
SEE DINERS, A8 

DinersBreakfast

VERYTHING TASTES LIKE BUT-

ter. The tables are stocked 

with honey, ketchup, jellies, 

jams, creamers and hot 

sauce. The kitchens are 

open so you can tease the cook and 

the cook can tease you back, making 

you feel nurtured and entertained. For 

some, it’s a Sunday treat. For others, 

it’s an everyday comfort, that down-

home, mom-and-pop diner indulgence.

Mom-and-pop breakfast joints 

feel like home because of the tender 

smiles, bottomless coffee and respect-

ful courtesies. “No, ma’am.” “Yes, 

sir.” For some people, such places are 

home.
“This is all I’ve known,” Tiana Tocio 

says of Sunburst Café, the Pine Ridge 

Road breakfast business owned by her 

E
Locals put their mark on the most 

important meal of the day

Athena 
Ponushis

aponushis@floridaweekly.com

So, air traffic controllers won’t be going 
on furlough, and passengers won’t have 
to face troubling delays or possible safety 
issues come summer and fall, right?

That’s the widely reported conclusion 
drawn by most analysts of last week’s 
congressional 180, when the U.S. House 
and Senate reversed direction and quick-
ly mandated an exception to across-the-
board budget cuts, part of sequestration.

About 14,000 of the Federal Aviation 
Administration’s 47,000 employees would 
not be forced to take a day off every two 

weeks — the air traffic controllers — and 
therefore travel would resume its normal 

scheduling because flights would not be 
delayed to accommodate their absence.

Al of which is good for everybody who 
depends on travel, the politicians said, the 
day before flying home to their various 
constituencies.

While that move was applauded by 
many and criticized by some (what about 
sick kids and troops and others not fortu-
nate enough to climb on airplanes — what 
about their needs and their programs, 
some asked?), in reality it’s not that simple.

Especially not in Southwest Florida.
Here’s why: The FAA is moving ahead 

Sequester threatens Southwest Florida’s control towers

SEE TOWERS, A16 

BY ROGER WILLIAMS
rwilliams@fl oridaweekly.com
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The control tower at Page Field is slated to have 
its operations revenue cut. 

No smoking … 
… but vaping seems to be
taking hold. B1 

Adopt a friend
See some of the furry faces
awaiting at DAS. A18 
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In politics, just like in baseball, a big slow 
pitch tossed right down the middle isn’t 
always what it seems, to the batter. 

It might break, drop or slide at the last 
moment. It might cut, float or tumble.

Or, it might pull out a juicy wad of cash 
from its latest welfare check and skip, run or 
fly — right down to the nearest strip club or 
liquor store, where the flesh is flashing and 
the spirits are splashing.

Oh yeah, baby, those welfare chiselers 
have been at it again, trying to slip a fast one 
right past us, apparently. And it took State 
Rep. Jimmie Smith, an Inverness Republican 
and guardian of fiscal and moral virtue, to 
take out a fat legislative bat and put a stop 
to it.

Home run, Jimmie.
Note to reader: if you are a welfare chis-

eler like I am and you have been issued an 
EBT card — the go-to debit card of welfare 
chiselers everywhere, allowing them to draw 
down on their taxpayer-funded accounts 
— you have until Oct. 1 to continue using 
yours at the following locations, according to 
Senate Bill 1048, which is identical to the bill 
Rep. Smith sponsored in the House, HB 701:

 “A: an establishment licensed under the 
Beverage Law to sell distilled spirits. 

“B:  an adult entertainment establishment.
“C: a pari-mutuel facility.
“D: a slot machine facility.

“E: a commercial bingo facility.
“F: a casino, gaming facility, gambling 

facility or any gaming activities authorized 
under part II of chapter 285.” 

After Oct. 1, you’re cut off, pal, because the 
new law kicks in, which puts a stop to it.

What is part II of chapter 285, by the way? 
I have no idea, but if it’s as scandalous as 

all those other sins, I plan to rush right out 
and research the sucker from top to bottom.

Both bills passed their respective branch-
es of the state legislature in April almost 
unchallenged, like a fastball zipping past a 
comatose batter.

I said almost unchallenged. Although the 
vote in the Senate was unanimous, there were 
a few complainers in the House, according to 
an AP wire report out of Tallahassee. 

We know their kind: always muttering 
about the dignity and the freedom of indi-
viduals to take control of their own destinies. 
Even welfare recipients.

Maybe they figure that when the Good 
Samaritan climbed out of his Mercedes and 
gave some poor beggar his coat, he didn’t 
say, “Look, Mac, you can’t wear this into that 
strip club up the road, hey? And stay out of 
the liquor store and the gambling den, too.”

And maybe they also recognize that when 
the American public hands out big welfare 
checks to the managers of banks or car com-
panies or coal or oil companies, for example, 
they don’t give them that kind of grief, either. 

Take Bank of America, which earned $4.4 
billion in profits a few years ago and got a $1 
trillion hand up from the Treasury and the 
Federal Reserve, along with a $1.9 billion tax 
refund from the IRS. Nobody told BOA to 
stay out of strip clubs.

Take Exxon Mobil, which took in $19 bil-
lion in profits in 2009 when unemployment 
figures were in the solid two digits and 
people were losing their houses to foreclo-
sure. It got a rebate of $156 million from the 
IRS and had to pay no federal taxes — which 
is almost as good as a strip-club EBT card.

How many strip-club soirees would that 
fund?

Or how about General Electric, which 
earned $14.2 billion in international profit in 
2010 but paid exactly no income taxes, after 
having moved 20,000 jobs overseas, as The 
New York Times reported?

Free to go where they want with their 
welfare benefits.

And who tells the many businesses in this 
state or its 67 counties what to do with their 
incentive money or impact-fee suspensions 
or the like?

And finally, what about the fossil fuel 
subsidies, aka welfare checks, that come in 
the form of tax breaks, special loans, price 
controls, purchase requirements and more? 

“In the United States, credible estimates 
of annual fossil fuel subsidies range from 
$10 billion to $52 billion annually, while even 
efforts to remove small portions of those 
subsidies have been defeated in Congress,” 
according to independent analysts at www.
priceofoil.org.

I’ve always been part of the great Ameri-
can welfare system, too. In my own family, 
beginning with my grandfather who was 
given free land that used to belong to the 
Ute Indians (he homesteaded), we got 
just about every break the rest of you let 
us have — agricultural exemption of taxes 
and special low-interest government loans, 

for example, all of which allowed us to 
buy more land and create, over decades, a 
cattle ranch of more than 100 square miles, 
at one time.

And in all that time, I don’t ever remem-
ber anybody ever telling any of us where to 
spend the largess provided by the rest of you, 
my fellow Americans.

But maybe somebody should have told us, 
just in case we decided to ride down to the 
nearest strip club (which probably would 
have been Denver, 140 miles northeast) and 
squander your money.

And maybe somebody like Rep. Jim-
mie Smith or former President George W. 
Bush or current President Barack H. Obama 
should practice a little supervision too, when 
it comes to a hand up — not just a hand up to 
card-carrying liquor lovers, but to all the rest 
of us chislers: the corporate welfare recipi-
ents, the cow-chasing welfare recipients, the 
fossil-fuel mining welfare recipients.

Rep. Smith, though — a career Army 
veteran with a G.E.D (the equivalent of a 
high school diploma), according to his state 
resume — is not in favor of everybody having 
to meet the same standards.

When Gov. Rick Scott proposed last year 
that all state employees be subject to random 
and periodic drug tests, Rep. Smith champi-
oned that cause but made a single exception: 
elected officials.

He said it would hinder their right to 
speak freely.

Maybe he’s hoping for EBT cards, too, for 
him and his fellow legislators — but cards 
without restrictions. Otherwise, it could hin-
der their ability to visit liquor stores, strip 
clubs and gambling houses. ■

COMMENTARY
The welfare breaking pitch
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Terror in the West, Texas, night 

The Boston Marathon bombing and 
its aftermath has dominated the nation’s 
headlines. Yet, another series of explo-
sions that happened two days later and 
took four times the number of lives, has 
gotten a fraction of the coverage. It was 
the worst industrial accident in years. 
But to call it an accident ignores that it 
was preventable, and was quite possibly 
a crime, as is common with so many 
dangerous workplaces.

The first call came in to the 911 dis-
patcher at 7:29 p.m. on Wednesday, 
April 17. A woman at a playground 
noticed a fire across the railroad tracks, 
at the West Fertilizer Co. facility, in the 
small town of West, Texas, near Waco. 
The local volunteer fire department was 
mobilized. Less than 25 minutes later, 
a massive explosion leveled the plant, 
sending shock waves, debris and fire 
across West, ultimately killing 15 people, 
among them a local EMT, eight volun-
teer firefighters and a Dallas fire captain 
who was visiting his sons and joined the 
firefighting effort. 

The call came over the emergency 
radio system: “We need every ambu-
lance we can get at this point. A bomb 
just went off inside here. It’s pretty bad. 
We’ve got a lot of firemen down.”

Another call followed, with moaning 
in the background: “The rest home has 
been seriously damaged. We have many 
people down. Please respond.”

A mushroom cloud climbed high into 
the sky. The explosion registered 2.1 on 
the Richter scale, the same as a small 
earthquake. 911 calls flooded in, with 

people reporting a bomb, many injured 
and others engulfed in a toxic cloud. 
Sixty to 80 houses were leveled.

One week later, the fires are out, 
most of the funerals have been held, but 
major questions remain unanswered. A 
team of up to 70 investigators is prob-
ing the source of the explosion. Reuters 
reported last Saturday that the plant 
had on site 2,700 tons of ammonium 
nitrate. This is 1,350 times the amount 
that would require a facility to self-
report its stockpile to the Department of 
Homeland Security (DHS). Ammonium 
nitrate is a fertilizer used in indus-
trial farming worldwide, and is stable 
when properly stored. It can be highly 
explosive when ignited, especially when 
mixed with fuel, as Timothy McVeigh 
demonstrated with the 1995 bombing of 
the Murrah Federal Building in Okla-
homa City. West Fertilizer Co. never 
reported its ammonium nitrate to DHS.

The concern with theft of ammo-
nium nitrate by potential bombers is 
the basis for this reporting requirement. 
Numerous other federal and state agen-
cies are supposed to regulate fertilizer 
plants, chemical storage facilities and 
workplaces in general. Yet OSHA, the 
Occupational Safety and Health Admin-
istration, last inspected the facility in 
1985. An inspection report filed with 
the Environmental Protection Agency 
in June 2011 listed 54,000 pounds of 
anhydrous ammonia, a different fertil-
izer, but claimed there was no serious 
hazard.

 The West Fertilizer explosion hap-
pened just a day after the 66th anniver-
sary of the Texas City disaster, said to be 
the worst industrial accident in U.S. his-
tory. Two thousand, three hundred tons 
of ammonium nitrate bound for France, 
as part of the Marshall Plan for Euro-
pean reconstruction and aid, caught 

fire aboard the ship, the SS Grandcamp. 
The explosion that followed killed at 
least 581 people, wounded 5,000 and 
destroyed 500 homes. You would think 
Texas would be sensitive to the poten-
tial hazards of this dangerous chemical. 
Yet Gov. Rick Perry told The Associated 
Press, “Through their elected officials 
[people] clearly send the message of 
their comfort with the amount of over-
sight.” He recently touted the lax regula-
tory environment in Texas while trying 
to lure businesses there from states like 
California and Illinois.

April 28 is Workers’ Memorial Day, 
commemorating the 4,500 workers who 
die on the job annually in the U.S. Thir-
teen workers, on average, go to work 
each day and never come home. Tom 
O’Connor, executive director of Nation-
al Council for Occupational Safety and 
Health, said, “As companies decry reg-
ulations and emphasize profits over 
safety, workers pay the ultimate price.”

Those who died in West, Texas, were 
workers, volunteer first responders, 
retirees and neighbors. Unsafe work-
places cause injury and death on a daily 
basis in this country, but seem to be 
tolerated as simply the cost of doing 
business. Gov. Perry declared West a 
disaster area and asked for prayers. But 
that’s not enough. As legendary labor 
organizer Mother Jones said, “Pray for 
the dead, and fight like hell for the liv-
ing.” ■

— Denis Moynihan contributed 
research to this column.

— Amy Goodman is the host of 
“Democracy Now!,” a daily internation-
al TV/radio news hour airing on more 
than 1,000 stations in North America. 
She is the co-author of “The Silenced 
Majority,” a New York Times best-seller.
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GUEST OPINION
Bob Heidrick: A rich legacy of leadership 

BY ANDREW MCELWAINE

Last week the Con-
servancy of Southwest 
Florida celebrated 
its grand reopening 
with four new build-
ings, new docks, a 
new entrance and two 
constructed wetlands 
along with nine acres 
of preserved land 

added to our existing 13 acres. More 
than 2,200 people visited during two 
days. It was gratifying to see their faces 
as they visited all the new things to do 
and see.

But we had a heavy heart nonetheless.
Our board chairman, Bob Heidrick, 

had passed away only days earlier. We 
knew he was ill and putting up a brave 
fight, but we weren’t prepared for the 
shock of losing him.

Bob had pushed us hard to get every-
thing ready for the reopening, and his 
dedication showed as one by one the 
new buildings and facilities came on 
line. He personally donated the Ever-
glades gallery in our new Discovery 
Center, one of our major attractions, and 

he was deeply involved 
in our work up until the 
last week.

Bob was a highly 
successful business-
man who specialized in 
strategic planning and 
succession planning 
for Fortune 500 corpo-
rations. So it was no 
surprise that he com-
missioned a new five-
year strategic plan for 
the Conservancy. He 
pushed to us to set mea-
surable goals, including 
one-year and five-year 
outcomes. And he told 
us to keep it short — no 
more than 20 pages, he told us.

He worked closely with our facilitator 
to set our planning agenda and to cre-
ate teams of board members and staff 
to hash out priorities. Then he gave 
our board committees quick turnaround 
times to review and approve the drafts.

We approved the strategic plan fewer 
than 10 days after Bob passed.

The Conservancy board and staff 
would have loved to have Bob with us 

for the grand reopen-
ing and to present the 
plan that was largely 
his doing. He played a 
major role in both mile-
stones and would have 
been proud of what he 
had accomplished. We 
miss him terribly. How-
ever, we are fortunate 
that Lynn Slabaugh, our 
board vice chair, has 
assumed the chair posi-
tion and that the board 
will remain committed 
to the mission under 
her leadership.

Bob left us a rich leg-
acy of leadership. The 

plan is largely his doing, and through it 
we will continue to have his guidance 
for the years ahead. Nevertheless, it will 
not be the same, and there will be an 
empty chair at our meetings. Our hearts 
go out to his wife, Raynelle, and their 
family. ■

— Andrew McElwaine is the presi-
dent of the Conservancy of Southwest 
Florida.

Heidrick

McElwaine
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Dr. Shieh and the team  
at Surgical Healing Arts Center

are dedicated to your health and 

wellness. Our comprehensive approach 
to bariatric surgery begins with pre-op 
education and continues through post-
surgical follow-up. Dr. Shieh has extensive 
experience in the most advanced, proven 
techniques including sleeve gastrectomy, 

gastric banding with LAP-BAND® or 

Realize Band and gastric bypass. Plus, 
he is one of only a few bariatric surgeons 
nationwide skilled in corrective procedures.

        Discover life-changing body transformations  
and weight management at Surgical Healing Arts Center. 
                   Call (239) 344-9786 to schedule a consultation 

              or visit surgicalhealingarts.com.

Enhance your life  WITH COMPREHENSIVE 

WEIGHT MANAGEMENT.

6150 Diamond Centre Court #1300 Fort Myers, Florida
(239) 344-9786 • SurgicalHealingArts.com

Call to attend our FREE monthly seminar!

More than a dozen clergy from area 
temples and churches will join with a 
community choir and several soloists to 
celebrate diversity and understanding 
at the sixth annual PFLAG Interfaith 
Convocation at 3 p.m. Sunday, May 5, at 
St. Monica’s Episcopal Church. All are 
welcome.

Parents, Families and Friends of Les-
bians and Gays promotes the health and 
well-being of gay, lesbian, bisexual and 
transgendered persons and their fami-
lies and friends through: support, to 
cope with an adverse society; educa-
tion, to enlighten an ill-informed pub-
lic; and advocacy, to end discrimination 
and secure civil rights. An international 
parent-based organization, PFLAG was 
started by heterosexual parents seeking 
to understand and help their gay children.

Welcoming houses of worship tak-
ing part in this year’s convocation are: 

Beth Tikvah, Celebration Metropoli-
tan Community Church, Cornerstone 
United Methodist, Emmanuel Lutheran 
Church, First Christian Church (Dis-
ciples of Christ), Fort Myers Congrega-
tional United Church of Christ, Jewish 
Congregation of Marco Island, May-
flower Congregational United Church 
of Christ, Naples Jewish Congregation, 
Naples United Church of Christ, Samu-
drabadra Buddhist Center, St. John the 
Apostle MCC, St. Monica’s Episcopal 
Church, Temple Shalom, The Baha’I 
Faith, Unitarian Universalist Congrega-
tion of Greater Naples, Unitarian Uni-
versalist Church of Fort Myers, Unity of 
Naples Church and Vanderbilt Presby-
terian Church.

St. Monica’s is at 7070 Immokalee 
Road in North Naples.

For more information, call 206-3267 
or visit www.PFLAGInterfaith.com. ■ 

The AARP offers classes to help older 
drivers refresh their driving skills and 
reduce their risk for tickets and acci-
dents. Drivers older than 55 become eli-
gible for a discount on auto insurance.

Registration to cover the cost of sup-
plies is $14 per person, $12 for AARP 
members. Reservations are essential 
and can be made by calling the number 
with each session. Here’s what’s com-
ing up:

■ Monday, May 6: 9 a.m. to 4 p.m. at 
Vanderbilt Presbyterian Church, 1225 
Piper Blvd., Naples. 949-1186.

■ Saturday, May 11: 8:45 a.m. to 3:30.
pm. at Bonita Grande Fire Station, 27701 

Bonita Grande Drive, Bonita Springs. 
Call 221-8857.

■ Thursday and Friday, May 16-17: 9 
a.m. to noon at Marco Lutheran Church, 
525 N. Collier Blvd., Marco Island. 394 
8780.

■ Thursday, May 16: 9 a.m. to 4 p.m. 
at St. Williams Ministry Center, 750 
Seagate Drive, Naples. (888) 227-7669.

■ Tuesday, May 21: 9 a.m. to 3:30 p.m. 
at Christus Victor Lutheran Church, 
15600 Tamiami Trail, Naples. 269-6050.

■ Tuesday, June 18 and July 16: 9 a.m. 
to 3:30 p.m. at Christus Victor Lutheran 
Church, 15699 N. Tamiami Trail. Call 
269-6050.  ■

Congregations unite 
for PFLAG convocation

Sign up for a safe-driving refresher

Let Our Family Protect Yours

Our Talented, Experienced
Staff and Crews Make Us

Southwest Florida’s
Most Trusted

Hurricane Protection Team

Our business is protecting your family.

4160 Corporate Square
Naples, FL 34104

www.StormForce1.com
239.261.5495
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UF survey shows Floridians are increasingly optimistic
 SPECIAL TO FLORIDA WEEKLY

Floridians’ consumer confidence rose 
three points to 79 in April, the second 
consecutive monthly increase, accord-
ing to a new University of Florida sur-
vey.

“Many economists would have 
expected confidence to erode in April 
as the effects of the federal budget 
cuts known as sequestration along with 
the expiration of the payroll tax began 
to unfold,” said Chris McCarty, direc-
tor of UF’s Survey Research Center in 
the Bureau of Economic and Business 
Research. So far, he added, this had 
had “virtually no impact on consumer 
confidence among Floridians, which is 
reflected in current sales tax collec-
tions.” 

Florida’s mood is at odds with the 
national consumer confidence index, 
which as measured by the University 
of Michigan, dropped two points after 
recovering from a deeper slide in early 
April.

In contrast, four of the same five 
components used to determine Florida 
consumer confidence level increased 
and one remained unchanged in April. 
Respondents’ overall opinion that their 
personal finances are better than a year 
ago increased five points to 70, while 
their expectations they will be better off 
financially a year from now increased 
six points to 78.

Meanwhile, their trust in the U.S. 
economy rose three points to 80. They 
also were optimistic about national eco-
nomic conditions over the next five 
years; that assessment rose one point 
to 77.

Left unchanged from March was 
whether now is a good time to buy big-
ticket items such as cars and appliances. 
The response stayed at 90.

Not all Floridians, however, are opti-
mistic. Confidence among Floridians 
making $30,000 a year or less dropped 
six points to 61; it rose four points to 85 
for those earning more than $30,000.

Age could affect views, too. The overall 

confidence level of Floridians younger 
than 60 increased 10 points to 87, but it fell 
three points to 72 for those 60 and older. 

“This difference may have to do with 
the unveiling of the Obama adminis-
tration budget proposal that signaled 
a willingness to negotiate on aspects 
of Social Security and Medicare,” Mr. 
McCarty said. “Optimism, however, 
among those aged 60 and under is more 

likely fueled by economic improve-
ments here in Florida.”

For example, Florida’s unemployment 
rate continues to drop, coming in at 7.5 
percent for March, which is slightly less 
than the 7.6 percent national figure. Lei-
sure and hospitality showed the biggest 
job growth of all Florida’s employment 
sectors. The construction industry also 
reported slow but positive growth.

Housing prices in the Sunshine State 
also continue to rise, with the median 
price now at $160,000. This is the high-
est median price since October 2008, 
though it is 38 percent lower than the 
peak value of $257,800 from June 2006. 
In addition, mortgage rates continue to 
be at historic lows. 

Meanwhile, the stock market is still 
near record highs, bolstering retirement 
accounts for many Floridians, and gas 
prices have continued a steady slide.

Despite the encouraging trends, many 
economists still expect the effects of 
sequestration to be felt throughout the 
country, including Florida, but it could 
take months for the effects to be fully 
realized. Until then, Mr. McCarty said, 
“Floridians are increasingly optimistic.”

About the survey
Conducted April 13-25, 2013, the UF 

study reflects the responses of 407 indi-
viduals, representing a demographic 
cross-section of Florida. The index used 
by UF researchers is benchmarked to 
1966, which means a value of 100 repre-
sents the same level of confidence for 
that year. The lowest index possible is a 
2; the highest is 150.

For more details about the survey, 
visit www.bebr.ufl.edu/cci. ■

Seeking to put God’s love into action, Habitat for Humanity brings 
people together to build homes, communities and hope.

Bonita Bay
MARINA 

DIRECT GULF ACCESS FULL SERVICE MARINA

Boat storage & slip rentals from $276/month 

Dry storage for up to 32’ & wet slips with lifts

Non-ethanol fuel & ships store
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Seasonal Waterfront Dining at Backwater Jacks 
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239-495-3222 or visit BonitaBayMarina.net  
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Call 1-800-328-1860 Now
We’ll rush you a copy of National Bankruptcy and our 

powerful Financial Newsletter FREE of charge.

The Liberal Agenda 
is the Blueprint for 
National Ruin!

Read this compelling new book by 
best-selling author James R. Cook – 

Free! National Bankruptcy
Why The Middle Class Is Doomed

As advertised on CNBC and Fox News.
 

Say Goodbye to the 
America You Knew

TELEPHONE NUMBER REQUIRED FOR PROCESSING NBFLANEWS

St. Petersburg Pier is highlight 
of ‘Sunshine City’ architectural tour

The FLaSW Chapter of the American 
Institute of Architects invites members 
and the public to join an architectural 
tour of St. Petersburg on Saturday, May 
11. The visit to the “Sunshine City” will 
include a guided walking tour of the 
iconic pier that was built in 1973 (and 
will soon be torn down to make way for 
a new one), a presentation about the 
city’s historic piers and a glimpse of the 
winning entry in the international com-
petition for the future pier. 

Other stops will include the band 
shell at Williams Park downtown and 
nearby exemplary projects. Lunch will 
be provided at the historic Columbia 
Restaurant at the pier, with a waterfront 
view of sailboats drifting by and dol-
phins playing in Tampa Bay.

The coach bus departs Naples at 

8 a.m. from Martin Corporate Center, 
4100 Corporate Square. Fort Myers/
Cape Coral residents can climb aboard 
around 9 a.m. when the bus stops at 
Mimi’s Café at the Bell Tower Shops. 

Departure from St. Petersburg will be 
at approximately 4:30 p.m., with return 
to Fort Myers around 7 p.m. and Naples 
around 8 p.m.

Cost for $35 for AIA member and 
their guests, $55 for others. Payment 
will be collected on the bus (checks 
preferred). 

Reservations are required and can 
be made by e-mailing AIASWFevents@
aiaflasw.org with name(s), address, 
phone number and choice of departure/
drop-off location.

Continuing education credits are 
available. ■

Covenant Church starts summer schedule 
Covenant Church of Naples/PCA 

begins its summer schedule Sunday, 
May 5, with a single worship service at 
10:15 a.m. Child care is provided. Sunday 
school classes for children and adult fel-
lowship communities begin at 9 a.m. The 
congregation is affiliated with the evan-

gelical Presbyterian Church in America.
At 6926 Trail Blvd., the 16-acre church 

campus fronts a quarter-mile of U.S. 
41 between Vanderbilt Beach and Pine 
Ridge roads. For more information, call 
597-3464 or visit www.CovenantNaples.
com. ■

French nationals can cast votes locally
Chez Boët French Home Cooking 

hosts the French Consul from Miami, 
Gael de Maisonneuve, from 10-11 a.m. 
Wednesday, May 8, for French proxy vote 
registration (le vote par procuration). 
The event will allow French nationals 
from Collier, Lee, Hendry and Glades 
counties to vote in the first round of 

the overseas deputy elections; otherwise, 
they would have to travel to Miami or 
Tampa on Saturday, May 25, to cast their 
votes. Proxy voting is a simple process 
and offered at no cost to attendees.

Chez Boët is at 755 12th Ave. S. at 
Crayton Cove in Old Naples. For addi-
tional information, call 643-6177. ■
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parents and where she and her brother, 
Dean, basically grew up. “We used 
to come here after school and do our 
homework on the tables over there. 
This has been our whole life. It’s our 
second home.”

Growing up, whenever Dean’s bud-
dies asked where he wanted to eat, he’d 
always mull it over for a minute but 
inevitably would answer the same way: 
“Let’s go to my Dad’s place.” Now man-
aging the café, he still doesn’t eat out 
much. Sunburst feels like an extension 
of his kitchen.

Dean and Tiana say their parents, 
Jerome and Theresa Tocio, opened up 
their breakfast eatery because they 
wanted to get away from the “corporate 
suit-and-tie thing.” They moved the 
family down from Massachusetts and 
opened up shop in February 1998.

Dean and Tiana started helping out 
by running food and bussing tables 
when they were younger. Now they try 
to outdo each other with their espres-
so-pulling, latte-steaming, cappuccino-
mixing skills.

“It’s a rivalry,” Tiana says. “We call 
it the barista wars. We try to one-up 
each other, foaming a cappuccino so 
tall, right to the point before it topples 
over. If a customer comments on it, 
says something like, ‘That’s beautiful,’ 
or ‘This tastes excellent,’ then we know 
we’re good.”

When a customer comment will not 
suffice, the siblings take pictures of 
their caffeinated art and text them to 
their Mom, asking her to declare which 
one is better.

Sunburst Café might better be called 
a breakfast nook than a mom-and-pop 
shop. There’s a cushioned window seat 
and a painted rainforest mural. Stream-
ers hang from the ceiling like prayer 
flags in all the chakra colors.

“This place is always packed, espe-
cially come Saturday mornings, there 
are a lot of young couples here with 
their kids,” says Brittany Gardner, 
a regular who works at Total Wine 
across the way. “It’s a little bit more 
progressive urban. You don’t get a lot 
of that in Naples. That’s why I like to 
support it.

“The food is yummy,” she adds. “It’s 
not all greasy diner-type food. A lot of 
the stuff here is healthy. And there’s 
definitely a hip vibe, so I’ll make the 
trek across the street to eat here.”

For the past 15 years, Dean and Tiana 
have witnessed their father’s dedication 
to the café, where he arrives at 4 a.m. 
every day to bake fresh muffins. But 
they do not feel a responsibility to take 
on the family business. Instead, seeing 
their parents’ dream come true encour-
ages them to follow their own.

“I have definitely learned the value of 
hard work and dedication from grow-
ing up, working here,” Dean says. “I 
know when I go off on my own, I will 
have the necessary skills to run my 
own business. A lot of people my age 
don’t have that. I feel lucky.”

To the north
The boys at the Fowler Street Grill in 

Fort Myers like their sausage gravy. No 
need for a menu. They know what they 
want: Biscuits and gravy, scrambled 
eggs and a side of grits. No need for a 
handwritten ticket. The cook saw them 
walk in. You can hear the crackling 
sound of the eggs hitting the skillet, as 
the men shake out the pages of their 
newspapers.

Other diners stare at their cell 
phones, checking e-mails, playing 
poker, looking at pictures. Chatter 
picks up when the caffeine hits.

Waitresses run around in their sneak-
ers, retying aprons that are slipping 
down their jeans, heavy with ticket 
books, pens, straws and cash tips. 
Reading glasses hang around their 
necks, easy to slip off and on as they 
write down breakfast orders.

“I know everybody else knows 
exactly what you want, but I’m still the 
new girl,” Valerie Mueller said as she 
approached one of her tables.

Ms. Mueller has been working at the 
Fowler Street Grill for five weeks. She 
shows up at 5:30 a.m. to start brewing 
coffee, make sweet tea and update the 
specials board.

“I’ve worked in big corporations for 
many, many years,” she says. “But I 
always come back to the smaller places 
because they’re so much fun. You see 
the same people all the time, you get to 
know them, you know what they like … 
It feels like family.”

Lonnie Stewart eats at the Fowler 
Street Grill every morning, pretty 
much. He owns a motorcycle repair 
shop two buildings over called Grand-
pa’s Cycle Center. It’s his routine to 
grab breakfast before opening up for 
business. “The girls are nice, the cooks 
are good, the building stays clean and 
the prices are reasonable,” he says. 
He tends to sleep in too late to make 
breakfast at home, so he swings by 
the grill to eat his two eggs over easy, 
cheese grits and white toast.

Mr. Stewart describes himself as a 
backwoods redneck. “I cook a little bit 
— steak and potatoes on the barbecue 
grill, man food, stuff like that,” he says. 
“I’ll eat a potato any way you cook it. 
Doesn’t matter what you do to it, I’ll 
still eat it.”

He scarfs down his breakfast with 
his sunglasses on, ready to go to work. 
Looking around the room full of packed 
tables, an everyday scene at the grill, 
he cannot help but comment: “This is 
one cook doing it by himself, keeping 
everybody pretty much happy. It’s a 
well-oiled machine.”

As he stands up to leave, he looks 
at the cook: “Thanks, Dan. That was 
good.”

The cook turns away from his grill: 
“Thanks, Lonnie. Have a great day.”

Dan Peranich, Fowler Street Grill 
owner/chef, shows up at 5:30 every 
morning to start baking his own bread 
and cutting his own steaks. He’s also 
skilled in the art of ice sculptures, a 
craft he picked up working as the sous 
chef at the Holiday Inn.

Mr. Peranich says his business runs 

by the 80/20 rule: 20 percent of his 
customers make up 80 percent of his 
business. He figures he knows about 
150 names. He has customers who 
come in to eat six days a week. When 
he sees them, he fires up their meal. “I 
don’t want them to wait just because 
my waitresses are busy,” he said. “Peo-
ple are hungry.”

Over at Annie’s Restaurant in Cape 
Coral, breakfast goers drink coffee out 
of an assortment of mugs that look as 
though they pulled them out of their 
own kitchen cupboards back home. A 
man walks in with paint stains on his 
shirt and pants. Another man walks in 
wearing scrubs. A grandfather helps 
his granddaughter put a straw in her 
chocolate milk.

Annie’s has a somewhat western feel: 
Ruffled country curtains frame the 
window looking out on a Cape Coral 
back street. The board of breakfast spe-
cials stands taller than a person.

“Well, I go to the VA (clinic) today,” 
one white-haired, bespectacled gentle-
man says to his white-haired, bespec-
tacled friend.

“I understand they have a woman 
doctor now,” his friend says back.

Waitress Terri Rymer flits around 
attending to the needs of everybody, 
acting like a mama to her tables and 
other waitresses, too. “You want home 
fries, baby?” she asks one patron. 
“Bacon? Sliced tomatoes?”

Ms. Rymer has waited tables at 
Annie’s for 13 years. “It feels like 
home,” she says of the early-morning 
dining experience here. “It feels like 
everybody’s just coming home for 
breakfast.”

When she remembers her customers’ 
usual beverage and dish, she hopes it 
makes them feel special. It makes her 
feel good to take care of them.

