are stored in lovely wooden racks 
behind the bar and at the back of the 
dining room. The selection isn’t huge 
— about a dozen choices on the stan-
dard wine list and a few more on a 
summer specials list — but it’s plenty 
for a place this size. Be forewarned, 
however, that red wine is served at 
Florida room temperature, which is a lit-
tle toasty, particularly at this time of year.

It’s tempting to load up on appetizers 
such as cup of pasta fagioli, perhaps, or 
a plate of fried calamari. A hearty Caesar 
salad or baked clams oreganata. Or maybe 
a thin-crust pizza to share (there’s even a 
gluten-free crust available).

For two, the antipasto alla Pete ($13) 
is a bountiful plateful of salami, capicola, 
sopressatta, mozzarella, provolone, gor-
gonzola, marinated artichokes, sun-dried 
tomatoes, roasted peppers, chickpeas, red 
onions and olives, all served on romaine 
lettuce with just a drizzle of olive oil and 
balsamic vinegar. This is a simple dish, 
but one that’s brimming with flavor and 
contrasting textures. 

Rice balls are available in a trio ($5) or 
individually ($2) so that you can taste them 
even if you want to order another appetizer. 
We ordered one and were rewarded with a 
good-sized golden orb that was crunchy on 
the outside, creamy within. While I’d have 
added Parmesan cheese to the filling, the 
marinara that came with it added zip.

Mussels lovers should not miss the mus-
sels bianca ($8.50), a generous mound of 
mussels simmered in a luscious sauce of 
butter, white wine, capers and garlic. I am 
not ashamed to say that I spooned up the 
sauce once we worked our way through 
the shellfish.

As I said, it’s easy to fill up on the 
appetizers here, but there are many tempt-
ing entrees as well. Pastas abound — 
papardelle carbonara, linguini puttanesca, 
stuffed shells, cavatelli and broccoli, tortel-
lini. I recommend taking several friends 
and trying them all. With just two dining 
companions, we barely made a dent, but 
what we tried was first rate.

Linguini fra diavolo ($15) featured thin 
pasta properly cooked then tossed with 
shrimp, clams, mussels and a marinara 
sauce that had just the right amount of 
heat. At first glance, it seemed as if there 
wasn’t enough sauce, but the chef clearly 
knew what he was doing by refraining 
from flooding the plate. It was just spicy 
enough without overpowering the shell-
fish.

The aforementioned lasagna ($13) filled 
the piping hot pan in which it was served 
and would have been plenty for two or three 
people, especially if they had appetizers first. 

The eggplant Parmesan ($13) consisted 
of three large disks of eggplant, each lightly 
breaded then topped with tomato sauce 
and mozzarella and baked until the egg-
plant was cooked through but not limp. Al 
dente green beans added color and a little 
crunch. A large side order of broccoli rabe 
($6) was expertly rendered, tender-crisp 
and bathed in olive oil and garlic.

This hearty and garlic-laden meal clear-
ly called for dessert. What could be a 
better finish than a crisp cannoli ($3.25) 
stuffed with a velvety sweet ricotta filling 
sitting atop a squiggle of chocolate sauce? 

Everything we ordered was fresh, fragrant 
and served at just the right temperature. 
And nothing on the menu (with the possible 
exception of a couple of veal items, which 
are market priced) exceeds $18. Most dishes 
are in the $12-$14 range, which is comparable 
to many chain restaurants that don’t come 
close to matching the quality found here.

Service has the same family-friendly 
style as the food. The servers were warm 
and accommodating, despite the fact that 
the place was full and they were busy.

It’s obvious that Mr. Della Rocca has a 
passion for feeding people well. It’s a tradi-
tion that we hope continues for genera-
tions to come.  ■
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Parmesan Pete’s Italian Kitchen

>> Hours: 11:30 a.m.-2 p.m. Monday-Friday for 
lunch; 4:30 p.m.-close seven days for dinner

>> Reservations: No
>> Credit cards: Accepted
>> Price range: Appetizers $5-$13; entrees, 

$13-$18 
>> Beverages: Beer and wine served
>> Seating: Banquettes and conventional tables
>> Specialties of the house: 

Classic Italian dishes
>> Volume: Moderate to high
>> Parking: Free lot
>> Website: www.parmesanpetes.com

Ratings:
Food: ★ ★ ★ ★ 1/2 
Service: ★ ★ ★ ★ 
Atmosphere: ★ ★ ★ ★ 

Fountain Park Retail Centre, 7935 
Airport-Pulling Road, Naples; 992-3663

 ★ ★ ★ ★ ★ Superb
 ★ ★ ★ ★ Noteworthy
 ★ ★ ★ Good
 ★ ★ Fair
 ★ Poor 

Above: This large wedge of lasagna 
is stuffed with meat and cheese.

Right: Antipasto alla Pete is made 
for two (or more) to share. 

Below: Cannoli is the perfect finish 
to a meal at Parmesan Pete’s.
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