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“You can find happiness if you know 
where to shop.” 

So proclaims the motto of St. John’s 
Shoppe, the boutique thrift store that cel-
ebrates its 30th anniversary this year. A 
mission of St. John’s Episcopal Church, 
it opened in 1982 on 93rd Avenue North 

and moved three years later to its current 
spot on 110th Avenue North, off U.S. 41 one 
block south of Immokalee Road. 

Here is where a steady flow of bargain 
hunters find their bliss. Six days a week, 
from 10 a.m. to 3 p.m., they scour racks of 
designer-label clothing and accessories, 
inspect shelves of books and bins of toys, 
and consider how artfully arranged furni-
ture and decorative items might fit in at 

home.
For many years, St. John’s Shoppe was a 

general thrift store in the classic sense, a 
more casual arrangement of used goods. 
And in terms of finding great bargains 
on “previously loved” things from golf 
clubs to evening gowns to patio sets, it 
still is. But since she was hired as general
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One of the terrible burdens sometimes 
placed upon me as a columnist — weightier 
than the mortgage, grimmer than a draft 
notice, even less appealing than cleaning 
the chicken coop — is this: I have to cast the 
first stone.

That’s right, I often criticize my fellow 
Americans for doing exactly what I have 
done, in direct disobedience of the famous 
Biblical imperative located deep in the Gos-
pel of John or the bowels of a whale or a 
similarly obscure location.

It’s a job hazard, pure and simple. But as 
burdens go, this one is easy to execute: It 
requires little more than sheer hypocrisy. As 
you may have noticed, hypocrisy is one of 
the most essential tools of good parenting.

That’s why I feel perfectly comfort-
able criticizing the Brevard County Pub-
lic Library, championed by front-man and 
county spokesman Don Walker.

Are Brevard officials just a bunch of 
Commie pinkos? 

That’s a question my drill instructors 
once asked of me after one discovered “a 
platoon of little green men” formed up 
inside my rifle barrel during a spit-and-
polish drill-deck inspection.

Let me just say with stern finger-wagging 
admonishment: Censorship is un-American, 
Don, just like platoons of little green men 
excavating your M-14.

But Don and Co. made The New York 

Times recently for practicing classic censor-
ship — they banned a book on our behalf so 
none of us can be sullied by “pornography.”

Thank you, Don. You may now report 
back to the early 17th century to take up life 
among your purse-lipped kind, the Puritans.

Meanwhile, here in the 21st century, we’re 
left with Don’s ringing defense of censor-
ship, quoted in the Great Gray Lady as 
the Times is euphemistically and perhaps 
pornographically called: “We view this as 
pornographic material. I have not read ‘Fifty 
Shades of Grey,’ but I’ve read reviews of 
‘Fifty Shades of Grey.’ From what I under-
stand, it’s a lot about male dominance and 
female submissiveness.”

And we’re not supposed to read about 
that if we want to, in Brevard?

No. Don and Co. said we couldn’t.
What about in other counties?
As a proud Floridian (American by birth, 

Floridian by the grace of I-70 east and I-75 
south), it hurts me to admit that Brevard is 
not unique here on the buckle end of the 
Bible belt.

In Lee County, for example, my son took 
up one of the few Florida-set novels that 
deserves a place in the opus of American 
Literature, “A Land Remembered,” by Pat-
rick D. Smith.

His fourth grade teacher introduced it to 
the class — in abridged form.

Abridgement is always a euphemism for 
one of two things: either editing for length, 
or censorship, the latter pornographic itself. 
In this case, I’m afraid it was censorship.

The boy found the original on our shelves 
and read the whole damn 403-page thing, 
about a pioneering family here. Meanwhile, 
the teacher, a capable person, read the 

abridged version out loud to the class.
People swear. People die in this book. 

People meet (God forbid) actual Indians, 
and have sex with them and spawn their 
children.

And some people lose their tempers and 
murder other people who hurt pregnant 
women.

But a lot of that mirror-held-up-to-nature 
fiction, including the union between Indians 
and whites and the swearing, was censored 
from the book presented to the class.

It’s safer that way. Some parents might 
object, for goodness sake. And, as the teach-
er pointed out, “There’s bad language.”

But even if the sweet-sweat-and-sour of 
struggling lives appears unvarnished in a 
story, so what?

Those who don’t want to read it — Bre-
vard county officials, for example, or any 
public school committee members who pick 
fiction for fourth graders — don’t have to.

Before I decided to throw this stone, I 
called my son over and asked him what 
specifically had been left out of “A Land 
Remembered,” — a book published in the 
land of the free, the home of the brave and 
the cradle of the First Amendment.

Then I wrote down what he said, word 
for word.

“They never said Zech and Towanda had 
a baby,” he told me.

“We read to the part where Zech comes 
back to the Indian village, and he randomly 
finds he had a son. And the thing was, 
Dad, he never had a son with Towanda (in 
the abridged version), so that’s physically 
impossible.

“I’d rather they cut out the entire part 
about Toby the boy. It’s a pitiful way to rec-
reate the story.

“They also censored the swearing.”
What swearing, I asked?

“Hell, sonofabitch, bastard, things like 
that,” he told me.

Terrible. I’ll bet none of us have ever 
heard those words, especially used well 
when the stakes are mortal — and neither 
has he.

“And it cuts out that part when Frog 
found the man who made Glenda have the 
dud baby that died, and he brings him back 
and says, ‘What are we going to do with 
him?’

 “And Zech drags him out in the woods 
and kills him, and the only thing left is his 
limp body. It left all that out.”

Zech ain’t perfect, son. Neither am I. Pick 
up your dirty clothes.

The censors also left out the first and last 
chapters of “A Land Remembered,” my son 
told me. 

In an elegant and old-time storytelling 
symmetry, the novel starts in a Rolls Royce 
overlooking Key Biscayne and ends only a 
short time later on a Cracker front porch, as 
a man dies in a stampede of his memories.

It’s poignant and beautiful, and it moved 
my son deeply. He was sobered. He talked 
about it for days. He’ll remember it all his 
life, I know from experience.

But if the real book, not the censored 
book, hadn’t been sitting on our shelves, 
he’d never have known. 

And the story would never have given 
him that special insight into himself and all 
of us who live here on the surface of real 
men and women, those who came before.

And now, if my son asks to read “Lolita,” 
or “The Complete Kama Sutra,” or “Lady 
Chatterly’s Lover” — all books available at 
Brevard libraries, and everywhere else — 
there can only be one answer: Absolutely 
not.

Not until he’s old enough to vote. ■

The un-American award of the year



Fort Myers Sanibel
14125 S. Tamiami Trail 

Mon - Sat. 9:30 - 6  
Evenings & Sundays by appointment 

690.9844

1025 Periwinkle Way
Mon - Sat. 10 - 5  

Evenings & Sundays by appointment 
 579.0412  

Naples
5015 Tamiami Trail N.

Mon - Sat. 9:30 - 6 
Evenings & Sundays by appointment 

263.0580

Larry 
Norris

SAVE ON 
FAMOUS NAME 
BRANDS LIKE:

ARTISTICA

BRADINGTON YOUNG

CANADEL

CENTURY

DREXEL HERITAGE

HIGHLAND HOUSE

HANCOCK AND MOORE

HARDEN

HENREDON

HOOKER

JOHN RICHARD

LANE VENTURE

LEXINGTON

LLOYD FLANDERS

MOTIONCRAFT

PALECEK

SHERRILL

SIMMONS

SLIGH

STANLEY

STICKLEY

SUMMER CLASSICS

THOMASVILLE

TOMMY BAHAMA

TAYLOR KING

TOMLINSON

VANGUARD

WOODARD

PLUS MANY MORE

MULTI MILLION DOLLAR 
INVENTORY REDUCTION

Immediate Delivery
For a limited time only!

FINE FURNITURE  ACCESSORIES   PATIO
Outstanding SAVINGS on furniture for every room

*Offer valid May 16, 2012 through July 8, 2012 with the purchase of a complete TEMPUR-Cloud® Supreme set: mattress plus flat foundation(s) or adjustable base(s). Save $600 on Kind 
and Cal King sets., $500 on Queen sets, $400 on Double sets and $300 on Twin and Twin Long sets. Maximum savings of $600 requires purchase of King or Cal King foundations or 
adjustable bases AND King or Cal King TEMPUR-Cloud® Supreme mattress. Minimum savings on $300 Twin or Twin Long foundation or adjustable base AND Twin or Twin Long TEMPUR-
Cloud Supreme mattress. Not valid on previous purchases or orders placed prior to May 16, 2012.  2012 Tempur-Pedic Management, Inc. All Rights Reserved.

50%
S A V E

OFF 
SELECT 
ITEMS

w w w. N o r r i s H o m e F u r n i s h i n g s . c o m



www.FloridaWeekly.com    NAPLES FLORIDA WEEKLYA4    NEWS    WEEK OF MAY 17-23, 2012

richLOWRY
Special to Florida Weekly

OPINION
The end of China envy?
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Coal, foreclosures and 
Bank of America’s extraordinary event

Shareholder meetings can be routine, 
unless you are Bank of America, in which 
case it may be declared an “extraordinary 
event.” That is what the city of Charlotte, 
N.C., called the bank’s shareholder meet-
ing this week. Bank of America is cur-
rently the second-largest bank in the U.S. 
(after JPMorgan Chase), claiming more 
than $2 trillion in assets. It also is the 
“too big to fail” poster child of Occupy 
Wall Street, a speculative banking mon-
strosity that profits from, among other 
things, the ongoing foreclosure crisis and 
the exploitation of dirty coal. 

North Carolina, which went for 
Barack Obama in 2008, is a swing state 
in this year’s presidential election. Cur-
rent polls indicate the Tar Heel State 
is a tossup. To boost its chances there, 
the Democratic Party has chosen Char-
lotte to host this summer’s Democratic 
National Convention. In preparation, 
the Charlotte City Council passed an 
amendment to the city code allowing 
the city manager to declare so-called 
extraordinary events. The ordinance is 
clearly structured to grant police extra 
powers to detain, search and arrest 
people who are within the arbitrarily 
defined “extraordinary event” zone. The 
ordinance reads, in part, “It shall be 
unlawful for any person ... to willfully 
or intentionally possess, carry, control, 
or have immediate access to any of 
the following” and then lists a page of 
items, including scarves, backpacks, duf-
fel bags, satchels and coolers.

Wednesday’s protest outside the Bank 
of America headquarters, with hundreds 
marching, was peaceful and spirited. 
The colorful array of creative signs was 
complemented by activists inside the 

meeting, who, as shareholders, were 
entitled to address the meeting. George 
Goehl of National People’s Action, who 
was inside, told CNN about Bank of 
America CEO Brian Moynihan’s reac-
tion: “Dozens of us were able to speak, 
but Moynihan mostly dodged, deflected 
and denied. He looked visibly uncom-
fortable the entire time.”

Many activists expressed outrage at 
the bank’s role in the subprime mort-
gage industry and the foreclosure crisis 
it helped spawn. As part of a federal 
settlement over widespread mortgage 
fraud, Bank of America agreed to hand 
over $11.8 billion. Just two days before 
the protest, the bank announced it was 
contacting the first 5,000 of 200,000 
mortgage customers who are eligible 
for a loan modification, with a potential 
decrease in their mortgage principal of 
up to 30 percent.

Last week, Rainforest Action Net-
work members climbed 100 feet to 
suspend a banner on Charlotte’s Bank 
of America Stadium, where President 
Obama is scheduled to make his nomi-
nation acceptance speech on Sept. 6. 
The banner read “Bank of America” with 
the word “America” crossed out and 
replaced with “Coal.” RAN is part of a 
broad coalition fighting the destructive 
practice of mountaintop removal. RAN 
Executive Director Rebecca Tarbotton 
told me: “Bank of America is the lead 
financier of mountaintop-removal min-
ing, which is a practice of mining which 
is really the worst of the worst mining 
that we see anywhere, essentially blow-
ing the tops off of mountains in Appala-
chia, destroying people’s homes, pollut-
ing their water supplies. And that’s even 
before it gets into the coal plants, where 
it’s burnt and creates air pollution in 
inner-city areas and all around our coun-
try ... (it’s) the canary in the coal mine 
for our reliance on fossil fuels.”

The broad coalition in and out of the 
shareholder meeting demonstrates a key 

development in Occupy Wall Street’s 
spring revival, and also foreshadows 
possible confrontations with the Obama 
re-election campaign this fall. 

President Obama clearly responds 
to pressure. Look at the issue of mar-
riage equality. In 1996, while campaign-
ing for state senator in Illinois, Obama 
wrote he supported same-sex marriage. 
While campaigning in 2008, then-U.S. 
Sen. Obama stated, “I believe that mar-
riage is the union between a man and a 
woman.” This week, he told ABC News, 
“It is important for me to affirm that I 
think same-sex couples should be able 
to get married.” 

Given the political climate, it cer-
tainly is brave for Obama to endorse 
marriage equality, especially just hours 
after the voters of North Carolina voted 
in favor of a state constitutional amend-
ment that bans same-sex marriage. But 
he was once a community organizer, and 
no doubt recalls the words of Freder-
ick Douglass: “Power concedes nothing 
without a demand. It never did, and it 
never will.” The LGBT community was 
organized and vocal, and the president’s 
position moved.

Those gathered inside and outside the 
Bank of America shareholder meeting 
this week — homeowners fighting fore-
closure, environmentalists, Occupy Wall 
Street activists — will take note of the 
president’s change. They are sure to con-
tinue their struggles, right through the 
Democratic National Convention, mak-
ing it truly an “extraordinary event.”  ■

— Denis Moynihan contributed 
research to this column.

— Amy Goodman is the host of 
“Democracy Now!,” a daily international 
TV/radio news hour airing on more than 
1,000 stations in North America. She is 
the author of “Breaking the Sound Bar-
rier,” recently released in paperback and 
now a New York Times best-seller.

China-envying New York Times colum-
nist Thomas Friedman likes to muse about 
how wonderful it would be if the United 
States could be like China for a day.

The scandal engulfing former rising 
star Bo Xilai, the cashiered Communist 
Party boss of the city of Chongqing, sug-
gests how this magical day might go down.

A popular governor who rose to prom-
inence based on his anti-corruption cam-
paign while illicitly enriching himself 
would fall from grace. His wife would be 
accused of murdering a foreign business-
man. His security chief, whom he relied 
upon to run an extensive spying opera-
tion on potential foes, would seek asylum 
at a foreign consulate, fearing for his life. 
State and federal security forces would 
have a standoff outside the consulate.

The entire nation would become 
obsessed with the case, but the govern-
ment would prevent anyone from search-
ing the Internet for information about it. 
Everyone would assume that the govern-
ment would control the political fallout 
by arranging a nice show trial for the 

disgraced governor. 
Such would be the joys of China-for-a-

Day, according to the Bo Xilai script. The 
Bo affair doesn’t truly tell us anything 
new about China. But the lurid details 
— the body of the allegedly murdered 
British businessman cremated without 
an autopsy; Bo’s privileged son party-
ing as a student at Oxford and Harvard 
— might jolt some China-enviers out of 
their feverish delusions about the glories 
of the “Beijing Model.”

It’s not just Thomas Friedman. Andy 
Stern, the former president of the Service 
Employees International Union, wrote 
an op-ed in The Wall Street Journal titled 
“China’s Superior Economic Model.” He 
cited Bo — and his “people-oriented 
development in Chongqing” — as one of 
the impressive assets of “Team China.” 
President Barack Obama has used Chi-
na’s public investments as a prod for 
adopting similar policies at home and 
said longingly of one of China’s techno-
logical advances, “That used to be us.”

The Bo scandal shows the Chinese 
system to be as thoroughly rotten as one 
would expect of a kleptocratic police 
state. What is unusual is only that it 
wasn’t kept under wraps. 

If China’s economic rise has been 
something to behold during the past 
three decades, it is not a tribute to the 

technocratic proficiency of China’s rul-
ers. In China’s mixed system, it is the 
genuinely private companies that are 
more economically efficient, according 
to The World Bank.

China’s economic miracle may well 
stall out before we get the opportu-
nity to emulate its supposed wonders. 
China can’t convert agricultural work-
ers into manufacturing workers and 
suppress domestic consumption in the 
cause of creating an export-driven jug-
gernaut forever. The World Bank report 
recommends that China move to the 
next stage of development by “reform-
ing and restructuring state enterprises 
and banks, developing the private sector, 
promoting competition, and deepening 
reforms in the land, labor, and financial 
markets.” In other words, it should learn 
from the U.S.

The existence of China envy is a tes-
tament to the allure of 9 percent GDP 
growth coupled with a few fashionable 
policies like support for high-speed rail 
and solar energy. On this basis, Friedman 
calls China’s rulers a “reasonably enlight-
ened group of people.” Their spectacu-
lar repression, greed and Sopranos-like 
power struggles notwithstanding. ■

— Rich Lowry is editor of the National 
Review.
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Kathleen Passidomo was elected to 
the Florida House of Representatives in 
November 2011 and serves on several 
committees, including the Judiciary Com-
mittee, the Civil Justice Subcommittee, the 
K-20 Innovation Subcommittee and the 
Congressional Redistricting Committee.

As a partner in the law firm Kelly, 
Passidomo & Alba LLP, her practice 
centers on real estate, corporate and 
business law (she was in the first class 
of approximately 70 lawyers certified by 
the Florida Supreme Court as a Board 
Certified Real Estate Lawyer). A past 
president of the Collier County Bar 
Association and of the Collier Coun-
ty Women’s Bar Association, she was 
a founding member of the Volunteer 
Lawyers Project of the CCBA.  She has 
also served as chairman of the Florida 
Commission on the Status of Women. 
In 2010, she received the Florida Bar 
Association President’s Pro Bono Ser-
vice Award for providing pro bono legal 
services to the poor. 

She is a founding member and the vice 
chairman of the Collier County Foreclo-
sure Task Force, a partnership of com-
munity, civic and governmental orga-
nizations formed to provide pro bono 
advice and assistance to people living in 
Collier County facing foreclosure.

In addition to her many career and 
public service endeavors, Kathleen is 
a graduate of Leadership Florida and 
Leadership Collier and serves on the 
executive committee of the board of 
trustees of Hodges University. 

She was a longtime member of the 
Collier County Junior Deputies League, 
the Collier County 100 Club and the 
boards of directors for Junior Achieve-
ment of Southwest Florida, the Shelter 
for Abused Women & Children, Unit-
ed Way of Collier County, the Collier 
County Child Advocacy Council and 
the Collier County Senior Resource 
Center.

An engaged and engaging resident of 
Collier County for 33 years, she grew 
up in Glen Ridge, N.J. Her mother was 
a nurse, and her father was an eye sur-
geon who also served as chairman of the 
Department of Ophthalmology at the 
New Jersey Medical School (now well 
into their 80s and living in Naples, they 
both volunteer at the Senior Friendship 
Health Clinic in Naples and the Lions 
Club Eye Clinic in Bonita Springs).

Kathleen graduated cum laude in 
from Trinity University in Washington, 
D.C., in 1975 and went to law school at 
Stetson University. She and her hus-
band, John, met at Stetson, married 
in 1979 and moved to Naples. Their 
three daughters, all graduates of Naples 
High School, are: Catarina, a graduate 
of Washington & Lee University and 
a Ph.D. candidate at the University of 
Georgia; Francesca, a graduate of the 
University of Miami; and Gabriella, a 
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bobHARDEN
e-mail: bob@bobharden.com

PROFILES IN PARADISE
A lifetime of public service in Collier and beyond

Talking points with Kathleen Passidomo
Something that’s been on your mind: 
More than can be said in a short sentence or two.

Something your mother was always right about: 
Never leave the house with curlers on… She never 
left the house without looking her best because she 
never knew who she might run into.

What makes you laugh: 
Odd humor, my dog’s funny face and 
my kids when they quote movies word-for-word. 

Last book you read: 
Steven Brill’s “Class Warfare.” 

Something you’ll never understand: 
Why people hide behind screen names and say 
such hurtful, spiteful things about others online 
with complete disregard for the truth, the conse-
quences of their words or even human dignity.

Something people might be surprised to fi nd 
out about you: After college I spent almost a year 
traveling around the world (mostly in Asia) with 
my best friend and carrying only a backpack and 
a plane ticket on PanAm Flight 001. It was 1975, 
and my friend and I were often the only western 
women in the places we visited.

High school job: Interviewing accident witnesses 
and measuring tire treads as a summer intern for 
Allstate Insurance.

What the Paradise Coast really needs: Institution-
al memory and an understanding and appreciation 
of those who came before us.

student in the Honors College at Florida 
Gulf Coast University.

In her “free time,” Kathleen’s pursues 
interests ranging from cooking to hik-
ing, baseball and opera. ■

— Bob Harden is the producer and 
host of “The Bob Harden Show,” airing 
from 7-8 a.m. weekdays at www.bob-
harden.com. The show is archived for 
listeners’ convenience. 
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might pay off by securing a robust 
economy, that short version of the full 
name — The Partnership for Collier’s 
Economic Future (all volunteer) — car-
ries an alluring whiff of cabal, to be 
sure. But it bears no hidden agenda. 

Instead, The Partnership is a brain 
trust conceived by the Greater Naples 
Chamber of Commerce. Poised to 
change the old ways of thinking and 
doing, it allies private, public and uni-
versity talent to retool an outmoded and 
underpowered local 
economy.

 “We hold the very 
important cultural 
philosophy that if it 
is not good for the 
community at large 
and in general, then 
long-term it is not 
good for business. 
And if it is not good 
for business, then it 
isn’t good for the community,” says 
Edward Morton, a leader of The Part-
nership who is managing director of 
Wasmer Schroeder & Co. and a former 
CEO of NCH.

To understand The Partnership, think 
of a staid, business-suited luncheon 
crowd smilingly vacantly the chick-
en divan and suddenly snapping to 
attention, leaping from their chairs and 
shouting in unison “Let’s change the 
culture!” Before the dessert course, 
they shape a new way of living that can 
boost the prosperity for everyone in 
the region. 

That scenario should give you a faint-
ly analogous idea of The Partnership. 
Among its goals:

■ To work closely with Collier Coun-
ty government by keeping an office 
next to the county manager’s.

■ To use Florida Gulf Coast Univer-
sity and its business development arm 
as the center of a regional effort, not 
just a Collier effort.

■ To give tourist development in the 
region a specific brand.

■ To develop themes such as bio-
technology.

■ To create a campaign to educate 
the public.

All of that sounds good.
But the problem The Partnership 

faces — the problem facing all of us 
— is this: Recessionary national eco-
nomics anchored by our own albatross 
allegiance to real estate, construction 
and tourism is sinking us. 

It’s the old model of business devel-
opment and community prosperity, in 
other words, and it ain’t going to fly, sail 
or rumble from now on, say members 
of The Partnership.

“From the beginning, people have 
come here in groups and brought 
money, but we can’t depend on that any-
more,” says Mike Reagen, president and 
CEO of the Greater Naples Chamber of 
Commerce. “From brain surgeons to the 
guys that cut grass, we’re all servants 
here.”

Solving the problem starts and prob-
ably ends with what Mr. Morton calls 

“the private sector,” investing the old 
term with new energy, and the private 
sector itself with a new responsibility.

“A community such as Collier and 
Naples is constantly evolving — from 
the fishing community of my childhood 
to a metropolitan statistical area well in 
excess of 300,000 people,” he says. 

“So our business climate needs to 
evolve from an overdependence on tra-
ditional development and tourism into 
the types of business that will give every 
working person a sense of dignity — the 
dignity of their labor — and security.” 

But how does a way of life and a set 
of officials both elected and appointed 
evolve?

With help.
In effect, The Partnership is a special-

forces squad of private-sector thinkers 
and doers enlivened by a singularly 
anti-Shakespearean notion: that Collier 
County must suffer close comparisons.

“Comparisons are odious,” the great 
bard wrote.

But close comparisons are exactly 
what the doctor ordered, and what 
County Manager Leo Ochs and Mr. 
Reagen sought when they approached a 
Hodges University team of researchers 
more than two years ago with the idea 
of a comparative study. It relies on a 
mass of quantitative information as well 
as qualitative knowledge garnered from 
100 specially designed questions.

“This is something new. This is some-
thing we haven’t done before,” explains 
Mr. Reagen, describing study that com-
pares Collier to eight other Florida 
counties, both demographically and in 
terms of best practices.

But that was phase III, says Asygul 
Timur, professor and vice chair of 
administration at Hodges University’s 
Johnson School of Business, who led the 
research team.

First, the Hodges team compared Col-
lier to 30 other counties in the United 
States and determined Collier was most 
similar to these four: Lane County in 
Oregon, Sonoma in California, Charles-
ton, S.C., and Palm Beach County on 
the other side of Florida. “But when 
we presented that at Wake Up Naples 
(a chamber-sponsored meeting), they 
said, ‘That’s very nice, but how do we 
compare to counties in Florida? Does 
anybody know what others are actually 
doing?’”

So it was back to the drawing board 
as 2010 rolled into 2011 and the econo-
mies of Collier, Lee and every other 
county in the Sunshine State continued 
to struggle.

It took Dr. Timur and her team a few 
months even to identify counties simi-
lar enough to Collier to be worth asking, 
she says. Ultimately, they zeroed in on 
Lee, Sarasota, St. Lucie, Broward, Duval, 
Miami-Dade, Hillsborough, Orange, 

alm Beach, Seminole and Martin.
Anke Stugk, a researcher who studied 

with Dr. Timur and earned an MBA, 
relishes hard data and new informa-
tion and eagerly helped gather data for 
the comparative study. One thing she 
learned “is how diverse Collier County 
is — I lived here for seven years but I 
never knew. Maybe the blinders were 
on.”

Collier’s population is diverse not just 
in terms of ethnicities and nationalities, 
but also in terms of talent, experience 
and vocational abilities, she says.

For the hard-data side of the study, 
Ms. Stugk and the team drew from two 
years of detailed analysis, relying on 
U.S. Census reports combined with the 
American Community Survey, a feder-
al-state compilation of unemployment 
statistics in local communities, and a 
consumer market research system that 
gives public and private leaders targeted 
demographic data so they can reach 
very specific markets.

“This report brings together data 
for discerning economic patterns, best 
practices and perhaps even models for 
successful government and business 
partnerships,” Dr. Timur writes in her 
introduction to the study.

As it turns out, the study is likely 
unique in Florida, and it provides Col-
lier government officials and members 
of The Partnership with a refined and 
redefined view of Collier’s character, 
along with solutions employed or under 
consideration in similar counties fac-
ing the same unpredictable economic 
future.

“I was looking for information we 
simply didn’t know: How they utilize 
incentives; what they do for econom-
ic development; the structure of their 
economic development organizations; 
how they allocate the budget for it; how 
many staff do they have to support eco-
nomic development, that kind of thing,” 
Dr. Timur explains.

“In the quantitative research it’s 
important you see trends. But at same 
time, what I really wanted to do was 
show what others do that we don’t 
know about, and show how we can use 
that information.

“So I sat down with all the business 
and community leaders, a group of 15, 
to put it together — 100 questions.

“In those counties they had already 
planned on those things we were ask-
ing about — they had allocated their 
resources efficiently.

“I wanted to show our community 
what those communities do, and then 
to ask our community: How would you 
answer these questions?

“That’s the answer to how we should 
do economic development in the future. 
And the answer must come from the 
business and community leaders.”

The questions themselves form the 
qualitative rather than quantitative por-
tion of the study, seeking knowledge 
about methods, incentives, budgets, 
personnel and the like.

The team grouped the questions into 
four categories: organization, structure 
and resources; functions and programs; 
incentives; and performance measures.

For example, the team showed that 63 
percent of the counties use a combina-
tion of public and private talent, 25 per-
cent rely mostly on public efforts (Lee 
falls into that category, she says), and 23 

PARTNERSHIP
From page 1

COURTESY PHOTOArthrex is an example of the kind of business that will help diversify Southwest Florida’s economy.

“This report brings together data for discerning economic patterns, 
best practices and perhaps even models for successful 

government and business partnerships.” 
— Asygul Timur, professor and vice chair of administration at Hodges University’s 

Johnson School of Business, who led the research team

REAGEN
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percent use only private talent to deal 
with the new economic challenges.

“When Collier officials answer these 
questions, then we’ll know how we want 
to do economic development in this 
county, going forward,” she says.

So far they have not answered them. 
To what extent they will do so, and how 
well they can work with private leaders 
in Collier — those representing The 
Partnership, for example — remains to 
be seen.

This isn’t the first time at the dance 
for Collier officials and business lead-
ers.

To be sure, there was another brain 
trust of sorts — an effort headed by con-
sultant James McGraw — hired to pro-
duce a study directing Naples leaders 
forward. But that didn’t take, although it 
helped educate, Mr. Reagen recalls.

“McGraw said: (Private business) 
should have an office in the county 
government building. And the business 
community should raise money to sup-
port business incentives.

“It was a classic model (for economic 
development), and McGraw said there 
were 45 places in the country that do 
this. You need a constituency raising 
private money to do it, and to have the 
good stuff, he said — because here, the 
county (government) doesn’t.”

The good stuff, the stuff of The 
Partnership, now includes a remark-
able array of opportunities, including a 
10-week business development program 
for local CEOs of companies with four 
to 10 employees and sales under $1 mil-
lion, designed by the Kauffman Founda-
tion of Kansas City.

That’s the real plum in the pudding, 
perhaps.

The good stuff also includes round-
table sessions for potential high-growth 
entrepreneurs; a Partnership-fueled 

program to locate existing businesses 
that can benefit from economic devel-
opment help; a luncheon series for 
CEOs, and other efforts.

The McGraw consultancy also rec-
ommended a regional approach, and 
suggested putting a $400,000 sum to 
better use than that of the Economic 

Development Council, which ultimately 
closed last year, Mr. Reagen says.

“But some people said, Holy Smack-
ers, we paid somebody to tell us this?”

Mr. McGraw went away, and at that 
point, he says, he and Mr. Ochs decided 
to go to Hodges University.

“I said, ‘I can’t pay you, but we need 
help,” he admits of his suggestion to 
Dr. Timur that she and her researchers 
undertake a comparative analysis of 
Collier with other counties — some-
where.

