
Storm season ahead
Consult our Hurricane Guide
for safety tips. Special section 

FL
O

R
ID

A
 W

E
E

K
LY

 IL
LU

S
TR

AT
IO

N

Marco Island’s annual Memorial Day 
ceremony honoring all who have died while 
serving in the United States Armed Forces 
unfolded for the most part as usual on 
Monday, May 28. The service took place, as 
always, at 11 a.m. in Veteran’s Community 
Park. 

Later in the afternoon, however, a second 
ceremony was cause for more reflection 
and patriotic celebration, when the Marco 
Island “Big Flag” was hoisted up a 50-foot 
flagpole for the first time. As the crowd 

cheered, the 12-by-18-foot banner caught 
the breeze in a majestic wave of flutters. 
Honored guests who gathered in front of 
the Marco Island Yacht Club at the foot of 
the new Judge S.S. Jolley Bridge included 
State Sen. Garrett Richter, State Rep. Kath-
leen Passidomo and Collier County Com-
missioner Donna Fiala, along with mem-
bers of the Marco Island City Council and 
city staff. 

So how did the Big Flag project come 
about? Here’s how Marco Islander Keith 

Marco Island’s ‘Big Flag’ marks Memorial DayM I l d’ ‘Bi Fl ’ k M i l D

R O A D S I D E  M E M O R I A L  M A R K E R S 

C A R R Y  S A C R E D ,  P O W E R F U L 

M E A N I N G 

BY ATHENA PONUSHIS
aponushis@fl oridaweekly.com

SHE ANSWERS THE PHONE, “DEPART-
ment of Transportation.” She has 
never lost a loved one to the road, 
but if you have, hers might be the 
voice you hear.

Senior Clerk Darlene Cole says 
the call goes quickly. People are 
not clear on how to ask or who to 
ask or what should be the word. 
Still they call, asking for “one of 
those signs out on the road, one of 
those white signs,” where someone

 Florida has 
nearly 4,000 

memorial markers
on state rights

of way. 
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Only in America
“Camera USA” photography 
exhibit opens at The von Liebig. 
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The Big Flag, unfurled over Marco Island for the 
first time.

Missing the mark
Last week, columnist Roger 
Williams attempted to use satire 
to show that racism still exists 
in our society. He missed the 
mark, and we apologize. A2 
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COMMENTARY

rogerWILLIAMS
rwilliams@floridaweekly.com

Last week, I went back to school. 
The lesson came after I’d written a col-

umn intended to lampoon our sometimes-
skewed notions of race and ethnicity. 

It was satire. I created a voice to echo 
those I hear too often on air, in print or on 
the street around me.

When I suggested that Rednecks and 
Whitenecks alike who fear the browning 
of America should just go make more 
(white) babies with themselves, a number 
of readers misunderstood, and were out-
raged (“The new America,” May 23).

Proverbially and perhaps literally, they 
pinned up my picture and pocked it with 
buckshot.

Clearly, I had missed my own aim: To 
reject with the clarity of a ringing bell not 
just racism, sexism and religious intoler-
ance, but the blindness of fear and the 
hobbling effect of prejudice.

U.S. Census figures show that for the 
first time in history, more than 50 percent 
of the babies born last year came from par-
ents who are not defined as “white.” What 
do we make of that?

I make nothing of it because I don’t 
think it means anything. Racially and eth-
nically, we come from almost everywhere. 

“White” as defined by a government 
agency called the U.S. Census Bureau is 
about as clear a racial or cultural cat-
egory as a mud creek in May. Historically, 

for example, the Census Bureau has not 
defined Irish, Welsh, German, Spanish, 
Portuguese, Eastern European or Greek 
immigrants as “white.”

An American, on the other hand — 
white, black, brown or any other color — is 
someone who acts like an American, no 
matter what hue or DNA, and no matter 
what language his or her forebears spoke 
or still speak. 

But many do not agree. For the worst 
reasons, they’re horrified by the idea that 
the nation is growing less “white.” Using 
language and ideas I hear every day, I sati-
rized their thinking for what I hope are the 
best reasons.

The column landed in print like a brick 
tossed through the front window.  The next 
day, indignant wails sounded from one 
side of Florida to the other. People wrote 
me bruising letters. They complained ven-
omously to my editors and publishers. No 
doubt they denounced me to their spouses 
and children, their churches, their golf and 
country clubs, or their therapists.

 To a columnist — a paid hot-air bag, 
as I frequently characterize myself — the 
outrage of readers will be a given, on occa-
sion. And sometimes it’s even cause for 
celebration.

But at a certain point, the columnist has 
to quit listening to himself and listen his 
readers. 

What I had done, I realized — and done 
either too well or not well enough — was 
write a piece of satire so blazingly offen-
sive that otherwise intelligent readers lost 
their ability to see clearly, and fell into 
deep rages.

That’s not what I intended. Some words 

and ideas remain scarred into the Ameri-
can hide like old wounds. Bump them and 
they hurt for a week. That’s what I did.

Unfortunately, the character I satirized 
remains too much a part of who we are — 
and not the pretty part. That’s why I pay 
attention to him.

I believe that closing our eyes and ears 
or getting angry will leave us vulnerable 
and blind.

So I listen to people who fear a changing 
country — including those who offer state-
ments that are factually untrue. 

“White America is a dying tribe,” insists 
commentator and former presidential can-
didate Patrick Buchanan. “The majority 
of Hispanics are among that half of the 
population that pays no income tax and 
benefit disproportionately from govern-
ment programs.”

That’s one. Here’s another: “Immigrants 
do not share American values” and “will 
vote Democrat when Democrats promise 
them more food stamps,” trumpets Roger 
Schlafly, the son of Phyllis Schlafly who 
famously opposed the failed Equal Rights 
Amendment for women. 

American “white” values, he concludes, 
were best reflected in a 1950s-era TV show, 
“The Adventures of Ozzie and Harriet.”

Those rather mild expressions of igno-
rant thinking — along with much more 
acerbic expressions — are easy marks for 
satire.

The history of satire extends at least to 
the Romans, but the most famous example 
is Jonathan Swift’s scalding 18th-century 
essay, “A Modest Proposal.” He wrote the 
piece when English treatment of the Irish 
was so horrific that it became genocide a 

century later.
The full title is “A Modest Proposal for 

Preventing the Children of Poor People 
from Being a Burden on their Parents or 
Country, and for Making Them Beneficial 
to the Publick.”

Swift’s delivery, like mine, was utterly 
deadpan. He proposed that milk-fed Irish 
children be sold to wealthy English con-
noisseurs of fine cuisine, thereby taking 
them off the hands of Irish parents too 
poor to support them, and providing a 
robust boost to the Irish economy.

“A young healthy child well-nursed is, at 
a year old, a most delicious nourishing and 
wholesome food, whether stewed, roasted, 
baked or boiled; and I make no doubt that 
it will equally serve in a fricassee or a 
ragoust,” he announced.

Swift was not promoting cannibalism. 
Instead, he aimed to engender both strong 
sympathy for the Irish, and strong antipa-
thy for the writer or narrator, whose cal-
lous indifference reflected that of many 
English leaders. He revealed their ugly 
side.

That was roughly my idea, too. 
So is this: All voices should be heard. 

And the predominant American voice 
should always be heard championing equal 
rights and respect without regard to race, 
creed or color.

Those are my values, and they’re beside 
the point.

The point now is this: I apologize to 
those who took offense at my heavy-hand-
ed satire. 

I beg my readers to continue exercis-
ing those two most American of virtues: 
listening, and speaking. ■

Missing the mark
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richLOWRY
Special to Florida Weekly

OPINION
The time-wasting network

amyGOODMAN
Special to Florida Weekly

Honor the dead, heal the wounded, stop the wars

Gen. John Allen, Commander, U.S. 
Forces Afghanistan, spoke Wednesday 
at the Pentagon, four stars 
on each shoulder, his chest 
bedecked with medals. Allen 
said the NATO summit in 
Chicago, which left him feel-
ing “heartened,” “was a pow-
erful signal of international 
support for the Afghan-led 
process of reconciliation.” 
Unlike Allen, many decorat-
ed U.S. military veterans left 
the streets of Chicago after 
the NATO summit without 
their medals. They marched 
on the paramilitarized con-
vention center where the 
generals and heads of state 
had gathered and threw their 
medals at the high fence sur-
rounding the summit. They 
were joined by women from Afghans 
for Peace, and an American mother 
whose son killed himself after his sec-
ond deployment to Iraq. 

Leading thousands of protesters in a 
peaceful march against NATO’s wars, 
each veteran climbed to the makeshift 
stage outside the fenced summit, made 
a brief statement and threw his or her 
medals at the gate.

As taps was played, veterans folded 
an American flag that had flown over 
NATO military operations in Bosnia, 
Kosovo, Serbia, Afghanistan and Libya 
and handed it to Mary Kirkland. Her 
son, Derrick, joined the Army in January 
2007, since he was not earning enough 
to support his wife and child as a cook 
at an IHOP restaurant. During his sec-
ond deployment, Mary told me, “he 
ended up putting a shotgun in his mouth 
over there in Iraq, and one of his bud-

dies stopped him.” He was transferred 
to Germany then back to his home base 
of Fort Lewis, Washington.

“He came back on a Monday after 
two failed suicide attempts in a three-
week period. They kept him overnight 
at Madigan Army Medical Center at 
Fort Lewis. He met with a psychiatrist 
the next day who deemed him to be 

low to moderate risk for suicide.” Five 
days later, on Friday, March 19, 2010, he 
hanged himself. Said his mother, “Der-
rick was not killed in action; he was 
killed because of failed mental health 
care at Fort Lewis.”

On stage, Lance Cpl. Scott Olsen 
declared: “Today I have with me my 
Global War on Terror Medal, Operation 
Iraqi Freedom Medal, National Defense 
Medal and Marine Corps Good Con-
duct Medal. These medals, once upon 
a time, made me feel good about what I 
was doing. ... I came back to reality, and 
I don’t want these anymore.” Like the 
riot police flanking the stage, many on 
horseback, Olsen also wore a helmet. He 
is recovering from a fractured skull after 
being shot in the head at close range 
by a beanbag projectile. He wasn’t shot 
in Iraq, but by Oakland, Calif., police at 
Occupy Oakland last fall, where he was 

protesting.
On stage with the veterans were 

three Afghan women, holding the flag of 
Afghanistan. Just before they marched, I 
asked one of them, Suraia Sahar, why she 
was there: “I’m representing Afghans for 
Peace. And we’re here to protest NATO 
and call on all NATO representatives to 
end this inhumane, illegal, barbaric war 

against our home country and 
our people ... it’s the first time 
an Afghan-led peace movement 
is now working side by side 
with a veteran-led peace move-
ment. And so, this is the begin-
ning of something new, some-
thing better: reconciliation and 
peace.”

The night before the protest 
and the summit, Gen. Allen 
threw out the first pitch at the 
“Crosstown Classic” baseball 
game between the Chicago 
White Sox and the Chicago 
Cubs. Members of the teams 
joked that Allen could join 
them in the dugout, if he would 
only quit his day job. I dare say, 
the members of the Iraq Veter-

ans Against the War wish he would.
After the march and the return of the 

medals, I caught up with Derrick Kirk-
land’s mourning mother as she embraced 
her new family: those who were protest-
ing the wars that had taken the life of her 
son. I asked if she had any message for 
President Barack Obama and the NATO 
generals. This quiet, soft-spoken woman 
from Indiana didn’t hesitate: “Honor the 
dead, heal the wounded, stop the wars.” ■

— Denis Moynihan contributed 
research to this column.

— Amy Goodman is the host of 
“Democracy Now!,” a daily international 
TV/radio news hour airing on more than 
1,000 stations in North America. She is 
the author of “Breaking the Sound Bar-
rier,” recently released in paperback and 
now a New York Times best-seller.

“If time be of all things the most pre-
cious,” Benjamin Franklin said, “wasting 
time must be the greatest prodigal-
ity.” But he had never heard of a status 
update.

Facebook is the world’s foremost pur-
veyor of information you shouldn’t care 
about. Facebook founder Mark Zucker-
berg is to uselessness what Henry Ford 
was to the automobile. He has mastered 
it on an industrial scale and is riding it 
to a vast fortune. At more than $100 bil-
lion, the valuation of Facebook equals 
the annual GDP of Morocco or Vietnam, 
countries that don’t top anyone’s list of 
economic powerhouses, but do actually 
produce some things of value.

Can 900 million people, the roughly 
one-eighth of the planet that uses Face-
book, be wrong? If they are passing 
around photos of pets in party costumes, 
telling us whether they are having a 
good or bad hair day and playing the 
farming simulation game “FarmVille,” 
the answer is, “Why, yes they can!”

Facebook has transformed overshar-
ing from an annoying habit of the poorly 
socialized into the very stuff of daily 
interactions. No thought is too banal, no 
event too minor, no mood too passing, 
no photo too embarrassing to be posted 
on Facebook. 

Facebook has been a boon to employ-
ers vetting prospective employees and 
to divorce lawyers looking for incrimi-
nating evidence. Once, taking vodka 
shots out of the bellybutton of your 
friend at the bar at 2 a.m. might have 
been an ill-considered caper to laugh 
about the next day. Now the photo may 
well end up on your “timeline.”

It’s not that Facebook has no redeem-
ing value. It brings together people with 
similar interests who wouldn’t meet 
otherwise, and is a powerful organizing 
tool, in causes ranging from high-school 
re-unions to Middle Eastern revolutions. 
And, oh yeah, it reminds you of friends’ 
birthdays. This is all to the good.

Yet Facebook is overwhelmingly the 
ephemeral chasing the trivial. The “like” 
and “poke” functions have an appro-
priately grade-school feel. (It’s hard to 
believe that Facebook once grew its 
business on the basis of its supposed 
cool.) The designation “friend” is often 
a poor simulacrum of the real thing. In 

a notable Atlantic magazine cover story, 
Nicholas Carr asked, “Is Google making 
us stupid?” Compared with Facebook, 
Google is the King James Bible. Google 
is the entry point to a world of news and 
information beyond what leftovers your 
old college roommate is eating for din-
ner tonight before taking her papillon, 
Princess, for a walk.

The T.S. Eliot line “distracted from 
distraction by distraction” could have 
described the temptations of 21st-centu-
ry social media. Other technologies — 
the telephone, television, email — have 
had the same double-edged capacity to 
enable work and bring people together, 
or fritter away time on nonsense. 

Facebook tilts toward pure distrac-
tion, which is one reason a pall of doubt 
hangs over its post-IPO future. About 
half of people in one poll say Facebook 
is a fad. Mark Zuckerberg is mentioned 
in the same breath as Steve Jobs and Bill 
Gates, but his product is considerably 
more vaporous. The threat to Facebook 
will always be the advent of some new 
and even more alluring way to waste 
time. ■

— Rich Lowry is editor of the National 
Review.
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David Tetzlaff has served as zookeep-
er, curator, animal trainer and executive 
director of The Naples Zoo. His parents, 
Lawrence and Nancy Jane Tetzlaff — 
“Jungle Larry and Safari Jane” — were 
well-known expedition leaders and zoo 
operators in the Midwest who champi-
oned the cause of conservation.

On a vacation from Medina, Ohio, in 
1967, when David was 5 years old, the 
Tetzlaff family came to Naples seeking 
out winter quarters for their collection 
of rare animals. They moved here two 
years later.

David graduated from Naples High 
School in 1981 and began working in 
the family business. He holds a state of 
Florida venomous snakes license and 
recently completed a venomous snake-
handling course in Johannesburg, South 
Africa. He also has also completed 
courses offered by the Association of 
Zoos and Aquariums in exhibit design 
and collection management.

A portion of the current Zoo site 
began as a private garden in 1919 by 
botanist Dr. Henry Nehrling, who estab-
lished one the earliest collections of 
rare tropical plants in Florida. In the 
early 1950s, Julius Fleischmann took an 
interest in what remained of Dr. Neh-
rling’s garden, restoring, renewing and 

renaming it Caribbean Gardens.
When the Tetzlaffs arrived in Naples, 

Caribbean Gardens was not available for 
their use. After Julius Fleischmann died 
in 1968, however, they were contacted to 
see if they would be willing to display 
their animals in the garden. 

Before the Tetzlaffs could move any 
animals from their zoological park in 
Ohio, they had to survey the Naples 
property and determine how to place 
the animal exhibits without damaging 
the exotic plants and trees. The first 
guests to the new Caribbean Gardens 
arrived on Sept. 1, 1969. It was the Tet-
zlaffs’ attention to detail and conserva-
tion back then that allows us to enjoy 
the magnificent combination of animals 
and plants that is The Naples Zoo today.

Today the nationally accredited 
Naples Zoo, a not-for-profit organiza-
tion, is among the Paradise Coast trea-
sures for which I am so grateful. You 
should be, too. Learn more about the 
Zoo at www.napleszoo.org. ■

bobHARDEN
e-mail: bob@bobharden.com

PROFILES IN PARADISE
Continuing a family tradition of conservation

Talking points with David Tetzlaff
As a kid, what did you want to be when 
you grew up? A marine biologist.

What would you be doing if you weren’t doing 
this? I’d be a full-time venomous snake handler. 
I relish the intense focus required to work with 
any kind of dangerous animals, but especially 
venomous reptiles. There is no forgiveness factor.

Something that’s been on your mind: 
The fi erce independence that made this country 
great is a fi re being slowly extinguished.

Something your mother was always right 
about: When you know what you’re doing is the 
right thing, see it through and don’t let others’ 
negativity or ignorance alter your course.

Guilty pleasure: “Miami Vice” reruns.

Next vacation destination: Tanzania, for 
a “working” vacation representing the Zoo.

Skill or talent you wish you had: 
Carpentry and fi xing cars.

What makes you laugh? My wife and sons.

Last book read: 
“The Swamp” by Michael Grunwald.

Something you’ll never understand: Calculus.

Pet peeve: People who form opinions with no 
effort to research the facts, and those who spend 
more time following than leading.

Something people might be surprised to 
fi nd out about you: I like to write and have 
been published nationally.

What are you most proud of? My sons and 
their desire to work hard at everything they do.

First job: Cleaning the elephant yard after school.

Mentors: In life lessons, my parents. In animal 
training, James Clubb and Josip Marcan. In 
conservation work, my brother Tim, Larry 
Richardson of the Florida Panther National 
Wildlife Refuge and Steve Burns of Zoo Boise. 
In writing, Don Thomas and Jay Campbell.

What the Paradise Coast really needs: 
Better promotion of all the attractions in the area. 
We are more than golf and beaches!

Favorite thing about the Paradise Coast: 
The vastness of the Big Cypress Preserve and 
the sense of solitude when I step out of my truck 
into a fl ooded prairie.

What I miss about the Paradise Coast when 
I’m away: The cleansing smell of the air after it 
rains.

— Bob Harden is the producer and 
host of “The Bob Harden Show,” airing 
from 7-8 a.m. weekdays at www.bob-

harden.com. The show is archived for 
listeners’ convenience. 
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has had an accident, where someone has 
lost a life.

Her callers are slow to share the 
details, Ms. Cole says. They might say, 
“My son,” or “My daughter,” but they 
do not say too much. They are grieving. 
And they want a marker for their loved 
one.

Ms. Cole express-
es her condolences, 
but must verify that 
the accident took 
place on a state road. 
Roadside memorial 
markers are free to 
families. The state 
absorbs the cost — 
the Florida Depart-
ment of Transporta-

tion, specifically — but 
the accident must have occurred on a 
state road. And the families must fill out 
a form.

She says some callers welcome the 
paperwork, as they welcome the marker, 
“one more step” they can take for their 
loved one, “one more thing” they can 
have in place, one more act of closure. 
To callers who sound shaken, Ms. Cole 
says call me back, we can fill out the 
form together, over the phone.

She explains the purpose of the form 
is to ensure the state spells the name 
correctly — the name that will rest 
beneath the words, “Drive Safely,” below 
the line, “In Memory” — each letter of 
the name capitalized, followed by the 
date of the accident.

Some families call immediately after 
their loss, ready to see their marker 
right away. Others wait to call, maybe 
two or three years, maybe more. Once 
the form is complete, Ms. Cole sends 
a request to the state sign shop. Once 
the sign is made and shipped, she lets 
the family know the marker should be 
in place along on the side of the road 
within seven to 10 business days. 

In her first week answering calls 
for the FDOT Palm Beach Operation 
Center, someone requested a marker be 
placed on a road Ms. Cole drives every 
day. “A road on my way home,” she says. 
And a marker close to home made her 
realize, “how close to family that marker 
might be.”

Families who choose a memorial 
marker say they do so in remembrance 
of their loved one. They see the spot 
of that person’s last breath as hallowed 
ground, so they bring flowers and mark 
the site to pay respects, to feel as close 
as they can be to the one they miss.

Psychologists say that because high-
way deaths are seen as unnatural or 
unnecessary, families mark the site in an 
attempt to spare future tragedies, hoping 
their loss will not have been in vain.

Since Florida’s memorial marker 
program started in 1997, nearly 4,000 
markers have been placed on state 
rights-of-ways, according to the FDOT. 
The markers cost $50 each to make and 
place. There are 10 in Collier County, 12 
in Charlotte, 52 in Lee, 60 in Broward 
and 251 in Palm Beach County. In addi-
tion, Collier County government has 
adapted the state policy and pays for 
memorial markers to be installed on 
county roads. One such marker has been 
placed in Collier County thus far, on the 
corner of Pine Ridge Road and Shirley 
Street. The Collier County Division of 
Traffic Operations oversees the place-
ment of memorial markers on county 
roads; these markers look identical to 
state markers but cost $100 apiece. 

A worldwide trend
Anthropologists cannot pin down 

the origins of memorializing the site of 
tragedy, but they cannot deny its rise 

worldwide. And this proliferation of 
memorials pushed the state to create 
the generic marker, one to serve a dual 
purpose of remembrance — to remem-
ber loved ones lost and to remember the 
perils of the road. 

Evelyn Rivera says she never really 
paid the markers any mind; she saw 
them, she knew someone had died 
there, she drove past them — until the 
day she saw a name. When she realized 
the markers could be personalized, she 
thought, “I want one.” She wanted one 
for her fiancé.

Eduardo Monge died on Dec. 13, 2008. 
He was 25. His marker stands a quarter 
mile north of the Lee County/Charlotte 
County line.

Mr. Monge was riding home from 
a poker tournament with his friend. 
He had been winning; his friend had 
been drinking. The last text he sent Ms. 
Rivera said: “We should be home in half 
an hour. I’ll see you when I get there. I 
love you.”

His body was buried in Costa Rica, 
where his mother lives and where he 
was born. To Ms. Rivera, his roadside 
memorial is “something else that repre-
sents him, because I don’t have a ceme-
tery I can go to and bring him flowers. I 
don’t have that, but I have this little spot 
right here, to feel like this is as close as I 
can get to you right now.” She does not 
say him, she says “you.”

Before the marker was in place, she 
would go to a nearby cemetery on her 
lunch break, look at the names and 
dates on the tombstones of others and 
say inside, to her fiancé, “I wish I had a 
place where I could go and cry you out.”

Reflecting on the meaning of the mar-
ket, she says, “You want to have a place 
where you can go and pay respects, 
bring him flowers, just stay there and 
talk and know that that was the last 
place where he laid. I know he’s not 
there, but it’s there, this little marker. 
And that’s fulfilling to me.”

On Valentine’s Day she brought him 
a heart. On Easter Sunday she brought 
him a bunny. 

“Some people might say it’s crazy, but 
it helps.”

Part of the process
Palm Beach Gardens psychotherapist 

Linda Lipshutz describes grieving as “a 
deeply personal human experience,” one 
individuals must work through at their 
own pace, in their own way. Roadside 
memorials can play a part in the healing 
process, she adds. 

“To many, memorializing the actual 
site where the loved one was last alive is 
imbued with a deeply powerful, sacred 
meaning,” Dr. Lipshutz says. “Visiting 
this location can be a source of comfort 
and connection with the loved one, and 
a human tribute to the deep feelings one 
has shared with the deceased.”

A sense of peace might also lie in 
the warning that such memorials lend. 
“There can be some comfort to know 
that another family has been spared a 
tragedy because of the efforts of those 
who have suffered a huge loss,” she says.

Ms. Rivera, however, does not believe 
her fiancé’s memorial marker matters 
to anyone else. “People keep on driv-
ing drunk,” she says, adding that unless 
someone has lost a loved one to the 
road, “People don’t really care.” She sees 
Mr. Monge’s marker as a sentimental 
value, and that’s why before she had a 
marker, she had a cross — a white cross 
honoring her loved one as a great hus-
band, father and son. “I wrote husband,” 
she says of her fiancé.

Program’s genesis
The appearance, and the abundance, 

of such homemade crosses gave impetus 
to the state markers, FDOT Communica-
tions Director Dick Kane says by e-mail 
from Tallahassee.

Debbie Tower remembers the emer-
gence of the homemade crosses and 

calls them the genesis of the statewide 
memorial marker program. As the 
FDOT public information officer for the 
Southwest Florida region, she says she 
was pleased to see the program begin, 
“a program to remember loved ones lost 
and provide an important safety remind-
er,” without endangering the safety of 
someone else. “We were very much 
concerned about folks being out there 
(erecting crosses) on the side of road 
on their own,” Ms. Tower says, stressing 
how state workers wear orange vests 
and are trained to work next to traffic, 
behind signs advising, “Workers Ahead,” 
when they install the markers.

Alongside safety issues were issues 
of utilities, maintenance and construc-
tion. Some homemade markers made 
it cumbersome to mow the grass, and 
most were placed not knowing what 
cables or water lines loomed below. Ms. 
Tower recalls one in particular that was 
anchored underground in a 10-gallon 
concrete tub.

“We strongly discourage folks from 
going out there on their own,” making 
their own marker, placing their own 
marker or decorating their marker, she 
says. “But it’s so sensitive. Think about 
it. Every single one of us has lost some-
one we love. A lot of us have lost some-
one in car accidents.” She will not say 
if she has personally lost a loved one to 
the road, but speaking on behalf of her 
department, she says, “We understand 
and we are sensitive.”

Sensitive as the FDOT may be, state 
workers do remove homemade markers. 
“But we also make an effort to deter-
mine who might have placed them,” Ms. 
Tower says. “If we can find that out, we 
contact the folks and invite them to par-
ticipate in our state program.” 

Sylvia Grider, Ph.D., a retired profes-
sor in folklore and cultural anthropol-
ogy at Texas A&M University, sees any 
memorial marker as a private obser-
vance. “I think they are very profound 

statements of grief and loss, and they 
need to be left in place.” Of efforts to 
remove homemade markers, she says, 
“How complicated.”

Attempts to control what people 
do, she believes, will not do any good, 
especially when it comes to tragic loss. 
She describes roadside memorials as 
a complex phenomenon, one whose 
spread to the U.S. cannot be pinpointed, 
but one whose spread can now be seen 
worldwide. 

Dr. Grider says in Greece, families 
erect roadside shrines when their loved 
one has not been killed in a car accident, 
as a symbol of gratitude. These families 
keep the votive candles lit and the olive 
oil aplenty, she adds.

As far as marking the site of tragedy, 
Dr. Grider says roadside markers are 
related to spontaneous shrines, meaning 
shrines dedicated to the loss of many, 
such as Columbine, Virginia Tech, Okla-
homa City or the World Trade Center. 
But when it comes to marking the site 
of an individual loss, an act seen at large 
with the losses of Princess Diana and 
John Lennon, for example, she says such 
acts might stem from the traditions of 
the Hispanic Southwest.

When the Spanish carried caskets 
from the home to cemetery by foot, 
wherever they laid the casket down to 
rest, they would leave a little cross or 
pile of stones, Dr. Grider explains.

Such sentiments have evolved to Flor-
ida’s standard marker: a 15-inch diameter 
aluminum sign, with black lettering on a 
white background, mounted to a 5-foot 
steel post. All state memorial markers 
are manufactured in Lake City.

Randall Wainwright, manager of the 
state sign shop in Lake City, says he has 
performed every duty in the shop, from 
prepping the metal to silk screening and 
printing the “Drive Safely, In Memory” 
message, to cutting the individual let-
ters of a name out on a flatbed plotter. 
The names are applied to the signs by 

MARKERS
From page 1

Jerome Darling hammers in the stake for the marker.
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transfer tape, somewhat like a sticker. 
(The FDOT has seven districts, Florida’s 
Turnpike being a separate entity, and 
some of these districts apply the letter-
ing of names and dates themselves, Mr. 
Wainwright says, explaining why some 
markers have a birth and death date, 
while others show only the date of the 
accident.)

Mr. Wainwright says the markers 
mean the same to him as they mean to 
most: “It represents somebody. It was 
somebody.”

He feels the markers always draw 
attention — “You know something hap-
pened in that spot” — but says frankly, 
the markers mean more to the families 
than they do to the 10 others who work 
beside him in the sign shop.

“We do it constantly, name after 
name after name,” he says. “You start 
recognizing (that) at any time, you 
could be the next person” — but not as 
much when he sees the markers in the 
shop, he says, as when he sees them on 
the road.

Trying to save others
And it’s this “straighten up, stop tex-

ting, pay attention” undertone of the 
memorial markers that Dan Goldman, 
Ph.D., of Peace River Psychology in Port 
Charlotte sees as their psychological 
root.

“Psychologically speaking, when 
grieving people cannot bring back their 
loved one(s) who died in car crashes, 
they not only feel grief over the loss, 
but they also commonly experience 
anxiety because they realize they have 
no control over the situation,” Dr. Gold-
man says. “As a result, they may project 
their energy onto saving others from the 
same fate as a way to experience some 
sense of perceived control.”

And when it comes to controlling 
the choice of a memorial marker, James 
Davidson, Ph.D., suspects age comes 
into play. Dr. Davidson, professor and an 
anthropologist specializing in mortuary 
archaeology at the University of Florida, 
says the death of those in their teens 
and 20s tends to be a tragic death, “like 
an automobile accident where they die 
in an abrupt, traumatic way.”

“This is much different than dying in 
your death bed at 90 years old,” he says, 
adding the youth and suddenness may 
compel the need to memorialize the 
tragedy.

In the most recent statistics avail-
able, the Florida Department of High-
way Safety and Motor Vehicles reports 
that 2,444 people died in a total of 2,261 
crashes involving fatalities in 2010. The 
age group with the highest percent-
age of drivers killed or injured was 
25-34-year-olds.

The FDOT cannot comment on the 
ages of those memorialized through 

state markers. “We do not keep track of 
that data,” Ms. Tower says, explaining 
the state places the markers as a ser-
vice, taking the request and producing 
the sign to forward the message, “Drive 
Safely.”

But one man who places the markers 
in the ground says he has placed many 
for teenagers on their way home from 
school or work.

Jerome Darling, a building mainte-
nance mechanic in Palm Beach County, 
calls the families of those being memo-
rialized to see if they would like to be 
present as he places the marker.

He tapes the name on the sign, 
screws the sign on the pole and uses a 
2-pound hammer to put the pole in the 
ground.

Whether he’s standing in front of rel-
atives or not, he says, “The only thing I 
can do is shake my head” — because he 
knows what that marker means. “That 

person’s not here now.”
Mr. Darling has been placing mark-

ers on the shoulders of state roads for 
more than 10 years. As part of his job, 
he also removes elaborate displays, or 
as he calls it, “People who overdid it.” 
Wreaths, flowers, candles, photographs, 
stuffed animals, holiday décor — depart-
ment personnel say they store these 
items for up to six months or so, to give 
families a chance to reclaim them.

Of the adorned memorials, Mr. Dar-
ling says, “They look so good, people 
don’t pay attention to their driving. 
They’re looking like ‘Oh, what a beauti-
ful’ — bam — they run into the back 
of somebody.” So he does not feel bad 
removing such ornamentation. “I’m 
trying to make it safe for me and every-
body else.”

Susan Sullivan does not agree with 
flowers and teddy bears on roadside 
memorials. “It’s a memory,” she says of 

the memorial marker. “A teddy bear’s 
not going to be there too long. Neither 
are fake flowers. They’re just not.”

Mrs. Sullivan sees the markers as a 
service the state does for families to 
remember their loved ones, tastefully. 
And on I-95 between the Donald Ross 
and Jupiter exits, she has a marker for 
her son.

Michael Green died on Feb. 10, 1995. He 
was 23. He was driving home from work. 
He was three miles away from home.

Mrs. Sullivan worried about her son 
falling asleep as he drove home from 
the JFK Medical Center in Lantana in 
the early morning hours. She asked him 
to crack his window open and to wear 
his seatbelt, please. On the morning he 
“evidently fell asleep,” responders to 
the scene found him with his window 
cracked and his seatbelt on.

Mrs. Sullivan says she placed a 
marker for her son because, “He walked 
this Earth and he made a difference in 
people’s lives, and I think he should be 
honored in some way of remembrance.”

She loves when friends or family call 
and say, “I saw Michael’s marker,” just as 
she loves seeing someone has left sea-
shells or a golf tee on his grave. 

“It means they remember him,” she 
says. “And that’s important to me.”

Mrs. Sullivan had her son’s marker 
placed immediately following his acci-
dent, but construction kept his marker 
off the roadside for four years. On May 
14, Mr. Darling placed his marker, again.

Mrs. Sullivan says she’s ready for 
the phone calls. No longer, “Where is 
Michael’s marker?” but “I saw Michael’s 
marker.”

“Just that fleeting thought, oh my God 
it means so much,” she says. “It means 
they miss him, it means they remember 
him.” 

For Mrs. Sullivan, it brings her son 
here, by “just that fleeting thought." ■

KATHY GREY / FLORIDA WEEKLY

A 14-year-old girl’s life is remembered near 
the Punta Gorda railroad tracks at Taylor 
Street.

Matt Zillmer is memoralized at Airport Road 
and Taylor Street in Punta Gorda.

An unmarked memorial at Taylor Street and 
Jones Loop Road in Punta Gorda.
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Totch Brown: A true character and Chokoloskee native

Tough, tenacious, colorful, resourceful, 
law-breaking and entertaining. All these 
words perfectly describe the late Loren 
G. “Totch” Brown.

It’s hard to believe, but 16 years ago this 
month, the Chokoloskee native was laid 
to rest following yet another heart attack. 
He was buried in the Smallwood Cem-
etery on Chokoloskee Island on May 11, 
1996, next to his dearly beloved wife and 
partner Estelle (nee Demere), his “Queen 
of the Everglades.”

Totch was born in 1920, the fourth of 
five children born to John and Alice (nee 
McKinney). He spent most of his youth 
on Chokoloskee, hunting, fishing and 
trapping along the Chatham Bend area 
with his father and brother, “Peg,” long 
before the formation of the Everglades 
National Park (in 1947). 

The family lived off the land in tar-
paper shacks that were inundated with 
mosquitoes — “swamp angels,” as his 
grandfather McKinney called them, “so 
thick you could rake ’em off your brow 
by the handful!”

Totch was 13 when he bought his first 
boat, and during Prohibition he helped 
his father run ’shine to help make ends 
meet. 

He was 18 and Estelle just 14 when 
they married. Eleven months later, the 

first of their five 
children (three of 
whom are still liv-
ing) was born. 

Totch only left 
the island twice: 
once to serve 
his country dur-
ing World War 
II, returning with 
both a Bronze Star 
and Purple Heart 
for his service dur-
ing the Battle of the 
Bulge in 1944 with 
the 87th Infantry; 
and again to serve, 
this time 15 months 
in federal prison, 
for tax evasion 
stemming from his 
former marijuana 
smuggling days 
(he refused to rat out his friends). 

Totch decided to write his book, 
“Totch: A Life in the Everglades,” in 
order to “set the record straight.” At age 
73, with a seventh-grade education and 
a No. 3 lead pencil, he began telling his 
story, beginning with the settling in the 
Ten Thousand Islands back in the 1880s.

 No subject is off-limits in the book, 
which was published in 1993. Totch’s tales 
run the gamut from hunting raccoons 
and alligators, to eating the tasty “Cho-
koloskee Chicken” (white ibis, which is 
protected today) and living on the old 
homestead of “Bloody” Edgar Watson of 
“Killing Mister Watson” fame. He tells of 

his infamous pot-
hauling days and 
his trips back and 
forth to Colombia, 
where he actually 
picked his own 
crop, and of Opera-
tion Everglades on 
July 7, 1983, which 
caught the unsus-
pecting Totch off-
guard and led to 
his arrest in 1984.

Totch indeed 
led a most interest-
ing life. Over the 
years, he made a 
living as a crabber, 
a fisherman and a 
gator poacher. He 
loved to sing and 
could write songs. 
He even snagged a 

bit part as an extra named “One Note” in 
Budd Schulberg’s “Wind Across the Ever-
glades,” filmed on location in 1958 and 
starring Burl Ives, Gypsy Rose Lee, Peter 
Falk and Christopher Plummer.

He had his share of heartache, too, 
beginning with the loss of his daughter, 
Judy, aged 2, when their boat exploded in 
1943. Two years later, Totch and Estelle’s 
third child, Marie Faye, died from an 
enlarged heart 10 days after she was born.   

Totch’s book — which can still be 
found in local bookstores and libraries, as 
well as on Amazon — is a must-read for 
anyone wanting to learn more about this 
area and how previous generations exist-

ed without things like air-conditioning, 
bug spray, refrigeration, etc. The island 
itself was pretty well isolated until the 
causeway was completed in 1956.   

My personal involvement with Totch 
began in 1993, when I wrote for the for-
mer Everglades Echo weekly newspaper. 
My very first interview with him took 
place on his boat, just prior to the publi-
cation of his book. He graciously took me 
out in the famed Ten Thousand Islands 
and shared his life story with me. I was 
hooked — on Totch and the local people 
and the area, too. Not only did he pique 
my interest in this remote region called 
the Last Frontier, he changed my life’s 
direction.

There is no doubt in my mind that 
had I not met Totch and been given that 
grand tour (and many others during the 
next three years before his passing), I 
would never have been so interested in 
learning about our county’s early history 
and the many pioneers who came before 
us — nor would I have ever written my 
own book about the area. ■

— Maureen Sullivan-Hartung arrived 
in Naples in 1981. Following a year’s 
stint as a reporter for the former weekly 
Everglades Echo newspaper, she began 
freelancing. Her first book, “The Hid-
den History of Everglades City & Points 
Nearby,” was published in 2010 by The 
History Press in South Carolina. Look 
for her Undercover Historian column 
every other week in Florida Weekly. 
Learn more about Ms. Sullivan-Hartung 
at www.maureenwrites.com.
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mshwrites@gmail.com

Maureen Sullivan-Hartung took this photo of 
Totch Brown and his dog in the mid-1990s.



Aviator names airport 
Friend of the Year

Edith Scott “Scottie” Yeager was 
recently named 2011 Friend of the Year 
by the Friends of the Naples Municipal 
Airport in recognition of her ongoing 
support of the airport. A real estate 
broker, private pilot 
and ground instruc-
tor, Ms. Yeager has 
served on the air-
port’s Noise Com-
patibility Committee 
since December 2010 
and was elected chair 
for 2011-2012.

She was also a 
member of the Naples 
Airport Authority’s 
Technical Advisory 
Committee in the late 
1980s and contribut-
ed to the authority’s 
original noise study. 
She sat on the board 
from 1991-93 and 
served a term as vice 
chair. 

Past recipients 
since the award’s 
inception in 2000 
include Louis Amato, 
the Civil Air Patrol 
Naples Senior Squadron, Scott Cam-
eron, Bob Larson, Sherry Belcher, Peter 
Manion and Eric West.

The airport’s Noise Compatibility 
Committee helps monitor the impact of 
aircraft noise and makes recommenda-
tions about noise-mitigation procedures 
to the board of commissioners of the 
NAA.

The Friends of the Naples Munici-
pal Airport, founded in 1999, increases 
awareness and interest in the beneficial 
use of aviation through educational and 
charitable means relating to safe and 

efficient operations 
of Naples Municipal 
Airport. A certifi-
cated air carrier air-
port, the NMA fea-
tures flight schools, 
air charter opera-
tors and corporate 
aviation and non-
aviation businesses, 
fire/rescue services, 
mosquito control, car 
rental agencies and 
the Collier County 
Sheriff ’s Aviation 
Unit. All funds for 
operations, mainte-
nance and improve-
ments are generated 
from activities at the 
airport or from fed-
eral and state grants; 
it receives no prop-
erty tax dollars.

During the 2010-11 
fiscal year, the air-

port accommodated more than 84,000 
takeoffs and landings. The Florida 
Department of Transportation values 
the airport’s economic impact to the 
community at $273 million-plus annu-
ally.

For more information or to receive 
e-mail updates about the airport, visit 
www.flynaples.com. ■
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Scottie Yeager accepts her award from 
Scott Cameron, president of Friends of 
the Naples Municipal Airport.

Complimentary hors d’oeuvres and beverages will be served.
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A Flag Day sunset cruise 
for David Lawrence Center

The David Lawrence Center Young 
Executives will host a “Sunset Cruise for 
Mental Health” from 6:30-9 p.m. Thursday, 
June 14, aboard the Naples Princess. 

The Flag Day event is open to anyone 
with a passion for mental health and help-
ing others. Tickets are $35 and include hors 
d’oeuvres, drinks and live entertainment. 
Patriotic attire is encouraged.

Proceeds will benefit the David Law-
rence Center scholarship program that pro-
vides mental health and substance abuse 
services to children, adults and families 
who cannot afford to pay for those services.

For reservations or more information, 
call the David Lawrence Foundation at 304-
3505 or visit www.DavidLawrenceCenter.
org.

In addition to helping children with 
behavioral, emotional and substance abuse 
challenges, David Lawrence Center pro-
vides counseling and rehabilitative ser-
vices to adults in crisis and individuals 
with persistent mental illness. Through its 
eight locations in Collier County the cen-
ter touches the lives of more than 30,000 
people a year. For more information, visit 
the website above. ■

NONPROFIT NEWS

 COURTESY PHOTO

Members and guests of the Guild for the Neighborhood Health Clinic attended the first “Save-
A-Live” luncheon to benefit the clinic last month at Naples Yacht Club. The guild presented a 
check for $7,000 to help purchase equipment and supplies for the clinic’s outpatient surgical 
room. Shown here are guild member Jane Scholtz, clinic CEO Nina Gray and guild members 
Joy Dillon and Lydia Smith. For more information about the guild, call Chris Brick at 250-8416 
or e-mail ctbrick@embarzmail.com. The Neighborhood Health Clinic provides health care to 
low income, working but uninsured Collier County adults using a volunteer professional staff.  
For more information, visit www.neighborhoodhealthclinic.org or call Ms. Gray at 260-2090.