“Sometimes we’re the only smile, the 
only hug, the only touch these people 
get all day. It’s going to make me cry 
just thinking about it, but it’s true,” she 
says. “Sometimes, we’re all they’ve got. 
It’s important to remember that when 
you’re waiting on them.”

Just then one of her regulars stum-
bles on in. “I swear you’ve gotten tall-
er,” he teases the 4-foot-10 waitress.

“I’m wearing my high heel sneakers,” 
she answers back.

Jennifer Dulaney has been waiting 
tables at Annie’s for eight months. She 
was born in Tupelo, Miss., the town 
where Elvis Presley was born, the same 
town that lent the lyrics to the song 
“Tupelo Honey” by Van Morrison.

“Where I come from, all we have are 
little mom-and-pop shops everywhere,” 
she says. “This place is perfect, that’s 
why I’m drawn to it … Annie’s makes 
me feel not so homesick some days.”

Up in Punta Gorda at John Ski’s 
House of Breakfast, waitress Savannah 
Gardener stands by the cash register 
writing, “Thank you! Have a great day!” 
on her checks.

“My Mom was a waitress,” she says. 
“She always worked at mom-and-pop 
diners. She would have people wait-
ing to sit in her section. Sometimes 
they would wait for over an hour. At 
Christmastime, they would bring her 
gifts. They became so close to her, they 
treated her like family. I always wanted 
to one day work at a mom ’n’ pop place, 
where your relationships are on a more 
personal basis than some corporate 
chain.”

Ms. Gardener has worked at John 
Ski’s House of Breakfast since it opened 
on Valentine’s Day 2012. The place has 
picked up some notoriety of late, as 
home of the “Fat Boy Challenge.”

The John Ski “Fat Boy” breakfast con-
sists of a plateful of country potatoes 
topped with a sausage patty, three eggs 
cooked any style and three strips of 
bacon, all smothered in sausage gravy 
and topped off with a handful of shred-
ded cheddar cheese. Anybody who 
can eat three “Fat Boy” breakfasts in 
45 minutes will win a free T-shirt and 
have their picture hung up in the hall 
of fame.

Thus far, owner John Cwikowski 
remains the sole “Fat Boy” victor.

“We had one challenger about a 
month ago,” waitress Alicia Lloyd says. 
“He finished everything but the pota-
toes.”

Back in Naples
Bamz Deli & Grill on the East Trail 

was a Mexican restaurant, a Cuban 
place and a hot dog stand before trans-
forming into its present mom-and-pop 
state. Diners can either sit in the light 
by the windows up front or in back by 
the bar, where it’s not so bright and 
sunny. 

“It’s not fancy, but the food is good,” 
says Helen Uhrich. “Some people … 
want something bigger and brighter,” 
she allows. Her husband, Lew, inter-
jects: “This is a friendly atmosphere. 
It’s not snooty.”

The Uhrichs, both retirees, feel 
people their age are not always looking 
for the new or the hip. They’re looking 

DINERS
From page 1
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Above: Bamz owner Mike St. Onge, cook 
Candy Canfield, waitress Denise Austin and 
regular customer Capt. Joe McNichols. Left: 
Lew and Helen Uhrich

More breakfast joints
Obviously, we couldn’t get around to every 

breakfast place in town for this story. Here are 
some more we keep on a short list for whenever 
the urge strikes to partake of a hearty morning 
meal in the company of friendly folks, servers 
and other customers alike, who appreciate a 
way-personal and no-way-pretentious atmo-
sphere.

Capers Kitchen & Bar
2460 Vanderbilt Beach Road

The Cove Inn Coffee Shoppe
900 S. Broad Ave.

EJ’s Café
Bayfront

Fit & Fuel Bicycle Cafe
819 Vanderbilt Beach Road

Grain de Café
8803 Tamiami Trail N.

Richie’s Restaurant
947 Third Ave. N.

Skillets
875 Vanderbilt Beach Road
5461 Airport-Pulling Road N.
4170 Tamiami Trail N.
 

Three60 Market
 2891 Bayview Drive
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for some place that feels familiar and 
comfortable, some place where they 
will be remembered. They frequent 
Bamz for the Friday fish fry and for the 
occasional breakfast.

Mrs. Uhrich loves breakfast. It’s 
her favorite meal, and these days she 
doesn’t eat it unless she goes out. “I 
cook as little as I have to anymore,” she 
says. Walking out the door, she hollers 
back at the cook and the waitress: “You 
girls have a good day. I cleared my 
plate.”

Waitress Denise Austin broke her 
tooth on a steak. Repeating orders back 
to her customers, she flinches in pain. 
“I love steak,” she said. “Now I have a 
freezer full of meat I can’t eat.”

Ms. Austin has been waiting tables 
at Bamz for four years. She serves boys 

from Tire Kingdom, Pet Supermarket 
employees, taxi drivers, Ford guys and 
guests from the Tiki Motel.

“We’re the small restaurant with a 
lot of food on the plate,” she says. “We 
keep our to-go boxes right by the front 
door.”

Candy Canfield has been cooking at 
Bamz for 12 years. She remembers one 
regular who always wanted the ham 
breakfast with hash browns, eggs over 
easy and rye toast. When she would 
see his truck pull into the parking lot, 
she would automatically start cooking 
his meal.

“He changed to sausage for a while,” 
Ms. Canfield says. “Then he went back. 
He came into the restaurant holding a 
sign that said, ‘Ham, please.’ It made 
my whole day …

“Sometimes, it’s funny, they do 
change on you. You have their plate 
ready, then you’re like, ‘Oh, well.’ I 
learned my lesson on that one.”

Bamz has been open for 13 years. So 
where did the name come from? Owner 
Mike St. Onge says he was brainstorm-
ing the matter with his accountant and 
his attorney when Chef Emeril Lagasse 
came on TV, yelling out his signature: 
“Bam! Bam!” Hence the name of the 
Naples eatery.

“When my son was young, we placed 
a take-out order at a restaurant. He 
only liked meat and cheese, so we 
ordered him a cold sandwich. We got 
home there was only an ounce of meat 
on there. I formed the philosophy at 
that time, ‘OK. You made a buck off me 
once, but I’ll never come back,’” Mr. St. 

Onge says. “My restaurant serves big 
portions. We might only make 10 cents 
off of you, but you’ll come back for a 
lifetime.”

Looking over to a fishing captain 
sitting at the bar, he proves his point. 
“You used to bring your two sons in 
here when they were little boys,” he 
says to the customer. “Now they’re 
grown up, they come in on their own.”

Ahh, the mom-and-pop diner. The 
backs might be loose on the barstools 
and the spigot might fall off of the 
bathroom faucet, but there’s nowhere 
else regulars would rather be, where 
everything’s personal and nothing’s 
pretentious. ■
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Hot Summer Nights for teens kicks off
Collier County middle and high school 

students are invited to make a splash at a 
special Hot Summer Nights event devot-
ed to water safety. Sponsored by the Col-
lier County Sheriff’s Office and hosted 
by the Safe & Healthy Kids Coalition 
of Collier County, the event is from 6-9 
p.m. Friday, May 3, at Sun-N-Fun Lagoon. 
Admission is free; attendees must pres-
ent student ID cards.

For the kick-off, representatives from 
the Safe & Healthy Children’s Coalition 
of Collier County will present informa-
tion about water safety and will conduct 
a mock drowning/rescue and a CPR 
demonstration. The coalition works 
with numerous local agencies whose 
shared goal is to increase awareness of 
the importance of water safety and to 
reduce the statistic of nine drownings 
every day in the United States. 

For more information, call 552-7788 or 
visit www.SafeHealthyChildren.org.  

Especially for middle and high school 
students, Hot Summer Nights is part 
of the CCSO’s SUMMERfest lineup of 

activities for Collier County children 
of all ages. Hot Summer nights begins 
on a weekly basis June 7 and continues 

through Aug. 3, with programs taking 
place from 6-9 p.m. every Friday at a 
different community park. The June 7 
event is at Sun-N-Fun Lagoon.

For the complete SUMMERfest 
schedule, visit www.colliersheriff.org 
(click on “We Can Help” and then on 
Youth Relations/CCSO Summerfest). ■

  Parents, teachers invited to attend 
info session about Common Core

Parents, teachers and community 
members are invited to attend an infor-
mation session focused on the Common 
Core state education standards from 
6-7:30 p.m. Monday, May 6, at the Col-
lier County School District’s Dr. Martin 
Luther King Jr. Administrative Center, 
5775 Osceola Trail behind Barron Collier 
High School. Guest speaker Mary Jane 
Tappen, deputy chancellor for curricu-
lum, instruction and student services at 

the Florida Department of Education, will 
discuss how teaching, learning and testing 
will change for all Florida students under 
the Common Core guidelines.

RSVPs are requested and can be 
made at www.collierschools.com (click 
on “Countdown to Common Core” in 
the What’s New area of the home page).

For more information, call 377-0180 or 
e-mail communications@collierschools.
com. ■
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Suppressing protein may stem 
Alzheimer’s disease process

NATIONAL INSTITUTES OF HEALTH

Scientists funded by the National 
Institutes of Health have discovered 
a potential strategy for developing 
treatments to stem the disease pro-
cess in Alzheimer’s disease. It’s based 
on unclogging removal of toxic debris 
that accumulates in patients’ brains, 
by blocking activity of a little-known 
regulator protein called CD33.

“Too much CD33 appears to promote 
late-onset Alzheimer’s by preventing 
support cells from clearing out toxic 
plaques, key risk factors for the dis-
ease,” explained Rudolph Tanzi, Ph.D., 
of Massachusetts General Hospital 
and Harvard University, a grantee of 
the NIH’s National Institute of Mental 
Health and National Institute on Aging. 
“Future medications that impede CD33 
activity in the brain might help prevent 
or treat the disorder.”

Dr. Tanzi and colleagues report on 
their findings in the journal Neuron.

Variation in the CD33 gene turned 
up as one of four prime suspects in 
the largest genome-wide dragnet of 
Alzheimer’s-affected families, reported 
by Dr. Tanzi and colleagues in 2008. 
The gene was known to make a pro-
tein that regulates the immune system, 
but its function in the brain remained 
elusive. To discover how it might con-
tribute to Alzheimer’s, the research-
ers brought to bear human genetics, 
biochemistry and human brain tissue, 
mouse and cell-based experiments.

They found over-expression of CD33 

in support cells, called microglia, in 
postmortem brains from patients who 
had late-onset Alzheimer’s disease, the 
most common form of the illness. The 
more CD33 protein on the cell surface of 
microglia, the more beta-amyloid pro-
teins and plaques — damaging debris 
— had accumulated in their brains. 
Moreover, the researchers discovered 
that brains of people who inherited a 
version of the CD33 gene that protected 
them from Alzheimer’s conspicuously 
showed reduced amounts of CD33 on 
the surface of microglia and less beta-
amyloid.

Evidence also suggested that CD33 
works in league with another Alzheim-
er’s risk gene in microglia to regulate 
inflammation in the brain.

The study results — and those of a 
recent rat study that replicated many 
features of the human illness — add 
support to the prevailing theory that 
accumulation of beta-amyloid plaques 

are hallmarks of Alzheimer’s pathology. 
They come at a time of ferment in the 
field, spurred by other recent contra-
dictory evidence  suggesting that these 
presumed culprits might instead play a 
protective role.

Since increased CD33 activity in 
microglia impaired beta-amyloid clear-
ance in late onset Alzheimer’s, Dr. 
Tanzi and colleagues are now search-
ing for agents that can cross the blood-
brain barrier and block it.

The NIA leads the federal govern-
ment effort conducting and support-
ing research on aging and the health 
and well-being of older people. It pro-
vides information on age-related cog-
nitive change and neurodegenerative 
disease specifically at its Alzheimer’s 
Disease Education and Referral Center 
at http://www.nia.nih.gov/Alzheimers. 
For expanded information on Alzheim-
er’s care and resources, visit the feder-
al government’s portal website http://

HEALTHY LIVING
TO YOUR 
HEALTH

Expectant moms
can feel fit

and fabulous
“Your Fit & Fabulous Pregnancy,” a 

three-part series for expectant mothers, 
starts this month at Beyond Motion fit-
ness studio in North Naples. Amy Lade-
mann, co-founder of the studio and a 

licensed nutrition coach, will lead the 
workshops focusing on prenatal fitness 
(session one),  healthy nutrition for pre- 
and post-pregnancy (session two) and 
pilates moves for post-pregnancy (session 
three).

Each Saturday session costs $30 and 
runs from 12:30-2 p.m. Here’s the sched-
ule:

■ May 4: Baby Bump Barre Motion – A 
special version of Beyond Motion’s signa-
ture barre class tailored to help pregnant 
women feel energized, fit, strong and flex-
ible throughout pregnancy and beyond.

■ June 1: Super Foods & Smart Advice 
– Open to new mothers and moms-to-be, 
this class will cover what to eat in order 
to energy high and cravings at bay. Ms. 
Lademann will also offer nutrition tips for 
slimming down after baby arrives.

■ July 13: Pilates Mama – Ms. Lade-
mann will demonstrate pilates moves to 
help prevent back pain and to ease body 
stress, develop greater core strength, 
increase stability and more.

Registration and a doctor’s note are 
required prior to attending each session. 
To sign up, call Beyond Motion at 254-
9300. 

The fitness studio is at 11985 Tamiami 
Trail N. For more information, visit www.
go2beyondmotion.com. ■

Riverchase offers
free screenings
for skin cancer

Riverchase Dermatology and Cosmetic 
Surgery offers free skin cancer screenings 
for new patients Saturday, May 11, at its 
locations in North Naples and on Marco 
Island. Appointments must be scheduled 
by calling (800) 591-3376. For more infor-
mation, visit www.riverchasedermatol-
ogy.com. ■ 

Putting the focus on five major initiatives for the future

At our recent board retreat, we adopted 
five major initiatives to carry NCH for-
ward and to underscore our region as the 
healthiest in the state. This week’s column 
covers the first three of those initiatives. 
Tune in next week for details about Nos. 
4 and 5.

1. Grow the capacity of the prima-
ry care network — This means adding 
high-quality physicians, physician assis-
tants and nurse practitioners to Southwest 
Florida and embracing new ways of com-
municating and sharing information to 
improve access.

Southwest Florida has traditionally 
attracted physicians who desired their 
independence. For most physicians 
(including me), this model was success-
ful for decades.  Today’s environment, 
however, suggests more consolidation as 
health care becomes more complicated 
and capital intensive, with a greater need 

to establish offices with computers and 
organized teams better able to cope with 
the accelerating change. A great example 
is the NCH Physician Group, which is 
growing rapidly, providing a home for 
patients and a stable “backbone” for pri-
mary care physicians, nurse practitioners 
and physician assistants as well as cardi-
ologists and other medical and surgical 
specialists.

2. Integrate care to create seamless 
boundaries so patients avoid incon-
venience and waste — The goal today 
is for patients to avoid the hospital 
as they travel through the healthcare 
continuum, from an electronic visit at 
home to the wellness center, pharma-
cy, primary care office (pediatrician, 
gynecologist, family medicine, internist, 
etc., depending on one’s stage of life), 
diagnostic center, urgent care center, 
out-patient surgery center, rehabilitation 
center, skilled care facility and, we hope, 
back home. 

Integration in this process becomes 
paramount.  How can all of these caregiv-
ers coordinate care among themselves? If 
hospitalization is warranted, how we can 
standardize care with the inpatient physi-

cians and hospitalists?  We don’t have all 
the answers, but framing the question 
and addressing priority needs of patients 
are good starting points.

3. Strengthen our already-robust 
NCH information technology net-
work — NCH was recognized as among 
the 250 Most-Wired health-care systems 
in the country last year. This commu-
nication infrastructure encourages easy 
access and safe sharing of medical records 
and will become even more important as 
we improve the value of health care. 

Already we have instant access to radi-
ology images at remote locations, allow-
ing our physicians to view studies at any 
time at anyplace with Internet access. 
Such instant analysis is imperative in 
enabling hospitals such as ours to achieve 
the level of quality and value that our 
communities deserve and have come to 
expect.

We must live up to these longer-term 
priorities, while at the same time ensur-
ing the highest level of service in our 
day-to-day operations. ■

— Dr. Allen Weiss is president and 
CEO of the NCH Healthcare System.
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“DESIGNED TO DINE”
Tuesday, May 7 at 11 a.m.

Free Seminar and Refreshments
Join us at a Seminar in the Round. This interactive series of short-timed information sessions 
features 10 fabulous dining room displays with one-of-a kind tablescapes created by top 
interior designers. Touch the tables; sit on the chairs – all while listening to numerous furniture 
experts as they guide you through today’s choices in shape, style, color and fabrics.

Following the presentations, join the experts in their showrooms to see more dining room 
displays while enjoying refreshments.

RSVP by Monday, May 6. 
Register online at MiromarDesignCenter.com or call (239) 390-8207.

FURNITURE | FABRICS | FLOORING | LIGHTING | KITCHENS | BATH | ART
Always Open to the Public

Mon-Fri: 9:30 a.m. - 5:30 p.m. All Three Floors  Sat: First Floor & Clearance Showroom open 10 a.m. - 5 p.m. 

SM

find it only at
miromar 

design center

05010213-910

Copyright © 2013, Miromar Development Corporation. Miromar Design Center is a registered service mark of Miromar Development Corporation.

Shop 45 home furnishing stores, all in one convenient location. 

See the largest selection in décor for your home, including top names and 

collections available in Southwest Florida exclusively at Miromar Design Center.

BEST BRANDS. BEST PRICES. BEST VALUE…GUARANTEED!

Going on now…
Dining ROOM EVENT

COURTESY PHOTO 

Piles of pills were 
dropped off for proper 
disposal during 
Operation Medicine 
Cabinet. 

TO YOUR HEALTH
Parkinson agency has 
volunteer opportunities

The Parkinson Association of South-
west Florida Inc. needs a volunteer to 
serve as coordinator for its volunteers. 
This is the person (or persons; the 
responsibility can be shared by friends 
or spouses) who interviews new PASFI 
volunteers and places them in positions 

that fit their desires and qualifications 
and that are helpful to the association. 
The coordinator also trains and sched-
ules volunteers for office duties, events 
and special projects.

For more information, call Jacque 
Urso at 417-3465. ■

It’s easy to dispose of old or unused meds
Drug Free Collier’s most recent Oper-

ation Medicine Cabinet yielded almost 
1,000 pounds of expired and/or unused 
prescriptions and over-the-counter 
medications. Volunteers manned secure 
collection bins at more than a dozen 
sites from Marco Island to North Naples 
on April 27. The busiest location was a 
Walgreens in North Naples, where 143 
pounds of pills and other meds were 
dropped off.

Citizens are urged to make a habit 
of purging medicine cabinets and bath-
room drawers, bedside tables and kitch-
en cupboards regularly. The following 
places in Collier County accept no-
longer-needed medications year-round:

■ CCSO prescription drop-off 
box, main lobby of the sheriff ’s admin-
istration building, Building J, 3301 
Tamiami Trail E., 7:30 a.m. to 5 p.m. 
Monday-Friday.

■ Naples Police Department medica-
tion drop-off box, 355 Riverside Circle; 8 
a.m. to 5 p.m. Monday-Friday.

■ Collier County Medical Examiner’s 
Office, 3838 Domestic Ave., 9 a.m. to 4 

p.m. Monday-
Friday.

■ Naples 
Recycling Cen-
ter (no con-
trolled sub-
stances), 2640 
Enterprise Ave.; 
8:30 a.m. to 4:30 
p.m. Tuesday-
Saturday.

■ Marco 
Island Police 
D e p a r t -
ment medica-
tion drop-off 

box, 51 Bald Eagle Drive, Marco Island; 
8 a.m. to 5 p.m. Monday-Friday.

■ Marco Island Recycling Center (no 
controlled substances), 990 Chalmers 
Drive, Marco Island; 8:30 a.m. to 4:30 
p.m. Tuesday-Saturday.

■ Everglades City Hall, 102 Copeland 
Ave., 8 a.m. to 5 p.m. Monday-Friday.

For more information about Drug 
Free Collier, call 337- 0535 or visit www.
DrugFreeCollier.org. ■

Call now to schedule an appointment:
North, Central and East Naples: 239-430-3668

www.NaplesPodiatrist.com

DR. LAM
FACFAS, 
DABPS

DR. LEE
DPM

DR. TIMM
AACFAS, 
DABLES

DR. ADARVE
DPM

ANSWER THESE QUESTIONS: 
If you said yes to 2 or more we realize you need to see us now!

1. Child ever had heel pain
2. Child stop running or walking due to foot pain
3. No arch noted on a wet foot print
4. Child always wanting to be carried / does not want to walk     

(239) 430-3668   

“ Research says, if you don’t treat your child 
with fl at foot, over 25% will need surgery or deal 

with chronic knee and heel pain.”
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What is this Couple
Smiling About?

Dr. Bradley Piotrowski, D.D.S., M.S.D.

Phone: 239-263-6003 
Helping You Keep Your Smile For A Lifetime

Please visit www.NaplesDentistPractice.com

FREE SCREENING
($140 VALUE)

of Dental
Implants!

Dr. Bradley Piotrowski, D.D.S., M.S.D. is a leading periodontist

   feeling teeth

What are Dental Implants?

Are Implants for You? 

 Call now to make an appointment.

with plans to save some of the required 
$637 million in its own budget cuts — 
part of the $85 billion that must be cut 
out of the federal budget by Sept. 30 
— by shuttering 149 air traffic control 
towers at smaller regional airports in 
the United States.

Those include 14 in Florida, the state 
with the most to lose, behind Texas (13) 
and others. Three of those slated-to-go-
blind towers do brisk safety-boosting 
business on the Southwest coast: the 
towers at the Punta Gorda Airport, Page 
Field in Fort Myers, and Naples Munici-
pal Airport.

What if there was nobody manning 
the tower, what difference would it 
make to those who don’t use those air-
ports?

Punta Gorda’s tower is a case in point, 
the newest, operational only since 
March 2012. It’s a $4 million, 135-foot 
tall, 14-month-old beacon of light, hope 
and high-tech safety that put the Punta 
Gorda Airport on the map for pilots 
who won’t or can’t fly into places with 
no air traffic control tower. 

But like the other towers, it’s about to 
have its operations money — $600,000 
from the FAA annually, used partially to 
fill two seats for 12 hours a day — cut 
off, come summer. 

The PG tower is now the highest 
point in Charlotte County. It’s the place 
where, when the pilot announces that 
it’s time to fasten seatbelts for the final 
approach because the runway is only 50 
miles out, the alert, competent, high-
ly motivated air traffic controllers see 
your and everybody else around you — 

those in the air and on the ground, going 
in every direction.

What happens if they don’t, though? 
Well, for one thing, you get no safety 
net.

“If somebody pulls out in front of 
you when you’re about to land and 
we send you around when you didn’t 
see him, that’s a win in our book,” 
says Rich Reid, air traffic manager at 
Punta Gorda for the company con-
tracted to do the job, Robinson Avia-
tion Inc. Robinson Aviation contracts 
the work at more than 100 smaller 
airports nationwide.

 “The safety net is, we wave you off 
or we stop that guy in his tracks before 
he gets to be a problem, because we’re 
here,” Mr. Reid explains.

That’s a nice net, whether or not 
nobody relied on it once upon a time.

“Losing that is just a bad idea,” says 
Gary Quill, executive director of the 
Punta Gorda Airport, which handles 
about 70,000 operations — mostly 
takeoffs or landings — and more than 
200,000 passengers a year.  

“If the tower closes, we will continue 
to have activity. But candidly, both for 
general aviation and commercial air-
lines, the whole reason you have air 
traffic is to promote safety.”

It won’t be just Punta Gorda, or Page 
Field or Naples that are affected come 
June, if the FAA can’t find another way 
to cut money, officials say.

So will Southwest Florida Interna-
tional Airport (RSW), whose operators 
will have to manage air traffic more 
closely if towers are shuttered at region-
al airports. 

That will place a greater burden on 
them, just as furloughs would have, say 
local officials, and it will cause delays 
across the entire U.S. system at the very 
least, if not actual safety hazards at the 

airports where towers are shuttered, 
local officials say.

But safety and efficiency may become 
sacrificial lambs on the altar of uncom-
promising politicians.

When this may happen — June 15, as 
the FAA proposes? — is now a matter of 
legal contention after Punta Gorda and 
Naples joined almost 20 other airports 
in a lawsuit designed to back off the 
closings. 

The politics
One of the first politicians to actively 

voice opposition to the tower-shutter-
ing plan has been U.S. Rep. Tom Rooney 
(District 17). 

And ironically — given the recent 
enmity between Republicans and Dem-
ocrats in Washington — Rep. Rooney 
was joined by both of the Sunshine 
State’s U.S. senators, Republican Marco 
Rubio and Democrat Bill Nelson.

Sen. Nelson pointed out in a Friday 
statement that Congress had given the 
FAA $253 million worth of flexibility 
in its decisions about what to cut, and 
ending the furloughs of 14,000 air traffic 
controllers would only cost $220 million 
in money moved from other accounts.

Since that leaves a difference of $33 
million, and keeping all 149 towers open 
would take about $25 million, he encour-
aged the FAA to do so.

“While not specifically directing the 
FAA to avert tower closings, the bill 
does give the agency sufficient resourc-
es to do so. My feeling is now that Con-
gress has acted on the furloughs, which 
is great, the tower closings no longer 
need to happen.”

Meanwhile, Rep. Rooney has insist-
ed all along that “The FAA needs to 
cut waste and utilize unspent accounts 
before threatening to close towers, hurt 
local economies and compromise trav-

eler safety.”
The FAA, meanwhile, has no plans to 

change its policy, officials said.
That’s inspired other prominent 

political figures to add their voices to 
the debate, too, including Florida’s 38th 
governor and 18-year U.S. senator, Bob 
Graham, who retired from public life 
in 2005. He now describes himself as “a 
recovering politician.” 

“I’ve been a licensed private pilot and 
flown into many of these smaller air-
ports that will be affected. 

“But here you have indiscriminate 
sequester cutbacks of programs, and 
people who are managing the programs 
don’t have much latitude to make judg-
ments as to relative priorities.”

As a result, he concludes, “I hope soon 
the congress will repeal this sequester, 
and set targets for agencies of govern-
ment — but let the people who are 
managing decide whether mowing the 
lawn or keeping the control tower is the 
better choice.”

Officials in Naples, Fort Myers and 
Punta Gorda would probably appreciate 
that a great deal.

To understand why, it helps to think 
of the entire U.S. system as a single 
anatomy in which muscle and tendon 
are connected to bone and body, and 
what occurs in a joint or limb has conse-
quences in the heart and brain.

 “Something that happens in Naples 
can have an impact on something going 
into Anchorage, Alaska,” said Ted Soli-
day, executive director of Naples Munic-
ipal Airport, in a recent conversation 
with WGCU public radio.

“The whole situation was created by 
Congress and it needs to be fixed by 
Congress,” added Bob Ball, who heads 
the Lee County Port Authority.

“We’re in a business where there’s no 
margin for error.” ■

TOWERS
From page 1
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Avow holds remembrance service for pets
Anyone who has experienced the loss 

of a pet is invited to attend Avow’s 
Rainbow Day pet memorial service Sat-
urday, May 11. A program conducted 
by Avow staff members will begin at 
10 a.m. with inspirational readings and 
will include an opportunity for pet own-
ers to share special memories. Those 
honoring a pet are encouraged to bring 
a photograph or collage. RSVPs are 
requested and can be made by calling 
Deb Jonsson at 649-3689. Leashed pets 
are also welcome.

Avow also offers a pet grief and loss 
support group from 3:30-4:30 p.m. on 
the third Monday of each month. The 
next session is May 20.

The Avow campus is at 1095 Whip-
poorwill Lane, off Pine Ridge Road just 
west of I-75. Avow cares for those who 
are terminally ill and those who have 
serious and chronic illnesses or who 
have suffered great loss. For more infor-
mation about services and programs, 
call 261-4404 or visit www.avowcares.
org. ■  

Great Dock Canoe Race will draw
paddlers and spectators to Naples Bay
The 37th running of the Great Dock 

Canoe Race takes place Saturday, May 
11, at Crayton Cove. The race draws 
thousands of spectators on land and in 
Naples Bay to watch community lead-
ers, Ambitious Amateurs and Practically 
Professionals battle it out on the water.

Boats decorated to this year’s theme 
of “Saturday Night Live” will parade 
around Crayton Cove starting at 11 a.m. 
Race founder Vin DePasquale and Jerry 
Conti are co-emcees, and Naples Mayor 
John Sorey is the grand marshall. 

An important element of the annual 
tradition is the $5,000 grant awarded 
to a children’s charity each year. This 
year’s beneficiary, Special Olympics of 
Collier County, will use the grant to 
provide transportation for an estimated 
100 Special Olympians to practices and 
games, and to create a local program for 
special-needs children ages 2-7 and their 
peers (siblings and family) to introduce 
them to sports.

In addition to the Dock and Riverwalk 
as co-sponsors, support for the 2013 
Great Dock Canoe Race is provided by 
the Lutgert Companies/Lutgert Insur-
ance/Premier Sotheby’s International 
Realty, Ave Maria Development, Renda 
Broadcasting, Naples Extreme Family 
Fun Spot and the city of Naples.

A new award this year honors the late 
Joe Klimas, co-emcee for the past 36 
years. The Joe Klimas Keep On Paddling 
Award for family sportsmanship will be 
presented to one Next Generation Team. 

The annual Broken Paddle Award for 
sportsmanship honors the late Chuck 
Bruce, first winner of the award and a 
great contributor to the race over the 
years. Winners’ names are hand-painted 
and added to the permanent collection at 
The Dock restaurant. This year, Naples 
artist Phil Fisher takes on the time-hon-
ored tradition of paddle painting from 
the late Jerry Vallez, who painted the 
first 36 years of broken paddles. ■ 

Pick up a Copy
of Florida Weekly at

DEL’S        STORE24 HR

2802 Thomasson Dr. Naples 34112
On your way to BayView Park Boat Launch

     239-732-7768

Get a

FREE 
Rush Limbaugh’s Iced Tea

with your copy of Florida Weekly.
While supplies last

Flipping a flop

One-man show rises from

a musical that fell flat. C1 

        www.FloridaWeekly.com

INSIDE

Seen on the scene

The inaugural Naples Woman’s

Club Kitchen Tour, a “Black and 

White” gala and more. 

C26-29 

It was a year of firsts for 36-year-

old Fort Myers resident Trey Radel: 

his first full year of fatherhood, 

for one, and his first bid for public 

office. He considers each an enor-

mous success. In a swift ascent into 

political life on a national scale, the 

former TV news anchor and conser-

vative talk show host-cum-entrepre-

neur found himself in Washington, 

D.C., being sworn in as U.S. House 

Representative for District 19, which 

includes coastal Collier and Lee 

counties. 

Only a few weeks later, the newly 

minted Republican representative is 

back home in Fort Myers for his self-

styled Southwest Florida Listening 

Tour — and encouraging Democrats 

and “people from all walks” to come 

ask him questions at town hall-style 

meetings. He’ll be back to do this 

again in February, he said, and at 

during his term will 

Catching 

up with the 

congressman A STELLAR
BY EVAN WILLIAMS

ewilliams@fl oridaweekly.com
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Hardly ‘Normal’
TheatreZone’s next production
isn’t exactly standard fare
for a rock musical. C1 
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INSIDE

Cambier concert
Big band sounds under the 
sun, and much more fun
around town. C28-33 

Florida’s past informs its pres-

ent. Tales of kind Indian chiefs, 

rumbling muscle cars, beach 

invaders, Communist threats 

and Spanish-speaking exiles all 

coalesce to bring us where we 

sit today, with a newspaper or 

e-tablet in hand on the paradi-

siacal Gulf Coast. Here, Florida 

Weekly’s award-winning writers 

share surprising stories of grow-

ing up in the Sunshine State. 

>>A8

H     MEGROWNSTORIES

Stories by Kevin Pierce, Scott Simmons, Osvaldo Padilla, Athena Ponushis, Artis Henders
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Assisted dancing“The Producers” calls for some

challenging choreography. C1 
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INSIDE

Who’s who?A masquerade ball to benefit
David Lawrence Center,

and more fun around town. 
C33-37 www.Dels24.com

FREE WITH A
$40 Grocery Order

750 ml.

Serving Naples the finest 
products for over 70 years.

BUY ONE 

GET ONE FREE
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PET TALES
Feline-friendly

New techniques for handling make taking a cat to the vet much easier on everyone
BY GINA SPADAFORI
Universal Uclick

In the past, I’ve been less nervous about 
air travel than I have been about my cats’ 
veterinary appointments. And there’s a rea-
son for it: While I can and do manage my 
own levels of stress and annoyance when 
turning myself over to the air-travel system 
at the security checkpoint, controlling a 
cat’s fear of the veterinary hospital has 
been for many years something I couldn’t 
manage. 