“I wanted to do it,” says Dr. Timur, 
speaking both for herself and her team. 
“I live here. I love Collier County. This 
is our contribution.” ■

Members of The Partnership 
for Collier’s Future Economy 
include:
>> SCORE 
>> The Economic Recovery Task Force
>> Southwest Florida Workforce Development 

Board
>> Hodges University
>> Edison State College
>> FGCU and its Business Development Center
>> Gulf Coast Venture Forum
>> Naples Area Board of Realtors
>> The Collier County School Board
>> The Collier County Manager
>> The Leadership Collier Foundation
>> The Council of Hispanic Business Profes-

sionals
>> The Collier Building Industry Association
In addition, underwriters of various Partner-

ship programs include: TECO, CenturyLink, 
Arthrex, Fischer, Stock Development, 
IberiaBank, the Naples Daily News, Quarles 
& Brady, Wells Fargo, Moorings Park and 
BB&T, among others.

“Is Collier now a wonderful place to live? Yes, but that’s 
not the right question.

“Is it a wonderful place to grow a business in? 
“Does it have the educational and philosophic approach to business 

to nurture a healthy and diversified business community that provides 
opportunities not only for those who have acquired wealth and decided to live 
here, but for people to work and create a life and a career from the ground 
up, here?

“The Hodges study demonstrated that in Florida and the U.S., Collier is 
perhaps that county with the widest spread between passive wealth and 
working wealth. 

“The gap between wealth and the working men and women of this 
community has got to close. We have to create a business climate that allows 
those men and women who work everyday to diversify the age base, to 
increase it and to diversify wealth defined 360 degrees — wealth invested in 
all of our citizens, not only in those with passive income.

“We can define wealth in non-financial terms as well. It can be a wealth 
of knowledge that our children and our children’s children use to live where 
they have the dignity of work, and their labor is supported and sustained.

“We have a critical need to synthesize and bring together technical skill, 
education and ambition.”

— Edward Morton
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a mobile classroom with 
technology, is making a  
stop in your community.
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Naples Harley-
Davidson revs up 
for Freedom Ride 
The staff of Naples Harley-Davidson, 

the American Legion Post 135 and other 
former and active military personnel in 
Southwest Florida are planning a Free-
dom Ride to raise funds for Fisher House, 
a nonprofit organization that provides a 
“home away from home” for families of 
patients receiving medical care at mili-
tary or VA medical centers.

Opening ceremonies at 9:30 a.m. Sun-
day, May 20, will feature the Barron Col-
lier High School JROTC and American 
Legion Post 135 Honor Guard. The ride 
will begin at Naples Harley-Davidson 
at 10:30 a.m. and finish at Stan’s Seafood 
Restaurant in Goodland on Marco Island.

Participation is a donation of $10 per 
bike and $5 per passenger. For a $20 
donation, participants can get a Freedom 
Ride 2012 T-shirt. All funds collected will 
go to Fisher House.

For more information, call 594-5504 or 
visit www.hdnaples.com.

ARTScool has 
internships
for teens

Students ages 15-17 are encouraged to 
volunteer as interns with the Naples Art 
Association’s ARTScool summer pro-
gram. Interns work with students and 
support instructors while earning volun-

teer community service hours.
Held at The von Leibig Art Center, 

ARTScool classes are designed for youth 
ages 5 to 14 and are taught by a profes-
sional teaching staff.  Interns help to 
administer ARTScool and are considered 
part of the staff under the supervision of 
teachers, head interns and the center’s 
director of education.

The ARTScool day for interns is from 
8:30 a.m. to 4:30 p.m., Monday through 
Friday. Interns supervise and have lunch 
with students under the center’s gazebo 
between noon and 1 p.m.

Applicants must commit to at least 
two weeks of the program at 40 hours 
each week. Parental permission and a 
teacher’s recommendation are required 
along with a personal interview.

Upon completion of service, interns 
receive a certificate indicating the total 
hours they volunteered and a one-year 
membership to the Naples Art Associa-
tion. 

For more information, contact Callie 
Spilane, director of education, at 262-6517, 
ext. 110, or callie.spilane@naplesart.org.

Shelter plans 
program for friends 

of abuse victims
The Shelter for Abused Women & 

Children invites anyone who has a loved 
one in an abusive relationship to attend a 
meeting from 5:15-7 p.m. Wednesday, May 
30, at Cedar Hammock Golf & Coun-
try Club, 8660 Cedar Hammock Circle 
in Naples. The presentation will help 

friends and family members of domestic 
violence victims understand:

■ The roots of abuse
■  Different forms of abuse
■ The effects of domestic violence on 

the family
■ Why a woman stays in such a rela-

tionship 
■ What can be done
A question-and-answer session with 

a victim advocate from the Shelter will 
follow the formal presentation. 

RSVPs are required, and all guests 
must adhere to the Cedar Hammock Golf 
& Country Club dress code (no denim, 
no shorts, no T-shirts).

For more information or to RSVP, call 
775-3862, ext. 233. To learn more about 
the Shelter’s life-transforming program 

and services for victims of domestic 
abuse, visit www.naplesshelter.org.

Military personnel 
enjoy free
Zoo entry

The Naples Zoo at Caribbean Gardens 
offers free admission to all active military 
and veterans from Friday through Mon-
day, May 18-21. Adult and child guests 
in the same party will receive $2 off the 
regular price of admission.

Military personnel must presenting 
current military identification or mem-
bership card in a veterans organization 
and matching name/photo ID. ■

NEWS BRIEFS
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Fifth Third Bank’s eBus, a “financial literacy mobile” electronically retrofitted to serve as a 
mobile classroom with the tools to help people learn how to become financially successful, is 
making the local rounds. Visitors to the eBus receive one-on-one credit counseling and money 
management and budget advice, as well as information about homeownership. The eBus will 
be at the Haitian Heritage Festival from noon to 8 p.m. Friday, May 18, at the Florida Sports 
Park, 8250 Collier Blvd. From 11 a.m. to 7 p.m. Wednesday, May 23, the eBus will be at the 
Goodwill Store at 12664 Tamiami Trail E. For more information, call Jadira Hoptry at 449-7083.
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Jesus java
Britain’s ITV1 television network 

announced plans in April to accept “prop 
placements” to blend into production of 
its new reality talent show in which actors 
compete for the lead role in the musi-
cal “Jesus Christ Superstar.” The network 
said, for example, that it was seeking cof-
fee machines, which piqued the interest of 
the De’Longhi brand manager, who offered 
its top-of-the-line Magnifica ESAM4200 

and, according to its public relations firm, 
suggested perhaps interrupting the play’s 
climactic song “The Crucifixion” while 
Jesus savors a cup brewed from the Mag-
nifica. An April report in London’s The 
Independent noted that the opera’s com-
poser, Lord Andrew Lloyd Webber, was on 
board with the idea, but that the original 
lyricist, Sir Tim Rice, called it “tasteless” 
and “tacky.” ■

What goes Around
Note: From time to time, News of 

the Weird reminds readers that bizarre 
human adventures repeat themselves 
again and again. Here are some choice 
selections of previous themes recently 
coming around again (plus a couple of 
updates on earlier stories):

■ Each spring in Dongyang, China, 
the aroma of urine is in the air — specifi-
cally, the town’s specialty of eggs boiled 
in the discharge of young boys (under 
age 10, typically gathered “fresh” from 
toilets at local schools). Townspeople 
have believed for centuries that the eggs, 
properly cooked, bring health and pros-
perity. “By eating these eggs,” one shop-
per told a Reuters reporter in March, 
“we will not have any pain in our waists, 
legs and joints. Also, you will have more 
energy when you work.” In fact, Dong-
yang officials have proudly proclaimed 
“virgin boy eggs” as an “intangible cul-
tural heritage.”

■ And once again this spring, the 
Chinese marked the Qingming holiday 
with celebrations honoring the dead by 
making offerings to their deceased rela-
tives. At the “tomb-sweeping” festival, 
people present paper replicas of items 
their ancestors are believed to need in 
the afterlife. Uncreative relatives give 
play money, but the offerings can be 
elaborate, such as shoes, cars and TV 
sets, or this year’s hot item — paper 

iPads, which were selling in Hong Kong 
for the equivalent of about $3.

■ With Afghanistan’s moralistic Tali-
ban in retreat, one social scourge grows 
stronger than ever (according to an April 
Washington Post dispatch from Deh-
razi): “bacha bazi,” which are Afghan 
men’s “dancing boys.” Underage, often 
poor or fatherless kids become willing 
“companions” of wealthy men, often 
for sex. Since young girls are sheltered 
and chaperoned, only boys are available. 
Said one man, “You cannot (even) take a 
wife with you to a party, but a boy you 
can take anywhere.” The usefulness of a 
bacha bazi typically ends when he starts 
growing facial hair, and the boys often 
drift into becoming pimps or prostitutes.

■ The most recent government 
employee to defraud his agency’s work-
er compensation program (according 
to prosecutors in Los Angeles) is fire-
fighter Rafael Davis, 35, who received 
disability payments for about 30 months 
during 2008-2011 while at the same time 
engaging in mixed martial arts match-
es as “The Noodle.” Mr. Davis’ record 
(according to LA Weekly) was 12-2, with 
seven of those matches coming during 
his disability period, including six vic-
tories. “MMA” (as noted by the newspa-
per) requires similar “stamina, muscle 
and coordination” as is required for 
firefighting. ■

What’s in a name
More and more newspapers are assign-

ing reporters to pore through local birth 
records to sample the diversity of names 
parents are giving their kids these days. 
An Edmonton Journal reporter noted in 
March that the nearly 51,000 babies born 

in the province of Alberta in 2011 includ-
ed a boy named Moo, two girls named 
Unique, an Einstein, a Messiah, a J-Cub, 
a Smiley, a Tuff, a Tuba, a Jazz, a Camry, 
an Andromeda and an Xxavier (sic), and 
a boy named R and a girl named J. ■

Least-competent criminals 
■ In Twin Falls, Idaho, in April, Dylan 

Contreras, 19, became the most recent per-
son arrested while trying to avoid police 
by giving a fake name (“Velesco”) even 
though his real name (the one on out-
standing warrants) was tattooed in plain 
sight on his forearm. 

■ In April, a teller at Chicago’s North-
west Side bank became the most recent to 
thwart a robbery simply by telling the perp 
(who had presented a holdup note) that 
the bank is now closed and suggesting that 
the robber come back the next day. (The 
perp walked out and did not return.) ■

Fine points of the law
■ A woman who was injured while 

traveling on business in November 
2007 in New South Wales, Australia, 
was denied worker’s compensation by 
the workplace safety tribunal on the 
grounds that the injury occurred in her 
motel room while she was having sex 
with a friend. (A wall light fixture came 
loose as a result of the pair’s vigorous 
antics.) However, in April 2012, Aus-
tralia’s Federal Court overturned the 
decision and granted the compensation, 
ruling that since the woman was on 
assignment at the time, the overnight 
stay, and even the sex, were “ordinary 
incidents” of the situation her employer 
placed her in.

■ A New York City system-gaming 
public school teacher, Alan Rosenfeld, 
66, continues to show up for make-work 
(such as photocopying “duty”), at a sal-
ary of $100,000 a year, rather than retire. 
Mr. Rosenfeld was accused in 2001 of 
making lewd comments to female stu-
dents in his typing class and removed 
from classroom duty, but he protested 
and continues to exercise his union 
“due process” rights. In a January status 
report, the New York Post noted that Mr. 
Rosenfeld could have retired four years 
ago, but that by remaining on the “job,” 
the value of his pension increases, and 
the light duty enables him to conduct his 
real estate business while at “work.” ■
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The survival and study of loggerhead 
sea turtles, one of nature’s most beauti-
ful and enduring creatures, has been a 
30-year initiative of the Conservancy of 
Southwest Florida. Its sea turtle moni-
toring and protection program on Kee-
waydin Island began in 1982 and is one 
of the longest running loggerhead turtle 
monitoring and research projects in the 
country. 

With the May 1 start of nesting sea-
son, the Conservancy staff and interns 
began patrolling beaches, tagging tur-
tles, clearly marking nests and count-
ing hatchlings. The project team works 
to track the “stories” of the turtles 
to better understand them and what 
conditions threaten them. Data gath-
ered includes turtle measurements, nest 
locations, nesting frequency and nest 
success rates.

For loggerheads to reach adulthood, 
they must find avoid natural predators 
and myriad manmade perils, including 
commercial fishing gear and marine 
pollution plus a diminishing foraging 
and nesting habitat. It’s no wonder that 
only an estimated one in 1,000 hatch-
lings reach adulthood. 

“While our research shows that log-
gerhead nesting has declined over the 
past 10 years, we are very encouraged 
by the increase in hatchlings we have 
logged the last two years,” says Dave 
Addison, lead biologist and co-director 
of the science program at the Conser-
vancy.

Mr. Addison adds 238 nests and a total 
of 13,596 hatchlings were charted in 2011, 
compared with just over 11,000 hatch-
lings in 2010. “We believe fewer severe 
storms in 2011 contributed greatly to the 
number of hatchlings that reached the 
gulf last summer. We are hopeful for the 
same in 2012,” he says.

The Conservancy team will place 
satellite tags on nesting female turtles. 
Activated when the turtles come to 
the water’s surface for air, they send 
signals to a satellite to determine the 
animals’ location. Over many days, the 
accumulated data will reveal the turtles’ 
migratory routes. Funding for the tags 
comes from private donors and grants 
from the Marine Turtle Grants program 
administered by the Sea Turtle Con-
servancy. Between 2009 and 2011, the 
Conservancy tagged 22 turtles.

“Thanks to the tags, we will be able 
to identify migratory pathways and the 
areas where they forage when they aren’t 
busy making more turtles. They have 

high fidelity to their foraging areas,” Mr. 
Addison says. “We also hope to deter-
mine if individual females return to the 
same area, just as they (annually) return 
to the same nesting beach. We hope to 
retag some of the turtles we satellite-
tagged previously.”

The Conservancy of Southwest Flori-
da also collaborates with other research 
centers and universities, collecting nest 
temperature data and tissue samples for 
colleagues and graduate students.

“By learning where they travel and 
what waters they live in, we can do as 
much to protect them in the water as 
we do when they are on shore to nest,” 
Mr. Addison explains. “The knowledge 
gained on sea turtles’ migratory and 
foraging habits is vital to their survival.”

In addition to loggerhead research, 
the Conservancy’s state-of-the-art sea 
turtle studies include the most threat-
ened species of sea turtles in the world 
— the Kemp’s Ridley. Conservancy 
Research Manager Dr. Jeff Schmid is 
collaborating with Mote Marine on one 
of only two in-water research studies for 
this species in U.S. waters. ■

A hatchling makes its way 
toward the gulf waters.

Conservancy’s turtle tracking:
30 years and counting

Turtle Facts 
>> The loggerhead sea turtle nesting season 

began May 1 and continues through October.

>> When not nesting, female sea turtles 
may travel thousands of miles.

>> The loggerhead sea turtle is Florida’s 
most common nesting turtle.

>> Female loggerhead turtles annually 
return to the same beach they were 
hatched to lay eggs.

>> Loggerhead sea turtles can live 
70 or more years.

>> The moon’s refl ection on the water 
guides hatchlings to the sea.

How To Help 
>> Limit nighttime beach activities and 

use of lights during nesting season.

>> Do not disturb tracks, eggs, adults, 
hatchlings or nest markers.

>> Volunteer to help clean up the beach 
during nesting season.

>> For more information, contact the 
Conservancy of Southwest Florida at 
262-0304 or www.conservancy.org.

In this file photo from the 
Conservancy, former intern 
Michelle Conant takes 
measurements and logs data 
on a testing loggerhead.

Interns Alyson Trotter and Tricia Toth on the beach with a nesting turtle.
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■ #1 cause of tooth loss 
is gum/periodontal 
disease 

■ 80% of all adults have 
periodontal disease 

■ Periodontal Disease may be a 
contributing factor to:

The Warnings Signs
and flossing

your teeth

Dr. Piotrowski is a diplomat of the
American Academy of Periodontology.

He utilizes the latest techniques in the
diagnoses and treatment of gum disease.

of treating gum disease is a conservative

Dr. Bradley Piotrowski, D.D.S., M.S.D.
Helping You Keep Your Smile For A Lifetime 

Please visit www.NaplesDentistPractice.com

Ask About 
Dental Implants

There is no substitute for keeping
your own natural teeth in health
and comfort for a life time if you
know how and Dr. Piotrowski can

show you how.
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FREE
SCREENING
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Hurry Offer Expires XX/XX/XX
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Burmese pythons: Unwelcome,
but here to stay and on the move

BY IAN BARTOSZEK
Special to Florida Weekly

South Florida’s subtropical envi-
ronment has inspired many people to 
import plants and animals from around 
the world. While many of these species 
have enriched our lives, some have dam-
aged our environment when they escape 
or are released.

First reports in Florida of the non-
native Burmese python (Python mol-
urus) occurred in 1979 within Ever-
glades National Park. By the late 1990s, 
the python population had expanded 
and increased its range north to Lake 
Okeechobee.

Burmese pythons — some document-
ed at more than 15 feet long — have been 
found in Collier County, and there is 
a collective hypothesis that their pres-
ence here might be the result of a sepa-
rate introduction. In addition, within 
the last five years researchers and land 
managers have identified a second spe-
cies of python, the African rock python 
(Python sebae) breeding and spreading 
from northwest Dade County.

While pythons aren’t known to attack 
humans, they are known to prey indis-
criminately on native wildlife, including 
endangered mammals and birds. The 
true ecological costs of this invasive 
apex predator in the Everglades system 
are not fully known, but the negative 
impacts seem apparent. Researchers 
have identified at least 25 species of 
birds and a wide assortment of mam-
mals and reptiles inside the stomachs of 
captured pythons.

Nature is adept at striking a balance, 
however, and pythons will be subject to 
ecological pressures from various sourc-
es. Although cold temperatures should 
prove lethal and reduce their numbers, 
freeze events thus far do not appear to 
have had the impact on the south Florida 
population that most hoped.

Land managers are working to 
improve trapping techniques and focus 
on removing pythons from the eco-
system. Researchers are tracking the 
snakes and collecting valuable informa-
tion on their distribution and reproduc-
tive behavior in the wild.

Legislation has been enacted to 
address the python problem, and state-
wide invasive species partnerships have 
formed between local, state and federal 
agencies, nonprofit organizations and 
private landowners with the goal of 
managing non-native invasive species.

We can all help to control the spread 
of non-native animals. Report any sight-
ing by calling the Python Patrol Hotline 
at (888) IVE-GOT-1 or by visiting www.
Ivegot1.org. Operators request that you 
do not attempt to capture the animal 
but instead take a photo and record a 
GPS point or detailed location to aid the 
responder.

Wildlife professionals unequivocally 
state that pythons are not out to harm 
humans and the chance of encountering 
a python in the wild is rare. ■

 
— Ian Bartoszek is a biologist at the 

Conservancy of Southwest Florida. Reach 
him at 403-4208 or ianb@conservancy.org.
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The Robb & Stucky Half Off Floor Sample Sale has arrived! For a limited time, save up to 50% off MSRP on select furniture collections as we 
make room for new arrivals. Plus additional savings on select Royall & Borden, the world’s finest mattress, made exclusively for Robb & Stucky. 

Experience the legendary handmade quality of Royall & Borden – starting at $799 per queen set. All to help you live life – beautifully.
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More grass means better habitat for Lake Trafford fish, birds, gators
The Florida Fish and Wildlife Conser-

vation Commission planted more than 
25,000 aquatic grass plants in Collier 
County’s Lake Trafford earlier this month. 
Biologists designed this project to provide 
better habitat for fish and wildlife that live 
in and around the lake, the largest one 
south of Lake Okeechobee.

“This grass will provide excellent habi-
tat for fish living in the lake,” says Rog-

ney Hudson, aquatic restoration biologist 
with the commission. “It will also provide 
a good foraging area for alligators, otters 
and birds such as herons, egrets and 
anhingas.”

The grass species, called Paspalidium 
geminatum, is native to Florida. Known 
among anglers as “Kissimmee grass,” it 
grows in small, scattered patches around 
the edges of the lake. Biologists chose 

to plant additional grasses in areas of 
Lake Trafford with little or no vegeta-
tion. The newly planted grasses cover 
approximately two acres of the lake and 
eventually should spread to provide even 
more habitat.

For more information on the FWC’s 
freshwater conservation programs, visit 
www.myfwc.com/conservation and click 
on Freshwater Programs. ■

Prognosis ‘guarded’ for injured panther kitten
Biologist predicts return to the wild unlikely

 SPECIAL TO FLORIDA WEEKLY

An endangered Florida panther kitten 
recently rescued after apparently being 
struck by a vehicle will likely be unable 
to return to the wild. Staff from the 
Florida Fish and Wildlife Conservation 
Commission and U.S. Fish and Wildlife 
Service found the kitten unresponsive 
on April 23 along State Road 82 in Col-
lier County. A volunteer with the Florida 
Panther National Wildlife Refuge on his 
way to work spotted the injured kitten 
that morning and reported the sighting.

Rescuers immediately took the then 
12-week-old male kitten to the Animal 
Specialty Hospital of Florida in Naples 
for treatment. Although veterinarians 
found no major fractures and no signs of 
significant internal damage, they believe 
the panther experienced some level of 
head trauma.

“Unfortunately, this kitten’s condition 
makes it unlikely that he will recover 
enough to be released into the wild,” says 
Dave Onorato, FWC biologist. “We’re 
grateful to the staff at the Animal Special-

ty Hospital, who have worked 
tirelessly caring for him.”

With a guarded prognosis, 
the kitten has been transferred 
to Tampa’s Lowry Park Zoo for 
further rehabilitation. This is the 
third kitten and seventh panther 
overall to receive rehabilitation 
at the zoo. 

A male panther kitten, 
believed to be this kitten’s 
brother, died April 7 from inju-
ries also consistent with a vehi-
cle strike.

Collisions with vehicles are 
the top human-related cause 
of panther deaths. More than a third of 
panther deaths documented last year 
were the result of vehicle strikes. Driv-
ers are encouraged to slow down and 
drive carefully in rural areas where 
panthers are known to live. 

An estimated 100 to 160 adults of this 
federally endangered species live in the 
wild.

To report dead or injured panthers, 
call the FWC’s Wildlife Alert Hotline at 

(888) 404-3922 or dial #FWC or *FWC 
on a cell phone.

Florida residents can support pan-
ther conservation efforts through the 
purchase of a  panther license plate 
at www.buyaplate.com. Fees from the 
plates are the primary funding source 
for FWC’s research and management of 
Florida panthers. 

For more information, visit www.
floridapanthernet.org. ■

The panther kitten walks with the help of a cart. 
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CHOWING DOWN AT MERCATO 

We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, 
go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

Nine big guys and one brave gal faced down platters full of hot dogs for 
the Naples qualifying leg of the Nathan’s Famous July Fourth Hot Dog 
Eating Contest held outdoors at Mercato on May 12. Along with a kids’ 
hot-dog-eating etiquette contest, the spectacle drew a couple of hundred 
spectators who watched in awe as the hot dogs disappeared. 

11 22

33 44 55

66 8877

 1 . Future champs got a taste of competition in an etiquette contest.
 2 .  Laura Riehman, Kyle Nestel, Lisa DeCola and Adam Peters     
 3 . Laura Riehman was the only woman in the competition.
 4. Kevin Strahle
 5. First-place finisher Adrian Morgan after downing 33 hot dogs in 
   10 minutes to earn a trip to the July 4 finals on Coney Island. 
 6. Contestants Adrian Morgan, Kyle Nestel and Adam Peters
 7. Emcee Sam Barclay
 8. Quinlyn Dickson

MARLA OTTENSTEIN / FLORIDA WEEKLY
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• Cataracts
• LASIK Laser 
   Vision Correction
• Cornea Treatment
• Glaucoma
• Dry Eyes
• Comprehensive Eye Exam
• Pediatric Eye Care
• Glasses & Contacts

UNDERCOVER HISTORIAN
Memorial to ValuJet 592 victims rises from the swamp

Most travelers along the Tamiami Trail to 
and from Miami no doubt notice a collec-
tion of concrete pillars just off the highway, 
roughly 11 miles from Miami, which from a 
distance resemble an oversized chessboard. 
What many probably don’t know, however, 
is that the pillars are a memorial.

May 11, 1996, was a clear, sunny day 
for passengers on ValuJet 592 bound from 
Miami to Atlanta. But barely 10 minutes 
into the routine 110-minute flight, all 110 pas-
sengers were dead. At 550 mph, the airplane 
had nosedived into the murky waters of the 
Everglades swamps. The victims includ-
ed missionaries, high school sweethearts, 
grandparents heading to their granddaugh-
ter’s graduation, and five members from 
one family. 

Divers worked under grueling circum-
stances and in special biohazard suits dur-
ing the recovery attempts that were made 
even more difficult because the nearest road 

was more than a quarter mile away. In addi-
tion to the jet fuel surrounding them, there 
was also concern for nearby alligators and 
razor-sharp sawgrass, coupled with the risk 
of bacterial infection from the water itself. 
Eventually, 12 bags of body parts were recov-
ered, enabling the positive identification of 
61 individuals.

“Barely a Trace” read The Miami Herald’s 
front-page headline the following day.

Six months after the crash, this same jet 
fuel prevented wildlife from returning to 

the area and it was declared a bio-hazardous 
zone in an environmentally sensitive and 
protected site. Initially, the crash site was 
closed to the public for 90 days while envi-
ronmentalists studied the effects to this 
fragile ecosystem. 

The National Transportation Safety 
Board investigation determined that a fire 
that began in a cargo compartment below 
the passenger cabin had downed Flight 592. 
The investigation also determined that just 
before takeoff, expired chemical oxygen 
generators had been placed in the cargo 
compartment in five mislabeled boxes by 
employees of the maintenance contractor 
SabreTech. The company’s employees also 
declared on the cargo manifest that the gen-
erator canisters were empty, when in fact 
they were not. Investigators concluded that 
somehow, knocking around in cardboard 
boxes as the plane ascended, the canisters 
had ignited a fire. 

Federal Aviation Administration regu-
lations forbid the transport of hazardous 
materials in aircraft cargo holds. And prior 
to the crash of Flight 592, there were no 
smoke detectors in the cargo holds. Such 
detectors, which are required equipment 
today, perhaps could have alerted the crew 

of the fire in time to land safely.
Instead, everyone onboard perished, and 

Capt. Candalyn “Candi” Kubeck became 
what is believed to be the first woman com-
mercial jetliner captain to die in a U.S. crash.  

Three years after the crash, a strik-
ing memorial to the victims of Flight 592 
was erected and dedicated alongside the 
Tamiami Trail. Created by students and 
other volunteers from the University of 
Miami School of Architecture, it consists of 
110 concrete pillars, in varying sizes, repre-

senting those who lost their lives 
that day. A granite slab lies adjacent 
to the pillars, bearing the names of 
the dead and pointing due north 
toward the site of the impact.  

ValuJet suffered major financial 
problems following the intense 
negative publicity that surrounded 
the crash. A year later, the airline 
merged with AirTran Airways, and 
by November 1997, the tarnished 
ValuJet name passed away into avia-
tion history. In 2011, Southwest Air-
lines acquired AirTran Airways.  

The only positive things to come 
from this disaster were drastic air 
safety changes. It was reported that 
less than two weeks after this crash, 
the FAA banned oxygen generators 
in commercial flight cargo holds. It 
also mandated fire detection sys-
tems for these same cargo holds, 
which resulted in the retrofitting 
by March 2001 of more than 3,400 
aircraft. 

According to an Associated Press 
report by Curt Anderson in May 
1996, John Goglia, a former NTSB 
member who led the hearings on 

the crash of ValuJet Flight 592, said during 
the hearings: “What I remember most about 
this accident is that … it was completely 
preventable.”

On your next drive to Miami via the 
Tamimai Trail/U.S. 41, plan some extra time 
to visit the ValuJet 592 memorial. Six miles 
past Shark Valley and the Miccosukee res-
ervation (just past Buffalo Tiger’s Airboat 
Rides), turn left onto the bridge and then 
veer right to the memorial site. ■

— Maureen Sullivan-Hartung arrived 
in Naples in 1981. Following a year’s 
stint as a reporter for the former weekly 
Everglades Echo newspaper, she began 
freelancing. Her first book, “The Hid-
den History of Everglades City & Points 
Nearby,” was published in 2010 by The 
History Press in South Carolina. Look for 
her Undercover Historian column every 
other week in Florida Weekly. Learn more 
about Ms. Sullivan-Hartung at www.mau-
reenwrites.com.
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maureenSULLIVAN-HARTUNG
mshwrites@gmail.com

COLLEEN GONZALEZ / COURTESY PHOTOS

A granite slab bearing the names of those who 
perished lies adjacent to the 110 concrete pillars. 
Loved ones who visitleave behind mementoes.

The design of the ValuJet 592 Memorial indicates it pointing due north to the actual site 
where the plane went down on May 11, 1996.

Concrete pillars of varying sizes were created by students from the University of Miami 
School of Architecture.
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CLUB NOTES
■ The Naples chapter of Zonta Inter-

national recently awarded its 2012 Young 
Women in Public Affairs award to Ashley 
Inman, a graduating senior at Gulf Coast 
High School. Ms. Inman receives $1,000 
from the local club, and her application 
has been forwarded to the Zonta District 11 
YWPA committee for their consideration 
as well.

In her application, Ashley demonstrat-
ed her commitment to community and 
women’s issues as president of her school’s 
Model UN program, ranked 10th in the 
nation, and through numerous volunteer 
activities with the National Honor Society, 
providing more than 300 hours of service 
to Collier County. She hopes to pursue a 
career in diplomatic service with a special 
focus on the Middle East.

New officers for the coming year for 
the Naples Zonta chapter are: Michelle 
Hashman, president; Betty Kampfer, vice 
president; Julie Schippereit, treasurer; and 
Marla Ramsey, secretary. Directors are: 
Yasmine Awad, Bernadette Garabed and 
Jane Kolczun. Past president is Laura Carl-
ton.

In 2011, local Zontians donated $35,000 
and volunteered more than 1,300 hours to 
nonprofit organizations that enhance the 
status of women. Members and guests 
meet on the first Tuesday of every month 
for a luncheon program. Cost is $17 and 
reservations are required. For more infor-
mation, call 572-4343, e-mail info@zonta-
naples.org or visit www.zonta-naples.org.

■ The Naples Press Club meets for a 
luncheon program at 11:30 a.m. Thursday, 
May 24, at the Hilton Naples. Guest speak-
er Andrew Joppa, retired faculty member 
of Mercy College, will discuss little-known 

facts about the writing of “The Wizard of 
Oz.”