Make-A-Wish 
celebrates its supporters

Volunteers and community partners 
from Southwest Florida were honored 
and thanked recently by the Make-A-
Wish Foundation of Southern Florida 
at a dinner and awards ceremony. Norm 
Wedderburn, president and CEO of the 
organization, thanked guests for their 
unfailing dedication to making chil-
dren’s wishes come true. The following 
awards were presented:

■ Wishmaker of the Year, 
Bob DesJardin

■ Rising Star of the Year, 
Carrie Santinelli

■ Ambassador of the Year, 
Coby Palmer

■ Volunteer of the Year, Sue Lottridge
■ Referral Agent of the Year, 

the Children’s Hospital of 
Southwest Florida

■ Media Partner of the Year, Naples 
Illustrated

■ Community Partner of the 
Year, Shula’s Steak House

■ External Event of the Year, 
Aston Gardens

■ In-Kind Angel Award of the 
Year, The Naples Princess

■ Advocate of the Year, 
Chi Omega, FGCU

■ Donor of the Year, 
Dr. and Mrs. Joseph 
Magnant, Vein Specialists

■ Wish Granter of the Year, 
Amy Sedlacek

In other news, the Make-A-Wish Foun-
dation received nearly $7,000 as benefi-
ciary of the Italian Open Golf Tourna-
ment held recently at Shadow Wood 
Country Club. More than 120 golfers took 
part in the competition and also enjoyed 
an awards dinner and live auction.

“With the average cost of a wish 
being $5,000, this event donated enough 
to grant one deserving child’s wish,” 
Lesley Colantonio, special events coor-
dinator, said when she accepted a check 
for $6,900 from tournament coordina-
tors Angelo Daberio and Ron Repice.

Over the past 28 years, the Make-A-
Wish Foundation of Southern Florida 
has granted more than 8,000 wishes to 
children with life-threatening medical 
conditions. For information about mak-
ing a donation, volunteering or becom-
ing a wish sponsor, call 992-9474 or visit 
www.sfla.wish.org. ■

Emcee Amy Sedlacek interviews wish recipient  Gavin 
Lawrey.
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Two 18 Hole Golf Courses  •  exTra larGe loTs  •  less THan 300 Homes  •  Very PriVaTe and seCure!

Call Today Tiffany McQuaid at 239-287-6308
tiffmcquaid@gmail.com • www.TiffanyMcQuaid.com

4302 Pond Apple Drive N
$1,225,000

4+ Den - Meticulous with 
Southern Exposure! 

12931 White Violet Drive
$1,179,000

3+ Den - Classic Elegance 
with Flair!

12855 Valewood Drive
$1,294,000 

4+ Den - Amazing Lot - Wake
Up Smiling! 

12979 White Violet Drive 
$2,795,000

4+ Den - Wow Factor - 
Newer Construction! 

13101 Pond Apple Drive E
$1,325,000

4+ 2 Dens - Custom Home 
with Great Details!

4323 Silver Fox Drive
$1,450,800

4+ Den - with Private 
Guest Retreat!

12923 Pond Apple Drive E
$1,325,000

3+ Den - Feels Like 
Brand New!
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12887 Valewood Drive  
$555,000

3BR - Once in a Lifetime
Opportunity!

13255 White Violet Drive
$895,000 

5 BR/5 BA - Private 
Cul-de-sac Lot - Great View! 

4687 Pond Apple Drive S 
$799,000

4+ Den - Beautiful 
Renovation!

4855 Pond Apple Drive S 
$839,000

4+ Den - Amazing 
Outdoor Area! 

12856 Valewood drive 
$892,000

Great Floorplan - 
Lush Lanai!

4287 Silver Fox Drive  
$999,000

4+ Den - Guest Cabana - 
Great Layout

SO
LD
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On-Campus Housing
Opens This Fall! 

The fi rst on-campus residence hall is coming to 
the Edison State College Fort Myers campus. 
LightHouse Commons blends student-centered 
amenities and meal plans with the safety and 
convenience of on-campus living. Space is fi lling 
up fast for the 2012 fall semester! 

FORT MYERS

www.housing.edison.edu
239-985-8361 or 800-749-2322

Live at Edison State!

$600 PER
MONTH

utilities included!

as LOW as
Payments available

Don’t Wait,

RESERVE

YOUR
ROOM 
TODAY

OPEN
HOUSE

JOIN US FRIDAY, JUNE 8, 11 a.m.–1 p.m.
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Least-competent criminals
■ Eric King, 21, was leaving a store 

in Eagan, Minn., in February when a 
police officer in the parking lot noticed 
his pronounced waddle. Mr. King was 
arrested when the officer found a shop-
lifted 19-inch television set down his 
pants. 

■ In March, a 34-year-old Lithuanian-
born man led police in Wiltshire, Eng-
land, in a nighttime foot chase after he 
had aroused their suspicion. Thermal 
imaging equipment was used from a 
helicopter to spot the man in the dark-

ness. He was arrested “hiding” face-
down in a manure pit. 

■ Kyle Voss, 24, was charged with 
four burglaries in Great Falls, Mont., 
in April after coming upon a private 
residence containing buckets of coins. 
According to police, Mr. Voss first took 
the quarters and half-dollars ($3,000), 
then days later he returned for $700 in 
dimes and nickels. By the third break-in, 
the resident had installed surveillance 
video, and Mr. Voss was caught as he 
came back for a bucket of pennies. ■

Real life ‘Weekend at Bernie’s’ 
Thomas Parkin inherited real estate 

from his elderly mother before she died, 
but quickly lost it in a risky business 
venture. To get the deed back, accord-
ing to New York City prosecutors, he 
concocted a scheme to pretend that 
Mom was still alive (it would actu-
ally be Thomas in a dress) and still 
owned the land (and thus that the cur-
rent deed holder was a fraud). Lawyers 
arranged a meeting with “Mother” (con-

ducted in a darkened room because of 
Mom’s “recent cataract surgery”), at 
which she mostly remained silent. Mr. 
Parkin improbably stayed in character, 
according to a trial dispatch on the 
Daily Beast, and jurors apparently kept 
straight faces as Mr. Parkin testified 
that recent “communications” between 
him and his mother were “mostly one-
sided.” In May, Mr. Parkin was convicted 
on 11 counts. ■

In sickness and in health
All U.S. states have forms of no-fault 

divorce, but not England, which requires 
that couples prove adultery or abandon-
ment or “unreasonable behavior,” which 
leads to sometimes-epic weirdness, 
according to an April New York Times 
dispatch from London. For instance, 
one woman’s petition blamed her hus-
band’s insistence that she speak and 
dress only in Klingon. Other examples 
of “unreasonable behavior” (gathered 

by the Times of London): a husband 
objecting to the “malicious” preparation 
of his most hated dish (tuna casserole), 
a spouse’s non-communication for the 
last 15 years (except by leaving Post-it 
Notes), a spouse’s too-rapid TV chan-
nel-changing, a husband’s distorting the 
fit of his wife’s best outfits by frequently 
wearing them, and one’s insistence that 
a pet tarantula reside in a glass case 
beside the marital bed. ■

Compelling explanations
■ Madison County, Ind., council 

member David McCartney admitted 
to the Herald Bulletin newspaper in 
March that he had exchanged “sexually 
explicit” e-mails with a female official 
in another county but would not resign. 
In fact, he said, he had engaged in the 
exchanges not for hanky-panky but in 
order to “expose corruption.” He has 
not elaborated. 

■ Chris Windham, 27, was charged 
with improperly photographing a 
57-year-old man in a men’s room in Trin-
ity, Texas, in March after Mr. Windham, 
using a stall, allegedly snapped a cell-
phone photo of the man standing at the 

adjacent urinal. Mr. Windham explained 
that typically he braces himself with one 
hand on the floor while he wipes him-
self, and this time the hand on the floor 
was holding his cellphone.

■ Maureen Raymond, 49, said her 
roadside DUI test administered in Janu-
ary was unfair. According to records 
cited by Scripps Media, she told a depu-
ty in Port St. Lucie, Fla., that she couldn’t 
walk a straight line “with her big boo-
bies,” which she said makes “balancing” 
difficult. The deputy reported that Ms. 
Raymond helpfully offered to show him 
the evidence but that he stopped her. ■

Things people believe
She is not the typical gullible vic-

tim. Ms. Priti Mahalanobis is a college-
educated mother of two who ran a 
franchised restaurant in Avalon Park, 
Fla., near Orlando, but when her health, 
her brother’s marriage and her business 
experienced problems, she bought a 
$20 psychic reading from “Mrs. Starr” 
(also known as Peaches Stevens). The 
Orlando Sentinel reported in January 
that, over the next seven months, Ms. 
Mahalanobis lost about $135,000 in cash, 

jewelry and gift cards to Mrs. Starr. 
Astonishingly, neither Ms. Mahalano-
bis’ health nor her restaurant business 
noticeably improved. Among the rem-
edies that Ms. Mahalanobis accepted: 
buying seven tabernacles ($19,000 each) 
to “vanquish (her family’s) negativity” 
and putting $100 bills and a piece of 
paper with her relatives’ names written 
on it under her mattress along with a 
grapefruit (which, as everyone knows, 
attracts and then isolates the evil). ■

Recurring themes
In April, a woman in Switzerland 

identified as “Anna Gut,” in her early 
50s, starved to death after trying to 
prove that she could survive by “con-
suming” only sunlight, just as had hap-
pened to several others before her. An 

earlier practitioner, Australian Ellen 
Greve, died in 1999 at age 54 following 
a short career promoting “breatharian-
ism,” subtitled in her books and public 
lectures, “Liberation from the drudgery 
of food and drink.” ■

NEWS OF THE WEIRD
BY CHUCK SHEPHERD

DISTRIBUTED BY UNIVERSAL PRESS SYNDICATE

South corner of 951 and Immokalee Road
Call 455-5496 to make an appointment.

Built-out offices also available.

Doctors Needed

Dermatologist | Podiatrist | Ophthalmologist | Chiropractor, Etc.

Pebblebrooke Center
15205-15215 Collier Blvd., Naples, FL

(239) 455-5496
South of the corner of SR951 and Immokalee Road. Next to Publix.



For years, Tina Iten suffered through the effects of 
endometriosis and uterine fibroids. The 44-year-

old mother of three lived with daily pain.

Her surgeon, Dr. Kevin Fleishman, thought Tina was a 
perfect candidate for robotic surgery. Within five days 
of the procedure, Tina was back at work, and living 
without pain. To read more of Tina’s story, please visit 
www.LeeMemorial.org/caring

Caring people, caring for people. www.LeeMemorial.org

Dr. Kevin Fleishman 
Obstetrician/Gynecologist

Tina Iten  
Robotic Surgery Patient

da Vinci Surgery- 
Smaller Incisions,Faster Recovery

general surgeries



Fast Forward  
to the Body  
You Want

First Session Free  

Feel the Vibrations
Try the fast, effective way to stay in shape and enjoy all the benefits of a full body workout.

The Power Plate® machine uses Advanced Vibration Technology™ to stimulate your 

muscles multiple times per second, so you can achieve maximum results in minimal time.

When used regularly, as part of a healthy lifestyle, the Power Plate machine can help you 

tone up, lose weight and reduce cellulite.

The Benefits

 

Weight Loss

Speed up the metabolism to reduce  

body fat.

 

Strength and Power

Improve muscle strength and tone,  

build explosive power and endurance.

 

Flexibility

Increase range of motion, balance,  

stability and flexibility to improve daily  

life functioning.

Bone Density

Increase bone mineral density and prevent 

bone mineral density loss.

 

Cellulite Reduction

Increase circulation and reduce the 

appearance of cellulite, for smoother  

firmer skin.

 

Lymphatic drainage

Provides immediate increase in circulation,  

to aid drainage of toxins.

Call for a free session (239) 513-9004 



Series

NewOpportunities
at Shell Point
The public is invited and many 
of these events are    ! 

Shell Point Retirement Community is located in Fort Myers, 2 miles before the Sanibel Causeway.
Shell Point is a non-profit ministry of The Christian and Missionary Alliance Foundation ©2012 Shell Point. All rights reserved.  SLS-2138-12

(239) 466-1131 • www.shellpoint.org

Visit www.shellpoint.org/LES for full 
descriptions of this month’s events!

FREE

Shell Point’s Life Enrichment Series offers the opportunity to 
discover new things about yourself and the world you live in. 

Concerts, presentations, lectures, shows, special events, and more!

June
2012

The Shell Point Golf Club is offering a special summer membership rate to
golfers interested in joining the golf club from May 15 through October 15.

The cost is only $150 and includes: • Reciprocal privileges
• 21 days advance tee times (online) • Reduced cart fees 
• 10% off merchandise (soft goods) • Charge accounts 

For information call (239) 433-9790.

Play for less all summer long
Summer Golf Memberships Available May 15 to Oct. 15

June 4to7Junior Golf Camp 
from 9:00am to 12:30pm. 
For golfers age 7 to 15 
years old. Directed by 
Assistant PGA Professional
John Alfuth, Teaching Professional Steve Pereira, and
supervised by PGA Golf Professional, Michael Raber.
The program will review all aspects of the game. The
cost is $100 for camp. We prefer that participants have
their own golf clubs and pull cart. Call (239) 433-9790
to reserve your place.

June 5,13,19&27
Discover Shell Point 
Tour & Presentation 
at 10:00am. Join us for a
group presentation about
the Lifestyle and Lifecare
available at Shell Point 

followed by a narrated bus tour of the community. Light
refreshments will be provided. Call (239) 466-1131 
or 1-800-780-1131 for reservations.

The Springs Assisted Living Grand Opening 
Join us for a free
tour of Shell Point’s
new month-to-month
private pay assisted
living facility, The

Springs. This opportunity gives you the flexibility to
experience Shell Point’s assisted living services on
your terms. Whether you are looking for a short term
stay or a place to truly call home, we have the perfect
option for you. To schedule a tour or to request 
a brochure, call 239-454-2077 today!

June 12,19,26
The History of the United States
through 1815 from 10:00am to
11:30am. Professor Adrian Kerr is back
with us to take a comprehensive look at

the span of American history through 1815. It starts
with the original people who set-
tled in North America and takes us
through the end of the War of
1812. Tickets are $10. Call (239)
489-8472 to reserve your place. 

June 12 Session 1, The Colonization 
from 10:00am to 11:30am.

June 19 
Session 2, The Road 
to Independence 
from 10:00am to 11:30am.

June 26 Session 3, How The New Nation 
Emerged from 10:00am to 11:30am.

June 15 3 Divas & The Dons at 7:30pm.
One of Sarasota's most popular
ensembles, the group is 
comprised of vocalists and 
instrumentalists. Their eclectic
repertoire covers a broad 

spectrum of compositions ranging from opera to 
Broadway, folk, patriotic, and the American songbook.
Tickets are $15. To purchase tickets visit 
www.shellpoint.org/concerts or call (239) 454-2067.
Your Tickets will be available before the show at
Will Call in the auditorium lobby.

FREE!

FREE!
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Sweetbay
will match

PB&J donations
Sweetbay Supermarkets through-

out Collier and Lee counties, with 
help from the education foundations 
in each county, are collecting pea-
nut butter and jelly and matching 
the donations for the Harry Chapin 
Food Bank from June 1-10. The food 
bank serves summer children’s pro-
grams, social service organizations 
and homeless shelters.

In Collier County, 62 percent of 
public school students receive free 
and reduced lunch during the school 
year; however, there is no way of 
knowing whether all of those stu-
dents get the assistance they need 
from June through August. 

In Lee County, more than 50,000 
students receive either free or 
reduced lunch during the school year. 
Far too often, the only food those kids 
eat is what they get at school.

“Peanut butter and jelly is a sta-
ple for kids,” Joyce Jacobs, associate 
director of the food bank, says. “We’re 
thrilled to partner with Sweetbay on 
this important campaign to make sure 
no child goes hungry this summer.”

To contribute, stop by one of the 
Sweetbay Supermarket locations in 
Naples, Bonita Springs, Estero, Fort 
Myers, Cape Coral, Lehigh Acres or 
North Fort Myers, and add a jar or 
two of peanut butter and jelly to the 
collection boxes in the front of the 
stores.

The Harry Chapin Food Bank solic-
its, collects and stores food for dis-
tribution to families in need through 
a network of nonprofit agencies in 
Collier, Lee, Hendry, Charlotte and 
Glades counties. The agency provides 
more than 1 million pounds of food 
to 30,000 people monthly. For every 
dollar donated, about $6 in food value 
goes back to the community. 

In the past calendar year, The 
Harry Chapin Food Bank distributed 
more than 13.7 million pounds of food 
and other grocery items valued at 
more than $22.5 million the equiva-
lent of approximately 11 million meals 
to people in need.

For more information or to con-
tribute financially to the Harry Chap-
in Food Bank, call 334-7007 or visit 
www.harrychapinfoodbank.org. ■
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Th omas Quigley, M.D.
Board Certifi ed Eye Physician & Surgeon

Naples 
Bonita Springs 

www.doctorquigley.com

FREE
EYE EXAM
FOR NEW PATIENTS

Board members lead the way to recognition

Thanks to our team of caregivers, 
we have earned significant recognition 
from independent rating organizations 
in recent years.

Latest to arrive is from Becker’s Hos-
pital Review, which selected NCH as 
one of its 100 Great Hospitals for hav-
ing “demonstrated greatness through 
clinical accolades, innovation in care 
delivery, recent capital developments.”

One reason we have been able to 
attain the recognition and respect we 

have is the leadership and inspiration 
we receive from our 22-member board 
of trustees. Each spring, the board 
selects new members and officers and 
bids adieu to retiring contributors. This 
year’s new board members are, in alpha-
betical order:

■ Michelle Barrett, the board’s non-
nurse employee colleague – Ms. Barrett 
has been a respiratory therapist for 
more than 20 years at NCH and was one 
of the early clinical colleagues at North 
Naples in the NICU and pediatrics area.

■ Elizabeth Foster, R.N., the board’s 
nurse colleague – A five-year NCH 
employee, Ms. Foster is the night charge 
of 3 South and has been the clinical lad-
der champion since its inception.

■ Dr. Ken Plunkitt – An electrophysi-

ologist on staff since 2001, Dr. Plunkitt 
is past chairman of credentials and a 
member of the graduate medical edu-
cation committee and the professional 
capabilities committee, among others.

■ Greg Russo – The retired vice chair-
man of KPMG, Mr. Russo has served cli-
ents including General Electric, Emer-
son Electric, Aetna and Pepsi. He also 
serves on the boards of John Hancock 
Mutual Funds and Moorings Park.

New officers on our board of trustees 
are: Mariann MacDonald, board chair; 
Tom Gazdic, first vice chair and trea-
surer; Kay Gow, second vice chair; and 
Dr. John Lewis, secretary. 

Joe Perkovich, chairman for the past 
two years, retired after 13 years of ser-
vice to NCH. A resolution was passed 

citing Mr. Perkovich for sharing his 
wisdom, guidance and dedication as a 
valued leader. Francis Rooney was also 
recognized for his service as past sec-
ond vice chair, as were Joann Jenner and 
Greg Wilkerson, R.N., the past board 
non-nurse and nurse colleagues. 

Earning national recognition, such as 
that cited by Becker’s Hospital Review, 
depends largely on a committed board 
with one vision, working collaboratively 
with a team dedicated caregivers to 
make a true difference in the health of 
the communities we serve. ■

— Dr. Allen Weiss is the president 
and CEO of Physicians Regional Health-
care System. 

Drink coffee, live longer… maybe  
SPECIAL TO FLORIDA WEEKLY

Older adults who drank coffee — 
caffeinated or decaffeinated — had a 
lower risk of death overall than others 
who did not drink coffee, according a 
study by researchers from the National 
Cancer Institute, part of the National 
Institutes of Health, and AARP.

Coffee drinkers were less likely to die 
from heart disease, respiratory disease, 
stroke, injuries and accidents, diabetes, 
and infections, although the association 
was not seen for cancer. These results 
from a large study of older adults were 
observed after adjustment for the effects 
of other risk factors on mortality, such 
as smoking and alcohol consumption. 
Researchers caution, however, that they 
can’t be sure whether these associa-
tions mean that drinking coffee actually 
makes people live longer. The results of 
the study were published in the May 17, 
2012 edition of the New England Journal 
of Medicine.

Neal Freedman, Ph.D., Division of 
Cancer Epidemiology and Genetics, 
NCI, and his colleagues examined the 
association between coffee drinking and 
risk of death in 400,000 U.S. men and 
women ages 50 to 71 who participated in 
the NIH-AARP Diet and Health Study. 
Information about coffee intake was 
collected once by questionnaire at 
study entry in 1995-1996. The par-
ticipants were followed until the 
date they died or Dec. 31, 2008, 
whichever came first.

The researchers found that 
the association between coffee 
and reduction in risk of death 
increased with the amount of cof-
fee consumed. Relative to men 
and women who did not drink 
coffee, those who consumed 
three or more cups of coffee per 
day had approximately a 10 per-
cent lower risk of death. Coffee 

drinking was not associated with cancer 
mortality among women, but there was 
a slight and only marginally statistically 
significant association of heavier cof-
fee intake with increased risk of cancer 
death among men.

“Coffee is one of the most widely 
consumed beverages in America, but 
the association between coffee con-
sumption and risk of death has been 
unclear. We found coffee consumption 
to be associated with lower risk of death 
overall, and of death from a number of 
different causes,” said Dr. Freedman. 
“Although we cannot infer a causal rela-
tionship between coffee drinking and 
lower risk of death, we believe these 
results do provide some reassurance 
that coffee drinking does not adversely 
affect health.”

The investigators caution 
that coffee intake was 
assessed by self-report 
at a single time 
point and 
therefore 
might 
not 

reflect long-term patterns of intake. Also, 
information was not available on how the 
coffee was prepared (espresso, boiled, 
filtered, etc.); the researchers consider it 
possible that preparation methods may 
affect the levels of any protective compo-
nents in coffee.

“The mechanism by which coffee pro-
tects against risk of death — if indeed 
the finding reflects a causal relationship 
— is not clear, because coffee contains 
more than 1,000 compounds that might 
potentially affect 
h e a l t h , ” 
s a i d 
Dr. 

Freedman. “The most studied com-
pound is caffeine, although our findings 
were similar in those who reported the 
majority of their coffee intake to be caf-
feinated or decaffeinated.”

The National Cancer Institute leads 
the National Cancer Program and the 
NIH effort to dramatically reduce the 
burden of cancer and improve the 
lives of cancer patients and their fami-
lies, through research into prevention 
and cancer biology, the development 
of new interventions, and the training 

and mentoring of new research-
ers. For more information 

about cancer, visit the NCI 
Web site at www.cancer.
gov or call NCI’s Cancer 

Information Service 
at 1-800-4-CANCER 

( 1 - 8 0 0 - 4 2 2 -
6237). ■

HEALTHY LIVING

allenWEISS
allen.weiss@nchmd.org 



The Children’s 
Hospital of 
Southwest Florida 
is Growing.

We are responding to the increased need for children’s health 
care services in our community by building a new 

Children’s Hospital of Southwest Florida.

 This lifesaving facility will house 136 beds and provide new 
and expanded specialty pediatric health care services to children 

from Lee, Collier, Charlotte, Hendry and Glades Counties.

 We need your help in ensuring that all children who call Southwest 
Florida home will have access to the world-class medical care and

 lifesaving treatment programs they so need and deserve.

For more information on how you 
can help save a child’s life, 

please call 239-343-6950, or visit 
www.ChildrensHospitalGoal.org
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Sensational Smiles

www.smilesbyrembos.com
“ 2011 Voted Best Dentist Fifth Ave Mag”
“2009 Voted Best Dentist Sanibel/Captiva”

ALAN N. REMBOS, D.D.S., 
P.A.

Northwestern University Graduate
Implant Dentistry Fellowship 

Certification ICOI
G l & C D

Comprehensive Dental 
Care in a Comfortable Environment!

   all treatment

Kids challenged to run, bike swim 
in event to benefit Youth Haven

The Naples Area Triathletes sixth 
annual Junior Fitness Challenge takes 
place Saturday morn-
ing, June 9, at North 
Collier Regional Park. 
Youth Haven is this 
year’s beneficiary.

Participants grouped 
by ages 7-10 and 11-13 
will set out at 8 and 
8:30 a.m., respectively, 
to run, bike and swim 
the triathlon course. 
The younger group will 
run 0.4 of a mile, bike 
1.5 miles and swim 100 yards in the Lazy 
River at Sun ’n’ Fun Lagoon; their older 
friends will cover in the same sports, 
running 0.8 of a mile, pedaling 3 miles 
and swimming 200 yards. 

All participants must be accompanied 
by an adult.

Participants and spectators will be 
able to pick up discounts to the Sun 
’n’ Fun Lagoon, free treats from Planet 
Smoothie and information from various 
health and fitness organization. Rep-
resentatives from Bikes For Tykes will 
conduct bicycle maintenance check, 

and all race finishers will receive event 
bracelets and T-shirts.

Entry fee is $15 per 
child. (Special arrange-
ments can be made to 
cover the registration 
fee, and loaner bicycles 
are available.) 

Registration must be 
completed by noon on 
Friday, June 8. Stop by 
Naples On The Run at 
2116 Tamiami Trail N., 
call 252-4000 or visit 
www.juniorfitnesschal-

lenge.com.

About Youth Haven
Youth Haven is a residential emergen-

cy shelter for boys and girls ages 6-14 who 
have been removed from their homes due 
to abuse, neglect or abandonment. The 
agency also provides many home and 
community-based parenting education, 
child and substance abuse prevention 
programs, financial crisis support and 
emotional and psychological counseling. 
For more information, call 774-2904 or 
visit www.youthhaven.net. ■

5K heart walk/run steps out July 7
The annual Roger “RC” Campagnolo 

5K Heart Walk/Run sets out at 8 a.m. 
Saturday, July 7, at North Collier Region-
al Park as a benefit for the American 
Heart Association and the Roger Cam-
pagnolo Memorial Fund. 

Registration by July 6 is $25 for adults, 

$15 for ages under 18. Race day registra-
tion is $30.

Sign up at www.rcheartwalkandrun.
com.

For information about sponsorships, 
call Symantha Campagnolo at 823-6574 or 
e-mail sym@rcheartwalkandrun.com. ■

Physicians Regional to showcase 
brain diagnostic system equipment

Physicians Regional Healthcare Sys-
tem hosts an open house to show-
case its new Artis zee biplane system 
for diagnosis and treatments of brain 
attacks and neurovascular brain condi-
tions from 5:30-7:30 p.m. Wednesday, 
June 6, at Physicians Regional Pine 
Ridge. Visitors will be able to see the 
hospital’s entire surgical suite.

During neurovascular procedures, 
the Artis zee imaging system provides 
Dr. Eric Eskioglu, neurosurgeon and 
medical director of the Neurovascular 
and Stroke Institute at PRHS, and Dr. 
Brian Mason, neuroendovascular sur-
geon and medical director of NeuroEn-

dovascular Surgery and Interventional 
NeuroRadiology at PRHS, with detailed 
three-dimensional views of the brain. 
The system can help lead to more accu-
rate, speedy and efficient diagnosis and 
treatment for aneurysms and other life-
threatening brain vascular diseases.

The hospital is at 6101 Pine Ridge 
Road. To RSVP for the open house, call 
348-4810.

For more information about the Neu-
rovascular and Stroke Institute, visit 
www.physiciansregional.com/medical-
services/neurovascular-stroke-insti-
tute. ■



OUR RESULTS WALK FOR THEMSELVES Coleman
Eye Care

239-597-2792 
www.colemaneyecare.com 

10661 Airport Pulling Rd., Suite 12, Naples 34119

Why trust your 
eyes, your eyelids, 
and your vision to 
anyone else?

Wednesday,
June 13th 
9am-12pm 

Botox 
$10/unit

Austin Wm. Coleman, D.O.

Dr. Coleman is trained in:
 Complete Eye Care

 Surgery of the Eye & Eyelids

Emery & 
Mary Cathy Smith

Most Recommended 
Realtors In Naples...

 Delivering Real Estate Success 
On A Daily Basis...

Emery & Mary CathySmith
Prudential Florida Realty

621 Fifth Avenue South
Naples, FL 34102

239.247.3795
 cathy@cathysmith.com

www.smithgroupnaples.com

Recognized...
Respected...

Recommended...

■ A new Women’s Traveling Club 
is taking off for those who want to 
learn about world destinations and tips 
for traveling and make new friends 
with similar interests. The first monthly 
meeting will be at 6 p.m. Tuesday, June 
5, at Brio restaurant in Waterside Shops.

Sign up by calling Tracy Ball at MAD 
Travel, 961-3248, or by e-mailing wom-
enstravelclub@madtravel.com.

■ The Ohio State Alumni Club of 
Naples holds its monthly happy hour 
social for alumni, family, friends and fans 
from 5-7 p.m. Thursday, June 14, at Ran-
dy’s Fish Market, 10395 Tamiami Trail N.

RSVP by calling 248-7408 or e-mail-
ing at jimdebs@comcast.net.

■ The Southwest Florida Feder-
ated Republican Women invites regis-
tered Republicans interested in making 
a difference to join like-minded women 
for a lunch meeting on the first Wednes-
day of each month. The next meeting 
begins with social hours at 11:30 a.m. 
Wednesday, June 6, in the clubhouse at 
Arbor Trace. Cost is $18.

Reservations are required and can 
be made by calling Anne Brown at 254-
9979.

■ The Inbetweeners, a social group 
for singles ages 40-65, welcomes new-
comers and regulars at gatherings every 
Wednesday. On June 6 and 13, the group 
will meet from 5-7 p.m. at Roy’s res-
taurant at Bayfront. On June 20 and 27, 
Tavern on the Bay, also at Bayfront, will 
host the group from 5-7 p.m. 

For more information, visit www.
meetup.com/inbetweeners or e-mail 
naplesinbetweeners@gmail.com.

■ Membership in the Social Butter-
flies, a new group for women, is open 
to all who want to cultivate friendships, 
support one another’s career and per-
sonal efforts and also help local charities.

For more information, call Nicole 
Forbis at 784-7987 or look for Social But-
terflies Naples on Facebook.

■ The Naples chapter of Zonta 
International meets on the first Tues-
day of every month for a lunch and a 
program. The next meeting will begin at 
noon Tuesday, June 5, at Brio in Water-
side Shops. Cost is $17 and reservations 
are required.

For more information or to reserve, 
call 777-2301, e-mail info@zonta-naples.
org or visit www.zonta-naples.org.

■ The Naples Newcomers Club 
welcomes women who have been per-
manent residents of Naples for no more 
than five years and who want to meet 
others who are new to the area.

The club meets for lunch at 11:30 a.m. 
on the second Thursday of every month 
at country clubs throughout the area. In 
addition, groups within the club plan 
outings and dates to share varied inter-
ests, such as mah-jongg and duplicate 
bridge, gourmet cooking and discus-
sions about philosophy.

Prospective members are invited to 
coffee at 10 a.m. on the first Thursday of 
each month. For meeting locations and 
more information, call 298-4083 or visit 
www.naplesnewcomers.com.

■ The Bonita Springs Newcomers 
Club welcomes women who have lived 
in Bonita for less than three years. Lun-
cheons are held at area country clubs 

CLUB NOTES
      We invite you 
              to explore 
   endless    
       possibilities...

with a Naples Grande 
    Golf Club Membership.

For more information please contact 
MARC FREIBURG  PREMIER CLUB  

7540 Golden Gate Parkway | Naples, FL 34105 | 239.659.3714

Championship golf at Naples Grande Golf Club, an 18-hole, Rees Jones designed course 

spa therapy at the world renowned Golden Door® Spa (located at Waldorf Astoria Naples) 
Professional instruction and play by Peter Burwash International pros at the Waldorf Astoria 
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Please Find Me and
Bring Me Home!
MISSING CAT - “KITTS KITTS”

Please call if you fi nd her or have info!
Mary Ann 239-594-3902 or 419-290-6783

REWARD OFFERED!!!

CAREGIVER EDUCATION SERIES

For reservations contact Sandy Spindler at 
(239) 430-3535 at least four days prior to

the events you wish to attend.

If you are a familial or professional 

caregiver, come to Homewood 

Residence® Naples in June for our 

informative series geared toward you.

Complimentary admission and refreshments for all events.

Hosted by Homewood Residence® Naples
Presented by Florida Gulf Coast Chapter of the Alzheimer’s Association

Join us each Tuesday in June for a Caregiver Education Series presented by the 
Alzheimer’s Association. Featured speaker Catherine Cruikshank, Ph.D., Director of 
Education for the Alzheimer’s Association will be on hand with all the details.

The Basics of Alzheimer’s Disease and Related Dementias

Communication Issues Associated with Alzheimer’s Disease 
and Related Dementias

Behavioral Issues Associated with Alzheimer’s Disease 
and Related Dementias

Caregiver Guilt and Stress: Managing Your Behavior, Not Theirs.

Your story continues here…
www.brookdaleliving.com

770 Goodlette Road North
Naples, Florida 34102

Assisted Living Facility # AL9584
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The Southwest Florida chapter of the Kiwi Club, an organization of present and former flight 
attendants of American Airlines, TWA and other airlines acquired by or merged with American 
Airlines, held its last meeting before summer break on May 26. The local chapter supports 
Pace Center for Girls-Collier at Immokalee and the Collier County Hunger & Homeless 
Coalition. New members are always welcome. For information, call Jeanne Preston-Horvath 
at 596-0260 or e-mail Jeanne.preston@yahoo.com. Shown here are members Donna 
Montgomery, Judi Franz and Eileen Martino. See more photos on page C23.

CLUB NOTES
Our patients speak out about their 

Cataract Surgery Experience...

With the most cataract surgery experience in S.W. Florida, 
come to the experts at Eye Centers of Florida.

“Exceptional professionalism throughout my care.  Very pleased 
with service and results.” —Derek of Naples

“Outstanding...very pleased. I will recommend Dr. Brown and 
staff to all.” — Kenneth of Bonita Springs

Naples 
North Naples 

Bonita Springs

www.ecof.com
THE PATIENT AND ANY OTHER PERSON RESPONSIBLE FOR PAYMENT HAS A RIGHT TO REFUSE TO PAY, CANCEL PAYMENT, OR BE REIMBURSED FOR PAYMENT FOR ANY OTHER SERVICE, EXAMINATION, OR TREATMENT THAT IS PERFORMED 

AS A RESULT OF AND WITHIN 72 HOURS OF RESPONDING TO THE ADVERTISEMENT FOR THE FREE, DISCOUNTED FEE, OR REDUCED FEE SERVICE, EXAMINATION, OR TREATMENT. 
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on the third Thursday of every month 
(December meeting is on the second 
Thursday). Members must attend five 
luncheons a year and pay annual dues 
of $40. 

For more information, e-mail boni-
tanewcomers@gmail.com or visit www.
bonitaspringsnewcomersclub.com. 

■ Naples Ship Modelers is an infor-
mal group dedicated to the hobby of 
building wooden ship models.  Members 
share their knowledge and techniques  
at Saturday morning meetings twice a 
month and welcome new members.

For more information, call Dick 
Ritchie at 594-0868 or e-mail dcritchie@
comcast.net. ■
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WELCOME ABOARD! 

Bonita Bay
MARINA 

DIRECT GULF ACCESS FULL SERVICE MARINA
Boat storage & slip rentals from $264/month 
Dry storage for up to 32’ & wet slips with lifts
Non-ethanol fuel & ships store
Boat launch & detail services
Seasonal Waterfront Dining at Backwater Jacks

OPEN DAILY
Call 239-495-3222 or visit BonitaBayMarina.net  

EMERGENCY HURRICANE HAUL OUT $75. Call for details.
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 1. Chaplain Bob Hoffman leads the Collier  
 County Color Guard   
 2. Brothers Danny, Michael and Greg Cook 
 donated their catering services in memory 
 of their father, a veteran who recently died.   
 3. Earl and Thelma Hodges 
 4. Elizabeth Parker and her grandmother, 
 Mimi Reid Hardman 
 5. Jayme and Bob Gibbs 
 6. Libby Zimm and Ray Humphrey  
 7. Paralympian and “Wounded Warrior” 
 veteran Scott Winkler and Sgt. Robert 
 McDonald (Ret.)    
 8. Cpl. Bobby Joseph, USMC, with Harold 
 Weeks and Chaplain Bob Hoffman 
 9. Chaplain J. Hamby Barton, U.S. Navy 
 (Ret.) 
10. Jack Fulmar with Lilli and Ted Burtis 
11. Jeffery Wait and Matthew Brabyn 
12. Joni and Capt. Jim Albert
13. JROTC Cadets Jorge Arocha and 
 Brianna Benitez 
14. Rachel and Dan Wilbur
15. Rob Withey and Ted Soliday 

Hundreds of military veterans, along with 
family, friends and members of the com-
munity from all walks of life, gathered for 
a Memorial Day service and celebration 
organized by the Collier County Veterans 
Council and hosted at Hodges Funeral 
Home at Naples Memorial Gardens. Among 
the guests of honor was Scott Winkler, 
a paralympic athlete and subject of the 
documentary film “Wounded Warrior.” 
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MEMORIAL DAY
A community salute to America’s veterans

We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, 
go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.



Rates and availability to play, subject to change without notice. Proper dress required. Play ends March 18, 2013.

Capture this thrilling 
opportunity before ıt’s gone. 

It’s your last shot to tame the beast on  
Tom Fazio’s two courses at Bonita Bay East.   

Take aim before daily play ends in March 2013.

DAILY PLAY
as low as $35 per player
book a tee time from three 
to 90 days in advance: 
BonitaBayEast.com  
On Immokalee Rd., 6 miles east of I-75. 

 UNLIMITED

PLAY! 

SUMMER PASSPORT

ONLY $600! $850 per co
uple 

Email BBEGolf@

bonitabaygroup.com

for details.
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Dameron, a member of the Big Flag 
Committee, tells the story:

Carole Roberts was driving across the 
old Jolley Bridge one day last October 
and noticed the construction company 
crane being used to build the new Jolley 
Bridge had its company flag flying at the 
top of the boom. She called the company 
and asked if they would consider replac-
ing that flag with an American flag. A 
couple of days later, the Red, White and 
Blue was waving high for all to see.

From this incident, the idea of hav-
ing the Stars and Stripes greet everyone, 
every day and every night, crossing the 
new bridge to Marco was born. 

Having worked tirelessly on fundrais-
ing for both the Veteran’s Memorial and 
the visit of the Traveling Vietnam Wall 
to Marco, Ms. Roberts advanced the Big 
Flag idea to several island residents. 
With Dave Rice as chairman, they quick-
ly acted to form the Big Flag Committee. 
Before long, Mr. Rice presented the idea 
— including the unalterable commit-

ment that the Big Flag would be privately 
funded, today, tomorrow and forever — 
to the Marco Island City Council. 

The first major hurdle was addressed 
by seasonal resident Mike Havey, who 
generously donated the flagpole that 
now stands at attention, bearing the 
Big Flag, in the second median on the 
Marco side of the Jolley Bridge. At 
press time, more than 160 donations 
had been received from individuals and 
businesses to cover the cost of install-
ing the flagpole and the high-intensity 
lighting that will illuminate Old Glory 
for all to see, night and day. Sunrise 
Rotary Club on the island was the first 
to donate money for the flag; donations 
to cover flag replacement and mainte-
nance continue to be needed. For more 
information, contact Big Flag Commit-
tee member Leo Sutera at (781) 820-
8899 or lsbsmarco@aol.com. ■

BIG FLAG
From page 1

Marco Island videographer Bill Hughes of 
Hughes Productions recorded the Big Flag 
being raised for the fi rst time on Memorial Day 
afternoon. Watch it on his Internet television 
website at http://vimeo.com/channels/marcois-
landtelevision.
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 1. Carole Musgrave, Richard   
  Shanahan and Susie Walsh 
 2. Deborah and Greg Spain 
 3.  Anthony La Paglia with Nora 
 and George Terian 
 4.  Barbara Dameron with
 Carole and Steve Roberts. 
 Mrs. Roberts initiated the Big 
 Flag project. 
 5. Jeanne and Dave Rice, chair  
  of the Big Flag Committee 
 6. Dottie Weiner and Collier   
 County Commissioner Donna  
 Fiala 
 7. Debra and Dick Shanahan
 8. Chris Curle and Don Farmer 
 9. Beverly Nicholas, Byron 
 Donalds and Keith Flaugh 
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3% BROKER PARTICIPATION 
 

Lamar Fisher, AU93;AB106 | Subject to All Terms of Sale 
FISHERAUCTION.COM / 800.331.6620 

START: JUNE 4 @ 10AM 
   ENDS: JUNE 7 @ 2PM 

Deep Water Access to the 
Gulf of Mexico and the 
Atlantic Ocean 
Breathtaking 360 Degree 
Riverfront Views 
Excellent Location for a 
Private Island Estate 

1.4± Acre Private Island 
Caloosahatchee River, Fort Myers, Florida 

To be Sold to the Highest Bidder, No Minimum, No Reserve! 

Contact us For Bidding Instructions 

Heartworm risks high this season, and other pet tidbits
UNIVERSAL UCLICK

■ Less than 1 percent of 
the total feline population are 
pedigreed cats. The rest are 
usually cat-egorized by coat 
length in the United States, 
with veterinarians marking 
them in the records as domes-
tic longhairs or domestic 
shorthairs. Cats of no particu-
lar breed are sometimes also 
referred to as “alley cats” in 
the United States. In the Unit-
ed Kingdom, they’re called 
“moggies.”

■  Having a hard time find-
ing a rental that will permit 
your pet? You’re not alone. 

Apartments.com reports that 
35 percent of renters with pets 
say it’s very difficult to find an 
apartment that allows pets. Of 
renters who don’t have pets 
but wish they did, 33 percent 
blame their lack of a pet on 
their building’s no-animal 
policy. 