Until recently, that is. 
In the years between writing “Cats For 

Dummies” and co-authoring “Your Cat: 
The Owner’s Manual,” a huge amount of 
work has been done to make veterinary 
practices more “feline-friendly,” and a lot 
of information about ways to keep cats 
calmer before, during and after their visits 
has become available. With wellness check-
ups for my cats Ilario and Mariposa on the 
calendar, I reviewed my plan of action and 
prepared for V-Day. 

Everything went perfectly. The cats trav-
eled quietly in their carriers, were relaxed 
if not exactly happy at the veterinarian’s, 
passed their wellness exams with flying 
colors and settled back into their rou-
tines at home without a hiccup. One even 
had blood drawn, which in previous visits 
would have meant at least two with punc-
ture wounds — the cat and one of the 
humans involved. 

What did I do? I started by putting the 
carriers out two days early and setting them 
in the room where the cats like sunning 

themselves. That meant no running when 
the carriers appeared. My carriers are also 
of a style designed just for cats by behav-
iorists: They’re roomy and sturdy, and they 
break down easily in the exam room — the 
top can be removed, and the cat can remain 
comfortable and secure in the “bed” half 
that remains. 

On the day of the visit, about an hour 
before we had to leave, I sprayed folded 
towels with Feliway — a substance that 
mimics a natural calming pheromone — 
and put them in the crates. I hadn’t fed the 
cats so they’d be more interested in treats, 
and so the one who always throws up 
wouldn’t (she didn’t). I’d closed the door 
on them in their sunning room so they 
couldn’t hide elsewhere in the house. 

About a half-hour before we needed to 
leave, I put the cats in their carriers, put 
the carriers on the bed and put towels with 
more Feliway on top of them. I left those 
towels in place when I put the carriers in 

the car and secured them with the seat 
belts. 

When I got to my veterinarian’s, her 
team was ready. We were put immediately 
in a quiet room so my cats didn’t have to 
sit around other animals, especially dogs. 
With the room secured, an expert techni-
cian allowed them to wander and relax, or 
to just sit in their crates if that made them 
more comfortable. Every interaction was 
gentle and patient, with lots of praise, treats 
and petting. 

Ilario does not like strangers, and he does 
not like being handled unless he chooses to 
be petted. While he wasn’t happy to be 
there, he never reacted violently out of 
fear. He even tolerated a nail-clipping and 
the spot application of flea-control, which 
is a hard job for me to handle with just my 
own two hands. It’s ideally a two-person 
job, and Ilario handled it just fine. As for 
Mariposa, she never stopped purring, even 
though she was due for vaccines and — 
since I’d recently adopted her — needed a 
microchip. 

It was the best trip to the vet’s ever, 
thanks to my preparation and my veteri-
narian’s work to make her practice a place 
where a cat can be happy. Cats should 
never be treated as if they are small dogs, 
and I’m so glad to see so many veterinary 
practices becoming feline-friendly. 

You’ll find guidelines for pet owners and 
veterinary practices at The CATalyst Coun-
cil’s website, catalystcouncil.org. Then talk 
to your veterinarian about cat-friendly care. 
You might be surprised at how much has 
changed for the better in recent years. ■

Taking a cat to the veterinarian doesn’t have 
to be a stressful outing for either one of you. 

>>Buddy is a 
1-year-old redbone 
coonhound who’s as 
friendly and gentle as 
he is handsome and 
smart. He’s good on 
his leash and fun to 
take on walks.

>>Gypsy is a 
2-year-old Jack 
Russell terrier mix. 
Quiet and gentle, she 
loves to be held and 
petted.

>>China is a big, 
sweet, 2-year-old 
tuxedo domestic 
shorthair who is very 
well behaved and 
affectionate.

>>Oliver is a 
handsome orange 
tabby who’s about 9 
months old. His big 
bronze eyes comple-
ment his beautiful 
soft coat.

To adopt or foster a pet
This week’s pets are from Collier County 
Domestic Animal Services. Adoption fees 
are $60 for cats and $85 for dogs and include 
sterilization surgery, vaccinations, pet license, ID 
microchip and a bag of food. Visit DAS at 7610 
Davis Blvd. from 11 a.m.-6 p.m. Monday-Satur-
day. For more information, call 252-7387 or visit 
www.colliergov.net/pets.

Pets of the Week
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(239) 936-7275 www.MariosMeatMarket.com 

CATERING FOR ANY OCCASION

FRESH CUT MEATS FRESH CUT MEATS DELI ITALIAN SPECIALTIES
USDA CHOICE
PREMIUM ANGUS

TOP
ROUND
LONDON
BROIL

MARIO'S OWN

PINWHEELS

USDA CHOICE
PREMIUM ANGUS

GROUND
CHUCK

 $499

Like Us
on Facebook
For Specials

& Updates

The Finest in Choice Beef, Pork, Veal & Poultry
Largest Selection of Italian Specialties

Fresh Homemade Mozzarella Made Daily
Fresh Baked Bread

CATERING FOR ANY OCCASION
"Let Our Family 

Feed Your 
Family" 

"The 
Origina

l 

Sausa
ge King" 

Mario's
Meat Market

and Deli

 $699

LEAN & TENDER

PORK 
TENDERLOINS

DANISH

BABY BACK
RIBS
 

THIN SLICED 

ITALIAN STYLE

CHICKEN
CUTLETS

 $399

 $399

MARIO'S OWN 

ROAST
BEEF

HONEY MAPLE

TURKEY
BREAST

DELI SLICING 

PROVOLONE
CHEESE

CITTERIO 
SLICING

PEPPERONI

 $299

 $799

 $699

 $399

HOMEMADE
HEAT & SERVE 

EGGPLANT
ROLLATINI

HOMEMADE
HEAT & SERVE

MEATBALLS
IN SAUCE

HOMEMADE
HEAT & SERVE

CHICKEN
PARMIGIANA
  $499

 $399

 $599

 $499

 $699

MUSINGS
Roseate

“What are little boys made of ?
Snips and snails and puppy dogs tails,
And such are little boys made of.
What are little girls made of?
Sugar and spice and all things nice.
Such are little girls made of....”   

 — Roud Folk Song Index 821

“From the very start, the process of 
visual perception makes use of binary 
oppositions.” 

— Claude Levi-Strauss, 
“Structuralism and Ecology,” 1972

“After I had been studying with him 
for two years, Schoenberg said, ‘In order 
to write music, you must have a feeling 
for harmony.’ I explained to him that I 
had no feeling for harmony. He then said 
that I would always encounter an obsta-
cle, that it would be as though I came to 
a wall through which I could not pass. I 
said, ‘In that case I will devote my life to 
beating my head against that wall.’ ” 

— John Cage, 
Indeterminacy, 1958 lecture

“When I hear what we call music, it 
seems to me that someone is talking. 
And talking about his feelings, or about 

his ideas of relationships. But when I 
hear traffic, the sound of traffic — here 
on Sixth Avenue, for instance — I don’t 
have the feeling that anyone is 
talking. I have the feeling that 
sound is acting. And I love the 
activity of sound.  I don’t need 
sound to talk to me.”  

— John Cage 

if you hang out with a bird 
watcher
what do you think you’ll 
see?
not  snips, nor snail, nor 
puppy dog tales
not sugars and spice.
Nice, you will,
seeing
feathers pink across the sky
and dainty hollow bones
hallowed in the scrying 
beyond touch
and beaks aplenty peeking 
peaking 
far away gazing
and missing nought....
ought it be this easy?
yes:  indeed,  in speak easy, 
embodied 
never minded
lighter than light
beyond color and coding 
and milky 
way ladles and
labels labile yet ancient 
let them go 
yonder blue wildly

puckering  patterns spreading and 
shedding and shhh!
when we look up and up we see 

feathers fine and coarse
matters knot 
and we waiting in the wings

free of the composer’s will
neither taking off nor on
nor what ever else you sang

for those noting 
migrators
that we circle back to 
embrace fully 
truly madly deeply
and they fight us for a 
time
and a space
a binding home loan and 
a rock and a 
throw  pillowing
no matter: syn-thesis —
we circling back and 
back and fore
groundless and easy 
doing 
sunny side up
the raw and the cooked
shepherd’s crook 
homing pigeon edgy
uncanny and
uncaged ■

— Rx is the Flori-
daWeekly muse who 
hopes to inspire profound 
mutiny in all those who 
care to read. Our Rx may 
be wearing a pirate cloak 
of invisibility, but emanat-
ing from within this shad-
ow is hope that readers 

will feel free to respond. Who knows: 
You may even inspire the muse. Make 
contact if you dare.

h
h
o
h
t
s
a

R x
rx@floridaweekly.com



15% off
all regular-priced 

Boutique
merchandise Monday 5/6 

through Saturday 5/11

local. original. exceptional.

first-ever

clearance
sale

CLIVE DANIEL
HOME

CD

red hot
distinctive
for sitting

smiling
up to50% off

discounts
designs
dining
saving
right now!

best new showroom in the USA
■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■best savingsof the season!

Up to

50% 
OFF

our sale prices
That’s up to75%
savings off MSRP

* 

Save big on select styles – with NEW ITEMS arriving daily!

■ May 6 through May 11 
Celebrate Mother’s Day in the
Boutique at Clive Daniel Home
With exclusive styles and exceptional 
designer items from jewelry to linens,
serving pieces to candles, soaps, 
towels, robes and more, our gift 
advisors will help you choose a very 
special gift your Mom will love!

■ Tuesday, May 14 at 2pm 
Floral Arrangements & More
Not everyone has the gift of a
green thumb. Clive Daniel Home
has a solution for you! Silk floral
arrangements and beautiful plants
will fool everyone with their natural
beauty. CDH Interior Designer
Robert Isbell will show you the
many ways you can brighten your
home with beautiful florals! 

■ Thursday, May 23 at 2pm 
Trends in Window Treatments
Custom window treatments can make
a dramatic statement or be a subtle
background for your home décor. CDH
Manager of Cut Goods Valarie Ahlers
and Interior Designer C. Chad Elkins
will present chic window treatments 
including the latest trends! Learn how
these styles can frame a stunning view
or enhance the mood of a room. 

Clive Daniel Home
2777 Tamiami Trail North, 

Naples, FL 34103
239.261.home(4663)

www.clivedaniel.com
Shop Mon through Sat 

10am to 6pm
Sunday 12 noon to 5pm

*See store for details. Savings 
on select clearance items and 

not applicable to prior sales.

Join us for exciting events in-store! Info and RSVP Online at clivedaniel.com/events

Right now is the perfect time to buy fabulous furnishings for your vacation home, rental property, 
spec home or condo with end-of-season savings on select styles – all over the showroom!

A Celebration of

Mother’s Day!



Kensington
Bua/Bua-Bell 866.884.8196

$1.34 Million TK.
Web#: N212034850

Aqualane Shores
Bua/Bua-Bell  866.884.8196

 $5.999 Million
Web # N212035441

INSIDE

A ‘Masters Mixer’
Encore Bank entertains
clients, and more good
business events. B7-8 

House Hunting
A Gulf Shore Boulevard beauty
for $7.3 million. B9 

Words to the wise
The Motley Fool says some professional 
money managers can beat the market 
and earn their fees, but ... B6 
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There are five things to know right 
off the bat about the business of vaping. 

One, it’s a money-maker for ambi-
tious purveyors. Two, it’s a money-saver 
for smokers who become vapers. Three, 
it’s beginning to cost the tobacco indus-
try money, and thus it’s appearing on 
the radar of tobacco companies, who 
are buying up makers of vaping devices 
and accessories. Four, it’s a political 
issue and a health issue together, a 
cultural head-butter of sorts — held 

suspect by many medical professionals, 
while remaining legal in many places 
smoking isn’t. 

And five, the word “vaping” itself is a 
portmanteau, or a combination of two 
words and meanings — “smoking” and 
“vapor.” It describes the act of inhaling 
nicotine-laced oils vaporized by coil-
induced heat in battery-powered elec-
tronic cigarettes.

Although the technology is several 
decades old, this rocket-of-a-niche-
business has suddenly lifted off in the 
U.S., in Europe and in China, a major 
supplier of e-cigarettes. And for reasons 

none can fully explain, vaping is sud-
denly popular on the southwest coast of 
the Sunshine State as well.

“In a cigarette, you have hundreds of 
carcinogens, or more when you add fire 
and start burning whatever’s in there 
and all the chemicals and stuff start 
mixing, but in this you just have one: 
nicotine,” says Linda Smith, a hairstylist 
who typifies the enthusiasm that vaping 
converts often express.

She and her boss, Gail Day, have been 
smoking for decades. They were standing 

Vaping’s misty future
BY ROGER WILLIAMS
rwilliams@fl oridaweekly.com

As e-cigarettes catch on, more regulation could follow 

VANDY MAJOR / FLORIDA WEEKLY

Scott Covington of Vapin’ in the Cape.

 “After the first year, we doubled our business, and in the second to third 
years we’re seeing it go up another 80 percent.” 

— Scott Covington, Vapin’ in the Cape

SEE VAPING, B4 



239-434-0300  www.aemc.cc

American Eagle has the Solution!

A dizzying array of credit cards 
offer widely varying rewards pro-
grams. It is difficult for the average 
consumer to face off against a credit 
card world offering non-standardized 
rewards and credit terms. 

For those who do not use credit 
cards for creation of credit — those 
fully paying credit card balances by 
each monthly payment date — their 
credit card selection is often focused 
on rewards received for usage.

A quick Internet search for the 
“best” rewards credit card might bring 
you to the “Top Ten Reviews” site. Its 
2013 top five reward credit cards are, 
in order from first to last: Discover; 
American Express Gold; Gold Delta 
Sky Miles (“Delta”); Bank of America 
Power Rewards; and Southwest Air-
lines Rapid Rewards. 

The overall popularity of those top 
five cards might lead you astray, as 
they might not match your reward 
goals or spending habits. For instance, 
if your spending is skewed to gas and 
groceries but not air travel, a card 
giving multiple reward points per 
dollar spent on gas and groceries 
that can be redeemed for “cash-back” 
might be a better option than a Delta 
or SWA credit card. 

Before you begin a search for the 
credit card with rewards and terms 
best suited for you, consider some 
basic review steps. 

■ Prioritize your rewards goals, 
selecting from a long list of rewards 
options: air travel (specifying domes-
tic or foreign), hotel stay (specify-
ing hotel chain), cash back, airport 
lounge access, first class upgrade, 
companion fare free, etc. 

■ Understand your spending pat-
terns. You can’t match rewards to 
your spending unless you really know 
how you are spending money. Take 
a look at your past annual credit 
card purchases to estimate prospec-
tive spending for: gas, grocery, dining, 
air travel, etc., as these are the most 
frequently rewarded categories and 
different cards reward categories dif-
ferently. 

■ Take a look at all those large bills 
that have not been “rewarded” as 
there are now options for you to pay 
these expenses with a prepaid card 
that was purchased with a credit card. 
(You can use Chase Ink Bold to buy 
Amex prepaid cards to pay mortgag-
es, student loans, etc.; Ink Bold pays 
five points per dollar if prepaid is 
purchased at an office supply store. )

■ Consider the types of expenses 
that you currently pay using cash and 
recalculate your credit card expenses 
assuming their inclusion. Paying for 
restaurant dining with cash is subop-
timal to paying for restaurant dining 
with a credit card that gives you 6 

percent back. Paying for groceries 
with cash is suboptimal to paying 
with a card that gives you 3 percent 
back.

■ Once you have a list of possible 
cards to achieve your goals, figure 
the all-in cost of each card and the 
minimum card usage needed to acti-
vate the reward. Most cards are free 
for the first year and then require an 
annual payment thereafter. So mark 
your anniversary dates so that you 
reassess before a hefty annual fee. 
Some cards do not waive the first 
year fee but are still desirable. If you 
live Monday to Friday on planes and 
in airports and want free usage of air-
port lounges, the $450 annual fee for 
American Express Platinum might be 
some of the cheapest money you can 
spend, provided you fly Delta, Ameri-
can or US Air. 

A few ideas that might help short 
cut that labyrinthine process come 
from the website www.millionmiles-
ecrets.com.  On that site, there are 
many valuable tips. For instance: If 
you want only one rewards credit 
card, consider the Chase Sapphire 
Preferred, which gives double points 
in travel and dining and you can 
transfer your travel to many airlines. 
Another good piece of advice: For 
gas and groceries, take a look at Pen-
fed (free for pentagon and defense 
employees and $10 for all others.) It 
gives 5 percent cash back on gas. 

Unless your cards are paid off in 
full every month, the economics of 

rewards are largely lost. Too many 
card applications and credit outstand-
ing can impact your credit score, but 
some websites have metrics for mea-
suring this. Also, know your capacity 
in managing multiple credit cards to 
which your lifestyle can adapt. For 
example, if, given your lifestyle, your 
maximum tolerance is three cards, 
then don’t get six rewards cards. 

For those planning a honeymoon 
extravaganza, check out the “million-
milesecrets” founder’s personal sto-
ries of taking his bride to Paris and 
Bora Bora. 

To the “thrifties” who sometimes 
get addicted to the value search, 
remember that the reward selection 
does not need to be perfect in order 
to still be very good for you. ■

— Jeannette Showalter, CFA is a 
commodities broker with Worldwide 
Futures Systems, 571-8896. For mid-
week commentaries, write to showal-
ter@wwfsystems.com.

— There is a substantial risk of 
loss in trading futures and options on 
futures contracts. Past performance is 
not indicative of future results. This 
article is provided for informational 
purposes only. No statement in this 
article should be construed as a rec-
ommendation to buy/sell a futures/
options contract or to provide invest-
ment advice.

MONEY & INVESTING
Make the most of credit card miles and rewards

jeannetteSHOWALTER, CFA
showalter@wwfsystems.com
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To Schedule a Private Showing of  Our 6 Luxury Model Homes,  
call (239) 494-5398 or visit LifeAtMediterra.com

MEMBER OWNED CLUB. FROM THE $700s TO OVER $7 MILLION 
A London Bay Homes Community Development Enterprise

Visit us daily at The Mediterra Sales Center 15836 Savona Way, Naples, FL 34110 
Located on Livingston Road, approximately 2 miles north of  Immokalee Road between I-75 and US 41.

HAVE IT ALL

ELORO at LUCARNO
3,380 Total A/C  By London Bay Homes  $1,693,000 

FEATURED MODEL HOME OF THE WEEK



SAL PETRALIA, CFP,® MBA
2012 Five Star Wealth Manager*

As seen in Boston Magazine

*Award based on 10 objective criteria associated with providing quality service to clients 
such as, credentials, experience, and assets under management among other factors. 

Wealth managers do not pay a fee to be considered or placed on the fi nal list of 2012 
Five Star Managers

239-596-7822
5621 Strand Blvd.
Suite 102
Naples, FL 34110

sal.petralia@lpl.com  
www.lpl.com/sal.petralia

Designations: CERTIFIED FINANCIAL PLANNER™ Representative | Masters in Business Administration 

sal.petralia@lpl.com | www.lpl.com/sal.petralia
Member FINRA/SIPC

Call today for more information or to schedule a FREE consultation. 

239-596-7822

239-596-7822
5621 Strand Blvd.
Suite 102
Naples, FL 34110

sal.petralia@lpl.com  
www.lpl.com/sal.petralia

www.FloridaWeekly.com    NAPLES FLORIDA WEEKLYB4    BUSINESS    WEEK OF MAY 2-8, 2013

in Ms. Day’s hairstyling shop vaping last 
week — the habit produces no second-
hand smoke, so customers appeared not 
to care.  

When Mrs. Smith killed her pack-a-
day cigarette habit and replaced it with a 
vaping habit, she explained, she reduced 
her monthly cost from more than $200 
to about $25 or $30. Not only that, but “I 
can taste things again, smell again — I 
feel so much better with it,” she said.

Such vaping acolytes have given rise 
to a new economy.

 “After the first year, we doubled our 
business, and in the second to third 
years we’re seeing it go up another 
80 percent,” says Scott Covington, who 
with his wife, Laura Covington, opened 
the first vaping store on the Southwest 
coast, in Lee County, in 2010. They call it 
Vapin’ in the Cape.

He does about 25 online orders of liq-
uids, accessories or kits ranging from a 
few dollars to hundreds of dollars, and 
175 to 200 in-store orders per day, now, 
he notes.

And now, for better or worse, there 
are roughly 40 competing stores in Lee, 
which Mr. Covington describes as the 
regional “epicenter” of the vaping habit. 

“About 90 percent of the owners are 
my former customers,” he says.

Although he had planned to expand his 
business to Naples and Charlotte County, 
he revised the plan and opened his second 
store about eight months ago in Kissim-
mee, where he could be first, again.

That stellar rise in popularity and for-
tune for the Covingtons reflects the big 
picture, too.

 “In America and Britain, advertise-
ments for e-Cigarettes have appeared 
on television — forbidden territory for 
cigarettes,” according to a recent report 
in The Economist, a news and interna-
tional-affairs journal based in London. 
“Craig Weiss, the head of NJOY, Amer-
ica’s top selling brand of e-cigarettes, 
vows to make traditional ones obsolete.”

Such Big Tobacco champions as Loril-
lard (the makers of Newport and Kent) 
and Altria (Marlboro), along with British 
American Tobacco and Japan Tobacco 
International are also moving into the 
e-cig business. 

Which is not surprising after market 
analysts reported that e-cigarette sales 
in America doubled in 2012 to as much 
as $500 million, and are likely to do so 
again this year.

But that’s a long way shy of the $80 
billion in cigarette sales the industry 
garnered last year.

Regulation and health
Mr. Covington is banking on taking 

more of that share, offering a wide vari-
ety of flavored, nicotine-additive “liq-
uids,” along with the stylized devices 
themselves and a range of accessories.

The appeal of his shops, he says, lies 
in the high quality of the product, and in 
the willingness of his staff to “take the 
time and educate” those who vape.

All of his products, for example, come 
from “clean room” environments, he 
says, descrying the lax regulation that 
now exists of on-line companies. Those 
and some store-front outfits take no 
serious steps to ensure that patrons are 
18, or to guarantee that their products 
are toxin free (he discounts nicotine as 
toxic, and claims that it’s probably no 
more addictive than caffeine).

Mr. Covington also expresses con-
tempt for companies that sell cheap 
and under- or uninspected e-cigarettes 
and liquids in stores such as 7-Elevan or 
Circle K: NJOY, for example.  

In part, he blames a federal effort to 
regulate those products for problems in 
his own business, too.

“The majority of e-cigarettes are 
imported from China, so the Feds were 
seizing shipments,” he explains. “And 
every once in a while the FDA will seize 
our shipments. In that regard this is a 
risky business. Sometimes they’ll seize 
tens of thousands of dollars worth of our 
product, and hold it for weeks.”

As the entire culture decides to what 
extent it will embrace vaping, so is the 
Food and Drug Administration — the 
FDA.

“The FDA has done studies,” Mr. Cov-
ington says. 

“We do know they are going to get 
more involved in this business in some 
facet, we just don’t know what or how. 
But I believe there should be some 
regulation. My liquid suppliers support 
the idea of a business having to get a lab 
permit and having a chemist on staff.”

But many health professionals say that 
kind of regulation doesn’t even begin to 
go far enough.

“There are so many facets to this, 
but one is that vaping mimics the act 
of smoking, and that’s a problem,” says 
Dr. Mary Bonnette, whose Lee County-
based practice focuses on smokers aim-
ing to stop. (She holds a R.N., an M.S.N. 
and a doctorate in health sciences, with 

specializations in nicotine and addic-
tion.)

“Here’s a second problem: the tobacco 
companies are now beginning to buy 
electronic cigarette companies because 
they see that they’re very profitable 
— the same companies that have devel-
oped, scientifically, over the last 100 
years, a very sophisticated drug delivery 
device.”

Vaping provides yet another drug 
delivery device, with the same hand-
to-mouth habit — a device designed 
to deliver nicotine. “And nicotine,” she 
adds, “is what brings you back for more.”

Vaping in public
The debate about vaping is playing 

out in a whimsical fashion, so far, across 
Southwest Florida, and elsewhere.

Some restaurants allow it and some 
don’t, which is true of hotels. 

Until recently, vaping was allowed on 
airplanes — and some airlines may still 
allow it. Most bars allow it, too, but that 
liberal policy only goes so far.

There’s a no vaping policy at the 
Olive Garden and Iguana Mia restau-
rants, for example, but you can vape at 
the Wyvern Hotel in Charlotte County 
24/7, the mangers say.

“They’re legal anywhere indoors, so 
yes,” a Wyvern spokeswoman adds.

“But this is a no smoking hotel, so the 
rooftop is open 24/7 for smokers.”

At Disney, meanwhile, vapers are 
exiles to the smoking area, which irri-
tates those who say it allowed them to 
beat the ferocious addiction to cigarettes 
that resists so many other methods. 
Once again, they find themselves sur-
rounded by second-hand smoke. 

And in the institutions where the 
effects of smoking cigarettes are most 
readily apparent — hospitals — offi-
cials are also taking slightly different 
directions. But directions not necessar-
ily favorable to vaping.

“The NCH Healthcare System policy 
on tobacco-free now includes a ban 
on e-cigarettes and any form of vaping 
— and that’s dated April 10,” an NCH 
spokeswoman said last week.

At Lee Memorial Health Systems, 
meanwhile, the approach suggests there 
is still some debate.

“There is no smoking or tobacco use 
allowed at any LMHS facilities or on our 
grounds,” explained Mary Briggs, the 
system spokeswoman.

“Vaping and e-cigarettes are included 
in that ban. The policy was written sev-
eral years ago when e-cigarettes were 
much less common. We recognize that 
many people are now using them to quit 
smoking, so we are going to review the 
policy this summer to see if it needs any 
changes.” 

Colorful delivery, uncertain future
But whether it changes or not, people 

are likely to continue joining the fold.

Novices will discover that vaping 
requires several elements: the delivery 
package itself, a long tube; rechargeable 
batteries that heat the internal coil in the 
tube and have to be replaced regularly; 
and “the liquid” which vaporizes and 
can be inhaled, laced with nicotine and 
often sold in quantities of about 12, 18 or 
24 milligrams.

Some who vape say they’ve reduced 
the nicotine in their liquids to zero. But 
most are vaping as an alternative to, or 
as a compliment to smoking cigarettes, 
so they require nicotine in various doses.

 “At 11 or 12 milligrams, you’re doing 
the equivalent of about half-a-pack a 
day, 18 is in the two-pack-a-day range, 
and you have 24 milligrams for the two-
pack-plus smoker,” says Silvin Schandl, 
assistant manager at Vapin’ in the Cape. 

Mr. Schandl used to smoke between 
two and three packs of Camel cigarettes, 
unfiltered, every day — to the tune of 
$400 to $500 a month “depending on 
how many parties there were,” he says.

Now, he vapes even more than he 
smoked, but his cost is down to about 
$60 a month, which isn’t the most impor-
tant thing, for him. Now, he says, he can 
play with his daughter for more than five 
minutes without having to stop and rest.

The names themselves — of liquids 
and accessories both — form an elabo-
rate language of sorts. Among the hun-
dreds of flavors produced by one online 
company, Vapor4life, are WOW pep-
permint, Smilin’ Special Menthol, Cin-
nablaze, Wowboy, Cherry Cinnamon 
tobacco, blackberry, blueberry, pome-
granate, milk chocolate macadamia, and 
café mocha.

Accessories include such names as the 
Vapor King Slim Charger, the OMG All 
Day Extender, the Ming Vase or Swirl 
drip tips.

Where it will all go is anybody’s guess, 
but Mr. Covington is guessing that poli-
tics and money will play a huge role — 
not addiction.

“I’m not a paranoid conspiracy person 
— I don’t believe that the government 
had a role in 9/11 or the Boston bombings 
or something — but I do know the gov-
ernment makes an incredible amount of 
money on tax revenue. So they want you 
to smoke, and so do all the companies 
that produce all that stuff. And they 
make money on NicoDerm, the patch, 
Nicoret, the gum, and Chantix (a brand 
name for verenacline), the latest mind-
altering product — these are all Pfizer 
products.”

Pfizer bills itself as “the world’s larg-
est pharmaceutical research company,” 
Mr. Covington points out, and may, like 
tobacco companies, hire lobbyists to 
peddle anti-vaping policies in Washing-
ton.

“So I think it remains to be seen where 
we will be in this business in five or 10 
years,” he concludes. ■

VAPING
From page 1

COURTESY PHOTO

Linda Smith and Gail Day vaping at work. 



Now with 6 Convenient Locations to Better Serve You
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2240 Davis Blvd., Naples, FL 34104

Complete Collision  Repair 

24 hour Towing
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With the economic downturn, we have 
heard a lot of discussion surrounding the 
topic of business climate. In the next few 
Chamber Matters, we will explore why it 
is critical that we as a community have a 
healthy business climate as a priority. 

First, it’s important to answer the ques-
tion: What is business climate? Simply put, 
it’s the general economic environment that 
comprises the attitude of the government 
and lending institutions toward business 
and business activity. It’s also a reflection 
of how local policies along with the resi-
dents of an area support business develop-
ment.

There are a number of components that 
determine the health of a business climate, 
such as workforce availability, regulations 
and the government approval process, 
infrastructure and access to financing and 
capital. 

When those elements align to produce 
a healthy business climate, a number of 

things happen: Local 
businesses grow 
and are more prof-
itable. They expand. 
New businesses are 
attracted to the area. 
Wages increase. 
Unemployment goes 
down. Local tax reve-
nues increase, allow-
ing for better servic-

es. All of these factors combine to result in 
a higher quality of life for everyone. 

Now more than ever, forward-looking 
local and state governments are develop-
ing strategies that focus on an improved 
business climate. They realize that regula-
tions need to be streamlined and include 
flexibility.

These strategies start with a commit-
ment to remove or minimize regulation 
that has no measurable value and only adds 
cost and time to the process of economic 
development. The faster a business can 
deploy its capital and generate a return 
on it, the more successful it will be. Most 

important, with an unemployment rate still 
above 6 percent, every moment we waste 
delays the creation of badly needed jobs. 

It’s been said that, “Capital flows into a 
well-defined envelope.” What does that 
mean? 

When you can define all the critical 
details surrounding a capital project, 
investors can define the risk from both a 
time and cost perspective. Clarity attracts 
capital investment, which in turn creates 
growth. 

Many uncertainties still remain in con-
structing a new building, planning a remodel 
or opening a new business. The best incen-
tive we can provide local businesses to grow 
and new businesses to move here is a pre-
dictable, well-defined and streamlined regu-
latory and approval process. 

Business climate is also impacted by the 
degree to which an area works together to 
promote itself at a regional level. We are 
currently the only region in the state that 
does not have a formal entity that coordi-
nates its promotion. Fortunately, progress 
is being made on this front in the form of 

the recent signing of a memorandum of 
understanding between The Partnership 
for Collier’s Future Economy, Florida Gulf 
Coast University and the Lee County Hori-
zon Council. Everyone interested in learn-
ing more about winning economic devel-
opment strategies and the vital impact of 
regionalism should plan on attending the 
Regional Economic Development Sympo-
sium set for 8:30-11:30 a.m. Thursday, May 
9 at FGCU. You can register with Michelle 
Rodgers at mrodgers@leegov.com or 338-
3161.

Our next article will look at the unique 
challenges we face as a county as well as 
progress being made locally to build a 
healthy business climate. ■

 
— Michael Wynn, the president of Sun-

shine Ace Hardware, is chair of the Great-
er Naples Chamber of Commerce and 
co-chair of The Partnership for Collier’s 
Future Economy. He is a 2008 graduate of 
Leadership Collier and a 2012 graduate of 
Leadership Florida.

CHAMBERS MATTERS

  Awards & Recognition
 

Williams Dukes Sr., loan officer 
with Summit Mortgage Corp., received 
the Allied Member of the Year Award 
for 2013 from the Naples Area Board of 
Realtors.

Non-profit hospice care provider 
Avow earned a bronze award in the 
34th annual Telly Awards for three of 
its broadcast advertisements. The com-
mercial campaign was produced by 
members of the Avow advancement 
team including Karen Stevenson, chief 
advancement officer; Kit Chamberlain, 
executive director of strategic commu-
nications, Deborah Jonsson, public rela-
tions manager and Kylee Pitts, media 
relations specialist, in conjunction with 
creative services by Priority Marketing.

  Board Appointments

Todd Gates, Gail Kern Paster and 
Tennille Sevigny have joined the board 
of directors for Gulfshore Playhouse.

Mr. Gates owns GATES, a construc-
tion management, general contracting 
and design-build firm with offices in 
Florida and Panama. 

Ms. Paster retired as director of the 
Folger Shakespeare Library on Capitol 
Hill in Washington, D.C.

Ms. Sevigny is the executive vice 
president and COO of Acadia Wealth 
Management. She graduated from Ford-
ham University in New York City with a 
bachelor’s degree in theater and media 
studies. She attended the School of 
American Ballet and performed profes-
sionally until the age of 22. 