Cost is $20 for members, $25 others. 
Reservations and choice of entrée (Italian 
salad with chicken breast or ravioli Floren-
tine) are required by Sunday, May 20, via 
e-mail to rsvp@naplespressclub.org.

■ The Ohio State Alumni Club of 
Naples hold its monthly happy hour social 
from 5-7 p.m. Thursday, May 17, at The Pub 
in Mercato. RSVP by calling 248-7408 or 
e-mailing jimdebs@comcast.net.

■ The Southwest Florida chapter of 
the Kiwi Club, a social and charitable 
organization of present and former flight 
attendants of American Airlines, TWA and 
other airlines acquired by or merged with 
American Airlines, meets for its monthly 
luncheon at 11:30 a.m. Saturday, May 26, in 
a private home. For reservations or more 
information, call Eileen Martino at 595-1761 
or e-mail  elmmartino@gmai.com.

The local chapter supports Pace Center 
for Girls-Collier at Immokalee and the Col-
lier County Hunger & Homeless Coalition. 
New members are always welcome. For 
membership information, call Jeanne Pres-
ton-Horvath at 596-0260 or e-mail Jeanne.
preston@yahoo.com.

■ The Inbetweeners, a social group 
for singles ages 40-65, welcomes newcom-
ers and regulars at gatherings from 4-7 
p.m. every Wednesday. The May 23 and 30 
gatherings are set for Noodle’s Italian Café 
and Sushi Bar. 

For more information, visit  www.meet-
up.com/inbetweeners or e-mail  naplesin-
betweeners@gmail.com.

■ The Naples Newcomers Club wel-
comes women who have been permanent 
residents of Naples for no more than five 
years and who want to meet others who are 
new to the area.

The club meets for lunch at 11:30 a.m. 
on the second Thursday of every month at 
country clubs throughout the area. In addi-
tion, groups within the club plan outings 
and dates to share varied interests, such as 
mah-jongg and duplicate bridge, gourmet 
cooking and discussions about philosophy.

Prospective members are invited to cof-
fee at 10 a.m. on the first Thursday of each 
month. For meeting locations and more 
information, call 298-4083 or visit  www.
naplesnewcomers.com. ■



St. John’s Shoppe
>> Where: 886 110th Ave. N. (off U.S. 41 one 

block south of Immokalee Road)
>> When: Open from 10 a.m. to 3 p.m. 

Monday-Saturday
>> Donations: Drop off at the store during 

regular hours, or call to arrange pick-up. No 
mattresses or major appliances accepted. 
Large furniture items must be approved 
fi rst.

>> Info: 597-9518 or www.stjohnsshoppe.
com 
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Frantz, MD, FACS 

Cataract & 
LASIK Specialist

THE PATIENT AND ANY OTHER PERSON RESPONSIBLE FOR PAYMENT HAS A RIGHT TO REFUSE TO PAY, CANCEL PAYMENT, OR BE REIMBURSED FOR PAYMENT FOR ANY OTHER SERVICE, EXAMINATION, OR TREATMENT WHICH IS PERFORMED AS A RESULT OF AND WITHIN 72 HOURS OF RESPONDING TO THE ADVERTISEMENT FOR THE FREE, DISCOUNTED FEE, OR REDUCED FEE SERVICE, EXAMINATIONS, 
OR TREATMENT.  THE RISKS, BENEFITS AND ALTERNATIVES WILL BE DISCUSSED DURING THE PATIENT’S CONSULTATION.  SOME RESTRICTIONS.

For an appointment, call or visit www.bettervision.net 
Fort Myers  418-0999  •  Cape Coral  542-4123 •  Lehigh Acres  369-2010
Punta Gorda  505-2020  •  Naples  430-3939
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888-440-2852 
www.lbulighting.com

11985 Tamiami Trail N • Naples, FL 34110

manager five years ago, Jane Edwards 
has applied her background in retail to 
oversee the transformation the Shop-
pe into something much more stylish, 
organizing and merchandising the vast 
array of donated goods as though she 
were charged with the inventory of a 
tony shop somewhere along Fifth Ave-
nue (which is likely where lots of the 
Shoppe’s clothing bearing labels such as 
Burberry, Escada, Ann Taylor, Tommy 
Bahama, Brooks Brothers and Chico’s 
originated).

“We’re truly a boutique,” says Ms. 
Edwards. “We’re small and we’re very 
selective.”

Referred to on the shop’s website as 
“the heart and soul” of St. John’s Shop-
pe, a staff of about 80 faithful and dedi-
cated volunteers, some who have given 
their time and talent to the outreach 
mission nearly as long as the doors have 
been open, has embraced Mrs. Edwards’ 
retail philosophy and is key to keeping 
things running smoothly from day to 
day. One of their regular duties: ensur-
ing that a mannequin named Faith on 
prominent display is suitably outfitted 
in an ensemble that reflects the sea-
son or perhaps an approaching holiday 
(Faith also appears in the shop’s adver-
tisements).

While many of the volunteers are 
parishioners at St. John’s Church, mem-
bership is not a requirement for the job, 
Ms. Edwards says. New volunteers are 
always welcome, she adds, and can work 
many or as few hours as they choose. 

“I love the people and I love the 
place, otherwise I wouldn’t be here,” 
church member and longtime volunteer 
Yvonne Lynch says unequivocally about 
her nearly three decades of service. She 
dedicates four or five hours at the shop 
every week, usually pricing inventory. 

Bob and Grace Mayer are also vol-
unteers and parishioners of St. John’s. 
They spend about four hours every 
Tuesday morning helping keep the store 
orderly, stocking books or sprucing up 
display racks. “It’s just a wonderful min-
istry,” says Mr. Mayer. “It supports so 
many charities.”

In 2011, the Shoppe donated $105,000 
to 18 Collier County charities, whose 
names and amounts received are posted 
by the front door. They include: the 
Harry Chapin Food Bank, The Shelter 
for Abused Women & Children, Col-
lier Pregnancy Centers Inc., Habitat 
for Humanity, the Neighborhood Health 
Clinic, Naples Equestrian Challenge, St. 
Matthew’s House, Youth Haven, Litera-
cy Volunteers of Collier County, Project 
Help, Fun Time Early Childhood Acade-
my and the Children’s Advocacy Center. 

Over the years, St. John’s Shoppe has 
given more than $2.2 million to numer-
ous local charities. That money comes 
mostly from sales at the shop on 110th 
Avenue North; eBay sales also contrib-
ute to the bottom line.

One morning last week, a painter 
applied the finishing touches on fix-
tures in preparation for a 30th anniver-
sary open house and volunteer recogni-
tion taking place during store hours Sat-
urday, May 19. The St. John’s Episcopal 
Church congregation will also celebrate 
the Shoppe’s longevity during the 10 
a.m. worship service on Sunday, May 20. 
All are welcome. The church is at 500 
Park Shore Drive. ■

THRIFT
From page 1

EVAN WILLIAMS / FLORIDA WEEKLY

A mannequin named Faith serves as the centerpiece of the boutique section in St. John’s Shoppe.

A summer ensemble priced at $20 for the 
dress and $6 for hat.

This couch, loveseat and ottoman recently 
sold as a set for $400.

Jim Logie, known as “Mr. Fixit” because he 
makes whatever repairs might be necessary 
before donations are put on the shelves, also 
handles eBay sales for St. John’s Shoppe.

Bob Mayer checks in new donations and 
helps keeps the Shoppe ship-shape every 
Tuesday morning.



Monday, 10 am, May 28th
Naples Memorial Gardens

525 111th Ave. North
Naples, Florida 34108
(just west of St. John the Evangelist Catholic Church)

Army Veteran Earl Hodges with wife Thelma, and Captain 
James "Jim" Elson, U.S. Army (Ret.), President, Collier County 

Veterans Council

Wounded Warriors
Keynote will be given by local vet CPL. Bobby Joseph, USMC (Ret.):

“Once a Marine, Always a Marine!”

Collier County celebrates 
Memorial Day!

FREE picnic will be catered by Cook Brothers BBQ
in memory of their beloved father, US Navy veteran, Ronald E. Cook

Proceeds to benefi t Wounded Warriors
Music will be provided by the Pine Ridge 

Middle School Band under the baton of Kelly Parker

Presented by the 
Collier County Veterans Council

Hodges Funeral Home at Naples Memorial Gardens

239-597-3101 
www.hodgesfh atnaplesmg.com
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Unnecessary medical care can be 
hazardous to your health and wallet

A SPECIAL TO FLORIDA WEEKLY

When should patients say “Whoa!” 
to their doctors? A Consumer Reports 
coalition of nine physician groups com-
piled lists of “Five Things Physicians and 
Patients Should Question” as part of the 
nonprofit organization’s Choosing Wide-
ly campaign. It’s been estimated that up 
to 30 percent of health care in the U.S. is 
unnecessary.

Consumer Reports culled five lead-
ing examples of “when to say whoa” in 
a new report available for free online at 
www.ConsumerReports.org and in the 
June issue of Consumer Reports. Some 
highlights: 

■ EKGs and exercise stress tests 
for heart disease are key for people who 
have symptoms of heart disease or are at 
high risk for it. But for otherwise healthy 
people, the tests are not as accurate and 
can lead to unnecessary follow-up and 
treatment. The risks: Those follow-up 
tests can include CT angiograms or coro-
nary angiography; both expose you to a 
radiation dose equal to hundreds of chest 
X-rays and other potential adverse events. 
Inappropriate testing can also lead to 
overtreatment with drugs or angioplasty 
and stents. The costs: An EKG typically 
costs about $50 and an exercise stress test 
about $200 to $300. But subsequent inter-

ventions can add thousands to the tab.
■ Imaging tests for lower-back pain 

might sound like a good idea, but back 
pain usually subsides in about a month, 
with or without testing. The risks: One 
study projected 1,200 new cancer cases 
based on 2.2 million CT scans done for 
lower-back pain in the U.S., not to men-
tion the age-related changes that the tests 
can detect, prompting needless worry and 
further testing and treatment, possibly 
surgery. The costs: An X-ray of the lower 
back typically ranges from  $200 to $285, 
an MRI from $875 to $1,225, and a CT scan 
from $1,080 to $1,520.

■ CT scans and MRIs for headaches 
rarely help the patient more than tak-
ing a careful medical history and doing 
a neurological exam. The risks: Brain 
scans can reveal things that appear wor-
risome that aren’t, triggering follow-up 
tests and prompting referrals to special-
ists for expensive consultations. CT scans 
of the head can deliver a radiation dose 
that’s the equivalent of hundreds of chest 
X-rays in some cases. The costs: A stan-
dard brain CT scan costs about $340, and 
a brain MRI about $660. Referrals to a 
specialist or subsequent treatment are 
extra, of course.

■ Bone density scans for low-risk 
women are used routinely to screen for 
weak bones with a test called a DEXA 

scan. But many low-risk women learn 
they have only mild bone loss, a condi-
tion known as osteopenia, and for them 
the risk of fracture is often low. The risks: 
While there is little evidence that peo-
ple with osteopenia benefit from drugs, 
the diagnosis often leads to treatment 
with drugs that pose numerous risks. The 
costs: a DEXA scan costs about $132. The 
price for a month’s supply of generic alen-
dronate is $38 to $70, and $125 to $148 for 
Fosamax, the brand-name version. People 
often take the drugs for years.

■ Antibiotics for sinusitis are fre-
quently prescribed (15 to 21 percent of 
all antibiotic prescriptions for adults are 
to treat sinusitis). But most people don’t 
need the drugs because the cause is often 
viral and antibiotics don’t work against 
viruses. The risks: About one in four 
people report side effects and in rare 
cases, the drugs can cause anaphylactic 
shock. Overuse of antibiotics also encour-
ages the growth of bacteria that can’t be 
controlled easily with drugs, making you 
more vulnerable to antibiotic-resistant 
infections and undermining the useful-
ness of antibiotics for everyone. The 
costs: Not all antibiotics are expensive, 
but since doctors write so many prescrip-
tions for them, the total cost to the health-
care system is substantial — at least $31 
million a year. ■

HEALTHY LIVING
TO YOUR 
HEALTH 
Blood center

needs all types
After a busy winter/spring season, the 

Community Blood Center needs to replen-
ish its supplies of all types of blood. Donors 
can visit the following Community Blood 
Center locations:

■ Naples: 311 Ninth St. N., on the first 
floor of the NCH Medical Plaza. Compli-
mentary valet parking for all blood donors. 
Hours are 8 a.m. to 5 p.m. Monday; 11 a.m. 
to 7 p.m. Tuesday; and 8 a.m. to 5 p.m. 
Wednesday-Friday. Call 436-5455.

■ Bonita Springs: 9170 Bonita Beach 
Road, in Sunshine Plaza. Hours are 8 a.m. 
to 5 p.m. Monday, Thursdays and Fridays. 
Call 495-1138.

For a list of Community Blood Cen-
ter bloodmobile locations and times, visit 
www.givebloodcbc.org.

Beach + sunset
+ yoga = bliss

Take a deep breath, bend, stretch and 
relax during a free yoga session at the 
incomparable setting of the Naples beach 
from 5:30-6:30 p.m. Thursday, May 17. 
Instructor Christine Miles of Bala Vin-
yasa Yoga leads the all-levels gentle class. 
Bring your yoga mat, a towel, water and 
bug spray. Participants are welcome to 
linger after cool-down to enjoy the sunset 
together.

Parking at 11135 Gulfshore Drive is $4 
per vehicle. For more information, e-mail  
coach@leapfrogrunning.com or follow 
Leapfrog Fitness Community on Facebook.

Parkinson patients,
caregivers support
The Parkinson Association of South-

west Florida Inc. holds exercise, speech, 
dance and art therapy classes at locations 
in Naples and Bonita Springs for those 
who suffer from Parkinson’s disease. Sup-
port programs for families and caregivers 
are also offered, and various opportunities 
are available for volunteers at PASFI head-
quarters. 

For more information, call 417-3465 or 
visit www.PASFi.org. ■

School nurses make the grade with compassionate care

In honor of National School Nurses Day, 
we recently celebrated the cherished and 
committed group of individuals that help 
NCH attain and preserve its quality dis-
tinctions. As Stephanie Braun, our school 
nursing program director and supervisor 
of 38 professionals who care for more than 
42,000 students in 52 local schools, put it: 
Our nurses love what they do and are truly 
a dedicated group of professionals. Each 
day they see the difference they make in 
the lives of the students in Collier County.”

I can’t cite all the wonderful things our 
school nurses do every day, but I am happy 
to share a couple of examples of their dedi-
cation:

■ Rosa Hernandez, R.N., was on duty at 
Pinecrest Elementary School in Immokalee 
when, close to dismissal time, she was 
alerted to a 6-year-old kindergartener who 
had fallen off the monkey bars and injured 
her leg. The child was in extreme pain.

Ms. Hernandez cared for the child as 
numerous attempts were made to contact 
the parents, who were field workers in 
Immokalee. Although her scheduled con-
tracted hours at the school end at 3:15 p.m., 
Ms. Hernandez followed the ambulance to 
NCH in North Naples and stay with the 
child until her parents arrived.

It was 7:30 p.m. by the time the parents 
could get to the ER, where they learned the 
child had a fractured tibia. At discharge, 
Ms. Hernandez went to a nearby pharmacy 
to fill the child’s prescription for pain relief 
(spending her own money) and gave it 
with instructions to the parents before they 
headed back to Immokalee.

This, in itself, would have been heroic, 

but Ms. Hernandez’s story does not stop 
there. When she returned to her school the 
next morning, she contacted the physician’s 
office to which the child had been referred 
and scheduled a follow-up appointment for 
the child. 

Ms. Hernandez’s kindness and compas-
sion for her children extends far beyond 
her contracted duties. Any parent would 
want a school nurse like this to care for his 
or her children.

■ I also received a letter recently about 
our school nurses. It reads in part: “Your 
articles are quite informative and you do 
give a lot of credit to deserving R.N.s, doc-
tors and staff. What caught my eye was the 
fact that you never mention those hard-
working, always smiling nurses that serve 
Collier County schools. I thought they 
were part of the NCH health system also. 

“Our daughter-in-law, Susan Becker, is 
one of those nurses. She drives 45 minutes 
one way each day to take care of the many 

needs of the children at an elementary 
school in East Naples. Her normal day con-
sists of seeing about 30 children for vari-
ous reasons — scraped knees, headaches, 
giving diabetic children their injections 
and even patching up an occasional fight. 
One day she mentioned she had seen 45 
children.

“Sue really loves her work and all of the 
children she works with, and I am sure 
there are a lot of these nurses out there in 
this district that do the same as Sue. Sin-
cerely, Lynn Becker.”

Thank you, Ms. Becker. 
And thank you to all of our NCH school 

nurses for everything you do for our com-
munity’s children. ■

— Dr. Allen Weiss is the president and 
CEO of Physicians Regional Healthcare 
System. 

allenWEISS
allen.weiss@nchmd.org 
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Honoring Armed Forces Day…

A Salute to You!

Veterans, Reservists, Active Duty Military~and their families 

are cordially invited to an 

Armed Forces Day 
Appreciation Reception.

Join us in thanking those who have served in all branches 
of our military, giving of themselves for the protection of 

generations of Americans.

When: Saturday afternoon, 
May 19th 2 pm ~ 4 pm
Where: Ispiri Community Center, 

Avow Hospice, 
1095 Whippoorwill Lane, Naples   

(located just off of Pine Ridge near I75 Exit)

Words of Welcome: 
Captain Wayne O. Smith, U.S. Air Force (Ret.)                   

Invocation: 
Chaplain (LTC) Michael Harper, U.S. Army (Ret.), 

Chaplain NCH     
Surprise Guest vocalist! 

with your fellow servicemen and women. This is your day of 
refl ection, recognition and celebration! 

For any questions or to RSVP call: Lavigne Kirkpatrick at
 239-595-0196 or email at akirkpatrick@avowhospice.org

About Armed Forces Day…

Air Force leagues adopted the newly formed day. The Marine 

of what type of job was performed and the role of the military 
in civilian life.

Americans. It was also a day to honor and 
acknowledge Americans in the armed forces. 
Parades, open houses, receptions and air 

shows were held at the inaugural Armed 

celebrated nationwide today and is part 
of Armed Forces Week.

Pediatric Orthopedics 
relocates in Naples

Peds Ortho — 
Pediatric Ortho-
pedics of South-
west Florida, the 
Fort Myers-based 
medical prac-
tice specializing 
in the diagnosis 
and treatment of 
infants, children, adolescents and young 
adults with orthopedic conditions — 
has moved its Naples office to 1265 
Creekside Parkway, next door to The 
Children’s Hospital Specialty Clinic in 
the Polaris Building. The physicians 
are on the staff at NCH in Naples and 
The Children’s Hospital of Southwest 
Florida in Fort Myers.

Peds Ortho Drs. Brett Shannon, John 
Churchill and Matthew Wagner are 
board certified and trained to deal with 
musculoskeletal deformities and inju-
ries such as broken bones and joint, 

ligament, tendon 
and muscle prob-
lems in devel-
oping children. 
They also spe-
cialize in sports 
medicine, as well 
as congenital and 
developmental 

conditions such as scoliosis, limb defor-
mity and spina bifida. The practice also 
employs physician assistants and physi-
cal therapists

“We have seen the need grow over 
the last two years that we have had the 
Naples office, so we wanted to improve 
the availability of our services so fami-
lies don’t have to travel for specialized 
medical care, which means less down 
time from school and sporting activi-
ties,” Dr. Shannon says.

For more information, call 432-5100, 
or visit www.pedsortho.net. ■

Collins Physical Therapy Institute 
opens for business

Rehabilitative specialist Greg Col-
lins has opened the Collins Physical 
Therapy Institute in the Professional 
Arts Building Center at 848 First Ave. 
S. in downtown Naples. With more 
than 35 years of experience in Naples, 
Mr. Collins receives referrals from doc-
tors throughout Southwest Florida. He 
believes in the use of skilled hands and 
comprehensive exercise programs for 
healing chronic neck, back and other 
orthopedic ailments.

Mr. Collins earned a degree from 
Ohio State University in 1978 and then 
worked at NCH for two years before 
opening Suncoast Rehabilitation & 
Aquatics, which eventually grew to 
eight locations in the region.

For more information about the Col-
lins Physical Therapy Institute, call 384-
5952. ■

Step up and join the local effort to 
make strides against breast caner

The American Can-
cer Society is seeking 
volunteers and spon-
sors for the 2012 “Mak-
ing Strides Against 
Breast Cancer” 5K 
walk taking place 
Saturday, Oct. 20, at 
Cambier Park. It’s still 
five months away, but 
committee chairs are 
already gearing up for 
the big event. Several 
volunteers signed up at 
the “Put On Your Pink 
Bra” committee rally 
at Clive|Daniel Home 
earlier this month, but 
the ACS continues to 
reach out to every-
one who would like to 
make a difference in the fight against 
breast cancer. 

Volunteers are especially needed to 
serve on the team development, spon-
sorship, survivor and logistics commit-
tees. Team captains are also needed to 
round up family and friends to partici-
pate in the walk. Local businesses can 
play an essential role as well by signing 
on as corporate sponsors.

A “Put On Your Pink Bra” kick-off 
party is being planned in August for 
teams that have already registered and 

to sign up new teams. To learn more 
about joining a committee, starting a 
team or becoming a sponsor, contact 
Kathy Cleeland at the ACS by calling 
261-0337, ext. 3859, or e-mailing Kathy.
Cleeland@cancer.org. ■

Representatives from Chase Bank at the committee rally at Clive 
Daniel Home included Ryan McGauley, Tameka Thomas, Kim 
Nguyen, Mildred Germosen and Alexandra Dimanche.

Shannon Churchill Wagner

Collins



Big game hunters: 
thıs ıs your final shot. 

Find big game here—on two Tom Fazio golf  
courses at Bonita Bay East.  Capture your game  

before daily play ends March 2013.

Rates and availability to play, subject to change without notice. Proper dress required. Play ends March 18, 2013.

DAILY PLAY
as low as $35 per player
book a tee time from three 
to 90 days in advance: 
BonitaBayEast.com  
On Immokalee Rd., 6 miles east of I-75. 

 UNLIMITED

PLAY! 

SUMMER PASSPORT

ONLY $600! $850 per co
uple 

Email BBEGolf@

bonitabaygroup.com

for details.

      We invite you 
              to explore 
   endless    
       possibilities...

with a Naples Grande 
    Golf Club Membership.

For more information please contact 
MARC FREIBURG  PREMIER CLUB  

7540 Golden Gate Parkway | Naples, FL 34105 | 239.659.3714

Championship golf at Naples Grande Golf Club, an 18-hole, Rees Jones designed course 

spa therapy at the world renowned Golden Door® Spa (located at Waldorf Astoria Naples) 
Professional instruction and play by Peter Burwash International pros at the Waldorf Astoria 
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■ WCI will give a free round of golf 
at any of three of its golf clubs in Col-
lier and Lee and counties to those who 
donate at least $100 to United Way/Harry 
Chapin Food Bank (proceeds will be 
split equally). Participating clubs are the 
Colony Golf & Country Club and Raptor 
Bay Golf Club, both in Bonita Springs, 
and Pelican Preserve in Fort Myers. 

Donations can be made now, and four-
some certificates are valid June 1-Sept. 
30. Tee times can be reserved two days 
in advance and are based on availability 
for play after 10:30 a.m. Individuals may 
purchase up to two foursomes.

Donations will be accepted through 
Sept. 14 and can be made through PayPal 
at www.WCIGolf.com.

■ T2 Aquatics holds its second annu-
al golf tournament Saturday, June 9, at 
The Quarry in Naples. Registration for 
the four-person scramble begins at 7 a.m. 
and the shotgun start is set for 8:30 a.m.

The tournament will include an 
autograph reception with several USA 
Olympics Trials Qualifiers who train 
with T2 Aquatics, a year-round USA 
Swim Club and Racing Team based at 
the YMCA Norris Aquatic Center in 
Naples. Expected to appear are two-
time Olympian and American record 
holder Katie Hoff, World Championship 
medalist and American record hold-
er Elizabeth Pelton and PanAmerican 
Games medalist Erika Erndl. The com-
plete T2 Aquatics Olympic Trials team 
will be in attendance.

Tournament proceeds will go toward 
capital improvements to the YMCA 
Norris Aquatic Center, the primary 
host for numerous Collier County swim 
teams, including Barron Collier High 

School, Gulf Coast High School and the 
Community School of Naples. The cen-
ter also welcomes more than 400 col-
legiate swimmers, coaches and support 
staff during the winter holiday season.

Registration is $125 per person. Spon-
sorship opportunities are available. 
For more information or to register, 
visit www.t2aquaticsgolf.com or e-mail 
events@t2aquatics.com. ■

HIT THE LINKS

Members and guests of the East Naples Merchants 
Association teed off at Hibiscus Golf Club on May 5.

1. Larry Birk
2. Vee Bundy, John Harper, Alan Harper 

and Brad Donnelly, the first-place team     
3. Ellen and Larry Shobe
4. Shirley Calhoun and Natalie Anguilano
5. Dan Sulliva
6. Robin and Lee Hill

COURTESY PHOTOS
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Unique One on One Workout!ooooooooooooonnnnnnnnnnnn

For the best results Concept 10 10  
always trains One on One.

No loud packed gym atmosphere,  
just you and your trainer.

To find out more info visit us at www.concept1010.com

TESTIMONIAL

“ My strength and condition has improved greatly & I am  
 seeing the results on the golf course”
 – Bob Harden, Host of the Bob Harden Show

“ After I started Concept 10 10, my neck problems are almost gone  
 & my back is so much better. I feel good and much stronger.”
 – Linda Harden, writer for Paradise Post & Naples Illustrated

PROVEN 

RESULTS 

FOR ALL 

AGES!

Call Today to schedule  
your free starter session 

239.431.7143 

and the team at the 

Surgical Healing Arts Center 

are dedicated to your health 

and wellness. Our comprehensive 

360-degree approach to bariatric 

surgery begins with pre-op 

education and continues through 

post-surgical follow-up. Dr. Shieh 

has extensive experience in the most 

advanced, proven techniques:

~ Sleeve gastrectomy, one of the most exciting new advances

~ Gastric banding with LAP-BAND® or Realize Band

~ Gastric bypass, still the most commonly used technique

Together, we’ll develop a personalized plan that will ensure 

you achieve a healthier body transformation.  If you’ve had 

bariatric surgery that didn’t optimize your weight loss,  

Dr. Shieh is one of a few bariatric surgeons nationwide skilled 

in corrective procedures.

DR. SHIEH

Take the first step to a healthier body. 
Call us today for a consultation at (239) 344-9786 or find us  
online at surgicalhealingarts.com.

Enhance your life  WITH COMPREHENSIVE 

WEIGHT MANAGEMENT.

6150 Diamond Centre Court #1300 Fort Myers, Florida

(239) 344-9786 • SurgicalHealingArts.com

Call to attend our FREE seminar, May 23rd!
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HIT THE LINKS

Golf Club of the Everglades hosted 116 players in 
the seventh annual Royal Palm Academy Classic 
on May 7. The event, which included dinner and 
an appearance by PGA Tour professional Mark Lye, 
raised $32,000 for the private Catholic school.

1. On the course at the Golf Club of the Everglades
2. Chrissy and Mark Rogers
3. Jenn Wojcik and Lisa Gorda
4. Nannette Staropoli
5. Mark Lye and Margaret Richardson
6. Members of the Ave Maria University golf team

JAMES GRECO / COURTESY PHOTOS
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Transporting 
your car?

U.S.D.O.T.
#385723

You should have called American!

 Our patients speak out about their 
Cataract Surgery Experience...

With the most cataract surgery experience in S.W. Florida, 
come to the experts at Eye Centers of Florida.

“Exceptional professionalism throughout my care.  Very pleased 
with service and results.” —Derek of Naples

“Outstanding...very pleased. I will recommend Dr. Brown and 
staff to all.” — Kenneth of Bonita Springs

Naples 
North Naples 

Bonita Springs

www.ecof.com
THE PATIENT AND ANY OTHER PERSON RESPONSIBLE FOR PAYMENT HAS A RIGHT TO REFUSE TO PAY, CANCEL PAYMENT, OR BE REIMBURSED FOR PAYMENT FOR ANY OTHER SERVICE, EXAMINATION, OR TREATMENT THAT IS PERFORMED 

AS A RESULT OF AND WITHIN 72 HOURS OF RESPONDING TO THE ADVERTISEMENT FOR THE FREE, DISCOUNTED FEE, OR REDUCED FEE SERVICE, EXAMINATION, OR TREATMENT. 

BY DR. MARTY BECKER
Universal Uclick

Do you know what you spend on your 
dog? Some of us prefer to remain blissfully 
unaware, while others track every penny. 
Most of us are probably somewhere in the 
middle, with a general idea of annual costs 
that we don’t think of much — unless we’re 
hit with something out of the ordinary. 

Trade groups that track these things put 
the “start-up” costs of a dog (not account-
ing for the cost of purchase or adoption) at 
around a thousand dollars on average, with 
annual upkeep of about $700 per year. Bear 
in mind two things: first, that costs often are 
higher in urban areas and on both coasts, 
and less expensive in rural areas and in the 
Midwest and South; and second, that “aver-
age” includes people who frankly are barely 
spending enough on their dogs to keep from 
being hauled in by humane officers and 
charged with neglect. 

If you opt for a high-quality diet (recom-
mended), a solid preventive-care regimen 
from your veterinarian (also recommended) 
including parasite control (protecting your 
dog and your human family, too), along with 
some “fun” purchases that can also make 
your life easier and keep your home cleaner, 
you can easily double those guesstimates — 
and still be hit with some big expenses that 
can be financially and emotionally devastat-
ing. 

Is a dog worth it? That’s a question only 
you can answer, but if you think you want to 
have a dog in your life, be prepared to spend 

some money on your pet. A high-quality 
diet and good preventive care may seem like 
two areas where you can scrimp, but they’re 
really not. Taking good care of your dog 
every day is a good long-term strategy, not 
only for avoiding budget shock down the 
road, but also for keeping your pet happier, 
healthier and longer-lived. 

Cut the budget in other places if you 
must — no dog was ever hurt by an owner 
who buys in bulk — but make sure you can 
cover the basics. As a veterinarian, I’ve seen 
too many times the predictable outcome of 
people who don’t — and I’d just as soon you 
not have to be in that boat. 