■ Dogs can become afraid 
just as we do, but they express 
fear in different ways. A fear-
ful dog may cower, hide, drool 
or tremble. Wide pupils are 
another sign of a dog in fear. 
The cause of such behavior 
may be genetic, it may be 
because of improper social-
ization as a puppy, or it may 

be in response to a 
frightening episode 
in an animal’s life. 
Since fearful dogs 
are not happy and 
may in fact bite, 
it’s important to 
get a referral to a 

veterinarian skilled 
in working with 

behavior problems. 
The combination of 
proper medication and 

behavior modification 
can make a scared dog’s 

life a happy one. 
■ The Companion Ani-

mal Parasite Council warns 
that the mild winter in 
many parts of the country 

means high popu-
lations of mosqui-
toes, which in turn 
means a greater risk 
of heartworms in 
dogs and cats. The 
concern this year is 
that in areas such 
as the Midwest, the 
bitter cold has tra-
ditionally allowed 
many pet owners to 
skip heartworm pre-
vention for much of 
the year as a cost 
savings. The lack 
of mosquitoes for 
much of the year 
makes that a calcu-
lated risk, at best, 
in normal-weather years, but 
not this one. Parasite experts 
warn of early emergence of 
mosquitoes, many of which 
transmit heartworms when 
they bite. 

Those who took their 
pets off heartworm preven-
tive medication should talk 
to their veterinarians about 
testing for the presence of 
the parasite this spring, and 
some may be shocked to 
find their pets testing posi-
tive for heartworms. How-
ever, the CPAC says most 
cats and half of all dogs are 
not protected against the 
potentially deadly parasite. 

For regional risk assessment, 
visit www.petsandparasites.
org. 

■ Parrots are able to con-
trol their irises, shrinking and 
enlarging their pupils rap-
idly in a display that’s called 
“flashing” or “pinning.” You 
have to read the whole bird to 
put the message in its proper 
context. Birds may flash their 
eyes when they’re excited or 
when they’re angry. Flashing 
accompanied by aggressive 
posturing, such as tail-fan-
ning, signifies a bird who’s 
bound to escalate his warn-
ings — and maybe even bite 
— if not left alone. ■

PET TALES

When parrots change the size of their irises 
rapidly, they may be ready to bite. 

The Siamese is perhaps 
the most recognizable of 
cat breeds — but most 
cat lovers prefer mixes. 

To adopt or foster a pet
—This week’s adoptable pets are from Brooke’s Legacy 
Animal Rescue, an all-volunteer, foster home rescue 
organization. For more information, call 434-7480, e-mail 
Admin@ BrookesLegacyAnimalRescue.org or visit www 
BrookesLegacyAnimalRescue.com.

>>Boozer is a 
neutered, 2-year-
old Chihuahua 
mix. We don’t know 
how he got his 
name, but he would 
certainly add to 
happy hour at your 
house.
 
>>Diego is 
a neutered, 
18-month-old 
pointer/spaniel mix 
who has a wonder-
ful temperament. 
He weighs about 
40 pounds and is 
micro-chipped.
 
>>Dream Catch-
er is a neutered, 
4-month-old bobtail 
black mouth cur/
Labrador retriever 
mix. He and his 
siblings are ready to 
start learning their 
puppy manners.
 
>>Fancy May is a 
spayed, 3-year-old 
domestic shorthair 
tuxedo. Meet her 
in the cat condos 
at Petco on Naples 
Boulevard.

Pets of the Week

■ #1 cause of tooth loss 
is gum/periodontal 
disease 

■ 80% of all adults have 
periodontal disease 

■ Periodontal Disease may be a 
contributing factor to:

The Warnings Signs
and flossing

your teeth

Dr. Piotrowski is a diplomat of the
American Academy of Periodontology.

He utilizes the latest techniques in the
diagnoses and treatment of gum disease.

of treating gum disease is a conservative

Dr. Bradley Piotrowski, D.D.S., M.S.D.
Helping You Keep Your Smile For A Lifetime 

Please visit www.NaplesDentistPractice.com

Ask About 
Dental Implants

There is no substitute for keeping
your own natural teeth in health
and comfort for a life time if you
know how and Dr. Piotrowski can

show you how.

P
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Periodontal

FREE
SCREENING

($140 VALUE)
Hurry Offer Expires XX/XX/XX
Call and Schedule Today!

6/8/12

FULL SERVICE VISION CARE  • MEDICARE ASSIGNMENT ACCEPTED • LASIK FINANCING AVAILABLE

www.swfl eye.com

Fort Myers • 6850 International Center Blvd. • 239-768-0006
Cape Coral • 1109 Del Prado Blvd. • 239-574-5406

Naples • 11176 Tamiami Trail • 239-594-0124

Rick Palmon, M.D.
Richard Glasser, M.D.
Leonard Avril, O.D.
Brian Marhue, O.D.
Penny J. Orr, O.D.

• Cataracts
• LASIK Laser 
   Vision Correction
• Cornea Treatment
• Glaucoma
• Dry Eyes
• Comprehensive Eye Exam
• Pediatric Eye Care
• Glasses & Contacts
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MUSINGS
Passim

R x
rx@floridaweekly.com

“Sont des mots qui vont tres bien 
ensemble.”  

— Paul McCartney

“I sat next to her, and she said to me , 
‘What is the answer?’ I was silent. ‘In that 
case,’ she said, ‘what is the question?’ ”  

— re: Gertrude Stein, 
in Alice B. Toklas’ autobiography

“Stories are a bridge between numbers 
and knowing.”  

— Kristian Hammond

“A lion holds you in his arms. Fingers 
rake the fretbridge for music. Dance when 
you’re broken open. Dance if you’ve torn 
the bandage off. Dance in the middle of 
the fighting. Dance in your blood. Dance 
when you’re perfectly free.” 

 — Rumi

“There was a little sound, a sort of 
quivering in the air that went “shhhh” 
very very very quietly: a tiny rosebud on 
a little broken stem that dropped onto the 
counter.”  

— Muriel Barbery, 
“The Elegance of the Hedgehog”

“En una noche oscura... sali 
sin ser notada.... oh dichosa 
ventura!” 

 — Juan de la Cruz

Thus have I heard: There 
are four ways of answering 
questions. Which four?

I. yes or no
response ration
utter simple all
just the leaves in hand
small handy no hedge 
hogging edges 
logging 
no round-a-bout or ruffles 
no journey journaling 
yes this or that
yes round or flat
no hear and sat
no just sayin’ 
conflate conflatin’
aye there and dat-ummmm

II. analysis
impression precious imp equation
equator equaking : yahoo
who me? you who!
which terms are which and what 
define it refine it sublime it con-find 
it
messing the message massaged
in two in tow into-it
say what: not just come and justify go
but shinin’ refinin’ 
saying re-sane re-zone 

come home to where on the range
on the chart/off the art

III. counter question
what is the event horizon? and 
how do we beg the question:
showing you mine and you showing 
yours:
will it be like that?
could it be letting? or sub-letting? or 
forgetting?
perhaps the haps of bloodletting?
mingling co-mingling? 
commentary tingling? 

wrangling of a ringling?
or maybe just a sense of far away 
roaming enhance?
ask and you shall what?
does receiving be merely 
refinding?

IV. putting the question aside
say the sayin’ 
whate’er the say in
be given thee to me
or I and thou
neither either you ornerydinary 
me
there be no grasping, clasping co-
lapsing
no construe in in the brew in
only one bowing flying between 
fingers
like aether used to do
in the wild whiled where mortal 
pinions 
divulge deluge deliver taste
animadvert annotate be mere 
ye/me 
joyous play ■

— Rx is the FloridaWeekly muse who 
hopes to inspire profound mutiny in all 
those who care to read. Our Rx may be 
wearing a pirate cloak of invisibility, but 
emanating from within this shadow is 
hope that readers will feel free to respond. 
Who knows: You may even inspire the 
muse. Make contact if you dare.

Shop the Sunshine Ace Outdoor Sale
now through June 17 to take advantage of great deals throughout
the store. Visit one of Sunshine Ace’s six locations in Lee and
Collier counties or find us online at www.SunshineAce.com.

Sunshine Ace Hardware!

Downtown Naples • Golden Gate • Bonita Springs • San Carlos • Marco Island • East Naples

www.SunshineAce.com

Find us on

9” Grill
Brush

8005639
Expires 6/17/2012.
Limit 4.

Craftsman
8 Drawer
Tool
Storage
Combo

$149.99

Plastic handle,
metal scraper,
brass bristles.

$.99

ENJOY SUMMER
SAVINGS

FROM

2297265,
2297307
Expires 6/30/12





House Hunting
Don’t overlook Royal Harbor
when looking for waterfront
property in Naples. B7 

Chamber dinner
Greater Naples Chamber of Commerce
holds its annual dinner, and more
business events. B6 

INSIDE

Local invention
“Cabidor” storage solution
gains national attention. B2 
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FAIRWINDS
FOR TWO YEARS, CHUCK CALKINS SAT WITH 

a yard full of boats. Nobody was calling 

up Fort Myers Marine and nobody was 

walking in the door, not even just to look.

Now the owner says customers are 

starting to bite. And he’s running out 

back washing boats himself, trying to get 

away from the phone.
Numbers from the National Marine 

Manufacturers Association confirm this 

swell in boating business — 2011 reports 

show retail sales for recreational boats, 

accessories and marine services jumped
SEE BOATS, B4 

BY ATHENA PONUSHIS
aponushis@fl oridaweekly.com

... for the boating business. ‘It’s nothing 
like it used to be, but it’s better.’
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Chuck Calkins, owner of Fort Myers Marine, smiles because boat sales are up.
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Le Jardin at Park Shore $2.825 Million
Bua/Bua-Bell 866.884.8196 Web # N210026657

Barefoot Beach $2.999 Million 
Bua/Bua-Bell 866.884.8196 Web # N211508388

The Only Real Estate Company In Naples 
Exclusively Representing Properties Over One Million Dollars 

Capistrano at Grey Oaks
Bua/Bua-Bell 866.884.8196

$3,999 Million
Web # N211508627

Estates at Grey Oaks
Trey Wilson 866.884.6597

$1,300 Million
Web # N211514264
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In a matter of just a few days as a 
publicly traded company, Facebook has 
become an example of several ways 
Wall Street can royally mess up. There 
is not just one major problem with the 
recent Facebook fiasco.  There are many 
major issues and they are ugly. 

 Some relate specifically to Face-
book’s recent Initial Public Offering. 
Some relate to avoidance of capital 
gains taxes by a large Facebook share-
holder who wants to conveniently... but 
legally… give up his U.S. citizenship to 
avoid paying taxes. Each one of Face-
book’s missteps is worthy of its own 
column and, together, they could form 
a text book for a college course on IPO 
not-to-do’s. 

Facebook went public on Friday, May 
18, and it was a dud that turned disaster. 
The offering was the largest IPO ever 
and, within days, the price had dropped 
some 10 percent. Morgan Stanley was 
lead underwriter, meaning that it played 
a critical role in the size of the issue 
offered, price offered, as well as dis-
semination of information to the public 
about the value of the offering. The 
press widely reported: the offering was 
too large and at too high a price ($38 a 
share). Analyst’s price targets cover a 
broad range and there is one industry 

analyst suggesting that, at an earnings 
growth rate of 11 percent and if priced at 
the industry’s average P/E, the stock is 
worth only $9.59. (Ouch!)  

The financial press also aired the 
widely held belief that Facebook really 
should have been named a “second-
ary offering” and not an IPO.  Second-
ary offerings are typically handled 
differently. Per Barry Ritholtz, a well 
known market commentator speaking 
on “Bloomberg Surveillance” with Tom 
Keene, “There was a group of retail 
brokers about a year ago that have been 
using secondary markets to buy up what 
little Facebook, and even Twitter, shares 
they could from employees, repacking 
them and offering them to retail inves-
tors… The IPO is now the secondary; 
they are now allowing the IPO purchas-
ers and early investors to cash out.”  

These pre IPO sales of stock (e.g. 
resales by Facebook employees through 
private market exchanges) often ben-
efit an elite class of investors and not 
the general public. By the time it was 
being offered to the rest of the invest-
ing world, there was nothing initial 
about this IPO and the thousands of pre 
IPO owners were looking at the IPO as 
opportunity to unload their stock.  IPOs 
are supposed to be opportunities for 
those thousands to buy the stock.

Beyond the hype, beyond the mis-
pricing (as it did plummet soon after 
opening), there is talk of misconduct; 
accusations that retail investors did not 
get the same information about analysts’ 
earnings downgrades as institutional 

investors received. In fact, both the lead 
underwriter’s consumer Internet ana-
lyst and several other analysts at par-
ticipating underwriting firms revised 
their earnings estimates downward in 
the days before the company went pub-
lic. Those who got the information and 
processed it might have walked from 
taking any allocation of stock and some 
might have figured the stock to be a 
“short” at its IPO price. Bottom line, the 
accusation is that Morgan Stanley did 
not provide a fair playing field for the 
retail investor, the little guy. The matter 
is under investigation by the SEC and 
FINRA and suits have been filed as of 
this writing. 

NASDAQ was chosen as the exchange 
for Facebook’s listing, meaning that, as 
an electronic exchange, it would not 
offer the benefit of a “floor specialist” 
to help maintain order and flow when 
things got messy. In this case, there 
was no floor specialist to deal with 
thousands of spoof quotes (quotes that, 
milliseconds after entry, are cancelled) 
being generated by high frequency com-
puters.  High frequency trading per-
vades all of the financial markets, is 
needed, and it does not have to be bad; 
but in this case it was toxic trading to 
the detriment of Facebook’s new share-
holders.

Was the underwriting a mess, dis-
gusting, and then some?  Yes, accord-
ing to former SEC Chairman Arthur 
Levitt:  “It’s dreadful for the markets… 
It’s an event with long-lasting negative 
implications for an industry that can ill-

afford this kind of blemish, and the last 
chapter hasn’t been written. Nobody 
looks good here.” (“SEC and FINRA to 
review Facebook issues; NASDAQ sues,” 
Fox News, May 22, 2012.)

Somehow Facebook reminds me of a 
party where everything went wrong. So 
large that it is akin to a convention, but 
still some folks were excluded, there 
was bad food, the start time changed but 
not all the invitees were informed, the 
doors were locked upon guest arrival, 
key guests didn’t show, some wanted to 
leave and take the presents meant for 
others, a (Zuckerman) marriage cer-
emony was held in the corner and the 
cops arrived the next day to investigate 
a reported skirmish.  

It was a disaster, and it was supposed 
to be a party. ■

— There is a substantial risk of 
loss in trading futures and options on 
futures contracts. Past performance is 
not indicative of future results. This 
article is provided for informational 
purposes only. No statement in this 
article should be construed as a rec-
ommendation to buy/sell a futures/
options contract or to provide invest-
ment advice.

— Jeannette Showalter, CFA is a 
commodities broker with Worldwide 
Futures Systems, 571-8896. For mid-
week commentaries, write to showal-
ter@wwfsystems.com.
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Facebook loses face
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Behind the ‘Cabidor’
Invention in home storage is a Naples family affair

BY EVAN WILLIAMS
ewilliams@fl oridaweekly.com 

Tim Tassin has long been a success-
ful builder whose company, Triumph 
Development Corp., has constructed 
multi-million 
dollar homes 
throughout the 
Naples area. 
He also owns 
Design Build of 
Naples, which 
he founded in 
1988.

But design-
ing and pat-
enting the 
“Cabidor,” a 
storage unit he 
invented with 
his brother, 
Mike, and son, 
Chris, has been 
an entirely new 
experience. 

“It’s been an 
emotional roll-
ercoaster,” he 
says about the 
Cabidor pro-
cess that began 
in 2007.

P e r f e c t i n g 
the design and 
patenting the 
sleek cabinet 
that attaches 
to the hinges 
of any door has 
required near 
constant attention. They received an 
official patent in February and then 
started marketing — and winning acco-

lades for — the Cabidor at trade shows 
around the country.

 “We realize how far we’ve come and 
how far we have to go,” Tim Tassin says, 
adding he built a prototype of the Cabi-
dor that he still uses at home in Naples, 

but it took years 
to fine-tune the 
hardware.

The fam-
ily formed a new 
company, Naples-
h e a d q u a r te re d 
Hingenuity, to sell 
the Cabidor. Tim 
Tassin is the CEO, 
his brother Mike 
is president, and 
Tim’s son Chris 
is vice president. 
They anticipate 
$500,000 in rev-
enue this year. 

Priced at $189, 
the Cabidor can be 
attached to almost 
any door in just 
about any room, 
from kitchen to 
garage or bed-
room. Tim Tas-
sin promises it’s 
easier to assem-
ble than a basic 
office desk from 
a big box store, 
and that the pro-
cess takes about 
15 minutes with 
no special tools 
required. Installa-

tion doesn’t require any drilling of holes, 
“So it’s great for renters,” he adds.

The initial design, the Classic Cabidor, 

is 70 inches high, 16 inches wide and 
3¾ inches deep. It covers about half the 
backside of a standard door, weighs 22 
pounds and can store the contents of six 
average-sized medicine cabinets.  

The Cabidor was first exhibited in 
2011 at the 
Southwest 
F l o r i d a 
Women’s 
Expo. It has 
since won 
Best Over-
all Prod-
uct at the 
2012 Inter-
n a t i o n a l 
Home and 
H o u s e -
wares Show 
in Chicago 
and Best of 
Show at the 
HomeWorld 
N a t i o n a l 
H a r d w a r e 
Show in Las 
Vegas. Life-
time Network’s “Designing 
Spaces” plans to introduce the 
Cabidor on television May 31. 

Tim Tassin studied con-
struction technology at Loui-
siana State University before 
founding a construction 
company in 1976 to provide 
residential work in Loui-
siana and Mississippi. In 
1988 he moved to South-
west Florida and founded 
Design Build of Naples, a 
residential construction 
and remodeling company. 
In 1999, he founded Triumph Devel-

opment Corp., which 
builds homes in the $4 mil-
lion to $5 million range.

Mr. Tassin says he’s work-
ing on new models of the 
Cabidor in different shapes 
and with special inserts 

for vari-
ous cus-
tom uses 
(one with 
v e l v e t -
lined cub-
bies, for 
i n s t a n c e , 
and anoth-
er for wine 
storage). He 
c u r r e n t l y 
has three 
prototypes in 
his bedroom. 

“It’s a con-
stant thought 
process,” he 
says. ■

COURTESY PHOTO

Father and son Tim and Chris Tassin at a trade 
show with the Cabidor.
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Gulf Shore Blvd. Condominium
Unique vistas are had from the main living areas and sizable 
bedrooms of this beautifully updated Admiralty Point II 
condominium.  Admiralty Point’s unique setting along the 
North bank of Doctor’s Pass and its on-site amenities are among 

the finest in the Moorings. 
$674,000

CAMPBELL & PREBISH, LLC | Real Estate Professionals
1167 THIRD STREET SOUTH | SUITE 209 | NAPLES, FL 34102 | P. 239.357.6628 | F. 262.4601

WWW.NaplesLuxuryHomes.COM

Gulf Shore Blvd. Condominium
Located in the Waldorf, one of the most sought-after 
condominium addresses in Naples, this first-floor living 
residence is directly proximate to the pool and the sugar sand 
beach of the Gulf of Mexico.  West-facing living and dining  

rooms afford daily displays of dazzling sunsets.
$1,750,000

CAMPBELL & PREBISH, LLC
Real Estate Professionals

www.NaplesLuxuryHomes.com
“Naples most exceptional selections.”

Port Royal - Galleon Drive
A charming Port Royal home with expansive water frontage 
and multidirectional long water views over Buccaneers’ Bay 

and Naples Bay. In the style of the islands, the home is artfully 
constructed with high ceilings, rich wood floors, and  

epitomizes comfortable elegance. Port Royal Club 
membership eligibility. $7,600,000

Port Royal - Cutlass Lane
Perhaps, the finest waterfront property in all of Naples.  

Designed by architect Jerry De Gennaro and built by Newbury 
North Associates. A perfect combination of New England  

and Old Florida style architecture.   
Port Royal Club membership eligibility.  

$10,800,000

Port Royal - Admiralty Parade
Incomparable views of Naples Bay and beyond. Attention to 
detail throughout with no expense spared in the use of warm 

woods and intricate stonework. A rare opportunity.  
Port Royal Club membership eligibility.

$8,500,000

Port Royal - Fort Charles Drive
The engaging exterior architecture and the intricate details of 
the interior design reflect a thousand-year-old culture with a 
well-defined sense of self and a refined appreciation of good 

taste. Port Royal Club membership eligibility.
Price upon request.

Aqualane Shores - 8th Street South
Wonderfully designed by Stofft Cooney Architects, this home 
captures the true essence of cottage living while providing the 
finest of modern day conveniences.  The home is situated on an 
extraordinarily deep, Western exposure lot, which provides the 
owner with expansive green spaces and open vistas to the wide 

waters of Flamingo Cove. $4,990,000

Aqualane Shores - 17th Avenue South
Beautiful south facing home with elevated pool that augments 
the wonderfully appointed first floor living area, thus creating 
a private indoor/outdoor entertainment environment. Soaring 
ceilings and carefully placed windows illuminate the interior 
spaces. Significant recessed boat slip with lift and no-bridge 

access to the Gulf of Mexico.
$3,850,000

Sancerre, A Condominium - Unit 401
The turquoise Gulf waters, the ebullient palms, and the fresh 
white sand merge in the mind’s eye with the soft palette of 

interior finishes.  Effortless living with available 
concierge services. 

$4,290,000

Port Royal - Fort Charles Drive
This property has beautiful panoramic views overlooking  
Morgan’s Cove, which, allows a substantial building envelope, 
and is one of the most desired areas of Port Royal as evidenced 
by the extraordinary quality of the homes recently built around 

it. Port Royal Club membership eligibility. 
$5,295,000

Beachfront - Gordon Drive
This exceptional South Naples beachfront residence is the 

personification of the much admired and beloved individual 
who commissioned its construction. The home is finished  

with engaging attention to detail. 
$14,000,000

Horse Creek - Naples, Florida
“One of the most superb and uniquely located  

equestrian properties in America.” 
Price upon request.
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6 percent to $32.3 billion, while boating 
participation increased 10 percent to 83 
million.

“Yes, that’s true to us,” says Mr. 
Calkins, attesting that local boat sales 
reflect these nationally configured 
numbers. Dealers spreading from Punta 
Gorda through Fort Myers and down to 
Naples agree, they see the rise in boat 
sales at their boat yards. 

The general consensus among these 
salesmen, owners and regional directors 
seems to be, “It’s nothing like it used to 
be, but it’s better,” leaving these dealers 
hopeful, because as they say, buyers are 
not holding on to their money anymore 
waiting to see what’s going to happen 
with the economy. They’re spending 
their money and going out on the water 
because they don’t know what’s going to 
happen tomorrow.

“Holy smokes yes, we feel it,” Mr. 
Calkins says of the rise in business. 
NMMA reports say the recreational 
boating industry has not seen an 
increase in retail sales since 2006.

The U.S. Recreational Boating Indus-
try ranked Florida the No. 1 boating 
state in the nation for the second year in 
a row, as the state pulled in $1.5 billion 
in total boat sales; Texas came in second 
with $982 million and Michigan third 
with $454 million.

As far as Fort Myers Marine’s per-
sonal figures, Mr. Calkins says, “First 
quarter of last year we sold six boats. 
We’ve sold 12 this quarter.”

But he remembers the lean years 
from 2008 to 2010. He describes the lull 
as a bellyache. He lists the oil spill, the 
media, foreclosures, the banks. He says 
people were scared, so they stopped 
buying boats. “Everybody had to hunker 
down.” 

Mr. Calkins had 11 employees, now he 
has six. When he started washing boats, 

it wasn’t to get away from the phone. 
He tried printing discount coupons for 
services, but “Nobody was spending any 
money,” he says, “It didn’t matter.”

One night he made a pact, if he wasn’t 
in the positive for 2011, he was going to 
give up Fort Myers Marine, a business 
he’s been running nearly 25 years. His 
2011 sales came in and he was up 23 
percent.

“Hopefully, we’re over the hump,” 
says the man who found his niche sell-
ing inshore fishing boats for waters the 
likes of Pine Island Sound, Charlotte 
Harbor and Estero Bay.

Now he’s watching the license plates 
pulling into his business and he’s asking 
his customers two questions: “What are 
you doing in Fort Myers?” and “What 
are you doing in Fort Myers Marine?” 

The investigative business owner 
says, “They’re coming down here with 
$200,000 cash and they want to burn it 
up, so they spend $100,000 on the house 
and $100,000 on the boat.”

Greg Postle says a house and a boat 
compose the idyllic Florida lifestyle, 
especially with the baby boomer market.

“They move down to Florida, the first 
thing they do is buy a house or a condo 
on the water. The second thing they 
do, they want to have a boat,” says the 
owner of Starboard Yacht, a yacht bro-
kerage in Punta Gorda.

Despite what some might presume, 
Mr. Postle says fuel efficiency has 
not been a concern to his customers. 
“They’re buying them 18-foot to as long 
as you want to go,” he says.

His business of 23 years did drop off 
somewhat during the Deepwater Hori-
zon oil spill, but considering his sales 
worldwide to places like England, Spain, 
Italy and particularly Australia, he says, 
“We still did business,” during the lull. 
Even so, he describes last year as “a 
very good year.”

“People today do have more dispos-
able income,” he says. “A lot of people 
sat on the fence for a long time, waiting 
to see what the economy was going to 

do. Now, they’re thinking, ‘We got to do 
what we want to do,’ and that’s fueled a 
lot of sales.”

Salesmen and executives at Marine-
Max say they felt the same trepidation 
— people with money put their spend-
ing in first gear. But Regional President 
Barry Marshall has felt a definite shift 
in spending. “I think many people are 
feeling more comfortable with the econ-
omy,” he says. His sales have risen 15 to 
20 percent at his Fort Myers location, 20 
to 25 percent in Naples.

Mr. Marshall says he felt the stirrings 
last year: “Business owners and blue 
collar workers alike decided at the end 
of last season, ‘Hey, we worked hard 
during season and we want to get out on 
the water. We want a new boat,’” hence 
his repeat customers, 70 percent of his 
clientele trading up for a bigger boat or 
buying a second, smaller boat to tool 
around in.

He’s also seen a hike in the Getaways 
program, where MarineMax leads trips 
to destinations such as the Keys or the 
Bahamas. “Our participation’s up three 
times as much as it was,” he says. “It’s 
great to see, we have a waiting list to go 
on these trips.”

But most refreshing, Mr. Marshall 
says manufacturers like Boston Whaler 
are expecting more of an increase in 
sales next year. “If they’re expecting it, 
that says a lot,” he says.

And he wants to clear the misconcep-
tion of expense, “You don’t have to have 
a million dollars to get into a boat,” he 
says, sharing the story of a recent cou-
ple who put down a couple grand and 
left with a $16,000 boat, making their 
payments $200 a month. “They were 
just giddy,” he says.

Family-owned Boater’s Landing 
agrees with the nationwide retailer 
MarineMax — production is up and 
interest rates are down. Boater’s Land-
ing President George Winn says he has 
seen the sales pendulum swing back 
again and his business sales are crank-
ing, so much so, it’s been hard to find 

the time to tally out concrete numbers.
During the 2008 to 2010 lull, Mr. 

Winn says his family had to adjust their 
expenses, selling their Naples and Cape 
Coral locations and bringing the busi-
ness back to Cleveland Avenue where it 
all began in 1988.

Now he says, he would not be sur-
prised to find a lot down in Naples and 
start expanding business all over again.

“People dream about buying a boat, 
but they put it off and put it off, when 
you really should take advantage of it 
while your health’s still there,” Mr. Winn 
says. “Sometimes you see people who 
don’t do it in time. You see the desire’s 
there, you see them coming to the boat 
shows, but they don’t buy.” 

As far as buying, he sees boat deals 
aligned with real estate, “Now’s the time 
to do it.”  ■

BOATS
From page 1

>> Boating has an estimated annual eco-
nomic impact of $72 billion

>> 83 million American participated in 
boating in 2011, an increase of 10 percent from 
2010 and the largest proportion of adults (34.8 
percent) who went boating since 1997 (35.8 
percent)

>> Retail sales of boats, accessories and 
marine services increased 6 percent to $32.3 
billion in 2011

>> Power and sail boat unit sales increased 
0.8 percent to 214,405 in 2011 from 212,645 
the previous year

>> An estimated 83 percent of boats sold in 
the U.S. in 2011 were made in the U.S.

>> 95 percent of the 12.4 million registered 
boats in the U.S. in 2011 were less than 26 feet

>> Retail sales of aluminum power boats 
(fi shing and pontoon boats) increased four per-
cent in 2011, this segment leading a recovery 
for the industry

>> 83 percent of boat owners in the U.S. 
in 2011 had an annual household income less 
than $100,000

— Source: National Marine 
Manufacturers Association

COURTESY PHOTO

Regional sales for Marine Max have risen by up to 25 percent at some Southwest Florida locations. 
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THE MOTLEY FOOL®

Buffett and Munger in Omaha
In early May, around 40,000 Berk-

shire Hathaway shareholders flocked 
to Omaha to listen to Chairman War-
ren Buffett and his partner, Charlie 
Munger, answer their questions for 
five hours.

Here are some snippets from the 
annual meeting and the subsequent 
press conference (the quotes are para-
phrased):

On dumb investments: “We steer 
clear of companies where we don’t 
have a reasonable idea about how the 
industry will develop within five to 
10 years. Consider Apple and Google: 
Both are extraordinary companies. 
They may well be worth a lot more 10 
years from now, but we would not want 
to own them — or bet against them.” 
(The Motley Fool owns shares of both 
companies and its newsletters have 
recommended shares of them.)

“If a company’s price is crazy, even if 
we do understand it, then that’s out, as 
well. We avoid new issues (IPOs), too, 
as there are usually plenty of better 

alternatives. Then there are industries 
that we think could potentially do very 
well, but we have no idea who the clear 
winners will be in the next few years.”

On the railroad industry (Berkshire 
owns BNSF Railway): “ Economics are 
on our side, because we can move a 
ton of products 500 miles on a gallon 
of diesel. Railroads move 42 percent of 
inner-city stuff. In terms of congestion 
and emissions, railroads are all advan-
tage. Some $3.9 billion will be spent 
this year to expand and improve rail-
road infrastructure, and the country 
will be better off.”

On barriers to entry, a competi-
tive advantage: “We tend to buy 
barriers instead of building them.

“If you gave me $30 billion and told 
me to try to knock off Coca-Cola, I 
wouldn’t have the faintest idea how 
to do it. And nobody is going to build 
another railroad. One competitor can 
be enough to ruin a business. If you’re 
in an industry with no barriers, you 
have to move really fast and always 
stay ahead.” ■

What Is This Thing Called  
The Motley Fool?

Remember Shakespeare? 
Remember “As You Like It”?

In Elizabethan days, Fools were the 
only people who could get away with 
telling the truth to the King or Queen.
The Motley Fool tells the truth about 
investing, and hopes you’ll laugh all

the way to the bank.

One-time Charges
QWhat are these “one-time charges 

against earnings” that I see in company 
earnings reports?

  — R.P., Madison, Ind.

AThey’re meant to reflect unusual costs 
a company bears (for example, due to 

closing a plant, experiencing an extraordi-
nary crop loss, writing off bad investments, 
etc.). The charges are often added back 
to company earnings, ostensibly to more 
accurately reflect the firm’s operating per-
formance.

Imagine that Acme Explosives Co. (ticker: 
KBOOM) earns $50 million in a quarter, 
but it also lays off many employees then, 
making significant severance payments. If 
these costs amounted to $5 million and 
were labeled as one-time charges, then the 
company would be suggesting that its busi-
ness really earned $55 million in the quar-
ter. Beware of companies with too-frequent 
“one-time” charges.

***

QWhat does a company’s rela-
tionship of current assets 

to current liabilities tell me
—  S.D., Abilene, Texas

ADividing a company’s current assets 
by its current liabilities gives you its 

“current ratio,” which shows whether it has 
sufficient short-term assets (such as cash 
and expected incoming payments) to cover 
its short-term obligations (such as payments 
and interest due). The “quick ratio,” which 
subtracts inventories from current assets 
before dividing by current liabilities, is a bit 
more meaningful.

A company’s current debt situation is 
good to know, but it’s just a tiny piece 
of its profile, telling you nothing about its 
profitability, long-term debt, growth rates, 
competitive position or valuation. Ideally, 
you should examine a company from many 
different angles, crunching a lot of numbers, 
such as profit margins, inventory levels, 
growth rates and more. Checking out a firm’s 
management is smart, too.Learn more about 
how to  evaluate companies and invest in 
stocks at fool.com/investing/basics/index.
aspx, morningstar.com/cover/start-investing.
aspx and better-investing.org.

Got a question for the Fool? 
Send it in — see Write to Us 

Ask the Fool

Fool’s School My Dumbest Investment
To Educate, Amuse & Enrich

A solar burn
I was still relatively new to the invest-

ment game and, being a sustainable ener-
gy supporter, I fell for Pacific Blue Ener-
gy’s talk about solar panel farms. Literally 
the day I invested, the stock price started 
falling. Blind faith that things would turn 
around sooner or later proved very blind. I 
ended up losing around $10,000. But being 
badly burned once is usually an excel-
lent motivation to improve your investing 
skills. It was soon after that that I joined 
The Motley Fool. 

— Ingrid, online
The Fool Responds: First of all, be 

careful when you refer to investing as a 
game. It’s easy to think of investing as 
gambling, but you’re doing much more 
than just speculating if you’re investing in 
healthy, established, growing companies 
with proven track records and competi-
tive advantages.

Unfortunately, Pacific Blue has mostly 
been a penny stock. Penny stocks, often 
hyped and manipulated, are like gambling 
and are best avoided. Many have high 
expectations for solar energy, but it’s not 
booming quite yet, partly due to supply-
and-demand issues. With all stocks, buy 
on strength, not rumors, promises or pos-
sibilities. ■

The Motley Fool Take
Whole foods on a roll

Whole Foods Market (Nasdaq: WFM) 
recently posted strong quarterly results, 
with gross profit margins hitting a record 
36.3 percent. That number might slip a 
bit in future quarters, though.

As co-CEO and founder John Mackey 
explained: “We’re managing our busi-
ness for the next 20 years, not the next 
quarter or two. … We want to continue to 
increase the value for our customers, in 
terms of lower prices.”

Despite the recession, Whole Foods 
has managed to adjust its pricing to com-
pete admirably in a tough marketplace. 
In the last two fiscal years, it increased 
its sales by 12 percent each year, and 
sales at stores open more than a year 
increased by 7.1 percent and 8.5 percent.

Speaking of gross margin, Whole 
Foods is a gem in the industry. Its best-
performing peers are lucky to approach 
30 percent.

Is the stock a buy now? Well, given 
its tremendous run over the past year, 
potential investors might want to wait a 
bit to see if some temporary bearishness 
might produce a lower price for pur-
chase. Still, over the long haul, Whole 
Foods has been worth its historical pre-
mium.

When companies commit to building 
their businesses for the next 20 years 
instead of simply trying to beat next 
quarter’s expectations, they’re speak-
ing long-term investors’ language. (The 
Motley Fool owns shares of Whole 
Foods and its newsletters have recom-
mended it as well.) ■

  Name That Company
I was founded in 1837 — 175 years 

ago! — by English and Irish immigrants, 
brothers-in-law who made candles and 
soap in Cincinnati. I was a pioneer in 
employee profit-sharing in 1887 and 
an early user of market research in the 
1920s. Today I’m a consumer-products 
giant. My billion-dollar brands include 
Head & Shoulders, Olay, Pantene, 
Wella, Braun, Fusion, Gillette, MACH3, 
Always, Crest, Oral-B, Iams, Ace, Ariel, 
Dawn, Downy, Duracell, Gain, Tide, 

Last week’s trivia answer
Born in 1906, I’m the world’s top cereal 

company, and a major snack and frozen-
food maker as well. My brands include 
Cheez-It, Nutri-Grain, Morningstar Farms, 
Coco Pops, Eggo, Frosted Flakes, Kashi, 
Keebler, Mini-Wheats, Rice Krispies, 
Famous Amos, Ready Crust and Special 
K. Pringles will soon join the lineup, too. I 
fed the Apollo 11 crew in space and made 
K-rations during World War II. In the 1990s, 
Pop-Tarts became my top-selling product. I 
make my products in 18 countries and sell 
them in more than 180. I rake in more than 
$13 billion annually. Who am I? (Answer: 
Kellogg Co.) ■

Bounty, Charmin and 
Pampers. My stock 

has grown by nearly 
11 percent annually, on 

average, over the past 
20 years. Who am I? ■

Know the answer? Send it 
to us with Foolish Trivia on 

the top and you’ll be entered 
into a drawing for a nifty prize!

Do you have an embarrassing 
lesson learned the hard way? Boil 
it down to 100 words (or less) 
and send it to The  Motley Fool 

c/o My Dumbest Investment. Got one that 
worked? Submit to My Smartest Investment. 
If we print yours, you’ll win a Fool’s cap!

Write to Us! Send questions 
for Ask the Fool, Dumbest (or 
Smartest) Investments (up to 
100 words), and your Trivia 

entries to Fool@fool.com or via  regular mail 
c/o this newspaper, attn: The  Motley Fool. 
Sorry, we can’t provide individual financial 
advice.
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BUSINESS MEETINGS
■ A Job Search Support Group 

meets from 10:30 a.m. to 12:30 p.m. Mon-
days at the Greater Naples Chamber of 
Commerce. Contact Karen Klukiewicz at 
kluk77@comcast.net or visit www.naple-
schamber.org.

■ Members and guests of the Wom-
en’s Network of Collier County meet 
for lunch at 11:30 a.m. on the second 
Tuesday of every month at Shula’s at the 
Hilton Naples. Cost is $22 for members, 
$25 for others. The next meeting is June 
12. Sign up at  www.wnocc.org.

■ The East Naples Merchants Asso-
ciation meets for Business After Busi-

ness at 5:30 p.m. on the second Thursday 
of every month. For location and more 
information, call 435-9410 or 643-3600. 

■ The Collier County Bar Associa-
tion holds its 2012-13 leadership installa-
tion luncheon beginning at noon Friday, 
June 8, at Grey Oaks Country Club. 
Keynote speaker will be Chief Justice 
Charles Canady of the Florida Supreme 
Court. For more information, visit www.
colliercountybar.org.

■ The next Wake Up Naples for mem-
bers and guests of the Greater Naples 
Chamber of Commerce takes place from 
7:30-8:30 a.m. Wednesday, June 13, at the 

Hilton Naples. Guest speaker will by 
Olympic swimming coach Paul Yetter. 
For reservations, visit www.naplescham-
ber.org/events.

■ The Marco Island Area Cham-
ber of Commerce invites members 
and guests to Business After Five from 
5:30-7 p.m. on the third Wednesday of 
the month. The location changes from 
month to month. The June 20 gather-
ing is at The Classics at Lely Resort. For 
more information, e-mail Katie@mar-
coislandchamber.org.

■ The Collier Building Industry 
Association holds its next mixer from 

5:30-7:30 p.m. Thursday, June 21, at the 
Lykos Group office, 4779 Enterprise Ave. 
Special guests will be CBIA scholarship 
recipients Andres Boral, David Martinez 
and Robert McGinnis. Cost is $15. Sign 
up by calling 436-6100 or visiting  www.
cbia.net.  

■ Partner 4 Performance, a net-
working group for small business own-
ers, meets from 11:30 a.m. to 1 p.m. on the 
second Thursday and from 8:30-10 a.m. 
on the fourth Thursday of every month 
at Patric’s in Mission West Plaza. Cost is 
$10, plus $12 for the lunch meeting. For 
more information, call 948-0050 or visit 
www.partner4performance.com. ■
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NETWORKING
Greater Naples Chamber of Commerce annual dinner

We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, 
go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

BOB RAYMOND / FLORIDA WEEKLY 

 1 . Collier County Commission Chairman Fred Coyle and Cheryl Coyle
 2 .  George and Evelyn Leamon
 3 . Dolores Sorey and Mayor John Sorey 
 4. Lisa Vincinguerra and Jeff Jerome 
 5. Leroy Sullivan, Kurt Mattox, Tom Graney, Leo Ochs and Mike Reagen

22

11 22

33 44

55

PRACC members, guests at McCormick & Schmick’s

11

22

33 44

BERNADETTE LA PAGLIA / FLORIDA WEEKLY 

 1 . Cheryl McDonnell, Mason Ayres and Terry McQuillin
 2 .  Ted Farah, Miranda Sharkey and Dan Casagrande
 3 . Yai Evans, Shannon Holland and Judy Harper
 4. Carla Channell, Ann Conti and Dylan Leon



NABOR report: 
Prices, optimism
on the upswing

SPECIAL TO FLORIDA WEEKLY

Several signs of improvement are 
evident in the Naples real estate mar-
ket, according to the latest numbers 
from the Naples Area Board of Realtors. 
NABOR tracks home listings and sales 
within Collier County (excluding Marco 
Island).

The median closed price increased 22 
percent overall in April 2012 compared 
to April 2011. This coupled with the 
fact that inventory continues to decline 
reflects the strength of the Naples mar-
ket.

“Further highlighting the positive 
statistics is the fact that a remarkable 
78 percent of closed sales were in the 
traditional transactions category,” says 
Steve Barker of Amerivest Realty. “Tra-
ditional sales are at the highest level 
since we started tracking them in 2009,” 
he adds.

Mike Hughes, vice president and gen-
eral manager of Downing-Frye Realty, 
agrees. “The majority of business is tra-
ditional,” Mr. Hughes says. “In addition, 
inventory in all the geographic areas we 
track was down an average of 13 percent 
in April 2012 compared to April a year 
ago.”

Shelton Weeks, Ph.D., director of the 
Lucas Institute for Real Estate Develop-
ment & Finance at Florida Gulf Coast 
University, says the most important 
thing to note is the increase in tradition-
al sales, which reached the high 70th 
percentile for April 2012. “This is really 
big, possibly more important than price 
increase and stability in the market,” 
Dr. Weeks says. “It shows the market is 
clearing and healing itself.”