 Retail

Anne Fleming has joined Waterside 
Shops as general 
manager. Ms. Flem-
ing most recently 
worked at Somerset 
Collection in Mich-
igan, a property 
owned and managed 
by The Forbes Com-
pany, which also 
owns and operates 
Waterside Shops. 
She has more than 
20 years of experience with retailers 
including Neiman Marcus, Tiffany & 
Co. and Bloomingdale’s. A graduate of 
UCLA, she has also held senior manage-

ment positions at Estée Lauder and La 
Prairie.

  Architecture & Design

Adam Wickersham, interior archi-
tect and designer, has joined K2 Design 

Group as project manager. Mr. Wick-
ersham earned a bachelor’s degree in 
interior architecture and design from 
the Milwaukee Institute of Art & Design 
and for the past five years has spe-
cialized in commercial and health-care 
design at Hagney Architects in Rock-
ford, Ill. ■

ON THE MOVE

BY MICHAEL WYNN
Special to Florida Weekly

Strategic regional effort can lead to a better business climate for all

WYNN

FLEMING

It’s Local.
It’s Entertaining.
It’s Mobile.

Got Download?

It’s FREE!

Visit us online at www.FloridaWeekly.com

The iPad App

Search Florida Weekly in the 
iTunes App Store today.

iPad is a registered trademark 
of Apple, Inc. All rights reserved.
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I trace my roots back to 1902 and 
the Dayton Dry Goods Co., which later 
became Dayton’s department store. In 
1962 I launched a discount chain that bears 
my current name. Its logo evoked marks-
manship or perhaps hypnosis. Today, 
based in Minneapolis, I have more than 
1,800 stores in the U.S. and Canada and 
more than 360,000 employees. I rake in 
more than $70 billion annually. Since 1946, 
I’ve donated 5 percent of my pretax 
profits via community grants and pro-

grams — that tops 
$4 million per 
week. I pay a lot of 
attention to design 

in my offerings. 
Who am I?
Know the answer? 

Send it to us with Foolish 
Trivia on the top and you’ll 
be entered into a drawing 
for a nifty prize! ■

THE MOTLEY FOOL®
To Educate, Amuse & Enrich

Ask the Fool

Fool’s School My Dumbest Investment

The Motley Fool Take

Name That Company

Last week’s trivia answer

Do you have an embarrassing 
lesson learned the hard way? Boil 
it down to 100 words (or less) and 
send it to The  Motley Fool c/o 

My Dumbest Investment. Got one that worked? 
Submit to My Smartest Investment. If we print 
yours, you’ll win a Fool’s cap!

Write to Us! Send questions 
for Ask the Fool, Dumbest (or 
Smartest) Investments (up to 100 
words), and your Trivia entries 

to Fool@fool.com or via  regular mail c/o this 
newspaper, attn: The  Motley Fool. Sorry, we 
can’t provide individual financial advice.

Beware of the Experts
Some have accused professional mutual 

fund managers of being no better at picking 
stocks than a dart-throwing chimp. That’s 
insulting to chimps, though.

In any given year, the majority of profes-
sional fund managers underperform their 
benchmark index — a virtual certainty 
given a limited amount of return to capture 
and an unlimited amount of fees to charge.

For example, in 2011, 84 percent of U.S. 
stock fund managers underperformed the 
S&P 500 index, according to Standard & 
Poor’s. That’s bad enough, but dig deeper 
and it gets far worse. It turns out that 
the overwhelming majority of professional 
fund managers focused on the minority of 
stocks that underperformed the market. It 
takes skill to be that bad.

(Per S&P Capital IQ data, the average 
stock that rose more than 2.07 percent 
returned 20.4 percent, while the average 
stock below that threshold fell 16.6 per-
cent.)

This isn’t rare, and it extends beyond 
fund managers to Wall Street analysts. 
According to Bloomberg, “The 50 stocks in 

the S&P 500 with the lowest analyst ratings 
at the end of 2011 posted an average return 
of 23 percent (in 2012), outperforming the 
index by 7 percentage points.”

Meanwhile, fees make the situation 
worse. In one report, IBM concluded 
that global money managers overcharge 
investors by $300 billion a year for fail-
ing to deliver returns above a benchmark 
index. Vanguard cites data by the Financial 
Research Corp. showing that the single 
best predictor of a fund’s future perfor-
mance is its expense ratio (essentially an 
annual fee).

A common rebuttal is that, while money 
managers underperform an index, they 
are better at managing risk and lowering 
volatility. But studies have shown that the 
average mutual fund closely tracks the ups 
and downs of the overall market.

Some professional managers can beat 
the market and earn their fees. The major-
ity can’t. If you don’t have the time or incli-
nation to manage your own money, you’re 
likely to do best buying a passive, low-cost 
index fund. ■

Plowed Under
In 1968, during a lunch with three 

salesmen at an airport, we sat next to 
some Japanese men. They recommended 
investing in shares of Toyota. I bought 
5,000 shares at a dollar apiece, and the 
stock soon began paying 5 percent divi-
dends annually.

In the early 1980s, my Toyota invest-
ment had grown to $38,000, and I sold it 
and invested in some friends’ farmland in 
Arkansas. Well, due to mismanagement, 
I lost all that money in Arkansas. I’m not 
sure I really want to know, but I do won-
der what I would have made leaving the 
money in Toyota.

— A.J.M., Normal, Ill.

The Fool Responds: You would defi-
nitely have been  better off sticking with 
Toyota. Its stock has averaged annual 
gains of about 7 percent over the past 
20 years. A key lesson here is the dan-
ger of putting too many of your eggs in 
one basket. If you weren’t sure about 
the future performance of either Toyota 
or the farmland, you might have split 
the money between them — or instead 
sought some investments in which you 
had greater confidence. ■

Big Green From Big Blue
Shares of IBM (NYSE: IBM) rarely trade 

at bargain levels, but it’s a great company 
trading at a reasonable valuation these days 
— with a 1.6 percent dividend yield, to boot. 
It’s also one of the most valuable brands in 
the world.

More than 100 years old, IBM is the 
original information-technology company, 
adept at adapting to changing times. It has 
morphed from a hardware company to one 
focused more on software and services, 
earning higher profit margins. Some see 
IBM primed to become a leader in cloud-
computing-based IT services now, and CEO 
Ginni Rometty is also moving the company 
into mobile computing technology.

Its shareholders can’t complain, 
as the company’s stock has averaged returns 

of 9.5 percent annually over the past 30 
years, and 16.5 percent over the past 20. It 
earns high marks for social and environ-
mental responsibility, and provides energy- 
and water-management software solutions 
to other companies.

IBM isn’t perfect, though, as its long-
term debt does top $20 billion. That’s not 
ideal, but it’s generating more than $15 
billion in free cash flow annually. The com-
pany has been buying back lots of shares, 
too, thereby boosting the value of remain-
ing shares. (The Motley Fool owns shares 
of IBM.)

Oops! Department: We recently said 
that Microsoft’s Windows 8 system is in 
the works. We should have said Windows 
Blue. ■

I trace my roots back to 1886, when an 
Atlanta pharmacist mixed a caramel-col-
ored liquid with carbonated water and peo-
ple bought it for 5 cents a glass. I sold about 
nine drinks a day that year, and now people 
around the world quaff more than 1.8 bil-
lion servings of my beverages each day. My 
500-plus brands include Fanta, Sprite, Min-
ute Maid, vitaminwater, DASANI, Barq’s, 
Dr Pepper, Evian, FUZE, Odwalla, Monster 
and Juan Valdez. More than 62 million 
people like me on Facebook. My stock has 
grown by 15 percent annually, on average, 
over the past 30 years. Who am I? (Answer: 
Coca-Cola) ■

The I Bond Scoop
QWhat are the pros and cons of 

I Bonds?
— P.M., Shenandoah, Iowa

AI Bonds are savings bonds 
offered by the federal govern-

ment, with inflation-adjusted inter-
est payments. They feature limited 
risk (the U.S. government is known 
to be reliable), tax advantages, small 
investment amounts (as little as 
$25) and protection against inflation 
Interest can even be taken tax-free if 
used for educational expenses.

On the downside, the bonds’ inter-
est rates are low these days — at 
1.76 percent recently and due for a 
semiannual adjustment on May 1. 
That beats most savings accounts or 
CDs, though.

You’ll also lose some moolah if you 
cash out early (within five years), 
and over the long haul, money tends 
to grow much faster in stocks than 
in bonds. Per data from the folks at 
FundX, stocks outperformed bonds 
in every 25-year period between 1925 
and 2011, with stocks averaging an 
11.4 percent annual return and bonds 
averaging 4.3 percent. Still, bonds 
remain a valuable way to diversify 
and strengthen a portfolio.

I Bonds can protect your money, 
but they’re not likely to make you 
rich. Learn more about bonds at trea-
surydirect.gov, bondsonline.com and 
investinginbonds.com.

***

QHow can I find out what Social 
Security benefits to expect in 

retirement?
— T.N., Manteo, N.C.

AThe Social Security Adminis-
tration (SSA) used to annual-

ly mail out a record of your earn-
ings history and estimates of the 
benefits you may qualify for now 
or later. Those mailings have now 
ceased for folks under 60, but you 
can look up the information at 
ssa.gov/mystatement.

Remember that you can get bigger 
or smaller payments by starting your 
benefits later or earlier than your 
expected retirement age. Get more 
guidance on how to retire well at 
fool.com/retirement/index.aspx.

Got a question for the Fool? 
Send it in — see Write to Us
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■ A Job Search Support Group 
meets from 9:30-11:30 a.m. Mondays at 
the Greater Naples Chamber of Com-
merce. Contact Karen Klukiewicz at 
kluk77@comcast.net or visit www.naple-
schamber.org.

■ Consultants from the Small Busi-
ness Development Center at Florida 
Gulf Coast University are available at 
the Greater Naples Chamber of Com-
merce, 2390 Tamiami Trail N., every 
Thursday. To make an appointment for 
a free session, call Suzanne Specht at 
745-3704.

■ “Networking Across the Atlan-
tic,” a discussion about the state of 
Florida’s efforts to enhance business 
opportunities with Germany, takes place 

from 11 a.m. to 1 p.m. Friday, May 3, at the 
Hilton Naples. Hosts are Enterprise Flor-
ida, the Partnership for Collier’s Future 
Economy and the Collier County Office 
of Business & Economic Development. 
Call 403-2914 for reservations.

■ Wake Up Naples for members of 
the Greater Naples Chamber of Com-
merce takes place from 7:30-8:30 a.m. 
Wednesday, May 8, at the Hilton Naples. 
Sign up at www.napleschamber.org/
events.

■ Join government, business and civic 
leaders for the Regional Economic 
Development Symposium about win-
ning economic development strategies 
for Southwest Florida from 8:30-11:30 
a.m. Thursday, May 9, in Alico Arena at 

FGCU. The program includes a presen-
tation by a nationally recognized site 
consultant provided by Florida Power & 
Light’s Economic Development Group. 
The symposium is hosted by FGCU 
and the Partnership for Collier’s Future 
Economy and the Lee County Horizon 
Council, and FGCU. Sign up by calling 
Michelle Rodgers at 338-3161 or e-mailing 
mrodgers@leegov.com.

■ The Women’s Council of Real-
tors, Naples-on-the-Gulf, holds an ori-
entation meeting for new members from 
5:30-7:30 p.m. Thursday, May 9, at the 
Naples Depot Museum. All members are 
welcome.

■ Business After Five for members 
of the Greater Naples Chamber of Com-

merce takes place from 5:30-7:30 p.m. 
Thursday, May 16, at Bellasera, 221 Ninth 
St. S. Sign up at www.napleschamber.
org/events.

■ The East Naples Merchants Asso-
ciation meets for Business After Busi-
ness at 5:30 p.m. Thursday, May 16, at 
Physicians Regional-Collier Boulevard. 
For ore information, call 435-9410 or 643-
3600 or visit www.eastnaplesmerchant-
sassoc.com.

■ The Greater Naples Chamber of 
Commerce holds its annual dinner from 
6-11 p.m. Friday, May 17, at The Ritz-
Carlton Golf Resort. Invitations are in 
the mail. For more information, e-mail 
info@napleschamber.org. ■

BUSINESS MEETINGS
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Celebrating 34 Years of Service in Southwest Florida

FREE
INSPECTION

How much will it cost? 
Request a FREE pest control evaluation today!

NETWORKING
The Membership Directors Association of SWF

We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, 
go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.
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Holly Stephens, Lisa Wilson and Barbara Alderson 

Kristina Saly, Sara James and Hilda Gilbert 

Alesia Mata, Donald Sawn and Melissa Hansen 

Colleen Sowerby and Sandy Cotter

Niki Dutton and Renee Easley 

Tish Sargent and Kacie Stratton 

 YP Naples members at A. Jaron Studio

John Kassolis, Ashley Hodson, Mike Paralovos and Adrana Gammiero 

Judy Svetaka, Amanda Jaron and Jacqui Aizenshtat 

Simon Gluckman, Edgar Ramirez, Jason Hartgrave and John Brown 

Kristin Bradstreet and Abbey Conrad 

Ryan Kowadia and Brooke Tarr 

Alanna Jewell, Amanda and Willem Jaron 
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At Central Bank, we are proud to be a part of the Southwest Florida 
community.  We offer innovative financial products for all banking needs 
and even offer FREE financial literacy courses for low to moderate 
income families and small businesses.  Stop in to Central Bank to enjoy 
a higher level of service and convenience today! 1520 Royal Palm Square Blvd.

Fort Myers, FL 33919
239.274.1900

4099 Tamiami Trl N, Suite 100
Naples, Florida 34103

239.430.2500

Building Lasting Relationships

Equal Housing Lender

NETWORKING
IberiaBank shred party raises $1,800 for Laces of Love

We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, 
go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

Tracy Ulrich, Bob Hoffman, Linda Lowry and Theodore Etzel 

Encore Bank hosts a ‘Masters Mixer’
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Nicole Mihelich and Michael Hartz Richard Treiser and Tammy Rudolph Linda Lowry and Mark Woodward 
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 1 . Linda Williams, Barbara Dameron, 
   Leah Howard, Adriana Arizmendi, 
   Maria Botano and Yvette Saco
 2 . IberiaBank staff and family
 3 . Indira Maharaj and Keith 
   Dameron
 4. Dennis D’Auvergne
 5. Laces of Love volunteers with 
   Jay Uzzalinno from Shred-It 
 6. Jeanne Nealon and Bette Russo
 7. Karen Wright, Karleen Najera and 
   Jim Gburek
 8. Sean Friend



AMERIVEST REALTY | NAPLES, FL
239.280.5433 | David@DavidNaples.com

V I S I T  W W W . D A V I D N A P L E S . C O M  F O R  M O R E  D E T A I L S !

Mediterra Estate Home
$1,100,000 ~ 136x250x215x285 

Aqualane Shores
$2,745,000 ~ 81x151x139x159

Mediterra Estate Home
$299,900 ~ 90x180x90x180 

Mediterra Estate Home
$395,000 ~ 87x200x87x203 

BUILD YOUR DREAM HOME ON
ONE OF THESE PREMIUM LOTS!

1625 GULF SHORE BLVD. S.

This gated property features 320 feet of frontage along Gulf Shore Boulevard 
and is directly across from the beach. The two-story residence, Vicino Mare, is 
custom crafted throughout its almost 9,500 square feet of living space. Included 
are seven bedrooms and a den, nine full and two half baths, terraces, a separate 
guesthouse with private entry and parking, a screened outdoor living area with 
summer kitchen, elevator, wine cellar, Vantage lighting system, hurricane impact 
windows and doors, three fireplaces, seven air conditioners, a home theater, a 
state-of-the art security system with cameras and an air-conditioned, four-car 
garage that includes four lifts.

Vincino Mare is offered at $7.3 million. Philip Collins of Premier Sotheby’s 
International Realty is the listing agent. To arrange a showing, call 404-6800. ■

House Hunting:

REAL ESTATE
F L O R I D A  W E E K L Y

A GUIDE TO THE REAL ESTATE INDUSTRY     B9WEEK OF MAY 2-8, 2013
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www.JackiStrategos.com

CLUB MEMBERSHIP OPTIONAL

9000 Lely Island Circle
$549,000

It’s about location, impeccable condition. 
3 BR/2.5 BA. Custom home. Lovely views.

Jacki Strategos 
GRI, CREN, SRES, e-Pro

239-370-1222
JStrategos@att.net

Richard Droste Realtor

239-572-5117
rddsmd@comcast.net

Step into luxury. Soaring ceilings, windows 
galore, 3 BR/2 BA. 2 car garage

Mystic Greens 
$278,900

DECORATOR FURNISHED

4.77 acres. Great Naples location. Large pond, 
utilities, cleared & fenced in.

11441 Riggs Road
  $299,000

ZONING BENEFITS

Construction of a new four-bedroom, 
two-story model home in The Estuary 
at Grey Oaks leaves only one vacant 
homesite available in the Mirada neigh-
borhood. London Bay Homes is the 
exclusive builder in Mirada, a neighbor-
hood of 16 single-family estate homes 
with views of golf, lakes and nature 
preserves.

The Mirella model will overlook the 
second-hole tee box and the edge of 
a lake along the Bob Cupp-designed 
Estuary golf course, one of three cham-
pionship 18-hole courses enjoyed by 
members of Grey Oaks Country Club. 
The adjoining homesite is the last avail-
able in Mirada, a neighborhood that also 
offers London Bay Homes’ fully fur-
nished four-bedroom Chianti III model.

The Mirella will have almost 6,000 
square feet of air-conditioned living 
space, four bedrooms, 4½ baths, a study, 
great room, family room and a second-
story entertainment lounge. Multiple 
al fresco areas include a covered lanai, 
second-floor balconies and a wrap-
around outdoor living area complete 
with summer kitchen. With a total of 
8,800 square feet, the Mirella also has a 
one-car and two-car garage on each side 
of a motor court.

The model is slated for completion 
this summer and will be priced at $4.295 
million.

For more information about London 
Bay Homes models in The Estuary at 
Grey Oaks, call (866) 918-3354 or visit 
www.ExperienceTrueLuxury.com. ■

One homesite remains available
in Mirada at Estuary at Grey Oaks

COURTESY PHOTO

The Mirella by London Bay Homes in The Estuary at Grey Oaks.

$432,900

850 5th Avenue South #C | Naples, FL 34102

Trisha: 239.216.6555 | Patti: 239.272.8494

Marbella Lakes
Your Community Specialists & Neighbors

Private Showings & Community Tours Available

PattiFortune@gmail.com
trishadavidson23@gmail.com 

www.OwnInNaples.com

$429,000

$485,000

TURN KEY FURNISHED

TEAMWORK FROM THE TEAM THAT WORKS!

$437,900

EXTENDED LANAI

BEST VALUE

NEW LISTING



Buy a new home before it’s too late!

2 & 3 BR condominiums with beautiful 
fairway views of the North Course

 $688,700. Now $430,000! Furnished.

Elegant 2 & 3 BR coach homes plus
den & 2-car garage

$796,300. Now $549,000! Furnished.

Avellino Isles

Fully furnished estate home with large master 
bedroom, 2 guest suites, study & 3-car garage  

$1,454,000. Now $1,055,000!

The epitome of exquisite single-family
estate homes can be yours from
$2,400,000. Now $1,690,000!

Banyan Bay

Vista Pointe

Venezia Grande Estates

Spacious single-family detached villas with 
heated pool & spa

$1,014,700. Now $575,000!

Single-family homes with old-world detail
& fl oor plans from 2,626 to 3,015 sq. ft. a/c

$1,272,600. Now $775,000!

Chestnut Grove Aspen Palms

Enduring. Luxury. Home. Values.

Vineyards

VineyardsNaples.com
239-353-1920 | 800-749-1501

75 Vineyards Boulevard, Naples, FL 34119

Ask about our new No Initiation Fee - Introductory Membership 
239-353-1500 | VineyardsCountryClub.net

15 New Designer Models. 4 New Neighborhoods. 
Prices from $400s to over $3 million.

For over 25 years, Vineyards has offered a variety of new homes in 
a beautiful country club setting. But as in life, all good things must 
come to an end. Less than 40 homesites remain. These all-inclusive 
homes where everything is included - many of them professionally 
furnished - come with a free lifetime golf-membership and 3-year 
homeowner warranty*.

*3-year homeowner warranty applies to existing new homes, not applicable on homes 
under construction or lot/construction purchases.

End-of-Season
Blowout Sale on 
All New Homes.

Final Phase. Only 40 Homesites Remain!
Stock sales 
set a record 

in first quarter
Stock Development’s sales report for 

the first quarter of 2013 shows a month-
by-month increase in both units sold and 
dollar volume. The company reports that 
149 new home contracts totaling $90.01 
million were signed for properties in the 
company’s nine communities in Collier 
and Lee counties. 

CEO Brian Stock said the company set 
a record with 143 new home starts in the 
first quarter. This compares to 74 starts 
in the first three months of 2012 and 48 
in 2011. The company has opened new 
models, launched new neighborhoods and 
expanded its inventory home program to 
meet the increased demand.

In the first quarter, Stock opened fur-
nished models in five communities, intro-
duced a new neighborhood of homes in 
Olde Cypress, Lely Resort and Treviso 
Bay and expanded the inventory homes 
program so homebuyers can take advan-
tage of the opportunity to move into a new 
home immediately.

Six furnished models are open at Olde 
Cypress in the Lantana neighborhood, 
which is the final neighborhood that will 
be built in the North Naples country club 
community. 

Stock has opened new models at Trev-
iso Bay as well, where each home pur-
chased from Stock includes a membership 
in the 18-hole TPC golf course. Stock also 
has eight furnished models in Quail West.

In Fiddler’s Creek, Stock has 48 single-
family home sites and three new models 
in the villages of Isla del Sol, Mahogany 
Bend and Majorca.

At Lely Resort, a total of eight neighbor-
hoods of flats, townhomes, coach homes, 
twin villas, single-family homes and estate 
homes are offered with prices beginning 
in the $200,000s.

Stock is also a preferred builder at 
Mediterra and has home sites in the Buon-
asera, Cellini and Felicita neighborhoods 
of estate homes. A new furnished Regency 
II model is open. Prices are from the 
$800,000s. 

Elsewhere in North Naples, Stock 
has only one home remaining in Secoya 
Reserve and 11 in Black Bear Ridge.

For more information, call 592-7344 or 
visit www.stockdevelopment.com. ■

 First-quarter 
sales strong 
at Mediterra

Home and home site sales at Mediterra 
topped $50 million for the first quarter of 
2013, surpassing half of all 2012 sales in 
only three months, according to a press 
release from London Bay Homes, which 
manages new home sales and marketing at 
the 1,700-acre master-planned community 
in North Naples.

The market rebound was confirmed in 
recently released sales figures from the 
Naples Area Board of Realtors, which 
reported double-digit increases in closed 
and pending sales in the area’s $1 mil-
lion-$2 million range from first-quarter 
2012 to the first three months of 2013. In 
February alone, pending sales were up 23 
percent in the $2 million-plus range.

“NABOR also noted the continuing 

decline in inventory and an increase in 
home prices, which we believe were a 
major influence for buyers this season,” 
said Mark Wilson of London Bay Homes. 
“Luxury homebuyers realized that the 
Naples market is past its bottom and 
decided now was the time to make their 
purchase.” He added that buyers in Medi-
terra have indicated they chose the com-
munity because its amenities “add value 
to their home and enjoyment to their 
lifestyle.” 

In addition to two Tom Fazio-designed 
golf courses and a 10,000-square-foot 
beach club with swimming pool and caus-
al dining, Mediterra has themed neigh-
borhood parks; eight miles of walking 
and jogging trails; a fitness complex with 
tennis and bocce courts, swimming pool 
and spa services; and a 25,000-square-foot 
clubhouse with formal and casual dining 
options.

Available home designs in Mediterra 
include single-family estate homes and 
maintenance-free villas priced from the 
$700,000s to more than $7 million. For 
more information, call (866) 954-8939 or 
visit www.ExperienceMediterra.com. ■

Premier Commercial 
transactions

Premier Commercial, a division of The 
Lutgert Companies, reports the following 
transactions from the last quarter of 2012 
and first quarter of 2013:

■  Branch Banking & Trust Company 
sold Section 10 at Joel Boulevard and 
State Road 80, Lehigh Acres, to Harmo-
ny Estates LLC for $1.6 million. Andrew 
DeSalvo and Matt Stepan represented the 
seller.

■ Branch Banking & Trust Company 
sold 5.62 acres of commercial land at 800 
West Hickpooche Ave. in LaBelle to Fal-
con Fyrie Farms LC for $200,000. Andrew 
DeSalvo and Matt Stepan negotiated the 
sale.

■ ACM Liberty Comm RE LLC sold 
20.06 acres of commercial land at 12585 
E. Terry St. in Bonita Springs to OBPFL-
Bonita East 20 LLC for $300,000. Andrew 
DeSalvo and Matt Stepan negotiated the 
sale.

■ Capital Bank NA sold a 1,710-square-
foot flex condo at 2176 J&C Blvd. in Naples 
to JJBR Dixon Inc. for $100,000. Andrew 
DeSalvo and Matt Stepan represented the 
seller.

■ Branch Banking & Trust Company 
sold 77 acres of commercial land at 202 
Tamiami Trail in Port Charlotte to WBF 
Florida Properties III LLC for $3.1 million. 
Andrew DeSalvo and Matt Stepan negoti-
ated the sale.

■ Branch Banking & Trust Company 
sold 21,578 square feet of office condomin-
iums at 1342 Colonial Blvd. in Fort Myers 
to Key West Enterprises LLC for $800,000. 
Andrew DeSalvo and Matt Stepan repre-
sented the seller; Nils Richter of Market 
America Realty represented the buyer. 

■ Roorda Estero Park Commons LLC 
and Graeme R. Hunter Trust leased 3,920 
square feet of office space at 9200 Estero 
Park Commons Blvd., Suite 6, 7 and 8, in 
Estero to TerraSmart. Andrew DeSalvo 
and Matt Stepan negotiated the lease.

■ The Shoppes at Vanderbilt leased 
900 square feet of retail space at 2355 
Vanderbilt Beach Road, Suite 812, in 
Naples to Marco Island Cable Inc. 
Andrew DeSalvo and Matt Stepan repre-
sented the tenant. ■

Get Florida Weekly delivered 
to your mailbox for only

$3195*

PER YEAR

*Rates are based on standard rate postage. A one-year in-county subscription will cost $31.95 to 
cover shipping and handling. Call for out-of-county and out-of-state postage and pricing options.

Subscribe online at www.FloridaWeekly.com or Call 239.325.1960
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Serving North Naples and surrounding area.

STOP BY OUR ON-SITE NORTH NAPLES VILLAGE WALK OFFICE MON-SAT.

All homes now on re-sale market and priced from the low 200”s-500’s.

Illustrated Properties

Joanne Ciesielski | 239.287.6732             Brian Carey | 239.370.8687
OPPORTUNITY

Village Walk & Island Walk of North Naples
The community Town Center is the focus of the community’s unique lifestlyle- a lifestyle people dream about; 

meeting friends for a swim, a work out or a set of tennis.. then grabbing lunch or dinner at the on-site restaurant... 
relaxing to the soothing sounds of fountains or taking a relaxing stroll back home around the many lakes and footbridges!” 

Enjoy all the community offers; a full array of activities, and full recreational facilities reserved exclusively 
for the residents use with no equity or membership fees!

SPECTACULAR 2 BR, 2BA CAPRI OFFERS BUYERS THE WOW FACTOR!  Features tile throughout entire home, granite, built -in entertainment center, plantation shutters, 
newer A/C, cabinets in garage, and premier fi nish on garage fl oor, screened lanai has a private oasis feel with electric retractable awning, heated pool and peaceful lake and bridge 
views, complete electric and roll down hurricane protection offers homeowner peace of mind and security while away! This is a must see home! $299,500 Visual tour available! 
 

NEW LISTING FEATURED PROPERTY

NAPLES BARGAIN ALERT!  2 bedroom, 2 bath, 1 car garage, with peaceful canal views in 
Berkshire Village.  Low condo fees and Furniture is available too. $148,000

BERKSHIREISLAND WALK

INCREDIBLE VALUE! Single family home offers 4BR,3.5BA and open fl oor plan with plenty of 
room to entertain!  Features include formal living and dining rooms, casual great room, crown 
molding, tile in all living areas, built-in home offi ce, complete hurricane protection, private screen 
lanai with pool and lake views!  Furnishings are negotiable! One year warranty included!  
Move Right In!                         $455,000

UPGRADED 2BR,2BA CAPRI with south facing pool. Kitchen granite, appliances and A/C have been 
replaced, master bath granite and new shower tile and glass.  So much more...           $289,000

VILLAGE WALK

EXTENDED 2 BR,2BA CAPRI, CLEAN AND BRIGHT, ORIGINAL OWNER - SERIOUS SELLER.  
WATER VIEWS FROM SCREENED PATIO.   $255,000

VILLAGE WALK

NEW
 LI

ST
ING

NICELY UPGRADED 3BR,2.5 BA Oakmont featuring granite in kitchen and master bath, 3 year old 
a/c unit, jetted tub in master bath, side load garage, screened patio with lake view.  Easy gate and 
amenities access. $356,900

VILLAGE WALKVILLAGE WALK

PRISTINE 3BR,3BA plus den is ready to MOVE RIGHT IN! The original owners used the home 
on a part time basis, home has been “lightly” lived in! Features new GE appliance package, new 
toilets,seamless shower in master bath, custom built wall unit, newer A/C and hot water tank, full 
hurricane protection, and screen lanai with lake view! $359,000 



www.PrudentialFloridaRealty.com
239-390-4000

For all your real estate needs, please visit our website open 24 hours a day seven days a week.