Above all, plan to avoid the worst out-
come of all: Choosing euthanasia over treat-
ment for no reason except expense. I doubt 

there’s a veterinarian alive who hasn’t donat-
ed care or cut costs to help out a long-term 
client in a jam, but these days, veterinarians 
are just as hard-hit by the economy as every-
one else is. And that means we can’t give 
away our services and keep the doors open. 

Pet health insurance has been growing in 
popularity, and for good reason: It’s saving 
the lives of pets. 

Check it out. You’ll want to look at all the 
companies and policy options, talk to your 
veterinarian, read the reviews and fiddle 
with the online formulas to see what com-
pany and choices fit best for your pet.

It’s the perfect partner to planned preven-
tive care, and if you need it, I guarantee you’ll 
be grateful you have it. Your veterinarian 
will be, too.  ■

PET TALES
Plan ahead

Preventive care, pet health insurance save lives, money

The tight economy has led many people to cut preventive care for pets — a decision that can 
backfire. 

To adopt or foster a pet
—This week’s pets are from Collier County Do-
mestic Animal Services. Adoption fees for cats are 
$60 and dogs are $85 and include sterilization surgery, 
vaccinations, pet license, ID microchip and a bag of 
food. Visit DAS at 7610 Davis Blvd. from 11 a.m.-6 p.m. 
Monday-Saturday. For more information, call 252-7387 
or visit www.colliergov.net/pets. 

>> Carmie is a 
tortie domestic longhair 
with one yellow eye 
and one green eye. 
She’s about 5 years old 
and has a personality 
that matches her great 
“body art.” As an older 
cat, Carmie’s adoption 
is free to a qualifi ed 
senior citizen.

>> Layla is a 
3-month-old Norfolk 
terrier mix. She’s good 
with cats and other 
dogs, and she loves to 
cuddle with people.

>> Trenton is a 
5-month-old American 
pit bull/terrier mix 
with one blue eye and 
one brown eye. He’s 
good with cats and 
knows some basic 
commands.

>> Winslow is 
a sweet, 2-year-old 
domestic shorthair 
who purrs to the touch 
and loves to curl up in 
someone’s lap.

Pets of the Week
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WELCOME ABOARD! 

Bonita Bay
MARINA 

DIRECT GULF ACCESS FULL SERVICE MARINA
Boat storage & slip rentals from $264/month 

DINE at Backwater Jacks - COME BY BOAT 
or call 239-992-3010 for reservations.

MARINA OPEN DAILY
Call 239-495-3222 or visit BonitaBayMarina.net  

Backwater Jacks - OPEN TO THE PUBLIC! 
Waterfront Seasonal Dining Tues - Sat 3 to 9pm
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South corner of 951 and Immokalee Road
Call 455-5496 to make an appointment.

Built-out offices also available.

Doctors Needed

Dermatologist | Podiatrist | Ophthalmologist | Chiropractor, Etc.

Pebblebrooke Center
15205-15215 Collier Blvd., Naples, FL

(239) 455-5496
South of the corner of SR951 and Immokalee Road. Next to Publix.

Sensational Smiles

www.smilesbyrembos.com
“ 2011 Voted Best Dentist Fifth Ave Mag”
“2009 Voted Best Dentist Sanibel/Captiva”

ALAN N. REMBOS, D.D.S., 
P.A.

Northwestern University Graduate
Implant Dentistry Fellowship 

Certification ICOI
G l & C D

Comprehensive Dental 
Care in a Comfortable Environment!

   all treatment

MUSINGS
MBSF

“Kitsch is the absolute denial of shit. 
It excludes everything from its purview 
which is essentially unacceptable in 
human existence.” 

— Milan Kundera

“Here is a painting I happened to drip 
red paint on.  At first I was terribly upset, 
but then I started enjoying it. The trickle 
looked like a crack.... I began playing with 
the crack, filling it out, wondering what 
might be visible behind it.”

 — Sabina in Milan Kundera’s 
“The Unbearable Lightness of Being”

“Novelists often don’t make great play-
wrights because they don’t know that 
theatre is dance.” 

— Kurt Vonnegut

“Jellyfish are 97 percent water or some-
thing, so how much are they doing? Just 
give them another 3 percent and make 
them water. It’s more useful.”  

— Karl Pilkington

“What would an ocean be without a 
monster lurking in the dark? It would be 

like sleep without dreams.” 
— Werner Herzog

“Humanity is like an ocean; if a few 
drops of the ocean are dirty, the ocean 
does not become dirty.”

— Mahatma Gandhi

“There’s a teeny weeny something 
that’s so small you can’t see it on the 
speck on the flea on the tail on the frog 
on the bump on the log in the hole in the 
bottom of the sea.... There’s all that stuff 
in the bottom of the sea... Let’s forget 
about that teeny weeny something and 
we’ll pluck the speck flick the flea tweak 
the tail flip the frog move the bump lose 
the log fill up the hole in the bottom of 
the sea: ‘Cause no one wants a hole in the 
bottom of the sea.” 

— Traditional Folk Song

“A sailor went to sea, sea, sea
To see what he could see, see, see
But all that he could see, see, see
Was the deep, dark bottom of the sea, 

sea, sea
— Nursery rhyme, clapping game, 

jump rope rhyme

Meters Below Sea Floor: 
butt first, breech birth
supra-littoral
ostensibly sensibly always above the 
water

but none the less damp by spray from 
waves and capillarity of substrate
wet by association until
littoral
crossing the line
dotting the i’s
this making commitment to that farther 
shore and soon
not watching out but still
epipelagic
sunlit
many organs and -isms until
sub-littoral
deeper than the rooted plants 
we’re all going down to gather
bathyal
into the deep sea midnight
no light and no eyes: beneath chickens 
and eggs and sacred cow fruit loops
abyssal
wanton bottomless 
living only on what is given 
knowing cold and pressure
hadal
of the deepest ocean trenches
of the hydrothermal vent
of the saltier than brine pools 
only bioluminescence: light not from 
the sun over
sea bed
would they who dwell prefer or toler
ate
life with in hot rocks
oozing out of cracks red with fire in 
water
new rules 

unruly marriage rites
that incorporate lovers (silly goose 
fish)
now that is really getting under my skin
under foot
under tow 
under two
one 
zero one zero one zero one zero one 
‘nary bi

Measured:
110 1001  110 1100  110 1111  111 0110  110 
0101  111 1001  110 1111  111 0101  

— Rx is the FloridaWeekly muse who 
hopes to inspire profound mutiny in all 
those who care to read. Our Rx may be 
wearing a pirate cloak of invisibility, but 
emanating from within this shadow is hope 
that readers will feel free to respond. Who 
knows: You may even inspire the muse. 
Make contact if you dare.

l

d
d

R x
rx@floridaweekly.com





AN ATLANTA-BASED DEVELOPER AND THE 
owners of the Naples-Fort Myers Grey-
hound Racing & Poker hope to prod state 
lawmakers into expanding gambling in 
Lee County — a move Izzy Havenick 
says will help the landmark dog track win 
back business from the penny arcades 
and so-called  Internet cafes that have 
sprung up in strip malls throughout the 
Southwest Florida area in recent years.

“We’re getting killed by all the unregu-
lated arcades and  Internet cafes,” says 

BY NANCI THEORET
Florida Weekly CorrespondentCasinos, 

racetracks 

and penny 

arcades vie 

for gamblers’ 

money
SEE GAMES, B5 

Games
of

COURTESY PHOTO

Seminole Casino Immokalee gaming

chance

House Hunting
A sampling of what’s out there
for $425,000.  B9 

Networking
Harris Bank hosts Garden’s
Sustaining Leadership Council, 
and more business events. B7-8 

INSIDE

The Fool knows
Who has plans to split focus
into two global companies? B6 
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Awards honor ‘Stars’ of the local tourism industry

Paradise Coast Tourism Star awards 
for 2012 were handed out to the cream 
of Collier County’s tourism industry 
crop at the 10th annual Collier County 
Tourism Week celebration and lun-
cheon held at the Marco Island Mar-
riott Beach Resort on May 10. The 
event takes place every year to coin-
cide with National Travel & Tourism 
Week.  

Reflecting this year’s theme of 
“Forecast 2012 – Sunny Skies for the 

Paradise Coast,” Jack Wert, executive 
director for the Naples, Marco Island, 
Everglades Conven-
tion and Visitors 
Bureau reported on 
positive numbers for 
the year 2011 and the 
first quarter of 2012 
in tourism visitation 
and spending. 

Visitation in 2011 
set a record for the 
CVB since it was formed 10 years ago, 
with 1,489,900 visitors representing an 
increase of 7.7 percent over year 2010, 

Mr. Wert said. Direct spending by visi-
tors totaled $782,078,400 (up 10.6 per-

cent), and the total 
economic impact 
from tourism on Col-
lier County’s econo-
my was $1,289,990,388 
(also up 10.6 percent).

While visitation 
was slightly lower in 
2008 at 1,413,760, that 
year still holds the 

record for annual tourist tax revenue 
($14.5 million) and average daily rate 
at hotels ($168) in the year preceding 

the recession. The average daily rate 
for 2011 was $155.80, an increase 3.3 
percent, Mr. Wert said, adding he is 
confident this number will continue 
to recover and improve in 2012.

Visitation for the first quarter of 
2012 was 551,500, up 7.8 percent over 
the same period in 2011. Visitor spend-
ing, at $360,512,100, was up 12.9 per-
cent over first quarter 2011.  Total eco-
nomic impact for the quarter was also 
up 12.9 percent, at $537,523,542. Peak 
season occupancy was 84.5 percent,

SPECIAL TO FLORIDA WEEKLY_________________________
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A fundamental concept in investing is 
that the future is unknown. Portfolios 
should be constructed with that in mind. 

Sure, investors want to think that they 
can figure out the future. They will listen 
to cable news to hear many an economic 
prognostication and asset class forecast. 
But what they’re getting might be just 
high-end marketing, selling or info-taining. 

Chances are very good that, even if the 
perfectly right scenario was laid before an 
investor, it would be tossed into the fore-
cast heap and never become actionable. 

The important thing for an investor to 
decide is whether his asset mix will serve 
him well over the long run… in a variety 
of economic, interest rate, inflation and 
liquid environments. A portfolio is not 
created to do well for a short-term market 
environment or for what might happen 
next month. 

Constructing the portfolio is generally 
a factual, unemotional, logical process. It 
can be done alone, but is better done with 
several advisers’ review. 

Because the future is unknown, the 
return of and return on any investment 
capital is at risk. The degree of risk var-
ies by asset class and varies by selections 
within the asset class. For instance, within 
the risk class of U.S. equities, the sector 
of technology is of greater risk than utili-

ties; further, within those subcategories, 
individual stocks have different risk levels. 

Risk is a very important element of 
investing. To the ordinary investor, it 
means the possibility of loss or (losses in 
excess of capital if so applies,) ultimate 
return of investment funds, liquidity, trans-
parency, volatility, ability of the asset to 
regain value after losses, among other risk 
characteristics. For instance, if you lose 
money in a bond that has defaulted, the 
chances of you getting your full principal 
back are slim versus a loss in equities due 
to a poor earnings release or a write-off, as 
the company might well have the capacity 
to grow and rebound in value over time. 

Most investors need to first figure out 
if they can take investment risk. If they 
cannot afford to lose principal, then their 
investment choices are very few — pos-
sibly: CDs, short-term U.S. Treasuries, 
annuities, etc.… all the while remember-
ing: there are limits on bank CD guaran-
tees; that even the U.S. government debt 
has been downgraded; and that there are 
risks inherent with an insurance compa-
ny’s credit. Bottom line, even the riskless 
assets can have risk.

Investors then need to determine how 
much income they need and, given their 
risk profile, what income sources best suit 
them. If they are working in a secure job, 
then there is less dependence on invest-
ment income. If they are retired, then they 
are very dependent on retirement sources 
of income. 

For retirees, once their income needs 
are met (whatever the reliable source) and 
if they have emergency cash (or assets 

easily transferred into cash) sufficient to 
handle a several month or several year 
period, then they can take a look at adding 
layers of risk investments. 

The first natural extension of the port-
folio might be into corporate bonds and 
U.S. corporate equities paying dividends. 
Obviously, those equities offering a divi-
dend will help satisfy the need for income 
and offer the potential for capital gain. 
Those who can take risk might reach for 
higher yielding plays and those who want 
less risk might be looking at companies 
that have never missed a dividend and 
have a long record of increases. 

The young investor, those still employed, 
and /or investors with very large portfolios 
(young or old) can assume more risk such 
as technology, foreign equities, illiquid 
private equity, hedge funds and other alter-
natives. 

Technically, you might be able to handle 
additional risk, but if you know your per-
sonality is such that a loss changes your dis-
position, your lifestyle and your approach 
to investing, then you might have to rethink 
your portfolio risk tolerance. Visiting with 
several investment advisers could assure 
that your approach is reasonable. 

Now, some investors say, “I know the 
future! X, Y, Z will happen and I am making 
a great allocation to asset classes A and B 
and lightening up on asset classes C and D.” 
This rearranging of the deck chairs is not 
advisable for most. Yes, that is how money 
can be made… or lost. Make and stay with 
allocations that make long-term sense.

Besides setting up the right portfolio 
mix, setting up the right expectations is 

equally important. If you think every asset 
class is going to be in the plus column 
every quarter or every year, you probably 
do not have the right expectations. For 
instance, foreign equities have been faring 
poorly lately with U.S. equities doing bet-
ter; so, ditching your foreign allocation to 
further allocate to U.S. equities would be 
chasing performance and derailing a long-
term allocation strategy. Do not expect 
very different types of investments to 
march in cadence e.g. private equity does 
not perform like hedge funds, real estate or 
corporate bonds. 

If you have a portfolio allocation that 
makes sense, then assess the portfolio in 
total. As a point of reference, the standard 
time frame used by institutions to assess 
an investment manager is not a matter 
of months or a year, it is generally three 
years. 

Consult your advisers as to accuracy of 
the above and suitability. ■

— There is a substantial risk of loss in 
trading futures and options on futures con-
tracts. Past performance is not indicative of 
future results. This article is provided for 
informational purposes only. No statement 
in this article should be construed as a rec-
ommendation to buy/sell a futures/options 
contract or to provide investment advice.

— Jeannette Showalter, CFA is a com-
modities broker with Worldwide Futures 
Systems, 571-8896. For mid-week commen-
taries, write to showalter@wwfsystems.
com.

MONEY & INVESTING
Managing your portfolio and managing your expectations
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showalter@wwfsystems.com



Gulf Shore Blvd. Condominium
Unique vistas are had from the main living areas and sizable 
bedrooms of this beautifully updated Admiralty Point II 
condominium.  Admiralty Point’s unique setting along the 
North bank of Doctor’s Pass and its on-site amenities are among 

the finest in the Moorings. 
$674,000

CAMPBELL & PREBISH, LLC | Real Estate Professionals
1167 THIRD STREET SOUTH | SUITE 209 | NAPLES, FL 34102 | P. 239.357.6628 | F. 262.4601

WWW.NaplesLuxuryHomes.COM

Gulf Shore Blvd. Condominium
Located in the Waldorf, one of the most sought-after 
condominium addresses in Naples, this first-floor living 
residence is directly proximate to the pool and the sugar sand 
beach of the Gulf of Mexico.  West-facing living and dining  

rooms afford daily displays of dazzling sunsets.
$1,750,000

CAMPBELL & PREBISH, LLC
Real Estate Professionals

www.NaplesLuxuryHomes.com
“Naples most exceptional selections.”

Port Royal - Galleon Drive
A charming Port Royal home with expansive water frontage 
and multidirectional long water views over Buccaneers’ Bay 

and Naples Bay. In the style of the islands, the home is artfully 
constructed with high ceilings, rich wood floors, and  

epitomizes comfortable elegance. Port Royal Club 
membership eligibility. $7,600,000

Port Royal - Cutlass Lane
Perhaps, the finest waterfront property in all of Naples.  

Designed by architect Jerry De Gennaro and built by Newbury 
North Associates. A perfect combination of New England  

and Old Florida style architecture.   
Port Royal Club membership eligibility.  

$10,800,000

Port Royal - Nelson’s Walk
Sensational vistas from this stunning residence situated on 

two Port Royal lots with expansive water frontage. Beautiful 
Southern exposure facing the confluence of Naples Bay and  
the picturesque inland waterways leading to Rookery Bay  

and the pristine coastal estuaries. Port Royal Club membership 
eligibility. $10,900,000

Port Royal - Admiralty Parade
Incomparable views of Naples Bay and beyond. Attention to 
detail throughout with no expense spared in the use of warm 

woods and intricate stonework. A rare opportunity.  
Port Royal Club membership eligibility.

$8,500,000

Port Royal - Fort Charles Drive
The engaging exterior architecture and the intricate details of 
the interior design reflect a thousand-year-old culture with a 
well-defined sense of self and a refined appreciation of good 

taste. Port Royal Club membership eligibility.
Price upon request.

Aqualane Shores - 8th Street South
Wonderfully designed by Stofft Cooney Architects, this home 
captures the true essence of cottage living while providing the 
finest of modern day conveniences.  The home is situated on an 
extraordinarily deep, Western exposure lot, which provides the 
owner with expansive green spaces and open vistas to the wide 

waters of Flamingo Cove. $4,990,000

Aqualane Shores - 17th Avenue South
Beautiful south facing home with elevated pool that augments 
the wonderfully appointed first floor living area, thus creating 
a private indoor/outdoor entertainment environment. Soaring 
ceilings and carefully placed windows illuminate the interior 
spaces. Significant recessed boat slip with lift and no-bridge 

access to the Gulf of Mexico.
$3,850,000

Sancerre, A Condominium - Unit 401
The turquoise Gulf waters, the ebullient palms, and the fresh 
white sand merge in the mind’s eye with the soft palette of 

interior finishes.  Effortless living with available 
concierge services. 

$4,290,000

Port Royal - Fort Charles Drive
This property has beautiful panoramic views overlooking  
Morgan’s Cove, which, allows a substantial building envelope, 
and is one of the most desired areas of Port Royal as evidenced 
by the extraordinary quality of the homes recently built around 

it. Port Royal Club membership eligibility. 
$5,295,000

Beachfront - Gordon Drive
This exceptional South Naples beachfront residence is the 

personification of the much admired and beloved individual 
who commissioned its construction. The home is finished  

with engaging attention to detail. 
$14,000,000
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up 6.5 percent. Finally, 94.7 percent of 
visitors indicated they would recom-
mend the Paradise Coast as a visitor 
destination. Visitation data released 
by the CVB is compiled by Research 
Data Services Inc.  

The county’s 30,600 tourism and 
hospitality industry workers made 
the Paradise Coast the destination 
of choice for last year’s record-set-
ting number of visitors, Mr. Wert 
concluded before the Tourism Star 
awards presentation began. Judges for 
2012 were Audrey Bird, International 
Meeting Planners Inc.; Marcia Taylor, 
FGCU; Elaine Hamilton, United Arts 
Council of Collier County; Debbie 
Newman, PhotoMagic; David Atkin-
son, TRAVELHOST magazine; and 
Beth Preddy, Preddy PR. Several spe-
cial award winners are also selected 
every year by CVB staff.

Here are this year’s Paradise Coast 
Tourism Star award winners:

■ Rising Star: Ilsa Acevedo, a 
member of the housekeeping staff 
at the Marco Island Marriott Beach 
Resort, Golf Club & Spa.

■ Approachability: Liz Sanders, 
manager of sales and catering for the 
Hilton Naples.

■ Outstanding Hotel Employee, 
Front Line: Marilyn Soffer, chef con-
cierge at Naples Bay Resort.

■ Outstanding Hotel Employee, 
Support Staff: Anaisis Hernandez, 
housekeeping/suite attendant at the 
DoubleTree Suites by Hilton Naples.

■ Outstanding Attractions 
Employee, Front Line: Lisa Andrews, 
outreach education specialist at Big 
Cypress National Preserve.

■ Outstanding Attractions 
Employee, Support Staff: Mitch 
Fogel, private car driver/chauffeur, 
Naples Transportation, Tours & Event 
Planning.

■ Best Strategic Partner: Paradise 
Coast TV Hotel Channel.

■ Outstanding Hotel Sales 
Employee: Cliff Dworkin, national 
sales manager, Hilton Marco Island 
Beach Resort & Spa.

■ Outstanding Attractions Sales 
Employee: Courtney Herrell, direc-

tor of group sales at The Naples Zoo.
■ Hospitality Above & Beyond: 

RobinJill Hochmeyer, director of con-
cierge services, DoubleTree Suites by 
Hilton Naples.

■ Restaurant Exemplary Ser-
vice: Barry Larkin, bar manager, The 
Turtle Club.

■ Outstanding Tourism Volun-
teer: The Fifth Avenue South Busi-
ness Improvement District, Marketing 
Committee (members Jim Smith, Ste-
fania Martin, Cathy Christopher, Lisa 
Swirda, Kristen Coury, Denyse Mesn-
ik, Skip Quillen and Gloria Kovacs).  

■ Sports Star: Mark Shurtz, board 
member and former treasurer, Sports 
Council of Collier County.

■ Reel Star: Steve Lawrence, 
Marco Island Marriott Beach Resort, 
Golf Club & Spa.

■ Destination Sales Star: Randy 
Smith, CEO, Naples Transportation, 
Tours & Event Planning.

■ PR Star: The Hilton Naples
■ Director’s Award for Excel-

lence in Tourism: Bob Pfeffer, direc-
tor sales and marketing, Marco Island 
Marriott Beach Resort, Golf Club & 
Spa. ■

— As the official tourism marketing 
and management agency for Collier 
County, the Naples, Marco Island, 
Everglades Convention and Visitors 
Bureau produces the area’s ongoing 
destination marketing campaigns, 
website and visitor guides, provides 
information and assistance for trav-
el media, group meeting planners, 
tour operators and travel agents. The 
CVB is funded entirely by the Col-
lier County tourist development tax 
collected by hotels, short-term vaca-
tion rentals and campgrounds. For 
more information, call 252-2384 or 
visit www.ParadiseCoast.com.

AWARDS
From page 1

SCORE Naples and The Greater 
Naples Chamber of Commerce pres-
ent a QuickBooks workshop from 11:30 
a.m. to 1 p.m. Thursday, May 24, in the 
conference room at the Liles Hotel in 
Bonita Springs.

The session will highlight the financial 
reports needed to manage a business 
and make good business decisions and 
will show participants how tracking sales 

information affects an operation’s finan-
cial reports. Attendees will learn how to 
create memorized reports that provide 
critical financial information as well as 
how to customize the QuickBooks Com-
pany Snapshot report, which is similar 
to the type of report that top CEOs and 
CFOs have on their desk first thing each 
day. The workshop will also cover how 
to export important QuickBooks reports 

to Excel to perform “what-if” analysis 
to help create the financial backup for 
simple business plans.

Presenters are Ike Lichtenstein and 
Cheryl Willett. Mr. Lichtenstein, deputy 
director of client services for SCORE 
Naples in south Lee County, is the 
profitability consultant and a principal 
of Bonita Springs-based Willett Busi-
ness Management Inc. He practiced as 

a CPA in New York for more than 25 
years. Ms. Willett, president of Willett 
Business Management Inc., has more 
than 35 years of accounting and taxation 
experience.

Registration is $25. Sign up online 
at www.scorenaples.org or enroll by 
calling the SCORE Naples office at 
430-0081 weekdays between 9 a.m. and 
noon. ■

QuickBooks workshop offered by SCORE Naples
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33 44

55

66 77 88 99 1010
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 1 . Members of the Hilton Marco Island   
   staff 
 2 .  Bob DeGross and Lisa Andrews 
 3 . Members of the LaPlaya staff
 4. Robin Shiffllett and Katie O’Hara 
 5. Debi DeBenedetto, Ilsa Acevedo and  
   Jack Wert
 6. Liz Sanders
 7. Marilyn Soffer
 8. Barry Larkin
 9.    RobinJill Hochmeyer
 10. Randy Smith
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Call For FREE Estimate
594-1616
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IMPACT
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Get Florida Weekly 
delivered to your 
mailbox for only

$3195*
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Complete Collision Repair 
24 Hour Towing
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239-775-6860 
www.economybodyshop.com 
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Mr. Havenick, whose family has oper-
ated the track since the 1970s. “Business 
is down.”

The family is urging the Lee County 
Board of Commissioners to approve a 
voter referendum that could bring slot 
machines to the Bonita Springs business. 
Commissioners will decide May 22 if the 
initiative will appear on the November 
ballot. 

Throughout Florida, gaming inter-
ests not only battle public scrutiny and 
restrictive laws — casinos, parimutu-
als like the dog track, and the gaming 
parlors at the strip malls also compete 
vigorously against each other for cus-
tomers. 

Internet café and penny arcade opera-
tors complain that despite the public 
perception, it’s difficult to turn a signifi-
cant profit. Meanwhile, the developer of 
the Forum in Fort Myers is proposing a 
$1.1 billion destination resort that would 
offer 1,500 hotel rooms, a convention 
center, restaurants, shops and a casino 
— and lure more tourists to the South-
west Florida region.

The state has repeatedly stacked 
the deck against the track and other 
would-be casinos by favoring, says Mr. 
Havenick, the Seminole Tribe of Florida, 
which operates seven of Florida’s eight 
Indian casinos. Although the track won 
the right to offer poker in 1996, a 2010 
compact approved by state legislators 
allowed the Seminoles to expand casino 
offerings to slots, blackjack, baccarat and 
other banked card games.

The tribe, considered among the 
world’s most successful gaming opera-
tors, opened a 36-slot machine casino in 
February at Billie Swamp Safari in the 
Big Cypress Reservation and operates 
the Seminole Casino Immokalee, which 
quadrupled in size in 2009, according 
to Gary Bitner, a spokesperson for the 
tribe. The facility offers more than 1,200 
Vegas-style slots, 34 live table games and 
a poker room.

The tribe also owns the landmark 
Hard Rock casinos in Tampa and Hol-
lywood, the latter whose 481-room hotel 
boasts a 98 percent occupancy rate — an 
enviable rate for any hotelier.

Mr. Bitner credits physical casino 
expansion to increased revenues at the 
Immokalee facility.

“As a result of its expansion and a 
strong focus on management and mar-
keting, the casino fared well during the 
economic downturn of the past few 
years,” he says.

In February, lawmakers failed for a 
second consecutive year to expand gam-
bling in Florida, abandoning a bill that 

would have allowed three major devel-
opers to build destination resort casinos 
in South Florida — a move that would 
have generated $150 million in one-time 
licensing fees and millions more in 
annual license renewals and taxes on 
gross sales while creating an estimated 
100,000 jobs. The dog track and Forum 
developers are hoping voter approval 
will send a message to Tallahassee.

Mr. Havenick says actions by state 
lawmakers have continually chipped 
away at the greyhound track’s profitabil-
ity, including the introduction 
of the state 
lottery and 
require-
ments his 
business 
run 400-
plus “per-
formances” 
annually. 
Each per-
formance 
is eight races or more than 3,200 races 
yearly. 

Broward and Miami-Dade County vot-
ers approved similar initiatives, allowing 
slots — the gambling industry’s biggest 
moneymaker — and full-fledged casino 
games at several pari-mutuel sites, 
including the Havenicks’ Magic City 
Casino in Miami, which has helped the 
family stave off downsizing its Bonita 
Springs staff or closing the track as more 
patrons discover the cafes and arcades.

The racing business, he says, “has 
trended down with the lottery and every 
other gambling milestone” passed by the 
state. “Poker has been very helpful. We 
probably would have gone out of busi-
ness if not for poker.”

Unlike tribal gaming, which produced 
$2.06 billion in revenues in Florida in 
2010, according to California economist 
Alan Meister’s annual “Indian Gaming 
Industry Report,” local penny arcade 
and  Internet café operators say no one’s 
getting rich except their occasional big-
time winners.

Like restaurants and other tourism-
driven services, business is a roller 
coaster — up during Southwest Florida’s 
high season, down during the summer. 
A warmer winter in other parts of the 
country, lingering economic uncer-
tainty and the constant scrutiny by law 

enforcement and 
municipalities impact 
their bottom lines.

“I’m doing good 
but I’m not going to 
get rich,” says David 
Fayh, who operates 
Lucky Sweeps on 
College Parkway in 
Fort Myers. “Two 
or three of my com-

petiors shut down a 
month ago and I’m anticipating more 
will. I decided it looked like a good 

business. It ends up, it’s not. But I’ve 
had neighboring businesses close after 
just eight months. Southwest Florida’s 
economy is bad.”

Peter Bass, who operates Luckys-
tar Game Room, a 122-machine penny 
arcade in the Port Charlotte Town Cen-
ter, estimates 15 Charlotte County com-
petitors have closed since he opened in 
June 2009.

Under state law, penny arcades must 
have a minimum of 50 coin-operated 
machines that can’t pay out more than 
75 cents of credit per game played, says 
Gale Fontaine, president of the Florida 
Arcade Association. The games must 
also be skill-oriented and have a con-
tinuous spin that, unlike a slot machine, 
is stopped by the player. Like traditional 
arcade games, such as PacMan, there’s 
also a degree of learning involved; 
knowing the best route to win each stage 
and where and when to find bonuses.

 Internet cafes, according to the Coali-
tion of Florida’s  Internet Cafes, offer 
game promotions as a marketing tool 
to promote sales of retail products like 
telephone minutes or  Internet time. It 
compares the games to those peel-and-
win McDonald’s Monopoly game pieces.

By that definition, Dale Slatton’s 
Video Sweeps/Jolly Rogers in Bonita 
Springs, is an  Internet café, one that 
sells phone time and gives sweepstakes 
points to play 40 computerized games. 
Patrons, he says, typically purchase $5 to 
$20 of long-distance calling privileges.

“If they win, we pay in cash,” he says. 
“Regardless, they leave with the phone 
time they purchase.”

Since buying the Tamiami Trail busi-
ness, Mr. Slatton laments that he’s had 
to go back to work. He counts himself 
among the business’s three seasonal and 

two summertime employees. 
“I make a living during season, but 

now I eat it all up during off season,” he 
says. “A lot of these arcades get into the 
business and think they’re going to get 
rich.”