The April report provides annual 
comparisons of single-family home 
and condominium sales (via the Sun-
shineMLS), price ranges and geograph-
ic segmentation and also includes an 
overall market summary. Statistics are 
presented in chart format along with 
the following overall (single-family and 
condominium units) specifics:

■ The overall median closed price 
increased 22 percent, from $185,000 in 
April 2011 to $226,000 in April 2012.

■ Overall pending sales increased 
20 percent in the $500,000 to $1 million 

1443 MARLIN DRIVE, ROYAL HARBOR
When looking to buy in the water-

front communities of Naples, most 
buyers think of Port Royal, Aqualane 
Shores, Old Naples, The Moorings, 
Coquina Sands and Park Shores. Then 
there’s Royal Harbor, perhaps the best-
kept secret on the waterfront. 

A stone’s throw across the bay from 
Port Royal, it’s picturesque, quiet, 
friendly, secluded and secure — and 
minutes from pristine beaches by day 
and lively downtown Naples 
by night.

Residential options with-
in Royal Harbor range from 
new construction to vintage 
cottages with renovations 
and additions.

The original cottage at 
1443 Marlin Drive has been 
fully rebuilt by South West 
Shores Construction, trans-
formed into an elegant and 
spacious home with an open 
floor plan. It’s listed for 
$1.225 million.

For a virtual tour, 
visit www.gerihoward-
naplesrealestate.com.

Ccall Geri Howard 
of Keating Associates 
at 417-2996 or (617) 
13-8955 to arrange a pri-
vate showing, or stop by 
during open house hours 
from 1-4 p.m. every Satur-
day and Sunday. ■

REAL ESTATE
N A P L E S  F L O R I D A  W E E K L Y

A GUIDE TO THE REAL ESTATE INDUSTRY     B7
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House Hunting:

SEE NABOR, B23 

DAVID WILLIAM AUSTON, PA 
AMERIVEST REALTY | NAPLES, FL

239.280.5433

Call David Today or Visit
www.DavidNaples.com

Naples Luxury Real Estate

Representing Sellers and Buyers of

MEDITERRA TALIS PARK
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4,329 sq ft. 4+Den/5bath. Premium 
home site in Savona. Expansive golf 

course views yet landscape provides for 
privacy. Elegant upgrades throughout. 

$2,799,000

2-story villa with western exposure. 
Private lake and golf course views. 
High end upgrades and features.
4 bedrooms, 5 full + 2 half baths.

4,164 sq ft. $1,495,000
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2765 Leeward Lane Moorings
Michael G. Lawler 239.213.7475
premiersir.com/id/211516201 $2,795,000

Brighton #804 Bay Colony
Leah Ritchey/Amy Becker 239.289.0433
premiersir.com/id/212011061 $2,975,000

5
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3

4

premiersothebysrealty.com

2539 Escada Court Tiburon
Julie Rembos 239.595.1809
premiersir.com/id/211515248 $2,995,000

1764 Gulf Shore Blvd. North Coquina Sands
Tom Gasbarro 239.404.4883
premiersir.com/id/210003068 $2,745,000

1075 Caxambas Drive Marco Island
Cathy Rogers 239.821.7926
premiersir.com/id/211510560 $2,095,000



1935 8th Street South
Ruth Trettis 239.403.4529
premiersir.com/210034188 $6,500,000

AQUALANE SHORES

1888 Kingfish Road
Karen Van Arsdale 239.860.0894
premiersir.com/212003604 $5,150,000

ROYAL HARBOR

815 21st Avenue South
Beth McNichols 239.821.3304
premiersir.com/211013842 $1,975,000

AQUALANE SHORES

Oyster Bay - Four Winds #D-34
Kathy Morris 239.777.8654
premiersir.com/212016685 $435,000

ROYAL HARBOR AREA

El Nido #1
Patrick O’Connor 239.293.9411
premiersir.com/211015726 $399,000

ROYAL HARBOR AREA

premiersothebysrealty.com

Port Royal

45 32nd Avenue South
Michael G. Lawler 239.213.7475
premiersir.com/211514647 $17,900,000

1231 Galleon Drive
Phil Collins 239.404.6800
premiersir.com/211522585 $11,950,000

1145 Galleon Drive
Michael G. Lawler 239.213.7475
premiersir.com/211016493 $8,995,000

775 Galleon Drive
Rick Marquardt 239.289.4158
premiersir.com/211520623 $8,495,000

3630 Rum Row
Karen Van Arsdale 239.860.0894
premiersir.com/212013185 $6,950,000

3999 Rum Row
Karen Van Arsdale 239.860.0894
premiersir.com/211007161 $6,500,000

3430 Fort Charles Drive
Ruth Trettis 239.403.4529
premiersir.com/210015020 $5,950,000

3060 Green Dolphin Lane
Karen Van Arsdale 239.860.0894
premiersir.com/210027761 $4,500,000

1365 Spyglass Lane
Ruth Trettis 239.403.4529
premiersir.com/212016823 $3,685,000

2800 Treasure Lane
Phil Collins 239.404.6800
premiersir.com/211504333 $2,495,000

Old Naples

120 5th Avenue South
Cindy Thompson 239.860.6513
premiersir.com/212001031 $2,395,000

145 6th Street North
Karen Van Arsdale 239.860.0894
premiersir.com/211521719 $1,795,000

1025 5th Street South
Virginia/Randy Wilson 239.450.9091
premiersir.com/212007571 $1,629,000

295 6th Street North
Karen Van Arsdale 239.860.0894
premiersir.com/212005397 $1,410,000

Naples Bay Resort - The Residences #C-209
Michael G. Lawler 239.213.7475
premiersir.com/210040293 $1,195,000

Villa Verona #103
Marty/Debbi McDermott 239.564.4231
premiersir.com/210038568 $1,150,000

Olde Naples Seaport #202
Krista Harris 239.877.6745
premiersir.com/212001712 $1,100,000

413 Broad Avenue South
Krista Harris 239.877.6745
premiersir.com/211521655 $949,000

Mariners Cove #A-204
Steve Smiley 239.298.4327
premiersir.com/212010379 $425,000

Town Manor Club #102
Marty/Debbi McDermott 239.564.4231
premiersir.com/210004769 $279,000

Aqualane Shores / Royal Harbor

Coquina Sands

1760 Gulf Shore Blvd. North
Tom Gasbarro 239.404.4883
premiersir.com/210003291 $2,595,000

1460 Nautilus Road
Michael G. Lawler 239.213.7475
premiersir.com/211521688 $2,495,000

Charleston Square #302
Lodge McKee 239.261.0053
premiersir.com/212014801 $1,390,000

520 Yucca Road
Richard/Susie Culp 239.290.2200
premiersir.com/211515920 $1,100,000

1515 Murex Drive
Virginia Amoroso 239.860.1099
premiersir.com/211516113 $994,999



Park Shore

360 Devils Bight
Michael G. Lawler 239.213.7475
premiersir.com/BRO $3,695,000

Aria #1201
Michael G. Lawler 239.213.7475
premiersir.com/211514637 $2,995,000

314 Neapolitan Way
Michael G. Lawler 239.213.7475
premiersir.com/210033063 $2,795,000

Le Ciel Venetian Tower #PH-104
Isabelle Edwards 239.564.4080
premiersir.com/211014451 $1,895,000

Meridian Club #1403
Pat Duggan 239.216.1980
premiersir.com/211505192 $1,280,000

740 Fountainhead Way
Michael G. Lawler 239.213.7475
premiersir.com/ARM $1,100,000

Terraces #1206
Polly Himmel 239.290.3910
premiersir.com/212016764 $950,000

Terraces #1701
Fred Alter 239.269.4123
premiersir.com/211006667 $850,000

Terraces #501
Polly Himmel 239.290.3910
premiersir.com/211513838 $799,000

The Savoy #1408
Philip Mareschal 239.269.6033
premiersir.com/211016142 $619,000

Pelican Bay / Pelican Marsh

Bay Colony

7331 Tilden Lane
Dorcas Briscoe 239.860.6985
premiersir.com/211517107 $5,475,000

9779 Bentgrass Bend
Leah Ritchey/Amy Becker 239.289.0433
premiersir.com/210006355 $5,400,000

Salerno #601
Barbi Lowe/Trish Lowe Soars 239.216.1973
premiersir.com/212010793 $1,975,000

Salerno #404
Amy Becker/Leah Ritchey 239.272.3229
premiersir.com/212009600 $1,695,000

Marquesa #1201
Carol Gilman 239.404.3253
premiersir.com/212005977 $1,595,000

Moorings

Admiralty Point I #608
Jeri Richey 239.269.2203
premiersir.com/212006772 $1,218,250

Carriage Club #64
Lori Pheasant 239-289-5720
premiersir.com/212012341 $690,000

Lausanne #312S
J. D’Amelio/D. Cartwright 239.961.5996
premiersir.com/212009304 $665,000

Naples Continental #309
Larry Roorda 239.860.2534
premiersir.com/212011534 $589,000

Lausanne #601-N
Michael G. Lawler 239.213.7475
premiersir.com/212011611 $495,000

premiersothebysrealty.com

702 Buttonbush Lane
Barbi Lowe/Trish Lowe Soars 239.216.1973
premiersir.com/212017074 $2,375,000

PELICAN BAY

8711 Spikerush Lane
T. Moellers/S. Kaltenborn 239.404.7887
premiersir.com/212006734 $1,995,000

PELICAN MARSH

Cap Ferrat #1905
John Hamilton 239.641.3270
premiersir.com/211516118 $1,895,000

PELICAN BAY

9033 Terranova Drive
Rod Soars 239.290.2448
premiersir.com/211014133 $1,825,000

PELICAN MARSH

701 Tamarind Court
John Hamilton 239.641.3270
premiersir.com/211516050 $1,695,000

PELICAN BAY

St. Raphael #901
Jean Tarkenton 239.595.0544
premiersir.com/211507720 $1,495,000

PELICAN BAY

St. Tropez #602
Jean Tarkenton 239.595.0544
premiersir.com/211012959 $575,000

PELICAN BAY

Marbella #202
John Hamilton 239.641.3270
premiersir.com/211515979 $475,000

PELICAN BAY

St. Lucia #105
Richard/Susie Culp 239.290.2200
premiersir.com/211009692 $419,000

PELICAN BAY

Arielle #309
Adrienne Young 239.825.5369
premiersir.com/212007434 $299,000

PELICAN MARSH



Naples / North Naples

Marco Island

198  Beach Drive South
Jim/Nikki Prange-Carroll 239.642.2222
premiersir.com/212007122 $4,500,000

1361 Cutler Court
Jim/Nikki Prange-Carroll 239.642.2222
premiersir.com/212004181 $4,250,000

325 Seabreeze Drive
Jim/Nikki Prange-Carroll 239.642.2222
premiersir.com/212004646 $2,800,000

1208 Mariana Court
Jim/Nikki Prange-Carroll 239.642.2222
premiersir.com/212004564 $1,250,000

Sandcastle II #1503
Cathy Rogers 239.821.7926
premiersir.com/212010635 $1,150,000

1658 San Marco Road
Cathy Rogers 239.821.7926
premiersir.com/212016692 $789,000

Eagle Cay #305
Angelica Andrews 239.595.7653
premiersir.com/212016638 $375,000

816 Manor Terrace
Brock/Julie Wilson 239.595.5983
premiersir.com/212007578 $370,000

Smokehouse Bay #1011
Brock/Julie Wilson 239.595.5983
premiersir.com/212007058 $269,000

Beach Club #408
Roe Tamagni 239.398.1222
premiersir.com/212001815 $194,000

Vanderbilt Beach

Moraya Bay #607
Lori Pheasant 239-289-5720
premiersir.com/212009306 $3,995,000

Moraya Bay
11125 Gulfshore Drive 239.514.5050
premiersir.com/MORA $2,500,000

169 Conners Avenue
Michael G. Lawler 239.213.7475
premiersir.com/211521591 $2,495,000

291 Oak Avenue
Susan Barton 239.860.1412
premiersir.com/211521319 $1,997,000

Manatee Resort #PH02
Pat Callis 239.250.0562
premiersir.com/211523075 $1,490,000

Grey Oaks

1482 Anhinga Pointe
Sam Heitman 239.537.2018
premiersir.com/207010251 $3,575,000

2951 Bellflower Lane
Lynn Anderson 239.290.6674
premiersir.com/211519490 $3,450,000

2249 Miramonte Court
V.K. Melhado 239.216.6400
premiersir.com/211516196 $1,755,000

3122 Dahlia Way
Carolyn Weinand 239.269.5678
premiersir.com/212017199 $875,000

Terra Verde #2396
Jutta V. Lopez/Al Lopez 239.571.5339
premiersir.com/211522083 $595,000

premiersothebysrealty.com

The Seasons #PH2201
Jutta V. Lopez/Al Lopez 239.571.5339
premiersir.com/211009222 $10,445,000

NAPLES CAY

185 Tupelo Road
Mary Catherine White 239.287.2818
premiersir.com/211513059 $6,950,000

PINE RIDGE

Grande Preserve - Grande Dominica #T-3
Jennifer/Dave Urness 239.273.7731
premiersir.com/212015330 $1,050,000

THE DUNES

Lesina #801
Darlene Roddy 239.404.0685
premiersir.com/212000277 $999,000

HAMMOCK BAY

7330 Stonegate Drive
Tom Gasbarro 239.404.4883
premiersir.com/212014098 $849,000

THE CROSSINGS

2050 Sevilla Way
Dave/Ann Renner 239.784.5552
premiersir.com/212006527 $799,000

VILLAGES OF MONTEREY

The Strada #5406
Jill Bresnahan 239.595.3549
premiersir.com/212013469 $599,000

MERCATO

1955 Timberline Drive
Marlene Suarez 239.290.0585
premiersir.com/212005848 $384,900

THE CROSSINGS

Wilderness Country Club IX #3104
Chris Wortman 239.273.2007
premiersir.com/212010737 $274,000

WILDERNESS

Naples Bath & Tennis #3B
Susan Gardner 239.438.2846
premiersir.com/211506546 $105,000

NAPLES BATH & TENNIS

Sotheby’s International Realty and the Sotheby’s International Realty logo are registered service  marks used with permission. Each office is independently owned and operated.

OPEN MON-SAT 10-5 & SUN 12-5
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PORT ROYAL

3255 RUM ROW
• 6 Bedrooms, 6.5-Baths
• Spectacular View of Galleon Cove
• Situated on a Lot and 1/2
• Dock, Lift & Deep Draft
• $10,500,000   MLS 211517836
•   Lauren & Michael Taranto 239.572.3078   

OLDE NAPLES

GULF SHORE BLVD S. 19- ROOM ESTATE
• 7 Bedrooms, 9 Full &  2-Baths
• 10,000 S.F. Custom Estate
• 3 Fireplaces, Wine Cellar, Elevator & Theater
• Beautiful Pool & Fountains
• $7,400,000    MLS 212008187
• Michael & Lauren Taranto 239.572.0066

PORT ROYAL

1205 SPYGLASS LANE
• 4 Bedrooms, + Den, 4-Baths
• Dramatic Soaring Ceilings
• Gulf Access w/Boat Dock and Lift
• Beautiful Open Heated Pool
• $5,200,000   MLS 212016138
•   Lauren & Michael Taranto 239.572.3078   

MEDITERRA

IL TREBBIO AT MEDITERRA
• 4 Bedrooms, + Den, 4.5-Baths
• Beautiful Courtyard w/Fountain & Fireplace
• 70' Lanai w/ Custom Pool & Spa
• In Home Massage Room & Retreat
• $3,650,000    MLS 211518573
• Martinovich & Nulf 239.398.3929

MEDITERRA

DISTINGUISHED ESTATE HOME
• 5 Bedrooms, + Den, 5.5-Baths
• Beautiful Gourmet Kitchen
• Gorgeous Pool w/Spillover Spa and Sundeck
• Large Master Suite and Bath
• $1,599,000   MLS 212016586
• Martinovich and Nulf 239.564.5717

PELICAN LANDING 

BAY CREEK 
• Price Reduced - Motivated
• Best Value in Pelican Landing
• 5 Bedrooms Plus Den, 4.5 Baths 
• Custom Estate-Large Lot  4,564 Sf. Ft. Living Space 
• $1,599,000   MLS 211513722
• Dotti Fagan, The Fagan Team 239.272.4946

BONITA BAY

HORIZONS 
• Sunrise + Sunset Views From The Wrap Around Terrace
• 3 Bedrooms, 3.5 Baths + Den
• Masterfully Appointed, Bright and Open Floor Plan
• Lovely Master Suite w/Sitting Room 
• $1,599,000   MLS 212002155
• The Lummis Team 239.289.3543

PELICAN LANDING 

BAY CREEK 
• Stunning Estate in Bay Creek 
• Custom Estate-Large Lot  4,621 Sf. Ft. Living Space 
• Gourmet Kitchen with Wonderful Upgrades
• Infinity Edge Heated Pool & Spa 
• $1,580,000   MLS 211513905
• Darlene Rice  239.325.3537

AUTUMN WOODS

WELL MAINTAINED ATTACHED VILLA
• 2 Bedrooms, + Den, 2-Baths
• Tranquil Lake Views
• Over 1,500 S.F.of Living
• Tons of Community Amenities
• $268,000    MLS 212010316
• Jackie Sweet 239.298.9000

BEAR'S PAW

BEAR'S PAW VILLAS
• 2 Bedrooms, 2-Baths
• Exceptional Views
• Fully Furnished & Golf Cart Included
• Gate Golf Course Community
• $254,900    MLS 211514969
• Jo Ellen Nash 239.537.4785

FIDDLER'S CREEK

DEER CROSSING
• 3 Bedrooms, 2-Baths
• Expansive Wrap Around Lanai 
• Dramatic Volume Ceilings
• Award Winning Club & Spa
• $229,000    MLS 211519181
• Carolyn Rzaca 239.877.1006

OLDE NAPLES

CASTLETON GARDENS
• 1 Bedroom, 1-Bath
• Totally Upgraded & Tastefully Furnished
• Private Gated Courtyard
• Community Pool & Spa
• $219,000    MLS 211523947
• Liz Appling 239.272.7201

LONGSHORE LAKE

THIS HOME HAS THE "WOW" FACTOR
• 3 Bedrooms, 2-Baths
• Every Imaginable Upgraded
• Spectacular Heated  Pool & Spillover Spa
• 3-Car Oversized Garage
• $496,500   MLS 212016536
• Jo Ellen Nash 239.537.4785

BONITA SPRINGS

SPANISH WELLS 
• Custom Built Home 
• Fabulous Lake & Golf Course View 
• 4 Bedroom, 3 Full Bath/ 2921 SQ. Ft. of Living Area
• Sparkling Pool 
• $475,000   MLS 212007126
• Cory Lauer 239.465.9290

MEDITERRA

CUSTOM DESIGNED COACH HOME
• 3 Bedrooms, + Den, 3-Baths
• Maple Hard Wood Floors & Custom Bookcase
• Custom Designed Coach Home
• Situated on a scenic Lake
• $475,000   MLS 212005488
• Martinovich & Nulf 239.398.3929

RIVER REACH

OLDE FLORIDA STYLE HOME
• 3 Bedrooms, + Den, 2-Baths
• Custom Island Kitchen
• Beautiful Master Retreat
• Gulf Access Via Gordan River
• $400,000    MLS 212016025
• Doug Haughey 239.961.1561

MEDITERRA

TUSCAN INSPIRED PRIVATE ENCLAVE
• 4 Bedrooms, + Den, 4.5-Baths
• Side Load 4-Car Garage
• Covered Loggia w/Pool and Spa
• Beautiful Lake & Preserve Views
• $2,100,000   MLS 212001463
• Martinovich & Nulf 239.398.3929

VANDERBILT BEACH

EXPANSIVE BAY VIEWS
• 3 Bedrooms, + Den, 3 Full & 1- Half Baths
• Soaring 20 Foot Ceilings
• Large Master Suite w/Fireplace
• Gulf Access, Boat Dock & Lift
• $2,000,000    MLS 211520724
• Jo Ellen Nash 239.537.4785

GOLDEN SHORES

CUSTOM CONSTRUCTION HAS BEGUN
• 5 Bedrooms, + Den, 5.5-Baths
• Gulf Access & 3 Lots from Naples Bay
• Pool, Spa and Boat Dock 
• Designer Finishes can Still be Chosen
• $1,995,000   MLS 212016326
• Steve Suddeth & Jordan Delaney 239.784.0693

MOORINGS

SPANISH & ITALIAN ARCHITECTURE
• 4 Bedrooms, + Den, 5-Full, 2-Half Baths
• Situated on a Large Corner Lot
• Game Room & Private Study
• Huge Pool, Spa & Summer Kitchen
• $1,960,000   MLS 211006215
• Michael & Lauren Taranto 239.572.3078

OPEN SUNDAY 1 -4:00 OPEN SUNDAY 1 - 4:00

NEW PRICE

NEW PRICE

MEDITERRA

STUNNING FORMER MODEL HOME
• 4 Bedrooms, +Den, 5-Full & 2-Half Baths
• Exquisite Details Throughout
• Unbelievable Master Suite & Bath
• 2 Grand Pools, Spa and Fireplace
• $2,997,000    MLS 211001986
• Kristin Cavella-Whorrall 239.821.6330

BONITA BEACH 

BEACH FRONT ESTATE 
• Direct Gulf Front Residence
• 4 Bedrooms + Den, 4.5 Baths
• Sweeping Views of the Gulf of Mexico 
• 3,175 Sq. Ft of Living Space 
• $2,995,000   MLS 211515464
• The Lummis Team 239.289.3543

PELICAN MARSH

LAKE FRONT 2-STORY ESTATE HOME
• 4 Bedrooms+ Den, 4.5-Baths
• Exquisite Marble Floors & Finishes 
• Game Room, Elevator & Open Balconies
• Absolutely Stunning Lanai w/Gigantic Pool & Spillover Spa
• $2,700,000    MLS 212008794
• Lauren Taranto 239.572.3078/Linda Hinds 239.404.0334

MEDITERRA

SPECTACULAR FURNISHED MODEL HOME
• 5 Bedrooms, + Den, 5.5-Baths
• Huge Outdoor Kitchen
• Courtyard Lanai w/Pool & Spa
• 2-Story Guest House
• $2,199,000   MLS 212003384
• Kristin Cavella-Whorrall 239.821.6330

BONITA BAY 

MARINA ISLE 
• Includes 2 Deeded Boat Slips w/Lifts
• 4 Bedrooms + Den, 4.5 Baths 
• Offered Impeccably Furnished 
• Private Gated Enclave of 14 Homes 
• $1,495,000   MLS 211514097
• Sandy Kass, The Fagan Team  239.292.4044

MEDITERRA

PRIVACY AND SERENITY ABOUND
• 3 Bedrooms, + Den, 3.5-Baths
• Second Story Private Guest Suite
• Soaring Ceilings & Custom Architecture
• Spacious Center Island Kitchen
• $1,475,000   MLS 212016592
• Martinovich & Nulf 239.564.5717

REGENCY TOWERS

UNOBSTRUCTED GULF VIEWS
• 3 Bedrooms, + Den, 3-Baths
• Beautiful Renovated Residence
• Mahogany Flooring
• Intimate Low-Density Building
• $1,199,000    MLS 211010896
• Steve Suddeth & Jordan Delaney 239.784.0693

SHADOW WOOD

IDLEWILDE 
• 3 Bedrooms, 3 Baths 
• 2,853 S.F. of Living Space
• Open Great Room Design
• Water and Golf View
• $875,000    MLS 212005136
• Greg Lewis, The Lewis Team  239.287.1158

COLLIERS RESERVE

EXCEPTIONAL RESIDENCE
• 4 Bedrooms, + Den, 5.5-Baths
• Exclusive Golf Course Community
• Spacious Master w/Sitting Area
• Offered Beautifully Furnished
• $8,000 / Month   MLS 212016566
• Marjorie Workinger 239.325.3516

MOORINGS

GULFSIDE RESIDENCE
• 2 Bedrooms, 2-Baths
• Just Steps to the Beach
• Beautifully Updated & Furnished
• Close to Upscale Dining & Shopping
• $4,000 / Month   MLS 212011440
• Debbie Dudley 239.450.6208

BAYFRONT

GORGEOUS COURTYARD VIEWS
• 2 Bedrooms, 2-Baths
• Just a Short Stroll to 5th Ave
• 1-Car Garage
• Stylishly Decorated
• $2,500 / Month   MLS 212015058
• Debbie Hunt 239.398.5529

HERITAGE BAY

GOLF INCLUSIVE COMMUNITY
• 2 Bedrooms, + Den, 2-Baths
• 3rd Floor Residence
• Lake & Golf Course Views
• Fabulous Community Amenities
• $1,750 / Month   MLS 212013008
• Corye Reiter 239.273.3722

PELICAN BAY

BREAKWATER AT PELICAN BAY
• 2 Bedrooms, + Den, 2-Baths
• Open Floor Plan w/High Ceilings
• A Kitchen Designed for Entertaining
• Oversized 2-Car Garage & Great Amenities
• $399,900   MLS 212004080
• Kurt Petersen  239.777.0408

TIBURON

ENJOY THE TIBURON LIFESTYLE
• 2 Bedrooms, + Den, 2-Baths
• Private Preserve View
• Beautifully Decorated and Upgraded
• Superb Amenities
• $399,000   MLS 212016187
• Jordan Delaney & Steve Suddeth 239.404.3070

MADISON PARK

IMMACULATE TWO STORY HOME
• 4 Bedrooms, 2.5-Baths
• Long Lake Views
• Well Appointed Kitchen w/Breakfast Area
• Large Open Loft
• $300,000    MLS 212003022
• The Fischer Group 239.777.7500

GOLDEN GATE ESTATES

SITUATED ON 2.73 ACRES
• 3 Bedrooms, + Den, 2-Baths
• Wonderful Outdoor Entertaining Space w/Fire Pit
• Screened Lanai w/Heated Pool
• Beautifully Maintained
• $299,000   MLS 212003690
• Kurt Petersen 239.777.0408

SHADOW WOOD 

LAKE FOREST 
• Stunning, Custom Built by Frey & Son 
• 4 Bedrooms, + Den, 4 Baths, 2 Powder Room
• 3,655 Sq.Ft, Pool Side Cabana 465 Sq.Ft
• Water, Golf View, 4 Car Garage
• $1,775,000    MLS 212014778
• Greg Lewis, The Lewis Team 239.287.1158

BAREFOOT BEACH

BAREFOOT BEACH ESTATE
• 4 Bedrooms + Den, 4.5-Baths
• 22' Soaring Ceilings & Private Elevator
• Breathtaking Rotunda Foyer
• Spacious Outdoor Living Area & Pool
• $1,775,000   MLS 211512671
• Michael & Lauren Taranto 239.572.0066

QUAIL WEST

STUNNING GROTTO ESTATE HOME
• 4 Bedrooms, + Study, 5.5-Baths
• Separate Guest House
• Private Lanai w/Grotto & Waterfalls
• Situated on Private 1 Acre
• $1,750,000   MLS 211506978
• Michael & Lauren Taranto 239.572.3078

BONITA BAY

GRACIOUS SENSE OF LUXURY
• 3 Bedrooms, + Den, 3.5-Baths
• 4 Terraces w/ Gulf and Bay Views
• Timeless Elegance Offered Fully Furnished
• Stunning Appointments Throughout
• $1,695,000    MLS 212003728
• Martinovich & Nulf 239.564.1266

ANNUAL RENTAL ANNUAL RENTAL ANNUAL RENTAL ANNUAL RENTAL

NEW PRICE

NEW PRICE
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PORT ROYAL

3255 RUM ROW
• 6 Bedrooms, 6.5-Baths
• Spectacular View of Galleon Cove
• Situated on a Lot and 1/2
• Dock, Lift & Deep Draft
• $10,500,000   MLS 211517836
•   Lauren & Michael Taranto 239.572.3078   

OLDE NAPLES

GULF SHORE BLVD S. 19- ROOM ESTATE
• 7 Bedrooms, 9 Full &  2-Baths
• 10,000 S.F. Custom Estate
• 3 Fireplaces, Wine Cellar, Elevator & Theater
• Beautiful Pool & Fountains
• $7,400,000    MLS 212008187
• Michael & Lauren Taranto 239.572.0066

PORT ROYAL

1205 SPYGLASS LANE
• 4 Bedrooms, + Den, 4-Baths
• Dramatic Soaring Ceilings
• Gulf Access w/Boat Dock and Lift
• Beautiful Open Heated Pool
• $5,200,000   MLS 212016138
•   Lauren & Michael Taranto 239.572.3078   

MEDITERRA

IL TREBBIO AT MEDITERRA
• 4 Bedrooms, + Den, 4.5-Baths
• Beautiful Courtyard w/Fountain & Fireplace
• 70' Lanai w/ Custom Pool & Spa
• In Home Massage Room & Retreat
• $3,650,000    MLS 211518573
• Martinovich & Nulf 239.398.3929

MEDITERRA

DISTINGUISHED ESTATE HOME
• 5 Bedrooms, + Den, 5.5-Baths
• Beautiful Gourmet Kitchen
• Gorgeous Pool w/Spillover Spa and Sundeck
• Large Master Suite and Bath
• $1,599,000   MLS 212016586
• Martinovich and Nulf 239.564.5717

PELICAN LANDING 

BAY CREEK 
• Price Reduced - Motivated
• Best Value in Pelican Landing
• 5 Bedrooms Plus Den, 4.5 Baths 
• Custom Estate-Large Lot  4,564 Sf. Ft. Living Space 
• $1,599,000   MLS 211513722
• Dotti Fagan, The Fagan Team 239.272.4946

BONITA BAY

HORIZONS 
• Sunrise + Sunset Views From The Wrap Around Terrace
• 3 Bedrooms, 3.5 Baths + Den
• Masterfully Appointed, Bright and Open Floor Plan
• Lovely Master Suite w/Sitting Room 
• $1,599,000   MLS 212002155
• The Lummis Team 239.289.3543

PELICAN LANDING 

BAY CREEK 
• Stunning Estate in Bay Creek 
• Custom Estate-Large Lot  4,621 Sf. Ft. Living Space 
• Gourmet Kitchen with Wonderful Upgrades
• Infinity Edge Heated Pool & Spa 
• $1,580,000   MLS 211513905
• Darlene Rice  239.325.3537

AUTUMN WOODS

WELL MAINTAINED ATTACHED VILLA
• 2 Bedrooms, + Den, 2-Baths
• Tranquil Lake Views
• Over 1,500 S.F.of Living
• Tons of Community Amenities
• $268,000    MLS 212010316
• Jackie Sweet 239.298.9000

BEAR'S PAW

BEAR'S PAW VILLAS
• 2 Bedrooms, 2-Baths
• Exceptional Views
• Fully Furnished & Golf Cart Included
• Gate Golf Course Community
• $254,900    MLS 211514969
• Jo Ellen Nash 239.537.4785

FIDDLER'S CREEK

DEER CROSSING
• 3 Bedrooms, 2-Baths
• Expansive Wrap Around Lanai 
• Dramatic Volume Ceilings
• Award Winning Club & Spa
• $229,000    MLS 211519181
• Carolyn Rzaca 239.877.1006

OLDE NAPLES

CASTLETON GARDENS
• 1 Bedroom, 1-Bath
• Totally Upgraded & Tastefully Furnished
• Private Gated Courtyard
• Community Pool & Spa
• $219,000    MLS 211523947
• Liz Appling 239.272.7201

LONGSHORE LAKE

THIS HOME HAS THE "WOW" FACTOR
• 3 Bedrooms, 2-Baths
• Every Imaginable Upgraded
• Spectacular Heated  Pool & Spillover Spa
• 3-Car Oversized Garage
• $496,500   MLS 212016536
• Jo Ellen Nash 239.537.4785

BONITA SPRINGS

SPANISH WELLS 
• Custom Built Home 
• Fabulous Lake & Golf Course View 
• 4 Bedroom, 3 Full Bath/ 2921 SQ. Ft. of Living Area
• Sparkling Pool 
• $475,000   MLS 212007126
• Cory Lauer 239.465.9290

MEDITERRA

CUSTOM DESIGNED COACH HOME
• 3 Bedrooms, + Den, 3-Baths
• Maple Hard Wood Floors & Custom Bookcase
• Custom Designed Coach Home
• Situated on a scenic Lake
• $475,000   MLS 212005488
• Martinovich & Nulf 239.398.3929

RIVER REACH

OLDE FLORIDA STYLE HOME
• 3 Bedrooms, + Den, 2-Baths
• Custom Island Kitchen
• Beautiful Master Retreat
• Gulf Access Via Gordan River
• $400,000    MLS 212016025
• Doug Haughey 239.961.1561

MEDITERRA

TUSCAN INSPIRED PRIVATE ENCLAVE
• 4 Bedrooms, + Den, 4.5-Baths
• Side Load 4-Car Garage
• Covered Loggia w/Pool and Spa
• Beautiful Lake & Preserve Views
• $2,100,000   MLS 212001463
• Martinovich & Nulf 239.398.3929

VANDERBILT BEACH

EXPANSIVE BAY VIEWS
• 3 Bedrooms, + Den, 3 Full & 1- Half Baths
• Soaring 20 Foot Ceilings
• Large Master Suite w/Fireplace
• Gulf Access, Boat Dock & Lift
• $2,000,000    MLS 211520724
• Jo Ellen Nash 239.537.4785

GOLDEN SHORES

CUSTOM CONSTRUCTION HAS BEGUN
• 5 Bedrooms, + Den, 5.5-Baths
• Gulf Access & 3 Lots from Naples Bay
• Pool, Spa and Boat Dock 
• Designer Finishes can Still be Chosen
• $1,995,000   MLS 212016326
• Steve Suddeth & Jordan Delaney 239.784.0693

MOORINGS

SPANISH & ITALIAN ARCHITECTURE
• 4 Bedrooms, + Den, 5-Full, 2-Half Baths
• Situated on a Large Corner Lot
• Game Room & Private Study
• Huge Pool, Spa & Summer Kitchen
• $1,960,000   MLS 211006215
• Michael & Lauren Taranto 239.572.3078

OPEN SUNDAY 1 -4:00 OPEN SUNDAY 1 - 4:00

NEW PRICE

NEW PRICE

MEDITERRA

STUNNING FORMER MODEL HOME
• 4 Bedrooms, +Den, 5-Full & 2-Half Baths
• Exquisite Details Throughout
• Unbelievable Master Suite & Bath
• 2 Grand Pools, Spa and Fireplace
• $2,997,000    MLS 211001986
• Kristin Cavella-Whorrall 239.821.6330

BONITA BEACH 

BEACH FRONT ESTATE 
• Direct Gulf Front Residence
• 4 Bedrooms + Den, 4.5 Baths
• Sweeping Views of the Gulf of Mexico 
• 3,175 Sq. Ft of Living Space 
• $2,995,000   MLS 211515464
• The Lummis Team 239.289.3543

PELICAN MARSH

LAKE FRONT 2-STORY ESTATE HOME
• 4 Bedrooms+ Den, 4.5-Baths
• Exquisite Marble Floors & Finishes 
• Game Room, Elevator & Open Balconies
• Absolutely Stunning Lanai w/Gigantic Pool & Spillover Spa
• $2,700,000    MLS 212008794
• Lauren Taranto 239.572.3078/Linda Hinds 239.404.0334

MEDITERRA

SPECTACULAR FURNISHED MODEL HOME
• 5 Bedrooms, + Den, 5.5-Baths
• Huge Outdoor Kitchen
• Courtyard Lanai w/Pool & Spa
• 2-Story Guest House
• $2,199,000   MLS 212003384
• Kristin Cavella-Whorrall 239.821.6330

BONITA BAY 

MARINA ISLE 
• Includes 2 Deeded Boat Slips w/Lifts
• 4 Bedrooms + Den, 4.5 Baths 
• Offered Impeccably Furnished 
• Private Gated Enclave of 14 Homes 
• $1,495,000   MLS 211514097
• Sandy Kass, The Fagan Team  239.292.4044

MEDITERRA

PRIVACY AND SERENITY ABOUND
• 3 Bedrooms, + Den, 3.5-Baths
• Second Story Private Guest Suite
• Soaring Ceilings & Custom Architecture
• Spacious Center Island Kitchen
• $1,475,000   MLS 212016592
• Martinovich & Nulf 239.564.5717

REGENCY TOWERS

UNOBSTRUCTED GULF VIEWS
• 3 Bedrooms, + Den, 3-Baths
• Beautiful Renovated Residence
• Mahogany Flooring
• Intimate Low-Density Building
• $1,199,000    MLS 211010896
• Steve Suddeth & Jordan Delaney 239.784.0693

SHADOW WOOD

IDLEWILDE 
• 3 Bedrooms, 3 Baths 
• 2,853 S.F. of Living Space
• Open Great Room Design
• Water and Golf View
• $875,000    MLS 212005136
• Greg Lewis, The Lewis Team  239.287.1158

COLLIERS RESERVE

EXCEPTIONAL RESIDENCE
• 4 Bedrooms, + Den, 5.5-Baths
• Exclusive Golf Course Community
• Spacious Master w/Sitting Area
• Offered Beautifully Furnished
• $8,000 / Month   MLS 212016566
• Marjorie Workinger 239.325.3516

MOORINGS

GULFSIDE RESIDENCE
• 2 Bedrooms, 2-Baths
• Just Steps to the Beach
• Beautifully Updated & Furnished
• Close to Upscale Dining & Shopping
• $4,000 / Month   MLS 212011440
• Debbie Dudley 239.450.6208

BAYFRONT

GORGEOUS COURTYARD VIEWS
• 2 Bedrooms, 2-Baths
• Just a Short Stroll to 5th Ave
• 1-Car Garage
• Stylishly Decorated
• $2,500 / Month   MLS 212015058
• Debbie Hunt 239.398.5529

HERITAGE BAY

GOLF INCLUSIVE COMMUNITY
• 2 Bedrooms, + Den, 2-Baths
• 3rd Floor Residence
• Lake & Golf Course Views
• Fabulous Community Amenities
• $1,750 / Month   MLS 212013008
• Corye Reiter 239.273.3722

PELICAN BAY

BREAKWATER AT PELICAN BAY
• 2 Bedrooms, + Den, 2-Baths
• Open Floor Plan w/High Ceilings
• A Kitchen Designed for Entertaining
• Oversized 2-Car Garage & Great Amenities
• $399,900   MLS 212004080
• Kurt Petersen  239.777.0408

TIBURON

ENJOY THE TIBURON LIFESTYLE
• 2 Bedrooms, + Den, 2-Baths
• Private Preserve View
• Beautifully Decorated and Upgraded
• Superb Amenities
• $399,000   MLS 212016187
• Jordan Delaney & Steve Suddeth 239.404.3070

MADISON PARK

IMMACULATE TWO STORY HOME
• 4 Bedrooms, 2.5-Baths
• Long Lake Views
• Well Appointed Kitchen w/Breakfast Area
• Large Open Loft
• $300,000    MLS 212003022
• The Fischer Group 239.777.7500

GOLDEN GATE ESTATES

SITUATED ON 2.73 ACRES
• 3 Bedrooms, + Den, 2-Baths
• Wonderful Outdoor Entertaining Space w/Fire Pit
• Screened Lanai w/Heated Pool
• Beautifully Maintained
• $299,000   MLS 212003690
• Kurt Petersen 239.777.0408

SHADOW WOOD 

LAKE FOREST 
• Stunning, Custom Built by Frey & Son 
• 4 Bedrooms, + Den, 4 Baths, 2 Powder Room
• 3,655 Sq.Ft, Pool Side Cabana 465 Sq.Ft
• Water, Golf View, 4 Car Garage
• $1,775,000    MLS 212014778
• Greg Lewis, The Lewis Team 239.287.1158

BAREFOOT BEACH

BAREFOOT BEACH ESTATE
• 4 Bedrooms + Den, 4.5-Baths
• 22' Soaring Ceilings & Private Elevator
• Breathtaking Rotunda Foyer
• Spacious Outdoor Living Area & Pool
• $1,775,000   MLS 211512671
• Michael & Lauren Taranto 239.572.0066

QUAIL WEST

STUNNING GROTTO ESTATE HOME
• 4 Bedrooms, + Study, 5.5-Baths
• Separate Guest House
• Private Lanai w/Grotto & Waterfalls
• Situated on Private 1 Acre
• $1,750,000   MLS 211506978
• Michael & Lauren Taranto 239.572.3078

BONITA BAY

GRACIOUS SENSE OF LUXURY
• 3 Bedrooms, + Den, 3.5-Baths
• 4 Terraces w/ Gulf and Bay Views
• Timeless Elegance Offered Fully Furnished
• Stunning Appointments Throughout
• $1,695,000    MLS 212003728
• Martinovich & Nulf 239.564.1266

ANNUAL RENTAL ANNUAL RENTAL ANNUAL RENTAL ANNUAL RENTAL

NEW PRICE

NEW PRICE





We’re here for you. Worldwide.

OPEN SUNDAY 1-4 23853 Sanctuary Lakes Ct., 
Bonita Springs. Courtyard home with spacious 
guest house at Pelilcan Landing. An excellent 
value! $698,500   4BD+Den 3BA 3GA $698,500 
Stop in on Sunday! 

OPEN SUNDAY 1-4 23751 Napoli Way, The 
Colony Golf & Bay Club, Bonita Springs.  Brand 
new luxury home in the elegant community of 
Bellagio.  Fully furnished. 4BD+Den 3BA 3GA 
$1,250,000.  Tour this home on Sunday!

CAPE CORAL CANAL FRONT Just one 
bridge to the Caloosahatchee River and the Gulf 
of Mexico.  Condo has nice large living-dining, 
screened lanai overlooking the canal. 2BD 2BA 
$93,000.

WILDCAT COVE AT STERLING OAKS 
Beautiful detached 2-story home has huge 

room.   Community offers great tennis program. 
3BD+Den, 3 BA 2GA $234,900.

FOREST GLEN, NAPLES
with views of the lake and 5th green.  Bundled 
golf community rich with amenities including a 
gorgeous clubhouse. 2BD+Den 2BA $159,000. 

OPEN SUNDAY 1-4 23801 Addison Place Court, 
The Colony Golf & Bay Club, Bonita Springs.  
Expansive courtyard home with guest home is 
offered fully furnished. 4BD 4BA 2GA $1,250,000 
Stop by Sunday.