MARCO ISLAND  |  NAPLES  |  5TH AVENUE  |  NAPLES PARK SHORE  |  NAPLES RITZ CARLTON  |  BONITA SPRINGS  |  FT. MYERS  |  CAPE CORAL

PALERMO AT THE COLONY GOLF & BAY CLUB $1,059,000
4875 Pelican Colony Blvd. #1602. 3BR/3BA. Outstanding 
views await you in this Beautiful Move-in-Ready Furnished 
Residence.  Huge Picture Windows and Floor-to Ceiling 
Glass Sliders bring the outdoors in.  Open Floor Plan and 
Private Elevator Foyer.  This exceptional home is the Best in 
Florida Living.  MLS 213010708
JEANNE SCHAUER                           239-849-7025

BAREFOOT BEACH CLUB                    $899,000
260 Barefoot Beach Blvd #304. Right on gorgeous 
Barefoot Beach, TOP 10 IN THE NATION! 2bed/2bath 
3rd fl oor unit exquisitely appointed. Long list of 
upgrades, must see to appreciate it. Electric hurricane 
shutters. Panoramic breathtaking views of Gulf of 
Mexico from the enclosed terrace. MLS 213002363
DON DROKE                               239-770-3002

TREVISO  AT THE COLONY GOLF & BAY CLUB      $789,000
23750 Via Trevi Way #302. 2BR+DEN/3BA.  Relax in 
your Beautiful, Pristine, Furnished Condo with views of 
Waterfalls, Estero Bay and the Golf Course. This Move-
in-Ready home is very spacious and in Brand New 
Condition.  East/West Exposure.  Oversized Windows, 
Large Screened in Terrace and Open Balcony.  Must be 
seen to be appreciated.  MLS 210024267
JEANNE SCHAUER                     239-849-7025

PINEHURST AT PELICAN SOUND        $675,000
20859 Pinehurst Greens Dr.  3BR+Den/3BA/2.5 car 
garage.  One of the most popular fl oor plans.  Richly 
appointed. Wood fl ooring. Paver lanai with solar heated 
pool & spa. Plantation shutters throughout. Bundled Golf, 
Tennis, Boating w/Gulf Access!  MLS 213008156
CHRISTINE MANTILIA                239-896-4505

HIDDEN LAKE AT WOODS EDGE        $374,000
28478 Hidden Lake Dr.  3BR+Den/2.5BA/2-Car garage. 
Outstanding property! Gorgeous views of fresh water lake! 
Very spacious. Large lanai. Gated community. Ten minutes 
away from all the Gulf beaches, restaurants and shopping. 
MLS 213001285
BOB SCHMIDT                            239-273-5302

PINK SHELL                                        $349,900
200 Estero Blvd #205  1BR/1BA unit in Condo/Hotel 
Resort format. Enjoy 4 weeks a year of pure luxury in 
your own unit. Top rated hotel w/on site restaurant, 
state of the art fi tness cter, spa, dine by the pool side. 
Private lanai looks out over pool & exotic waterfall w/
beautiful view of the Gulf. Valet parking. Pristine white 
sandy beaches. Kayaking, boating, biking, fi shing. 
Rentals available onsite. MLS 212011819
ANNE SIMEONE                          239-896-0363

CARLTON LAKES                                $340,000
6129 Highwood Park Ln. Quiet enclave of Single Family 
Homes in Carlton Lakes in Naples. Well maintained 
3BR+Den/2BA with heated pool. Enjoy sunset views. 
Desirable location. MLS 213006082
JOAN GUSTAVEL                        239-405-3144

CEDAR CREEK                                    $319,000
9480 Cedar Creek Dr.  Pool home with incredible 
long lake view, electric hurricane shutters on all 
windows and door openings, southern exposure, great 
neighborhood, low HOA fees. Gated community in 
Bonita Springs with great amenities. MLS 212009135
TERRY KORF                              239-273-6164

NAVONA AT THE COLONY GOLF & BAY CLUB $670,000
23540 Via Veneto Blvd #1205. Breathtaking Gulf & 
sunset views from this 12th fl oor end unit featuring 
3BR/3.5BA, brand new paint and carpet throughout, 
gorgeous kitchen. Spectacular panoramic views from 
the fl oor-to-ceiling windows throughout the great room.  
Offered furnished.  Must have property address for gate 
entry. MLS 213006785
DENA WILCOXEN                       239-989-2436

HIGHLAND WOODS                                 $484,900
26350 Summer Greens Dr.  3BR+Den/2.5BA/2-Car 
garage. Beautiful SFH with gorgeous 6’x3’ pool on 
an extended lanai. Outdoor kitchen. Crown molding. 
Premium lot overlooking golf course and inspiring 
sunsets! Must see it. MLS 212023896
IRENE BERGMANN                          239-494-0879

HAWTHORNE                                      $384,500
26417 Doverstone St.  2br+den/2bath home on lake with 
southern exposure.  Kitchen has granite, stainless steel 
appliances & upgraded cabinets.  Large lanai and open 
fl oorplan are great for entertaining or just having a relaxing 
evening watching the sunset.
MLS 213006587
LOLA WELLMAN                        239-253-0153

HAWTHORNE                                      $575,000
26475 Doverstone Street. 3BR+Den/2.5BA/2500 + Sq Ft. 
Great location and one of the best water views in Bonita. 
Close to beaches and shopping, this former model has it 
all without the high country club fees.  Heated pool, spa 
& long lake views. Perfect for entertaining or enjoying the 
quiet serene atmosphere yourself. Offered turnkey. MLS 
213004700
LOLA WELLMAN                        239-253-0153

PALMIRA GOLF & COUNTRY CLUB     $369,000
28633 San Lucas Ln #202 Sweeping Lake & golf 
views. 2564 Sq Ft -3BR + den, 3 full baths. Enjoy 
unparalled amenities. Championship golf available. 
Call today! MLS 212037516
THE O’GRADY TEAM   239-218-3844/239-218-3840

CEDAR CREEK                                    $325,000
25540 Inlet Way Ct.  3BR/2BA Gated community, 
natural, serene & picturesque setting, located in Bonita 
Springs, between Naples & Ft Myers. Home is on a lake, 
great room concept opening to large pool overlooking 
the lake. Amenities are large Pool, hot tub, community 
room, lighted tennis courts, Kayak launch to the Gulf, 
Bocce ball court and barbeque. MLS 213005309
JOY OATLEY                               239-287-3118

EDGEWATER AT PELICAN SOUND             $279,500
21381 Pelican Sound Dr #202.  3BR/2BA upgraded 
coach home in golfi ng & tennis community. Furnished, 
beautifully decorated, wood fl ooring, new stainless 
steel appliances. Great amenities. Access to Estero 
River and Gulf. Excellent location. MLS 212037160
CHRISTY DOYLE                         239-370-2549

BERMUDA GREENS AT IMPERIAL GOLF COURSE     $224,900
13120 Castle Harbour Dr. #N11, Naples. Shows 
beautifully! 3BR/2BA ground fl oor condo with gorgeous 
custom kitchen, glass enclosed lanai, lots of natural light, 
and a magnifi cent wide view of the lake and fountain.  
You’ll love the large bedrooms and fantastic location just 
steps away from the community pool and clubhouse. 
MLS 212037269
DENA WILCOXEN                       239-989-2436

EDGEWATER AT PELICAN SOUND      $265,000
21341 Pelican Sound Dr #103. 2BR + Den/2BA 1st 
fl oor, bright, end unit in golfi ng, tennis & boating 
community with access to Gulf Of Mexico. Updated, 
brand new stainless steel appliances in kitchen. Relax 
on the east facing lanai & enjoy sunrises overlooking 
the Lakes Course fairway and green. Easy to show. 
MLS 212030188
CHRISTINE MANTILIA                    239-896-4505

GULF COAST CAMPING RESORT          $42,900
24020 Production Cir #119. 1BR/1BA manufactured 
home on owned lot in a 55+ adult community. Relaxing 
atmosphere with activities like fi shing lake, bingo, 
dances, swimming in the pool, games.  Relax & enjoy the 
beautiful weather. 6 miles to Gulf of Mexico, 20 minutes 
to SW Int’l Airport. Great location in Bonita Springs. 
MLS213011252. 
DON DROKE                               239-770-3002

PELICAN SOUND                                $569,000
20814 Gleneagles Links Dr.  Beautiful SFH in bundled golf 
community with Gulf access. Furnished, 4BR/3BA, pool & 
spa, solar heating, new A/C & appliances. MLS 212036116
CHRISTY DOYLE                         239-370-2549

PALMIRA GOLF & COUNTRY CLUB        $259,900
28609 San Lucas Ln #101  Spectacular views of lake, 
cart bridge, fairway and green from this elegant 2BR+ 
den Coach  home. Crown molding, granite kitchen, tile 
on the diagonal. MLS 212027783
THE O’GRADY TEAM   239-218-3844/239-218-3840

JUST LISTED!

PENDING





239.213.3311



PINE RIDGE ESTATES  $3.6 Mil l ion
Web# 213001807

PARK SHORE PENTHOUSE GULF FRONT $1.75 Mil l ion 
Web# N212037425

PARK SHORE GULF FRONT  $4.375 Mil l ion 
Web# N210042690

VERONA AT MEDITERRA $4.275 Mil l ion F.
Web# N212031136

AQUALANE SHORES WATER FRONT $6.275 Mil l ion
Web# N212035441

ESTUARY AT GREY OAKS $1.79 Mil l ion 
Web# N211520256

TADE BUA-BELL | BROKER ASSOCIATE

EMILY K. BUA | ESTATE AGENT Naples
Estate
Properties
Presenting Properties Exclusively
In Excess Of One Million Dollars

Our Global Network: 
Christie’s International Real Estate | Luxury Portfolio International | Mayfair International Realty

Who’s Who In Luxury Real Estate | FIABCI International Real Estate Federation | Leading Real Estate Companies Of The World

naplesestateproperties.com

239.465.4645
buabell@naplesestateproperties.com

W E  A R E  T H E  H I G H - E N D  I N  N A P L E S .
Exclusively Representing Properties In Excess Of One Million Dollars

ESTUARY AT GREY OAKS: 1392 GREAT EGRET TRAIL
WEB#: N213007370 $4.595 MILLION

MEDITERRA: 29161 MARCELLO WAY 
WEB#: N213005996 $2.995 MILLION

BAREFOOT BEACH: 101 DOMINICA LANE 
WEB#: N213000268 $2.8 MILLION

QUAIL WEST: 4430 WAYSIDE DRIVE 
WEB#: N212034054 $2.495 MILLION F. 

OLDE NAPLES SEAPORT: 1001 10TH AVE S, #203
WEB#: N213002423 $1.19 MILLION

WESTGATE: 2905 GULF SHORE BLVD N. #203
WEB#: N212028363 $1.04 MILLION

W E  A R E  T H E  H I G H - E N D  I N  N A P L E S .
Exclusively Representing Properties In Excess Of One Million Dollars



Like Rubies   & Diamonds.
  They belong together. Renowned Moorings Park and resplendent Grey Oaks. 
       A brilliant new approach to active, healthy retirement living.

Moorings Park at Grey Oaks.

Country club living and quality healthcare come together in the 

heart of Naples. So smart. So right. Like peaches and cream. 

Like Bogie and Bacall. Meant for each other. 

This inspired new community offers a holistic approach 

to living well. Contact us to learn more.

2406 Grey Oaks Drive North,
Naples, Florida 34105

www.MooringsParkGO.org

239.919.1711

Moorings Park® is a nationally accredited, non-profi t, Medicare certifi ed community and the 
only A+ S&P and Fitch rated continuing care retirement community in the country.

All dimensions, specifi cations and prices are subject to change without notice. All images are
conceptual renderings and developer reserves the right to make modifi cations without prior notice.
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Open Houses are Sunday 1-4, 
unless otherwise marked
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>$100,000
1 • IMPERIAL GOLF ESTATES-
WESTGATE • 1100 Sara Jean Cir. #A-106 • 
$157,000 • Engel & Voelkers Olde Naples • 
George Safrany • 239.908.7826

2 • SHADOWOOD VILLAS • 6108 
Thresher Dr. • $159,900 • Engel & Voelkers 
Olde Naples • Tom Walsh • 239.250.9386

>$200,000
3 • WORTHINGTON COUNTRY CLUB 
• 13200 Sherburne Circle #704 • $214,000 
• Premier Sotheby’s International Realty • 
Ryan Batey • 239.287.9159

4 • COCONUT SHORES • 3301 S. 
Coconut Island Dr. #101 • $228,500 • 
Prudential Florida Realty • Dena Wilcoxen • 
239.989.2436

>$300,000
5 • PELICAN BAY - GLENCOVE • 5811 
Glencove Drive #1004 • $349,500 • PSIR • 
Jeannie McGearty • 239.248.4333 

6 • FOREST GLEN • 3748 Jungle Plum 
Drive East • $379,000 • PSIR • Jesse Moreno 
• 239.405.0065

7 • MERCATO - THE STRADA • 9123 
Strada Place • From $390,000 • PSIR • Call 
239.594.9400 • Open Monday-Saturday 
10am-8pm & Sunday 12-8pm

>$400,000
8 • OLD NAPLES • 1065 Gulf Shore Blvd. 
North #209 • $425,000 • PSIR • Sue Black • 
239.250.5611

9 • NAVONA AT THE COLONY GOLF 
& BAY CLUB • 23540 Via Veneto Blvd • 
$435,000 • Prudential Florida Realty • Dena 
Wilcoxen • 239.989.2436

10 • TIBURON - BOLERO • 2658 Bolero 
Drive #901 • $440,000 • PSIR • Dayle 
Cartwright • 239.595.7853 

11 • MARINA BAY CLUB • 13105 
Vanderbilt Drive #1002 • $469,000 • PSIR • 
Suzanne Ring • 239.821.7550 

12 • CASSIA AT VASARI COUNTRY 
CLUB • 28480 Altessa Way #202 • $479,900 
• Prudential Florida Realty • Dena Wilcoxen 
• 239.989.2436

13 • BONITA BAY - VISTAS • 4751 Bonita 
Bay Blvd. #605 • $495,000 • PSIR • Bet 
Dewey • 239.564.5673 

>$500,000
14 • BONITA BAY - MONTARA • 3352 
Montara Drive • $539,000 • PSIR • Cathy 
Lieberman/Cindy Reiff • 239.777.2441 

15 • EDEN ON THE BAY • 377 Mallory Ct. 
• $585,000 • Engel & Voelkers Olde Naples • 
Jan Lindberg • 239.777.8998

>$600,000
16 • PELICAN LANDING - THE 
COLONY - NAVONA • 23540 Via Veneto 
Blvd. #1005 • $675,000 • PSIR • Mark Leone • 
239.784.5686

17 • THE MOORINGS - LUCERNE • 3100 
Gulf Shore Blvd. North #604 • $689,000 • 
PSIR • Larry Roorda • 239.860.2534

>$700,000
18 • OLD NAPLES - ST. CHARLES • 540 
10th Avenue South #201N • $729,000 • PSIR • 
Marty/Debbi McDermott • 239.564.4231

19 • LELY RESORT - MAJORS • 9101 
Shenendoah Circle • $768,000 • PSIR • Heidi 
Deen • 239.370.5388 

20 • OLD NAPLES - RIDGE LAKE • 603 
Broad Court South • $799,000 • PSIR • Beth 
McNichols • 239.821.3340 

21 • THE DUNES - GRANDE PRESERVE 
• 280 Grande Way • From $799,000 • PSIR • 
Call 239.594.1700 • Open Monday-Saturday 
10am-5pm & Sunday 12-5pm

>$800,000
22 • FLORENCIA AT THE COLONY • 
23850 Via Italia Cir. #1702 • $859,000 • Engel 
& Voelkers Olde Naples • Tom Ostrander • 
860.304.1037

>$900,000
23 • PARK SHORE - LA MER • 4051 Gulf 
Shore Blvd. North #901 • $999,000 • PSIR • 
Michael G. Lawler • 239.261.3939 

>$1,000,000
24 • COLLIER’S RESERVE • 1023 
Barcarmil Way • $1,250,000 • Engel & 
Voelkers Olde Naples • Elton Alikaj • 
239.821.7242

25 • OLD NAPLES - VILLAS DEL MAR 
• 425 2nd Avenue South • $1,295,000 • PSIR • 
Paul Graffy • 239.273.0403 

26 • MEDITERRA • 29071 Amarone Ct. • 
$1,299,900 • Engel & Voelkers Olde Naples • 
Tom Ostrander • 860.304.1037

27 • BONITA BAY - TAVIRA • 26951 
Country Club Drive • From $1,404,000 • 
PSIR • Call 239.495.1105 • Open Monday-
Saturday 10am-5pm & Sunday 12-5pm

28 • QUAIL WEST • 6357 Highcroft Drive • 
$1,490,000 • Naples Estate Properties • Emily 
K. Bua & Tade Bua-Bell • 239.465.4645

29 • BONITA BAY - AZURE • 4851 Bonita 
Bay Blvd. #1102 • $1,675,000 • PSIR • Ginger 
Lickley/Carol Johnson • 239.860.4661 

30 • THE MOORINGS • 619 Bowline 
Drive • $1,795,000 • PSIR • Susan Barton • 
239.860.1412 

31 • BONITA BAY - CREEKSIDE • 26911 
Red Oak Court • $1,799,000 • PSIR • Ray 
Felitto • 239.910.5340

>$2,000,000
32 • THE MOORINGS • 475 Putter Point 
Drive • $2,000,000 • PSIR • Larry Roorda • 
239.860.2534 

33 • GREY OAKS - ESTUARY • 1220 
Gordon River Trail • From $2,049,000 • PSIR 
• Call 239.261.3148 • Open Monday-Saturday 
9am-5pm & Sunday 12-5pm

34 • MEDITERRA • 16045 Trebbio Way 
• $2,498,888 • PSIR • Tom Gasbarro • 
239.404.4883 

35 • QUAIL WEST • 4430 Wayside Drive • 
$2,495,000 • Naples Estate Properties • Emily 
K. Bua & Tade Bua-Bell • 239.465.4645

36 • BAREFOOT BEACH • 101 Dominica 
Lane • $2,800,000 • Naples Estate 
Properties • Emily K. Bua & Tade Bua-Bell • 
239.465.4645

37 • MEDITERRA • 15179 Brolio Way • 
$2,849,000 • Naples Estate Properties • Emily 
K. Bua & Tade Bua-Bell • 239.465.4645

38 • AQUALANE SHORES • 533 15th 
Avenue South • $2,995,000 • PSIR • Vincent 
Bandelier • 239.450.5976 

39 • MEDITERRA • 29161 Marcello Way 
•  $2,995,000  • Naples Estate Properties • 
Emily K. Bua & Tade Bua-Bell • 239.465.4645

40 • MARCO ISLAND • 495 Thorpe 
Court • $2,999,000 • PSIR • ML Meade • 
239.293.4851 

>$3,000,000
41 • PARK SHORE • 360 Devils Bight • 
$3,450,000 • PSIR • Michael G. Lawler • 
239.261.3939 

42 • OLD NAPLES • 875 Gulf Shore Blvd. 
South • $3,995,000 • PSIR • Michael G. 
Lawler • 239.261.3939 

43 • BAREFOOT BEACH • 204 San 
Mateo Drive •  $3,995,000 • Naples Estate 
Properties • Emily K. Bua & Tade Bua-Bell • 
239.465.4645

>$9,000,000
44 • PORT ROYAL • 3130 Gin Lane 
• $9,950,000 • PSIR • Phil Collins • 
239.404.6800

Florida Weekly’s Open Houses
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*National Association of Home Builders GOLD AWARD winner for Community of the Year, 
the only Florida Winner in 32 years, and NAHB Gold Award for Best Clubhouse.

FEATURED HOMES OF THE WEEK

TIVOLI

Private Setting!

MIRASOL

Beachfront Residence!

MONTEBELLO

Luxury Condominium Residence!

VERONA LAGO

Ideal for Entertaining!

VIVALDI

Pool View Penthouse Condo!

MURANO

Expansive Outdoor Living!

VERONA LAGO

Spectacular Panoramic View!

BELLINI

Fabulous Water View!

Ask the Experts – We Know Miromar!

FIND YOUR HOME IN MIROMAR LAKES BEACH & GOLF CLUB, 
*

05010213-909
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www.NaplesCoastalLife.com

Lyn Reddy: 239-216-6506
Lyn@NaplesCoastalLife.com

Sharon McKie: 239-352-4945
Sharon@NaplesCoastalLife.com

Chateaumere Royale in Pelican Bay
Call 239.216.6506 for private showing & community tour.

Move-in ready! Bright, pristine 2 bed, 2 bath 
gem! Updated Kitchen, Granite, Stainless 
Steel appliances, Travertine fl oors. Southwest 
view, winter sunshine and gorgeous sunsets. 
Furnishings negotiable. $489,900
MLS# 213011147

180 9th Street S., Ste. 300, Naples

Port of the Islands “The Best kept Secret in Naples!”

Alice Krick, Realtor
239-404-7929 | napleskrick1@aol.com

$349,000
290 Stella Maris Dr.

Direct access to the Gulf of Mexico. 
A short drive to both Downtown Naples 

and Marco. End unit with beautiful 
landscaping and fruit trees.

Don’t miss the opportunity to see these 
outstanding direct access, waterfront properties!

Schedule a showing today! 239-404-7929  

$259,000
334 S. Stella Maris Dr.

Direct Gulf Access with a wide water view 
of Boats and Sealife. This 2 bedroom 2 bath 

villa has been freshly painted, 
and is move in ready.

$249,900
269 Sunrise Cay E., #6

Beautiful corner lot with open water view. 
Lovely one story condo with room 

for your boat. Fish from your dock or take
 the family out to the beaches.

$329,900
254 Stella Maris Dr.

This 2 bedroom plus den is nicely 
located with lanai facing south with 

Boat lift and inground pool. 
Direct Gulf access.

PRICE REDUCTION





Residential  ❙  Commercial  ❙  Mortgage  ❙  Rentals  ❙  Corporate Relocation  ❙  Closing Services 

F L O R I D A M O V E S . C OM

ColdwellBanker®

F L O R I D A M O V E S . C O M

Naples, Nature Pointe. $675,000 4/3.5
MLS#212031133 Carol Jones 239-992-0059

Naples, Olde Cypress. $730,000 5/5 MLS#213012206 
Jody Levy & Lynn Applebaum 239-263-3300

Naples, Pelican Bay. $999,000 3/2.5 MLS#213011954 
Joann Sohn & Lynn Applebaum 239-263-3300

Naples, Eden On The Bay. $595,000 3/3
MLS#213012136 Joanne Murphy 239-262-7131

Naples, Park Shore. $550,000 2/2
MLS#212031416 Judy Eubanks 239-992-0059

Naples, Imperial Golf Estates. $695,000 3/3.5
MLS#213011685 Yochi Melnick 239-262-7131

Naples, Vanderbilt Beach. $562,900 3/2
MLS#213013030 Beth Brown, PA 239-262-7131

Naples, Marbella Lakes. $459,000 3/3
MLS#213011132 Joanne MacLeod 239-262-7131

Naples, Lake Park. $520,000 3/2.5
MLS#213007216 Laurie Humphreville 239-263-3300

Naples, Marbella Lakes. $462,900 4/3
MLS#213008455 Gabriele H. Vretta, PA 239-263-3300

While You Sleep,Your Home is Traveling theWorld.
Our unrivaled Internet reach and 3,100 offices in more than 50 countries will showcase your house to buyers around the globe, 24/7.

Relax! We’ll handle all the details. Annual rentals, vacation rentals, property management. 800.289.4912

Naples, Vineyards. $1,250,000. Situated on a king-sized lot, this 5BR pool home offers a gourmet kitchen, 
180-bottle wine cellar & huge lanai. MLS#213011062 NaplesRealEstate.com 239-262-7131

© 2013 Coldwell Banker Real Estate LLC. All Rights Reserved. Coldwell Banker Real Estate LLC fully supports the principles of the Fair Housing Act and the Equal Opportunity Act. Operated by a subsidiary of NRT LLC. 
Coldwell Banker, the Coldwell Banker Logo, Coldwell Banker Previews International, the Previews International logo and “Dedicated to Luxury Real Estate” are registered and unregistered service marks owned 

by Coldwell Banker Real Estate LLC. The property information herein is derived from various sources that may include, but not be limited to, county records and the Multiple Listing Service and it may include approximations. 
Although the information is believed to be accurate, it is not warranted and you should not rely upon it without personal verification.



4+ DEN, ENTERTAINERS DELIGHT!
STUNNING MULTI-ENTRY LANAI
2 THREE-CAR GARAGES

Rob Mauceli 239-216-634777

4687 OAK LEAF DR
$1,495,000

4BR, 3BA, TONS OF UPGRADES!
YOU WILL SAY “WOW” WHEN YOU 

SEE THE DETAILS IN THIS HOME
Molly Begor 518-572-6204

OOOOUUU

19826 MADDELENA CIR
$458,000 

3+ DEN, 3BA, ORIGINAL OWNER
AND IS IN “LIKE NEW” CONDITION!

SPACIOUS & FILLED WITH LIGHT
Keith Davison 239-571-1610

RRRR
OOONNN!!!
TT

4283 MOURNING DOVE DR
$524,900

JUST LISTED  
2BR 2BA CONDO, PROFESSIONALLY 

DECORATED. TURNKEY, JUST MOVE IN.
Scott Leiti 239-628-6181

LYYLYLYLYLY 
IN.NIN.N....

401 BAYFRONT PL #3504
$453,900

BEST VALUE IN THE STRAND!!
 SECOND FLOOR UNIT WITH 

VAULTED CEILINGS. ALL FURNISHINGS GO!
Judy Edson 239-248-3113

D!!D!!

GGOOO!!!

5945 SAND WEDGE LN, #1006
$189,000

3+ DEN, EXQUISITE BUY FOR A  
TWINEAGLES, DECORATOR FURNISHED

GOLF MEMBERSHIP INC.!
Janet Carter 239-877-9521

DDD

11861 HEDGESTONE CT S
$1,350,000

TwinEagles LOWEST PRICED  
SINGLE FAMILY HOME WITH THE GOLF 

MEMBERSHIP INCLUDED!
Pam Maher 239-877-9521

DD
OOOLFLFLF

11789 BRAMBLE CT S
 $419,900

3BR+ DEN, HIGHLY UPGRADED HOME  
PERFECT FOR ENTERTAINING!

THIS IS A MUST SEE IN VERONA WALK!
Linda Andersen 239-293-0284

HHHOOOOMEMEMEME

LK!LK!
8484

7570 GARIBALDI CT
$439,000

Call Pam, Molly or Keith to schedule
a showing 239-300-4880

450 BAYFRONT PL #5407
$1,397,500

UNDUPLICATED VIEW OF THE BAY
from this exquisite 3BR 2(1/2) bath Penthouse OPEN SUNDAY 2-5PM 

Pick up Map at Gate

Tiffany McQuaid 239-287-6308

QUAIL CREEK ESTATES

3BR , 2BA ONE OF THE BEST VIEWS 
NATURE LOVERS PARADISE!
Sandy Lasch 239-218-5495
Don Lasch 239-285-6413

SWSWS
!!
55

33

24360 SANDPIPER ISLE WAY #204
$399,900

Gail DeFrancesca 239-216-62969696

QUAIL CREEK ESTATES

239-300-4880 • WWW.MCQUAIDCO.COM239-300-4880 • WWW.MCQUAIDCO.COM
RESIDENTIAL • COMMERCIAL • RENTALRESIDENTIAL • COMMERCIAL • RENTAL

OPEN SUNDAY 1-4PM 

OPEN SUNDAY 1-4PM 

OPEN SUNDAY 2-5PM 

OPEN SUNDAY 1-4PM OPEN SUNDAY 1-4PM OPEN SUNDAY 1-4PM 

OPEN SUNDAY 1-4PM 

QUAIL CREEK ESTATES
TOUR OF HOMES

QUAIL CREEK ESTATES
TOUR OF HOMES

QUAIL CREEK ESTATES
TOUR OF HOMES

QUAIL CREEK ESTATES
TOUR OF HOMES

OPEN SUNDAY 2-5PM 
Pick up Map at Gate

AGENTS ON DUTY
MON.-SAT. 10AM-4PM

SUN. 12PM-5PM

VISIT US AT
464 BAYFRONT PLACE

NAPLES FL 34102

VISIT US AT
464 BAYFRONT PLACE

NAPLES FL 34102
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Belleair Bluffs
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INSIDE

A GUIDE TO THE LOCAL ARTS & ENTERTAINMENT SCENEWEEK OF MAY 2-8, 2013

N A P L E S  F L O R I D A  W E E K L Y

ARTS & ENTERTAINMENT
C

SECTION

BROUGHT TO YOU BY:

The High-Rises at Bonita Bay   495-1105
Estuary at Grey Oaks      261-3148
The Strada at Mercato      594-9400
The Village  261-6161
The Gallery  659-0099
Broad Avenue  434-2424
Vanderbilt  594-9494
The Promenade  948-4000
Fifth Avenue  434-8770
Marco Island  642-2222
Rentals  262-4242

®

®

Well worth the trip
Inca’s Kitchen in Golden Gate
is better than ever. C27 

More pain than gain
Bodybuilders’ story just doesn’t
shape up on the silver screen. C12 

Looking for love
Sometimes birders spot more
than the avian species that are
the object of their attention. C2 

®

®

Celtic Woman doesn’t have a new CD or 
DVD to tour behind this year. So what will 
the Irish-rooted vocal group have to offer? 
Essentially, nothing but its best. “It’s a 
beautiful show,” Celtic Woman singer 
Lisa Lambe said in a recent phone inter-
view. “And it’s a show that’s a celebration

AFTER 25 YEARS OF BEING AFFECTION-
ately known as the Phil, Naples’s 
Philharmonic Center for the Arts has 
rechristened itself as Artis–Naples.

In explaining 
the name change, 
CEO Kathleen 
van Bergen said 
people didn’t 
know the variety 
of programming 
the venue offers 
— a variety that 
includes non-
classical music, 
educational 
classes and a museum — and thought 
the original name only applied to the 
Naples Philharmonic Orchestra.

“A name that has ‘philharmonic’ 
in it obviously only highlights one-

genre,” she said, adding the NPO will 
retain its original name. The Patty 
& Jay Baker Naples Museum of Art, 
which is adjacent to the center on the 
same campus, is shortening its name 
to the Baker Museum as part of the 
rebranding.

“Artis is an old word. It has a clas-
sic, elegant feel to it,” Ms. van Bergen 
said. “It means a collection of the 
arts.” So the new name means a col-
lection of the arts in Naples. “This 
is a way for us to celebrate all of our 
offerings and signal that we are one 
institution.”

The announcement was made the 
evening of April 19 in the venue’s 
Hayes Hall to an invitation-only 
crowd of approximately 900 people. 
Myra Janco Daniels, the Phil’s 
founder and original CEO and 
chairman, wasn’t present, nor was 

Celtic Woman play two concerts May 5

BY NANCY STETSON
nstetson@fl oridaweekly.com
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SEE ARTIS–NAPLES, C4 

SEE CELTIC, C11 

BY ALAN SCULLEY
Florida Weekly Correspondent

The Phil creates 
controversy

as it becomes 
Artis–Naples

What’s in a name (change) ?

VAN BERGEN

“Artis is an old word. It has a classic, elegant feel to it. It means 
a collection of the arts. This is a way for us to celebrate all of our 

offerings and signal that we are one institution.”
— CEO Kathleen van Bergen

COURTESY PHOTO
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www.RiverchaseDermatology.com

1-800-591-DERM (3376)

Did You Know?
One person dies of melanoma every hour.

May is Melanoma Awareness Month
Riverchase Dermatology offers the most advanced

skin cancer treatments available.

Free Consultations
www.riverchase-fatfreeze.com

Transform your body without...
diet, exercise or surgery!

North Naples
1015 

Crosspointe 
Dr.

Downtown 
Naples

261 9th St. S.

 Marco Island 
950 N. Collier 

Blvd., 
Suite 303

Fort Myers
7331 

Gladiolus Dr.

Cape Coral
413 Del Prado 

Blvd. S., 
Suite 101

North Port
14840 

Tamiami Trail

NOW OPEN

Treat-to-Complete with...

Confi dence in your treatment, Confi dence in your clothes.

Learn more at our 
in-house events with a 

chance to win a 
FREE treatment!

May 20th at 6 p.m. 
in Downtown Naples

261 9th St. South 

May 22nd at 6 p.m. 
in Ft. Myers 

7331 Gladiolus Drive
   

Call 239-313-2553 to RSVP. 
Space is limited.

North Naples
1015 

Crosspointe 
Dr.

Downtown 
Naples

261 9th St. S.

 Marco Island 
950 N. Collier 

Blvd., 
Suite 303

Fort Myers
7331 

Gladiolus Dr.

Cape Coral
413 Del Prado 

Blvd. S., 
Suite 101

North Port
14840 

Tamiami Trail

NOW OPEN

SANDY DAYS, SALTY NIGHTS
Birdwatch: Romance in the flocks

People like to make fun of bird-
ers. They can be easy targets: The 
intense focus on feathered creatures, 
the breadth of knowledge about a sub-
ject many find irrelevant. The safari 
gear. The high-power binoculars. The 
way they glom together and travel in 
flocks.

But I recently infiltrated a local bird-
ing group — and made a few unexpect-
ed discoveries. I joined one of the free 
walking tours hosted by Bird Patrol, 
a group dedicated to monitoring and 
protecting the local bird population, 
as well as educating the public on the 
importance of birds to Florida ecosys-
tems. Volunteers from the group lead 
tours through some of the best birding 
habitats in the area, and most of the 
people who join in are, not-surprisingly, 
die-hard birders.

So what was I doing there? I was the 
only one without a pair of binoculars, 
the only one without waterproof foot-
wear, the only one without a hat. I was 
an obvious interloper.

But I’m fascinated by the ecosystems 
of Southwest Florida, the muck and 
sand and tides that make this area so 
special. I love mangroves and beach 
daisies and gopher tortoises, sea hares 

and coco plums, gumbo limbos and 
fiddler crabs. I wanted to learn about 
herons, plovers and terns.

That’s part of the truth anyway. 
The whole truth is that I also love 

meeting people, and I like to practice 
what I preach. One piece of advice I 
always give about finding romance is 
that people need to put themselves 
out there. Join a club, I say. Attend a 
class. Go on a nature walk. When we 
try new experiences, we meet people 
who might not otherwise have crossed 
our paths.

Birders, as it turns out, are a surpris-
ingly friendly bunch. I chatted with 
other folks as I waited for my turn at the 
high-powered scopes, and it wasn’t 
long before someone offered me a 
peek through her binoculars. 
As the group stood on a 
spit of sand watch-
ing an osprey 
bathe in the 
seawater, 
I glanced 
a r o u n d 
a n d 
thought, 
Here is a 
good-look-
ing crowd. 
Older mostly, but 
fit. Curious. Intelli-
gent. The kind of men 
I’d like to introduce to my 
mother.

The man closest to my 
age was the tour leader, a 

teacher at a local high school who 
moonlights as a bird observer and activ-
ist. He spoke with the sort of author-
ity that women find attractive, and I 
couldn’t help but admire his passion. 
A little over an hour into the walk, the 
birders were still going strong, but my 
parking ticket was about to expire and 
I’d had my fill of avian information. 
Before I trekked back across the beach, 
I quietly thanked the leader for his time 
and the interesting presentation.

But before I could leave the group, 
the woman who had offered to let me 
borrow her binoculars laid a conspira-
torial hand on my arm.

“I know why you’re here,” she said.
I raised an eyebrow. “Really?”

She laughed under 
her breath. “To hit 

on the instruc-
tor.”

I 
laughed 
too and 
s h o o k 
my head. 

But as 
I walked 

away I had 
to admit — it 

wasn’t a terrible 
idea. ■

— Artis Henderson 
has joined the Twitter-

verse. Follow her @ArtisH-
enderson.
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“I was the only one without 
a pair of binoculars, the 
only one without water-
proof footwear, the only 

one without a hat. I was an 
obvious interloper.” 
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she involved in any way with the name 
change.