Economic impact
These businesses also contribute to 

the same municipalities that question 
their legality. Mr. Bass says he pays $30 
per machine every year — more than 
$3,000 — in state taxes, in addition to 
per-machine taxes to the county. He’s 
also taxed 5 percent of gross sales, which 
amounts to 25 to 30 percent of his net. 
The state gets 4 percent; the county 1 
percent. 

“Even if I have a bad month and hypo-
thetically lost money, I still have to pay 5 
percent of everything I brought in.”

He also pays intangible property 
taxes, rent, sales tax on his rent and 
the standard Social Security and other 
government-related taxes.

“I never thought it would be this 
tough,” says Mr. Bass, whose clientele 
cashes in game credits for gift cards that 
aren’t redeemable for cash. “It’s not a 
business you’re going to get rich in. I’m 
able to put a little money aside. I might 
not be getting rich, but I pay my bills 
and it’s rewarding because I get to meet 
a lot of people.”

Mr. Bitner says revenue generated by 
Seminole casinos “remain in Florida, 
through reinvestment by the Seminole 
Tribe or dividends paid to tribal mem-
bers. Dividends paid to members of the 
Seminole Tribe of Florida are taxed as 
income at the federal level

He also notes the Immokalee casino 
employs more than 1,000, some whose 
jobs pay very well. “Many dealers reach 
incomes close to six figures, based on 
tips.”

Many operators credit a loyal fol-
lowing of locals for helping them get 
through the summer months, and they 
say those regular customers make the 
arcades and cafes a social hangout.

“If I have 100 people, I know 90 of 
them,” says Mr. Bass. “I know what they 
drink and about their families. I get a lot 
of seniors and retirees who gather here. 
They’ll have a cappuccino, meet friends 
and decide where to go to dinner.”

Among the biggest payouts: a recent 
Luckystar visitor who won $1,320 in gift 
cards and a $6,000 jackpot at Mr. Slat-
ton’s Jolly Rogers.

“I’m lucky because I have a decent core 
customer base and a loyal following. I 
offer a fun atmosphere. People like coming 
here,” says Mr. Fayh. “Arcades are shutting 
down left and right, We will survive.”

Right now the greyhound track’s 
future may hinge on voters.

“We’re trying something new to get 
the voters of Lee County to support us 
so the legislature will help us,” says Mr. 
Havenick. ■

GAMES
From page 1

BASS

VANDY MAJOR / FLORIDA WEEKLY

Wyat Helsabeck and Carol McNeil play at 
Luckystar Game Room in Port Charlotte.

he introduction 
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BUSINESS MEETINGS
■ SCORE Naples and the Greater 

Naples Chamber of Commerce team 
up with Google representatives to pres-
ent a free workshop for small businesses 
from 9 a.m. to noon Saturday, May 19, 
at chamber headquarters. Participants 
will learn how to create a website using 
Intuit Sitebuilder and how to promote 
their business on the Internet.           Reg-
istrants should bring their laptop com-
puters. Sign up at www.scorenaples.org. 
For more information, call Roy Duffus at 
649-1308 or e-mail royduffus@aol.com.

■ The Public Relations Society of 
America-Gulf Coast Chapter meets 
for lunch and a program about “Mas-

tering the Art of Bragging” on Tuesday, 
May 22, at the Hilton Naples. Networking 
begins at 11:30 a.m. Guest speaker will be 
leadership and workplace coach Darcy 
Eikenberg, author of “Bring Your Super-
powers to Work: Your Guide to More 
Clarity, Confidence and Control” and 
founder of www.RedCapeRevolution.
com. Reservations are required by Friday, 
May 18, and can be made at by calling 
Denyse Mesnik, chapter president, at 659-
7303 or visiting www.gulfcoastprsa.org.

■ Public Relations, Advertising 
and Marketing Professional of Col-
lier County, PRACC, will hear from 
Mike Reagen, president and CEO of the 

Greater Naples Chamber of Commerce, 
at its next meeting beginning at 11:30 
a.m. Thursday, May 24, at McCormick & 
Schmick’s in Mercato. Mr. Reagen will 
discuss “Collier County’s Business Cli-
mate: Hot or Not?” For reservations, call 
436-2105 or e-mail info@PRACC.org.

■ The Marco Island Area Cham-
ber of Commerce invites members and 
guests to Business After Five from 5:30-
7 p.m. on the third Wednesday of the 
month. The location changes from month 
to month. The June 20 gathering is at 
The Classics at Lely Resort. For more 
information, e-mail Katie@marcoisland-
chamber.org.

■ The Greater Naples Chamber 
of Commerce holds its annual meet-
ing and dinner at 6:30 p.m. Friday, May 
18, at The Ritz-Carlton Golf Resort. 
Tickets are $160 per person. For res-
ervations, visit www.napleschamber.
org/events.

■ The Collier County Bar Asso-
ciation holds its 2012-13 leadership 
installation luncheon beginning at 
noon Friday, June 8, at Grey Oaks 
Country Club. Keynote speaker will 
be Chief Justice Charles Canady of 
the Florida Supreme Court. For more 
information, visit www.colliercounty-
bar.org. ■

THE MOTLEY FOOL®

Variable Annuity Dangers
Variable annuities are popular — more 

so than they should be, since they have a 
dark side. They’re really insurance prod-
ucts, but are often promoted as invest-
ments — specifically, retirement savings 
tools with returns that “vary” according 
to how you invest the assets. Here are 
some things to know:

■ Investments in variable annuities 
do grow tax-deferred. But the money 
you ultimately withdraw will be taxed 
at income tax rates, not at the rates for 
dividends and long-term capital gains, 
which have been considerably lower in 
recent years. You can, alternatively, get 
tax-deferred growth from 401(k)s or tra-
ditional IRAs, possibly along with a tax 
deduction.

■ When you buy into an annuity, be 
prepared to stick it out, or get stuck. Try 
to withdraw your money within the first 
few years and you may face steep “sur-
render” fees. A 6-percent fee on $100,000 
would cost you $6,000. Also, withdrawing 
before you turn 59 1/2 will generally result 
in a 10 percent tax penalty.

■ Annual fees for variable annuities 
are typically between 2 and 3 percent. 
If your annuity is worth $100,000 and 
you’re paying 2.5 percent in fees, you’ll be 
forking over $2,500 per year. Ouch!

■ The insurance component (the so-
called “death benefit”) may not be as 
exciting as it seems. (You must be dead 
to qualify for it, after all.) Usually, your 
heirs will receive what you put into the 
annuity, its current value, or a “stepped-
up benefit” based on the value of the 
account on a certain date. If your annu-
ity still has some value when you die, 
your beneficiary will be on the hook for 
your deferred taxes on it. (With a mutual 
fund, a beneficiary wouldn’t owe taxes 
on gains.)

Fortunately, there are some  companies, 
such as Vanguard  (vanguard.com), T. Rowe 
Price (troweprice.com) and others, offer-
ing low-cost annuities without surrender 
charges. For many people, it’s best to max 
out 401(k)s and IRAs before thinking about 
variable annuities. Fixed annuities are also 
often better deals. Learn more at www.sec.
gov/investor/pubs/varannty.htm. ■

What Is This Thing Called  
The Motley Fool?

Remember Shakespeare? 
Remember “As You Like It”?

In Elizabethan days, Fools were the 
only people who could get away with 
telling the truth to the King or Queen.
The Motley Fool tells the truth about 
investing, and hopes you’ll laugh all

the way to the bank.

High-Tech Pianos
QWhat are “tech stocks”? 

  — C.S., Pensacola. Fla.

AThe term generally refers to 
computer-related companies, but 

these days, many other companies 
employ a heck of a lot of technology, 
too.

Consider financial companies. 
More than 20 billion credit card trans-
actions are processed annually, with 
computers. Banks process the bills we 
pay online, making sure accounts are 
debited and credited correctly.

Airplanes are big metal-and-plastic 
heaps of technology, designed and 
built using a lot of it. Technology 
is also critical to the airline indus-
try, which needs it for logistic coor-
dination, keeping flight schedules 
organized and dealing with weather 
issues.

Retailers use technology in their 
operations, from inventory control to 
restocking inventory and processing 
payments. Oil companies use technol-
ogy as they search for new reserves. 
Even the Steinway piano company uses 
computerized, laser-guided, diamond-
tipped  cutting machines to cut wood.

Don’t get overly excited at the 
thought of “tech stocks,” thinking 
they’ll be fast growers. The tech-
heavy airline industry, for example, 
has shrunk the wealth of many inves-
tors. The term “tech stocks” isn’t too 
meaningful these days. It’s best to 
simply evaluate each company and 
industry on its own merits.

***

QWhen I sell a stock, what tax rate 
will I pay? 

— N.P.,  Kansas City, Mo.

ARight now, for most people 
the capital gains tax rate is 

15 percent for stocks held for more 
than a year. Short-term gains, from 
stocks held a year or less, are taxed at 
your ordinary income tax rate, which 
can be as high as 35 percent. Patience 
can be profitable for stock investors.

(Note that the rate can change in 
the future, and some are suggesting 
that it should be raised to generate 
more revenue.)

Got a question for the Fool? 
Send it in — see Write to Us 

Ask the Fool

Fool’s School My Dumbest Investment
To Educate, Amuse & Enrich

Crashed Rocket
My worst investment had to be Web-

van. I got in on the IPO and thought it 
would rocket — but it ultimately crashed 
as a concept and as a company.

— G.S., San Diego
The Fool Responds: You’re not the 

only one who lost money on Webvan. 
Many investors, like its own management, 
were overly confident that Americans 
would, in droves, abandon conventional 
supermarket shopping in order to buy gro-
ceries online. As with many initial public 
offerings (IPOs), investors rushed in with-
out giving the newly public company time 
to establish itself as a reliable performer.

Today, IPOs still draw a lot of inter-
est and money, even when the underly-
ing company has some serious concerns. 
Newly public Groupon, for example, 
seems overvalued, at close to $8 billion in 
market capitalization. Its business requires 
a lot of employees to contact businesses 
and arrange deals, and its customers have 
little reason to be loyal to Groupon over 
competitors also offering attractive deals.

Meanwhile, the company has restat-
ed its numbers several times, has had 
its accounting questioned and has gone 
through two chief financial officers in 
short order. ■

The Motley Fool Take
Future Stock

If you’re in the market for a stock that 
could grow significantly over time, consider 
iRobot (Nasdaq: IRBT).

You may know the company for its 
floor-vacuuming robot, the Roomba, but 
it also serves the military, with machines 
such as the iRobot 510 PackBot, which 
performs route clearance and checkpoint 
inspections and disarms explosive devices 
in war zones. Its Warrior and PackBot 
builds were instrumental in removing 
radioactive debris from Japan’s Fukushima 
Daiichi nuclear facility.

The stock has fallen more than 20 per-
cent this year, though, as investors worry 
that government spending cuts will hurt 
iRobot’s profitability. In 2011, defense con-
tracts accounted for 36 percent of total 

revenue.
But don’t count this ’bot out just yet. 

Home robots accounted for 60 percent 
of the company’s revenue last year. Sales 
of iRobot’s consumer products including 
the Scooba, a floor-washing robot, have 
helped offset losses in government fund-
ing. International sales are brisk, too, with 
a whopping 70 percent of the company’s 
home-cleaning solutions sold abroad.

Meanwhile, iRobot is diversifying its 
product offerings outside the home and 
military markets, targeting the health care 
and retail industries with a new mobile 
robotics platform.

Innovation is in iRobot’s DNA. Inves-
tors may be surprised by how quickly 
iRobot turns a setback into an opportu-
nity. (The “Motley Fool Rule Breakers” 
newsletter has recommended iRobot.) ■

  Name That Company
I trace my roots back to 1888 and 

the American Journal of Railway Appli-
ances. Today, based in New York City, 
I’m a global financial information and 
education giant, with 280-plus offices in 
40 countries, more than 20,000 employees 
and roughly $6 billion in annual sales. My 
brands include Standard & Poor’s Rat-
ings Services, S&P Capital IQ , S&P Indi-
ces, Platts energy information services, 
Aviation Week, Architectural Record 
and J.D. Power and Associates. In 2009 I 

Last week’s trivia answer
Founded in 1872 in Wisconsin and based 

in Dallas now, I rake in nearly $21 billion 
annually. Almost a quarter of people on 
Earth use my products daily, in more than 
175 nations. My brands include Kleenex, 
Scott, Cottonelle, Viva, Andrex, Huggies, 
Pull-Ups, Kotex, Poise, Depend and more. 
I created the first facial tissue. Scott was 
the first to put toilet paper on a roll and 
to introduce paper towels. I employ about 
57,000 people globally. A good citizen, I 
recently spent five years atop the personal 
products category in Dow Jones’ Sustain-
ability World Index. Who am I? (Answer: 
Kimberly-Clark) ■

sold BusinessWeek to 
Bloomberg. I’m plan-
ning to split into two 

companies, one focused 
on key global markets 

and the other on education. 
Who am I? ■

Know the answer? Send it to 
us with Foolish Trivia on the 

top and you’ll be entered into a 
drawing for a nifty prize!

Do you have an embarrassing 
lesson learned the hard way? Boil 
it down to 100 words (or less) 
and send it to The  Motley Fool 

c/o My Dumbest Investment. Got one that 
worked? Submit to My Smartest Investment. 
If we print yours, you’ll win a Fool’s cap!

Write to Us! Send questions 
for Ask the Fool, Dumbest (or 
Smartest) Investments (up to 
100 words), and your Trivia 

entries to Fool@fool.com or via  regular mail 
c/o this newspaper, attn: The  Motley Fool. 
Sorry, we can’t provide individual financial 
advice.
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NETWORKING
Harris Bank hosts Naples Botanical Garden’s Sustaining Leadership Council 

We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, 
go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.
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 1 . Connie Vandenberg, 
   Meghan Clancy 
   Gorman and Barbie 
   Hills
 2 .  Karen and Robert 
   Scott   
 3 . Stefan Both, Jenny 
   Sutton and Jennie 
   Craig
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   David and Vicky 
   Smith
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 9. Jane Berger and Kathy 
   Woods
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NETWORKING
Celebrating the Community Foundation’s 2012 Women of Initiative

We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, 
go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

Wake Up Naples with the Greater Naples Chamber of Commerce

 BOB RAYMOND / FLORIDA WEEKLY 

 1 . Tony Marino, Cyndee Woolley and Larry Berg
 2 .  Colleen Kvetko, Linda Oberhaus, Janeice 
   Martin, Wilma Boyd and Janet Lee   
 3 . Teresa Beckta and Helena Dabrowski
 4. Jennifer Edwards and Cortney Stone
 5. Joe Turner, Fred Nerone and Joe Donahue
 6. Tom Graney and Mike Larose 
 7. Joe Foster, Ted Soliday and Larry Ray

COURTESY PHOTOS 

 1 . Front row: Barbara Jordan, Marissa 
   Hartington, Cynthia Sherman, 
   Shelly Stayer and Simone Lutgert. 
   Back row: Julie Dalton, Jean Ackerman 
   and Angela Smith 
 2 .  Stacy Deffenbaugh of NBC2   
 3 . Sue Huff and Sandra Buxton
 4. Cindy and Paul Dresselhaus, Jay and 
   Patty Baker, Kelly Capolino, Emily Watt, 
   Terry Edwards and Barbara Jordan 
 5. Mana Holtz, Lynne Shotwell and Linda 
   Flewelling
 6. Nancy White, Joanne Fowler and Hanna 
   Cummins
 7. Suzanne Todd, Shelly Stayer and Shelia 
   Davis 
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DAVID WILLIAM AUSTON, PA 
AMERIVEST REALTY | NAPLES, FL

239.280.5433

Call David Today or Visit
www.DavidNaples.com

Naples Luxury Real Estate

Representing Sellers and Buyers of

MEDITERRA
MOORINGS 

BEACHFRONT
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A
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R
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G

New 2-story. 4 bed+den+offi ce/5.5 
baths, 2 laundry rooms. 5,682 living 
sq ft. 2+1 car garages. Outdoor 
kitchen. Lake and golf course views. 
Furnished. $4,025,000

Lions Gate. Stunning SW views of
the Gulf. Completely remodeled.
2,076 sq ft. 2+den/2.5 baths.
Can be converted to 3 bed/3bath.
Furnished. $1,249,000

OPEN HOUSE 

SAT 1-3

REAL ESTATE
N A P L E S  F L O R I D A  W E E K L Y

A GUIDE TO THE REAL ESTATE INDUSTRY     B9WEEK OF MAY 17-23, 2012

6210 COPPER LEAF LANE, NAPLES
This pool home offers plenty 

of space inside and outside. On 
nearly 2¾ acres in Golden Gate 
Estates, the home features four 
bedrooms, three bathrooms and 
an oversized two-car garage. 

The eat-in kitchen has hand-
some cabinetry, stainless steel 
appliances and a breakfast bar. 

The 20-by-16-foot living room 
has a fireplace. 

The master bedroom is 17-by-13 
feet, and the fourth bedroom is 
16-by-12 feet. 

Also in the home is a large laundry room that includes a sink and plenty of 
cabinetry, overhead and underneath. The home has a monitored alarm system, 
and mostly Pella windows. 

The solar heated pool and spa are in close proximity to the summer kitchen 
on the lanai. A backyard garage can be used as a workshop. A home warranty is 
included in the sale, and the owner is willing to leave the tractor for the buyer.

The home is listed at $425,000. Contact listing agent John Vaughn Jr. of Cold-
well Banker Residential Real Estate at 290-8127. ■

26010 MORTON AVE., BONITA SPRINGS
Enjoy country living at 

its finest in this residence, 
located on a fenced corner 
lot of nearly 5 acres. 

The home has three 
bedrooms and three bath-
rooms and has been fully 
remodeled. It features an 
eat-in kitchen with a mar-
ble floor, ample cabinetry, 
stainless steel appliances 
and an expansive cooking 
island.

The master bedroom 
has hardwood flooring 
and features large win-
dows, keeping it light and 
airy. The master bath has 
decorative wall tile, dual sinks and separate tub and shower. 

Close to shopping, dining and beaches, the home is listed at $425,000. For more 
information, contact listing agent Elaine Zacka of Prudential Florida Realty at 
470-3191. ■

12510 COCONUT CREEK COURT, FORT MYERS
This home is near beaches, 

shopping and restaurants in 
the private gated community of 
Coconut Creek.

With 2,466 square feet of liv-
ing area, the home has three 
bedrooms and 2½ bathrooms, 
including a master bath with 
dual vanities and separate tub 
and shower. The gourmet kitch-
en features handsome cabinetry, 
granite countertops, a profes-
sional gas range and stainless 
steel appliances. The great room 
has a soaring cupola ceiling. “I’m sure it’s more than 25 feet tall,” Mr. Capps said. 
“With windows crowning the top, light spills down. It’s just beautiful.”

French doors open to a screened lanai with views of mature oaks and native 
flora. “It’s extremely lush,” he said. “Most of the existing 100-year-old live oak 
trees there are preserved.”

The home is on three-quarters of an acre and has an insulated garage with 
workshop that can accommodate at least three vehicles. 

The home is listed at $419,000. To learn more, contact Mr. Capps at 848-6454. ■

1093 HARBOUR WOOD DRIVE, PUNTA GORDA
This home, in a quiet gated com-

munity of custom-built residences, 
has great curb appeal. 

The residence has four bed-
rooms, with a spacious master suite 
outfitted with a sitting room and 
arched entry. The master bedroom 
opens to a lanai with retractable 
storm shutters. The master bath has 
a beautiful marble tub and marble-
topped dual vanities. 

The split plan’s fourth bedroom 
and full bath is separate, located on 
the other side of the pool. 

The kitchen, great room, dining room and office open to the brick pavered pool deck, 
which also features a spa and pool safety barrier. 

The large kitchen features stainless steel appliances and ample cabinetry. The out-
door summer kitchen has granite countertops and Jenn-Air cook top, refrigerator and 
sink. The home has 11 ceiling fans throughout its 10-foot ceilings. The three-car garage 
has an automatic retractable screen.

List price for this property is $425,000. To learn more, contact Jan Mann of Bud 
Trayner Realty in Punta Gorda at (941) 204-1788. ■

What $425,000 will buy 
in Southwest Florida



We’re here for you. Worldwide.

OPEN SATURDAY & SUNDAY 1-4 346 Central 
Avenue, Olde Naples. Masterpiece in the heart of 
Olde Naples. Just a couple of blocks to the beach 
and Fifth Ave. 3BD+Den 3BA 2GA $2,695,000.  
Stop by Saturday or Sunday.

WILDCAT COVE AT STERLING OAKS 
Beautiful detached 2-story home has huge 

room.   Community offers great tennis program. 
3BD+Den, 3 BA 2GA $234,900.

SANDPIPER BAY CLUB, NAPLES Great 
location with beaches, restaurants, and shops close 
at hand.  Community has dockage for sale or lease 
and is pet friendly. 2BD 2BA  $155,000.

MARBELLA AT SPANISH WELLS Offered 
turnkey with over $100,000 in upgrades and 
designer furnishings.  Eastern exposure with 

3BD 2BA 2GA $224,900.

FORT MYERS BEACH Beautifully upgraded 
townhouse with canal views.  Walk to Ft. Myers 
beaches,  Fishtail Marina & Santini Plaza.  Dock 
space available to purchase. 3BD 3BA 1GA 
$389,900.  

FOREST GLEN, NAPLES 
with views of the lake and 5th green.  Bundled 
golf community rich with amenities including 
gorgeous clubhouse. 2BD+Den 2BA $159,000.  

Come see our gorgeous model home today. Open Mon - Sat: 10 AM - 5 PM, Sun: 11 AM - 5 PM.

Single-family homes  
from 2,062 to over 3,000 sq. ft.

starting at $299,990.

Single-family home designs ranging from 
two to five bedrooms in this exclusive gated 

North Naples community
DESIRABLE 

NORTH NAPLES 

LOCATION!

Located on Vanderbilt Beach Road,
east of I-75 and west of 951.

239.514.2706

*Offer only valid for firm and binding contracts between 1/1/2012 and 5/31/2012 with qualifying floor plans. Binding contracts must be submitted and approved by Black Bear Ridge Naples, LLC (“Black Bear Ridge”). 
Non-qualifying floor plans shall receive a $30,000 credit towards a Black Bear Ridge pool selection.  The $30,000 dollars is based on current retail value. Black Bear Ridge is not responsible for late, incomplete or 
misdirected contracts.  Black Bear Ridge shall determine and designate qualifying floor plans in its sole and absolute discretion; which is final and non-appealable.  VOID WHERE PROHIBITED.

A pool is included with every 
home purchase,  

a Retail Value up to $30,000*

A POOL
WITH EVERY HOME!

Developer of the Year
StockDevelopment.com

Black Bear Ridge

BROKER PARTICIPATION WELCOMED. ORAL REPRESENTATION CANNOT BE RELIED UPON AS CORRECTLY STATING THE REPRESENTATIONS OF THE DEVELOPER.  BLACK BEAR RIDGE DEVELOPED BY BLACK BEAR RIDGE NAPLES, LLC MEMBER OF THE STOCK DEVELOPMENT FAMILY OF COMPANIES. THE RENDERINGS, 
DESIGNS AND OTHER DEPICTIONS MAY BE OF LOCATIONS OR ACTIVITIES NOT ON THE PROPERTY HOWEVER, ARE BASED ON CURRENT DEVELOPMENT PLANS AND ARE FOR THE PURPOSE OF ILLUSTRATION ONLY AND SUBJECT TO CHANGE WITHOUT NOTICE.

When Quality Matters
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PORT ROYAL

3255 RUM ROW
• 6 Bedrooms, 5.5-Baths
• Gorgeous Wide Water Views
• Overlooking Treasure Cove
• Beautiful pool & Deck w/Kitchen & Loggias
• $10,500,000   MLS 211517836
•   Lauren & Michael Taranto 239.572.3078   

OLDE NAPLES

GULF SHORE BLVD S. 19- ROOM ESTATE
• 7 Bedrooms, 9 Full &  2-Baths
• 10,000 S.F. Custom Estate
• 3 Fireplaces, Wine Cellar, Elevator & Theater
• Beautiful Pool & Fountains
• $7,400,000    MLS 212008187
• Michael & Lauren Taranto 239.572.0066

BONITA BAY

MARINA POINTE
• Masterfully Appointed Harwick Home 
• Panoramic River Lot with 5 Bedrooms/6.5 Baths
• Southern Exposure w/Private Dock & Lift
• Stunning in Every Sense
• $3,900,000   MLS 211515661
• The Lummis Team 239.289.3543

MEDITERRA

IL TREBBIO AT MEDITERRA
• 4 Bedrooms, + Den, 4.5-Baths
• Beautiful Courtyard w/Fountain & Fireplace
• 70' Lanai w/ Custom Pool & Spa
• In Home Massage Room & Retreat
• $3,650,000    MLS 211518573
• Martinovich & Nulf 239.398.3929

PELICAN LANDING 

BAY CREEK 
• Stunning Estate in Bay Creek 
• Custom Estate-Large Lot  4,621 Sf. Ft. Living Space 
• Gourmet Kitchen with Wonderful Upgrades
• Infinity Edge Heated Pool & Spa 
• $1,580,000   MLS 211513905
• Darlene Rice  239.325.3537

THE BROOKS

SHADOW WOOD
• 4 Bedrooms, + Den, 3.5-Baths
• Stunning Kitchen w/ Authentic Brick Pizza Oven
• Temperature Controlled Wine Room
• Dramatic Infinity Edge Pool & Summer Kitchen & Bar
• $1,495,000   MLS 212015350
• Lauren & Mike Taranto 239.572.3078

BONITA BAY 

MARINA ISLE 
• Includes 2 Deeded Boat Slips w/Lifts
• 4 Bedrooms + Den, 4.5 Baths 
• Offered Impeccably Furnished 
• Private Gated Enclave of 14 Homes 
• $1,495,000   MLS 211514097
• Sandy Kass, The Fagan Team  239.292.4044

MEDITERRA

BEAUTIFUL DETACHED VILLA RESIDENCE
• 3 Bedrooms, + Den, 3-Baths
• Superior Upgrades w/3-Car Garage
• Oversized Loggia for Entertaining
• Shimmering Lake Views
• $1,299,000   MLS 210036387
• Martinovich & Nulf 239.565.2139

MEDITERRA

CUSTOM DESIGNED COACH HOME
• 3 Bedrooms, + Den, 3-Baths
• Maple Hard Wood Floors & Custom Bookcase
• Custom Designed Coach Home
• Situated on a scenic Lake
• $499,000   MLS 212005488
• Martinovich & Nulf 239.398.3929

FIDDLERS CREEK

PROFESSIONALLY DECORATED & FURNISHED
• 3 Bedrooms, + Den, 3-Baths
• Immaculate Condition
• Over 3,000 S. F. of Living Space
• Gated Community / Corner Lot
• $429,000   MLS 212010748
• Kurt Petersen  239.777.0408

BAYFRONT

PRISTINE  & CUSTOM UPGRADES
• 2 Bedrooms, + Den, 2-Baths
• Enjoy Views of the Bay
• Just Steps to the Water
• A Five Minute Walk to 5th Avenue
• $365,000   MLS 212010688
• Jo Ellen Nash 239.537.4785

PELICAN MARSH

970 EGRET'S RUN, #202
• 3 Bedrooms, 2-Baths
• Upgraded Custom Designer Kitchen
• New Flooring, A/C & More
• South Lakefront View
• $340,000   MLS 212006325
• Jackie Sweet  239.298.9000

PARK SHORE

SOLAMAR AT PARK SHORE
• 3 Bedrooms, 3-Baths, 2 Balconies
• Lovely Kitchen w/Dry Bar & 2 Wine Coolers
• Gulf, Bay & Cityscape Views
• Private Beach Access
• $799,900    MLS 211507508
• Liz Appling 239.272.7201

MEDITERRA

LOCATED WITHIN A PRIVATE ENCLAVE
• 3 Bedrooms, + Den, 3.5-Baths
• Mediterranean Inspired Villa
• Custom Pool w/Spillover Spa
• Nestled in Lush Tropical Landscaping
• $799,000    MLS 211523677
• Kristin Cavella-Whorrall 239.821.6330

REGATTA AT VANDERBILT BEACH

BOAT DOCK INCLUDED
• 3 Bedrooms, 3-Baths
• Spectacular View of Vanderbilt Lagoon
• Offered w/the Designer Furnishings
• Walk to Vanderbilt Beach
• $695,000    MLS 212012319
• Annette Villano 239.248.6798

ROYAL HARBOR

GULF ACCESS IN ROYAL HARBOR 
• 2 Bedrooms, 2-Baths
• Just Minutes to 5th Avenue
• Dock w/Boat Lift
• Beautifully Landscaped
• $610,000    MLS 211016121
• Liz Appling 239.272.7201

MEDITERRA

SPECTACULAR FURNISHED MODEL HOME
• 5 Bedrooms, + Den, 5.5-Baths
• Huge Outdoor Kitchen
• Courtyard Lanai w/Pool & Spa
• 2-Story Guest House
• $2,199,000   MLS 212003384
• Kristin Cavella-Whorrall 239.821.6330

MEDITERRA

TUSCAN INSPIRED PRIVATE ENCLAVE
• 4 Bedrooms, + Den, 4.5-Baths
• Side Load 4-Car Garage
• Covered Loggia w/Pool and Spa
• Beautiful Lake & Preserve Views
• $2,100,000   MLS 212001463
• Martinovich & Nulf 239.398.3929

VANDERBILT BEACH

EXPANSIVE BAY VIEWS
• 3 Bedrooms, + Den, 3 Full & 1- Half Baths
• Expansive Bay Views
• Large Master Suite w/Fireplace
• Gulf Access, Boat Dock & Lift
• $2,000,000    MLS 211520724
• Katie Brady 239.770.6061

MOORINGS

SPANISH & ITALIAN ARCHITECTURE
• 4 Bedrooms, + Den, 5-Full, 2-Half Baths
• Situated on a Large Corner Lot
• Game Room & Private Study
• Huge Pool, Spa & Summer Kitchen
• $1,960,000   MLS 211006215
• Michael & Lauren Taranto 239.572.3078

OPEN SUNDAY 1 -4:00

OPEN SUNDAY 1 - 4:00

NEW PRICE

NEW LI
ST

ING

NEW PRICE

FORT MYERS BEACH 

TROPICAL PARADISE W/ PRIVATE DOCK 
• Extraordinary Panoramic Bay Front Home 
• Custom Built Decorator Designed Turnkey 
• Sand Dollar Award Winner w/Gulf Access 
• 3 Bedroom + Den, 4.5 Baths, 5,872 Sq. Ft. 
• $3,600,000   MLS 212014756
• Darlene Rice 239.325.3537