 All references to clubs and membership opportunities and other amenities are subject to fees, dues and availability. Pricing and availability are subject to change without notice. 
Some photographs may be of locations or activities not in the community. Void where prohibited. ©2012 WCI Communities, Inc. All rights reserved. CBC058372

An Ideal Naples Address
A Price That Makes Sense

It’s That Simple

13659 Manchester Lane  I  Naples, FL 34109

239.598.2370
ManchesterSquareWCI.com

Whether you’re grilling with friends or letting the kids romp 
on the playground, the Clubhouse at Manchester Square 
complements the way you live. Stay in shape at the state-of-
the-art fitness center. When you return home, take a relaxing swim 
in the pool or hit the court for a pick-up basketball game.

With an unbeatable North Naples location close to dining, 
shopping and beaches, plus seven fabulous single-family home 
designs offering from 1,557 to 3,395 sq. ft. of air-conditioned 
living area, Manchester Square offers the latest in Naples’ 
lifestyle living—your lifestyle.

959 11
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$220,000s

The Experience Is Everything.



It’s Local.
It’s Entertaining.
It’s Mobile.

Got Download?

It’s FREE!

Visit us online at www.FloridaWeekly.com

The iPad App

Search Florida Weekly in the 
iTunes App Store today.

iPad is a registered trademark 
of Apple, Inc. All rights reserved.
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Mediterra Sales Center
15836  Savona Way

DiscoverMediterra comDiscoverMediterra.com
                            SLL1003633 107SL1036107

Schedule a Showing
with Joni Albert

239.451.9539
JoniAlbert@MediterraNaples.com

16619 Cortona Lane          3 Bdrm, 3.5 bath, Library, Game 
Room, Sundeck, 3 Car Garage and more!

Stunning Villa Pool Home - $1,545,000

16664 Lucarno Way                3 Bdrm, Study, 3.5 Bath, 
2 Car Garage, 3,000+ sq. ft. - Many Amenities!

Beautiful Villa Pool Home - $1,525,000

18222 Lagos Way                3 Bdrm, Study, 3.5 Bath, 
Study, 3 Car Garage – Many Amenities!

Beautiful Villa Pool Home - $949,000

15509 Monterosso Lane  #102
Coach Home  - 2 Bdrm, Den 2.5 bath, 

2 Car Garage - Beautiful Lake Views -$499,000

28570 Calabria Court  #102
Coach Home - 3 Bdrm, Den, 3 Bath, 2 Car Garage

Private Preserve View - $465,000

REALTY LLC

16473 Celebrita Court
3 Bdrm, Study, 3.5 Bath, 3 Car Garage, 3,600+ sq. ft.

Stunning Lagoon Style Pool Home - $1,625,000

Pelican Isle III #803: Expansive water views, 
turnkey furnished, 2428SF. $759,000

INTEGRITY  -  EXPERTISE  -  DIRECTION FOR REAL ESTATEAMERIVEST Realty

Pelican Isle II #402: Granite kit, wood/tile fl rs, 
Gulf of Mexico views, 3/3 2677SF.  $839,000  

Pelican Isle III  #602: Waterfront! Marble 
fl oors, new decor, 2 lanais, 2677SF. $799,000

Pelican Isle III #601: 3050SF, end unit, 2 lg. 
wrap around lanais, Views! $989,000

www.GulfnGolfNaples.com
www.WigginsPass.com

www.Fosterteam.Listingbook.com
www.youtube.com/fosterteamnaples

thefosterteam@comcast.net

GENE
FOSTER

239.253.8002

BRIDGETTE
 FOSTER

239.253.8001 

'Download AT&T code or = scanner 
on your 'Smart phone' and read our 

QR code'

Pelican Isle II #302: 2677SF, wood fl rs, Gulf 
views, LaPlaya membership avail. $729,000

Pelican Isle II #404: Waterfront, amazing 
views, furnished, 4/3.5Ba., end unit. $1,099,000

Pelican Isle II #303: Walk into breathtaking 
views, wood fl rs, granite kit, furnished. $829,000 

Pelican Isle II #702: New A/C units & water 
heater, W. views of the Gulf of Mexico. $899,000

SOLD

Open House 
Sunday, 
June 3rd
 1-4pm

Residences of Pelican Isle

PENDING

PENDING



4BR+Den - 4 Full/2 Half Bath
 HIS & HER OFFICES

4BR+Den - 4-1/2 Bath
FORMER MCGARVEY MODEL

4BR+Den - 4-1/2 Bath
LAKE & GOLF VIEW

4423 Woodmont Ct. • $1,995,000
4+Den - 4-1/2 Bath
PRIVATE ELEVATOR

4484 Brynwood Drive • $1,495,000
4BR+Den - 4-1/2 Bath

Open Sunday,
   June 3rd
From 1-4pm

COURTYARD ESTATE

6535 Highcroft Drive • $1,695,000
4BR+Den - 3-1/2 Bath
INFINITY-EDGE POOL

LOTS starting from $40,000

 
3Br+Den - 3-1/2 Bath
COMPLETE PRIVACY
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Open Houses are Sunday 1-4, 
unless otherwise marked
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>$300,000
1 • STERLING OAKS - SANCTUARY 
POINTE • 1658 Sanctuary Point Drive • 
$310,000 • Premier Sotheby’s International 
Realty • Paul Graffy • 239.273.0403 

2 • OLD NAPLES - WARWICK CLUB 
• 280 2nd Avenue South #102 • $345,000 • 
PSIR • Carol Steeves • 239.240.7809 

>$400,000
3 • MERCATO - THE STRADA • 9123 
Strada Place • From $400,000 • PSIR • Call 
239.594.9400 • Monday-Saturday 10am-8pm 
& Sunday 12-8pm

4 • LEMURIA • 7172 Lemuria Circle #1602 
• From $400,000 • PSIR • Tom Gasbarro • 
239.404.4883 • Sunday 12-4pm 

5 • PARK SHORE - BELAIR • 3602 Belair 
Lane #7 • $459,000 • PSIR • Richard Culp • 
239.290.2200 

>$500,000
6 • BONITA BAY - ESPERIA & TAVIRA 
• 26951 Country Club Drive • From $500,000 
• PSIR • Call 239.495.1105 • Monday-Saturday 
10am-5pm & Sunday 10am-5pm

7 • MIROMAR LAKES - MIRASOL • 
10731 Mirasol Drive #406 • $500,000 • PSIR • 
Lynda Kennedy • 239.564.1579

>$600,000
8 • PARK SHORE - MERIDIAN CLUB 
• 4901 Gulf Shore Blvd. North #202 • 
$675,000 • PSIR • Phyllis O’Donnell • 
239.269.6161 

>$700,000
9 • VANDERBILT BEACH - LA 
SCALA • 9700 Gulfshore Drive #305 • 
$749,000 • PSIR • Mary Catherine White • 
239.287.2818 

10 • PELICAN LANDING - ASCOT • 3740 
Ascot Bend Court • $749,000 • PSIR • Mary 
Catherine White • 239.287.2818 

11 • THE DUNES - GRANDE PRESERVE 
• 280 Grande Way • From $799,000 • PSIR 
• Call 239.594.1700 • Monday-Saturday 
10am-5pm & Sunday 12-5pm

>$800,000
12 • PARK SHORE - SAVOY • 4041 Gulf 
Shore Blvd. North #103 • $850,000 • PSIR • 
Gary Blaine • 239.595.2912 

13 • VANDERBILT BEACH  ESTATES • 
10882 Vanderbilt Drive • $885,000 • PSIR • 
Dave/Ann Renner • 239.784.5552 

>$900,000
14 • PELICAN BAY - TIERRA MAR  • 532 
Tierra Mar Lane Eest • $995,000 • PSIR • 
Beth McNichols • 239.595.0544 

>$1,000,000
15 • PARK SHORE - MERIDIAN 
CLUB • 4901 Gulf Shore Blvd. North 
#1403 • $1,280,000 • PSIR • Pat Duggan • 
239.216.1980 

16 • LOGAN WOODS • 661 Logan Blvd. 
North • $1,295,000 • PSIR • Kathryn Tout • 
239.250.3583 

17 • GREY OAKS - ESTUARY • 1220 
Gordon River Trail • From $1,500,000 • 
PSIR • Call 239.261.3148 • Monday-Saturday 
9am-5pm & Sunday 12-5pm

18 • OLD NAPLES • 1025 5th Street South 
• $1,629,000 • PSIR • Virginia Wilson • 
239.450.9090

19 • PELICAN BAY - ST. RAPHAEL • 
7117 Pelican Bay Blvd. #1709 • $1,895,000 • 
PSIR • Jean Tarkenton • 239.595.0544 • Also 
Available: #609 $1,550,000 • #601 $1,525,000 
• #901 $1,495,000 • #204 $1,485,000 • #V-11 
$850,000 

20 • PARK SHORE • 346 Pirates Bight 
• $1,995,000 • PSIR • Michael G. Lawler • 
239.213.7475 

>$2,000,000
21 • VANDERBILT BEACH - MORAYA 
BAY • 11125 Gulfshore Drive #407 • From 
$2,500,000 • PSIR • Call 239.514.5050 • 
Monday-Saturday 10am-5pm & Sunday 
12-5pm 

22 • COQUINA SANDS - NAPLES 
CASAMORE • 1752 Gulf Shore Blvd. North 
• From $2,800,000 • PSIR • Call 239.963.4242 
• Open Daily 12-4pm

>$3,000,000
23 • OLD NAPLES • 175 3rd Street South 
• $3,450,000 • PSIR • Celine Julie Godof • 
239.404.9917 

24 • PORT ROYAL • 989 Admiralty 
Parade • $3,575,000 • PSIR • Frank Sajtar • 
239.776.8382 

25 • MOORINGS • 384 Mooringline Drive 
• $3,795,000 • PSIR • Michael G. Lawler • 
239.213.7475 

>$6,000,000
26 • PORT ROYAL • 3630 Rum Row • 
$6,950,000 • PSIR • Vincent Bandelier • 
239.450.5976

>$9,000,000 

27 • PORT ROYAL • 3430 Gin Lane 
• $9,400,000 • PSIR • Frank Sajtar • 
239.776.8382 

>$10,000,000
28 • PORT ROYAL • 1007 Galleon Drive 
• $10,900,000 • PSIR • Scott Pearson • 
612.282.3000 
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Saturnia Lakes
A RESORT STYLE LIVING COMMUNITYUNITY

Open House  
THIS SUNDAY JUNE 3, 1-4 PM!

1459 PALMA BLANCA COURT

"The Best of the Best!" This stunning 4 Bedroom + Loft, 3.5 Bath, 3 Car 

Garage, 3773 Sq Ft Home has all the bells and whistles. Custom Diagonal Tile, 

18' Travertine Marble Wall Accents, 12" Crown Molding, Custom Kitchen with 

Double Ovens, Alabaster Light Fixtures, Custom Closets, Granite in the Master 

Bath with Jetted Tub, Raised Infinity Edge Pool, 8 Person Spa with Flagstone 

Detail and Rock Waterfall, Outdoor Kitchen and so much more!  A must see 

to beleive! $700,000

 JUST LISTED! 2012 PAINTED PALM DRIVE
“Tommy Bahama Lives Here!” This immaculate, move in ready 4 

bedroom, 2.5 bath, 2452 Sq Ft home is located on an large cul de sac 

lot. Lay by your custom pool/spa and enjoy your private lake and golf 

course view! Tons of Upgrades including Diagonal Tile, Crown Molding, 

Plantation Shutters throughout, Accordian Hurricane Shutters on every 

window, Custom Kitchen with New Stainless Steel Appliances, Key 

West Style Light Fixtures, Wood Floors and more! $449,900

 
TheLeccaTeam@gmail.com
www.LetsMoveToNaples.com
239.776.5423      

Chris Lecca

NAPLES FLORIDA WEEKLY    WEEK OF MAY 31-JUNE 6, 2012    B23

Jacki Strategos SRES, G.R.I., e-Pro

239-370-1222
JStrategos@att.net

www.JackiStrategos.com

Richard Droste Realtor

239-572-5117
rddsmd@comcast.net

Multi-level condo on the water. Charming 
2 BR/2 BA w/great views. Updated. 

Model Village 
$239,000

MUST SEE UNIT

Smokehouse Bay 
 $165,000

OFFERED FURNISHED

Great fl oor plan, lovely 2 BR/2 BA 1st fl oor unit. 
GREAT location, excellent condition.

Sand Dollar Villas 
 $155,000

GREAT LOCATION

End unit w/great privacy. Wood fl ooring, crown 
molding, 2 lg. walk-in closets.

TM

Naples  |  Boca Raton  |  Chicago  |  Blue Bell, PA  |  Paris, France

David Ison
239.963.7825

525 SARATOGA CIR N, #101      $168,000 Motivated!

791 10th Street South, Suite 202     Naples, Florida     877.352.6404     www.BristolRE.com

course.

tennis courts.

Open House Sunday June 3rd, 12 noon to 4 pm
& Sunday June 10th, 12 noon to 4 pm

D.R. Horton starts construction
in Chiasso at Fiddler’s Creek

SPECIAL TO FLORIDA WEEKLY

D.R. Horton has initiated construc-
tion on the village of Chiasso, a neigh-
borhood of 59 single-family residences 
within the Veneta section at Fiddler’s 
Creek. Four floor plans are offered:

■ The Washington will serve as the 
builder’s furnished model. With 2,788 
square feet under air, this three-bed-
room-plus-den, 3½-bath home show-
cases the many upgrades available in 
the Chiasso series. Pricing begins in the 
mid-$600,000s.

■ The Hawthorne has 2,583 air-con-
ditioned square feet and is being built as 
a move-in-ready home with an emphasis 
on southern-style Florida living. The 

great room design has three bedroom, a 
den and 3½ baths. Pricing begins in the 
mid-$600,000s.

■ The Madison has three bedrooms, 
den and four full baths under 3,246 air-
conditioned square feet. Pricing begins 
in the upper-$600,000s.

■ The Emerson is the largest home 
in Chiasso, with 3,522 air-conditioned 
square feet. It has three bedrooms, 3½ 
baths and a bonus loft area that can be 
used for a home theater. Pricing begins 
in the low-$700,000s.

The entrance to Fiddler’s Creek is off 
Collier Boulevard on the way to Marco 
Island. For more information, call 732-
9300, stop by the sales center at 8152 
Fiddler’s Creek Parkway or visit www.
fiddlerscreek.com. ■

The Emerson by D.R. Horton is the builder's largest home offered in Chiasso at 
Fiddler's Creek. 

NABOR
From page 7

category, from 895 pending sales to 1,070 
pending sales, for the 12-month period 
ending April 2012.

■ Overall inventory dropped by 13 
percent, from 8,214 in April 2011 com-
pared to 7,130 in April 2012.

■ Overall closed sales increased 14 
percent in the $500,000 to $ 1 million 
category, from 760 units to 869, and rose 
13 percent in the $1 million to $2 million 
category, from 343 units to 389 for the 
12-month period ending April 2012.

■ The average days on the market 
decreased 30 percent in the $1 million 
to $2 million category, from 345 days in 
April 2011 to 241 days in April 2012.

■ Overall pending sales in the Naples 
Beach area increased 14 percent, from 
1,675 to 1,913, and closed sales increased 
17 percent, from 1,437 to 1,678, for the 
12-month period ending April 2012.

“The upper-end condos are selling, 
and selling faster,” says Jo Carter, presi-
dent of Jo Carter & Associates. Closed 
sales of condos in the $1 million to $2 
million category increased 28 percent, 
and those in the $2 million-plus cat-
egory increased 20 percent for the 12 
months ending April 2012 compared 
to April 2011. The average days on the 
market for both categories decreased 24 
percent and 30 percent, respectively, for 
the same period.

The majority of homes in foreclosure 
are being bought by investors and are in 
the under-$300,000 range, says Ernes-
to Velasquez of United Real Estate. 
Approximately three out of every four 
sales are traditional, with only one being 
distressed, he adds.

Inventory in the $300,000 category 
and below is disappearing because ris-
ing value is pushing it up into higher 
price ranges, Cindy Carroll of Carroll & 
Carroll adds.

View the entire report at www.naple-
sarea.com. ■
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A GUIDE TO THE LOCAL ARTS & ENTERTAINMENT SCENEWEEK OF MAY 31-JUNE 6, 2012

N A P L E S  F L O R I D A  W E E K L Y

ARTS & ENTERTAINMENT
C

SECTION

®

®

BROUGHT TO YOU BY:

INSIDE

The High-Rises at Bonita Bay   495-1105
Estuary at Grey Oaks      261-3148
The Strada at Mercato      594-9400
The Village  261-6161
The Gallery  659-0099
Old Naples  434-2424
North Naples  594-9494
The Promenade  948-4000
Fifth Avenue  434-8770
Marco Island  642-2222
Rentals  262-4242

®

®

They’re baaaack!
‘Men in Black’ returns, but 
the thrills are merely modest. C11 

A home run
Phil Jason says Naples writer
Dorothy Mills has another hit. C12 

All aboard
American Cancer Society hosts
a thank-you party on the water,
and more fun around town. C23-25 

BY NANCY STETSON
nstetson@fl oridaweekly.com

What makes a good photograph?
“That’s a question that has different answers, 

depending on who you’re talking to and about, and 
what that person is working on,” says photographer 
Bradly Dever Treadaway. Digital media coordina-
tor and faculty member of the International Center 
of Photography in New York City, Mr. Treadaway 
juried this year’s “Camera USA” contest for the 
Naples Art Association at The von Liebig Arts Cen-
ter in Naples.

A good photograph possesses a dynamic compo-
sition and strong use of color or space, he says.

“But for me, it’s less literal than that,” he adds. “I 
think what makes a good photograph is often about 
the inspiration and motivation that guides the 

SEE MARK, C4 

Pictures perfect

 “I think what makes a good photograph is often about the inspiration    
and motivation that guides the decision to push the button.” 

— Bradly Dever Treadaway, 
photographer and juror this year’s “Camera USA” contest for the Naples Art Association at The von Liebig Arts Center in Naples

‘Camera USA’ exhibit 
focuses on 49 photographs

Bicycle, Kristy Carpenter, Rochester, N.Y., 2011

More than two dozen works by 
award-winning artist Ara “Lou” Pan-
utsos are on exhibit in the West Wing 
Art Gallery at Naples Regional Library 
from June 1-30. Encompassing portraits, 
still life and experimental works, “A 

Collection of Works” showcases Ms. 
Panutsos’ cut paper on canvas paint-
ings, acrylic paintings, mixed media 
watercolors, pastel paintings, graphite 
drawings and oil pastels.

The exhibit is made possible by 
Friends of the Library of Collier 
County.

“I want viewers of my art to be 
inquisitive, to increase their sense of 
wonder and to see something they’ve 
never seen before,” Ms. Panutsos says.

Her cut paper paintings are intri-
cate paper mosaics that come to life 

Check out ‘A Collection of Works’ at the library

SEE EXHIBIT, C17 

SPECIAL TO FLORIDA WEEKLY_________________________



Schedule your coolsculpting consult today! 239-449-8328

www.RiverchaseDermatology.com

Complimentary Consultations available at these locations: 
Fort Myers - Spa Blue MD at Riverchase 

North Naples - Spa Blue MD at Riverchase
Downtown Naples - Riverchase Dermatology

North Naples
1015 Crosspointe Dr.

Downtown Naples
261 9th St. S.

 Marco Island 
950 N. Collier Blvd., #303

Ft. Myers
7331 Gladiolous Dr.

Cape Coral
1425 Viscaya Pkwy., #102

Settle the score with stubborn lumps and 
bumps like muffi n tops.

Show off the body you’ve always 
dreamed of.

www.FloridaWeekly.com    NAPLES FLORIDA WEEKLYC2    ARTS & ENTERTAINMENT    WEEK OF MAY 31-JUNE 6, 2012

SANDY DAYS, SALTY NIGHTS
Worst. Break-up. Ever.

My job is to collect stories. I like 
happily-ever-afters and disastrous 
never-should-have-beens. I like stories 
where the men are the bad guys and 
the women are always wronged, and I 
like stories where women do the dirty 
deeds and men maintain the moral high 
ground. I like tales of heartache and 
heartbreak and hearts that have found 
their missing piece. 

I like them all — so long as it’s a good 
story. Like this one.

I was at a weekend-long seminar 
recently, and on the first day I sat 
next to a pretty young woman named 
Michelle. We made small talk over cof-
fee and bagels and I asked if she was 
married.

“No,” she said with an eye roll. “I’m 
just now getting back into the dating 
world.”

“How’s that going?” I asked.
“You won’t believe this story,” she 

said, and I knew I was in for a treat.
Michelle met a man through a popu-

lar online dating site and they went 
out on a couple of dates. Actually, they 
went out on two dates. On the first, 
the man was polite and well-mannered. 

He spoke about his hobbies, his home-
town in the Midwest and his job as a 
computer programmer. He came across 
as extremely non-threatening, she said, 
like lukewarm tea or vanilla ice cream.

On their second date, he continued in 
the same mild manner, but this time he 
disclosed that he had made up the part 
about his job.

“I was actually fired a 
while back,” he said.

Michelle recognized 
the dating red flag right 
away and at the end of 
the evening, when the 
man asked if he could 
see her again, she politely 
declined.

“I don’t think that’s a 
great way to start a rela-
tionship,” she said. “With 
a lie.”

They parted company, 
and when the man called 
Michelle’s phone over the 
course of the next few 
days, she ignored him. 
The calls tapered off until 
her phone went quiet.

And then the phone 
calls started again, from 
numbers she didn’t rec-
ognize. They began one 
morning and continued 
throughout the day, call 
after call after call, all 
from different phone 

numbers, most in the local area code 
and always from men.

“I’m calling about your ad on craigs- 
list,” one of them said when Michelle 
answered the phone.

“My ad on craigslist?”
“Aren’t you the woman looking for a 

man to -- ?” The list was extensive, with 

heavy use of the word naughty.
The original two-date, lie-telling suit-

or texted Michelle later that day. “Bet 
you’re answering your phone now,” he 
said.

He had played his hand, it seemed, 
with the modern day equivalent of a 
“For a good time” message scrawled 

across a bathroom wall. 
Michelle reported the 

problem to craigslist and 
the ad came down; she 
told the police, but there 
wasn’t much to be done. 
The story was already 
fizzling out over the 
weekend of the seminar.

What can I say? Love 
blows on mercurial 
winds. Sometimes these 
stories end happily, some-
times they end tragically, 
and sometimes they end 
with smutty voicemails. 
The best we can do is 
read caution where we 
will and throw ourselves 
back into the game. ■

artisHENDERSON
sandydays@floridaweekly.com
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You can enjoy Southwest Florida’s tropical paradise on your lanai or patio, in 
the same comfort as you would at a five-star resort. Relax on the sofa by the 
fireplace, cook a gourmet meal, enjoy the beauty of “living walls” and create 
a mood using lighting for both relaxation and entertaining. Melissa Allen of 
MGA Interior Design will share recent trends on the latest in everything from 
outdoor furniture and fabrics, to lighting, rugs, outdoor kitchens and fire pits.

Following the presentation, please join Melissa for summertime refreshments in 
the various showrooms at Miromar Design Center featuring outdoor furniture. 

Seating is limited. RSVP by Friday, June 1. Register online ONLY at  
MiromarDesignCenter.com. Call (239) 390-8207 for more information.
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Tuesday, June 5 at 11:00 a.m.
FREE SEMINAR AND REFRESHMENTS
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Southwest Florida’s biggest and best resource for home furnishings

“LANAI LIFE” -  Learn how to create exceptional 
outdoor spaces from the expert.

Melissa G. Allen
MGA Interior Design, LLC

Copyright © 2012, Miromar Development Corporation. Miromar Design Center is a registered service mark of Miromar Development Corporation.
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Artists can begin applying on June 
1 to participate in any of five distinct, 
long-running annual festivals hosted by 
the Naples Art Association.

Festivals hosted by the NAA are the 
primary funding source for education 
programs at The von Liebig Art Center. 
The mission of NAA is to promote and 
advance education, interest and partici-
pation in the contemporary visual arts. 

For its 2012-13 art fairs, the associa-
tion reduced the entry fee to $25. 

“We took a close look at our costs and 
realized we could make small adjust-
ments that would allow us to reduce 
our jury fees,” Marianne Megela, festi-
vals directors, says. “We are looking out 
for artists, and we want to pass on sav-
ings to them whenever we can.”

The NAA has hosted outdoor art fairs 
for 55 years that attract art-savvy collec-
tors and attendees. Naples was named 
“The #1 Small Art Town in America” by 
John Villani in his book “The 100 Best 
Art Towns in America.” Most recently, 
Smithsonian Magazine also recognized 
Naples for its support of the arts; the 
Naples Art Association was highlighted 
as one of the main area attractions.

Here are the upcoming NAA festivals:

■ Nov. 24-25: The ninth annual 
Naples Fall Fine Art and Craft Fes-
tival – This downtown Thanksgiving 
weekend festival draws about 110 artists 
and more than 4,000 area residents and 
guests. It’s a great place to start your 
holiday shopping.

Deadline to apply: Sept. 5

■ Jan. 5-6, 2013: The 17th annual 
Downtown Naples New Year’s Art 
Fair – Showcasing the work of about 
230 professional artists from around the 
country and welcom-
ing an audience of 
more than 15,000 col-
lectors, this event is 
further distinguished 
by its Fifth Avenue 
South location (only 
two festivals a year 
are held on the ave-
nue) and set-up that 
gives every artist 
gets a corner booth.

Deadline to apply: 
Oct. 3

■ Feb. 23-24, 
2013: The 34th 
annual Naples 
National Art Fes-
tival – Consistently 
voted among the top 
10 art festivals in 

the country by Sunshine Artist Maga-
zine, the Naples National showcases 
the works of more than 260 artists and 
awards $5,000 in prizes. It takes place in 
Cambier Park and along Eighth Street 
South.

Deadline to apply: Nov. 7

■ March 2-3, 2013: The fourth 
annual Mercato Fine Arts Festival – 
The NAA’s newest festival showcases 
works in all media by 110 artists from 
across the country. The show draws a 
crowd of approximately 6,000 to the 
Mercato, the popular dining and shop-
ping attraction.

Deadline to apply: Dec. 3

■ March 23-24, 2013: The 25th 
annual Downtown Naples Festival of 
the Arts –More than 250 artists exhibit 
in this show that is distinguished by its 
premiere location along Fifth Avenue 
South. 

Deadline to apply: Jan. 2, 2013

The NAA promotes its festivals and 
fairs using a wide variety of public rela-
tions, advertising and marketing includ-
ing TV, radio, print, editorials, media 
sponsorships, e-mail blasts and social 
media in order to generate maximum 
attendance and community support for 
each two-day event. The festivals fea-
ture organized set up and tear down, 
reserved parking, booth sitters and 
other helpful amenities for exhibitors.

Applications for the five festivals are 
available by visiting www.juriedartser-
vices.com. 

For more information, call Ms. Megela 
at 262-6517, ext. 103, or e-mail marianne.
megela@naplesart.org. ■

Naples Art Association invites
applications for 2012-13 festivals

(239) 530-2225  

10 Cane Mojito Pitchers
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 Smirnoff  Cocktails
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decision to push the button. And I think 
that’s a very different thing for many 
different types of photographers. Those 
who point their camera at a landscape 
would define it differently than a fash-
ion photographer. 

“It’s about the motivation that drives 
the decisions.”

While looking at 151 entries for “Cam-
era USA,” he found himself instantly 
responding to approximately 20 of 
them and knew they would make it into 
the exhibition.

“For me, what makes a good photo-
graph is a visceral response: You feel it, 
you know it,” he says.

Then he went through the rest and 
carefully read the artists’ statements 
that accompanied each image.

“I was able to determine there was 
a range of practice, from seasoned 
professionals to people who were 
approaching photography more as a 
hobby,” he says. “Or some I suspect 
were quite young and maybe just begin-
ning in photography. So in the second 
round, I began to take that into con-
sideration: skill level and experience, 
understanding and what kind of results 
that produced.”

The 49 images chosen for the exhibit 
represent not only a range of experi-
ence and practice, but also a variety of 
vision and subject matter.

Mr. Treadaway was looking for a 
range of genres and styles, and for 
emerging artists as well as profession-
als, Jack O’Brien, curator at the art 
center, says. “He wanted a balance. He 
wanted to encourage those who are 
beginning, and to reward those who are 
established.”

The winner of the contest, who 
receives a $5,000 award, will be 
announced at the exhibit’s opening 
reception. Mr. Treadaway will also give 
a talk at the center 
at 4 p.m. that day.

According to Mr. 
O’Brien, Mr. Tread-
away will talk about 
the International 
Center of Photog-
raphy and what it 
means to photog-
raphers in the U.S., 
how they influence 
photography in 
the country and how photographers 
in Southwest Florida can connect with 
the center. He’ll also talk about his own 
work and about his selection process 
for “Camera USA.”

Now in its second year, the contest 
challenges photographers who reside 
in the United States (they do not have 
to be U.S. citizens) to submit pictures 
taken within the country.

“We often overlook our own back-
yard for what we think are greener pas-
tures,” Mr. O’Brien says, adding, “Some 
people… will only take photographs 
when they travel.” The perimeters for 

“Camera USA” encourage photogra-
phers to look at their own surroundings 
— and themselves, he says — through 
art. “It takes away some of those other 
cultures that are ‘exotic’ or ‘other’ to us.

“You have to be really good to take 
what’s right around the corner from all 
of us and make an interesting, compel-
ling photograph out of it.”

The exhibit includes portraits, land-
scapes, surrealist work and nature pho-
tographs. 

This year’s photos are “more inte-
rior,” Mr. O’Brien says. “It’s more 
personal this year… Last year, I did see 
more of a panorama of the U.S., more 
things that were very telling of a certain 
region: the West, the Midwest… things 
that were very much what you would 
call Americana.

“This year, it’s very personal, very 
individual.”

For example, one photograph, “Mar-
gie” by Allison Parssi of Wellington, 
Fla., is a portrait of the artist’s sister.

“It’s one of those very intimate 
works,” Mr. O’Brien says, explaining 
that when the photographer looked 
though the viewfinder at her sister, 
“She saw a different person. The cam-
era removed her, took her away from 
the relationship of big sister-little sister. 
She saw a person, parts of her sister 
she’d never seen before. It was some-
one she’s known all her life, yet she 
realized she didn’t know her. She saw a 
side to her that she hadn’t seen before.” 
He describes the portrait as “very tran-
quil” and “moving.”

In contrast, “The Navigator,” by Oscar 
Vargas of Deerfield Beach, Fla., is a por-
trait crammed full with odd, interesting 
items that give us a clue to the person 
standing in the room, eyes closed, hold-
ing a red paddle, a lamp glowing from his 
forehead like a third eye.

Some local photographers are rep-
resented, including Lexey Swall, who 
works for the Naples Daily News. Ms. 
Swall’s 

“Illuminated” shows people on a beach, 
at the water’s edge at sunset. All are sil-
houettes, except for one little boy, who 
is illuminated by light. The image has a 
sense of mystery and wonder to it.

“Nein,” by Daniel Calvert of Fort 
Myers, shows a close-up of the number 
9 on a wall, the paint cracked and peeling. 

“Dry Docked” by Sandy Gennrich 
of Stamford, Conn. — a close-up of a 
boat in dry dock — is an interesting 
play of color, texture and composi-
tion. With numbers and letters writ-
ten on it, the boat “becomes like a 
wall with graffiti,” Mr. O’Brien says. 

CAMERA
From page 1

“Camera USA” exhibit
>> When: June 4-Aug. 10 (10 a.m.-4 p.m. 

Monday-Friday)
>> Where: The von Liebig Art Center, 585 

Park St., Naples
>> Cost: Free (donations accepted)
>> Info: 262-6517 or www.naplesart.org
>> Note: Juror Bradly Dever Treadaway, digital 

media coordinator and faculty member of 
the International Center of Photography in 
New York City, speaks at 4 p.m. Friday, June 
1 (cost is $15; $10 for Naples Art Associa-
tion members), followed by the preview 
reception and announcement of winners 
from 5-7 p.m. ($10; free for NAA members)  

Dry Docked, 
Sandy Gennrich, 
Stamford, Conn., 
2010

Margie, 
Allison Parssi, 
Wellington. Fla., 
2011

TREADAWAY

The lines drawn on the side of the 
boat look like ancient wall drawings, 
he adds.

“Some photographers are always 
looking at shots,” he says, “always see-
ing photographs, always thinking that 
way: What’s interesting? What’s appeal-
ing? What’s important?

“I think a photograph has to oper-
ate on many levels. It has to be visu-

ally appealing, and it also has to offer 
information; it has to have a layering of 
information that it shares. It could be 
historical information, societal informa-
tion, interpersonal information, infor-
mation about a special place, person, 
animal or flower…

“It has to be able to reveal things to 
us on many different levels to be an 
exceptional photograph.” ■

Modern, Post Modern, 
J. Michael Sullivan, 
Marshfield Hills, 
Mass., 
2010
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Theater

Click, Clack, Moo – By The Naples 
Players in the Tobye Studio at the Sugden 
Community Theater through June 24. 
263—7990 or  www.naplesplayers.org. 

Rodgers & Hammerstein’s Cin-
derella – At Broadway Palm Dinner 
Theatre through June 23. 278-4422. See 
review on page C8.

Love Letters – By Theatre Con-
spiracy May 31 at the Sidney & Berne 
Davis Art Center, Fort Myers, and June 
1-2 at the Alliance of the Arts, also in 
Fort Myers. 936-3239 or www.theatre-
conspiracy.org.

Auditions – The Center for the Arts 
of Bonita Springs holds auditions for 
ages 10 and older for “Stuart Little” 
at 5 and 7 p.m. June 6-7 at the Prom-
enade at Bonita Bay. Rehearsals will take 
place through the summer leading up to 
performances on Nov. 4-5. 495-8989 or  
www.artcenterbonita.org.

Thursday, May 31

Beautiful Benefit – The Wishing 
Well Foundation benefits from “Beauty 
in Naples,” an evening of cosmetics, 
cocktails and a silent auction from 4-7 
p.m. at Saks Fifth Avenue in Waterside 
Shops. In addition to the cocktail recep-
tion, Saks will donate 10 percent of sales 
today and Friday to the foundation, which 
grants wishes to children with life-threat-
ening illnesses. 592-5900, ext. 203.

Dance to the DJ – Michael Levaul 
plays the tunes and everyone’s encour-
aged to join dancers Jim and Tammy 
Clemens from Modern Steps School for 
“Dancing by the Fountain” from 6-9 p.m. 
at the Village on Venetian Bay. 261-6100.

Jazz It Up – Victor Guittard performs 
jazz tunes from 6-9 p.m. at M Waterfront 
Grille in the Village on Venetian Bay. 
263-4421.

A Sip of Scotch – Shula’s at the Hil-
ton Naples hosts a four-course dinner 
with scotch beginning at 6 p.m. Reserva-
tions: 659-3176.

Rod Stewart Tribute – The Island-
er Restaurant on Marco Island presents 
a tribute to Rod Stewart beginning at 7 
p.m. 1093 N. Collier Blvd. Reservations: 
389-4545. www.islandermarco.com.

Friday, June 1  

Hear the Juror – Bradly Dever 
Treadaway of the International Center 
for Photography talks about his jurying 
process for “Camera USA” at 4 p.m. at 
The von Liebig Art Center. A preview 
reception for the exhibit begins at 5 
p.m. 262-6517 or  www.naplesart.org. See 
story on page C1.

More Art – The Center for the Arts of 
Bonita Springs hosts an opening recep-
tion for “Inside and Out: Inspired by 
Nature” from 6-8 p.m. at 26100 Old 
41 Road. Enjoy a display of Ikebana 
arrangements and a demonstration by 
member artist Ihoko Cummings. 495-
8989 or  www.artcenterbonita.org.

Live Tunes – Hear the Wholetones 

from 8-11 p.m. at Fred’s Food, Fun & 
Spirits. 2700 Immokalee Road. 431-7928 
or www.fredsnaples.com.

Saturday, June 2

Magic Carpet – Members of the 
percussion section of the Naples Phil-
harmonic Orchestra present the next 
concert in the “Magic Carpet” series 
for families at 9:30 and 11:30 a.m. at the 
Philharmonic Center for the Arts. $8. 
597-1900 or www.ThePhil.org.

Makeover Time – Make-up artist 
Ricardo Costales does makeovers from 
10 a.m.-4:30 p.m. at the Lancome 
counter at Dillard’s in Coconut 
Point. $35. Appointments: 
947-4133, ext. 5018.

Outdoor Music – Cracker Blues 
plays classic rock from 8-10 p.m. in Mar-
ket Plaza at Gulf Coast Town Center. 
Free. 267-0783 or www.gulfcoasttown-
center.com.

Sunday, June 3

Music Jam – Fred’s Food, Fun & Spir-
its hosts a singer/songwriter workshop 
and jam session with Lucia and Bob 
from 5-6:30 p.m. The Notorious Band 
of Misfits takes the stage from 7-10 p.m. 
2700 Immokalee Road. 431-7928. 

Latin Sounds – West Side Tropico 
Latin livens up the air at Freddie Rebel’s 
Sports Bar. 5310 Shirley St. 597-3333.

Monday, June 4

Jazz with Jebry – Jazz things up with 
Jebry and friends Jean Packard, Carol 
Fusaro and Bobby Phillips from 6-9 p.m. 
at Mongello’s, where the dance floor is 
always open. 4221 Tamiami Trail E. 

Tuesday, June 5

NIFF Summer Films – The Naples 
International Film Festival starts its 
summer film series with a screening 
and discussion of “American Graffiti” at 
7 p.m. at Silverspot Cinema in Mercato. 
$25 includes a glass of wine, beer or 
soda plus savory bites and a sweet treat. 
NIFF members enjoy complimentary 
popcorn. www.naplesfilmfest.com or  
www.silverspotcinema.com.

History Lesson – Bob Carr, execu-
tive director of the Archaeological and 
Historical Conservancy, discusses the 
ancient Calusa Indians in a free pro-
gram beginning at 7 p.m. at the Marco 
Island Historical Museum. 180 S. Heath-
wood Drive, Marco Island.  389-6447. 
www.themihs.org.

Movie Night – Gulf Coast Town Center 
presents a screening of “Hop” beginning 
around twilight. Bring a blanket or chair 
to the lawn at Market Plaza. Free 267-0783 
or www.gulfcoasttowncenter.com.

Wednesday, June 6

Walking Tour – See and hear about 
the sights of the historic Third Street 
South district on a guided tour with a 
docent from the Naples Historical Soci-
ety. Tours set out from Palm Cottage at 9 
a.m. every Wednesday through June 27. 
$16 per person ($10 for NHS members); 
children free. 137 12th Ave. S. Reserva-
tions: 261-8164.

Open Mic – Singers and songwriters 
showcase their original music from 7:30-
10:30 p.m. at Fred’s Food, Fun & Spirits. 
2700 Immokalee Road. 431-7928.

Coming Up

Garden Tour – Enjoy a guided tour 
of the Norris Gardens at Palm Cottage, 
home of the Naples Historical Society, 
beginning at 10 a.m. June 7 and 21. $10 
per person (free for children and NHS 
members). 137 12th Ave. S. Reservations: 
261-8164.

Music at Mercato – Groove to the reg-
gae sounds of Jahgape from 6-9 p.m. outside 
at Mercato. www.mercatoshops.com.

Family Fun – The Naples Area Board 
of Realtors hosts its annual Family Fun 
Day from 11 a.m.-2 p.m. June 9. Enjoy a 
carnival atmosphere complete with a 
clown, dunk tank, face painting, obsta-
cle course and bounce house, plus food, 
raffles and more. 1455 Pine Ridge Road. 
595-6105 or www.NABOR.com.

Time for a Trunk Show – A care-
fully curated collection of 200 certified 

WHAT TO DO, WHERE TO GO

“Puttin’ on the Dog,” a pets-
and-people fashion show to 
benefit the Pets Are Wonderful 
People program Avow Hospice, 
takes place from 6-9 p.m. 
June 7 at the Ispiri community 
center at Avow. The evening 
will also feature cocktails and 
hors d’oeuvres, a silent auction 
and a keynote presentation, 
“The Power of Love: Inspiration 
from Senior Dogs and Beings,” 
by Veronica McCullion. 
$100 per person. Call Avow 
at 649-3689 or visit www.
distinctivewomenmagazine.
com/events. 

Tampa artist Sigrid Tidmore presents a lecture titled “Exploring the Ocean’s Edge through 
Art” at 5:30 p.m. June 6 at the Rookery Bay Environmental Learning Center. Ms. Tidmore’s 
“Salute to the Green Flash” is shown here. Her “Ocean’s Edge: The Corridor of Life” is 
on display at the center through Sept. 7. 300 Tower Road. Reservations: 417-6310. www.
rookerybay.org.



pre-owned Tourneau timepieces will be 
at the Tourneau showroom in Waterside 
Shops June 9-16.

Organ Concert – The best organists 
in Southwest Florida  perform a wide 
range of music on the Philharmonic Cen-
ter’s 3,604-pipe Casavant organ at 3 p.m. 
June 10 at the Philharmonic Center for 
the Arts. Selections include classic organ 
works from all periods of music history. 

$20 adults, $15 students. 597-1900 or www.
ThePhil.org. 

Glory of the Grape – CJ’s on the Bay 
at the Esplanade on Marco Island hosts the 
annual “Glory of the Grape” beginning at 6 
p.m. June 10. $50 per person for wine and 
hors d’oeuvres. 389-4511. www.cjsonthebay.
com.

Movie Time – The Center for the Arts 
of Bonita Springs presents a screening and 
discussion of “In The Mood For Love” at 7 
p.m. June 11 at the Promenade at Bonita Bay. 
$8. 495-8989 or www.artcenterbonita.org.

Downtown Jazz – Jazz musicians 
Glenn Basham, Lew Del Gatto, Dan Miller, 
Dan Heck, Jerry Stawski, Paul Shewchuk, 
Ron Hefner and vocalist Susie Hulcher pull 
out the stops for “Jazzin’ It Up!” beginning 
at 6 p.m. June 14 at the Sidney & Berne 
Davis Art Center, Fort Myers. The evening 
is a benefit for Footsteps to the Future. 
281-7378.