Although Ms. van Bergen called the 
announcement was “a party, a cel-
ebration” and “a terrific, resounding 
success,” public reaction to the name 
change has been overwhelmingly nega-
tive, judging by subsequent letters to 
the editor at the Naples Daily News 
and by comments posted at www.
naplesnews.com.

Some have pointed out that the 
venue now shares the name of a 
famous zoo in the Netherlands, while 
others are reminded of basketball 
player Artis Gilmore. (Artis is also the 
name of the Florida Weekly’s love/
romance/sex columnist, Artis Hender-
son.)

But those are just some of the tamer 
comments. Neapolitans are calling the 
new name “stupid,” “ dumb,” “wasted 
money,” “dopey” and “unnecessary.” A 
couple of people have said, “If it ain’t 
broke, don’t fix it,” and one wrote, 
“When a name needs to be explained, 
why add confusion to the mix to a 
beloved institution?”

And another wrote: “It didn’t need 
to be rebranded. If you want to change 
programs, change them and see what 
happens. You’ll find out soon enough if 
the changes are right.”

Some have compared the new name 
to New Coke (a Coca-Cola product the 
public rejected), and others have lik-
ened it to Chicago’s Sears Tower, which 
changed its name to the Willis Tower 
in 2009 but is still commonly called the 
Sears Tower. 

Many people have vowed to continue 
calling the Naples center the Phil.

League loathing
Even members of the Naples Philhar-

monic League, who support the venue 
and have raised money for the orches-
tra, are upset about the name change.

“I’m very disappointed in Kathleen,” 
said Peggy Coppola, the League’s 
immediate past president. “I expected 
her to modernize the institution, I was 
looking forward to it. But I think this 
(name change) is something that is 
totally uncalled for.” 

Though the exact amount spent for 
the rebranding is unknown, Ms. Cop-
pola thinks any amount would have 
been better spent elsewhere.

“All the money could be turned back 
into the institution itself, to redecorate 
the hall or improve programs,” she said. 
“It must cost hundreds of thousands of 
dollars just for the legal fees.

“I’m very disappointed that the board 

of directors must have backed her on 
this. Almost all of them are business 
people, but this is not a good business 
call. In my opinion, the rebranding is 
trying to eliminate the founder … of the 
original organization.

“I hope they change their mind. It’s 
a big mistake, a public relations night-
mare. Whether or not they’ll admit it, I 
don’t know.”

Jack Nicholson, (“I’m the other Jack 
Nicholson,” he quipped) a League 
member along with his wife, has 
attended countless performances and 
programs at the Phil over the years; 
this year they had season tickets to 
the NPO’s pops and classics series 
and went to “20 or 25 concerts” at the 
venue.

“We try to be ardent supporters,” he 
said. “We highly respect the orchestra. 
We want to see them continue to flour-
ish.”

But he hates the new name. 
“I, for one, will seldom or ever refer 

to it as Artis–Naples,” he said. “I don’t 
know what Artis means, though (Ms. 
van Bergen)  explains it. One could put 
together several letters of the alphabet 
and come up with something that you 
explain is a coming together of all of 
the elements of the arts.”

Mr. Nicholson pointed out that IBM, 
which was founded with the name 
International Business Machines, kept 
the name IBM even though the com-
pany grew to include software, commu-
nications, installation, maintenance and 
contractual services.

“Yet, though all of this, they could’ve 
wondered whether they should change 
the name IBM, but they never did. I 
suspect the reason they didn’t was 
because it is a globally known, highly 
respected name, a brand they spent 
years and years and years protecting, 
developing and enhancing.”

It’s the same with the Phil, Mr. Nich-
olson said.

He and his wife lived in Spain for 
five years and traveled extensively. 
“One of the things that impressed 
me so much about the Philharmonic 
Center for the Arts…was when I men-
tioned it to people in Spain, Denmark, 
Belgium or France, some person or 
persons would say, ‘I’ve been there’ and 
they would always rave about the Phil. 
That’s what they called it, the Phil.”

And that’s what he and his friends 
will continue to call it.

“I’m not going to call my friends and 
say, ‘Will you meet me at Artis–Naples?’ 
No question about it, my friends and I 
don’t understand the name and are not 
going to bother adopting it. We’re just 
going to call it the Phil.

“Myra and the (group) she put 
together spent 30-some years branding 
that name and making it truly world 
famous. To throw it under the bus is 

not very smart. I don’t care who (they 
hired), who looked at it.”

JoAnn Ward of Naples, a League 
member since 2000, agrees.

“I’ve done my share of branding and 
marketing identity in my career,” she 
said. “I believe any professional that 
I know would just hang on tight to a 
name like the one that’s already estab-
lished for the Philharmonic Center for 
the Arts.

“Myra gathered amazing support to 
give Naples the gift of a lifetime. She 
was the national advertising woman of 
the year … before she came to Naples 
and when this baby was born, it was 
named very skillfully and carefully 
positioned in this marketplace.”

The Phil is synonymous with culture 
in Naples, Ms. Ward believes, and is 
held in high regard not only in South-
west Florida, but throughout the coun-
try. 

“You can change your wardrobe and 
your hairstyle, but I would think very 
long and hard before changing my 
name,” she said. “I think it’s incredu-
lous that Artis–Naples is one letter off 
from ArtsNaples, which is an existing 
major art group here in Naples. In fact, 
ArtsNaples World Festival has one of 
its festivals this May at Artis–Naples. 
What kind of confusing name recogni-
tion is that?

“I just urge the board to revisit the 
subject as soon as possible.”

Embracing change
“We know that change is difficult,” 

Ms. van Bergen said. “We knew people 
wouldn’t embrace it immediately. It 
was not an easy decision for any of us, 
but we were looking for ways for us to 
embrace the entire public, the entire 
community. We needed a name the 
embraces fully what we offer.”

Scott Saxon, general manager of the 
Barbara B. Mann Performing Arts Hall 
in Fort Myers, said he didn’t feel quali-
fied to comment on the name change. 
“I don’t know all the specifics,” he said. 
“I’m sure they put a lot of effort into it. 
That’s not something you take lightly.”

Artis–Naples/the Phil board member 
and former Naples Daily News pub-
lisher Corbin Wyant refused comment, 
saying, “It wouldn’t be appropriate for 
any of the board members to comment, 
in my opinion.” 

The board did vote to approve the 
name change, though it’s not known if 
the vote was unanimous.

David Wang, a former board member,  
is very positive about the new name. 
“I’m obviously supportive of a name 
change to more accurately reflect what 
the Phil is all about,” he said. “I like the 
name. I think the name is apropos.”

Time will tell whether the name 
change, which has been met with 
everything from confusion to outright 

hostility among those in the com-
munity, will affect fundraising and/or 
attendance.

Ms. van Bergen said the decision 
process began last spring. “We started 
talking about our 25th anniversary sea-
son, and looked at our branding and 
our logo. Over the course of this year, 
we played with a transitory look … (We 
wanted) something fresh and relevant 
and a little bit modern that would still 
reflect our history.”

After a search for an outside mar-
keting firm and receiving a dozen 
proposals, the Phil hired Berliner 
Benson, a self-described creative 
brand communications company from 
Brooklyn, N.Y. (Some of its more 
notable clients include: Aol, Coca-
Cola, JetBlue, MTV, MasterCard, 
Microsoft, Nike and Wrangler.) The 
consultants held focus groups with 
approximately 100 people, conducted 
75 man-on-the-street interviews and 
did 3,500 electronic audience sur-
veys, “Just to get a sense of how we 
are, what people think of us and what 
people are looking for from us,” Ms. 
van Bergen said.

She declined to say how much the 
venue paid for these services. “We’re 
not disclosing the amount of the 
investment, but we’re very happy with 
the partnership with them,” she said. 
“We’ve completed our work together, 
and we have them as new friends in 
our circle.”

They considered more than 800 
names, she said, but would share only 
two.

The venue considered officially 
changing its name to “The Phil.”

“Another name tossed out, which we 
love and hopefully we’ll do something 
with, is Lime,” Ms. van Bergen said. 
“It’s something fun … wacky and silly. 
You could put a lot of resources toward 
redesigning it, or take an evocative 
name like Lime, which means nothing 
in the arts world, and infuse it with 
characteristics. “What we ended up 
doing was rallying behind this name that 
just felt perfect.” ■

ARTIS–NAPLES
From page 1

No Streisand
Don’t get your hopes up. 
Although an online video promotion for the 

new name Artis–Naples says Artis–Streisand at 
one point, the Grammy Award-winning singer is 
not performing at the venue formerly known as 
the Phil.

The use of the singer’s name was just meant 
to suggest the type of artists who would perform 
at Artis-Naples, says CEO Kathleen van Bergen.

Ms. Streisand, however, typically performs at 
venues that hold 10,000 people, not 1,500. 
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C  elebrate the  

special women in 

your life with something truly 

special: gourmet chocolate delicately handcrafted by 

owner and chef Philip Fincher. Beautifully wrapped 

and ready to go, stop in today to hand-select a  

flavorful collection of mouthwatering chocolate 

truffles sure to inspire a smile and a hug.

Purchase any 8pc, 16pc, or 36pc tiered 
gift box for 15% off.

1084 Business Lane | Naples, FL 34110

239.325.8300
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It’s more than Chocolate…  
it’s the perfect Mother’s Day thank you.

www.royalpalmchocolates.com

www.agavenaples.com 
239-598-FIRE (3473)

Corner of Airport & Vanderbilt 2012

Join us under the tent for an epic party as

we celebrate Cinco de Mayo with festive food 

and drink, dancing with David James (Fri) 

and The Hype (Sat) bands, tequila tasting, 

dunk tank and much more.
 No Cover Charge

Cinco @ Agave
Fri., May 3 & Sat. May 4

5-10 p.m.

Sunday & Monday 11:30 am-10 pm 
Tuesday-Saturday 11:30 am–midnight

@HotSpotNaples

Agave Southwest Grill

Discover life ‘In the 
Heights’ at Naples High

The Naples High School Golden 
Eagle Performing Arts Society presents 
the Broadway musical “In the Heights” 
Wednesday-Friday, May 8-10, at the 
school. Show time is 7 p.m. 

“In the Heights” transports viewers to 
the streets of Manhattan’s Washington 
Heights neighborhood, where the theme 
of hope and hardship among three gen-
erations is set to some of the best tunes 

coming out of Broadway in recent years. 
It’s a place where neighborhood solidar-
ity, strong family bonds and the challeng-
es of going off to college come together 
in one universal message: that where you 
are right now is right where you belong.

Tickets are $7 for adults/high school 
students and $5 for younger students. 
For more information, call the school at 
377-2200. ■

Crayton Cove serves up 
‘Palette to Palate’

Crayton Cove’s restaurant and gallery 
hop takes place Tuesday evening, May 
7, as part of downtown Naples’ CityFest 
celebration. “Palette to Palate” shows 
off the charms of the cove as an artist 
colony and dining destination.

Guests will enjoy a complimentary 
glass of wine at a welcome reception 
from 5-6 p.m. at the Dock restaurant; 
those who decide to dine at the Dock 
will enjoy a 20 percent discount. The 
French-Mediterranean Bleu Provence 
restaurant will offer a wine tasting with 
complimentary hors d’oeuvres from 4-7 
p.m. Chez Boet French Home Cooking 
will have happy hour from 5-8 p.m., with 
$5 small plates and 2-for-1 drinks, and 
will give a 10 percent discount to dinner 
patrons who mention “Palette to Palate.”

Participating galleries are: Arsenault 
Gallery, Art Gallery Old Naples 2, The 
Beached Boat, Earth & Fire, Guess-

Fisher Gallery, Nora Butler Designs, Phil 
Fisher Studio/Gallery and Random Acts 
of Art. Highlights include:

■ Random Acts of Art will debut the 
work of Florida folk artist Jim Hertz, 
who creates whimsical cottage wall 
hangings from brightly painted recycled 
materials.

■ At Guess-Fisher Gallery, Natalie 
Guess will demonstrate the batik art 
form, painting hot was on cotton or silk 
and immersing the fabric in dye colors 
one at a time.

■ The Arsenault Gallery will unveil 
a new painting of Crayton Cove by Paul 
Arsenault and debut the new Crayton 
Cove Cooler, a non-alcoholic beverage 
created especially for “Palette to Palate.”

■ At Nora Butler Gallery & Gifts, 
visitors can view the artist’s newest 
works, “Taste of Collier” and “Legend of 
the Sand Dollar.” ■



CATERING FOR ALL EVENTS

Professional Chefs - Exhibition Cooking
Business and Residential

CATERING

Basic Omelette Party for 1st time Business Clients

WHAT TO DO, WHERE TO GO
Theater

■ 110 In the Shade – Tonight 
through May 11 by TheatreZone at the 
G&L Theatre at Community School 
of Npales. (888) 966-3352 or www.the-
atrezone-florida.com.

■ What Every Woman Knows – By 
ETC … Readers Theatre of The Naples 
Players May 5 at the Sugden Community 
Theatre. See story on page C7.

■ The Mousetrap – By The Naples 
Players through May 11 at the Sugden 
Community Theatre. 263-7990 or www.
naplesplayers.org.

■ Mama Won’t Fly – By the Island 
Theater Company through May 4 at the 
Marco Island Historical Museum. 394-
0080 or www.theateronmarco.com.

■ The Fantasticks – Through May 
5 in the ArtStage Studio Theatre at 
Florida Repertory Theatre, Fort Myers. 
332-4488 or www.floridarep.org.

■ The Fox on the Fairway – 
Through May 4 at the Broadway Palm 
Theatre, Fort Myers. 278-4422 or www.
broadwaypalm.com.

■ Menopause The Musical – 
Through May 18 at the Broadway Palm 
Theatre, Fort Myers. 278-4422 or www.
broadwaypalm.com.

Thursday, May 2

■ Book Notes – Headquarters 
Regional Library hosts a discussion of 
“The Secret Book of Frida Kahlo” by 
F.G. Haghenbeck at 2 p.m. Registration 
required. 2385 Orange Blossom Drive. 
593-0177 or www.colliergov.net/library. 

■ Village Nights – The Village on 
Venetian Bay presents the NRG Trio 
and Christine Bradford from 5-8 p.m. 
and a performance by students of The 
Village School of Naples from 6-7 p.m. 
261-6100 or www.venetianvillage.com.

■ Photo Show – Journeyman Pho-
tography Gallery hosts an opening 
reception for “Our Wild Gulf Coast – 
Southwest Florida” from 6-8 p.m. $10. 
Reservations required. 2220 J&C Blvd. 
260-5771 or www.journeymangallery.
com.

■ Thursday on Third – The Blue 
Tones, Felix Jiles and Wendy Renee 
perform from 6:30-9:30 p.m. along Third 
Street South. Free. www.thirdstreet-
south.com.

■ Redneck Laughs – Bill Engvall 
and Larry the Cable Guy bring their 
country humor to Germain Arena at 
7:30 p.m. $35-$175. (800) 745-3000.

■ Last Comic Standing – Rachel 
Feinstein takes the stage at Off The 
Hook Comedy Club on Marco Island 
tonight through May 5. $20. 389-6900 or 
www.offthehookcomdey.com.

■ NPO Concert – The Naples Phil-
harmonic Orchestra performs tonight 
through May 4 at the Philharmonic Center 
for the Arts. 597-1900 or www.thephil.org.

■ Funny Guy – HypnoClyde takes the 
stage at Wise Guys Supper & Comedy 
Club. $20. 2059 Tamiami Trail E. 234-
6890 or www.wiseguyssupperclub.com.

Friday, May 3

■ Craft Beer Tours – Tour Naples 
Beach Brewery from 4-8 p.m. today and 
3-7 p.m. May 4. $15 gets the guided tour and 
samples of six beers. 4110 Enterprise Ave. 
304-8795. www.naplesbeachbrewery.com.

■ Rock Out – Konnie & Kirk perform 
from 6-9 p.m. by the pool at Jack’s River 
Bar. 475 North Road. 213-1441 or www.
floridamarinaclubs.com.

■ Cinco Celebration – Agave South-
western Grill and Tequila Bar hosts a 
Cinco de Mayo celebration with music and 
dancing, a tequila tasting and a dunk tank 
from 5-10 p.m. today and May 4. No cover 
charge. 598-3473 or www.agavenaples.com.

■ Hot Summer Nights – Middle 
and high school students can make 
a splash from 6-9 p.m. at Sun-N-Fun 
Lagoon. Free. See story on page A12.

■ Cinco de Meow – Shula’s Steak-
house hosts an evening to benefit Humane 
Society Naples from 6-8 p.m. $10. 643-1880 
or www.humanesocietynaples.com.

■ Wine Tasting – Sample wines and 
enjoy live music from 6-8 p.m. at Whole 
Foods Market in Mercato. $10 per person, 
with proceeds benefitting Shoes that Fit.

Saturday, May 4

■ SUP Races – Noodles Italian Café 
presents the fourth annual stand-up 
paddleboard races benefiting Special 
Olympics of Collier County beginning 
at 8 a.m. at Bayfront Marina. 370-6577.

■ C’mon Down – Bank of America 
card holders gain free general admis-
sion to the Golisano Children’s Museum 
of Naples today and May 5. 514-0084 or 
www.cmon.org. 

■ Take Flight – It’s International 
Migratory Bird Day, and because it falls 
on the first Saturday of the month, 
admission to The Naples Zoo is free 
for all Collier County residents. IMBD 
presentations from 9 a.m.-2 p.m. will be 
made by staff from Everglades National 
Park, Rookery Bay, Big Cypress National 
Preserve and more. www.napleszoo.org.

■ Savor the Flavor – Community 
School of Naples hosts “Savor the Fla-
vor” beginning at 5:30 p.m., with 17 
local restaurants serving their signa-
ture dishes and drinks, a silent auction, 
dancing and more. $100 per person, with 
proceeds benefitting CSN’s fine and 
performing arts programs. www.com-
munityschoolnaples.org.

■ Two to Tango – Alicia Repun leads 
a tango class from 7-8 p.m. followed by 
milongo for all levels until 11 p.m. $15. 
1673 Pine Ridge Road. 738-4184 or www.
pablorepuntango.com.

Sunday, May 5

■ Dogs in the Garden – Naples 
Botanical Garden opens it’s doors to its 
four legged friends and their owners 
from 9-11 a.m. $12.95/Person; $7.95/Dog. 
643-7275 or www.naplesgarden.org.

■ Rock Out – Patrick “Monkey” 
Mitchell performs from 2-6 p.m. by 
the pool at Jack’s River Bar. 475 North 
Road. 213-1441 or www.floridamarina-
clubs.com.

■ Recital Series – Former Naples 
Philharmonic Orchestra principal vio-
list John Posadas and concert pianist 
Alexandra Carlson perform as part of 
the Heath Recital Series of at 3 p.m. at 
The Violin Shop of Naples. $20. 16355 
Vanderbilt Drive, Bonita Springs. 947-
2925. 

Monday, May 6

■ Monday Jam – Michael Blasucci 
and Frankie Colt perform at 5 p.m. 
at Fred’s Food, Fun and Spirits. 2700 
Immokalee Road. 431-7928 or www.fred-
snaples.com. 

■ Danza Azetca – The Danza Azetca 
Guadalupe troupe performs Aztec-
inspired dancing at 6 p.m. at South 
Regional Library. Registration required. 
8065 Lely Cultural Parkway. 252-7542 or 
www.colliergov.net/library.

Tuesday, May 7

■ Student Art – Osceola Elementary 
School art students host the “Circus!” 
art festival from 6-7 p.m. with student 
art, a sculpture garden, juggling, music 
making, balloons and more family fun. 
377-7800. 

■ War History – Local historian Matt 
Johnson presents a lecture about the Buck-
ingham Airfield at 7 p.m. at the Marco 
Island Historical Museum. $3 for members 
of the Marco Island Historical Society, $5 
for others. 180 S. Heathwood Drive, Marco 
Island. 389-6447 or www.themihs.org.

■ Classical Concert – Members of 
the Naples Philharmonic Orchestra per-
form works by Prokofiev and Martinu 
at 8 p.m. in the Daniels Pavilion at the 
Philharmonic Center for the Arts. 597-
1900 or www.thephil.org.

Wednesday, May 8

■ Free Film – A screening of “Miss-
ing” (USA, 1982) begins at 2 p.m. today 
and at 5 p.m. May 14 at Headquar-
ters Regional Library. Free. Registration 
required. 2385 Orange Blossom Drive. 
593-0177 or www.colliergov.net/library.

Coming up

■ Photography Presentation – 
Journeyman Photography Gallery hosts 
an opening reception for “CUBA – 
Street Level Photographs” from 6-8 p.m. 
May 9. $10. Reservations required. 2220 
J&C Blvd. 260-5771 or www.journey-
mangallery.org.

■ Fun on Fifth – Fifth Avenue South 
hosts Wine Tours on Fifth from 6-8 p.m. 
May 9. $25 per person, $45 per copule. 
Enjoy live music along the avenue from 
6-10 p.m. www.fithavenuesouth.com.

■ Latin Dance – South Regional 
Library hosts an evening of Latin Amer-
ican dance performed by instructors 
from the Fred Astaire Studio at 6:30 p.m. 
May 9. Free. Registration required. 8065 
Lely Cultural Pkwy. 252-7542 or www.
colliergov.net/library.

■ A World of Art – The 2013 ArtsNa-
ples World Festival takes place May 
10-14 featuring an array of performanc-
es, exhibits and films celebrating the 
cultural arts of the Latin Americas. 390-
2788 or www.ArtsNaples.org.

■ Summer Cooking – Sea Salt res-
taurant hosts a “Springtime Soups & 
Salads” cooking class beginning at 11:30 
a.m. May 11. $65 for the class and lunch 
(including two glasses of wine). Reser-
vations required. 434-7258. ■

— Submit calendar listings and high-
resolution photos to events@flori-
daweekly.com. E-mail text, jpegs or 
Word documents are accepted. No pdfs 
or photos of fliers. The deadline for cal-
endar submissions is noon Sunday.

An exhibition of Latin American art — 
including JAMA’s “Woman in the Kitchen,” 
above — hangs at The von Liebig Art 
Center through June 1. The show is in 
collaboration with ArtsNaples World Festival, 
a citywide celebration of the cultural arts 
of Latin America and a tribute to the 500th 
anniversary of Ponce de Leon landing in 
Florida. Admission to The von Liebig is free. 
Hours are 10 a.m.-4 p.m. Monday-Friday. 585 
Park St. 262-6517. For a complete schedule 
of ArtsNaples World Festival events, visit 
www.artsnaplesworldfestival.org.
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WATERSIDE SHOPS 
a  s e c r e t  m e a n t  t o  b e  s h a r e d . . .

WATERSIDESHOPS
MANAGEMENT OFFICE HOURS

MONDAY - FRIDAY 8:30AM - 5:30PM
SATURDAY 10AM - 5:30PM

SUNDAY 12PM - 6PM 
WATERSIDESHOPS.COM

SEAGATE DRIVE (PINE RIDGE) & TAMIAMI TRAIL N. (U.S. 41) NAPLES | 239-598-1605

MOTHERS
DESERVE

A BUNCH OF THANKS
W e d n e s d a y ,  M a y  1  ~  T h u r s d a y ,  M a y  9

COMPLIMENTARY FLORAL BOUQUET
SHOP WATERSIDE SHOPS AND PRESENT $500 IN SAME DAY RECEIPTS TO THE MANAGEMENT OFFICE  

AND RECEIVE A VOUCHER TO SURPRISE MOM WITH A COMPLIMENTARY BOUQUET AND DELIVERY.
LIMIT ONE PER CUSTOMER. LOCAL DELIVERIES ONLY.

24041 S. Tamiami Trail, Bonita Springs Across from the Ship
239.390.3187 

www.angelinasofbonitasprings.com

Real. Italian.
Locally Owned and Operated.

AngelinasRistorante          

Celebrate Summer 

with Half-priced Wines

at Angelina’s

 AngelinasBonita

50% off  all bottles of wine,
up to $175, each evening, all night long 

throughout the restaurant.*
*With purchase of an entrée; through 9/28/13

Theatergoers can find out 
‘What Every Woman Knows’

ETC … Readers Theatre of The Naples 
Players presents J.M. Barrie’s classic 
comedy “What Every Woman Knows” at 
7:30 p.m. Sunday, May 5, in the Tobye Stu-
dio at the Sugden Community Theatre. 

First produced in London and New 
York in 1908, the full-length play has 
been in constant revival on the English-
speaking stage and is available in numer-
ous translations. Its guiding theme is that 
“every woman knows” she is the invis-
ible power responsible for the success of 

the men in her life.
John Herr directs the reading, which 

is the final performance of the season 
for the ETC … group. Claire McKinney 
is producer, and Kathy Rogers is lights 
coordinator. 

Tickets for $10 are on sale at the box 
office. Call 263-7990.

For information about joining ETC … 
as a reader, director, producer or com-
mittee member for the 2013-14 season, 
call Becky Troop at 434-7340, ext. 14. ■

Entry deadline approaches
for new play contest

ETC ... Readers Theatre welcomes 
entries for the 10th annual “An Evening 
of New Plays” contest for Southwest 
Florida playwrights. Deadline for the 
submission of original, non-musical, one-
act plays is May 31.

Up to four winners will be presented 
in staged readings at the Sugden Com-
munity Theatre in December. 

Playwrights must reside in Collier, 
Lee, Charlotte, Glades or Hendry coun-
ties. Entries should be no longer than 30 
minutes and can be of any genre. A limit 
of seven characters is suggested.

Adaptations are not allowed, nor is 
any work that has been previously pub-
lished or produced, though they can 
have been workshopped or presented 
in staged readings outside of South-
west Florida. Previous submissions in 
the “Evening of New Plays” contest are 
allowed if they were not been finalists in 

the competition.
Playwrights should submit two copies 

of their scripts in standard play format 
to “An Evening of New Plays 2013,” The 
Naples Players, 701 Fifth Ave .S., Naples, 
FL 34102-6602. Only one entry per per-
son is permitted. 

A title page with the name of the play, 
synopsis and list of characters must be 
attached to the script. A separate page 
with the name of the play, the playwright 
and contact information should accom-
pany the script, but not be attached.

Playwrights retain all rights to their 
plays and give performance rights to The 
Naples Players for “An Evening of New 
Plays” (Dec. 6-7 this year). Finalists will 
be notified by mid-September. Each will 
receive a $100 royalty and two tickets to 
the Dec. 6 “Evening of New Plays.” 

For more information, visit www.
naplesplayers.org. ■



ARTS COMMENTARY
‘The Mousetrap’ at the Sugden: Murder most British

Watching “The Mousetrap” by The 
Naples Players is like stepping through 
a TV screen into an old black-and-white 
British movie.

The setting and the premise of this 
classic Agatha Christie whodunit are 
as familiar as a favorite bathrobe: A 
group of strangers is stranded in a coun-
try guesthouse with a murderer on the 
loose.

A blizzard rages and the roads are 
blocked. The phone lines have been cut.

There’s been a murder. 
Then another.
The guests and their hosts are all sus-

pects; the murderer could be any one of 
them. They each had opportunity.

Like all humans, each one possesses 
quirks and harbors secrets, something 
they’re trying to hide from the others.

If the premise seems familiar, it’s 
because Dame Christie invented it more 
than 65 years ago, and countless writers 
and directors have copied it since.

Mollie (Erin Laughlin) and Giles 
Ralston (Neil Beightol), the hosts and 
owners of Monkswell Manor, seem like 
nice enough people on the outside. But 
soon we discover they’re lying about 
their whereabouts the previous day.

Then there are the guests (who Mol-
lie complains are “either unpleasant or 
odd”). First the men:

Christopher Wren (Mat Striegel) is 
totally unhinged and with his disheveled 
hair and odd mutterings seems like the 
stereotypical mad killer.

Mr. Paravicini (Michael Hennessey) 
just shows up, claiming his car broke 
down in a snowdrift. He has very little 
luggage and likes to sneak up on people. 
He’s suspicious because he wears make-
up to appear older and has a thick accent 
(which might be fake).

Major Metcalf (Sepp Ronay) seems 
absent-minded and vague.

And then the women: Mrs. Boyle 
(Ann Hoover at her haughty best) com-
plains non-stop and has a negative com-
ment about everything and everyone. 
(And when she stuffs her pocketbook 
with the hosts’ cigarettes when no one 
is around, she reminded me of people 
I’ve seen at Perkins or Outback, dump-
ing sugar packets into their purses.) 
The well-tailored Miss Casewell (Julie 

Broadhurst) seems to be under suspi-
cion just because she’s gay.

Detective Sgt. Trotter (Benjamin 
Jacob) shows up at the manor later in 
the action. I wish he’d possessed more 
gravitas and authority, as an officer of the 
law, and that he’d had a stronger British 
accent.

“In a murder case, everyone is under 
suspicion,” he tells the group.

When everyone starts suspecting — 
and accusing — each other, Mollie won-
ders, “Perhaps you can’t trust anybody. 
Perhaps everyone is a stranger.”

This is an odd assortment of people, 
and at times the action seems jumpy.

Unfortunately, one couple seated in 
front of me and another right next to me 
decided to talk through the entire show, 
and nearby was a man who couldn’t stop 
yawning — loudly. Those distractions, 
combined with actors who were not 
wearing microphones, made it difficult at 
times to follow the action.

The women are especially strong in 
this production. Ms. Hoover is superb, 
turning her nose up at everything and 
dismissing everyone as “amateurs.” Ms. 
Broadhurst is efficient and dashing, very 
self-assured, and Ms. Laughlin is the heart 
of the show, keenly displaying a wide 
range of emotions.

Mr. Striegel is fun to watch as he 

careens around the stage, becoming more 
unkempt as time passes. But his actions 
are so over-the-top I wonder how the 
other guests put up with him. I couldn’t 
tell if he was supposed to be a gay ste-
reotype or if he was just childish and 
emotional.

(As “The Mousetrap” was written in 
1947, initially as a radio play, there are, 
unfortunately, stereotypes. Gay charac-
ters are suspects, just because they’re gay. 
And the Italian is suspect, purely by being 
a foreigner.)

Those accustomed to the TV cops-
and-robbers shows of today might find 
this slow going. “The Mousetrap” is more 
about the character and how suspicion 
changes our relationships, rather than 
bloody murders, action scenes and CSI 
forensics.

The set, by Jason Sherwood, is remark-
able.

Everything is black and white or shades 
of gray. There’s black-on-black flocked 
wallpaper, white molding, grey-and-black 
striped walls and a black marble fireplace. 
Everyone wears black and white and gray 
— until Act II, when director Paul Graffy 
and costume designer Dot Auchmoody 
introduce some small touches of blood 
red in the outfits.

It is a completely realized world, and 
one of the best sets The Naples Players 

have ever had.
Mr. Graffy’s vision for this play comes 

alive on the stage. Unfortunately, as some-
times happens in community theater, not 
all the acting is of the same level.

I found myself wishing that the pro-
duction were more sinister and spine tin-
gling. By mid-20th century mores, some 
of the actions and revelations in the play 
must have been quite shocking, but by 
21st century standards they seem almost 
tame.

Loving details are obvious everywhere 
in this production, from Mrs. Boyle’s 
shoes to the BBC radio announcements 
to the red glow of the burning wood in 
the fireplace. And clues are also scattered 
throughout, along with red herrings.

It’s definitely no hair-raising roller-
coaster ride of a play, but it’s a ride worth 
taking. ■

“The Mousetrap” by The Naples Players
>> When: Through May 11
>> Where: The Sugden Community Theatre, 

Naples
>> Tickets: $35
>> Info: 263-7990 or www.naplesplayers.org

nancySTETSON
nstetson@floridaweekly.com

VANDY MAJOR / FLORIDA WEEKLY

Left to right: Julie Broadhurst as Miss Casewell, Ann Hoover as Mrs. Boyle, Neal Beightol as Giles, Matt Striegel as Christopher Wren (seated), 
Michael Hennessey as Paravicini (standing), Benjamin Jacob as Trotter and Sepp Ronay as Major Metcalfe.
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PUZZLE ANSWERS

 239-352-5554   |   www.dr-pena.com   |   6370 Pine Ridge Road, Suite 101  |  Naples, FL 34119

10% OFF GIFT CERTIFICATES Valued Up to $150

15% OFF GIFT CERTIFICATES Valued $151 - $250

20% OFF GIFT CERTIFICATES Valued 0ver $250

La Piel Spa
By Dr. Manuel M. Peña

 
**For Mother’s Day Special maximum gift certifi cate amount is $1000.00, discounted gift certifi cates expire 6 months from date of issue.