PELICAN MARSH

LAKE FRONT 2-STORY ESTATE HOME
• 4 Bedrooms+ Den, 4.5-Baths
• Exquisite Marble Floors & Finishes 
• Game Room, Elevator & Open Balconies
• Absolutely Stunning Lanai w/Gigantic Pool & Spillover Spa
• $2,700,000    MLS 212008794
• Lauren Taranto 239.572.3078/Linda Hinds 239.404.0334

BONITA BAY

BEAUTIFUL LUXURY HIGH RISE
• 3 Bedrooms, Plus Den, 3.5-Baths
• Luxury Corner Residence
• Private Elevator Foyer
• 270 Degree Water Views
• $2,475,000   MLS 210039372
• Martinovich & Nulf 239.564.5717

BONITA BAY

AZURE AT BONITA BAY
• 3 Bedrooms, + Den, 4-Baths
• Sweeping Views of The Gulf and Bay
• Exquisite Kitchen w/ Wine & Beverage Refrigerators
• Multiple Terraces & Summer Kitchen
• $2,289,000    MLS 212003759
• Martonvich & Nulf 239.564.1266

BONITA BAY 

COCONUT ISLE 
• Stunning Villa Home 
• Tropical Lanai with Rock Waterfalls 
• Lake and Golf Views 
• Spacious Open Floor Plan 
• $1,200,000   MLS 212010133
• The Lummis Team 239.289.3543

PELICAN BAY

MARBELLA AT PELICAN BAY
• 3 Bedrooms, 3-Baths
• Extensively Upgraded, Large Private Master Suite
• Beautiful Custom Hard Wood Built-ins
• Stunning Spacious Kitchen w/ Dual Ovens
• $1,195,000    MLS 211506186
• Steve Suddeth & Jordan Delaney 239.784.0693

SHADOW WOOD 

SWEET BAY 
• 3 Bedrooms, 3 Baths, West View 
• Courtyard, Guest Cabana 
• Lake and Golf View 
• Private Beach Club Available 
• $998,000    MLS 211514089
• Greg Lewis, The Lewis Team 239.287.1158

MEDITERRA

STUNNING CUSTOM DESIGNED HOME
• 3 Bedrooms, 3-Baths
• Tropical Lanai w/Heated Pool
• Natural Stone & Wood Floors
• Spectacular Lake Views
• $895,000    MLS 211000587
• Kristin Cavella-Whorrall 239.821.6330

GOLDEN GATE ESTATES

SITUATED ON 2.73 ACRES
• 3 Bedrooms, + Den, 2-Baths
• Wonderful Outdoor Entertaining Space w/Fire Pit
• Screened Lanai w/Heated Pool
• Beautifully Maintained
• $309,000   MLS 212003690
• Kurt Petersen 239.777.0408

THE STRAND

PINNACLE AT THE STRAND
• 3 Bedrooms, 2-Baths
• Beautiful Golf Course Views
• Beautifully Appointed Kitchen
• Remodel Just Completed
• $299,000    MLS 211505094
• Liz Appling 239.272.7201

HERITAGE BAY

10250 HERITAGE BAY BLVD., #3616
• Exceptional 2 Bedrooms, + Den, 2-Baths
• Bundled Golf Community
• Picturesque Lake & Golf Views
• Numerous Upgrades
• $265,000    MLS 212012131
• Jackie Sweet 239.298.9000

FAIRWAY DUNES

FAIRWAY DUNES CONDO
• 2 Bedrooms, 2-Baths
• Detached Villa, 1.5-Car Garage
• Screened Patio and Lanai
• Great Community Amenities
• $159,000   MLS 211519080
• Liz Appling 239.272.7201

MEDITERRA

PORTA VECCHIO AT MEDITERRA
• 3 Bedrooms, 2.5-Baths
• Spectacular 1st Floor Coach Home
• Marbel Inlays and Stone Columns
• Custom Stone Fireplace
• $599,000    MLS 211517634
• Kristin Cavella-Whorrall 239.821.6330

VISTAS AT BONITA BAY

UNPARALLELED VIEWS 
• 2 Bedrooms, + Den, 3-Baths
• Private Terraces in all Bedrooms
• Many Design Features Throughout
• Award Winning Amenities
• $599,000    MLS 212006581
• Martinovich & Nulf 239.564.1266

MEDITERRA

SPECTACULAR LAKE & PRESERVE VIEWS
• 3 Bedrooms, + Den, 3-Baths
• Custom Designed & Furnished
• Custom Built ins: Entertainment Center & Wet Bar
• Beautiful Gourmet Kitchen
• $594,000    MLS 212009182
• Kristin Cavella-Whorrall 239.821.6330

BEAR'S PAW

GULF ACCESS COMMUNITY
• 3 Bedrooms, 2-Baths
• Beautifully Remodeled
• Stone Fireplace
• Gorgeous Hardwood Flooring
• $525,000   MLS 212013651
• Jo Ellen Nash 239.537.4785

PINE RIDGE

INCREDIBLE HOME ON PRIME HOMESITE
• 4 Bedrooms, + Den, 4.5-Baths
• Wood & Saturnia Marble Floors Throughout
• Deluxe Kitchen w/Huge Island
• Faux Finishes & Soaring Ceilings
• $1,850,000    MLS 212007630
• Michael & Lauren Taranto 239.572.3078

SHADOW WOOD 

LAKE FOREST
• Stunning, Custom Built by Frey & Sons
• 4 Bedrooms, + Den, 4 Baths, 2 Powder Room
• 3,655 Sq.Ft, Pool Side Cabana 465 Sq.Ft
• Water, Golf View, 4 Car Garage
• $1,775,000    MLS 212014778
• Greg Lewis, The Lewis Team 239.287.1158

BONITA BAY

GRACIOUS SENSE OF LUXURY
• 3 Bedrooms, + Den, 3.5-Baths
• 4 Terraces w/ Gulf and Bay Views
• Timeless Elegance Offered Fully Furnished
• Stunning Appointments Throughout
• $1,695,000    MLS 212003728
• Martinovich & Nulf 239.564.1266

PELICAN LANDING 

BAY CREEK 
• Price Reduced-Motivated
• Best Value in Pelican Landing 
• 5 Bedrooms Plus Den, 4.5 Baths 
• Custom Estate-Large Lot  4,564 Sf. Ft. Living Space 
• $1,599,000   MLS 211513722
• Dotti Fagan, The Fagan Team 239.272.4946

OPEN SUNDAY 1 - 4:00

NEW LI
ST

ING

NEW LI
ST

ING

NEW PRICE
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PORT ROYAL

3255 RUM ROW
• 6 Bedrooms, 5.5-Baths
• Gorgeous Wide Water Views
• Overlooking Treasure Cove
• Beautiful pool & Deck w/Kitchen & Loggias
• $10,500,000   MLS 211517836
•   Lauren & Michael Taranto 239.572.3078   

OLDE NAPLES

GULF SHORE BLVD S. 19- ROOM ESTATE
• 7 Bedrooms, 9 Full &  2-Baths
• 10,000 S.F. Custom Estate
• 3 Fireplaces, Wine Cellar, Elevator & Theater
• Beautiful Pool & Fountains
• $7,400,000    MLS 212008187
• Michael & Lauren Taranto 239.572.0066

BONITA BAY

MARINA POINTE
• Masterfully Appointed Harwick Home 
• Panoramic River Lot with 5 Bedrooms/6.5 Baths
• Southern Exposure w/Private Dock & Lift
• Stunning in Every Sense
• $3,900,000   MLS 211515661
• The Lummis Team 239.289.3543

MEDITERRA

IL TREBBIO AT MEDITERRA
• 4 Bedrooms, + Den, 4.5-Baths
• Beautiful Courtyard w/Fountain & Fireplace
• 70' Lanai w/ Custom Pool & Spa
• In Home Massage Room & Retreat
• $3,650,000    MLS 211518573
• Martinovich & Nulf 239.398.3929

PELICAN LANDING 

BAY CREEK 
• Stunning Estate in Bay Creek 
• Custom Estate-Large Lot  4,621 Sf. Ft. Living Space 
• Gourmet Kitchen with Wonderful Upgrades
• Infinity Edge Heated Pool & Spa 
• $1,580,000   MLS 211513905
• Darlene Rice  239.325.3537

THE BROOKS

SHADOW WOOD
• 4 Bedrooms, + Den, 3.5-Baths
• Stunning Kitchen w/ Authentic Brick Pizza Oven
• Temperature Controlled Wine Room
• Dramatic Infinity Edge Pool & Summer Kitchen & Bar
• $1,495,000   MLS 212015350
• Lauren & Mike Taranto 239.572.3078

BONITA BAY 

MARINA ISLE 
• Includes 2 Deeded Boat Slips w/Lifts
• 4 Bedrooms + Den, 4.5 Baths 
• Offered Impeccably Furnished 
• Private Gated Enclave of 14 Homes 
• $1,495,000   MLS 211514097
• Sandy Kass, The Fagan Team  239.292.4044

MEDITERRA

BEAUTIFUL DETACHED VILLA RESIDENCE
• 3 Bedrooms, + Den, 3-Baths
• Superior Upgrades w/3-Car Garage
• Oversized Loggia for Entertaining
• Shimmering Lake Views
• $1,299,000   MLS 210036387
• Martinovich & Nulf 239.565.2139

MEDITERRA

CUSTOM DESIGNED COACH HOME
• 3 Bedrooms, + Den, 3-Baths
• Maple Hard Wood Floors & Custom Bookcase
• Custom Designed Coach Home
• Situated on a scenic Lake
• $499,000   MLS 212005488
• Martinovich & Nulf 239.398.3929

FIDDLERS CREEK

PROFESSIONALLY DECORATED & FURNISHED
• 3 Bedrooms, + Den, 3-Baths
• Immaculate Condition
• Over 3,000 S. F. of Living Space
• Gated Community / Corner Lot
• $429,000   MLS 212010748
• Kurt Petersen  239.777.0408

BAYFRONT

PRISTINE  & CUSTOM UPGRADES
• 2 Bedrooms, + Den, 2-Baths
• Enjoy Views of the Bay
• Just Steps to the Water
• A Five Minute Walk to 5th Avenue
• $365,000   MLS 212010688
• Jo Ellen Nash 239.537.4785

PELICAN MARSH

970 EGRET'S RUN, #202
• 3 Bedrooms, 2-Baths
• Upgraded Custom Designer Kitchen
• New Flooring, A/C & More
• South Lakefront View
• $340,000   MLS 212006325
• Jackie Sweet  239.298.9000

PARK SHORE

SOLAMAR AT PARK SHORE
• 3 Bedrooms, 3-Baths, 2 Balconies
• Lovely Kitchen w/Dry Bar & 2 Wine Coolers
• Gulf, Bay & Cityscape Views
• Private Beach Access
• $799,900    MLS 211507508
• Liz Appling 239.272.7201

MEDITERRA

LOCATED WITHIN A PRIVATE ENCLAVE
• 3 Bedrooms, + Den, 3.5-Baths
• Mediterranean Inspired Villa
• Custom Pool w/Spillover Spa
• Nestled in Lush Tropical Landscaping
• $799,000    MLS 211523677
• Kristin Cavella-Whorrall 239.821.6330

REGATTA AT VANDERBILT BEACH

BOAT DOCK INCLUDED
• 3 Bedrooms, 3-Baths
• Spectacular View of Vanderbilt Lagoon
• Offered w/the Designer Furnishings
• Walk to Vanderbilt Beach
• $695,000    MLS 212012319
• Annette Villano 239.248.6798

ROYAL HARBOR

GULF ACCESS IN ROYAL HARBOR 
• 2 Bedrooms, 2-Baths
• Just Minutes to 5th Avenue
• Dock w/Boat Lift
• Beautifully Landscaped
• $610,000    MLS 211016121
• Liz Appling 239.272.7201

MEDITERRA

SPECTACULAR FURNISHED MODEL HOME
• 5 Bedrooms, + Den, 5.5-Baths
• Huge Outdoor Kitchen
• Courtyard Lanai w/Pool & Spa
• 2-Story Guest House
• $2,199,000   MLS 212003384
• Kristin Cavella-Whorrall 239.821.6330

MEDITERRA

TUSCAN INSPIRED PRIVATE ENCLAVE
• 4 Bedrooms, + Den, 4.5-Baths
• Side Load 4-Car Garage
• Covered Loggia w/Pool and Spa
• Beautiful Lake & Preserve Views
• $2,100,000   MLS 212001463
• Martinovich & Nulf 239.398.3929

VANDERBILT BEACH

EXPANSIVE BAY VIEWS
• 3 Bedrooms, + Den, 3 Full & 1- Half Baths
• Expansive Bay Views
• Large Master Suite w/Fireplace
• Gulf Access, Boat Dock & Lift
• $2,000,000    MLS 211520724
• Katie Brady 239.770.6061

MOORINGS

SPANISH & ITALIAN ARCHITECTURE
• 4 Bedrooms, + Den, 5-Full, 2-Half Baths
• Situated on a Large Corner Lot
• Game Room & Private Study
• Huge Pool, Spa & Summer Kitchen
• $1,960,000   MLS 211006215
• Michael & Lauren Taranto 239.572.3078

OPEN SUNDAY 1 -4:00

OPEN SUNDAY 1 - 4:00

NEW PRICE

NEW LI
ST

ING

NEW PRICE

FORT MYERS BEACH 

TROPICAL PARADISE W/ PRIVATE DOCK 
• Extraordinary Panoramic Bay Front Home 
• Custom Built Decorator Designed Turnkey 
• Sand Dollar Award Winner w/Gulf Access 
• 3 Bedroom + Den, 4.5 Baths, 5,872 Sq. Ft. 
• $3,600,000   MLS 212014756
• Darlene Rice 239.325.3537

PELICAN MARSH

LAKE FRONT 2-STORY ESTATE HOME
• 4 Bedrooms+ Den, 4.5-Baths
• Exquisite Marble Floors & Finishes 
• Game Room, Elevator & Open Balconies
• Absolutely Stunning Lanai w/Gigantic Pool & Spillover Spa
• $2,700,000    MLS 212008794
• Lauren Taranto 239.572.3078/Linda Hinds 239.404.0334

BONITA BAY

BEAUTIFUL LUXURY HIGH RISE
• 3 Bedrooms, Plus Den, 3.5-Baths
• Luxury Corner Residence
• Private Elevator Foyer
• 270 Degree Water Views
• $2,475,000   MLS 210039372
• Martinovich & Nulf 239.564.5717

BONITA BAY

AZURE AT BONITA BAY
• 3 Bedrooms, + Den, 4-Baths
• Sweeping Views of The Gulf and Bay
• Exquisite Kitchen w/ Wine & Beverage Refrigerators
• Multiple Terraces & Summer Kitchen
• $2,289,000    MLS 212003759
• Martonvich & Nulf 239.564.1266

BONITA BAY 

COCONUT ISLE 
• Stunning Villa Home 
• Tropical Lanai with Rock Waterfalls 
• Lake and Golf Views 
• Spacious Open Floor Plan 
• $1,200,000   MLS 212010133
• The Lummis Team 239.289.3543

PELICAN BAY

MARBELLA AT PELICAN BAY
• 3 Bedrooms, 3-Baths
• Extensively Upgraded, Large Private Master Suite
• Beautiful Custom Hard Wood Built-ins
• Stunning Spacious Kitchen w/ Dual Ovens
• $1,195,000    MLS 211506186
• Steve Suddeth & Jordan Delaney 239.784.0693

SHADOW WOOD 

SWEET BAY 
• 3 Bedrooms, 3 Baths, West View 
• Courtyard, Guest Cabana 
• Lake and Golf View 
• Private Beach Club Available 
• $998,000    MLS 211514089
• Greg Lewis, The Lewis Team 239.287.1158

MEDITERRA

STUNNING CUSTOM DESIGNED HOME
• 3 Bedrooms, 3-Baths
• Tropical Lanai w/Heated Pool
• Natural Stone & Wood Floors
• Spectacular Lake Views
• $895,000    MLS 211000587
• Kristin Cavella-Whorrall 239.821.6330

GOLDEN GATE ESTATES

SITUATED ON 2.73 ACRES
• 3 Bedrooms, + Den, 2-Baths
• Wonderful Outdoor Entertaining Space w/Fire Pit
• Screened Lanai w/Heated Pool
• Beautifully Maintained
• $309,000   MLS 212003690
• Kurt Petersen 239.777.0408

THE STRAND

PINNACLE AT THE STRAND
• 3 Bedrooms, 2-Baths
• Beautiful Golf Course Views
• Beautifully Appointed Kitchen
• Remodel Just Completed
• $299,000    MLS 211505094
• Liz Appling 239.272.7201

HERITAGE BAY

10250 HERITAGE BAY BLVD., #3616
• Exceptional 2 Bedrooms, + Den, 2-Baths
• Bundled Golf Community
• Picturesque Lake & Golf Views
• Numerous Upgrades
• $265,000    MLS 212012131
• Jackie Sweet 239.298.9000

FAIRWAY DUNES

FAIRWAY DUNES CONDO
• 2 Bedrooms, 2-Baths
• Detached Villa, 1.5-Car Garage
• Screened Patio and Lanai
• Great Community Amenities
• $159,000   MLS 211519080
• Liz Appling 239.272.7201

MEDITERRA

PORTA VECCHIO AT MEDITERRA
• 3 Bedrooms, 2.5-Baths
• Spectacular 1st Floor Coach Home
• Marbel Inlays and Stone Columns
• Custom Stone Fireplace
• $599,000    MLS 211517634
• Kristin Cavella-Whorrall 239.821.6330

VISTAS AT BONITA BAY

UNPARALLELED VIEWS 
• 2 Bedrooms, + Den, 3-Baths
• Private Terraces in all Bedrooms
• Many Design Features Throughout
• Award Winning Amenities
• $599,000    MLS 212006581
• Martinovich & Nulf 239.564.1266

MEDITERRA

SPECTACULAR LAKE & PRESERVE VIEWS
• 3 Bedrooms, + Den, 3-Baths
• Custom Designed & Furnished
• Custom Built ins: Entertainment Center & Wet Bar
• Beautiful Gourmet Kitchen
• $594,000    MLS 212009182
• Kristin Cavella-Whorrall 239.821.6330

BEAR'S PAW

GULF ACCESS COMMUNITY
• 3 Bedrooms, 2-Baths
• Beautifully Remodeled
• Stone Fireplace
• Gorgeous Hardwood Flooring
• $525,000   MLS 212013651
• Jo Ellen Nash 239.537.4785

PINE RIDGE

INCREDIBLE HOME ON PRIME HOMESITE
• 4 Bedrooms, + Den, 4.5-Baths
• Wood & Saturnia Marble Floors Throughout
• Deluxe Kitchen w/Huge Island
• Faux Finishes & Soaring Ceilings
• $1,850,000    MLS 212007630
• Michael & Lauren Taranto 239.572.3078

SHADOW WOOD 

LAKE FOREST
• Stunning, Custom Built by Frey & Sons
• 4 Bedrooms, + Den, 4 Baths, 2 Powder Room
• 3,655 Sq.Ft, Pool Side Cabana 465 Sq.Ft
• Water, Golf View, 4 Car Garage
• $1,775,000    MLS 212014778
• Greg Lewis, The Lewis Team 239.287.1158

BONITA BAY

GRACIOUS SENSE OF LUXURY
• 3 Bedrooms, + Den, 3.5-Baths
• 4 Terraces w/ Gulf and Bay Views
• Timeless Elegance Offered Fully Furnished
• Stunning Appointments Throughout
• $1,695,000    MLS 212003728
• Martinovich & Nulf 239.564.1266

PELICAN LANDING 

BAY CREEK 
• Price Reduced-Motivated
• Best Value in Pelican Landing 
• 5 Bedrooms Plus Den, 4.5 Baths 
• Custom Estate-Large Lot  4,564 Sf. Ft. Living Space 
• $1,599,000   MLS 211513722
• Dotti Fagan, The Fagan Team 239.272.4946

OPEN SUNDAY 1 - 4:00
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 All references to clubs and membership opportunities and other amenities are subject to fees, dues and availability. Pricing and availability are subject to change without notice. 
Some photographs may be of locations or activities not in the community. Void where prohibited. ©2012 WCI Communities, Inc. All rights reserved. CBC058372

An Ideal Naples Address
A Price That Makes Sense

It’s That Simple

13659 Manchester Lane  I  Naples, FL 34109

239.598.2370
ManchesterSquareWCI.com

Whether you’re grilling with friends or letting the kids romp 
on the playground, the Clubhouse at Manchester Square 
complements the way you live. Stay in shape at the state-of-
the-art fitness center. When you return home, take a relaxing swim 
in the pool or hit the court for a pick-up basketball game.

With an unbeatable North Naples location close to dining, 
shopping and beaches, plus seven fabulous single-family home 
designs offering from 1,557 to 3,395 sq. ft. of air-conditioned 
living area, Manchester Square offers the latest in Naples’ 
lifestyle living—your lifestyle.
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Homes 
from the

$220,000s

The Experience Is Everything.











Pelican Isle III #803: Expansive water views, 
turnkey furnished, 2428SF. $759,000

INTEGRITY  -  EXPERTISE  -  DIRECTION FOR REAL ESTATEAMERIVEST Realty

Pelican Isle II #402: Granite kit, wood/tile fl rs, 
Gulf of Mexico views, 3/3 2677SF.  $839,000  

Pelican Isle III  #602: Waterfront! Marble 
fl oors, new decor, 2 lanais, 2677SF. $799,000

Pelican Isle III #601: 3050SF, end unit, 2 lg. 
wrap around lanais, Views! $989,000

www.GulfnGolfNaples.com
www.WigginsPass.com

www.Fosterteam.Listingbook.com
www.youtube.com/fosterteamnaples

thefosterteam@comcast.net

GENE
FOSTER

239.253.8002

BRIDGETTE
 FOSTER

239.253.8001 

'Download AT&T code or = scanner 
on your 'Smart phone' and read our 

QR code'

Pelican Isle II #302: 2677SF, wood fl rs, Gulf 
views, LaPlaya membership avail. $729,000

Pelican Isle II #404: Waterfront, amazing 
views, furnished, 4/3.5Ba., end unit. $1,099,000

Pelican Isle II #303: Walk into breathtaking 
views, wood fl rs, granite kit, furnished. $829,000 

Pelican Isle II #702: New A/C units & water 
heater, W. views of the Gulf of Mexico. $899,000

SOLD

Open House 
Sunday, 

May 20th
 1-4pm

Residences of Pelican Isle

*National Association of Home Builders GOLD AWARD
 winner for Community of the Year, the only Florida Winner 
  in 31 years, and NAHB GOLD AWARD for Best Clubhouse.

WINNER #1 COMMUNITY AND 
#1 CLUBHOUSE IN THE UNITED STATES!*

Discover Miromar Lakes Beach & 

Golf Club, an award-winning fusion 

of architecture, waterfront homes, 

five-star resort style amenities and 

vibrant lifestyle. Water-ski, sail or  

fish on the 700 acre freshwater 

lake, play golf on the “signature” 

championship golf course, hone 

your tennis skills, enjoy a luxurious 

treatment at the full-service 

European style spa, attend one of 

hundreds of events on the social 

calendar or simply relax in the 

dreamy beachside cabanas on our 

three miles of private white sandy 

beach. It’s all here, in one luxurious 

location unparalleled in Florida.  

New homes from $600,000 to over 

$5 million.

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATION OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THIS ADVERTISEMENT AND TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. 
This is not intended to be an offering or solicitation of sale in any jurisdiction where the development is not registered in accordance with applicable law or where such offering or solicitation would otherwise be prohibited by law. Prices, plans, artist’s renderings, photos, land uses, dimensions, specifications, 
improvements, materials, amenities and availability are subject to change without notice. Copyright © 2012, Miromar Development Corporation. Miromar Lakes is a registered service mark of Miromar Development Corporation. 05161712-1153



“THE BEST SOURCE FOR EXCEPTIONAL PROPERTIES”

FORREST INTERNATIONAL REALTY
OFFICE (239) 434-7228 ~ TOLL FREE (866) 434-7228 ~ EMAIL jimf@forrest.com ~ www.theforrestcompany.com

JAMES E. FORREST, REAL ESTATE CONSULTANT

® ®

EXCELLENCE
IS NEVER AN

EXTRAVAGANCE®

®

EXCELLENCE
IS NEVER AN

EXTRAVAGANCE®

®

To Discern The Finest World-Class Properties (“Privately” & Publicly Available), Call Or Email:

PORT ROYAL TO BAY COLONY
ELITE HAVENS FOR THE WORLD’S PRIVILEGED

$12,900,000

World-Class Yachting Estate With $1 Million Boathouse!  207 Ft. Waterfrontage! A One-Of-A-Kind Property That Cannot Be Duplicated!  
Detached Covered Boathouse (72 Ft. x 29 Ft.) Accommodated 60+ Ft. Vessel!  (Plus 144 Ft. Extra Dockage.)  Elegant Interior. 18 Ft. Vaulted 

Ceilings. 5 Bedrooms + Magnificent Office. Spectacular Open-Water Vistas. This Sumptuous Property Is Remarkable By All Standards!  

WORLD CLASS YACHTING ESTATE $1+ Million
Attached

Boathouse
(72 Ft. x 29
Ft.). Vaulted

27 Ft. Ceiling.
38-Ton Lift
Capacity.

$10,900,000

An Extraordinary Showcase Of Elegance! Dramatically Scenic Vistas Fronting Treasure Cove.  Southern Exposure. Steps To Beach Club!  
Property Accommodates 90 Ft. Dock. 6 Bedrooms, Study, 4-Car Garage. One Of The Finest Offerings In All Of Port Royal!

OPULENT BERMUDAN DEEPWATER ESTATE

$11,000,000

Expansive View Perspective Southeast. 1-1/2 Sites.  Incredible Main House & 2-Bedroom Guest House. 9,000 Sq.Ft. Under Air. Total 6-7 
Bedrooms. Theatre, Game Room, 2-Story Library. 5-Car Garage. 86 Ft. Dock.

MAGNIFICENT YACHTING ESTATE



“THE BEST SOURCE FOR EXCEPTIONAL PROPERTIES”

FORREST INTERNATIONAL REALTY
OFFICE (239) 434-7228 ~ TOLL FREE (866) 434-7228 ~ EMAIL jimf@forrest.com ~ www.theforrestcompany.com

JAMES E. FORREST, REAL ESTATE CONSULTANT

® ®

EXCELLENCE
IS NEVER AN

EXTRAVAGANCE®

®

EXCELLENCE
IS NEVER AN

EXTRAVAGANCE®

®

“In A World Fraught With Compromise, There Is A Haven For The Exceptional”

PORT ROYAL TO BAY COLONY
ELITE HAVENS FOR THE WORLD’S PRIVILEGED

$6,595,000 (furnished)

Scintillating Southwest Exposure Fronting Broad Water Vistas. Exquisite Move-In Interior w/2-Story Ceiling Height At Living Room. Coral 
Rock Fireplace. 2-Story Formal Dining Room. 1½ Sites. 150 Ft. Waterfrontage. Breathtaking Sunsets! 5 Bedrooms, Study, 3-Car Garage.

REMARKABLE YACHTING VALUE!

“Bridge-Free” Boating. 15-Ft. Cathedral Ceiling Central 
Core.  Master Bedroom w/Cathedral Ceiling & Large 

Adjacent Sitting Room. Large Pool.  Dock w/Lift + Cut-In 
Boat Slip. Approx. 3,000 Sq.Ft. Storage Downstairs.

AQUALANE SHORES
EXECUTIVE BOATER’S ESTATE

Expansive Broad Water Views Just Off Gordon Pass. 1-1/2 
Sites. 164 Ft. Waterfrontage. 5 Bedrooms, Study, 4-Car 

Garage.

IDEAL CUL-DE-SAC LOCATION

An Exciting Bermudan Deepwater Estate. 1-1/2 Sites!  135 
Ft. Waterfrontage. 184 Ft. Road Frontage. Bright Cheerful 

Engaging Interior. 5 Bedrooms + Study. Extraordinary 
Entertainment Areas.

“BRAND NEW” CONSTRUCTION

$7,975,000

Unique Parcel That Cannot Be Duplicated Offering 
Sweeping Vistas From Gordon Pass To Sanibel! 135 Ft. 

Beach Frontage. Main House & Guest House.