Jazz on the Beach – The Legendary 
JC’s open the 27th annual SummerJazz on 
the Gulf series of free concerts on the lawn 
at the Naples Beach Hotel at 7 p.m. June 
16. The series continues July 21 with Late 
Night Brass, Aug. 25 with New Groove City 
and Sept. 22 with Eight to the Bar. 261-2222 
www.naplesbeachhotel.com.

Marine Lecture – Capt. Gene Flipse 
presents “Into the Wild with Dolphins & 
Whales” from 6-7 p.m. June 27 at the Rook-
ery Bay Environmental Learning Center. 
Doors open at 5:30 p.m. $10, $8 for Friends 
of Rookery Bay members. Reservations: 

417-6310 or www.rookerybay.org/upcom-
ing-events.

Grease – At the Broadway Palm Theatre, 
Fort Myers, June 28-Aug. 18. 278-4422 or 
www.BroadwayPalm.com. ■

— Submit calendar listings and 
high-resolution photos to events@flor-
idaweekly.com. E-mail text, jpegs or 
Word documents are accepted. No pdfs 
or photos of flyers. The deadline for 
calendar submissions is noon Sunday.
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Pre-Owned Women’s,  
         Men’s & Children’s
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  Style & Sophistication
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SELL YOUR ITEMS!
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At the Shoppes at Vanderbilt
Across from Lifestyle Fitness

     Resale! 
 Consignment! 

  Trade!
Anne Klein | Chanel  

Louis Vuitton | Versace
and many more!

(239) 596-5044
www.truefashionistasresale.com

At the Shoppes at Vanderbilt
2355 Vanderbilt Beach Road #178 | Naples

$5.00
OFF

a Purchase of $20
Expires 6/30/12

$10.00
OFF

a Purchase of $50
Expires 6/30/12

FWFW

WHAT TO DO, WHERE TO GO

The Sidney & Berne Davis Art Center in 
downtown Fort Myers unveils the “It’s Raining 
Art!” juried art exhibition from 6-10 p.m. June 
1 during Art Walk. Pictured: Alisha Koyanis’ 
“Salsa in Spectrum.” 333-1933 or www.sbdac.
com.

The Center for the Arts of Bonita Springs 
hosts Alla Prima, Alla Fun (“Sun”) from 
5:30-8:30 p.m. June 7. Learn to paint in 
one setting and enjoy a pizza dinner with 
friends at the same time. Painter Patty 
Kane walks guests step by step through 
the process. $42, includes canvas, paint, 
brushes, wine dinner and guidance. 495-
8989 or  www.artcenterbonita.org.



PHILHARMONIC JAZZ ORCHESTRA
PERFORMS THE MUSIC OF COUNT BASIE

ALL THAT      AZZ
THURSDAY, JUNE 7, 6 & 8:30 p.m. in the intimate setting of our 283-seat
Pavilion at the Philharmonic Center for the Arts in Naples

Tickets starting at $39 – BUY NOW at ThePhil.org, call (239) 597-1900
or visit our Box Office at 5833 Pelican Bay Boulevard
Hours: Monday-Saturday, 10 a.m.-5 p.m.; Sunday, noon-5 p.m.

MUSICIANS:
Glenn Basham – violin/harmonica
Lew Del Gatto – tenor saxophone
Jerry Stawski – piano
Dan Miller – trumpet 
Kevin Mauldin – bass
Mike Harvey – drums
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THEATER REVIEW
If the shoe fits… ‘Cinderella’ at Broadway Palm

I recently went to see a school play 
at a local elementary school. I don’t 
typically do that (and I certainly don’t 
review school plays or children), but 
went to show my support of two young 
friends who were performing in it.

The show ran for 90 minutes but 
seemed longer at times (no doubt in 
part because I was sitting on a hard 
bench, smooshed between parents and 
grandparents).

The performance was, as I had 
expected, wildly uneven.

And when my attention flagged while 
watching the leads, I began watching the 
secondary characters — in particular, 
some forest creatures: little kids dressed 
up like bunnies, a skunk and a squirrel.

The squirrel was acting particularly 
squirrelly, making faces, mugging for 
the audience, waving to her parents, 
mouthing unscripted words. It was far 
from professional behavior, but it sure 
was entertaining, and it helped the time 
pass.

I felt similarly while watching “Rodg-
ers and Hammerstein’s Cinderella” at 
the Broadway Palm Dinner Theater.

The leads ware nice enough, but not 
strong enough to capture my attention. 
Adrienne Griffiths as Cinderella has a 
pleasant voice, but I wished she’d given 
a much stronger performance, as she’s 
the titular character of the musical. 
She’s nice, but she doesn’t make you 
fall in love with her. (Her prince, Adam 
Clough, debonair and dashing, exudes 
royalty.)

But the characters I loved the most 
were the secondary ones.

The show opens in a big way, with 
John Ramsey as a fussy herald sing-
ing “The Prince is Giving a Ball.” He’s 
a strong character throughout, fun to 
watch whenever he’s on stage. And the 
four actors playing mice-transformed-
into-white-horses amazingly demon-
strate the qualities of both animals.

But it’s the two evil stepsisters, played 
by Amy Marie McCleary and Shannon 
Connolly, who steal the show. Physically 
and temperamentally opposites, they 
are similar in their disdain for Cinder-
ella and their warped sense of entitle-

ment. (And you can see where they get 
their attitudes when you watch the evil 
Stepmother, played by Kathi Osborne.)

This is one of the best comic roles 
I’ve seen Ms. McCleary in. Her lips 
perpetually pursed in permanent disap-
proval, she’s all angles and elbows. Ms. 
Connolly, pleasingly plump, is a mass of 
witless giggles and curls.

And John P. White’s outlandish cos-
tumes and wigs help put them over the 
top, in garish, clashing colors that seem as 
if they would glow in the dark. He makes 
Ms. Connolly look like a walking piñata.

They are so wonderful to hate, the 
energy of the show rises every time they 
walk on stage. They’re hilarious when 
they sing “Stepsisters’ Lament” and fun 
to watch as they gracelessly fight to 
dance with the Prince.

Like the school play I saw, I was more 
entranced by the secondary characters; 
I wanted to keep my eyes on the stepsis-
ters (and their mother) even when the 
romantic leads were on stage.

Mr. White’s costumes are just stu-
pendous. Though some of the towns-
women’s dresses in early scenes look 
like elaborate flannel nightgowns (those 
tacky plaids!), his ballroom costumes 
are superb. I especially liked the subtle 

way the couples were color-coordinated. 
And if you were paying attention, just 
judging by clothing alone, you would’ve 
been able to tell that Cinderella and the 
Prince belonged together.

(And his daughters-of-the-Duchess-
of-York fascinator-style hats at the royal 
wedding were an inspired touch.)

Christine Peters’s sets look as if 
they’re straight out of the pages of a 
fairy tale. (I think I once had a plastic 
dollhouse that looked very much like 
Cinderella’s home.)

Rodgers and Hammerstein’s “Cinder-
ella” was first broadcast on television in 
1957, starring Julie Andrews. It was their 
only television musical. The show was 
reprised for television a couple times, 
most recently in 1997 with Brandy play-
ing the role of Cinderella.

It’s a little trifle of a musical, not as 
strong as their other classics that ruled 
the Great White Way. But their lush 
sound is unmistakable.

I suspect grandparents and fairytale-
loving children will enjoy this produc-
tion. On opening night, the audience 
was dotted with little girls wearing tiar-
as and princess gowns.

The musical tries to soften the fai-
rytale in some ways, telling us that 

wishes don’t always come true, and that 
we have to actively participate in mak-
ing our dreams happen.

But the Broadway Palm, unfortunate-
ly, seems to have cut corners with this 
musical, especially with some of the 
casting.

When you’re putting on a show with a 
role that Julie Andrews and Brandy have 
both played, you want to hire the best, 
most powerful singer. And you want 
everyone to be equally as energetic and 
enthusiastic.

A friend of mine commented that this 
is a “very girly” show, and it is. But then 
again, there’s nothing wrong with that.

It’s tremendously enjoyable in spots, 
and ho-hum in others. I just wish every-
thing had been equally superlative. ■

nancySTETSON
nstetson@floridaweekly.com

“Rodgers & Hammerstein’s 
Cinderella”
>>When: Through June 23
>>Where: Broadway Palm Dinner Theatre,   
     1380 Colonial Blvd., Fort Myers
>>Cost: $18-$39
>>Info: 278-4422 or www.broadwaypalm.com

COURTESY PHOTO

Adrienne Griffiths plays Cinderella in the Broadway Palm production of “Rogers & Hammerstein’s Cinderella.”
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Pucci & Catana
Luxury Pet Boutique

DESIGNERS

Open 7 days a week/10am-10pm 

Shop Online www.pucciandcatana.com

SHOP ONLINE  
Use Code: CAT10

SHOP ONLINE pucciandcatana.com

Actors can get in shape
for future casting calls

“Lights, cam-
era, action!” is 
the cue for Boot 
Camp for Actors, 
a week-long ses-
sion offered for 
the first time in 
Naples by Cast-
ing Coach Inc., 
June 18-22 at The 
Courtyard Mar-
riott. Created by 
Aaron Jackson 
and Deano Kaye in 2010, the program 
is designed to educate and inspire 
actors ages 9-55. 

Acting professionals from South-
west Florida and from New York City, 
Miami and Los Angeles will lead the 

instruction in character and script 
analysis, handling “cold readings” at 
auditions, improvisation skills, stage 
movement and vocal exercises. Work-
ing with scripts from recent TV shows, 
movies and commercials, participants 
will present scenes, monologues and 
ads for fellow classmates. The program 
will culminate with a performance for 
casting directors and talent agents plus 
student family and friends. 

The Courtyard Marriott is at 3250 
U.S. 41 N. Cost for the 60-hour pro-
gram is $795 (scholarships and dis-
counts for multiple family members 
are available).

For more information or to register, 
call Karen Kayser Benson at 293-0354 
or e-mail kkbcoach@comcast.net. ■

PUZZLE ANSWERS

Jackson
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■ GEMINI (May 21 to June 20) 
Keep your thoughts focused on the posi-
tive as you deal with an unexpected turn 
of events in a personal or professional 
relationship. This could be the start of a 
welcome change.

■ CANCER (June 21 to July 22) 
Health matters take on added impor-
tance at this time. Deal with them before 
they interfere with your summer plans. 
A relationship that cooled off could 
soon warm up again.

■ LEO (July 23 to August 22) While 
a few details involving upcoming deci-
sions still need your attention, you fun-
loving Felines can begin to spend more 
time enjoying your lively social life again.

■ VIRGO (August 23 to Septem-
ber 22) That long-sought-after career 
change could require you to move to 
another city. Weigh your decision care-
fully before either accepting or rejecting 
the offer out of hand.

■ LIBRA (September 23 to Octo-
ber 22) A workplace situation can be 
awkward for Librans who prefer to keep 
their problems private. But you might 
have to “tell-all” if you hope to see it 
resolved in your favor.

■ SCORPIO (October 23 to 
November 21) Although your financial 
situation starts to improve this week, 
you still need to be cautious about 
money matters. Avoid major obliga-
tions, for now.

■ SAGITTARIUS (November 22 to 
December 21) Your overall aspects con-

tinue to brighten, allowing you to tackle 
long-deferred challenges. A change in 
travel plans could work to your benefit.

■ CAPRICORN (December 22 to 
January 19) Things seem to be slowing 
down for the usually restless Sea Goat. 
But wouldn’t a bit of respite be just what 
you need right now? Activity picks up 
by June 17.

■ AQUARIUS (January 20 to Feb-
ruary 18) Personal relationships take 
a positive turn for both married and 
single Aquarians. Professional commit-
ments, however, could be complicated 
by newly emerging events.

■ PISCES (February 19 to March 
20) A decision you thought was final 
might be reopened as new facts are dis-
covered. This could lead to a short-term 
problem, but might ultimately prove 
beneficial.

■ ARIES (March 21 to April 19) 
A recent spate of confusion regarding 
decision-making begins to clear up. But 
caution is still advised. Continue to 
check details. An old friend has impor-
tant news.

■ TAURUS (April 20 to May 20) 
You’re anxious to see your ideas move 
from concept to development. But try-
ing to force the issue right now could 
backfire. Wait for movement to resume 
on the 11th.

■ BORN THIS WEEK: Your keen 
interest in pursuing global events could 
lead you into a career as a politician or 
reporter. ■

 SEE ANSWERS, C9 SEE ANSWERS, C9 ©2012 King Features Synd., Inc. World rights reserved.©2012 King Features Synd., Inc. World rights reserved.

PUZZLES
HOROSCOPESTIMBER LINE

By Linda Thistle

★ ★ ★
Place a number in the empty 

boxes in such a way that each 
row across, each column down 

and each small 9-box square 
contains all of the numbers 

from one to nine.

Sponsored By:

★ Moderate    ★ ★ Challenging
★ ★ ★ Expert

Puzzle Difficulty this week: 

The

Club
Scen

e

Fort Myers • 239-590-9994
Naples • 239-593-9499

Cape Coral • 239-458-8700
Port Charlotte • 941-235-3354

Order Online: jasonsdeli.com

The

Club
Scen

e
Find your Favorite!
Chicago Club - The latest crave, starring smoked turkey breast and
smoked red pepper-cilantro aioli and more on tasty herb foccacia

Deli Club - Not-So Traditional club highlighted by oven roasted turkey
breast and REAL bacon, cheddar and Swiss plus more, layered between
whole grain wheat

Club Royale - Trendsetter club sandwich with both smoked turkey
breast and premium ham and more in a toasty all butter croissant

California Club - A California dream with homemade
guacamole and sprouts in the mix

Open Every

Day & Night!
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LATEST FILMS
‘Men In Black 3’

danHUDAK
www.hudakonhollywood.com

The Dictator ★★★
(Sacha Baron Cohen, Anna Faris, Ben 

Kingsley) A tyrannical North African 
dictator (Cohen) gets lost in New York 
City and struggles to adjust. It’s not 
always as biting as it should be, but simi-
lar to “Borat,” it’s at its best when Cohen 
pokes at American culture. Rated R.

Dark Shadows ★★
(Johnny Depp, Michelle Pfeiffer, Eva 

Green) Buried alive for 200 years, vam-
pire Barnabas (Depp) awakens and finds 
trouble amongst his family and a rival 
business owner (Green) who has a tie 

to his past. There are some nice parts, 
including quirky humor and inspired 
montages, but as a whole, this one drags 
to 113 minutes and never inspires inter-
est. Rated PG-13.

Girl In Progress ★
(Eva Mendes, Matthew Modine, Cier-

ra Ramirez) An overworked and distant 
single mother (Mendes) doesn’t notice 
that her teenage daughter (Ramirez) is 
acting out. It’s manipulative and pain-
fully predictably. There’s nothing you 
won’t see coming, and none of it is done 
very well. Rated PG-13. ■

CAPSULES

★★½
Is it worth $15 (3D)? No 
Is it worth $10? Yes

For the third film of a trilogy, “Men 
In Black 3” is far too mediocre to justify 
its existence. Consider: The 
storyline from the other 
films didn’t need closure. 
The stars don’t need a hit. 
The visual effects aren’t bet-
ter than what we’ve seen 
before. The story, while it 
has its moments, is hardly 
so rife with ingenuity that it 
had to be told. The studio, 
Columbia Pictures, could’ve 
reignited any of its franchis-
es instead of this one (and it 
is, with “The Amazing Spi-
der-Man” and “Total Recall” 
later this summer). 

So why are we watch-
ing Will Smith and Tommy 
Lee Jones do the same-old 
same-old? They’re a fun odd 
couple, that’s why, but they 
alone are not enough, espe-
cially when Jones is gone for 
half the movie.

“Men In Black 3” is pass-
able, with a level of qual-
ity that’s better than the 
trash heap that was “Men In 
Black II” (2002), but that’s 
not nearly as good as the 
original (1997). Basically, it’s 
a mildly entertaining lark with a few 
moments of inspired creativity. The rest 
is just blah.

While alien crime fighter Agent J 
(Smith) wonders how his partner, Agent 
K (Jones), got so old and crotchety, a 
villain from K’s past, Boris (Jemaine 
Clement), escapes a lunar prison. J tries 
to learn more from the new boss, Agent 
O (Emma Thompson), and is naturally 
made more curious when he’s told he 
shouldn’t know some secrets.

When Boris gets to Earth, he time 
travels to 1969 to kill the younger K 
(Josh Brolin) before K can shoot off 
Boris’ arm and arrest him. Complica-
tions prompt the older K to also travel 
back in time, and then J goes as well.

Director Barry Sonnenfeld has fun 
taking J (and by extension, Will Smith) 

to 1969 — Coney Island, Shea Stadium 
and the moon launch all make us smile 
— but it also feels like they chose the 
iconic moments first and then tried to 
fit the story around them, when really it 
should be the other way around. 

Brolin spent months trying to master 
Jones’ cadence, and he does a nice job 
of embodying an early version of K. 
The rest of the performances are fine, 
though Smith is a bit too old to be so 
freely playing off his boyish charms. 

Visually the film is not impressive, 
and in fact looks like it could have 

been made 10 years ago, which is a 
no-no when you’re charging jacked-up 
3D prices.

Speaking of the 3D, it’s a mere gim-
mick that’s only relevant in one scene 
inside a Chinese restaurant; otherwise, 
there’s no need for it at all.

The joy of the “Men In Black” fran-
chise is the campy fun spirit, the seri-
ous mixed with the silly to give the 
audience a joyful night out. Based on 
what it attempts to do, “Men In Black 
3” clearly knows this, but simply fails to 
execute. ■

>> Believe it or not, this is Will Smith’s fi rst per-
formance in 3½ years, his last being December 
2008 in “Seven Pounds.”

239-594-2748 
9118 Strada Place

Naples, Florida 34108

Saturday June 2nd
Jubilee Celebration Kick-Off Party 3pm-Close

Drink Specials & Live Music

Sunday, June 3rd
Big Jubilee Brunch Open at 11am

Build Your Own Bloody Mary & Buck’s Fizz 

Monday, June 4th
Royal Quiz Night 7:30pm

Royal Trivia & 1/2 Price Fish-n-Chips during Quiz
Complimentary Champagne Toast and 

“Beacon” lighting following Quiz

Tuesday, June 5th
The Big Day 

Drink Specials & Surprises

Celebrating 60 Years!
Queen’s Diamond Jubilee!

Play Royal Trivia on 
Facebook & Win!

May 23rd-June1st

Visit ExperienceThePub.com 
for more information

www.margaritasswfl .com
Follow us on Facebook and Twitter for our daily specials

Pavillion Shopping Center
8971 Tamiami Trail N.

239-431-6206

Marco Town Center
1069 N. Collier Blvd.

Marco Island, FL 34145

239-394-6555

Lunch Specials 
$7.95 ~ 11 to 4:00pm
Early Sunset Specials 
$9.95 ~ 4 to 6:00pm

Happy Hour Specials-3 to 6:00pm
Original (rocks) Margarita $3.50

Domestic Draft Beer  $1.50
Mexican Draft Beer  $2.00

BUY ONE ENTREE
GET 2ND HALF OFF!

Coupon not valid with any other specials or offers. 
One coupon per table. Expires 10/28/12.

The Most Authentic Mexican Food in Town!
Lunch, Dinner & Take Out!



www.VerginaRestaurant.com 

Ladies can enjoy

Skinny Girl Vodka Cocktails
for $3 each

LIVE ENTERTAINMENT 
By Melvin German

The Real Star of Fifth Avenue South

Ladies

Dress to Impress and win the Best Fashion Prize!

Cocktail

www.cinaples.com
3 Convenient Locations to Serve You!

Flavors of Th ailand
February 13-28, 2013

with RT Air from New York, 18 Meals 
& A 2 Night Stopover in Hong Kong!

From $3698 Per Person/Double
  Escorted by Carol Joyner (Optional 4 Nt Angkor Wat Post Tour Extension)

       Floating Market
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FLORIDA WRITERS
Dorothy Mills hits a home 
run with baseball novel

■ “Drawing Card” by Dorothy 
Seymour Mills. McFarland. 265 
pages. $25 trade paperback.

Sitting down 
with a new book 
by Dorothy 
Mills is always a 
rewarding expe-
rience. In her 
latest, she mixes 
two of her areas 
of expertise 
— historical fic-
tion and baseball 
history — to pro-
vide an unusual 
and provocative novel. 

The protagonist, Annie Cardello, 
is a young woman of Sicilian heri-
tage whose youthful passion is playing 
baseball.  

Readers will be familiar with the 
common meaning of “drawing card,” a 
person or attraction that lures people 
to a place of entertainment. In her 
short career in baseball, Annie, her 
last name shortened to its first syllable, 
earned the nickname “Drawing Card,” 

as she was skillful and colorful enough 
to be a drawing card for her team and 
for her sport.  

Ms. Mills’ portrait of teenage Annie 
adroitly playing women’s baseball in 
a Cleveland area industrial league is 
vivid and exciting. The character’s 
enthusiasm is delightful. However, in 
fictional Annie’s time there was far 
less of a future in this kind of athletic 
pursuit than there is today. She had no 
place to go with her talent. No way, 
that is, that would allow her to be true 
to herself. 

The man with the power to open 
professional baseball up to women, 
Judge Landis, would not honor con-
tracts between female athletes and the 
clubs and leagues he ruled. It’s easy 
to think that if he had ruled in favor 
of women players, it would have been 
smooth sailing for the best of them 
(but of course, it would not have been).

Annie takes the judge’s ruling hard. 
Feeling that something within her has 
died, she swears vengeance.

Ms. Mills carries Annie’s life for-
ward through the years of the Great 
Depression and the decades that fol-
low. She marries into an upper-crust 
family, primarily to be in a position to 
support her own family. However, her 
husband, John Smith, turns out to be an 
abuser. By the time they make a trip to 
her ancestral homeland of Sicily, Annie 
needs to be free of him — and she man-
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philJASON
pkjason@comcast.net

Mills
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Voted Southwest Florida’s “Best Factory Outlet Shopping Center” 13 years in a row!

Copyright © 2012, Miromar Development Corporation. Miromar Outlets is a registered service mark of Miromar Development Corporation.

OVER 140 TOP DESIGNER AND BRAND NAME OUTLETS INCLUDING SAKS FIFTH AVENUE OFF 5TH,
NEIMAN MARCUS LAST CALL STORE, BLOOMINGDALE’S THE OUTLET STORE
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MIROMAR OUTLETS
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®

Come see our new family of Pekin Ducks 
at the Nike Fountain

   FOLLOW US ON:

ages to manipulate his demise. 
The years that follow are ones of sub-

servience to the influential Smith fam-
ily and of mounting frustration. 
They are also years 
in which self-justi-
fication and guilt 
war within her. 

Late revelations 
about money left 
for Annie without 
her knowledge 
only complicate 
her situation, 
as that money is 
owed to some-
one who would 
threaten her life 
and the lives of 
those around her 
to get what he 
wants.

Annie’s per-
sonal story is 
set into larger 
contexts in vari-
ous ways. The 
most risky is the 
author’s deci-
sion to include 
time travel. We 
meet earlier 
incarnations of Annie’s competitive 
feminist spirit in ancient Greece (as 
Demetra), in the late Middle Ages (as 
Demona) and in 1898 (as Stamata, who 
protests the first modern Olympics). 
Although this is an interesting way 
of universalizing Annie’s dilemma, it 
takes attention away from Annie her-
self. 

The other contextual materials 
include a brilliant portrait of Cleve-
land during and after the Depression, 

including in particular a detailed treat-
ment of the rising power of organized 
crime. Annie’s situation as a young 
mother in high society — as Annie 

Smith — is 
t h re a te n e d 
by her two 
b r o t h e r s ’ 
connections 
with Italian 
mobsters. Yet 
these connec-
tions allow 
her some 
leverage that 
she puts to 
use. Ms. Mills 
exercises the 
same authority 
in detailing set-
ting when she 
sketches a part 
of Annie’s life 
that takes place 
in Boston. 

“ D r a w i n g 
Card” is much 
more than its 
subtitle, “A 
Baseball Novel,” 
suggests. With 
telling details 

and convincing emotional regis-
ters, Ms. Mills dramatizes the realities 
of a woman’s place while hinting at 
changes through the character of Isa-
bel, Annie’s unconventional sister-in-
law and confidante. 

This is a rich exploration of several 
decades of American life, with a sharp 
focus on women’s rights, social and 
economic class and crime. One thing 
that could have made it better: more 
about baseball! ■

THE ENGLISH PUB

Live Entertainment

www.naplesenglishpub.com
Follow us on Twitter @NaplesPub

Specials Available May 14th - Sept 30th
Aff ordable Dinner Favorites!!!

For Our Lovely Locals...
MONDAY: $5 1/2 lb. Burger with all the Trimmings

TUESDAY: $5 Fish N Chips
WEDNESDAY: Bangers and Mash $5

THURSDAY: $5 Shepherd’s Pie
FRIDAY: 3 Course Dinner Just $10

SATURDAY: $10 Steak Dinner
SUNDAY: Roast Chicken

Family Style Sunday Chicken Dinner for 4
potatoes, veggies, dressing & fabulous gravy

4 Dinners $21.95
Rod steward Friday, June 8th

Featuring George Orr



SUMMER SPECIALS
Starting June 2nd... 

BUY 1, GET 1 HALF PRICE:
 • Wednesday Dinners

• Saturday Lunch
• Sunday Hors d’oeuvres

Based on availability. Valid on Adult Tickets.

Tuesday, June 5th
50’s, 60’s, 70’s Cruise 

Featuring 
Joe Marino
7-9pm

Call (239) 649-2275 for Reservations
www.NaplesPrincessCruises.com

Naples PrincessNaples Princess

The Best Way to Experience Naples from the Water.

Celebrating 17 Years!
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“Fantasy furniture” is a term used to 
describe tables and chairs that don’t 
fit the rules of any recognized style. 
Chairs made of cow horns or parts of 
spinning wheels, and tables held up by 
carved bears or shaped like large hands 
are “fantasies.” A famous and expensive 
dining room table has legs that are full-
size carvings of either a man or woman 
hunched over to hold the tabletop on 
their backs. 

An inexpensive fantasy design for 
a chair made about 1900 is now called 
“North Wind.” It looks like a typical 
oak side chair with a solid seat and 
sometimes turned legs. But the back is 
made with a carved man’s or woman’s 
face, sometimes with flowing hair. More 
ambitious designs have the full figure 
of a person climbing on top of the chair 
back. The best of the North Wind chairs 
have a one-piece back made of solid 
wood. The carving was not an added 
piece of wood. Inexpensive chairs influ-
enced by the North Wind group were 
pressed-back chairs showing a face or a 
person. The design was pressed into the 
wood by a machine. It was not a raised 
carving. A humorous fantasy chair sold 

recently. The back was carved to look 
like a beer keg with a pensive man lean-
ing on the top. The chair is 40½ inches 
high to the top of his hat. The chair, 
made in the early 1900s, sold for $885 at 
a Showtime auction held in Ann Arbor, 
Mich.

Q: About 33 years ago, I was metal 
detecting around Lompoc, Calif. I found 
a Boy Scout coin with the Scout logo on 
one side and, on the other, the saying, 
“When you have done your good deed 
for the day, secretly pass the coin from 
one pocket to the other.” I have been 
unable to find any information about 
this coin. Can you help?

A: Robert Baden-Powell founded the 
Boy Scouts in England in 1907. The Boy 
Scout movement in the United States 
started in 1910. “Do a good turn daily” 
is the Boy Scout slogan. Scout “good 
deed” coins have been around for years 
and are not valuable. Today’s Scouts can 
flip the coin virtually on a smart phone. 
The “Good Turn” iPhone app records 
the date, time and location of the Scout’s 
good turn. It keeps a list of the deeds 
and also can display the location of the 
good deed on a map of the world.

Q: My Madame Alexander “Pussy 
Cat” baby doll dates from the early 
1970s. She is pretty worn because I 
played with her a lot, but I still have her 
original box. Value?

A: Madame Alexander made Pussy 
Cat baby dolls from 1970 to 1984. They 

KOVELS: ANTIQUES  
Whimsical fantasy furniture 
breaks the rules of design
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terryKOVEL
news@floridaweekly.com

Dinner with a View

1901 Gulf Shore Boulevard North, Naples, Florida 34102    |     239.403.2000

Enjoy internationally inspired cuisine traditionally  
or alfresco, in a casually elegant atmosphere while  
overlooking stunning views of the Gulf of Mexico.

Serving Dinner Nightly from 5:00PM  
Thursday Happy Hour 5:00PM-6:30PM



Congratulations CLASS OF 2012

Holy Cannoli, You Did It!

One coupon per visit per table. Minimum purchase of $20 required 
excluding tax, tip or gratuity. Must be presented at time of purchase. 
Not valid with any other offers or discounts. Unauthorized internet 
distribution, replication or resale is strictly prohibited. Not refundable 
or redeemable for cash. Not valid on banquet and group menus, alcohol, 
merchandise and purchase of gift cards. Offer must be surrendered 
upon redemption. Valid for Dine In Only. Expires 7/15/12

ANY PURCHASE OF 
$20 OR MORE

$10off
NAPLES

8860 Tamiami Trail North
239.596.6662

Open Daily at 11amBUCADIBEPPO.COM

Make your RESERVATIONS Today  
OR

Order our PARTY PANS TO GO
Perfect For Graduation Parties

Radiesse® ® ®

COMBAT PREMATURE AGING SKIN

“Look 
Your 

Personal 
Best”
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The carved man leaning on the back of 
this wooden chair must have bumped into 
the head of anyone sitting in the chair. 
But in spite of the chair’s discomfort, the 
unique humorous design attracted a buyer 
who paid $885 for the chair at a Showtime 
auction in Ann Arbor, Mich.
    

came in two sizes, 14 and 20 inches. 
The smaller doll, in excellent condition, 
sells without her box for about $60. The 
larger doll is worth about $100. A worn 
doll in either size might sell for $10 to 
$20, with a premium for the box.

Q: I would like to know the current 
price for various 
old bottles from 
San Francisco’s 
Bay City Soda 
Water Co.

A: Bay City 
Soda Water Co. 
was in business 
from 1871 to 1913. 
The bottles were 
embossed “Bay 
City Soda Water 
Co. S.F.” and have 
an embossed 
star on the back. 
They were made 
in green and vari-
ous shades of 
blue. The blue 
bottles are fairly 
common, but the 
green bottles are 
rare. Both blob-
top and Hutchin-
son-type bottles 
were made. Blob-
top bottles were 
sealed with a 
cork and a wire 
closure. Hutchin-
son-type bottles 
had spring stop-
pers, patented by 
Charles Hutchin-
son in 1879. Value 
depends on the 
color of the glass. 
We can’t tell the 
exact color of 
your bottle with-
out seeing it, so 
we can’t give you 
a value, but a Bay 
City Soda Water 
bottle in “medium coloration” sold 
recently for $130.

Q: I received a filigree-and-rhinestone 
bracelet from my great-grandmother’s 
estate. Try as I might, I can’t find any 
information about the “La Mode” mark 
on the bracelet or the name on the box, 
“La Mode Original.” Please help.

 A: “La Mode” was a trademark used 
by Ripley and Gowan, of Attleboro, 
Mass. The company’s history dates back 
to the 1880s, and until the 1930s it often 
used the mark “R & G.” U.S. trademark 
filings indicate that Ripley and Gowan 
filed for use of “La Mode” as a trade-
mark in 1924. The company used the 
trademark for both women’s and men’s 
costume jewelry — everything from 
bracelets and necklaces to cufflinks and 
keychains. The trademark, now “dead,” 

was assigned to Barrows Industries of 
Providence, R.I., in the late 1950s. Most 
La Mode Original bracelets sell online 
for $25 to $30.

Q: I bought a set of dishes about three 
years ago in Melbourne, Fla. It’s a service 
for 12 with two vegetable bowls. The 

dishes appear to 
be stoneware and 
are marked on the 
bottom “Tiffany 
Ceramiche Italy.” 
I’m interested in 
finding out more 
about these dish-
es, and especially 
if they are really 
“Tiffany.”

 A: Your dishes 
were made by Tif-
fany Ceramiche, a 
company in Scan-
diano, Italy. The 
company began as 
a maker of stone-
ware tiles and is 
not associated 
with the famous 
glassmaker Louis 
Comfort Tiffany, 
or with Tiffany & 
Co., the store in 
New York. Anoth-
er Italian compa-
ny, Este Cerami-
che, has made 
porcelain for Tif-
fany & Co. Those 
dishes are clearly 
marked with both 
company names. 
Tiffany Cerami-
che became part 
of Ceramica Lord, 
which was bought 
by Gruppo Major-
ca in 2010.

Tip: If your 
cane or rush chair 
seats seem dry, 
spray them with 

water using a mister. A cane or rush seat 
that is regularly used lasts only about 10 
to 12 years. Keeping it from drying out 
extends its life. ■

— Terry Kovel answers as many 
questions as possible through the col-
umn. By sending a letter with a ques-
tion, you give full permission for use 
in the column or any other Kovel 
forum. Names, addresses or email 
addresses will not be published. We 
cannot guarantee the return of any 
photograph, but if a stamped envelope 
is included, we will try. The volume 
of mail makes personal answers or 
appraisals impossible. Write to Kov-
els, Florida Weekly, King Features 
Syndicate, 300 W. 57th St., New York, 
NY 10019.

$125*

50-Minutes 

4 7 5  S E A G A T E  D R I V E ,  N A P L E S ,  F L  3 4 1 0 3

*Excludes Service Charge.  Offer valid through June 30, 2012.

Summer Lovin’ Restorative Masque

To reserve your service or for more information, 
please call 239.594.6321 or visit waldorfastorianaples.com.

Designed to combat the effects of the sun, this restorative masque combines 
cooling aloe and the healing properties of eucalyptus, green tea and marine 

nutrients. Enjoy the relief and rejoice in the benefi ts of this magical hydrating 
masque which enables your skin to repair for softer, more smoother skin. 



Vacation Spot of Pirates, Poets, Presidents and Party Goers!

facebook.com/
KeyWestExpress

twitter.com/
KeyWestExpress

youtube.com/
TheKeyWestExpress

 1-800-593-7259  

www.keywestexpress.us

*Minimum 8 day advance pre-purchase tickets, non-refundable, cannot be combined with any other offers. 
Excludes weekend fee (Friday, Saturday, Sunday). Offer valid through 05/31/12.

CALL FOR MORE INFORMATION & RESERVATIONS!

$119ROUND 
TRIP*

Getting  There 
And Back  is 
Half  the  FUN!

Destination...  
   Relaxation

799 Walkerbilt Rd., Naples 
off US 41, 1/4 mile North of Immokalee Rd.

open for dinner nightly

beginning at 4pm

Ten in Tavern Items  

are $ 10 all evening

happy hour 

4-6pm in the tavern 

three course early dining menu

 4-6pm

G R A C I O U S  H O S P I T A L I T Y

 Sunday brunch!  
11 to 2 pm every sunday
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available exclusively at

EAST INDIES HOME
COLLECTION

11985 US 41 N., Naples 34110
239-596-7273   Mon-Sat 10-5

Chillin’ on 
Island Time

Island Cove Rattan Four Piece Sectional

Get some class this 
summer at Hodges U.

 Course schedules for the sum-
mer term at Hodges University’s 
Frances Pew 
Hayes Center 
for Lifelong 
Learning can 

be obtained at the university and at 
select local libraries after June 1. Reg-

istration is open for 
classes that begin 
June 18. 

Annual member-
ship in the center 

entitles participants to free registra-
tion in more than 150 classes that 
take place throughout the year at the 
Hodges campus in Naples as well as 
at Arbor Trace, Barrington Terrace, 
Bentley Village and Moorings Park.

Programs are planned and led by 
Hodges University faculty or notable 
industry experts; discussion groups, 
lectures, field trips and workshops 
involve arts and literature, econom-
ics, the environment, health and well-
ness, philosophy and spirituality, cre-
ative writing and more.

For more information or enroll-
ment instructions, contact Christine 
Wheeler, director of the Frances Pew 
Hayes Center for Lifelong Learning, 
by calling 513-1122, ext. 6133, or e-mail-
ing cwheeler@hodges.edu. 

See the complete summer course 
schedule at www.hodges.edu/life-
longlearning. ■

Author will lead workshop 
for writers at FGCU’s 

Renaissance Academy-Naples
The Renaissance Academy, Florida 

Gulf Coast University’s adult lifelong 
learning and enrichment program, 
presents a Summer Writers Workshop 
led by published author Lisa Wroble. 
Classes start at 10 a.m. Wednesdays, 
June 6, 13, 20 and 27, at the FGCU 
Naples Center, 1010 Fifth Ave. S. 

Participants will share writing proj-
ects with like-minded aspiring authors 
in an acceptance-oriented, creative 
and vibrant group in search of effec-
tive writing methodologies. Memoirs, 
short stories, novels or poems are 
welcome for input, guidance and group 
discussion. 

Cost for all four sessions is $100.
Online registration and additional 

information is available by calling 425-
3272 or visiting www.fgcu.edu/racad-
emy.

The Renaissance Academy offers 
affordable, non-credit single lectures, 
short courses, day trips, computer 

classes, film series, life enrichment 
classes and other programs. There are 
no exams, grades or homework — just 
learning for the joy of learning with 
friends, neighbors and peers. 

Proposals are welcome from anyone 
who would like to instruct a class in 
the 2012-13 academic year. There are 
no advance degree requirements for 
instructors, who give single lectures 
or lead short courses in the follow-
ing categories: art, business, computer 
instruction, ecology, environment, gov-
ernment, history, law, life enrichment, 
literature, music, philosophy, psychol-
ogy, religion, science, sociology, medi-
cine and U.S. and world affairs. The 
academy pays an honorarium of $75 
per lecture.Those interested in lectur-
ing can download a course proposal 
form from the website above or can 
call the number above to request a 
form by mail. ■



Experience the Difference Good Taste Makes.

True Neapolitan Pizza and Authentic Italian Food

   student   student
   theatre   theatre
artistsartists
 residence residence

   student
   theatre
artists
 residence

ininin

THE                                                              THEATRE EDUCATION PROJECT     

summer campssummer campssummer camps

FOR MORE INFORMATION OR TO REGISTER
CALL THE NORRIS CENTER @ 239.213.3058

OR VISIT WWW.GULFSHOREPLAYHOUSE.ORG

SCHOLARSHIPS ARE AVAILABLE
FOR BOTH CAMPS!

“STAR in a Play”“STAR in a Play”“STAR in a Play”

Theatre games, scene study and 
acting training for ages 13-18

JULY 9-27, 2012

ACTINGACTING
INTENSIVEINTENSIVE

ACTING
INTENSIVE

A production of “Beauty and the 
Beast” for ages 7-12

JUNE 11-29, 2012
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1585 Pine Ridge Road, #5, Naples, FL 34109

239-592-0050 • www.noodlescafe.com
Hours: Lunch Mon-Sat 11:30-4 • Dinner Sun-Thurs 4-10 • Fri & Sat 4-11

Independently Owned & Operated

The Original
Since 1991

Sunday Jazz

Summer Special
4pm-9pm

FAMILY STYLE FEAST FOR 2
House Salad

Italian 4 Play Entrée
Cannoli

$2995
NOT VALID WITH ANY OTHER OFFER OR DISCOUNT.

SUNDAY Jazz on the Patio 5:30pm-7:30pm

$15.00 OFF
with the purchase of $50 or more. 

Gratuity added before discounts. One coupon per check. Valid Sunday-Thursday.
Not valid Holidays. Not valid with special offers or Happy Hour menu.

 Expires 6/7/12

in bursts of bright colors. Her mixed 
media works utilize shredded acrylic 
compact discs, feathers, sawed buttons, 
jute yarn, fragments of color film slides, 
metal, tree bark, pieces of onion bags 
and even oranges. 

Begin as sketches or photographs, the 
cut paper creations are assembled from 
tiny pieces of high-quality magazine 
paper which is sourced from around 
the world for color quality and cut 
or hand-punched into squares, dots or 
strips, and then attached to canvas with 
glue, paintbrushes and art tweezers. 
Each assemblage takes from three to six 
months to complete.

“Solid as a Rock,” the 2012 winner 
in the Technical Achievement, Inter-
pretation of Music category in a com-
petition at The von Liebig Art Center, 
was inspired by cloud patterns and the 
Ashford & Simpson song “Solid.” The 
abstract painting has colorful, cloud-
like rocks in the sky that diminish in 
size and cascade into a flowing river. 

A native of Toledo, Ohio, Ms. Pan-
utsos is a graduate of the University 
of Akron and Kent State University. 
She is an art instructor and has taught 
art classes in middle schools and high 
schools in the Cleveland area. In addi-
tion to The von Liebig, she has won 
top awards in national competitions 
at the Center for the Arts of Bonita 
Springs and the Asheville, N.C., North 
American National Truffle Fest. Dacia 
Gallery in New York City is planning 
an exhibit of her mixed media acrylic 
graffiti paintings. ■

EXHIBIT
From page 1 “A Collection of Works” by 

Ara “Lou” Panutsos 
>> Where: The West Wing Gallery, Naples 

Regional Library; 650 Central Ave.
>> When: June 1-30
>> Hours: 9 a.m.-7 p.m. Monday-Thursday; 

9 a.m.-5 p.m. Friday-Saturday; closed 
Sunday

>> Info: 262-8135 or www.collier-friends.org

Solid as a Rock and Chest-
nut by Ara “Lou” Panutsos



Win Up To $1,000

Say thankyou, thankyouverymuch to a 
chart-topping collection of cash prizes!

One Winner Every Two Hours

Present this coupon to the Seminole Casino Immokalee Player’s Club on your first visit to select your offer.
See Player’s Club for complete details. Valid for New Members only. Membership is free to all 21 years or older. Time and money won/loss on Video Roulette and lotto does not qualify for rated play. Valid through 6/30/12. Free Table bet offer valid for even money bets only. Limit one offer per person. Alteration 
or unauthorized use voids this offer. Valid ID required for redemption. Management reserves the right to change or cancel this offer without notice based on operational and/or business concerns. Persons who have been trespassed or banned by the Seminole Tribe of Florida or those who have opted into the self-
exclusion program are not eligible. If you or someone you know has a gambling problem, please call 1.888.ADMIT.IT. Free Play Code: INWNM312

Receive $25 in Free Play or Free Bet  
on your 1st visit, $25 on your 2nd visit and  

$50 on your 3rd visit.