Board Certifi ed Plastic Surgeon

Monday - Saturday 10 a.m. to 3 p.m.
Shop

All proceeds benefit local Collier Charities

239.597.9518
886 110th Avenue North | North Naples, FL 34108

(West off  Tamiami Trail, 1 block south of Immokalee Road)

St. John’s Shoppe
An Upscale Thrift

An outreach ministry of St. John’s Episcopal Church

Absolutely beautiful clothing for the whole family and 
terrific home furnishings at very affordable prices.

www.stjohnsshoppe.com
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■ ARIES (March 21 to April 19) 
Taking advice isn’t always easy for self-
assured Rams and Ewes who think they 
know what’s best. But it wouldn’t hurt 
to listen to what close colleagues have 
to say.

■ TAURUS (April 20 to May 20) 
You know how to balance life’s practi-
cal aspects with the poetic. This gives 
you a special edge this week in both 
your professional endeavors and your 
personal life.

■ GEMINI (May 21 to June 20) 
Focus on keeping a balance between 
your home-related activities and your 
workplace responsibilities. Be mindful 
of both without obsessing over one or 
the other.

■ CANCER (June 21 to July 22) A 
change in plans is likely as you discover 
more facts about a possible commit-
ment. Continue to ask questions and, 
if you’re not sure about the answers, 
demand proof.

■ LEO (July 23 to August 22) Be 
careful not to let that Leonine pride 
keep you from seeking wise, experi-
enced counsel before making an impor-
tant decision. A family member once 
again seeks your help.

■ VIRGO (August 23 to Septem-
ber 22) That surge of Virgo energy 
drives you to take on more work assign-
ments. Be careful you don’t overdo it, or 
you might find yourself overdone: i.e., 
burned out.

■ LIBRA (September 23 to Octo-
ber 22) Your decision to be upfront 

with colleagues on a touchy matter 
causes some consternation at first. But 
in the end, your honesty wins their trust 
and admiration.

■ SCORPIO (October 23 to 
November 21) As in the past, someone 
again wants to share a secret with you, 
knowing it will be safe. But do you really 
want to be this person’s confidante? 
Think about it.

■ SAGITTARIUS (November 22 
to December 21) As one of nature’s 
straight shooters, you seek to correct 
misconceptions about a project. Do so, 
of course, but without giving away too 
much too soon.

■ CAPRICORN (December 22 to 
January 19) Creative pursuits continue 
to be strong in the gifted Goat’s aspect. 
New friendships can come from sharing 
these experiences with like-minded art 
aficionados.

■ AQUARIUS (January 20 to Feb-
ruary 18) Resolve lingering grumblings 
over your way of doing things by keep-
ing your mind open to suggestions while 
continuing to show how your plans will 
work.

■ PISCES (February 19 to March 
20) The perceptive Piscean might find 
that changing course in midstream isn’t 
as workable as it would seem. Explore 
this option carefully before making a 
decision.

■ BORN THIS WEEK: Your will-
ingness to share your love of life’s good 
things brings joy to many, including, of 
course, yourself. ■

©2013 King Features Synd., Inc. World rights reserved.©2013 King Features Synd., Inc. World rights reserved.

PUZZLES
HOROSCOPESFINAL DEFEAT

By Linda Thistle

★ ★
Place a number in the empty 

boxes in such a way that each 
row across, each column down 

and each small 9-box square 
contains all of the numbers 

from one to nine.

Sponsored By:

★ Moderate    ★ ★ Challenging
★ ★ ★ Expert

Puzzle Difficulty this week: 

 SEE ANSWERS, C9 SEE ANSWERS, C9
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Thursday, May 2
to Thursday, May 16

Here’s how it works:

Spend $500 at Mercato from 
May 2 to May 16, 2013.  

Present your original receipts 
totaling $500 to the Management 
Office by 5 p.m. on Thursday, 
May 16 and receive a $50 gift 
card to the Mercato merchant
of your choice*.

Treat your Grad or Dad to a 
great meal!
 
*See Management Office located in Suite 5150 for details.
The Management Office is open M-F from 9 a.m. to 5 p.m.
Limit one per customer. While supplies last.

At Mercato, 
when you give, you get.

1

2

3

Located just north of Vanderbilt Beach Road on U.S. 41

of the best of Celtic Woman. I suppose it’s 
almost like the greatest hits down through 
the years and songs that people will know 
very well, songs I think they’ll want to 
sing along with, or at least I hope they 
will. Songs like ‘Orinoco Flow,’ ‘You Raise 
Me Up,’ ‘She Moved Through the Fair,’ 
and then we have some beautiful clas-
sics that I don’t think any Celtic Woman 
concert or performance can be complete 
without, songs like ‘Danny Boy,’ which 
for me are some of the highlights and the 
moments that I enjoy best when I’m per-
forming the show.

“When you come to a concert, you 
always are going to want to hear the 
great anthems that you love about this 
group or the version of the song that 
you love very much,” she said. “I think 
this year we’re going to deliver on all of 
those levels.”

The group, backed by a full band and 
choir in concert, has created an elabo-
rate live show that appeals to a large 
audience.

Originally, Celtic Woman was created 
for a one-off television special filmed in 
Ireland. Musical director David Downes 
and producer Sharon Bowne essentially 
recruited four singers — Orla Fallon, 
Chloë Agnew, Lisa Kelly and Méav Ni 
Mhaolchatha, along with fiddle player 
Máiréad Nesbitt — to perform that sin-
gle concert.

Instead, PBS picked up the film of 
that performance and it became a popu-
lar fund-raising program for the net-
work in spring and summer 2005. This 
helped paved the way for the release 
of the show as a concert DVD that 
sold more than 1 million copies. Mean-
while the group’s self-titled first studio 
album topped “Billboard” magazine’s 
world music chart for a record-setting 
81 weeks.

By then it was clear that Celtic Woman 
had a big future, and the organizers had 
hit on a musical formula with wide 
appeal by mixing together traditional 
Irish songs, a little light classical, pop 
standards (the repertoire has included 
Bobby Darin’s “By The Sea,” the Josh 
Groban hit “You Raise Me Up” and 
Enya’s “Orinoco Flow”) and even a few 
tunes from musicals and movies (such 
as “Somewhere Over The Rainbow”).

In fall 2006, Celtic Woman branched 
into another niche, releasing a holiday 
CD, “A Christmas Celebration,” which 
immediately topped the world music 
album chart.

For 2007, audiences got another help-
ing of Celtic Woman releases. There 
was a second studio CD, “A New Jour-
ney,” and a concert DVD, “A New Jour-
ney: Live at Slane Castle, Ireland,” both 
of which were supported by extensive 
touring. The CD “A New Journey,” in 
particular, was another blockbuster. It 
ended 2008 as the top-selling CD on 
“Billboard” magazine’s world music 
chart.

As its albums and DVDs continued 
to sell briskly, the group’s catalog was 
supplemented in 2008 with a best-of 
CD and DVD, both titled “The Greatest 
Journey: Essential Collection.”

That release was followed in 2010 by 
the CD, “Songs from the Heart,” and 
a companion DVD, “Songs from the 
Heart – Live at Powerscourt House & 
Gardens.” Last year, the group complet-
ed another studio recording, “Believe,” 
and a live DVD (the group’s first DVD 
filmed in the United States) by the same 
name arrived, followed by a second 
holiday CD, “Home For Christmas,” in 
the fall.

The success has been sustained as 
the lineup has seen Ms. Kelly, Ms. Fal-

lon and Ms. Mhaolchatha leave, and 
singers Alex Sharpe, Lynn Hilary and 
Hayley Westenra arrive and then depart. 
Today’s lineup features vocalists Ms. 
Agnew, Ms. Lambe (who joined in 2011) 
and Susan McFadden (who joined in 
2012), as well as Ms. Nesbitt.

The current tour is the first time Ms. 
Lambe (as well as Ms. McFadden) has 
done a Celtic Woman show centered on 
the best of the group’s repertoire. This 
means they’ll sing songs that pre-date 
their arrival in the group. 

Ms. Lambe (pronounced “Lamb”) said 
she will have two solo performances 
during this year’s show. One will be a 
traditional Irish song, “Dulaman,” which 
tells the tale of a young woman who is 
torn between two suitors. The other is 
the Simon & Garfunkel classic, “Bridge 
Over Troubled Water.”

Ms. Lambe’s association with Downes 
predates the beginning of Celtic Woman. 
She began her career in theater, landing 
roles in such productions as “Improb-
able Frequency,” “Sweeney Todd,” “The 
Wireman” and “The Shaughraun.” It was 
during that latter production that Ms. 
Lambe met Mr. Downes, who served as 
its musical director, as well as Ms. Nes-
bitt, who was also cast in the play.

“Máiréad Nesbitt and I shared a 
dressing room for this whole process,” 
Ms. Lambe said. “About that time she 
had been saying ‘I’m going to join this 
wonderful new thing. It’s called ‘Celtic 
Woman,’ and David’s involved.’ So I 
really feel it’s such a wonderful thing to 
be a part of now because I just remem-
ber her in the dressing room telling me 
about the process (as) it was starting. 

“Then out of blue, I suppose, just 
came a day when we (David and I) met 
and we talked about the prospect of me 
coming aboard,” Ms. Lambe said. “And 
I was thrilled because I kind felt like it 
was in my head really, having known of 
it since kind of the early days, and then 
being a fan of it through its early years.

“I knew that I could bring so much 
of myself to the stage and bring the 
theater with me as well, bring my love 
of story telling into the music. So it 
just seemed like the perfect thing to 
do, and I’m so thrilled, so thrilled, to 
be a part of it.” ■

CELTIC
From page 1

COURTESY PHOTO

Celtic Woman

Celtic Woman
>> When: 2 p.m. and 7 p.m., May 5
>> Where: Barbara B. Mann Performing Arts 

Hall, Fort Myers
>> Tickets: $72, $42
>> Info: 481-4849, www.bbmannpah.com
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UPCOMING 
SPECIAL EVENTS

May 6-9th
plus tax sightseeing cruises

12:30pm and 3pm
Call for reservations

Mother’s Day
Sunday, May 12th

Treat your mom to Mother’s Day on the water! 
Relax and enjoy a double entrée dinner 

and rose for each mom.
Sunset cruise from 6:45-8:45pm

Call for reservations

Call (239) 649-2275 for Reservations
www.NaplesPrincessCruises.com

Naples PrincessNaples Princess

The Best Way to Experience Naples from the Water.

Naples Princess...

$15

239.431.6341
NaplesDesignerDivas.com

The Shoppes at Vanderbilt
Suite 136

2355 Vanderbilt Beach Road, Naples

naples designer divas

No Appt. Necessary 

Resale - Cash on the Spot - We Buy & Consign Items 
in Mint Condition 12-18 Months Young

20% OFF
with this ad. Expires 5-9-13

now buying and selling
 all fashion trendy clothing

DESIGNERS 
ANTHROPOLOGIE | BCBG | BURBERRY  

CACHE | CHANEL | COACH | FENDI 
FREE PEOPLE | GUCCI | JIMMY CHOO 

 JUICY COUTURE | KATE SPADE
LILY PULITZER  | LOUIS VUITTON
MICHAEL KORS | TIFFANY & CO. 
TORY BURCH | VERA BRADLEY
WHITE HOUSE BLACK MARKET

Plus High-End Brands for Women, 
Men and Juniors

New Items Below Wholesale Prices!

★ ★
Is it worth $10? No

We’ve seen it time and again: Fools 
plan “the perfect crime,” only to find 
themselves in more trouble than they 
bargained for. Although the premise 
can be funny, there are only a few scant 
laughs from the inept and imbecilic 
meathead crew at the heart of “Pain 
& Gain,” director Michael Bay’s (“The 
Rock”) unusual foray into low-budget 
action/comedy that never finds the 
proper tone. 

In Miami, bodybuilders Daniel 
(Mark Wahlberg), Jesus-loving Paul 
(Dwayne Johnson) and ’roid-raging 
Adrian (Anthony Mackie) have a plan. 
It’s not a good plan, but it makes sense 
to them, so it’s a plan nonetheless: 
They want to kidnap a wealthy scum-
bag named Victor (Tony Shalhoub), 
force him to sign over his money and 
possessions, and then live like kings. 

After a few humorous botched 
attempts, they finally do pull it off. 
But when Victor doesn’t immediately 
cower, and actual thinking is involved 
to finish the job, the three amigos suf-
fer mightily. Later, a private investiga-

tor (Ed Harris) comes in to sort out 
the mess. 

For greater perspective, Mr. Bay 
includes voiceover narration from at 
least four characters, none of which is 
particularly witty or insightful. He also 
has the trio do dumb things like flail a 
chainsaw and put the seatbelt on Vic-
tor before putting brick-to-pedal and 
crashing his car, which is so stupid 
it’s funny — but not in an endearing 
way.

And that’s the rub: Though their 
incompetence makes them amusing 
dolts, it’s hard to like these guys, 
because we know what they’re 
doing is amoral and illegal. And we 
certainly don’t like Victor either, 
as his odious personality offers 
few redeeming virtues. The result 
is a movie without someone to 
root for, and given that the prem-
ise calls for us to want the main 
characters to win, and we know 
they really can’t, everything suf-
fers. 

Christopher Markus and Ste-
phen McFeely’s script is based 
on a true story, and no doubt 
the truth is so absurd you can’t 
help but laugh. The problem is 
that Mr. Wahlberg, Mr. John-
son and Mr. Mackie never 
seem sure if they should go 
for laughs all the time or 
only occasionally, and as a 
result we don’t laugh enough 

for the film to succeed as a comedy. 
Conversely, it’s too lighthearted and 
campy to work as a drama, especially 
given the ridiculousness of the circum-
stances. 

So does it work as an action/comedy, 
or drama with comic relief? No, and the 
questions are moot: The bottom line is 

LATEST FILMS
‘Pain & Gain’ 

t
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danHUDAK
www.hudakonhollywood.com
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LADIES NIGHT
Thursday, 6pm-Midnight

$4 feature wines by the glass
$4 feature martinis
$4 fl atbreads

Live Entertainment!
Bill Colletti  “jazzin’ it up” with a great mix of 
Soul, Chill, Classic & Latin Jazz styles on the fl ugelhorn & trumpet!

The Mercato of Naples: 9118 Strada Place
239.598.5601
www.thewineloftofnaples.com

 

 

SUMMER ART PROGRAM
FOR KIDS &TEENS

To register 
call: 239.262.6517 ext 100

visit: naplesart.org
585 Park St ~ Naples

facebook.com/vonLiebigCenter

June 10- August 9, 2012
Ages 5 - 14 

14th ANNUAL

ARTScool Tuition
$125 per 5-day class

$10 Transfer/Cancellation
fee for any changes

ARTScool promises:
Engaging classes taught by 
certified art instructors.

Easy registration for one or two 
classes a day to fit your 
schedule.

Integrated lessons in history, 
math or science with each art 
class.

Financial Aid Available

Thank you to our 
Title Sponsor

NAPLES ART ASSOCIATION 
presents

>> Director Michael Bay usually makes 
effects-driven blockbusters such as the “Trans-
formers” movies. The roughly $20 million budget 
for “Pain & Gain” is his lowest since “Bad Boys” 
in 1995.

FILM CAPSULES
Oblivion ★★★

(Tom Cruise, Olga Kurylenko, Mor-
gan Freeman) One of the last humans 
on Earth (Mr. Cruise) realizes he’s not 
alone in this stylish futuristic action 
drama. It takes awhile to get going, but 
the result is worth the price of admis-
sion. Rated PG-13.

42 ★★★
(Chadwick Boseman, Harrison Ford, 

Lucas Black) Brooklyn Dodgers base-
ball player Jackie Robinson (Mr. Bose-
man) breaks the professional baseball 
color barrier in 1947. A story that isn’t 
too over-the-top melodramatic and nice 
performances make this a movie worthy 
of Mr. Robinson’s legacy. Rated PG-13.

Trance ★★★
(James McAvoy, Rosario Dawson, 

Vincent Cassel) A hypnotherapist (Ms. 
Dawson) helps an art auctioneer (Ms. 
McAvoy) who’s mixed up with some 
criminals remember where he hid a 
famous painting. Director Danny Boyle 

(“Slumdog Millionaire”) provides lus-
cious visual style to the twisty story that 
holds together well. Rated R. 

G.I. Joe Retaliation ★★
(Dwayne Johnson, Channing Tatum, 

Adrianne Palicki) With most of the G.I. 
Joes wiped out, Roadblock (Mr. John-
son) leads the few who remain against 
Cobra Commander and his minions. 
The story is layered and convoluted, but 
some nice action set pieces keep things 
entertaining. Rated PG-13.

Spring Breakers ★★★
(James Franco, Selena Gomez, Vanes-

sa Hudgens) Embracing adventure and 
the recklessness of youth, four young 
women (Ms. Gomez, Ms. Hudgens, etc.) 
are arrested while on spring break in 
Florida; they’re bailed out by a small-
time rapper/gangster named Alien (Mr. 
Franco). No doubt it’s crass and vul-
gar, but it also offers a stylish, unique 
spin on the typical coming-of-age story. 
Rated R. ■

the tone constantly feels off.
Although there are no noticeable 

visual effects in “Pain & Gain,” the 
film is still full of Mr. Bay’s trademark 
touches, including fluid camera work, 
slow motion, egregious objectification 
of women (supermodel Bar Paly has a 
sultry extended cameo) and rampant 
homophobia. Given the IQ level of 
his movies, Mr. Bay could very well 
come across as a meathead himself. 
The truth, though, is that it takes a lot 

of intelligence to succeed at the level 
he has in the past. How ironic that he 
doesn’t succeed here. ■
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EARLY BIRD SPECIAL 
5PM-6PM

  $29.95: 2 DINNERS & 
BOTTLE OF WINE 

Racin’ to the basin for delicious... 
“Best choice of food in Naples for Dinner”

 crab cakes  |  grouper  |  salmon  |  steak  |  fi llet mignon  |  ribs
burgers  | salads  | fl atbreads  |  Basin Signature WINE DISHES
 mango chutney shrimp  |  pasta wings  | Maine lobster cakes 

pineapple chicken | apple/pears glazed roasted pork  | roasted duck 
bordeaux sausages with green peppers  |  fi sh/steak tacos  |  foie gras
*kids menu available

www.thebasinrestaurant.com 
239.431.5457
Located at the Galleria Shoppes at Vanderbilt

Wednesday-Sunday 5:00pm-Close

FLORIDA WRITERS
Cold case catches fire 

in latest Harry Bosch mystery

■ “The Black Box” by Michael 
Connelly. Little, Brown / Grand 
Central. 432 pp. Hardcover, $27.99; 
paperback, $14.99. 

If you missed the 
November hard-
cover release of 
this latest title by 
the master of proce-
dural detective fic-
tion, the paperback 
is just now avail-
able. Mr. Connelly, 
who splits his time 
between California 
and Florida, chal-
lenges well-worn L.A. homicide Det. 
Harry Bosch with an intriguing cold 
case that had been abandoned some 20 
years ago. 

During the 1992 Los Angeles riots that 
followed the police beatings of Rodney 
King, a younger version of Harry was 
assigned to that war zone. He came 
across the body of an attractive young 
Caucasian woman who had been shot 
close-up through the eye. Was she an 
intended victim or just someone in the 

wrong place as the wrong time? 
The immediate circumstances of the 

riots led the overworked LAPD to shelve 
the case. Now, in 2012, Harry and his 
partner, David Chu, have been assigned 
to look into the murder that has since 
been dubbed the “Snow White” case.

There isn’t much in the files or evi-
dence locker to go by, not much more 
than a lone bullet casing from the scene. 
Yet something about the victim fires 
Harry’s sense of responsibility and his 
imagination. Progress is slow, and his 
superior (who’s already on Harry’s case) 
urges him to wrap it up or reshelve 
it and pursue another cold case that 
has a better chance of being closed. A 
by-the-book, careerist bean-counter, Lt. 
O’Toole, is just the kind of guy Harry 
can’t stand — one who’s more office 
manager than agent of justice. 

Naturally, Harry can’t hide his feel-
ings. Never could.

And though he makes some effort 
to hide his persistence with the “Snow 
White” investigation, Lt. O’Toole is 
watching him closely. Before long, Harry 
is facing charges regarding his pro-
fessional behavior. An internal affairs 
detective begins checking accusations 
that Harry misused his badge by mak-
ing a personal visit to a prison inmate 
instead of carrying on official business.

The “Snow White” victim is Danish 
freelance newspaper reporter Anneke Jes-
persen. What was she doing in California 

philJASON
pkjason@comcast.net

CONNELLY
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www.CapersKitchen.com

COME SEE WHAT EVERYONE IS TALKING ABOUT!

KITCHEN & BAR

2 $2999
Includes choice of homemade soup, House salad or Caesar salad

Includes One Glass of House Wine Each

CHOICE OF ENTREE:

A CAPERS DESSERT TO SHARE
Served 4:00pm to 5:30pm daily. Must be seated by 5:15pm and must order by 5:30pm. 

Not valid with any other discount or promotion.
No substitutions without adding upcharge.

EARLY BIRD EXTRAVAGANZA

andrew turk, md, facs
Board Certifi ed Plastic Surgeon

of the Face and Body

Physicians-Regional Medical Center - Pine Ridge Campus - 6101 Pine Ridge Road, Suite 15 - Naples, FL 34119

part visionary, part artist, all plastic surgeon

June 20th, 4-7 PM
Join us to see how artistry meets technology at our open house event

Space is limited - RSVP required.

239.348.4357
www.naples-csc.com

in 1992 that brought her to the site of the 
L.A. riots? Contacting Anneke’s brother 
and drawing upon Chu’s computer search 
skills and database savvy, Harry hopes 
that the reporter’s trip to the first Gulf 
War theater shortly before her fateful 
visit to the U.S. might hold some clues.

And it does.
Slowly, methodically — but also 

pushing the envelope of proper proce-
dure — Harry connects her visits. He 
discovers how the first, which includes 
joining American servicemen for R&R 
on a Saudi ship, leads to the second. 
Then he discovers why the second leads 
to her Los Angeles death.

The author handles Harry’s pursuit 
of his suspects, which plays out in the 
rural communities of central California, 
with masterful descriptions of action, 

accelerating suspense and unerr-
ing loyalty to the complex char-
acter he has so magnificently 
deepened and shaded over two 
decades. 

Aside from the main plot and 
the investigative detail, there are 
other centers of interest in this 
fine novel. One of these is Mr. 
Connelly’s continued probing of 
the delicate relationship between 
Harry and his teenage daughter. 
The detective dad is so protec-
tive, so concerned with giving her 
the right degree of independence, 
so apologetic and fearful about his 
lapses of judgment and tact in han-
dling what is always a delicate bal-
ancing act. 

I’m amazed at how brilliantly Mr. 
Connelly communicates the exqui-
site tenderness between father and 
daughter in a scene that has them 
share some quality time on the pistol 
range, sharpening their skills. Who 
else would even think of such a scene? 

The dialogue between them is tuned 
perfectly, as are all the other conversa-
tional passages in the novel. 

Mr. Connelly’s ear is one of his fore-
most writerly assets. But are there any 
dimensions of the writer’s craft that he 
lacks? When one assesses the achieve-
ment of a writer who can do it all, it is 
finally a fool’s game to hold up one area 
of strength over any of the others. Grab 
this novel and read it, and you’ll know 
what I mean. ■

— Phil Jason, Ph.D., United States 
Naval Academy professor emeritus of 
English, is a poet, critic and freelance 
writer with 20 books to his credit, includ-
ing several studies of war literature and a 
creative writing text.
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TELESCOPE CASUAL AND HANAMINT 
TRUCKLOAD SALE/NEW FLOOR SAMPLES 

UP TO 50% OFF MSRP

insideout furnituredirect

SHOWROOM 
OPEN

MONDAY-FRIDAY  
9AM-5PM  

SATURDAY & SUNDAY 
BY APPOINTMENT

WWW.INSIDEOUTFURNITUREDIRECT.COM 

WWW.SINKVANITIESDIRECT.COM

 RSVP 239-348-7362 
6370 Pine Ridge Road | Suite 101 | Naples, FL 34119

www.dr-pena.com

Board Certifi ed Plastic Surgeon

Learn About Sculptra
Th ursday, May 16th 3-5pm

Special prices and packages for Attendees Only
Please RSVP limited seating

Beverages and Snacks

■ The Naples Ski Club meets to dis-
cuss summer activities and happy hour 
at 6:30 p.m. Tuesday, May 7, at Bellasera, 
221 Ninth St. N. All are welcome. 

The club’s new board member and 
committee chairs are: Maureen Augh-
ton, president; Sandy Wilson, vice presi-
dent, director of trips and Florida Ski 
Council delegate; Cathy Prosise, trea-
surer; Mimi O’Connell, secretary; Linda 
Byrd, membership; Steve Markiewicz, 
webmaster; Bob Piasecki, marketing; 
and Linda Sullivan, social.

For more information, visit www.nap-
lesskiclub.com.

■ The Naples Alumnae Club of Pi 
Beta Phi invites all area Pi Phis to the 
end-of-season luncheon Saturday, May 
11, at Pelican Isle Yacht Club. Doors 
open at 11:30 a.m. Cost is $20. Reserva-
tions are required and can be made by 
calling Naples chapter president Con-
nie Kindsvater at 597-7878 or e-mailing 
conskind@aol.com. 

■ The Genealogical Society of Col-
lier County holds its next regular meet-
ing at 7 p.m. Tuesday, May 14, at Moor-
ings Presbyterian Church. Guest speak-
ers Nancy Pointer and Kristin Goodman 
will present “Creating Personal Legacy 
Albums for Your Family.”

All are welcome. Reservations are 
not required. For more information, call 
593-4550 or visit www.thegscc.org.

■ The Naples Press Club welcomes 
Mimi Gregory, a past president and now 
program chairman of the Naples Coun-
cil on World Affairs, as guest speaker 
at its meeting beginning at 11:30 a.m. 

Thursday, May 23, at the Hilton Naples.
Ms. Gregory was part of a recent 

delegation to Kabul, Afghanistan, at 
the invitation of U.S. Ambassador Ryan 
Crocker. She was one of six representa-
tives of World Affairs Councils from 
across the U.S. who were invited as 
“grassroots” Americans who were nei-
ther politicians, journalists nor govern-
ment officials, there to observe, without 
prejudice, the accomplishments of a 
decade.

Cost is $23 for NPC members, $28 
for others (cash or check at the door). 
Reservations are required by May 19 
and can be made by e-mailing rsvp@
naplespressclub.org. Please specify 
menu choice of standard (herb-crusted 
chicken breast), vegetarian (grilled Por-
tobello mushroom) or special needs 
(gluten-free, etc.).

■ The Naples Newcomers helps 
those who are new to the area make new 
friendships centered around various 
social activities. Members meet to share 
a variety of interests and activities, 
including couples and singles groups, 
bridge, mahjongg, crafts, gourmet cook-
ing, coffees, movies, card games and 
book discussions. Membership is for 
women who have been permanent resi-
dents of Naples for no more than five 
years.

Luncheon meetings take place on 
the second Thursday of each month at 
Naples area country clubs. An orienta-
tion coffee for prospective members 
takes place on the first Thursday of 
each month. For more information, call 
298-4083 or visit www.naplesnewcom-
ers.com.

CLUB NOTES



NAPLES FLORIDA WEEKLY    WEEK OF MAY 2-8, 2013    C17

3
1. CALL

and pick up
2. DELIVERY

to your home
3. ORDER ONLINE

for pick up OR delivery

And so much more...

Order online and earn Deli Dollar rewards!  
jasonsdeli.com

easy 
ways 
to-go!

Sarasota / 5231 University Pkwy. @ Honore / 941-351-5999
Port Charlotte / US Hwy. 41 & 776 / 941-235-3354

Fort Myers / Reflections Pkwy. @ Cypress Lake / 239-590-9994
Cape Coral / Santa Barbara near Veterans / 239-458-8700

Naples / Immokalee near Airport / 239-593-9499
(239) 261-1177
(800) 523-3716

www.preferrednaples.com
SunTrust Building at Pelican Bay

801 Laurel Oak Drive  Suite 300
Hablamos Espanol Wilma Boyd - CEO

2-For-1 Fares with additional Bonus Savings
FREE Unlimited Beverages
FREE Unlimited Shore Excursions
FREE 1 Night Luxury Hotel Package
FREE Ground Transfers and much more
PLUS our Preferred Travel Exclusives!

from $7,599*

 Plus $550 Shipboard Credit
 

from $10,199*

 Plus $200 Shipboard Credit
 

from $6,599*

 Plus RT Motorcoach Transfers from Naples & $100 Shipboard Credit

* Fares are cruise only, per person, based on double occupancy and include fees/taxes. Shipboard credit applies per suite
based on double occupancy. Subject to change and availability. Restrictions apply. Please contact us for complete details. 

Ships’ Registry: Bahamas

Additional Dates & Itineraries Available!

VOYAGES CLOSE
TO HOME

■ Put your best foot forward and join 
the Walking Club of Naples-Bonita. 
Walk at your own pace for the exercise and 
enjoy the fringe benefit of good company 
and fun in a non-competitive environment.

Members step out for a 3-mile walk at 
7 a.m. every Saturday from the employ-
ee parking lot at Physicians Regional-
Pine Ridge. For more information, visit 
www.napleswalkingclub.org.

■ The Naples chapter of PFLAG, 
Parents Families and Friends of Lesbi-
ans and Gays, a support, education and 
advocacy group for families with gay or 
transgender members, meets at 7 p.m. 
on the third Thursday of each month. 

The next meeting is May 16. Call 513-
4568 for location.

■ The Southwest Florida Chess 
Club welcomes players of all ages and 
levels to join games from noon to 4 p.m. 
every Saturday at the Estero Recreation 
Center, 9200 Corkscrew Palms Blvd. just 
off Corkscrew Road, midway between 
U.S. 41 and I-75 exit 123. There is a $10 
one-time fee to join the rec center. Atten-
dance at the first club meeting is free; 
membership; thereafter is $10 a year.

For more information, call Gregory 
Gordon at 898-0458, e-mail swflchess@
yahoo.com or visit www.swfloridachess-
club.com. ■

CLUB NOTES

As a way of saying thank you to all of our customers we want to make 
the following specials available.

Purchase 2 Three60 sandwiches 
and receive a 

Grownup Grilled 
Cheese 

for just 2 cents. ($9 value) 
 While supplies last. Cannot combine checks.

Limit one per customer, must have coupon 
at the time of purchase. Good thru 5/9/13

FREE 9 inch 
homemade 

vegetable quiche
with any $50 purchase at Three60 

Market. ($30 value/serves 6) 
 While supplies last. Cannot combine checks.

Limit one per customer, must have coupon 
at the time of purchase. Good thru 5/9/13

A VERY UNIQUE MARKET, RESTAURANT, DELI, CATERING FOOD PLACE



Seat styles evolve throughout the ages

A chair has four legs, a seat, a back and 
perhaps arms — or at least that was the rule 
for hundreds of years. Do you ever stop to 
think about chairs? Before 
the 16th century, only the 
king, the church hierarchy 
or the most important per-
son in the room sat on a 
chair. Others stood or used 
stools or benches. And, of 
course, since chairs repre-
sented authority, they were 
large, ornate and often gild-
ed. In fact, the more impor-
tant the person, the taller 
the chair back and the more 
extravagant the chair’s dec-
orations. The symbolism 
has been retained in our 
language: a “chair” presides 
over a meeting, and the 
“first chair” in the orches-
tra has an important job. By 
the 16th century, wooden 
chairs were “downgraded” 
to furniture for every-
one, and styles began to 
be updated about every 25 
years. By Victorian times, 
there was a chair for each 
person who sat at the din-

ner table, and soon sets of chairs were sold. 
In the late 19th century, technology spurred 
new ideas and unusual chairs. Some chairs 
could fold, turn into beds, recline, swivel 
or be converted to wheelchairs. Other 
chairs were made to fit into a corner. 
Updated ideas about work, play and chil-
dren required dental chairs, office chairs, 
beach chairs, massage chairs, barber chairs 
and highchairs. By the 20th century, wood 
was not the only material used to make 

chairs. Frames were made 
of iron, steel, aluminum 
and other metals, as well 
as plastic, plywood, card-
board, webbing and foam 
rubber. So, chairs no longer 
necessarily had four legs, a 
seat and a back, but were 
cone-shape, egg-shape, zig-
zag, an asymmetrical blob 
or even a plastic bubble 
hung by a chain. Strange, 
but a place to sit. 

In 1959, Jean Royere of 
France made a canopy 
lounge chair of enameled 
steel and corduroy for the 
daughter of the Shah of 
Iran, Princess Shahnaz. The 
chair back was 70 inches 
high and curved forward 
to make a roof to protect 
her from sun or rain. It had 
bent metal arms and short 
legs that kept the chair just 
a little above the ground so 
she could lounge with her 
legs extended. The chair 
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news@floridaweekly.com

COURTESY PHOTO  

This lounge chair, probably one 
of a kind, was made for royalty 
in 1959 by the famous French 
designer Jean Royere. It sold 
at a 2013 Rago Arts auction in 
Lambertville, N.J., for $21,250. 
It must have been made to be 
used near a swimming pool or 
on the beach.