DIRECT BEACHFRONT

$7,500,000

$2,309,000 (furnished)
$5,950,000

SOLD

Western Exposure
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Florida Weekly’s Open Houses

Open Houses are Sunday 1-4, 
unless otherwise marked

www.FloridaWeekly.com    NAPLES FLORIDA WEEKLYB22    REAL ESTATE    MAY 17-MAY 23, 2012

>$400,000
1 • MERCATO - THE STRADA • 9123 
Strada Place • From $400,000 • Premier 
Sotheby’s International Realty • Call 
239.594.9400 • Monday-Saturday 10am-8pm 
& Sunday 12-8pm

2 • LEMURIA • 7172 Lemuria Circle #1602 
• From $400,000 • PSIR • Tom Gasbarro • 
239.404.4883 • Sunday 12-4pm

3 • BONITA BAY - BAY HARBOR • 27203 
Shell Ridge Circle • $499,000 • PSIR • Cathy 
Lieberman/Cindy Reiff • 239.777.2441

>$500,000
4 • BONITA BAY - ESPERIA & TAVIRA 
• 26951 Country Club Drive • From $500,000 
• PSIR • Call 239.495.1105 • Monday-Saturday 
10am-5pm & Sunday 10am-5pm

5 • MOORINGS - COMMODORE CLUB 
• 222 Harbour Drive #402 • $539,900 • PSIR 
• Kathryn Tout • 239.250.3583 

6 • PELICAN MARSH - ISLAND COVE • 
2267 Island Cove Circle • $545,000 • PSIR • 
Linda Perry • 239.450.9113

7 • PELICAN MARSH - LES CHATEAUX 
• 1830 Les Chateaux Blvd. #303 • $549,000 • 
PSIR • Sue Black • 239.250.5611

>$600,000
8 • VANDERBILT BEACH - REGATTA 
I • 400 Flagship Drive #PH-08 • $675,000 • 
PSIR • Patricia Bucalo • 239.248.0694 

9 • PARK SHORE - MERIDIAN • 4901 
Gulf Shore Blvd. North #202 • $675,000 • 
PSIR • Phyllis O’Donnell • 239.269.6161

>$700,000
10 • VANDERBILT BEACH - LA SCALA • 
9700 Gulfshore Drive #305 • $749,000 • PSIR 
• Mary Catherine White • 239.287.2818

11 • THE DUNES - GRANDE PRESERVE 
• 280 Grande Way • From $799,000 • PSIR 
• Call 239.594.1700 • Monday-Saturday 
10am-5pm & Sunday 12-5pm

>$800,000
12 • TWIN EAGLES • 12312 Wisteria 
Drive • $865,000 • PSIR • John D’Amelio • 
239.961.5996

13 • PELICAN BAY - L’AMBIANCE • 
2000 L’Ambiance Circle #201 • $895,000 • 
PSIR • Ellen Eggland • 239.571.7192 

>$900,000
14 • PELICAN BAY - TIERRA MAR • 532 
Tierra Mar Lane East • $995,000 • PSIR • 
Beth McNichols • 239.821.3304

15 • OLD NAPLES • 413 Broad Avenue 
South • $999,000 • PSIR • Krista Harris • 
239.877.6745

>$1,000,000
16 • BONITA BAY - AZURE • 4931 
Bonita Bay Blvd. #CH204 • $1,050,000 • 
PSIR • Cathy Lieberman/Cindy Reiff • 
239.777.2441 

17 • PELICAN BAY - BRIDGEWATER • 
640 Bridge Way Lane • $1,100,000 • PSIR • 
Vivienne Sinkow • 239.405.0638

18 • PELICAN BAY - COCOBAY • 7853 
Cocobay Drive • $1,399,999 • PSIR • Jeff Cox 
• 239.777.0078

19 • GREY OAKS - ESTUARY • 1220 
Gordon River Trail • From $1,500,000 • 
PSIR • Call 239.261.3148 • Monday-Saturday 
9am-5pm & Sunday 12-5pm

20 • OLD NAPLES • 1025 5th Street South 
• $1,629,000 • PSIR • Virginia Wilson • 
239.450.9090

21 • PELICAN BAY - ST. RAPHAEL • 
7117 Pelican Bay Blvd. #1709 • $1,895,000 • 
PSIR • Jean Tarkenton • 239.595.0544 • Also 
Available: #201 $1,525,000 • #901 $1,495,000 
• #204 $1,485,000 • Villa #11 $985,000 • #608 
$699,000

>$2,000,000
22 • OLD NAPLES • 120 5th Avenue South 
• $2,395,000 • PSIR • Cindy Thompson • 
239.860.6513

23 • VANDERBILT BEACH - MORAYA 
BAY • 11125 Gulfshore Drive #407 • From 
$2,500,000 • PSIR • Call 239.514.5050 • Mon-
Sat 10am-5pm & Sunday 12-5pm 

24 • COQUINA SANDS - NAPLES 
CASAMORE • 1752 Gulf Shore Blvd. North 
• From $2,800,000 • PSIR • Call 239.963.4242 
• Open Daily 12-4pm

>$3,000,000
25 • PARK SHORE • 4740 Gulf Shore Blvd. 
North • $3,295,000 • PSIR • Michael G. 
Lawler • 239.213.7475 

26 • OLD NAPLES • 175 3rd Street South 
• $3,450,000 • PSIR • Celine Julie Godof • 
239.404.9917 

27 • OLD NAPLES • 155 20th Avenue South 
• $3,895,000 • PSIR • Virginia Amoroso • 
239.860.1099

>$6,000,000
28 • PORT ROYAL • 3999 Rum Row 
• $6,500,000 • PSIR • Ryan Batey • 
239.287.9159

>$9,000,000
29 • PORT ROYAL • 3430 Gin Lane 
• $9,400,000 • PSIR • Frank Sajtar • 
239.776.8382
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Jacki Strategos SRES, G.R.I., e-Pro

239-370-1222
JStrategos@att.net

www.JackiStrategos.com

Richard Droste Realtor

239-572-5117
rddsmd@comcast.net

2 level condo, on the water. New Kitchen & 
baths. Multiple balconies. Bright and cheerful.

Model Village 
$239,000

GREAT AMENITIES

Smokehouse Bay 
 $165,000

GREAT FOR RENTALS

Popular complex close to everthing. Excellent 
condition, offered furnished. 2 BR/2 BA – 

ground level.

Sand Dollar Villas 
 $155,000

NEW LISTING

Corner unit w/2 BR/2 BA. Pergo fl ooring, crown 
molding, private lanai. New washer/dryer.

Open House THIS SUNDAY 5/20 1-4PM296 LAMBTON LANE- 4 BEDROOMS, 3 BATHS, 2370 SQ. FT.
1500 Foot Lake & Fountain View! This impeccably maintained Centex built home is located on a premium lot. Recently remodeled kitchen with Seamless Granite counters and refi nished wood cabinets. New Roof and Pool was refi nished in 2006. Wood Floors, 18 vaulted ceilings, intercom system and more! $449,000 Check it out before its gone! 

For more info, visit www.296LambtonLane.com

CHECK OUT THIS HOT NEW LISTING IN

Chris & Diane Lecca 
Th eLeccaTeam@gmail.com

www.LetsMoveToNaples.com
239.776.5423      

Berkshire                              LakesBerkshire                              Lakes

Got Download?

The iPad App

It’s FREE!

Visit us online at www.FloridaWeekly.com

Search Florida Weekly in the 
iTunes App Store today.

iPad is a registered trademark 
of Apple, Inc. All rights reserved.

It’s Local. It’s Entertaining. It’s Mobile.

Florida’s real estate professionals
find reasons to be optimistic

SPECIAL TO FLORIDA WEEKLY
The University of Florida

Florida’s real estate market outlook 
improved in the first quarter of 2012, 
according to the University of Florida.

The Survey of Emerging Market Con-
ditions, conducted quarterly by the Kel-
ley A. Bergstrom Center for Real Estate 
Studies at UF’s Warrington College of 
Business Administration, revealed that 
those in the real estate business felt 
optimistic because of the falling unem-
ployment rate and because they see 
more activity in rental housing, such as 
lease signings. The unemployment rate 
dropped from 9.9 percent in December 
2011 to 9 percent in March.

“Positive outlooks for occupancy and 
rent growth along with an improving 
employment trend are increasing our 
respondents’ optimism about the real 
estate markets in Florida,” Timothy 
Becker, director of the Bergstrom Cen-
ter, says.

The UF Commercial Real Estate Sen-
timent Index, a measure of the respon-
dents’ own business outlook, reached 
its highest level since 2007.  Bergstrom 
Center officials attributed the rise to 
lenders and owners sensing a better 
lending environment with banks as well 
as an improving economy. 

“With billions of dollars of loans com-
ing due over the next year, the increased 
lending activity is a welcome sign for 
real estate owners and investors looking 
for debt capital to refinance quality prop-
erties,” Mr. Becker says.

Property fundamentals including 
occupancy and rental rates improved 
this quarter, with progress reported in 
single-family and condominium develop-
ment, apartments, industrial, land invest-
ment and capital availability. Occupancy 
expectations were rated most favorably 
in the premium office market. Respon-
dents cited a better employment outlook 
as the reason for optimism.

Although respondents were optimis-
tic about the industry and the overall 
economy, they cited concerns about the 
upcoming presidential election and the 
state government’s financial situation.

Respondents said that significant pol-
icy changes would most likely not be in 
place before the November elections and 
not resolving those issues could lead to 
harsh economic results. Among those 
issues are the Bush tax cuts and the pay-
roll tax break, which are both scheduled 
to expire after 2012, and $1.2 trillion in 
spending cuts that are set to take effect in 
2013. Respondents also were concerned 
with artificially low interest rates, infla-
tion and increased gas prices.

Overall, the survey revealed that the 
future for real estate in Florida looks 
positive, but political and econom-
ic uncertainties remain. A majority of 
respondents expect a slow and measured 
recovery until the conclusion of the pres-
idential elections.

A total of 189 Florida professional real 
estate analysts and investors, represent-
ing 13 urban regions of the state and up 
to 15 property types, participated in the 
survey. ■

COURTESY PHOTO 

More than 100 guests attended the Naples Area Board of Realtors’ annual “Meet 
Your Legislators” event at Quail Creek Country Club on April 24. A panel of five state 
representatives and a state senator discussed how the 2012 legislative session could impact 
the real estate industry. Among the key issues highlighted were real estate sales associates 
and broker associates being exempt from local business taxes; optional instead of required 
septic tank inspections in the Naples area; and efforts to create a competitive property 
insurance market. Left to right: State Reps. Gary Aubuchon, Carlos Trujillo and Kathleen 
Passidomo; John Sebree, State Reps. Jeanette Nunez and Matt Hudson; Sen. Garrett Richter.

Stock posts strong April sales
Stock Development reports another 

month of strong sales across all of its 
Southwest Florida communities in April. 
CEO Brian Stock says the company signed 
49 new home contracts in April worth 
more than $19.6 million. Sales revenue is 
up by 50 percent so far this year, while the 
number of contracts has increased 44.7 
percent over the same time last year, he 
adds.

Sales included all product types, from 
flats and townhomes to custom-built 
estate homes. With 24 new home contracts 
signed, Lely Resort in Naples led the way 
in April. Five single-family homes sold in 
Black Bear Ridge, also in Naples.

So far this year, Stock Development 
has sold 181 homes with a sales volume of 
$83.7 million. The company is developing 
or building in seven communities and has 
more than 40 models open throughout the 
region.

The company is the exclusive builder in 

Secoya Reserve and Black Bear Ridge and 
has become a preferred builder at Mediter-
ra, where it is marketing 11 homesites in the 
Buonasera neighborhood of estate-sized 
single-family homes.

Stock became a preferred builder at 
Quail West after acquiring homesites there 
and is building a series of models and 
spec homes from its Tamworth Collection. 
Stock also recently bought 48 single-family 
homesites in the Isla del Sol, Mahogany 
Bend and Majorca Villages of Fiddler’s 
Creek.

Sales were also strong in Lee County at 
Paseo, where April sales volume was up 11 
percent over last year. 

Over the past decade, Stock’s building 
division has built more than 2,500 new 
homes throughout the area and currently 
has more than 100 homes under construc-
tion.

For more information, visit www.stock-
development.com. ■
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A GUIDE TO THE LOCAL ARTS & ENTERTAINMENT SCENEWEEK OF MAY 17-23, 2012

N A P L E S  F L O R I D A  W E E K L Y

ARTS & ENTERTAINMENT
C

SECTION

®

®

BROUGHT TO YOU BY:

INSIDE

The High-Rises at Bonita Bay   495-1105
Estuary at Grey Oaks      261-3148
The Strada at Mercato      594-9400
The Village  261-6161
The Gallery  659-0099
Old Naples  434-2424
North Naples  594-9494
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Mourning Maurice
Arts writer Nancy Stetson
remembers favorite characters
who will live on forever. C8 

Barnabas is back
Despite some quirky humor and 
nice sequences, film critic Dan Hudak
says “Dark Shadows” drags. C11 

Think you 
can dance?
Reality show seeks
seniors to step out
Modern Features Entertain-

ment and Silver Shoe Productions 
announce “Senior Prom,” a com-
petition reality show for television 
that will showcase six Naples resi-
dents as they take a journey toward 
their dream dance of a lifetime.

To be hosted by Hollywood legend 
Debbie Reynolds, the show will fol-
low each contestant being trained 
and mentored by award-winning 
Broadway stars who serve as their 
dance partners and coaches. Each 
episode will focus not only on the 
dance training but also on the life-
time of memories and experiences 
that will serve as the backdrop for 
what truly makes this the journey of 
their lives.

Scheduled to be filmed this sum-
mer on location in Naples and Los 
Angeles, the series builds toward 
a finale event to be taped live 
onstage at the Naples Philharmonic 
Center for the Arts in front of fam-
ily, friends, the community and a 
national viewing audience.

“We are thrilled to be bringing 
such a unique production to this 
beautiful city,” says Executive Pro-
ducer Brian Howie.

“We chose Naples as the focus of 
the first season because of its ener-
gy and vibrancy, and are excited to 
showcase the spirit and support of 
the entire community,” Mr. Howie 
adds.

Producers are currently casting 
engaging personalities for the pro-
duction. Candidates must:

■ Be least 70 years of age and in 
good physical condition;

■ Have resided in Naples for at 
least the past three years;

■ Be willing to share aspects of 
their personal lives and experi-
ences;

■ Be available for approximately 
20 hours per week for six weeks 
beginning July 7;

■ Have multiple family members 
and/or friends available and willing 
to appear on camera; and 

■ Be willing to travel to Los 
Angeles for 3-5 days in August.

For more information about cast-
ing or details about the production, 
e-mail info@modernfeatures.com 
or call Karen Molnar Danni at 963-
1459. ■

 

 ARTWORK BY MICHELLE WEINBERG 

WIKIMEDIA COMMONS 
Debbie Reynolds, shown in the trailer for “I 
Love Melvin,” will host “Senior Prom.” 

BY NANCY STETSON
nstetson@fl oridaweekly.com

BLOCK BY BLOCK, MICHELLE WEINBERG 
is creating her own imaginary city.

She paints scenes of city streets: 
buildings, walls, billboards, gardens, 
courtyards and cul de sacs, all in 
bright colors and dizzying patterns 
that seem as if they should clash, but 
don’t.

“My interest is in all kinds of places 
that could be a scene: plazas and 
alleys, squares, streets,” she says. 
“Places where human drama happens, 

IMAGINARY
STREET
SCENES

Michelle 

Weinberg’s 

‘architecture 

as theater’ 

depicts where 

human 

drama 

happens

SEE IMAGINARY, C4

Man’s best friend
Sometimes it’s hard
for a woman to compete. C2 



SANDY DAYS, SALTY NIGHTS
And pooch makes three

The first time I met my boyfriend’s 
dog, Lucy, there was the usual jump-
ing, face licking and excited whining. 
I patted her flank and called her a 
good girl and made like we’d get on 
famously. Which we did. Until she real-
ized I wasn’t leaving. She stood in the 
doorway to the kitchen as I helped 
my boyfriend unload the groceries, her 
furry face tilted to one side and her ears 
cocked as if to say, “Wait. She’s staying?”

There comes a momentous time in 
every relationship when a new partner 
meets the established pet. It’s like meet-
ing future in-laws or future stepchil-
dren. The moment is weighted with sig-
nificance, everyone eye-
ing everyone else, 
the whole crowd 
waiting to see if 
the union might 
be a good fit. 

With dog own-
ers the question is 
always: Will this new 
person make a good addi-
tion to the pack? (Cat owners 
are another story; and let’s be 
honest — cats don’t really care.)

Later that same evening, my boy-
friend and I stretched out on the couch 
to watch a movie. Lucy stared, incredu-
lous, from the floor.

“What’s the matter with her?” I asked.
My boyfriend lifted his head from the 

pillow to get a better look.
“You’re in her spot,” he said matter-

of-factly.
“Should I move?”
“No, no,” he said. He laid his head 

back against the cushion. “She can lie on 
the other side.”

He patted the empty couch on his 
right and 
L u c y 

hopped up. She set about licking his 
face and neck.

“Should I give you two a moment 
alone together?” I said, joking but with 
a jealous edge.

They looked at me with the same 
wounded expression. Or, I should say, 
almost the same. My boyfriend’s face 
said, “Don’t overreact. I’m just glad to 
see my dog.” But Lucy’s said, “Maybe 
you should give us a moment alone.”

I laughed as I realized I could never 
compete with her. I reached across my 

boyfriend’s chest and rubbed Lucy 
behind the ears. 

She gave 
me a 

contented lick before burrowing down, 
and soon she was snoring through the 
movie. There we were, the three of us, 
with my boyfriend happily ensconced in 
the middle.

I had been outdone by a 60-pound 
mutt. But how?

Like this: Lucy loves my boyfriend 
unconditionally. If he comes home late, 
if he leaves his dirty socks on the floor, 
if he’s cranky or irritable or tired, if he 
wants to go for a run or a W-A-L-K, it’s 
all the same to her. She’ll still lick his 
face; she’ll still wag her tail. She’ll be 
just as happy and excited and full of 
love for him.

Which perhaps is a good lesson for 
all of us.

We’re so demanding in relationships. 
We demand that our partners love us 
unconditionally, no matter what kind 
of mood we’re in or how we’ve misbe-
haved. We demand that they love us 

whether we’ve 
earned it or not.

Lucy never 
demands any-
thing. She gives 
her love gener-

ously, unreserv-
edly. And my boy-

friend? He treats her 
with the same tail-wag-

ging, face-licking affection 
that she dishes out.

And that’s something we 
could all use more of. ■

artisHENDERSON
sandydays@floridaweekly.com

Schedule your coolsculpting consult today! 239-449-8328

www.RiverchaseDermatology.com

Complimentary Consultations available at these locations: 
Fort Myers - Spa Blue MD at Riverchase 

North Naples - Spa Blue MD at Riverchase
Downtown Naples - Riverchase Dermatology

North Naples
1015 Crosspointe Dr.

Downtown Naples
261 9th St. S.

 Marco Island 
950 N. Collier Blvd., #303

Ft. Myers
7331 Gladiolous Dr.

Cape Coral
1425 Viscaya Pkwy., #102

Settle the score with stubborn lumps and 
bumps like muffi n tops.

Show off the body you’ve always 
dreamed of.
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799 Walkerbilt Rd., Naples 
off US 41, 1/4 mile North of Immokalee Rd.

open for dinner nightly

beginning at 4pm

Ten in Tavern Items  

are $ 10 all evening

happy hour 

4-6pm in the tavern 

three course early dining menu

 4-6pm

G R A C I O U S  H O S P I T A L I T Y

 Sunday brunch!  
11 to 2 pm every sunday

Pucci & Catana
Luxury Pet Boutique

DESIGNERS

Open 7 days a week/10am-10pm 

Shop Online www.pucciandcatana.com

SHOP ONLINE  
Use Code: CAT10

SHOP ONLINE pucciandcatana.com
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Dinner with a View

1901 Gulf Shore Boulevard North, Naples, Florida 34102    |     239.403.2000

Enjoy internationally inspired cuisine traditionally  
or alfresco, in a casually elegant atmosphere while  
overlooking stunning views of the Gulf of Mexico.

Serving Dinner Nightly from 5:00PM  
Thursday Happy Hour 5:00PM-6:30PM

ARTISTS AMONG US
Maggie DeMarco 

BY MOLLY DOE
Special to Florida Weekly

When Maggie 
Demarco took her 
niece to a decora-
tive painting class 
in Providence, R.I., 
nearly 10 years ago, 
she had no idea that 
she would be the 
one leaving with a 
newfound passion 
for art.

“I thought my 
niece needed to find a niche in the art 
world. I had never picked up a brush before 
in my life, then I went to this class with 
her and I fell in love 
with painting,” Ms. 
DeMarco recalls. 
“Something inside 
of me was just wait-
ing for this experi-
ence. Someone up 
there was hearing 
me, or I was hearing 
them.

“I know it all 
sounds over the top, 
but that is how it 
happened.”

Drawn to Naples 
by the weather and 
the community’s 
thriving arts com-
muity, she’s been a 
seasonal resident 
for seven years 
now, going back to 
her home in Narra-
gansett, R.I., every 
summer. 

The abun-
dance of art 
i n s t r u c t o r s ,  
art leagues 
and workshops 
available are 
just some of 
the ways living 
in Southwest 
Florida has 
inspired her 
art. 

“I’ve also 
had the oppor-
tunity to meet 
a lot of people through my art because 
this area has so many national and inter-
national visitors,” she says. 

Ms. DeMarco’s diverse portfolio 
includes pieces ranging from landscapes 
to abstract works and reverse painting on 

glass. In recent months, she has become 
inspired by abstract painting and has 
begun to pursue this new art form.

Still, she says oil will always be her 
favorite medium of choice.

“I like the feeling of painting with oil 
and the ability it gives you to move the 
paint together,” she explains.

A member of the Naples Art Associa-
tion and the Marco Island Art League, she 
teachers fish painting classes during the 
season at Waterfront Studios and Gallery 
in the Explanade on Marco Island, where 
her work is on display. Visitors to The von 
Liebig Art Center can also see her work 
there. 

She finds inspiration for her art wher-
ever she goes. In Rhode Island, she loves 

to paint the land-
scapes of Newport, 
Jamestown and 
Narragansett. In 
her Florida home, 
she is lucky to have 
a small studio in 
her home where 
she paints for sev-
eral hours a day.

She studied at 
the Rhode Island 
School of Design, 
earning a certifi-
cate in decorative 
arts, and has won 
awards from the 
Naples Art Asso-
ciation at The von 
Liebig Art Center 
for her work com-
pleted through 
their workshops. 

She has also 
won the Peo-
ple’s Choice 
Award from 
the Marco Art-
ist’s Colony.

For more 
information, 
visit www.
maggiedemar-
coart.com. ■

 — Molly 
Doe is a vol-
unteer at the 
Naples Art 
Associat ion, 

which operates The von Liebig Art Center 
and serves artists, students, art lovers and 
fellow nonprofit services through educa-
tion, festivals, exhibitions and community 
outreach. For more information, call 262-
6517 or visit www.NaplesArt.org.  

Maggie DeMarco

Reverse painting on glass 

Haunting Sunset 
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those are the places I’m interested in… 
Even if there are no human figures 
illustrated in my work, (I’m) creating 
works that are backdrops for human 
activity.”

Her recent work will be on view at 
the Bob Rauschenberg Gallery at Edi-
son State College in Fort Myers in a 
one-woman show, “Michelle Weinberg: 
Pictorial Record,” May 25-June 30. An 
opening reception is set for 6-8 p.m. 
Friday,  May 25.

Ms. Weinberg’s paintings are invent-
ed architectural spaces.

“They don’t come from strict obser-
vation,” she says. “It’s architecture as 
theater. The space in my work relates a 
lot to stage design and the type of per-
spective you find in stage design.”

So her buildings will sometimes fold 
forward or bend at angles that wouldn’t 
be structurally sound in real life.

Curator Ron Bishop chose to exhibit 
her work for a number of reasons.

“There are several things about 
Michelle Weinberg’s work that I find 
really interesting,” he says. “One of 
them is how she’s dealing with space in 
a rather unique way… she manipulates 
and confounds space, makes us look 
at space differently and makes us look 
at form differently. She confounds the 
two, and in some ways, makes them the 
same.”

Or, as Ms. Weinberg puts it, “I use 
color and patterns to mess with a con-
ventional idea of perspective (and) 
space.”

Mr. Bishop adds, “Everything is not 
necessarily connected with a linear 
background line or horizon line. Things 
sometimes are just free floating, and it’s 
up to you to define the space. She hints 
at it with an architectural form, where 
sometimes the stairs fold into the shape 
of the building, and right beside it 
will be a seemingly unrelated pattern; 
you’re forced to deal with the context 
of space.”

A two-dimensional pattern next to 
a form that implies three dimensions 
challenges the viewer to re-think form 
and space, he says.

This combination of two- and three-
dimension creates a certain tension in 
Ms. Weinberg’s work, as does her use 
of color and subject matter. Though 
she’s painting cityscapes, with build-
ings and billboards and shop signs, her 
colors are bright, Pop Art-like: flamingo 
pink, blood-red orange, salmon, purple 
and lavender. Her subject is gritty, but 
her colors are cheery.

Mr. Bishop loves the directness of her 
colors.

“Her color range is so broad,” he 
says. “She certainly is a free spirit when 
it comes to color.”

Her subject and color choice might 
reflect her own environment: A native 
New Yorker, Ms. Weinberg divides her 
time between New York and Miami 
Beach.

(She received a BFA from the School 
of Visual Arts and an MFA from Tyler 
School of Art in Philadelphia.)

But even when growing up in New 

York, she didn’t create dark, urban 
landscapes.

“I was always creating colorful pat-
terns, hot-house hues, and a type of 
ornament and architecture that was 
very clean and modernist and mostly 
exists in sunnier, either Deco or post-
Colonial (areas),” she says.

“The architecture of New York City 
doesn’t visually have a place in my 
work. But its aesthetic, socially and 
intellectually, is completely who I am.”

Visually, however, she’s more like 
Florida.

“I’ve lived in the Caribbean, I lived 
in Cape Cod,” she says. “I lived by the 
water, so maybe… that … has something 
to do with (the colors I use.)”

One of the pieces in her upcoming 
show is “Village Scene,” a painting of a 
small hut on a large carpet of blue tiles 
with a black and white flower pattern. 
A billboard that says “Pawn” dwarfs 
the building.  On the other side, a giant 
red arrow on stilts points toward the 
building. Three rainbow shapes, in pink 
green and blue, are in the background.

Another piece in the exhibit, “Back-
drop, 2008-12,” is an interior scene on 
which Ms. Weinberg attaches other 
work.

“It’s like one giant painting with 
smaller paintings installed in it,” she 
explains. “It’s a room within a room 
within a room. All the smaller paintings 
are framed and inhabit the larger paint-
ing.

“I like to do things that blur the edges 
of traditional painting.”

Prior to the opening, she’ll paint a 
site-specific work for the gallery that 
will wrap around a corner.

“I’m not exactly sure what it’s going 
to be,” she says. “I want to see how the 

work gets installed first.”

Art for public places
Ms. Weinberg’s paintings have 

inspired public art over the past several 
years.

“It was a logical movement from me 
making art of urban spaces and archi-
tectural (places) to creating art for real 
public spaces,” she says.

In downtown Tampa, she’s working 
on a sidewalk and crosswalk project on 
three streets leading up to the Tampa 
Museum of Art.

Her work was also commissioned 
by Miami-Dade County Art in Public 
Spaces; her “Shadow Canopy” can be 
seen outside the county’s newly con-
structed GSA Trade Shops facility. It’s 
3,000 square feet of pigmented cement 
tile in aqua greens, pale blues, pinks 
and white. In the lobby of the building, 
a 7-by-14-foot, hand-knotted wool/silk 
rug complements the tile design.

Her “Paseo,” an 8-by-10-foot glass 
tile mosaic mural, was installed at One 
Miami Riverwalk in 2005.

Another public art piece at Young’s 
Circle ArtsPark in Hollywood, Fla., is in 
the fundraising phase. “Unswept Floor” 
is a modern version of the unswept 
floor in Hadrian’s Villa in Ancient 
Rome. While the classic mosaic shows 
leaves, twigs and even a mouse on a 
floor, Ms. Weinberg’s floor shows mod-
ern objects such as candy wrappers, a 
dropped pen, eyeglasses, a playing card.

Zooming in and out
“I love… how playful her work really 

is, on one level, but how serious it is at 
the same time,” Mr. Bishop says.

For Ms. Weinberg, creating public art 
is an opportunity almost akin to step-

ping inside one of her paintings.
“I make miniature versions of public 

settings (and with the public art pieces) 
I actually step into one,” she says. “I 
like that telescoping effect: I can zoom 
in on one of my paintings and then 
zoom out, and affect a larger-scale 
world.

“Given I’m a visual artist, I’m work-
ing in two dimensions. My subject 
is always space, how I carve out an 
interesting space on a two-dimensional 
surface. That’s my poetry. It’s like Rene 
Magritte. He called painting ‘a playful 
physics.’ That’s my favorite definition 
of what painting is.”

Mr. Bishop thinks it’s going to be a 
fun show and patrons will enjoy Ms. 
Weinberg’s paintings.

“It isn’t like anybody else’s work,” he 
says. “It’s not another landscape paint-
er; she’s really found her niche, and is 
solidly in it. That’s the hardest thing for 
any artist, finding your own niche, find-
ing your own place. (When someone 
does that,) that’s a pretty successful art-
ist to me.” ■

IMAGINARY
From page 1

Village Scene, 2008, by Michelle Weinberg.

‘Michelle Weinberg: 
Pictorial Record’
>> When: May 25-June 30; opening reception 

and artist talk, 6-8 p.m. May 25
>> Where: The Bob Rauschenberg Gallery at 

Edison State College, Fort Myers
>> Cost: Free
>> Info: 489-9313 or www.rauschenberggal-

lery.com

“My paintings and collages describe 
stage-set like spaces constructed from 
colored planes and flickering, patterned 
veneers. Often, typographic mes-
sages gleaned from the banal rhetoric 
of advertising are pasted there, like 
concrete poetry. Fictitious architec-
tural elevations — facades, plazas, 
papered walls, tiled floors, kiosks — are 
drenched in pastel and hot-house hues, 

inspired by the porous frontier where 
subtropic flora overtakes the geometry 
of the built environment.

“Painting is the point of origin for my 
projects beyond the studio: the design 
of hand-knotted rugs, cement tiles, 
paint murals and other art for public 
spaces. I approach these objects like a 
set designer, and I propose new, vivid 
backdrops for the human activity that 

will unfold in each one.
“I’ve collaborated with dance theater 

and film artists to extend my work into 
other media, access other audiences.

“All my work expresses a playful 
physics, inviting the viewer to discover 
the surprising, the esoteric, and the 
sublime hiding in the everyday.” ■

— Michelle Weinberg

Artist’s statement



Southwest Florida’s biggest and best resource for home furnishings

Ralph Lauren Home

45 HOME DÉCOR STORES

Copyright © 2012, Miromar Development Corporation. Miromar Design Center is a registered service mark of Miromar Development Corporation.

Monday-Friday: 9:30 a.m. - 5:30 p.m. All Three Floors     Saturday: First Floor & Clearance Showroom open 10 a.m. - 5 p.m.

FURNITURE  |   FABRICS  |   FLOORING  |   LIGHTING |   KITCHENS  |   BATH  |   ART

Jardin de Ville

REGISTER TO WIN PRIZES IN PARTICIPATING STORES! 
DREAM ROOMS TOUR

Poggenpohl

Angela Fine Furnishings

TAKE THE 
DREAM 
ROOMS 
TOUR

See 16 One-of-a-Kind 
Designer Showcases 

Featuring Luxury Home Décor 
from Miromar Design Center!

YOUR ONE-STOP SHOPPING DESTINATION

Francesco Molon

05161712-1192
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BY KELLI
UNIQUE FURNISHINGS, 

ACCESSORIES
AND INTERIOR DESIGN.