Play a minimum of 2 hours to qualify  
then return to the Player’s Club to collect up to 

$100 in Free Machine Play/Free Table Bet.

See Player’s Club for complete details. Must be at least 21 years old and a Seminole Player’s Club member to participate. Management reserves the right to change or cancel this promotion at any time based on operational and/or business concern. 
Persons who have been trespassed or banned by the Seminole Tribe of Florida or those who have opted into the self-exclusion program are not eligible. If you or someone you know has a gambling problem, please call 1-888-ADMIT-IT.

OPEN 24/7

seminoleimmokaleecasino.com

Like Us On
Facebook
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CONTRACT BRIDGE
BY STEVE BECKER

Diagnostic analysis
This deal demonstrates how a 

declarer can take advantage of the 
knowledge he has acquired during 
the bidding and play to bring in a 
seemingly unmakable contract.

West led the king of hearts and 
shifted to a low diamond at trick 
two. Declarer won with dummy’s 
king, cashed the ace of spades, 
catching West’s jack, and contin-
ued with a low spade to the queen. 
West took the king and led another 
diamond.

Declarer put up dummy’s ace, 
East contributing the ten, and was 
now in excellent position to judge 
West’s distribution. West had start-
ed with two spades, at least six 
hearts, most likely four diamonds 
to the jack and, therefore, at most 
one club.

So, after cashing the ten of spades, 
declarer cashed another spade. This 
forced East to discard a heart as 
South discarded a club. Now the 
ace-of-clubs play from dummy, on 
which West produced the eight, 
convinced South that West had 
started with 2-6-4-1 distribution.

This assumption was confirmed 
when declarer next led a diamond to 
his queen, forcing East to discard still 
another heart. South then ruffed the 
queen of hearts with dummy’s last 
trump as East followed with his last 
heart.

Everyone was down to three cards 
at this point. Dummy had the K-10-7 of 
clubs, East the Q-J-6 and South the 9-5 
of clubs and seven of diamonds. The 
seven-of-clubs lead from dummy then 
compelled East to win and yield the 
last two tricks to dummy’s K-10, and the 
game was home. ■

www.agavenaples.com 
239-598-FIRE (3473)

2380 Vanderbilt Beach Road, Naples
Locally Owned and Opearted

Naples Best Happy Hour. . .

. . .half  off  appetizers*,  margaritas,  draft, 

beer,  wine by the glass,  house specialty 

cocktails & rail & call  mixed drinks 

11 :30-7:30 p.m. Seven days a week!

Tequila Inspired. Real Wood Fired.

Cal l  us  now for  a  d i f fe rent  d in ing  exper ience!

SOUTHWESTERN IS... A 
TRULY DIFFERENT  DINING 
EXPERIENCE.

@HotSpotNaplesAgave Southwestern Grill

*excludes guacamole 
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BEACH READING 
‘That Woman: The Life of Wallis 
Simpson, Duchess of Windsor’

by Anne Sebba
(St. Martin’s Press, $27.99)

REVIEWED BY LARRY COX

Wallis Simpson wasn’t strikingly 
beautiful or especially brilliant, but she 
was a clever, determined 
woman who almost sin-
gle-handedly changed the 
course of British history 
during the 1930s.

Born Bessie Wallis 
Warfield in 1896 in Bal-
timore, she dropped 
her first name because 
it sounded too bovine, 
and then set out to rein-
vent herself. With wit 
and a sense of style, she 
charmed her way into 
the social circles of the 
upper-class elite and 
earned a reputation as 
an almost unstoppable 
force when it came to 
getting what she wanted.

As Wallis once wrote, “It was not 
quite enough for me to be ... the life 
of the party or to spend my existence 
merely taking part in good conversa-
tion. I wanted more out of life.”

In 1916, Wallis married Lt. Earl Win-
field Spencer, but the marriage was dis-
solved a decade later. In 1928, while in 
London, she married Ernest Simpson, 

an American-born Briton, and through 
his connections she met Edward, the 
Prince of Wales, at a party in 1931. As 
Wallis mesmerized the Prince, their 
growing romance was problematic. For 
starters, Wallis was a divorcee and still 
very much married to Simpson.

The relationship 
between Wallis and 
Edward became very 
public in 1936, the year 
of Edward’s acces-
sion. Wallis obtained a 
divorce, and the King 
made it clear that he 
intended to marry her, 
even if it meant giving 
up the throne.

Give it up he did. Wal-
lis and Edward were 
married in a small cer-
emony in France in 1937. 
One of Edward’s major 
disappointments was that 
his wife was never accept-
ed by the Royal Family. 
The Queen Mother never 

mentioned her by name, only as “that 
woman.”

Many books have been written about 
Wallis Simpson and the sensational 
“romantic story of the century.” Things 
are, however, never quite as they seem, 
and that is why the story of the Duke 
and Duchess of Windsor remains so 
fascinating. ■

      
INTERACTIVE FRIENDLY PIRATE FUN FOR THE WHOLE FAMILY!

SET SAIL ON A 90-MINUTE 
SWASHBUCKLING SHOW

Reservations are Required
Call for Cruise Times 

800.776.3735

Also Ask about our Sunset Cruises,Private 
Parties & Charters. Full Service Bar

www.PiecesofEight.com

PIRATE      CRUISE

WITH THE PURCHASE OF TWO FARES. 
NO OTHER OFFERS APPLY

COUPON MAY BE USED FOR UP TO 4 PEOPLE
EXP. 12/14/11

$5 OFF

PIRATE CRUISE

FW-12EXP. 06-30-12

SAVE $10.00
on any purchase $50 or more.

Must present coupon. Not valid on any other offers or discount. Expires 6/30/12.

MORE INFORMATION AT HAPPYFEET.COM

DO YOU SUFFER FROM 
FEET, KNEE, BACK PAIN?

Gulf Coast Town Center I-75 exit 128
Please call for exact location. Open 7 Days a Week!

Sandals, shoes and medical grade orthotics
that make you HAPPY starting at $59.99
Home of the exclusive KENKOH refl exology sandals.

INTRODUCING THE 2012 WCI EXPERIENCE CARD
With the purchase of a 2012 
WCI Experience card, you can play 
on select WCI world-class golf 
courses at preferred rates. 

All proceeds from the sale of the WCI Experience 
Card benefit the WCI Junior Golf Foundation.

For more information and preferred rates visit 

wcigolf.com/experiencecard 
WCI Experience tee times are available three (3) days in advance to play date and are based on availability. The 2012 WCI Experience card expires October 31, 2012.

Tiburón Golf Club    Raptor Bay Golf Club    The Colony Golf & Country Club 
Pelican Preserve Golf Club    Venetian Golf Club    Lost Key Golf Club

Colony Golff && CCCCCoouuntry Club

$45 Buy it online or at participating WCI Clubs

THIS WEEK ON 
WGCU-TV

■ THURSDAY, MAY 31, 8 P.M.
Antiques Roadshow
Raleigh – Hour 1 
An Arts & Crafts desk and lamp; a 

1960 Gibson Double 12 Electric Guitar; 
and a set of four Chinese carved jade 
objects that garner the highest-value 
appraisal in the show’s history.

■ FRIDAY, JUNE 1, 9 P.M.
Great Performances
Tony Bennett: Duets II
The singing legend is joined by con-

temporary artists, including Lady Gaga, 
John Mayer, k.d. lang, Sheryl Crow, 
Willie Nelson, Queen Latifah, Norah 
Jones, Josh Groban, Faith Hill, Alejan-
dro Sanz, Carrie Underwood and Amy 
Winehouse.

  
■ SATURDAY, JUNE 2, 7 P.M.
The British Beat
Travel around London and the Unit-

ed Kingdom to the places where the 
“British beat” was born. This mix of 
rare, archival full-length performance 
films includes performances from the 
Zombies, Wayne Fontana, Eric Burdon 
and the Animals and Gerry and the 
Pacemakers. Petula Clark hosts.

 
■ SUNDAY, JUNE 3, 7:30 P.M.
Il Volo Takes Flight
Certified platinum in their home-

land of Italy, the “teenage tenors” who 
comprise the vocal group Il Volo have 
begun capturing the hearts of Ameri-
cans of all ages. Il Volo, which means 

“flight,” soars in this special filmed at 
Detroit’s famed Opera House.

  
■ MONDAY, JUNE 4, 8 P.M.
The British Beat
Travel around London and the United 

Kingdom to the 
places where 
the “Brit-
ish beat” was 
born. This mix 
of rare, archi-
val full-length 
performance 
films includes 
performances 
from the Zom-
bies, Wayne 
Fontana, Eric 
Burdon and the 
Animals and Gerry and the Pacemak-
ers. Petula Clark hosts.

 
■ TUESDAY, JUNE 5, 8 P.M.
’60s Pop, Rock and Soul
Reminisce with hosts Peter Noone 

and Davy Jones, and other musical 
artists, who perform classics from the 
decade of peace, love and profound 
social change.

  
■ WEDNESDAY, JUNE 6, 8 P.M.
Nature
Hummingbirds: Magic in the Air
High-definition, high-speed footage 

of hummingbirds in the wild helps 
viewers to understand these tiny birds 
as never before. ■
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12980 Tamiami Trail N.
In the Imperial Shoppes, across from Germain Toyota

A True Boutique Experience 

Fine Consignment

Located in the Old Naples Shopping District
1311 Third Street South | Naples, Florida 34102

239.262.1877

www.oldnaplessurfshop.com

SHOP             SURF             SKIM             SUP

24041 S. Tamiami Trail, Bonita Springs | 239.390.3187 
www.angelinasofbonitasprings.com

Like me on Facebook: AngelinasRistorante  | Follow me on Twitter @AngelinasBonita

Real. Italian.
Locally Owned and Operated.

Two people, four courses 

   each and a bottle of wine 

            now only $85

 Includes a bottle of wine      

  valued up to $50.*

Summer hours starting June 1st, 
Tuesday-Saturday 5pm-10pm

TUESDAY: 
Now featuring Ladies Night
 7pm-10pm
$3 Cosmos, $3 House Wine, 
Half Price Appetizers

Experience award winning, romantic dining at 
Southwest Florida’s most elegant restaurant.

*Plus tax and gratuity. Expires June 30, 2012

SAVE THE DATE
Comedy aboard

the Naples Princess
The Mental 

Health Associa-
tion of Southwest 
Florida presents 
an evening with 
humorist, author 
and mental health 
advocate Wambui 
Bahati aboard the 
Naples Princess as 
part of the associa-
tion’s 55th anniver-
sary celebration. 
Boarding begins at 6:30 p.m. Saturday, 
June 23.

Ms. Bahati delivers family-friendly 
comedy with a unique blend of inspira-
tion and motivation. She has appeared at 
New York City’s Gotham Comedy Club 
and Broadway Comedy Club as well as 
at Caroline’s on Broadway as the opening 
act for Robin Schall.

Tickets for $50 per person include a 
glass of champagne and hors d’oeuvres. 
Cash bar will be available. For reserva-
tions, call MHASWFL at 261-5405 or visit 
www.mhaswfl.org. 

Put film fest in
your fall plans

The third annual Naples Internation-
al Film Festival is set for Thursday-Sun-
day, Nov. 1-4. The red carpet opening 
night gala and screening take place at 
the Philharmonic Center for the Arts, 

while features, documentaries and film 
shorts of all genres will be screened 
at Silverspot Cinema at Mercato Nov. 
2-4. Check www.naplesfilmfest.com for 
details as the date draws near, or call 
775-3456.

‘Hats’ off to 
fashion designer

Michael Kors
Naples Botanical Garden and Maris-

sa Collections have announced that 
Michael Kors will be the featured 
designer for the ninth annual “Hats in 
the Garden” luncheon Thursday, Nov. 
15, at the Garden. Mr. Kors will present 
a runway show of his Spring 2013 ready-
to-wear collection. 

Marissa Collections will host 
a Michael Kors Spring 2013 
trunk show at the Third 
Avenue South boutique 
Nov. 15-17 in conjunction 
with the fashion designer’s 
visit to Naples.

Patron tables for “Hats in 
the Garden” are $10,000 
and are available now; a 
limited number of sin-
gle tickets for $500 
each will go on sale 
in April. For more 
information, 
call the Gar-
den at 643-
7275 or visit  
www.naples-
garden.org.

Expert will discuss
‘upscale abuse’

at Shelter luncheon 
The 2013 “Mending Broken Hearts 

with Hope” luncheon to benefit the 

Shelter for Abused Women & Children 
is set for Friday, Feb. 22, at The Ritz-
Carlton, Naples. Guest speaker Dr. Susan 

Weitzman is the founder and president 
of The Weitzman Center, a nonprofit 
educational and resource center dedi-
cated to helping survivors of upscale 
violence, increasing public awareness 

and educating professionals who 
respond to these survivors.

A psychotherapist, educa-
tor, researcher and litigation 
consultant, Dr. Weitzman 
has dedicated the last 
decade to researching 
upper-educated and upper-
income battered women, a 
previously underserved and 
heretofore unrecognized 
population. The result is 
her groundbreaking book 

“Not to People Like Us: Hidden Abuse in 
Upscale Marriages.” She is working on a 
documentary about upscale violence and 
researching how batterers utilize the court 
system to harass and abuse their victims.

The luncheon will also feature a silent 
auction and the Designer Boutique (Feb. 
22-23).

Tickets are $350 per person, $1,500 for 
patrons. Sponsorship opportunities are 
available. For more information, call 775-
3862, ext. 261, or e-mail cdalessandro@
naplesshelter.org. 

Junior Achievement
tees off with leaders

Junior Achievement of Southwest Flor-
ida hosts its 2012 Leaders on the Green 
golf tournament Friday, Oct. 12, at the 
Golf Club of the Everglades. . A Scottish 
bagpiper will lead golfers to the green for 
the shotgun start at 1 p.m. 

The all-inclusive experience includes 
the JA Pro Shop, a gift salon where golf-
ers can select name-brand items, receive 
warm-up massages, participate in a put-
ting contest and more. Parting gifts 
include a bottle of wine, a dozen red roses 
and chocolates to take home. 

 Registration is $6,500 per foursome 
and $3,250 for a two-player team. Indi-
viduals can sign up for $1,625.

For more inforamation, call MJ Scar-
pelli at 225-2590 or e-mail mjscarpelli@
jaswfl.org. ■

— Send Save the Date information 
about galas and other fundraising parties 
to cpierce@floridaweekly.com.

Bahati

Kors
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SOCIETY
Aboard the Susanna Bella for the American Cancer Society

We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, 
go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

COURTESY PHOTOS 

 1 . Dawn Irving and Susan Gohl
 2 .   Art and Bev Cherry, Carolyn Cherry, Dr. Peter Boyd and Kathy Cleeland    
 3 . Jean Ackerman and Jan DiRomualdo
 4. Liz Jessee and Jim Magin
 5. Jim Magin, Sandy Denny, Susan Gohl and Mitzi Magin
 6. Joe and Justyne Cox

 1
 2
 3
 4
 5
 6

11

22

33 44

55

66

Lindy Roth and Susan Stielow 
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NETWORKING
Kiwi Club former flight attendants enjoy end-of-season lunch 

22

11

33

44 55

66

77 88

 1 . Gerry Egan and Donna Tracey
 2 .  Barbara Traci, Carol Doherty and Jane Buenz    
 3 . Inez Wolfsohn with Cocoa, Jeanne Preston Horvath and Elaine Elwell
 4. Eileen Martino and Maureen Denman
 5. Fran Busch and Kathy Durso
 6. Mary Bifulco and Pat Roche
 7. Jean Atherton and Inez Wolfsohn
 8. Luan Callery and Betty Morris

BERNADETTE LA PAGLIA / FLORIDA WEEKLY  
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LOTSA LOBSTER!!!    Waterfront Dining

    Friday,
  Sunday

 Saturday,
                   TWO  1 pound lobsters with

Lunch, Dinner & 
Sunday Brunch

Established 1976

263-9940

Established 1979

263-2734

                  fries and slaw or black beans and rice

                  $
26.95                                                                                      Expires 9/30/2012

                                                                           Not good with any other offer.

SOCIETY
Collier County Sheriff’s Office 5K Run/Ride and Safety Fair

 1 . Sophie Racine on a pony for the first time
 2 .  CCSO chopper lifts off     
 3 . A future firefighter
 4. Adrian Hernandez
 5. Aldayr Benitez
 6. Beau Tift and Duncan McDonald get acquainted with Coco, while  
   Pit Bull Crew volunteer Jen Bettuchy supervises

2211

33

44

55 66

CCSO aviator Sgt. Ryan Allen gets a hug from young 
David Hernandez 

STEPHEN WRIGHT / FLORIDA WEEKLY 



41

Bonita
Springs

Naples

Immokalee Road

O
ld

 U
.S.

 41

Pine Ridge Road

Golden Gate Blvd.

Davis Blvd

A
irp

or
t P

ul
lim

g 
Rd

G
ul

f S
ho

re
 B

lv
d.

Rattlesnake Hammock Road

Vanderbilt Beach Road

Radio Road

Park Shore Dr.

G
oo

dl
et

te
 F

ra
nk

 R
oa

d

Li
vi

ng
st

on
 R

oa
d

5th Ave.

Florida Weekly’s Restaurant Guide

1 BAY HOUSE RESTAURANT
799 Walkerbilt Road
Naples, FL 34110
239.591.3937
www.bayhousenaples.com

2 BUCCA DI BEPPO
8860 Tamiami Trail N.
Naples, FL 34108
239.596.6622
www.buccadibeppo.com

3 AGAVE 
SOUTHWESTERN GRILL
2380 Vanderbilt Beach Road
Naples, FL 34109
239.598.3473
www.agavenaples.com

4 CALISTOGA BAKERY & CAFÉ
7941 Airport Pulling Road
Naples, FL 34109
239.596.8840
Or
1860 Tamiami Trail N
Naples, FL 34102
239.352.8642
www.calistogacafe.com

5 SHULA’S STEAK HOUSE
At the Hilton Naples & Towers
5111 Tamiami Trail North
Naples, FL 34103
239.430.4999
www.donshula.com

6 NOODLES ITALIAN 
CAFÉ & SUSHI BAR
1585 Pine Ridge Road
Naples, FL 34109
239.592.0050
www.noodlecafe.com

7 ROSEDALE PIZZA
1427 Pine Ridge Road
Naples, FL 34109
239.325.9653
www.rosedalepizza.com

8 TAVERN ON THE BAY
489 Bayfront Place
Naples, FL
239.530.2225
www.tavernonthebay.net

9 VERGINA’S
700 5th Avenue South
Naples, FL 34102
239.659.7008
www.verginarestaurant.com

10 RIVERWALK AT TIN CITY
1200 5th Ave South
Naples, FL
239.263.2734
www.riverwalktincity.com

11 THE DOCK
801 12th Ave South
Naples, FL
239.263.2734
www.dockcraytoncove.com

12 JASON’S DELI
2700 Immokalee Road
Naples, FL
239.593.9499
www.jasonsdeli.com

13 SAM SNEAD’S 
OAK GRILL & TAVERN
8004 Lely Resort Blvd.
Naples, FL 
239.793.6623
www.samsneadslely.com

8
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2
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7

3

1

13

12



NORTH NAPLES
Fountain Park

7941 Airport Rd. 
(239) 596-8840

NAPLES
CoastlandCenter 

1860 Tamiami Trail N.
(239) 352-8642

FT. MYERS
Gulf Coast Town Center

9924 Gulf Coast Main St.
(239) 466-8642

www.CalistogaCafe.com
FREE

Text CBAKE to 97063 to receive more special offers & promos!

WHAT ARE YOU HAVING
FOR BREAKFAST TODAY?

SPANISH
OMELETTE

Explorers recipe of diced tomato, 
green onion, cilantro and 

cheddar cheese.

All of our omelettes are made to order 
and served with homemade potato 

casserole, biscuit and chocolate 
covered strawberry.

Visit Us Today!
If you live and breathe the game of golf, you’re 
bound to hunger for more than a few birdies.

8004 Lely Resort Blvd.
Naples, FL 34113

239-793-6623

www.samsneadslely.com
For information on Lely Resort Golf & Country Club 

Summer Golf Specials Call 239-793-2600

OAK GRILL & TAVERN AT LELY RESORT

Visit Us Today!
If you live and breathe the game of golf, you’re 
bound to hunger for more than a few birdies.

8004 Lely Resort Blvd.
Naples, FL 34113

239-793-6623

www.samsneadslely.com
For information on Lely Resort Golf & Country Club 

Summer Golf Specials Call 239-793-2600

OAK GRILL & TAVERN AT LELY RESORT

Visit Us Today!
If you live and breathe the game of golf, you’re 
bound to hunger for more than a few birdies.

8004 Lely Resort Blvd.
Naples, FL 34113

239-793-6623

www.samsneadslely.com
For information on Lely Resort Golf & Country Club 

Summer Golf Specials Call 239-793-2600

OAK GRILL & TAVERN AT LELY RESORT

OPEN T
O T

HE 

PUBLIC
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PAST REPASTS
Here are some capsule summaries of 

previous restaurant reviews:

➤ Barbatella, 1290 Third St. S., 
Naples; 263-1955

A more casual but still stylish sister 
to Sea Salt, Barbatella is a sprawling 
trattoria serving homey roasted and 
grilled meats, thin-crust pizzas baked 
in a wood-burning oven and freshly 
made pasta dishes inspired by North-
ern Italian ingredients. There’s also a 
gelato counter for those simply looking 
for a sweet treat while strolling the bou-
tique and gallery district. The antipasti 
include such tempting dishes as chick-
en-liver terrine with fig marmalade and 
smoked mozzarella with sopressata and 
pears, as well as cured meats and brus-
chettas. Entrees include fresh pastas 
— unusual and appealing combinations 
such as cavatelli tossed with mussels, 
cannellini beans and arugula, and fet-
tuccine baked with prosciutto, peas and 
mascarpone. We loved the spit-roast-
ed, rosemary-infused Berkshire pork 
served family-style with roasted red 
potatoes and a pool of tasty brown jus. 
And the house-made orecchiette with 
broccoli rabe and sausage showed great 
promise for the pasta menu. The only 
disappointment was the pizza, which 
had a soggy center and lackluster fla-
vor. Full bar. 

Food:  ★ ★ ★ ★
Service:  ★ ★ ★ ★ 

Atmosphere: ★ ★ ★ ★ ½
Reviewed May 2012

➤ Café Normandie, 3756 Tamiami 
Trail N., Naples; 261-0977

This low-key outpost along U.S. 41 

manages to provide delightful French 
fare and a casual, laid-back hospitality, 
compliments of owner Benoit Legris. 
The wine list is brief but well cho-
sen, a snapshot of wines that please 
the owner. You can’t go wrong with 
mussels in Normandie cream sauce 
or the well-executed escargots de 
Bourgogne. Roasted duck with spicy 
peach sauce was a glorious variation 
on duck l’orange, and the shrimp and 
sea scallops au gratin were simple yet 
elegant. Dinner concluded with a clas-
sic raspberry tart and whisper-thin 
crepe Suzette. The service, Old World 
atmosphere and moderate prices all 
enhanced a wonderful meal. Beer and 
wine served. 

Food: ★ ★ ★ ★ ½ 
Service: ★ ★ ★ ★ 

Atmosphere: ★ ★ ★ ★ 
Reviewed December 2010 

➤ Manhattan Steakhouse, 24940 
S. Tamiami Trail, Bonita Springs; 676-
8687

Manhattan Steakhouse serves only 
prime beef that is dry-aged three to four 
weeks for noticeably heightened flavor 
and tenderness and cooked under an 
1,800-degree broiler to seal in the juic-
es. The 20-ounce, bone-in New York 
strip was served sliced but with the 
bone. A veal T-bone chop was equally 
well prepared. On the downside: Salads 
had issues with starchy tomatoes in one 
and an unappealing steak-sauce-based 
dressing on the other; the Special Ger-
man Potatoes had charred edges that 
gave the dish a not-so-special ashen 
taste. Manhattan Steakhouse has got-
ten the main course down pat and has 

trained its staff well — that’s more than 
half the battle. Now it needs to refine 
other elements that complete a fine-
dining experience. Full bar. 

Food: ★ ★ ★  
Service: ★ ★ ★ ★ 

Atmosphere: ★ ★ ★  
Reviewed April 2012

➤ Margarita’s Mexican Restau-
rant, 8971 U.S. 41, Naples; 431-6206

Margarita’s is an offshoot of a Mexican 
restaurant by the same name that’s been 
on Marco Island since 2005. Succulent 
hand-pulled meats and fresh seafood 
are tucked into tender tortillas, served 
with brightly flavored house-made sal-
sas and sauces. Bracing margaritas in 
fruit flavors such as watermelon and 
pomegranate are served on the rocks 
or frozen, headlining a tequila-heavy 
cocktail list that goes on for days. The 
rustic charro beans, whole pintos laced 
with oregano and chunks of pork, are a 
revelation — and they’re just a side dish. 
The taco trio — miniature corn torti-
llas overflowing with shredded beef, 
chicken and pork — is a good way to 
start, as is the ridiculously sumptuous 
queso fundido, a fondue of warm, silky 
white cheese garnished with diced scal-
lions, jalapenos and chorizo that might 
send your eyes rolling back in your 
head. Available with three stuffings, 
the tamales are exemplary. A seafood-
packed Cancun burrito, its ingredients 
all perfectly cooked, was big enough for 
two. Full bar. 

Food: ★ ★ ★ ½  
Service: ★ ★ ★  

Atmosphere: ★ ★ ★  
Reviewed December 2011

➤ Swan River Seafood Restau-
rant and Fish Market, 3741 Tamiami 
Trail N., Naples; 403-7000

North meets South at Swan River, 
which has been serving the best of New 
England’s catch beside the treasures of 
Southwest Florida waters for more than 
10 years. It captures the spirit of Cape 
Cod, with its nautical blue and white 
interior, oars and shutters on the walls 
and menu offerings of whole belly 
clams, broiled scrod and lobster rolls. 
But it’s complemented by Florida stone 
crab claws (in season), Gulf grouper 
and Southern oysters. Appetizers of 
fried oysters and steamed clams proved 
that the kitchen has mastered varying 
cooking methods. And you won’t find 
food buried under piles of fruity salsas 
and painted with colorful drizzles of 
infused oil or creamy coulis; it’s sea-
food cooked simply in order to show-
case the quality of the main ingredient. 
Nowhere was that more evident than 
with the Maine gray sole, which was 
broiled to perfection with only white 
wine, lemon and butter complementing 
the delicate flavor of the fish. Full bar. 

Food: ★ ★ ★ ★ 
Service: ★ ★ ★ ★ 

Atmosphere: ★ ★ ★ ★ 
Reviewed April 2012

                            Key to ratings
 ★ ★ ★ ★ ★ Superb
 ★ ★ ★ ★ Noteworthy
 ★ ★ ★ Good

 ★ ★ Fair
 ★ Poor 
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M Waterfront Grille will host a team 
of top chefs for a five-course farm-to-
table dinner set for 6:30 p.m. Monday, 
June 25.

The restaurant’s innovative execu-
tive chef, Brian Roland, will be joined 
by four guest chefs, each of whom will 
produce one of the evening’s courses. 
Wines paired with each course will 
come from Silver Oak.

Joining Mr. Roland will be Keven 
Alan Lee, CEO of My World on a Plate 
catering and events, executive chef at 
the Sherbourne in Hollywood, Calif, 
and a contestant on Bravo’s chef reality 
series “Around the World in 80 Plates”; 
Carlos Torres, of La Playa Beach Club 
in Naples; Harold Balink, of Cru in 
Fort Myers; and John O’Leary, Roy’s in 
Naples.

The dinner is $250 inclusive. The res-
taurant is at 4300 Gulf Shore Blvd. Call 
263-4421 for reservations.

Pastry chef among top in nation
Nathaniel Reid, pastry and baked 

goods maestro at Norman Love Con-
fections, has won an elite honor in the 
world of sweets: Dessert Professional 
magazines has named him one of the 
Top 10 Pastry Chefs in 
America.

The nation’s lead-
ing publication for the 
pastry, ice cream and 
chocolate industries 
selected Mr. Reid along 
with top professionals 
from New York City, Los 
Angeles and Las Vegas. 
“We set out to recog-
nize outstanding chefs 
who elevate the indus-
try as a whole with their 
contributions in talent, 
innovation and commu-
nity services,” says Jeff 
Dryfoos, publisher of 
the magazine.

Mr. Reid, who joined 
Norman Love Confec-
tions in 2010, oversees 
the pastry and bakery 
shop, including produc-
tion of specialty cakes, desserts and 
bakery items.

He’ll be formally recognized at The 
Institute of Culinary Education in New 
York on Monday, June 4.

Angelina’s accepts Naples 
Tomato gift cards

With the sudden closing of 
Naples Tomato, many former 
customers were left holding 
unused gift certificates. Ange-
lina’s Ristorante in Bonita 
Springs is accepting those cer-
tificates at 50 percent of their 
value through June 30. They 
cannot be combined with 
other discounts or offers.

Meanwhile, Angelina’s sum-
mer wine special provides a 50 
percent discount on all bottles 
valued up to $175, with the pur-
chase of an entrée. Angelina’s 
serves classic Italian cuisine 
and features a 30-foot wine 
tower with more than 4,000 
bottles of wine from around 
the world.

From Sunday, June 3, through 
Sunday, Sept. 30, the restau-
rant’s operating hours are 5-10 
p.m. Tuesday through Satur-
day. It’s at 24041 S. Tamiami 
Trail, a mile south of Coconut 
Point. For reservations, call 
390-3187 or visit www.ange-
linasofbonitasprings.com.

Wine Merchant on the move
If you’re looking for The 

Wine Merchant, just head a 
bit north of the store’s previ-
ous location. The wine shop 

has relo-
cated to 
the same shopping 
plaza as EVOO, at 
the south end of 
the plaza at 13240 
Tamiami Trail N. 
The phone remains 
the same — 592-
0000.

Seasonal
advantage

Summer visitors 
and those lucky 
enough to reside 
here year-round 
can take advantage 
of summer specials 
at numerous area 
restaurants. Here’s 
a sampling of them:

■ AZN Azian 
Cuisine offers a 
new couples menu, 

featuring a choice of two entrees and a 
bottle of Coastal Vines wine. It’s avail-
able 4-10 p.m. Sunday through Thurs-
day and costs $30 or $50 per couple, 
depending on the choice of entrees. 
The restaurant is in Mercato in North 
Naples. Call 593-8818. 

■ Chez Boet (formerly Bamboo Cafe) 
French Home Cooking holds French 
happy hour from 5-8 p.m. Wednesdays, 
featuring two-for-one drinks, $5 small 
plates and French TV-5 Monde (news 
at 6 p.m.). Also for summer, diners can 
order two regular priced entrees any 
night and receive a bottle of estate wine 
free. The season’s third special offer 
entails a two-course meal on a sunset 
cruise aboard the Sweet Liberty, $56 per 
adult, $21 children 12 and younger. Chez 
Boet is at 755 12th Ave. S., in Crayton 
Cove. For restaurant reservations, call 

643-6177. For the cruise, call 
595-7002 or 793-3525.

■ Caffe dell’Amore offers 
a sunset dinner special of 
three courses for $30, includ-
ing a caprese salad, choice of 
entree and dessert, from 5:30-
6:30 p.m. nightly. The res-
taurant is at 1400 Gulf Shore 
Blvd. Reservations required. 
Call 261-1389.

■ The summer menu at 
Cloyde’s Steak & Lobster 
House features entrees priced 
at less than $20 and free valet 
parking. Among the new dishes 
are pasta primavera, blackened 
mahi mahi and shrimp scampi 
ravioli. In addition, the price of 
most entrees has dropped by 
about 20 percent and the selec-
tion of wines by the glass has 
increased. It’s in the Village on 
Venetian Bay, 4050 Gulf Shore 
Blvd. N. For reservations, call 
261-0622.

■ Ridgway Bar & Grill is 
offering 20 percent discounts 
on lunch and dinner every 
day throughout the summer. 
(Bottles of wine are excluded, 
and gratuities will be added to 
the bill prior to taking the dis-
count.) On Sundays, children 8 
and younger eat free with each 
paid adult. It’s at 1300 Third St. 
S. Call 262-5500.

■ Seasons 52 offers Copper 
River salmon for lunch and din-

ner for a limited time. It’s served with 
summer corn risotto, roasted asparagus, 
grilled red peppers and dill mustard 
sauce. The restaurant is at 8930 U.S. 41 
N., just south of Mercato. Call 594-8852 
for reservations.

■ Celebrate June, the sixth month, 
with a $6 lunch weekdays at Stage 62 
Deli. Choose from six entrees, including 
Philly cheese steak, char-grilled chicken 
salad, chef’s salad and other options. 
The deli is in Mercato in North Naples. 
Call 597-2800. ■

➤ Thursday, May 31, 6:30 p.m., 
Sea Salt: Enjoy a four-course meal 
prepared by chef/owner Fabrizio 
Aielli with wines from Donna Fuga-
ta; $50, 1186 Third St. S.; 434-7258. 
Reservations required.  

➤ Thursday, May 31, 6 p.m., 
Shula’s Steak House: The restaurant 
at the Hilton Naples hosts a four-
course dinner and scotch tasting 
with Macallan scotch ambassador 
Randy Adams; $95, 5111 Tamiami Trail 
N.; 659-3176. Reservations required.

➤ Friday, June 1, 8, 15, 22 and 
29, 5-7 p.m., Old World Foods Mar-

ket: Sample wines from California, 
Europe, South America and South 
Africa along with cheeses, phyllo 
pastries and other goodies; free, 
2800 Davis Blvd.; 692-3020 or visit 
www.oldworldmarket.info.  

➤ Tuesday, June 5, 7 p.m., Caffe 
dell’Amore: The June wine din-
ner features the food and wines of 
Naples, Italy, with wine from Vine-
yard Mastrobernardino and a menu 
that includes zuppa pasta e fagioli, 
baked ziti with meatballs, shrimp alla 
Napoletana, a cheese plate and baba 
au rum; $79, 1400 Gulf Shore Blvd.; 
261-1389. Reservations required. 

➤ Thursday, June 14, 5-7 p.m., 
Decanted: Try your hand at a blind 
tasting, figuring out how to iden-
tify wines solely through taste, 
aroma and sight; $15, 1410 Pine Ridge 
Road; (800) 980-5766. Reservations 
required.

➤ Sunday, June 17, 1-5 p.m., Semi-
nole Casino Immokalee: Sample 
goodies from a variety of gourmet 
food trucks while a DJ entertains 
with music and interactive games; 
506 S. First St., Immokalee; (800) 
218-007 or visit www.seminoleim-
mokaleecasino.com.

Farmers markets
➤ Friday, 11 a.m.-2 p.m., the Col-

lier County Government Complex, 
3335 U.S. 41 E.

➤ Saturday, 7:30-11:30 a.m., Third 
Street South, behind Tommy Baha-
ma’s between Third Street and Gor-
don Drive.

➤ Sunday, 8 a.m.-noon, Freedom 
Park, 151 Golden Gate Parkway. ■

— Send items to cuisine@flori-
daweekly.com.
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HURRICANE SEASON
2012 BLOWOUT SALE

Hurricane protection 
you can count on!

Servicing Collier, Lee & Charlotte Counties
IMPACT WINDOWS & DOORS

30%
OFF

Includes Material, 
Installation and all Taxes.

MSRP

ROLL-UPS

$19.99
Includes Material, 

Installation and all Taxes.

AS LOW AS
Blowout Pricing!

MSRP

ACCORDIANS

Includes Material, 
Installation and all Taxes.

SQ. FT.

ROLL-UPS

$12.99
AS LOW AS

Blowout Pricing!

Includes Material, 
Installation and all Taxes.

SQ. FT.

$24.99
AS LOW AS

Blowout Pricing!

Storm Panels and Clear Lexan Panels Available

H U R R I C A N E  P R O T E C T I O N
CALL TODAY 
FOR A FREE

IN-HOME
ESTIMATE!

239.226.4USA (4872) Visit us on the web at www.AlufabUSA.com

LIC.# CGC1520459



$200
Hurricane

 Impact Windows
starting at

HURRICANE HIGH IMPACT ENERGY 
EFFICIENT WINDOWS AND DOORS
HURRICANE HIGH IMPACT ENERGY 
EFFICIENT WINDOWS AND DOORS

Decorative IMPACT 
GLASS ENTRY Doors

Decorative impact
glass exterior doors

Decorative impact
glass exterior doors

Impact 
exterior doors

Impact 
exterior doors

as low asas low as

as low asas low as

$99500$99500

$42500$42500



Auto, Home, Business, Life, Health

Donʼt risk your home. Call for fl ood insurance today.

239-689-8570      www.thompsoninsurancefl .com



Coastal Kitchen Interiors

Our unique concepts will meet all of your kitchen & bath needs. 
2275 J & C Blvd, Naples, FL 34109   239-596-2680

Authorized dealer 
Wellborn Cabinets, 
Bernier Cabinetry

A Division of DeSanctis Design Group, Inc.

Southwest Shutters

It doesn’t seem that long ago. But 
2012 will mark the 20th anniversary of 
perhaps the strongest hurricane to hit 
Florida in our lifetime. Aug. 24 was the 
day back in 1992 when tiny but power-
ful Hurricane Andrew made landfall 
in southern Miami-Dade County. Its 
track across Florida and eventually into 
Louisiana caused a damage toll that 
approached $30 billion.

We learned so many lessons in the 
aftermath of Andrew.  We learned how to 
build more hurricane-resistant homes and 
wound up changing the Florida Building 
Code to make structures more survivable. 
We improved the science of hurricane 
meteorology and have seen storm track 
forecasts become more accurate, though 
lots of work is needed to improve storm 
intensity predictions. Ironically, improve-
ments in our ability to measure the power 
of a hurricane led scientists to an impor-
tant discovery about Andrew itself. A 
re-analysis of the storm data in 2002, 
using newer technology, showed that 
Andrew arrived on the Florida coast as 
a Category 5 — 160 mph storm — a full 
category stronger than we had believed.

One of the biggest lessons from Hur-
ricane Andrew was how the storm dem-
onstrated the need for a game plan, 
a family plan of action in advance of 
any hurricane threat. So many folks in 

Andrew’s path never gave a thought to 
how to prepare their homes and their 

families for this powerful storm. In fact, 
we saw that residents who pre-planned 

home protection and investigated evac-
uation options fared much better.

Residents of South Miami and Home-
stead would make a strong argument 
against this fact: That the 1992 hurricane 
season was actually a quiet one across 
the Atlantic basin. Cooler than normal 
ocean water and stronger than normal 
wind shear allowed only six named 
storms to form that year. One of them 
just happened to be a Category 5 major 
hurricane that hit Florida.

With the 2012 hurricane season upon 
us, perhaps you’ve already heard some 
of the long-range forecasts for this 
summer. Hurricane scientists have 
observed that water temperatures in 
the tropical Atlantic have cooled sig-
nificantly since last year. They also 
believe that a weak El Nino pattern 
is developing in the Pacific.... ready 
to bring hurricane-killing wind shear 
over the Atlantic basin. Most seasonal 
forecasts are taking these factors into 
account and predicting fewer storms 
this year over the Atlantic, Caribbean 
and Gulf of Mexico.

The final lesson from Andrew is that 
we should take no comfort in a forecast 
for a quieter hurricane season, because all 
it takes is one. We need to approach every 
season as if another Andrew or Charley...
or Wilma might threaten our shores.

For our part, the NBC2 Storm Team 
has more than 50 years of experience 
and will be tracking every story on-air, 
online and on your cell phone to keep 
you safe all through this hurricane sea-
son.   ■

Remembering Hurricane Andrew
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NBC2 Hurricane Expert

j im  RE IF

NOAA

Hurricane Andrew on Aug. 23, 1992, at 8:31 a.m., one day before the Category 5 storm made 
landfall. 
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If you want to keep an eye on the weath-
er while you’re away from home, NBC2 has 
a great new way to do it.

The NBC2 Weather App is now available 
for the iPhone. You can get easy access to 
current conditions where you are, an hour-
ly forecast, a full seven-day forecast and 
Southwest Florida’s 
only Doppler radar.

When you first 
open the app, it takes 
you right to the cur-
rent conditions for 
your location. At the 
bottom of the screen 
you have access to a 
quick three-day fore-
cast — just click the 
plus sign (+) to open 
it up.

The forecast button 
takes you to a screen 
where you can view 
the hourly forecast 
for the next 24 hours. 
Just move the slider 
and the app will show 
you the expected tem-
perature, sky condi-
tions and rain chance.

At the bottom of the 
page is a full seven-day 
forecast? Click the plus 
sign (+) to open it up, 
then scroll side to side 
through the week.

Tapping the map 
button takes you to 
the Doppler Zoom 
— radar data coming 
right from our tower 

in Fort Myers. You can zoom in or out on 
the map using the typical iPhone gestures. 
You can even animate the map using the 
play button in the upper right, next to the 
time stamp.

If you tap the Doppler Zoom button, 
you’ll get a list of the other maps in the app, 

including national radar, 
temperatures and two satel-
lite views. We’ll be adding 
more maps in the coming 
months, including hurricane 
tracking.

You can add multiple 
locations to see the weather 
conditions where you have 
friends and family around 
the country. Just tap the 
gear icon in the upper left 
and search for your desired 
city. After you’ve set them 
up, just tap on the location 
to bring up the menu and 
choose which one you’d like 
to see.

The NBC2 weather app is 
now available in the Apple’s 

App Store. An Android ver-
sion is coming this summer 
and we expect to have a ver-
sion optimized for the iPad 
by the end of the year.

The 2012 version of the 
NBC2 Hurricane Tracking 
app is also available in the 
App Store and the Android 
Marketplace. It includes the 
latest storm analysis from 
NBC2’s meteorologists, a 
tracking map and full hurri-
cane guide. ■

Keep up with the weather with NBC2’s hurricane app



Castle Services of SW Florida Bob@CastleServices.net
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Shelters

These are the basic items recommended to have in your 
hurricane emergency supply kit. Plan to have enough on 
hand to get you through a minimum of three days without 
power. Of course, modify the list to meet specific needs 
of your family.