47 5  S E AGAT E  D R I V E ,  N A P L E S ,  F L  3 4 1 0 3

SPA

This powerful trio promises to remove, restore and radiate your 
being. Begin with a 50-minute Sweet Awakening Sugar Scrub 

designed to reveal a smoother, tighter skin texture. Next, enjoy a 
50-minute customized Artisan Massage. Finally, rebalance  

and rehydrate with a 50-minute Signature Facial.

Receive a Waldorf Astoria spa robe with the purchase 
of a Golden Trio Spa Package from May 1st to May 31st.

To reserve your treatment, please call 239.594.6321  
or visit WaldorfAstoriaNaples.com

Pamper her this Mother’s Day with  
The Golden Trio Spa Package

Day of the Derby Party! 
139th Run for the Roses!!

 
Kentucky Derby Live Viewing

Saturday May 4th @ 3pm
 

Fancy Hats & Sophisticated Southern Attire Greatly 
Encouraged!

 
Prizes for Best Hat and Best Dressed!

 
Festive Food  Specials!

 
Mint Juleps and other handcrafted specialty cocktails!

 

 

BARBECUE IS WHAT WE DO
LET US DO IT FOR YOU!

In Lee & Collier Counties Call Our 
Catering Manager at (239) 209-0940

Catering Services from 25 - 5,000
www.ribcity.com Catering!

Our Award Winning 

Baby Back Ribs,

Chicken, Pork and Beef

accompanied by our homemade 

Cole Slaw and Baked Beans 

can be brought to your event 

by our mobile char-grill.
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sold in 2013 for $21,250 at Rago Arts and 
Auction Center in New Jersey, even though 
it was worn and soiled. Very extreme 
modern chairs in unusual designs and 
materials sell today for tens of thousands 
of dollars. Most are great to look at but 
uncomfortable to use. The modern chair 
is sometimes just a piece of sculpture 
without a job.

Q: I have a 12-inch folding ruler that 
advertises International Harvester Co. of 
America. It’s made of cream-colored cel-
luloid and has two calendars on the back, 
one for 1906 and the other for 1907. The 
front ad reads, “Make it a Rule to bale your 
hay with I.H.C. Hay Presses.” Does it have 
any value?

A: International Harvester Co., head-
quartered in Chicago, was in business from 
1902 to 1985. Advertising with giveaways 
like rulers, mirrors, calendars, paper-
weights and other small items has been 
popular since the late 1800s. Your ruler 
would appeal to collectors of advertising 
or of celluloid, an early plastic. But rulers 
like yours don’t sell for a lot of money. We 
have seen them offered for $10 to $25.

Q: My antique railroad lantern is 
marked “Thompson’s Pat. April 27, 1869” 
on the back. It’s marked “Pacific” on the 
front. What’s it worth?

A: Railroad lanterns are favorites of col-
lectors of “railroadiana” (railroad antiques 
and collectibles). Nathan Thompson of 
Brooklyn, N.Y., received a patent for his 
“lantern improvement” in 1869. His lantern 
was produced for years and was purchased 
by many different railroad companies. The 
Pacific Railroad, chartered by Missouri in 
1849, was reorganized in 1872 as the Mis-
souri Pacific Railway. So it’s likely that 
your lantern was manufactured in the 
early 1870s. A Thompson Patent lantern 
like yours auctioned last fall for $143.

Q: I have a vase stamped “Made in 
German Democratic Republic.” It’s also 

stamped “J.L. Menau” and, underneath it, 
“Kenneberg-Torzellan.” Can you tell me 
who made this vase?

A: Your vase was made by a porcelain 
factory in Ilmenau, Thuringia, Germany. 
Although the name of the town looks like 
“JLMENAU” on some marks, it is actually 
“Ilmenau,” and what looks like “Kenne-
berg-Torzellan” actually is “Henneberg-
Porzellan.” The factory was founded in 
Ilmenau in 1777 and was operated under 
various names and owners. It became 
Ilmenauer Porzellanfabrik Graf von Hen-
neberg in 1930. The company was nation-
alized when Ilmenau became part of the 
Germany Democratic Republic (East Ger-
many) after World War II. It operated as 
V.E.B. Henneberg Porzellan Ilmenau from 
1949 until 1990. Your vase was made during 
this period. The company went bankrupt 
in 2002, and the assets were bought by 
an investor, who changed the company’s 
name to Neue Porzellanfabrik Ilmenau. 
The maker is not well-known, so your vase 
is worth about $30.

Tip: Put a small rug or dropcloth under 
a piece of furniture to move it. Pull the rug 
to slide the furniture across the room. This 
protects the furniture and floor. But don’t 
try this on a high-pile carpet. ■

— Terry Kovel answers as many ques-
tions as possible through the column. By 
sending a letter with a question, you give 
full permission for use in the column or 
any other Kovel forum. Names, addresses 
or email addresses will not be published. 
We cannot guarantee the return of any 
photograph, but if a stamped envelope 
is included, we will try. The volume of 
mail makes personal answers or apprais-
als impossible. Write to Kovels, (Florida 
Weekly), King Features Syndicate, 300 W. 
57th St., New York, NY 10019.

$20 OFF 
$100 OR MORE

Not to be combined with any other offers. 
One coupon per customer. Expires 5/31/13

Just Arrived!
NEW SHIPMENTS OF 

VIETNAMESE POTTERY  
MANY NEW COLORS & STYLES TO CHOOSE FROM

CALL TODAY (239) 947-8383 
WE GUARANTEE THE LOWEST PRICES IN TOWN!

GIFT CARDS AVAILABLE!

Day of the Derby Party! 
139th Run for the Roses!!

 
Kentucky Derby Live Viewing

Saturday May 4th @ 3pm
 

Fancy Hats & Sophisticated Southern Attire Greatly 
Encouraged!

 
Prizes for Best Hat and Best Dressed!

 
Festive Food  Specials!

 
Mint Juleps and other handcrafted specialty cocktails!

Fancy Hats & Sophisticated Southern 
Attire Greatly Encouraged!

 
Prizes for Best Hat and Best Dressed!

 
Festive Food  Specials!

 
Mint Juleps and other handcrafted 

specialty cocktails!

Day of the 
Derby Party! 
139th Run for the Roses!

 
Kentucky Derby Live Viewing

Saturday May 4th @ 3pm
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THIS WEEK ON WGCU-TV
■ THURSDAY, MAY 2, 9 P.M. 
Doc Martin 
Better the Devil 
Martin learns there is a prestigious 

surgeon’s job coming free in London 
that is perfect for him if he can over-
come his blood phobia. Martin’s dreams 
of the future are turned upside down 
when Louisa returns to Portwenn.

 
■ FRIDAY, MAY 3, 9 P.M. 
American Masters 
Carol Burnett: A Woman of Character 
For 11 years, Carol Burnett yelled like 

Tarzan and won our hearts with her 
edgy, always sympathetic, characters. A 
glimpse of something deeper and darker 
began to emerge in the dramatic career 
that followed her TV variety show.

 
■ SATURDAY, MAY 4, 9 P.M. 
As Time Goes By 
Jean and Lionel try to rekindle their 

flame after 38 years.
 
■ SUNDAY, MAY 5, 8 P.M. 
Call the Midwife 
Season 2, Part 6 
Jenny works to reconcile a dying 

father and his only daughter. Having 
secured a visit from a TB screening van, 
Dr. Turner pulls off an epic day, backed 
by the midwives, but little can prepare 
them for what the results will mean for 
one of their own.

 
9 P.M. 
Masterpiece Classic 
Mr. Selfridge, Part 6 
Two dead relatives show up at a store 

séance prompted by Sherlock Holmes 
creator Arthur Conan Doyle. Agnes 

moves to fashion and develops a closer 
relationship with Henri.

 
10 P.M. 
The Bletchley Circle 
Part 3 
The women consider whether to con-

tinue their pursuit, but they know if 
they don’t find the killer, more girls will 
die. See where the killer’s obsession 
with Susan — and her determination to 
find him — leads.

 
■ MONDAY, MAY 6, 8 P.M. 
Antiques Roadshow 
Rapid City 
Explore 19th-century Sioux weapons; 

a 1760’s Chester County Pennsylvania 
spice chest; and a Favrile Fabrique Tif-
fany desk lamp.

 
■ TUESDAY, MAY 7, 9 P.M. 
Constitution U.S.A. with Peter 
Sagal 
A More Perfect Union 
Explore the Constitution’s most strik-

ing and innovative feature: its resilient 
brand of federalism. This balance of 
power, seemingly hard-wired for dis-
agreement, has served America well. 
But it has also led to tensions through-
out history and still sparks controversy 
today.

 
■ WEDNESDAY, MAY 8, 8  P.M. 
Nature 
The Private Life of Deer 
How long can deer live? When do 

they sleep? Enter the hidden world of 
white-tailed deer outfitted with night-
vision cameras and GPS tracking equip-
ment. ■

(239) 530-2225
 489 Bayfront Place, Naples, FL

SATURDAY,
 MAY 11TH     

PARTY STARTS 
AT NOON!

TOP 40 
REGGAE 

ROCK  
80'S & 90'S DANCE

GET DOWN WITH 
THE GIRLS OF 

GRAND MARNIER 

Get Your Veuve On!
Naples Best Champagne Happy Hour  

Every Friday from 5 to 6pm. 
Enjoy specially priced delectable fare and libations.

 $5  Veuve Flutes

 $5  Select Cocktails and Wine

 $5  Select Appetizers

475 Seagate Drive, Naples,  FL 34103    |    (Bar) 239.594.6000    |    WaldorfAstoriaNaples.com

FEATURING:

Prices subject to change without notice.



FORT MYERS CCA

FUN-A-MENT
FISHING TOURNAMENT

Cape Coral Yacht Club Pavilion

Sunday, June 30, 2013

RAIN or SHINE (Anywhere you choose)

Cape Coral Yacht Club Pavilion
Awards Banquet & Bar-B-Q Following Check-in

Team Division & Youth Division
YOUTH (15 and Under) - ADULTS- BAR-B-Q ONLY $15

Entry Fee includes: CCA Membership and Bar-B-Q

Prizes will be awarded to the top three fi nishers in each division
along with door prizes and raffl e items.

Every Youth Angler Receives A Goody Bag!
 

Register online at www.ccafl orida.org

In Memory of Lee Roberts

Trim and Tone Spa
Where Technology Meets Beauty.

Are You BEACH READY?

Lift Buttocks  Smooth & Tighten Skin  Banish Cellulite
Melt Fat Cells  Enhances Post Lipo Surgeries

First Laser Treatment when purchasing a package of six
$200 value

 
Spend Mother’s Day 

in the Garden 
Sunday, May 12

 FREE admission for Mothers 
& Grandmothers Sunday.

First 100 Mothers will 
receive a FREE gift.

4820 Bayshore Drive, Naples 
239.643.7275 / 877.433.1874 

WWW.NAPLESGARDEN.ORG

Mother’s Day
I N  T H E  G A R D E N
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Various ensembles take on Ephron
Theatre Conspiracy is announcing 

a series of nine productions of “Love, 
Loss and What I Wore,” a play written 
by Nora and Delia Ephron based on 
the 1995 book of the same title by Ilene 
Beckerman. 

Each performance of the show is 
a staged reading and will feature a 
new cast and benefit charities such as 
Dress for Success, Adonis Autism Assis-
tance Foundation, WGCU Public Media, 
Junior Florida Everblades and others. 

 Made famous in its off-Broad-
way run, “Love, Loss and What I 
Wore” explores five women and 
how their wardrobes relate to pivot-

al moments in their lives. The late 
Nora Ephron, celebrated as a successful 
screenwriter, director and essayist, was 
most proud of this particular contribu-
tion to American theater. The show 
won a special Drama Desk Award and 
was nominated for two Drama League 
awards in 2010. 

The Theatre Conspiracy productions 
will be performed at 8 p.m. May 9-25, 
Thursday to Saturday. One matinee will 
be presented at 2 p.m. Sunday, May 
19. Tickets are $20 each and can be 
purchased by calling Theatre Conspir-
acy’s box office at 936-3239 or by visit-
ing www.theatreconspiracy.org. ■

Call (239) 597-6722 For More Information on Tickets or Sponsorships

www.naplesperformingartscenter.com

Dance, Drama, Music...NPAC Where Excellence is Achieved!

Naples Performing Arts Center 
offers a Diverse Curriculum, that fosters 

Creativity, builds Self Esteem, 
and develops our Student’s life long 

love for the Arts.

May 24th & May 25th, 7pm
Palmetto Ridge High School

Tickets $15

THE NAPLES 
PERFORMING 

ARTS CENTER’S 
MUSICAL THEATER 
COMPETITION TEAM

proudly presents

Book by: Thomas Meehan | Music by : Charles Strouse
Lyrics by: Martin Charnin

Choreography by: Steven G. Kennedy for iTheatrics
Executive Producer: Timothy A. McDonald, Chairman of iTheatrics
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Visit us online at www.FloridaWeekly.com

Call: 239.325.1960

Florida Weekly’s Best

Look for our special 
issue covering the cultural 

highlights of Collier 
County, inside the May 9 

edition of Florida Weekly.

Experience the Difference Good Taste Makes.

True Neapolitan Pizza and Authentic Italian Food

“One of the best thin crust pizzas found outside of Naples, Italy, with 
delicious pastas sandwiches and desserts.” —Gulfshore Life

Available exclusively at

EAST INDIES HOME
COLLECTION

11985 US 41 N., Naples 34110
239-596-7273

Open Daily 10:00-5:00

Stowaway

Rattan Coffee Table with Leather Straps

CONTRACT BRIDGE
It can’t hurt to try

BY STEVE BECKER

If you examine the layout of today’s 
deal, it would seem that South must 
eventually lose a spade and three club 
tricks and so go down one in four hearts. 
Sooner or later, declarer would have to 
try leading a club to the king in hopes 
that East had the ace, and that would be 
the end of that.

But given West’s vulnerable two-
notrump bid — the ‘unusual notrump’ 
indicating at least five cards in both 
minors — South was reluctant to rest 
his fate solely on the slim chance that 
East had the ace of clubs. Accordingly, 
he looked for an alternative line of play 
that would add to his chances, and even-
tually came up with one that was not 
likely but certainly possible.

So he won the king of diamonds with 
the ace, ruffed a diamond, drew two 
rounds of trumps ending in dummy and 
ruffed another diamond. Having thus 
eliminated the diamonds from his own 
hand and dummy, he cashed the ace of 
spades and then led the four!

The situation that South had hoped 
for now came to pass. West won the 
second spade with the queen and was 
endplayed. Whether he led a club or a 
diamond, declarer could not lose more 
than two club tricks, so the contract 
was home.

Declarer’s line of play was a lot more 
than just a wild shot in the dark. He 
knew from the bidding and the early 
play that West was most likely to have 
started with five diamonds, five clubs, 
one heart and therefore two spades. If 

West’s second spade was the queen, 
he would be in a losing position when 
the four of spades was led. Failing this 
remote but possible chance, South could 
still fall back on East’s holding the ace 
of clubs.

It is true that West could have foiled 
declarer’s plan by dropping the queen 
under the ace when South cashed that 
card. But this would certainly not be 
an easy thing to do since West had no 
way of knowing South’s exact holdings 
in spades and clubs at that point in the 
play. ■

Pre-Owned Women’s, Men’s & Children’s

Designer Fashions 
with Impeccable 
Style & Sophistication

Resale! Consignment! Trade!
Anne Taylor | BCBG | Chanel

Tory Burch
Gucci

Jimmy Choo 
Louis Vuitton
Michael Kors

Theory | True Religion
and many more!

At the Shoppes at Vanderbilt
2355 Vanderbilt Beach Road #178 | Naples

(239) 596-5044
www.truefashionistasresale.com

$5.00
OFF

a Purchase of $50
Coupon required at time of purchase.  
Limit one coupon per day per person.  

Not valid with any other offers or 
specials. Expires 5/31/13 FW

$10.00
OFF

a Purchase of $100
Coupon required at time of purchase.  
Limit one coupon per day per person.  

Not valid with any other offers or 
specials. Expires 5/31/13 FW

We have EXPANDED...  
We now have more space to offer 

you extraordinary FABULOUSNESS!
Get Florida Weekly 
delivered to your 
mailbox for only

$3195*

PER YEAR

*Rates are based on standard rate postage. A one-year in-county 
subscription will cost $31.95 to cover shipping and handling. Call for 

out-of-county and out-of-state postage and pricing options.

Subscribe online at  
www.FloridaWeekly.com  

or Call 239.325.1960
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We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, 
go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

The Singles of Pelican Bay celebrate 20 years
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 1 . Maggie Maloney and 
   Richard Clark
 2 . Jacquie O’Neil, Ernie 
   Spinelli and Debbie 
   Briggs
 3 . Jim Connors and C.C 
   LeBlanc
 4. Lois Jones and 
   Don Moran
 5. Paul Parshall and Sue 
   Letizia
 6. Nancy Wycoff, Marcia 
   Murray and C.C. LeBlanc

SOCIETY
The Save a Life luncheon for the Neighborhood Health Clinic
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 1 . Gretchen Brown, Betty Harovas, 
   Tavie Caspea and Barbara Zaiser
 2 .  Chris Brick, Susan Jones, Marsha 
   Stefan and Dr. Mimi O’Connell
 3 . Sally Smith, Nancy Donovan and 
   Margaret Lafley
 4. Lydia Smith, Ann Bain and Gail 
   McCready
 5. Joy Dillon, Leslie Lascheid and 
   Nina Gray
 6. Sally Hall, Rena Hall and Anne Abney
 7. Blair McKean and Patty 
   Ludlow
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Shanon Rice, Kathy 
Friday, Minda 
Donovan, Janie 
Kinkley and Becky 
Vazquez  



The

Show

www.bobharden.com

“News and commentary you can use to help you enjoy life on the Paradise Coast.”

Streamed live, Monday-Friday, 7-8 a.m. The show is archived for your listening convenience.

Brought to you in part by

“

like us on facebook

We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, 
go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

SOCIETY
Inca’s Kitchen hosts the Chaine des Rotisseurs

 1 . Tom Jordan, Ed 
   Kolesar, Sandi 
   Moran and Bill 
   Gonzalez 
 2 .  Jay and Susan 
   Weiss, Gerry 
   McBride
 3 . Chuck and 
   Sharon 
   Hallberg, 
   Michael 
   Psaris and 
   Tom Moran
 4. Judy 
   Hushon, 
   Erika and 
   Peter Aron
 5. Corey Grant 
   and Marcia 
   Krumen Acker
 6. Alexandra 
   Austriacu and 
   Raymond Bass
 7. Sebastian and 
   Jen Mazzotta

1

4

2 3

5 6 7

Rebecca Lambert, Jon Sonne, Dick Westfall, Rosemary Hammar, Pete Stiles and Brad Heiges TIM GIBBONS / 
FLORIDA WEEKY 
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I will take pictures of your...
Business  Family Gathering

Holiday or Birthday Party
Gala Ball

Auction  and more!

(c) PAPARAZI / www.fotosearch.com

Event Photography

239-821-9774
MediaNaples.com

Stephen@medianaples.com

in Naples

SOCIETY
Sip’n’ Sample at Venetian Village for Friends of Foster Children of SWF

We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, 
go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.
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Prudence Demmier and Linda Matteini 

Karen Herkamp, Carole Boivin and Michelle MacKay 

Leon Ellis and Juliette Penington of the NRG Band 

Gary Warner and Marion Johnson Dick Westfall and Rosemary Hammar 

Ann Rowley with Jackie and Emery Sereno Karen Basil with Norm and Marie Harris 

Jennifer Every-Clayton, Tina Patterson and Yvonne Sammelian Joanne and Jeffrey Miller 

MiraMare: 4236 Gulfshore Blvd N., Naples
239-430-6273  www.miramarenaples.com

Fish: 4360 Gulf Shore Blvd. N., Naples

Online Reservations Available

seafood  steak  sushi
F I S H

R E S T A U R A N T
MiraMare

Ristorante &

Waterfront Dining at its Best
FISH or MiraMare Located in Venetian Village

C E L E B R A T E  M O T H E R ’ S  D A Y 

on the Water!

Mother ’s Day Specials
COMPL IMENTARY  BELL IN I  OR  PROSECCO CHAMPAGNE

O p e n  1 2 - 9 p m



Dinner Daily at 5:00pm
Open Sunday for Brunch 10:30-2:00pm

Happy Hour 4-6pm
Live Music in the Tavern

~  THE CLAW BAR at TIERNEY’S TAVERN ~
OPEN ALL DAY

239.591 .3837 .   799 WALKERBILT RD. ,  NAPLES 
Located off  US 41,  1/4 mile North of  Immokalee Rd.

(239)  591-3837 •  WWW.BAYHOUSENAPLES.COM

ON THE RIVER
BEAUTIFUL UPPER NAPLES

VINO
New releases excel from new and longtime wineries

Wineries release many new wines in 
the spring, looking to lower inventories 
as well as restocking the distribution 
channel. For wine lovers, it’s a time 
to get reacquainted with old favorites 
and discover new ones. The challenge 
is wading through all the labels to find 
those jewels that fit your palate as well 
as pocketbook.

Recently I gathered some wine-loving 
friends to try a few new releases with an 
eye toward wines in which the quality 
and value measured up to the price. The 
selection included wines from estab-
lished names such as Stag’s Leap, “sec-
ond” wines from some well-known win-
eries such as Antinori and some from 
newcomers to the market.

Here are our findings. Perhaps they 
will help you discover some new favor-
ites.

■ Sequoia Grove Chardonnay 
Napa Valley 2011 ($28): Starts with a 
fresh, lemony citrus aroma, followed 
on the palate with a touch of oak. The 
medium finish has a slight acidity. This 
young wine will benefit from some 
aging, and the style is one that’s becom-
ing popular again: a touch of oak, but 
with crisp, clean flavors, rather than the 
oaky butter-bombs of the past.

■ Bramito Chardonnay Umbria 
2011 ($24): From Antinori, one of the 
oldest vintners in Italy. The wine has a 
bright yellow-green color and a bouquet 
that opens with a hint of white flower 
and a touch of vanilla. With some stain-
less steel and some oak finishing, the 
palate shows light and refreshing tropi-
cal flavors, with toasty oak and a touch 
of minerality at the end. 

■ Cedar Knoll Cabernet Sauvi-
gnon Napa Valley 2009 ($38): Origi-
nally planted in 1881, these vineyards 
were recently rejuvenated and rebuilt 
as Palmaz Vineyards. This wine was 
very tight when opened. We tasted it at 
different intervals, allowing it to open 
more. Aromas of smoke and berries 
with structured oak on the nose, giving 
way to dark berry, chocolate and cola 
flavors, with a spicy tannic finish. It’s 
good now, but it will benefit from more 
time in the bottle.

■ Sequoia Grove Cabernet Sau-
vignon Napa Valley 2009 ($38): 
Sourced from many top vineyards in 
the Rutherford Bench area, including 
Stagecoach and Beckstoffer, this wine 
possesses a dark hue and purple tinge. 
The nose starts with cherries, blackber-
ries and spice notes, opening up on the 
palate to plum and a touch of mineral 
and oak. The complex, full flavors finish 
with smooth, soft tannins and balanced, 
toasty oak.

■ Blue Rock Baby Blue Red Wine 
Alexander Valley ($24): An intriguing 
Bordeaux-style blend with a touch of 
syrah, this wine has a medium red color 

and a sweet fruit aroma of berries and 
plums. On the palate, it has fresh flavors 
of blueberries, cherries and raspberries. 
The finish is balanced. This wine is 
a lighter, more approachable cabernet 
blend, owing to the merlot and cabernet 
franc giving a smoothness and a spici-
ness, and the syrah adding its darker 
fruit flavors. This is the secondary label 
for Blue Rock, and the 
property is adjacent to 
Silver Oak vineyards.

■ Stag’s Leap Wine 
Cellars Hands of Time 
Red Blend 2010 ($30): 
The name of this wine 
comes from a series of 
limestone panels, each 
embossed with a hand-
print from people who 
have influenced the win-
ery through the years, 
that are a tribute and 
dedication to the many 
fine winemakers who 
have emerged from this 
winery. This red blend 
has mixed berries and 
oak on the nose, with 
spicy notes. On the pal-
ate, ripe plum, raspberry 
and cherry flavors are 
layered with a little 
chocolate. Rich in the 
mouth and very smooth 
all the way through, with 
a long balanced finish.

■ Le Volte 
Dell’Ornellaia 2010 

($35): Made by the famous Italian estate 
of Ornellaia, this super Tuscan is a 
blend of 50 percent sangiovese, 40 per-
cent merlot and 10 percent cabernet 
sauvignon. Each varietal was fermented 
separately in stainless steel tanks, then 
they were blended and aged in small 
oak barrels. The small barrels soften the 
tannins and give structure to this very 

tasty wine. Aromas and fla-
vors of dark cherries, plums 
and herbs, with a touch of 
earth on the nose as well. 
A very concentrated, rich 
mouth feel and an elegant 
finish with plenty of dense 
fruit flavors.

■ Jonata Winery Todos 
Red 2008 Santa Ynez Val-
ley ($50): A rich blend of 
mostly syrah, with caber-
net sauvignon and small 
amounts of petite verdot, 
merlot, viognier, sangio-
vese, cabernet franc and 
sauvignon blanc. Dark pur-
ple in color, with a good 
nose of blackberries and 
spice, the rich smooth fla-
vors of mixed berries and 
oak fill the mouth. Balanced 
and well structured, good 
acidity with a touch of earth 
and minerals on the clean 
layered finish. ■

COURTESY PHOTO

Le Volte 2010, a super tuscan from 
Ornellaia Estate.
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jimMcCRACKEN
vino@floridaweekly.com
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CUISINE
Inca’s Kitchen well worth a trip to Golden Gate

One of the best Naples restaurants 
isn’t in Naples. It’s in Golden Gate, just 
a few miles east of the city. But experi-
ence a single meal at Inca’s Kitchen and 
I’m betting you won’t think twice about 
driving there again. 

Inca’s has been wowing diners for 
quite a while, but has really come into 
its own in the past year with an expan-
sion and extensive remodeling.

My first meal at Inca’s, in mid-2009, 
took place in a cozy little room filled 
with rudimentary booths and a whimsi-
cal décor dominated by chickens. It was 
quaint, the service staff was friendly 
and the food was knock-your-socks-off 
good.

Chef/owner Raphael Rottiers clearly 
wasn’t content with that formula. In the 
past year, he’s taken over the storefront 
next to the original restaurant, doubling 
the size of the dining room, adding a 
bar and giving the place a sleek, Nea-
politan feel. The color palette is rich 
and earthy, with walls painted in dark 
brown, pumpkin and sand hues. Nicely 
upholstered brown chairs beckon guests 
to settle in and feast. I saw no chickens 
this time, just framed photos and lovely 
artwork paying homage to the beauty of 
Peru. That’s accentuated by flat-screen 
televisions that also showcase the coun-
try’s architectural and natural gems. A 
crowning touch is the tall vase of fresh 
sunflowers atop the bar.

Order a beer or glass of wine — we 
enjoyed Peruvian Intipalka wines, both 
the sauvignon blanc and syrah — and 
nibble on addictive roasted corn nuts 
served with three pepper-based dips 
(mild, medium and hot).

Then spend some time getting to 
know the menu, which has expanded 
along with the dining room. Appetizers 
are plentiful, with several variations on 
ceviche, a couple on tiradito (Peruvian 
sashimi), classic papa a la huancaina (or 
one made with yucca instead of pota-
toes), fried calamari, soup, salads, octo-
pus and tamales, to name a few options. 

Those who like tapas can order two, 
three or four appetizers to be served as 
a meal.

The entrée options are even more 
numerous and tougher to narrow down. 
Fish, fowl or meat? Peruvian jambalaya 
or bouillabaisse? Classic dish or some-
thing new?

Whatever you order, it will emerge 
from the kitchen fragrant, just the right 
temperature and artfully plated. Most 
are so lovely that neighbors get envious 
and feel compelled to inquire what dish 
it is you ordered that they didn’t.

That was particularly true of the Para-
cas mussel shooters ($8.95), four shot 
glasses filled with lime juice, rocoto 
peppers, cilantro, onions and one plump 
mussel per glass. You drink the juice and 
consume the mussel all at once. What a 
heady mix of textures and flavors!

Yet another group of diners asked 
about our plate of ceviche mixto en 
rocoto apiscado ($15.95) and tiradito Nik-
kei ($15.95). The former contains octopus, 
calamari, shrimp and fish swathed in a 
vibrant orange sauce composed of lime 
juice, the Peruvian rocoto pepper and a 
few drops of pisco, a Peruvian brandy 
that adds depth to the marinade. The tira-
dito consisted of strips of tender escolar 
in a soy-citrus sauce with aji limo, avo-
cado and large-kerneled Peruvian corn. 
As befits an Asian fusion dish, it came 
trimmed with a bit of pickled ginger. 

Both contained scrupulously fresh 
ingredients in perfectly balanced sauc-
es, leaving me hard pressed to say which 
I liked best. Let’s just say I’d happily eat 
both dishes again.

A tamalito verde ($10.95) was just 
what the name promises: a fluffy green 
tamale with cilantro, Peruvian spices 
and a cilantro beef sauce. The tamale 
itself had plenty of flavor, but the salsa 
criolla, a tart and spicy onion relish, 
added crunch and zest.

From the many entrees, we both 
wound up with corvina, but it was pre-
pared in two completely divergent ways. 

Aji tarwi fish ($19.95) started with 
a grilled fillet that sat upon a bed of 
eggplant aji amarillo soffrito and pur-
ple mashed potatoes, accompanied by a 
spinach, corn and asparagus sauté. Every 
part of this complex dish was cooked just 
right, the ingredients in zen-like balance.

The pescado sudado con tacu tacu 
($18.95) consisted of a large fillet that 
had been gently simmered then dressed 
in red onions, tomatoes and aji amarillo 
atop a fat cake of rice and lima beans 

with sides of yucca and ripe plantains. 
Like the aji tarwi, this dish had lots of 
diverse flavors that worked in harmony.

The kitchen does just as well on des-
sert as on the other courses. We enjoyed 
a piece of soufflé de Chantilly ($6.15), 
three layers of sponge cake with dulce 
de leche and whipped cream between 
each layer and a peach drizzle on top. 
It was light and refreshing, served with 
fresh strawberries. We also tasted a 
lucama cheesecake that Mr. Rottiers 
is developing. The rich caramel fla-
vor of this singular Peruvian fruit was 
delightful in a fluffy mousse on top of a 
chocolate cookie crust and topped with 
a thin gelatin layer, sliced almonds and 
caramel sauce.

I don’t know if it was the upgrade in 
ambience, but this meal seemed even 
better than those I’ve had here before. 

Yet although the atmosphere has 
gone upscale, the staff remains helpful 
and warm. Mr. Rottiers makes his way 
around the dining room, too, ensuring 
that his guests are happy. I suspect that’s 
the easiest part of his job — what’s not 
to love at Inca’s Kitchen? ■

— Send items to cuisine@floridaweek-
ly.com.

Mother’s day Specials will be offered 
together with the regular Menu.
Make your Mothers Day Special, 

join us at Verginas! 
Reservations recommended.

700 Fifth Ave. S., Naples, FL 34102  |  239.659.7008  |  www.VerginaRestaurant.com
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karenFELDMAN
cuisine@floridaweekly.com

Inca’s Kitchen
11685 Collier Blvd., Naples; 352-3200

Ratings:
Food: ★ ★ ★ ★ ★  
Service: ★ ★ ★ ★  1/2
Atmosphere: ★ ★ ★ ★  1/2

>> Hours: 11:30 a.m.-9 p.m. Tuesday-
Thursday; 11:30 a.m.-10 p.m. Friday-
Saturday; noon-8 p.m. Sunday

>> Reservations: Accepted (also available 
through www.opentable.com)

>> Credit cards: Accepted
>> Price range: Appetizers, $8.50-$15.95; 

entrees, $13.95-$23.95
>> Beverages: Beer and wine served
>> Seating: In the dining room at tables, 

banquettes or at the bar
>> Specialties of the house: Classic 

and innovative Peruvian cuisine
>> Volume: Moderate
>> Parking: Free lot
>> Website: www.incaskitchen.com 

or on Facebook

 ★ ★ ★ ★ ★ Superb
 ★ ★ ★ ★ Noteworthy
 ★ ★ ★ Good
 ★ ★ Fair
 ★ Poor 

KAREN FELDMAN / FLORIDA WEEKLY

Chef/owner Raphael Rottiers
Aji tarwi fish starts with grilled corvina 
that comes with aji Amarillo soffrito, purple 
mashed potatoes and a vegetable sauté.
Ceviche mixto en rocoto piscado and tiradito 
Nikkei are among the appetizers available in 
combination plates.
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239 692-9449 · www.evnaples.com
837 Fifth Avenue South
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