• One gallon of drinking water per person per day 
(additional water will be needed for cooking and clean-
ing)

• Non-perishable, ready-to-eat food (canned foods, pea-
nut butter, energy or granola bars, etc.)

• Manual can opener
• Prescriptions and over-the-counter medications (min-

imum two-week supply)
• Keep a list of dosage amounts, doctor’s name and 

phone number for each member of the house-
hold

• Analog phone (one that does not use batter-
ies or electricity)

• Personal items (soap, toothpaste, shampoo, 
toilet tissue, feminine hygiene items, deodor-
ant, extra reading glasses, etc.)

• Diapers, wipes, formula, baby food, dia-
per cream, infant/baby Tylenol

• Pillow, blanket, towels, washcloths
• Cash, credit cards
• Important documents (driver’s license, 

Social Security card, medical cards, insur-

ance policies, etc.), sealed in plastic bag to keep dry
• First aid kit, bug spray, sunscreen, extra batteries
• NOAA weather radio or battery operated AM/FM 

radio
• Several sets of clean clothing 
• Unscented bleach for disinfecting water 
• Flashlight and extra batteries
• Work or gardening gloves, sturdy shoes, hat  ■

Prevent injuries 
after the storm

• Wear proper clothing, including pro-
tective shoes and gloves, when you start 
cleaning up debris.

• Know how to operate machinery, 
such as generators and chainsaws. Under 
no circumstances should a portable gen-
erator be used indoors, including par-
tially enclosed areas and garages.

• Avoid heat exhaustion by staying 
hydrated and resting. Wear lightweight, 
loose-fitting clothing, take cold showers 
and avoid alcohol and caffeine. 

• Use plenty of bug spray  ■

Stay alert to the signs 
of heat exhaustion

• Severe cramps
• Drenching sweat
• Confusion
• Dizziness
• Shortness of breath
If any of these symptoms occur, seek 

medical assistance immediately.  ■

Must-haves for your emergency supply kit
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Gulf of Mexico

Charlotte County

Lee 
County

Collier County

34

33

LEE COUNTY    Emergency Operations Center: 239-533-3622
1 Alico Arena 12181 FGCU Lake Pkwy., Fort Myers 
2 Alva Middle School           21219 N. River Rd., Alva 
3 Bonita Springs YMCA 27200 Kent Rd., Bonita Springs 
4 Colonial Elementary 3800 Schoolhouse Rd., Fort Myers 
5 Diplomat Elementary 1115 NE 16th Ter., Cape Coral 
6 Diplomat Middle School 1039 NE 16th Ter., Cape Coral 
7 Littleton Elementary School 700 Hutto Rd., North Fort Myers 
8 Dunbar High School 3800 Edison Ave., Fort Myers 
9 East Lee High School 715 Thomas Sherwin Ave. Lehigh Acres  
10 Estero Community Center 9200 Corkscrew Palms Blvd. Estero 
11 Estero High School 21900 River Ranch Rd., Estero  
12 Germain Arena 11000 Everblades Pkwy., Estero 
13 Harns Marsh Elementary 1800 Unice Ave. Lehigh Acres
14 Oak Hammock Middle 5321 Tice St., Tice    
15 Island Coast High School 2125 DeNavarra Pkwy., Cape Coral 
16 J. Colin English Elementary 120 Pine Island Rd., North Fort Myers  
17 Lee Middle School 1333 Marsh Ave., Fort Myers  
18 Lehigh Senior High School 801 Gunnery Rd., Lehigh Acres  
19 Mariner Middle School 425 Chiquita Blvd. North, Cape Coral  
20 Mirror Lakes Elementary 525 Charwood Ave., Lehigh Acres  
21 N. Fort Myers Academy of the Arts 1856 Arts Way, North Fort Myers
22 Riverdale High School 2600 Buckingham Rd., Fort Myers
22a Royal Palm Exceptional Center 3050 Indian St., Fort Myers  
24 South Fort Myers High (pet friendly) 14020 Plantation Rd., Fort Myers  
26 Three Oaks Elementary 19600 Cypress View Dr., San Carlos Park  
27 Three Oaks Middle School 18500 Three Oaks Pkwy., San Carlos Park  
28 Tice Elementary 4524 Tice St., Fort Myers  
29 Varsity Lakes Middle School 801 Gunnery Rd., Lehigh Acres  
30 Veterans Park Academy 49 Homestead Rd., Lehigh Acres  
  

    
CHARLOTTE COUNTY    Emergency Operations Center: 941-833-4000
31 Charlotte Harbor School 22450 Hancock Ave., Port Charlotte  
32 Cultrural Center of Charlotte County 2280 Aaron St., Port Charlotte  
33 Friendship United Methodist Church 12275 Paramount Dr., Tropical Gulf Acres  
34 Kingsway Elementary School 23300 Quasar Blvd., Port Charlotte 
35 L.A. Ainger Middle School 245 Cougar Way, Englewood  
36 Lemon Bay High School 2201 Placida Rd., Englewood  
37 Liberty Elementary School 370 Atwater St., Port Charlotte 
38 Meadow Park Elementary School 3131 Lakeview Blvd., NW Port Charlotte  
39 Murdock Middle School 17325 Mariner Way, Port Charlotte  
40 Myakka River Elementary School 12650 Wilmington Blvd., Englewood  
41 Pilgrim United Church of Christ 24515 Rampart Blvd., Port Charlotte
41a Port Charlotte High School 18200 Cochran Blvd., Port Charlotte
41b Port Charlotte Methodist Church 21075 Quesada Ave., Port Charlotte  
42 Port Charlotte Middle School 23000 Midway Blvd., Port Charlotte 
43 Sallie Jones Elementary School 1221 Cooper St., Punta Gorda  
44 South County Regional Park 670 Cooper St., Punta Gorda  
45 Ventura Lakes Clubhouse  27110 N. Jones Loop Rd., Punta Gorda  
46 Vineland Elementary School 467 Boundary Blvd., Englewood  
         COLLIER COUNTY     Emergency Operations Center: 239-252-3600     

47 Palmetto Ridge High School  1655 Oil Well Rd. (CR 858) (Special Needs Shelter)
48 Barron Collier High School 5600 Couger Dr.   
49 Big Cypress Elementary  3250 Golden Gate Blvd. W   
50 Corkscrew Elem/Middle School 1065 Oil Well Rd. (CR 858)   
51 Cypress Palm Middle School 4255 18th Ave. NE   
52 Golden Gate Intermediate School 5055 20th Pl., SW   
53 Golden Gate Middle School  2701 48th Ter., SW   
54 Golden Gate High School 2925 Titan Way   
55 Golden Terrace Intermediate School  2965 44th Ter., SW   
56 Gulf Coast High School  7878 Shark Way   
57 Laurel Oak Elementary School 7800 Immokalee Rd.   
58 Lely High School 1 Lely High School Blvd.   
59 Naples High School 1100 Golden Eagle Circle   
60 North Naples Middle School 16165 Livingston Rd.   
61 Oakridge Middle School 14975 Collier Blvd.   
62 Parkside Elementary School 5322 Texas Ave.   
63 Pelican Marsh Elementary School 9480 Airport-Pulling Rd. N.   
64 Sable Palm Elementary School 4095 18th Ave. NE   
65 Vineyards Elementary School 6225 Arbor Blvd.   
66 Highlands Elementary School  1101 Lake Trafford Rd.   
67 Immokalee High School  701 Immokalee Dr.   
68 Immokalee Middle School 401 N. 9th St.   
69 Pinecrest Elementary School  313 S. 9th St.   
70 Village Oaks Elementary School 1601 SR 29 

35 38

43 44 45

46

40

41

36

* Do not assume a shelter is open. 
During an emergency, shelters 
open on an as-needed basis. 
Listen to media reports to fi nd out 
what shelters are available. *
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So the word is that we’re not looking 
at a pretty rough hurricane season this 
year. Hmm. To gear up or not? That is 
the question. Well, I don’t know about 
you, but I am going with the quintessen-
tial sage advice — “It’s better to be safe 
than sorry.” And while we’re being safe 
and getting the essentials for hurricane 
season, why not check out some of the 
newest gadgets and products designed 
to make life easier and more fun during 
and after a rough storm?

First things first: If a hurricane tears 
through the area, having drinkable 
water is essential — especially during 
the steamy Southwest Florida summers. 
A number of companies manufacture 
easy-to-use, hand-held water treatment 
systems to ensure clean drinking water. 
Rei, an outdoor supply company, carries 
the Sawyer Water Treatment system in 
BPA-free polyethylene drinking bottles.  
The bottle contains a hollow fiber mem-
brane filter that removes bacteria and 
other organisms. The 32-ounce variety 
runs almost $50. For more information, 
check it out on www.rei.com. 

Another neat gadget in the world of 
water purification is the Emergency by 
Steripen. This handy little gadget works 
by emitting ultraviolet light to clean up 
to 200 half liters containers of water 
— all on one set of AA lithium batter-
ies. And the gizmo is designed to fit on 
commercial water bottles. It takes about 
a minute to clean the water in the bottle. 
This device is portable and relatively 
inexpensive at $49.95 plus shipping. To 
learn more, go to www.steripen.com.

Aside from having clean drinking water, 
staying in the know is vital during a poten-

tially life-threatening storm or hurricane. 
Up-to-the-minute weather information 
can make the difference between staying 
put, evacuating or going for cover in a safe 
spot.  Ever-advancing technology makes 
having a pulse on the weather’s tem-
perature much easier. The NBC2 Weather 
App is now available for the iPhone and 
the 2012 version of the NBC2 Hurricane 
Tracking app is also available in the App 
Store and the Android Marketplace. Both 
apps are free

Of course, all of these services are 
useless if your computer, cell phone or 
other devices run out of juice. Keeping 
communication devices and appliances 
running is key to managing your life 
during a hurricane or damaging storm. 
A number of companies offer solar-
based charging gadgets that help ensure 
you are powered up at all times. The 

portable Joos Orange is a rugged, sub-
mersible solar charger that works in any 
amount of sunshine. The Joos Orange 
can charge cell phones, smart phones, 
iPads, cameras, medical refrigerators 
and low wattage fans. For more informa-
tion, go to www.gogreensolar.com

Speaking of computer-related stuff, 
now’s the time to hurricane proof your 
digital data and pictures on your com-
puter. All data can be lost due to storm 
or power surges from storms. There 
are numerous online backup services 
available to everyday users as well as 
businesses. Cloud-based online back-
up services allow you to see your data 
and images on other computers and 
devices. The services are available 
for different fees — for storing small 
amounts of data — some companies 
even offer limited free storage. On 
iDrive.com a user can get 5GB of stor-
age space for free. SugarSync features 
comprehensive back up services for 
many of your files. 

And after all of the work needed 
after a hurricane strikes, having food 
available for when the hunger pangs 
strike is important. At My Food Storage, 
ready-to-eat entrees packed in Mylar-
sealed pouches are available in different 
increments. A 72-hour emergency kit 
contains lunch and dinner entrees that 
are ready to eat fast. Package contains 
yummy favorites such as cheesy lasagna 
and chili macaroni. For more informa-
tion, go to www.myfoodstorage.com

And, welcome to summer in South-
west Florida. ■

— Ella Nayor

Gadgets, gizmos and cool stuff help make hurricanes a breeze

Thirsty for power? The portable Joos Orange 
Portable Solar Charger can power up cell 
phones, smart phones, iPads, cameras, small 
medical refrigerators and low-wattage fans 
during a power outage. The charger is not 
dependent on a sunny day and keeps charging 
when submerged in water. The solar charger 
costs $149 at www.gogreensolar.com

Having a hot meal after a storm can be a bit 
challenging if 
the power is 
out. There are 
companies, 
however, that 
sell ready-
made meals 
with long 
shelf lives. 
Check out www.myfoodstorage.com. This 
company has favorites such as lasagna and 
chili macaroni.

Check out the outdoors active 
life website Rei at www.rei.
com for Sawyer Water Treat-
ment BPA-free polyethylene 
bottles for drinking.  The 
bottle has a hollow fiber 
membrane filter that removes 
bacteria.

A number of excellent 
online back-up ser-
vices are available to 
store records, data and 
even your entire com-
puter if need be with an 
approaching storm. Cloud 
back-up services includ-
ing SugarSync are some of the companies to look 
for in the online back-up market.

The Steripen is a hand-
held device that uses 
ultraviolet light to purify 
drinking water. Go to 
www.steripen.com for 
more information.
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If you haven’t already revisited your 
homeowner’s insurance policy and its 
hurricane coverage, now is definitely the 
time — especially for those of you cov-
ered by the insurer of last resort, the 
state-run Citizens Insurance.

With pending discussions that could ulti-
mately raise rates for Citizens’ 1.4 million 
customers, Fort Myers insurance agent Ted 
Todd urges Southwest Florida residents 
to consider voluntary insurance — before 
other carriers reach their capacity and stop 
writing policies in certain ZIP codes.

“Citizens is talking about rate increases 
of 54 percent,” says the owner of Ted Todd 
Insurance, an Allstate affiliate. “Should it 
take those rates and people go elsewhere, 
capacity begins to tighten. This year, 
companies are running out of capacity.” 
Insurance companies avoid concentrating 
risks in one geographic area and will limit 
policies to reduce their liabilities. Some 
have already closed certain ZIP codes 
in Southwest Florida, particularly those 
closest to the water or boasting high-
value or older homes — the most likely 
to be impacted by a storm, says Mr. Todd. 
Whether you’re reviewing your policy — 
as you should annually — or shopping for 
new coverage, there are several things to 
keep in mind:

Wind mitigation
One of the major changes affecting 

hurricane premiums this year is Florida’s 
revised universal wind mitigation form, 
approved by lawmakers in March. The 
rewritten standards are more specific 
about safeguards against wind damage to 
roofs, entry and garage doors, and other 
areas that could prove to be your home’s 
weakest link, says Mr. Todd. 

An onsite inspection determines a 
home’s wind vulnerability. Under the old 
form, homeowners received credit, in 
the form of reduced premiums, for cer-
tain features. The revised version delves 
deeper: Instead of credit for having roof 
anchor straps, those straps now require 
a certain number of nails securing them, 
says Mr. Todd.

“It’s been a nightmare for us because 
most people have had these inspections 
done and generally received a lower pre-
mium,” he says. “Now they’ve had a re-
inspection and may have had a substantial 
30 percent increase. But it’s been a great 
conversation for insurance agents to have 
with their customers. It’s not so much about 
how much they can save if they do this or 
that, but what’s really important: How likely 
their home is to survive a storm.”

The inspections, which can run from 
$75 to $125, can also point out areas that 
can be improved.

Phil Thompson, an independent agent 
and owner of The Thompson Agency, 
says standard wind deductibles in Florida 
are 2 percent of the dwelling coverage. 
That means homeowners with a $200,000 
home will foot $4,000 of the bill.

Flood-prone zones
Homeowners insurance doesn’t cover 

flooding; that’s a separate animal deter-
mined by the federal government and 
priced exactly the same no matter the 
agency you purchase it through. And just 
because your home is not in a primary 
flood zone doesn’t mean you’re safe.

“The most common thing we hear is, 
“I’m not in a flood zone,’” says Mr. Todd. 
“The entire state of Florida is a flood 
zone, and 30 percent of all floods across 
the country occur in a non-flood zone. 
Odd things happen all the time.”

The added coverage is reasonably priced 
but has a 30-day waiting period before it’s 
effective — except for those purchasing and 
financing a new home. And it can’t be can-
celed at the end of hurricane season, says 

Mr. Todd.  “Any agency in Florida is able to 
write a flood policy,” says Mr. Thompson, 
whose firm provides a small discount on 
a homeowner’s premium for having the 
companion policy. 

Check the facts
Most homeowner don’t read every 

word in their policy, but it’s important to 
check the declaration page and make sure 
data is correct — especially the construc-
tion date of your home. As Mr. Thomp-
son notes, homes built after 2002 were 
constructed to higher building codes. 
“The rate on that home is going to be 
less expensive than a house built prior 
to 2002,” he says. Mr. Todd also advises 
homeowners to ensure their home isn’t 
over-insured. Home values in Southwest 
Florida have plummeted with the burst 
of the real estate bubble, and your policy 
should reflect today’s value.

Likewise, make sure you have enough 
insurance. Older policies may not address 
replacement costs, a newer area of cover-
age that reimburses for personal posses-
sions, appliances and other items on a 
depreciated basis, says Mr. Todd.

Do your homework
“Cheap insurance is like a cheap pair 

of shoes,” says Charlie Dodson, an agent 
with State Farm who recommends home-
owners research insurance companies 
through the Consumer Resources link on 
the Florida Office of Insurance Regula-
tion web site (floir.com). “What happens 
with cheap insurance is when you go to 
make a claim and 200 to 300 homes are 
damaged, they file for bankruptcy and get 
out of Florida. If you don’t want to be left 
hanging, double check on the company.”

The deductible debate: Ultimately, it’s 
up to the individual homeowner to weigh 
his risks — can he afford to pay higher 
monthly premiums for a smaller deduct-
ible in the event of a storm or would the 
extra monthly cash saved through lower 
premiums and a higher deductible be 
more beneficial?

“The difference might be grocery 
money for some people,” says Mr. Todd. 
“Most hurricane deductibles are 2 to 5 
percent of a dwelling.”

“One way to save money is to raise your 
deductible,” says Mr. Dodson. “Review 
your deductibles with your agent, and 
make sure you have everything you want 
covered. Some companies don’t cover 
screen enclosures and they’re the first 
thing that gets blown away in a storm.”

The cash conundrum
Homebuyers who plunk down cash 

for a home and don’t insure it within 30 
days of the closing may find themselves 
staring down the eye of an approaching 
storm without coverage. “Don’t wait until 
hurricane season to buy a policy,” says 
Mr. Thompson. “Almost no one will write 
one.” Most insurance companies, how-
ever, will observe a 30-day grace period 
from the purchase date.

Making a claim
After filing a claim with your agent, 

make your second call to a contractor. 
Much like those at the front of the line get 
the best concert or game tickets, home-
owners can get the repair process moving 
faster by getting estimates.

“Don’t settle the claim on your own but 
do the groundwork,” says Mr. Todd. “Be 
proactive and get in line quickly. If it was 
a major hurricane, everyone is going to 
be affected and it’s nice to be in line first.”

Mr. Dodson also advises homeowners 
to take photos of the damage and make 
sure they’re dealing with licensed, legiti-
mate contractors. ■    

— Nanci Theoret

Check your policy before 
the winds start blowing
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Southwest Florida has had mer-
cifully peaceful hurricane sea-
sons in the six years since Hur-
ricane Charley made a direct hit 
on the region in 2005. We must 
guard against complacency, how-
ever, particularly when it comes 
to preparing to feed ourselves in 
the event of a prolonged outage.

It’s prime time to review some 
of the culinary lessons Charley 
taught us — just in case.

Here are some food safety 
basics to keep in mind:

*When a storm warning is 
issued, freeze water in contain-
ers. Should you lose power, these 
will help keep things chilled. 
(If you lose power, place some 
of the frozen containers in the 
refrigerator and limit the open-
ing of the doors to retain as 
much refrigeration as possible).

*Another option: If you have 
a gas-powered generator, imme-
diately hook it up to the refrig-
erator. (You can also hook up a 
coffeemaker.)

*Invest in an appliance ther-
mometer so you can monitor the 
temperature of the refrigerator 
(which should be at about 40 
degrees or below) and freezer (0 
degrees or below).

*Freeze refrigerated items like 
leftovers, milk, meat and poultry 
to help keep them at a safe tem-
perature longer.

*Make sure you have plenty of 
charcoal or propane for your grill 
and/or fuel for a camping stove.

*Eat the most perishable items 
first. These are usually refriger-
ated items, such as dairy prod-
ucts, eggs, meats and leftovers.

*If you are friendly with neigh-
bors, pool your supplies and eat 
together. Having multiple grills 
allows for more diverse — and 
more easily produced — meals, 

while the socializing helps ease 
anxiety.

*Stock up on large aluminum 
chafing pans. They are ideal for 
boiling water and cooking stews, 
eggs, meats and such.

*Store food on shelves safely 
out of the way of contaminated 
water in case of flooding.

*Only drink bottled water if 
there’s been flooding.

*Once you have to resort to 
canned goods, rely on season-
ings and condiments to add fla-
vor.

Here are some flavorful reci-
pes that require little to no cook-
ing and will use what you’re 
likely to have in the refrigerator, 
freezer, etc.:

Improvised Pizza
1 ½ cups finely chopped fresh 

vegetables and/or cooked meats
¼ teaspoon salt, or to taste
1/8 teaspoon peppers, or to 

taste
1/3 cup Kalamata olives (ripe or 

green will do, too)
½ teaspoon lemon peel
4-6 ounces spreadable cheese, 

such as garlic and herb
1 cup shredded cheddar cheese 

(or whatever you have on hand)
¼ cup shredded Havarti cheese 
6 (six-inch) flatbreads (or use 

tortillas, frozen pizza crusts, etc.

Cut up toppings finely — any 
mix of veggies and (cooked) 
meat that you like is fine. Mix 
with salt, pepper, olives and 
lemon peel. Spread cheese over 
the surface of the bread (these 
can be grilled first, if desired), 
top with vegetable mixture, 
sprinkle with shredded cheeses. 
Cut into wedges. Yields 15 appe-
tizer-sized portions (if flatbreads 
are used).

Chipotle Chicken Soft Tacos
7 ounces (1package) premium 

chicken breast, drained
1 cup canned diced new pota-

toes, drained
1/2 cup canned sweet corn, 

drained
2 tablespoons sweet onion, 

minced
1 ripe avocado, peeled, pitted 

and diced
2 to 4 chiles chipotles, depend-

ing on taste
3 tablespoons fresh lime juice
1/3 cup fresh cilantro, chopped
1/4 cup apple cider vinegar
Salt and pepper
Soft tortillas
Combine chicken, potatoes, 

corn, chipotles, and onion in a 
medium-sized bowl. In a screw-
top jar, combine vinegar, lime 
juice, salt, and cilantro, and shake 
vigorously. Pour over chicken mix-
ture and toss. Season with pepper. 
Let sit for 30 minutes to allow 
ingredients to meld. Mix in avo-
cado before serving. Place in soft 
tortillas and fold. Serves 2 to 4.

Classic Marshmallow Treats
¼ cup butter
4 cups miniature marshmal-

lows
5 cups crisp rice cereal
Using the grill or cook stove, 

melt butter in large sauce pan 
over low heat. Add marshmal-
lows and stir until melded and 
well blended. Stir constant-
ly, cooking 2 more minutes.  
Remove from heat, add cereal 
and stir to blend. Using a butter 
spatula or wax paper, press mix-
ture evenly into well buttered 
13-by-9-inch pan. Cool, then cut 
into 2-by-2-inch squares. Yields 
24 servings. ■

—Karen Feldman

What to eat when the power goes out

Storm Surge Flooding Threat
Coastal waters can rise anywhere from four to 25 feet during a storm — a phenomenon called storm surge. The maps below illustrate a worst-case flooding 

scenario. The amount of surge, if any, caused by a storm strongly depends on various factors like speed, intensity, storm size and landfall location.

Collier County landfalling storm surge 

 A: Charley
 08.13.2004
 Cat. 4
 125 MPH

 C: Unnamed
 09.25.1894
 Cat. 1
 90 MPH

 D: Donna 
 09.10.1960
 Cat. 3
 115 MPH

 E: Unnamed
 08.17.1888 
 Cat. 1
 85 MPH

 F: Unnamed
 09.18.1926
 Cat. 2
 MPH 110

 G: Unnamed
 10.06.1941
 Cat. 2
 105 MPH

 H: Unnamed
 10.07.1873
 Cat. 2
 100 MPH

 I: Unamed
 10.18.1910
 Cat. 1
 90 MPH

 J: Unamed 
 10.20.1870
 Cat. 1
 80 MPH

 K: Unnamed
 09.18.1947
 Cat. 1
 85 MPH

 L: Unnamed
 10.21.1924
 Cat. 1
 80 MPH

 M: Wilma
 10.24.2005
 Cat. 4
 110 MPH

 N: Unnamed
 10.20.1876
 Cat. 1
 90 MPH

 O: Isbell
 10.14.1964 
 Cat. 4
 110 MPH

 P: Unnamed
 09.03.1935
 Cat. 2
 100 MPH

 Q: Unnamed
 09.29.1929
 Cat. 1
 85 MPH

Southwest Florida 
hurricanes since 1851
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Got Download?

The iPad App

It’s Local.
It’s Entertaining.
It’s Mobile.

It’s FREE!

Visit us online at www.FloridaWeekly.com

iPad is a registered trademark 
of Apple, Inc. All rights reserved.

Search Florida Weekly in the 
iTunes App Store today.
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.
Collier County

0 6 123 Miles

Date created: September 2008

File name: Collier_County_EvacRoutes_USNG_Portrait.pdf
DISCLAIMER: Map is intended to be used as reference only.

No warranty for accuracy provided.

Evacuation Routes

COLLIER COUNTY

Evacuation Routes

What’s in a name? Wind and rain

2002 - Isidore
2002 - Lili
2003 - Fabian
2003 - Isabel
2003 - Juan
2004 - Charley
2004 - Frances
2004 - Ivan

2004 - Jeanne
2005 - Dennis
2005 - Katrina
2005 - Rita
2005 - Stan
2005 - Wilma
2007 - Dean
2007 - Felix

2007 - Noel
2008 - Gustav
2008 - Ike
2008 - Paloma
2010 - Igor
2010 - Tomas
2011 - Irene

■ In the past 10 years, these names have been retired:

Alberto
Beryl
Chris
Debby
Ernesto
Florence
Gordon

Helene
Isaac
Joyce
Kirk
Leslie
Michael
Nadine

Oscar
Patty
Rafael
Sandy
Tony
Valerie
William

2012 STORM NAMES

Every year since 1953, the National 
Hurricane Center has generated an 
alphabetical list of names for the 
season’s tropical storms and hur-
ricanes. At fi rst, the lists consisted of 
only female names; since 1979, the 
names alternate between male and 
female. There are six lists that con-
tinue to rotate, changing only when 
there is a hurricane so devastating 
that its name is retired. Bridges

Travel across the area’s bridges becomes unsafe once 
winds reach gale force, or in excess of 34 mph. Even if physi-
cal barricades are not present, drivers should exercise com-
mon sense when pre-storm travels involve crossing bridges.

Evacuation orders for Southwest Florida’s barrier islands 
will be issued well in advance of a storm, and those affected 
should promptly heed such orders, before travel across 
bridges becomes unsafe and roads are closed off. ■

16    NBC-2.COM     www.FloridaWeekly.com     

Hurricane Terms
■ Eye: The small, calm circle at the center of 
the storm in which suddenly benign weather is a 
harbinger of the worst to come.
■ Eyewall or wall cloud: A band or ring of 
cumulonimbus clouds that surround the eye 
and usually contain the most violent winds.
■ Hurricane Warning: An announcement 
that hurricane force winds (74 mph or more) are 
expected in your area in 36 hours or less. 
■ Hurricane Watch: An announcement that 
hurricane conditions are possible within 48 
hours.
■ Indirect Hit: Generally refers to locations 
that do not experience a direct hit, but do 
experience hurricane force winds or tides of 
four feet above normal. 
■ Major Hurricane: Classifi ed as Category 3 or 
higher on the Saffi r-Simpson scale, a hurricane that 
is potentially devastating to an area.

■ Saffi r-Simpson Scale: A scale that 
measures a hurricane’s intensity based on wind 
speed, barometric pressure, storm surge and 
damage potential.
■  Category 1: winds of 74-95 mph; 
Category 2: winds 96-110 mph; Category 
3: winds 111-130 mph; Category 4: winds 
131-155 mph; and Category 5: winds 155 
mph or greater
■ Storm Surge: A dome of water pushed up 
onto the coastline by hurricane and tropical 
storm winds. Storm surges can reach 25 feet 
and be 50 to 1,000 miles wide.
■ Tropical Depression: A tropical cyclone 
in which the maximum sustained surface 
wind speed is 38 mph or less. At 39 mph, it 
becomes a tropical storm, and at 74 mph, a 
hurricane. ■

Hurricanes by the numbers
In the Hurricane’s Path
 ➤ 2010 Census population, as of April 
1, 2010, most threatened by Atlantic 
hurricanes: the coastal portion of states 
stretching from North Carolina to Texas. 
Approximately 12 percent of the nation’s 
population live in these areas.

➤ 1960 coastal population of the states 
stretching from North Carolina to Texas. 
Eight percent of the nation’s population 
lived in these areas at that time.

➤ Percentage growth of the coastal 
population of the states stretching from 
North Carolina to Texas between 1960 and 
2009. Last year the growth rate was 158 
percent.

Hurricane Impact
➤ The number of hurricanes during the 
2011 Atlantic hurricane season, four of 
which were major hurricanes at Category 
3 strength or higher. Only one of these 
storms made landfall in the U.S., Hurricane 
Irene touched the North Carolina coast on 
Aug. 27.

14
million

163
percent

36.8
million

7

— Source: U.S. Census 
Bureau and the National 

Hurricane Center



▶ Storm Panels

▶ High-impact Doors & Windows

▶ Accordion Shutters

▶ Armor Screens

▶ Roll-down Shutters

Low Price = Best Value

Let Storm Force help you 
make the right choice!
No Extra Fees. No Hidden Charges.

Call: 239.261.5495 for your FREE consultation!
www.StormForce1.com

Custom Designed & Installed 

Trust the professionals at Storm Force to help you protect your greatest assets – your family and 
your Southwest Florida home. Contact us today for a FREE, no-obligation consultation and estimate!

Our products and installation exceed 
hurricane protection building codes and 
they will exceed your expectations too!

Superior Satisfaction!

Expert Knowledge!

Fast Delivery!

Factory-Direct Prices!
We manufacture all of our shutter and panel products. 

Th e savings are astonishing and the fi t is perfect! 
We also get the best prices on windows and doors due to 

the large volume we buy from the manufacturers. 

We strive to provide a pleasurable experience. 
Our commitment to customer satisfaction 

is unmatched in the industry.

Our highly trained staff  has extensive hands-on 
training to help you fi nd the perfect solution 

for hurricane protection.

Custom orders, made exactly to your specifi cations, 
are ready in as fast as 48 hours, versus the 

current industry standard of 4-6 weeks.

Serving Lee and Collier counties since 2004

Quality
is our Driving Force!
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Storm action timeline
Early

Summer
Hurricane
watch is 

announced

Hurricane
warning is

issued

After the
storm

During the 
storm

■ Develop your storm 
plan.
■  Stock your hurricane 
supply kit (page10). 
■  Create a checklist 
of items you will want 
to take with you if you 
have to leave. 
■ Take “before” 
pictures of your home 
for insurance purposes. 
■  Find out the 
elevation of your home. 
■ Make sure your 
street address is 
clearly marked on your 
home. 

Hurricane conditions 
are possible within the 
next 48 hours. 
■ Clear your yard 
of potential fl ying 
debris, including lawn 
furniture, toys, etc.
■  Lower the water 
level in the swimming 
pool by one foot. 
■ Board up windows.
■ Gas up the car. 
Check your oil and tire 
pressure. 
■ Get cash. ATMs 
and banks may not be 
open after a storm. 
■ Turn the refrigerator 
to the coldest setting. 
■ Store plenty of 
water. 

Hurricane conditions 
are possible within the 
next 36 hours. 
■ Gather important 
documents. 
■  Finish shuttering 
doors and windows. 
■ Evacuate if you are 
ordered to do so. 
■  If you’re staying 
home, designate a 
safe room. Interior 
bathrooms or closets 
on the lowest level 
with no windows work 
best. 
■ Charge cell phones 
and other devices.

■ Stay indoors. 
■  Stay away from 
windows even if 
they’re shuttered. 
■  Listen to media 
reports for the latest 
information. 
■  Stay inside even 
if it appears calm. Do 
not go out unitl the 
all-clear is given. 

■ The longest part of 
the process, recovery 
can take weeks. 
■  Move slowly and 
cautiously as you 
survey and clean up. 
Most injuries take 
place after the storm. 
■ Do not use public 
water until you are 
notifi ed that it is safe. 
■  Avoid travel if 
possible. 
■  Do not connect 
generators to house 
wiring. 
■  Beware of downed 
power lines, wild 
animals and even 
domestic animals that 
may be frightened or 
lost. 
■ Take pictures of 
damage and contact 
your insurance agent. 

Agencies 
and 

organizations
offer help

Hindsight is always a dishon-
est voice for the present. The 
storms have been quiet since 
Hurricane Wilma during the 
2005 season, which was the last 
major hurricane to affect the 
Fort Myers area. But no one 
wants to walk down the street 
and see fallen trees and power 
lines scattered along the road, 
and wonder what to do next. 
Yet, this scenario is a reality we 
should prepare for during every 
hurricane season. 

Southwest Floridians know 
from experience that neighbors, 
churches and local businesses 
come together in unprecedent-
ed ways to help with recovery 
efforts. Nevertheless, we’ve 
compiled some of the contact 
information for the “big” organi-
zations that can serve as a start-
ing place for either volunteerism 
or for your own recovery once 
the weather system has passed. 

From reporting downed 
power lines to who to call about 
clean water, canned food and 
local shelters, these accredited 
contacts will help with your 
questions and needs. ■

American Red Cross 
>> What: Since its establishment by 
schoolteacher Clara Barton in 1881, this 
leading humanitarian organization special-
izes in emergency assistance, disaster relief 
and education. Boasting more than 700 
chapters and 36 blood service regions, this 
organization is run by volunteers and is 
funded by donations.
>> Lee County: 7051 Cypress Terrace, 
Suite 110, Fort Myers (239) 278-3401
>> Charlotte County: 866 Tamiami Trail 
#8,  Port Charlotte (941) 629-4345
>> Collier County: 2610 Northbrooke 
Plaza Drive, Naples (239) 596-6868
>> On the Web: www.redcross.org

FEMA 
>> What: A federally controlled organiza-
tion, the Federal Emergency Management 
Agency provides disaster relief services 
such as medical care, rescue teams and 
communications support for local safety 
authorities (i.e. local police stations and fi re 
and rescue.) In order to get FEMA support, 
the governor of a state needs to declare a 
state of emergency in the wake of a natural 
disaster.

FEMA’s headquarters is located in Wash-
ington, D.C., and is divided into 10 separate 
regions, the closest to Florida being Region 
4, located at 3003 Chamblee Tucker Road, 
Atlanta, Ga. 30341. Its location in Florida 
is dependent on the disaster site. During a 
disaster, news reports will inform you where 
FEMA has set up fi eld offi ces.  
>> FEMA Disaster Assistance 
(800) 621-3362
>> On the Web: www.fema.gov

FPL
>> What: Florida Power and Light is South-
west Florida’s main electric power supplier. 
For safety reasons, FPL strongly advises that 
the public should not drive or travel in dam-
aged areas after a major hurricane.
>> Lee County: (239) 334-7754
>> Charlotte County: (941) 639-1106
>> Collier County: (239) 262-1322
>> On the Web: www.fpl.com/storm

LCEC 
>> What: A nonprofi t electric distribution 
cooperative that serves many Southwest 
Florida cities, including Cape Coral, North 
Fort Myers, Marco Island, Sanibel, Captiva 
Islands, Pine Island, Everglades City, Im-
mokalee, Ave Maria and Lehigh Acres. (239) 
656-2300
>> On the Web: www.lcec.net/hurricane 

Emergency Management 
>> What: According to Chapter 252 of the 
Florida Statutes, each county is required 
to maintain an emergency management 
agency. 
>> Lee: 2665 Ortiz Ave., Fort Myers; (239) 
656-2300; www.leeeoc.com
>> Charlotte: 26571 Airport Road, Punta 
Gorda; (941) 833-4000; http://charlotte-
countyfl .com/Emergency
>> Collier: 8075 Lely Cultural Pkwy., 
Naples; (239) 252-3600; www.collierem.org
 
The Salvation Army
>> What: A Christian organization started in 
London in the 1800s that provides disaster 
relief as part of its overall mission “to 
motivate all people to embrace the salvation 
provided to them in Christ.” 
>> Lee County: 10291 McGregor Blvd, 
Fort Myers, (239) 334-3745
>> Charlotte County: (941) 629-5101; 
2735 Tamiami Trail, Port Charlotte
>> Collier County: 3180 Estey Ave., 
Naples, (239) 775-9447
>> On the Web: www.salvationarmy.org

United Way 
>> What: A charitable organization that 
provides assistance in the community by 
connecting people to various volunteering 
opportunities.
>> Lee:  7275 Concourse Drive, Fort My-
ers, (239) 433-2000
>> Charlotte: 17831 Murdock Circle, Suite 
A, Port Charlotte, (941) 627-3539 
>> Collier: 848 First Avenue, North, 
#240 Naples, (239) 261-7112
>> On the Web: www.unitedway.org

COURTESY PHOTO



When formulating a hurricane plan, 
make sure it includes all members of the 
family, including pets. 

After so many animals were aban-
doned following Hurricane Katrina in 
New Orleans and Hurricane Charley in 
Southwest Florida, disaster prepared-
ness officials have stepped up measures 
to help pets and to encourage owners to 
plan ahead in case a hurricane strikes.

Charlotte, Lee and Collier counties 
all have emergency shelters for people 
and their pets, although space — and 
therefore, access — is largely restricted 
to those in spots where evacuation is 
mandatory.

“People should have a hurricane plan 
for their pets as well as family but 
the pet-friendly shelter should not be 
their plan,” says Ria Brown, public rela-
tions and information manager for Lee 
County Domestic Animal Services. “It is 
intended as a last resort if they cannot 
execute their personal plan, not because 
they failed to have a plan.”

If people find they need to go to a 
county-run pet shelter, they will be 

required to stay as well and will need to 
care for their pets throughout the stay. 
Animals must be current on immuniza-
tions and have sufficient food, water 
and an approved crate.

The best option is for people to leave 
the area and take their pets with them. 
Don’t expect local veterinarians or 
boarding kennels to accept animals. 
They will fall under the same guide-
lines and conditions as residents. And, 
should a hurricane strike, they are likely 
to be without power as well.

To prepare their pets for hurricane 
season, owners should attend to the 
following:

■ Vaccinations: Make sure pets are 
current on these now. It takes a couple 
of weeks for most immunizations to 
become protective so it’s too late once a 
storm approaches.

■ Identification:  Put pets’ county 
licensing tags on their collars, as well 
as an ID tag with your phone number. 
Make sure your address and phone 
number is current on ID tags. A micro-
chip ID (available through most veteri-

narians as well as Animal Services), is 
highly recommended because collars 
can be lost during storms but the chip 
will remain implanted and owners can 
update the company as to their where-
abouts,

■ Hurricane kit: Gather up pet sup-
plies. (See below.)

■ Medications: Make sure you keep 
a few weeks’ worth on hand so you 
won’t have to rush to refill them at the 
last minute.

■ Secure a place to stay.

Pet hurricane kit
■ Leash and secure collar
■ Pet food (in waterproof containers), 

enough for at least one week
■ Water for one week
■ Manual can opener
■ Bowls for food and water
■ Impact-resistant crate of sufficient 

size (no soft-sided or homemade mod-
els and one for each pet)

■ Bedding (blanket or towels for 
crate)

■ Litter, litter box and scoop for cats

■ Pet’s regular medications
■ Toys, chewies and other stress reliev-

ers
■ County license and other identifi-

cation (microchip IDs are encouraged)
■ Proof of vaccinations
■ Photo of pet
■ Pet first-aid kit
■ Grooming items 

Websites
■ Leelostpets.com: The Lee County 

Domestic Animal Services site has a 
section dedicated to storm prepared-
ness for pets.

■ Colliergov.net/pets: For Collier 
County information

■ Charlottecountyfl.com/emer-
gency/hurricanes: For Charlotte Coun-
ty information

■ Hsus.org: The Humane Society of 
the United States also has a download-
able pamphlet on disaster preparedness.

■ Petswelcome.com: A listing of 
hotels and motels that accept pets. ■

Pet family members need a plan, too

Portable generator 
safety tips

■  Follow the 
instructions that 
come with your 
generator.

■  Never run 
generators indoors, 
including garages 
and sheds.

■  Locate the unit 
outdoors and 
far from doors, 
windows and vents.

■  Install battery-
operated CO alarms 
in your home.

■   Before refueling 
the generator, turn 
it off and let it cool 
down. ■

— Source: 
Consumer Product 

Safety Commission

Tropical cyclone (State)  Year Category  Damage
1 Katrina (Fl, La, Ms)  2005 3  $108,000,000,000 
2 Ike (Tx, La)   2008  2  $29,520,000,000 
3 Andrew (Fl, La)  1992 5  $26,500,000,000 
4 Wilma (Fl)   2005 3  421,007,000,000 
5  Ivan (Al, Fl)   2004 3  $18,820,000,000 
6 Charley (Fl)   2004 4  415,113,000,000 
7 Rita (La, Tx)  2005 3  $12,037,000,000 
8 Frances (Fl)  2004 2  $9,507,000,000 
9 Allison (Tx)   2001 TS  $9,000,000,000 
10 Jeanne (Fl)   2004 3  $7,660,000,000  

— Source: National Hurricane Center

JOCELYN AUGUSTINO/FEMA

New Orleans, Aug. 30, 2005 — People sit on a roof waiting to be rescued after Hurricane 
Katrina, the costliest mainland U.S. hurricane of all time.

The costliest storms in U.S.  history
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THE WISE CHOICE FOR YOUR HOME
PROTECTION  |  TECHNOLOGY  |  SOLUTIONS

239.274.2754 
GetSmartCompanies.com
Fort Myers | Naples | Port Charlotte 

CGC1519801

BE SMART.

BE COOL. BE SAFE.

SOLAR SOLUTIONS HOME TECHNOLOGYENERGY SOLUTIONSSTORM PROTECTION

Protect your property and the people inside with innovative 

storm-protection products from the largest and longest-

established manufacturer in the area. Smart Companies 

has everything you need for hurricane protection — impact 

windows, wind-abatement screens, energy saving systems 

and more. All strengthened to meet or exceed new building 

codes. It’s cool being smart. ~Brian Rist, CEO