NEWLY EXPANDED SHOWROOM

SHOWROOM LOCATION

239.403.4181
WWW.KELLIINTERIORDESIGN.COM

A DIVISION OF

HEADS UP
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PAWS for an evening 
at Avow Hospice

Pets Are Wonderful Souls, a program of 
Avow Hospice that provides friendly pet 
visits to hospice patients and grief support 
for those who have lost a pet, will benefit 
from a fashion show from 6-9 p.m. Thurs-
day, June 7, at Avow.  

“Puttin’ on the Dog” will feature wom-
en’s fashions by GlamourPuss and Queen 
Grace, men’s clothing from Joseph’s Custom 
Clothiers and pet outfits from Fergie’s Clos-
et. Veronica McCullion will present “The 
Power of Love: Inspiration from Senior 
Dogs and Beings.”

Tickets for $100 per person can be pur-
chased at www.distinctivewomenmagazine.
com/events. For more information, call Deb 
Jonsson Avow at 649-3689. ■

Comedy aboard the 
Naples Princess

The Mental Health Association of South-
west Florida presents an evening with 
humorist, author and mental health advo-
cate Wambui Bahati aboard the Naples Prin-
cess as part of the association’s 55th anni-
versary celebration. Boarding begins at 6:30 
p.m. Saturday, June 23.

Ms. Bahati delivers family-friendly com-
edy with a unique blend of inspiration and 
motivation. She has appeared at New York 
City’s Gotham Comedy Club and Broadway 
Comedy Club as well as at Caroline’s on 
Broadway.

Tickets for $50 per person include a glass 
of champagne and hors d’oeuvres. Cash bar 
will be available. Call MHASWFL at 261-
5405 or visit www.mhaswfl.org. ■
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Theater

■ Rodgers & Hammerstein’s 
Cinderella – At Broadway Palm Din-
ner Theatre, Fort Myers, through June 
23. 278-4422 or www.broadwaypalm.
com. See story on page C12.

■ Love Letters – By Theatre Con-
spiracy on select dates May 18-June 2 
at the Alliance for the Arts, Fort Myers. 
936-3239 or www.theatreconspiracy.org. 
See story on page C13.

■ The Mystery of Irma Vep – By 
Florida Repertory Theatre, Fort Myers, 
through May 20. 332-4488 or www.flori-
darep.org.

■ Mud – May 23-27 at the Sidney & 
Berne Davis Art Center, Fort Myers. 333-
1933 or www.sbdac.com.

■ The Plague – By Laboratory 
Theater of Florida through May 26 at 
Kiwanis Hall, 1634 Woodford Ave., Fort 
Myers. 218-0481 or www.laboratorythe-
ater-florida.com.

Thursday, May 17

■ Readers Roundtable – Share 
your favorite book of the season with 
other readers in an informal setting 
beginning at 2 p.m. at the Golden Gate 
Library. 2432 Lucerne Road. 252-4542.

■ The Declassified – ArtsNaples 
World Festival presents The Declas-
sified chamber ensemble with guest 
pianist Pavel Nersessian at 2 p.m. at 
The von Liebig Art Center. 390-2788 or 
www.ArtsNaplesWorldFestival.org.

■ Sunset Yoga – The Friends of Del-
nor Wiggins Pass State Park offer a free 
yoga session with instructor Christine 
Miles of Bala Vinyasa Yoga beginning 
at sunset. Bring your yoga mat, a towel, 
water and bug spray. Park 
admission fees apply. 598-
1938.

■ Russian Film – Arts 
Naples World Festival 
and the Naples Interna-
tional Film Festival pres-
ent a screening of “Elena” 
beginning at 7:30 p.m. at 
Silverspot Cinema. Win-
ner of the a Special Jury 
Prize at the 2011 Cannes 
Film Festival, it’s the story 
of Vladimir and Elena, 
spouses in their 60s who 
uneasily share his palatial 
Moscow apartment: He’s 
a virile, wealthy business-
man; she’s his dowdy for-
mer nurse who has clearly 
“married up.” www.sil-
verspotcinema.com.
 
■ A Stand-Up Guy 
– Bret Ernst  performs 
tonight through Sunday at 
the Off the Hook Comedy 
Club, 599 S. Collier Blvd., 
Marco Island. 389-6900.

■ Retro Sounds – 
Under the Streetlamp 
takes the stage with num-
bers from the American 
Radio Songbook at 7:30 p.m. at the 
Barbara B. Mann Performing Arts Hall, 
Fort Myers. 481-4849 or www.bbman-
npah.com.  

■ Lyric Opera – Opera Naples pres-
ents “Eugene Onegin” at 8 p.m. at the 

Philharmonic Center for the Arts. 597-
1900 or www.ThePhil.org.

■ Sing Along – Fred’s Food, Fun 
& Spirits and Spotlight Entertainment 
host karaoke from 8-11:30 p.m. on the 
first three Thursdays of the month. 2700 
Immokalee Road. 431-7928 or www.fred-
snaples.com.

Friday, May 18  

■ Russian Pianist – ArtsNaples 
World Festival presents pianist Philipp 
Kopachevsky in recital at 2 p.m. at 
The von Liebig Art Center. 390-2788 or 
www.ArtsNaplesWorldFestival.org.

■ Corks & Candles – A wine tasting 
to benefit outpatient infusion services 
at NCH takes place from 6-8 p.m. in 
the Garden of Hope & Courage at NCH 
downtown. $25. 436-5200 or 552-7703.

■ Florida Art – An opening reception 
for “Reflections of Florida,” an exhib-
it of photography by John Brady, starts 
at 7 p.m. at the Everglades Gallery inside 
Floorz Outlet Store, 15505 Tamiami Trail 
N. 273-5813.

■ The Government Inspector 
– ArtsNaples World Festival presents 
“The Government Inspector,” a witty 
and satirical Russian play made famous 
in the U.S. by a film starring Danny 
Kaye, at 8 p.m. at the Sugden Com-
munity Theatre. 390-2788 or www.
ArtsNaplesWorldFestival.org.

■ All ABBA – An ABBA tribute band 
joins forces with the Naples Philhar-
monic Orchestra at 8 p.m. at the Phil-
harmonic Center for the Arts. Tickets 
start at $69. 597-1900 or www.ThePhil.
org.

■ Hot Stuff – The FGCU Department 
of Visual and Performing Arts presents 
“Hot” tonight through June 22 in the 
university arts complex. 590-7199 or 
asturdiv@fgcu.edu.

Saturday, May 19

■ Strings Concert – 
Members of the string 
section of the Naples 
Philharmonic Orches-
tra present a Magic Car-
pet concert for families 
at 9:30 and 11:30 a.m. at 
the Philharmonic Center 
for the Arts. 597-1900 or 
www.ThePhil.org.

■ Doo-Wop Time – 
Show off your jitterbug 
finesse and shag a bit, 
too, at a doo-wop festi-
val from 10 a.m.-3 pm. at 
Santini Marina Plaza on 
Fort Myers Beach. Dance 
contests begin at noon. 
443-8810 or bonnie@the-
fishtalemarina.com.

■ Family Time in the 
Garden – The Naples 
Botanical Garden hosts 
a day of W.O.N.DE.R. 
from 10:30 a.m.-2:30 p.m. 
Bring the family to Walk, 
Observe, Navigate, Draw, 
Explore and Read. 643-
7275 or www.naplesgar-
den.org.

■ Art in Bloom – The 
Shirley Street Galleries & Studios cel-
ebrate the summer season from 1-4 p.m. 
5760 and 5850 Shirley St. 572-3386 or 
www.ShirleyStreetArts.com.

■ Free Concert – Ron Stanley per-

forms from 1-4 p.m. at Miromar Outlets. 
www.miromaroutlets.com.

■ Bet on Bikers – Seminole Casino 
Immokalee hosts Biker Appreciation 
Day from 3-6 p.m. Bikers get a $10 food/
beverage voucher and free play. Deb & 
the Dynamics perform in the Zig Zag 
Lounge. (800) 218-0007 or www.semin-
oleimmokaleecasino.com. 

■ Young Singers – The Philhar-
monic Youth Chorale performs at 3 p.m. 
at the Philharmonic Center for the Arts. 
597-1900 or www.ThePhil.org.

■ On Their Toes – Naples Ballet 
presents “Sleeping Beauty” at 6 p.m. 
tonight and at 2 p.m. Sunday at the Sug-
den Community Theater. 263-7990 or 
www.NaplesBallet.org.

■ Spring Concert – A Spring Fling 
concert featuring Kris Allen, Haley 
Reinhart, Scars on 45, Junior Doctor and 
Jon McLaughlin starts at 6 p.m. at Ham-
mond Stadium, Fort Myers. $20. www.
winkfm.com.

■ Family Movie Night – Bring 
the kids pluys chairs and blankets for 
a screening of “Puss in Boots” on a 
two-story inflatable screen beginning at 
sunset in Cambier Park. Free. 213-3058.

■ Outdoor Music – Gulf Coast Town 
Center presents acoustic rock by The 
Drunk Monkeys from 8-10 p.m. under 
the stars in Market Plaza. Free. 267-0783 
or www.gulfcoasttowncenter.com.

Sunday, May 20

■ Miromar Music – Bill Colletti per-
forms smooth jazz and Latin rhythms 
from 1-4 p.m. at Miromar Outlets. www.
miromaroutlets.com.

■ Tasty Truckloads – The Paradise 
Food Truck Rally rolls into Seminole 
Casino Immokalee from 1-5 p.m. Admis-
sion is free. Items range from $5-$10 
each. (800) 218-0007 or www.semin-
oleimmokaleecasino.com. 

■ Join the Jam – Fred’s Food, Fun 
& Spirits hosts a singer/songwriter jam 
session from 5-6:30 p.m., followed by 
music by the Notorious Band of Misfits 
from 7-10 p.m. 2700 Immokalee Road. 
431-7928.

■ Orchestra Concert – The Naples 
Philharmonic Orchestra performs a 

COURTESY PHOTOS

The Blues Brothers Soul Band performs outside the Sidney & Berne Davis Art Center in downtown Fort Myers beginning at 7 p.m. Friday. It’s 
the monthly Fort Myers Music Walk throughout downtown, so be sure to take a stroll around while you’re there. 333-1933 or www.sbdac.com.

WHAT TO DO, WHERE TO GO

Clive Daniel Home hosts a reading of the Bard’s most inspirational speeches 
delivered by members of Naples-based Shakespeare in Paradise and followed 
by a lively discussion. Doors open at 4 p.m. and the program begins at 5 p.m. 
Thursday Free admission and complimentary wine. 2777 Tamiami Trail N. 
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Pre-Owned Women’s, 
         Men’s & Children’s
Designer Fashions 
with Impeccable 
  Style & Sophistication

NO APPOINTMENT 
NECESSARY TO 

SELL YOUR ITEMS!

AIR
PO

RT 
PU

LLI
NG

 RD
.

VANDERBILT BEACH RD.

At the Shoppes at Vanderbilt
Across from Lifestyle Fitness

     Resale! 
 Consignment!

  Trade!
Anne Klein | Chanel 

Louis Vuitton | Versace
and many more!

(239) 596-5044
www.truefashionistasresale.com

At the Shoppes at Vanderbilt
2355 Vanderbilt Beach Road #178 | Naples

$5.00
OFF

a Purchase of $20
Expires 5/31/12

$10.00
OFF

a Purchase of $50
Expires 5/31/12

FWFW

Jason’s
Delivers

Fort Myers
Reflection Pkwy.@ Cypress Lake

239-590-9994

Naples
Immokalee @ Airport

239-593-9499

Cape Coral
Santa Barbara near Veterans

239-458-8700

Port Charlotte
US Hwy. 41 & 776
941-235-3354

Order online: jasonsdeli.com

Breakfast
Box Meals
Hot Food
Sandwich
Trays

Soups, Salads
& Sides

Party Food
Catering
Packages

Just Desserts!
available exclusively at

EAST INDIES HOME
COLLECTION

11985 US 41 N., Naples 34110
239-596-7273

It’s in the Bag

Handwoven Grass Handbags

J. Thai Home

$10 OFF
a purchase of $40 for dinner.

Monday - Friday. Expires 05/31/12.

 (239) 692-9294

®© BP International Rights Holdings Inc. 2011 (“BPIRH”). All Boston’s the Gourmet Pizza trademarks are owned by BPIRH 
and are duly licensed by Boston Pizza Restaurants, LP in the United States.

15% OFF
a carry out purchase anytime.

Expires 05/31/12.

Major/Minor concert at 7 p.m. at the 
Philharmonic Center for the Arts. 597-
1900 or www.thephil.org.

 Tuesday, May 22

■ Show Tunes – “The Best of Rodg-
ers and Hammerstein II” starts at 2 p.m. 
at Headquarters Library, 2385 Orange 
Blossom Drive. Learn the stories behind 
the success of Rodgers and Hammer-
stein and hear recordings of hits from 
their most memorable shows. 593-0177 
or 593-0334.

■ Chamber Ensemble – The Naples 
Philharmonic Chamber Ensemble and 
Judy Christy, oboe, present “Brahms to 
Bax,” the final program in the season’s 
Chamber Series, at 8 p.m. at the Phil-
harmonic Center for the Arts. 597-1900 
or www.ThePhil.org.

Ongoing Events

■ Museum Exhibit – “Ship to Shore 
Featuring the Titanic” runs through 
June 30 at the Patty and Jay Baker 
Naples Museum of Art. The exhibition 
includes paintings, drawings, prints, 
photographs, sculptures and scale mod-
els exploring a wide range of oceanic 
and nautical themes. The focal point is 
a 10-foot-long model of the Titanic con-
structed of 75,000 toothpicks. Museum 
hours are 10 a.m.-4 p.m. Tuesday-Satur-
day and noon-4 p.m. Sunday. 597-1900 or 
www.thephil.org.

Coming Up

■ Beauty and the Beast – By the 
Center for the Arts Youth Theater May 
25-26 at the Promenade at Bonita Bay, 
26811 S. Bay Dr. 495-8989 or www.art-
centerbonita.org.

■ Art Opening – An opening recep-
tion for the Michelle Weinberg exhib-
it is set for 6-8 p.m. May 25 at the Bob 
Rauschenberg Gallery at Edison State 
College, Fort Myers. The artists will 
discuss her work at 7 p.m. 489-9313. See 
story on page C1.

■ Patriotic Pops – The Naples 
Philharmonic Orchestra presents “Patri-
otic Pops,” a star-spangled celebration 
of America with Naples’ own Casey 
Weston, at 8 p.m. May 25-26 at the Phil-
harmonic Center for the Arts. Tickets 
start at $27. 597-1900 or www.ThePhil.
org.
   
■ Big Brass – members of the brass 
section of the Naples Philharmonic 
Orchestra present a Magic Carpet con-
cert for families at 9:30 and 11:30 a.m. 
May 26 at the Philharmonic Center for 
the Arts. 597-1900 or www.ThePhil.org.

■ Grand Reopening – The Bonita 
Springs YMCA reopens with a free 
community celebration from 10 a.m.-4 
p.m. May 26 at 27200 Kent Road. (941) 
441-6322 or www.facebook.com/boni-
taspringsymca.
 
■ Outdoor Concert – Kim Jenkins, 
billed as “The One-Man Baby Boomer 
Band,” performs music of the ’50s, ’60s 
and ’70s from 1-4 p.m. May 27 at Miro-
mar Outlets. www.miromaroutlets.com.

■ Garden Event – The Naples 
Botanical Garden presents Memorial 
Day in the Garden from 11 a.m.-2 p.m. 
May 28. Enjoy a summer picnic and 
musical performances starting with the 
three-piece jam-band Orange Juice. 643-
7275 or www.naplesgarden.org. 

■ A Sip of Scotch – Shula’s at the 
Hilton Naples hosts a four-course din-
ner with scotch pairings at 6 p.m. May 
31. 659-3176 for reservations.

—  Submit calendar listings and high-
resolution photos to events@flori-
daweekly.com. E-mail text, jpegs or 
Word documents are accepted. No pdfs 
or photos of flyers. The deadline for 
calendar submissions is noon Sunday.



Lunch, Dinner & 
Sunday Brunch

Established 1976

263-9940

Choose one from today’s selection of 
5 appetizers & 5 drinks – for just $5.00 each!!! 

From 5-7pm everyday at The Dock Bar

www.FloridaWeekly.com    NAPLES FLORIDA WEEKLYC8    ARTS & ENTERTAINMENT    WEEK OF MAY 17-23, 2012

I want some 
milk and cookies.

A big, big glass 
of cold milk and 
some just-out-of-
the-oven chocolate 
chip cookies.

I might not be 
able to fall naked 
into an oversized 
glass of milk a la 
Mickey in “In the Night Kitchen,” but I 
can boldly declare, “I’m in the milk and 
the milk’s in me!” — even if only the 
second half is tech-
nically true.

I want a comfy 
white pair of wolf 
pajamas with ears 
and tail, a la Max 
in “Where the Wild 
Things Are.”

And I want Mama 
Bear and Papa Bear 
to snuggle up on 
either side of me all 
cozylike, and read 
me bedtime sto-
ries with Little Bear 
until I nod off. I’ll 
feel the warmth of 
their soft brown fur 
and the deep, cello-
like rumble of their 
voices vibrating in 
their bodies as I lean 
against them, and I’ll 
feel safe.

I want to revert to 
the idealized child-
hood I never had.

Maurice Sendak is 
dead.

(He was preceded in death by his 
partner of 50 years, Dr. Eugene Glynn, 
a psychoanalyst.)

I feel as if my grandfather has just 
died.

I don’t remember when I read my 
first Maurice Sendak book, or even 
which one it was. Like my parents and 
older siblings, he’s just always been a 
part of my life.

Even when I became too old for chil-
dren’s books (if there is such a thing), 

I still read them. When I had some 
spending money, I’d buy them.

I studied the illustrations, the com-
position, the choice of words and 
economy of storytelling. It 
was a great education.

Though it was published 
before I was even born, I 
have fond memories one of 
the first books Sendak illus-
trated: “A Hole is to Dig,” writ-
ten by Ruth Krauss.

A tiny book with a green 
cover, it gives children’s defini-
tions of various things.

Some of my favorites:
“Dogs are to kiss people.”
“Hands are to hold.”
“Arms are to hug with.”
“A brother is to help you.”
“A book is to look at.”

The illustrations are tiny line draw-
ings of kids doing things kids like to 
do: digging holes, playing with kittens, 
dancing on their toes, ice skating, read-
ing books. It’s as if children have been 
let loose upon the world to play and 
explore and have fun. 

Like everyone else, I loved “Where 
the Wild Things Are,” which received 
a Caldecott Medal (its magic seemed 
somewhat diluted by its popularity, 
however, like everyone flocking to your 
favorite restaurant once word gets out 

or radio stations overplaying what you 
once thought was a great song.) 

Sendak himself 

hated how everyone always 
wanted to talk about 

“Where the Wild Things Are” to the 
exclusion of everything else.

His two personal favorites were his 
National Book Award-winning “Out-
side Over There,” in which a baby is 
kidnapped by goblins and replaced 
with an ice baby. (I love the face of 
the infant as it’s being carried out the 
window by the goblins, and the googly-
eyed ice infant left in its place!)

And he also loved “Higglety, Piggle-
ty, Pop! Or There Must Be More to 
Life.” He based the drawings of the 

main character, Jennie, a Sealyham ter-
rier, on his own dog.

I loved — and still love — “In the 
Night Kitchen,” Sendak’s homage to 
Winsor McKay’s classic “Little Nemo 
in Slumberland” comic strip. There’s 
the trio of bakers, all looking like Oli-
ver Hardy, and a city constructed with 
milk bottles, pepper mills, bunches 
of asparagus and boxes and bags of 
cereal, flour and sugar. 

Like a Little Nemo strip, it begins 
and ends with the little boy in bed.

I remember the big controversy 
about Mickey being naked in some of 
the scenes. Some parents and school 
librarians even went as far as whit-
ing out his tiny genitalia or painting 
diapers on him. (I think it’d be scarier 
for a kid to see an image of a neutered 
child and wonder: what happened to 
him?) If you missed Stephen Colbert’s 
hysterical two-part interview with 
Sendak earlier this year, you can still 
check it out online.

Sendak is outspoken, 
feisty and full of wit.

When asked about the 
current state of children’s 
books, he gives an emphatic 
one-word answer: abysmal.

But he gives a thumbs-up 
to the Curious George series 
and to Dr. Seuss.

He’s equally mystified and 
tickled when the Comedy 
Central satirist shows him a 
copy of “In the Night Kitchen” 
with Mickey’s bare buttocks 
and genitalia cut out, especial-
ly when Colbert reveals that he 
keeps all the censored parts in 
a plastic baggie.

And he gamely listens to 
Colbert read his own children’s 
book, “I Am a Pole (And So 
Can You!),” calling it “terribly, 

supremely ordinary.”
When Sendak remarks, “The sad 

thing is, I like it,” Colbert asks if he 
can use that as a blurb. Sendak agrees, 
and the quote appears on the cover of 
Colbert’s book, which happened to be 
released May 8, the same day Sendak 
died.

Wild things holding a wild rum-
pus, baby-stealing goblins, a family 
of bears, a naked boy falling into a 
big bottle of milk, a mischievous pig 
who wants a party; Maurice Sendak 
is gone, but his characters will live on 
forever. ■

ARTS COMMENTARY
Mourning Maurice with milk and cookies 
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SUMMER ART PROGRAM
FOR KIDS &TEENS

To register 
call: 239.262.6517 ext 100
visit: naplesart.org

June 11- August 10, 2012
Ages 5 - 14 

13th ANNUAL

ARTScool Tuition
$125 per 5-day class

$10 Transfer/Cancellation
fee for any changes

585 Park St ~ Naples
facebook.com/ARTScoolNaples

Thank you to Title Sponsor

ARTScool promises:
Engaging classes taught by 
certified art instructors.

Easy registration for one or two 
classes a day to fit your 
schedule.

Integrated lessons in history, 
math or science with each art 
class.

Memorial Day 2012

www.navy.mil/moh/mpmurphy

DDG 112 USS Michael Murphy

God Bless
America

Art and verse come 
together at Music Walk

ArtPoems co-founders Lorraine Vail 
and Joe Pacheco will lead several Art-
Poets in celebration 
of Fort Myers Music 
Walk Night and the 
ArtPoems exhibit at 
the Arts for Act Gal-
lery. The readings 
will take place at 7:30 
and 8:15 p.m. Friday, May 18. 

The ArtPoems exhibit will continue 
at the Arts for ACT gallery for the entire 
month of May. ArtPoems is a collabora-
tion between poets and artists to pro-
duce new poems and works of art. The 

Arts for ACT Gallery at 2265 First Street 
is an award-winning nonprofit gallery 

owned and operated 
by Abuse Counsel-
ing and Treatment 
Inc., an agency that 
provides shelter and 
support services for 
victims of domestic 

violence and sexual assault.
For more information on the gallery, 

call 337-5050 or visit www.artsforact-
gallery.com. For more information on 
ArtPoems, call Joe Pacheco at 472-1280 
or visit www.artpoems.org. ■

PUZZLE ANSWERS



Radiesse® ® ®

COMBAT PREMATURE AGING SKIN

“Look 
Your 

Personal 
Best”
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Subscribe online at www.FloridaWeekly.com or Call 239.325.1960

Get Florida Weekly delivered 
to your mailbox
   for only
$3195

PER YEAR

*Rates are based on standard rate postage. A one-year in-county subscription will cost $31.95 to cover  
shipping and handling. Call for out-of-county and out-of-state postage and pricing options.

■ TAURUS (April 20 to May 20) 
A “tip” about a co-worker’s “betrayal” 
might well raise the Bovine’s rage levels. 
But before charging into a confronta-
tion, let an unbiased colleague do some 
fact checking.

■ GEMINI (May 21 to June 20) 
Although a relationship still seems to be 
moving too slowly to suit your expec-
tations, it’s best not to push it. Let it 
develop at its own pace. You’ll soon get 
news about a workplace change.

■ CANCER (June 21 to July 22) A 
continually changing personal situation 
makes you feel as if you’re riding an 
emotional roller coaster. But hold on 
tight; stability starts to set in early next 
week.

■ LEO (July 23 to August 22) 
Believe it or not, someone might dare to 
say “No!” to the Regal One’s suggestion. 
But instead of being miffed, use this 
rebuff to recheck the proposition and, 
perhaps, make some changes.

■ VIRGO (August 23 to September 
22) You might find it difficult to make 
a decision about a family matter. But 
delay can only lead to more problems. 
Seek out trusted counsel and then make 
that important decision.

■ LIBRA (September 23 to Octo-
ber 22) Concentrate your focus on what 
needs to be done, and avoid frittering 
away your energies on less-important 
pursuits. There’ll be time later for fun 
and games.

■ SCORPIO (October 23 to Novem-
ber 21) Although the conflicts seem to 

be letting up, you still need to be wary of 
being drawn into workplace intrigues. 
Plan a special weekend event for family 
and/or friends.

■ SAGITTARIUS (November 22 to 
December 21) Your quick wit helps you 
work through an already difficult situ-
ation without creating more problems. 
Creative aspects begin to dominate by 
the week’s end.

■ CAPRICORN (December 22 to 
January 19) Be patient. You’ll soon 
receive news about a project that means 
so much to you. Meanwhile, you might 
want to reconsider a suggestion you 
previously turned down.

■ AQUARIUS (January 20 to Feb-
ruary 18) There are still some aspects 
about that new job offer you need to 
resolve. In the meantime, another possi-
bility seems promising. Be sure to check 
that out as well.

■ PISCES (February 19 to March 
20) Opening up your emotional flood-
gates could leave you vulnerable to 
being hurt later on. Watch what you 
say, in order to avoid having your words 
come back to haunt you.

■ ARIES (March 21 to April 19) You 
might have to turn your Arian charm up 
a few degrees if you hope to persuade 
that persistent pessimist to see the pos-
sibilities in your project. Whatever you 
do, don’t give up.

■ BORN THIS WEEK: You’re usu-
ally the life of the party, which gets you 
on everyone’s invitation list. You also 
have a flair for politics. ■

 SEE ANSWERS, C9 SEE ANSWERS, C9 ©2012 King Features Synd., Inc. World rights reserved.©2012 King Features Synd., Inc. World rights reserved.

PUZZLES
HOROSCOPESONCE IS ENOUGH

By Linda Thistle

★ ★
Place a number in the empty 

boxes in such a way that each 
row across, each column down 

and each small 9-box square 
contains all of the numbers 

from one to nine.

Sponsored By:

★ Moderate    ★ ★ Challenging
★ ★ ★ Expert

Puzzle Difficulty this week: 
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Voted Best of the Gulfshore, Reader’s Choice 2012

24041 S. Tamiami Trail, Bonita Springs | 239.390.3187 
www.angelinasofbonitasprings.com

Follow me on Twitter @AngelinasBonita

Real. Italian.
Locally Owned and Operated.

Best Italian

Best Romantic Dining

Best Wine List

Best Bar
Best Brunch

Best-Kept Secret

Enjoy our summer wine promotion. 
Half off bottles of wine up to $175
throughout the restaurant.

(239) 530-2225  
Bayfront Place 489 Bayfront , Naples FL

Bartender Grant Reid
10 Cane Mojito Pitchers

 Home of the  Captain Morgan & Coke
 Smirnoff  Cocktails

Watch on our 130” HD BIG SCREEN

Cheeseburgers in Paradise
Wednesdays 7pm-Close

($20, Included 2 Burgers and 64oz Pitcher of Beer, 7-Close)

Ladies Night

TACOS  EL JIMADOR Margaritas
 HERRADURA BLANCO Shots

TACO TUESDAY
Every Tuesday 3-7pm

TAVERN SUNDAYZE
May 20th 

LATEST FILMS
Dark Shadows

danHUDAK
www.hudakonhollywood.com

Girl In Progress ★
(Eva Mendes, Matthew Modine, Cier-

ra Ramirez) An overworked and distant 
single mother (Mendes) doesn’t notice 
that her teenage daughter (Ramirez) is 
acting out. Manipulative and painfully 
predictable, there is nothing you won’t 
see coming, and none of it is done very 
well. Rated PG-13.

The Avengers ★★★½
(Robert Downey Jr., Tom Hiddleston, 

Chris Evans) When Thor’s (Chris Hem-
sworth) brother Loki (Hiddleston) tries 
to take over Earth, S.H.I.E.L.D. Director 
Nick Fury (Samuel L. Jackson) assem-
bles Earth’s finest superheroes for the 
fight. Hulk has the best moments, and 
the last half-hour is as exciting as it 
gets. This is everything a summer movie 
should be. Rated PG-13.

The Raven ★★
(John Cusack, Luke Evans, Alice Eve) 

When a killer uses Edgar Allen Poe’s 
(Cusack) work as inspiration for his crimes, 
Poe is recruited to help a detective (Evans) 
solve the whodunit. The tone is appropriate-
ly dark and gloomy, but you’re never able to 
make sense of why the murderer would help 
his pursuers as much as he does. Rated R. 

Think Like A Man 
★★★½

(Gabrielle Union, Kevin Hart, Michael 
Ealy) It’s a battle of the sexes when a group 
of guy friends fall prey to women who use 
the dating lessons in Steve Harvey’s book 
“Act Like A Lady, Think Like A Man” against 
them. This is one of the most honest mov-
ies about relationships I’ve ever seen, and it 
has a superb mix of comedy and sweetness. 
Rated PG-13. ■

CAPSULES

★★
Is it worth $10? No

A recurring theme in Tim Burton’s 
movies is that of an eccentric outsid-
er (often played by Johnny Depp) who 
helps a group of people who can’t 
help themselves. This structure, 
combined with Burton’s trademark 
gothic tones, makes for a noble 
approach, and “Dark Shadows” is 
no exception.

Too bad “Dark Shadows” is only 
Saturday afternoon-matinee watch-
able, though a bigger point should 
be made:  Burton’s teaming with 
Depp is taking on iconic Hollywood 
status, the likes of which people 
50 years from now will remem-
ber the same way film buffs today 
remember the movies of John Ford 
and John Wayne. And like Ford and 
Wayne, you know you’re getting 
something intriguing with Burton 
and Depp, even if with the latter the 
level of quality varies significantly 
(from as good as “Edward Scis-
sorhands” to as bad as “Charlie and 
the Chocolate Factory”).

“Dark Shadows” is based on the 
television series of the same name 
that ran from 1966-1971. Depp plays 
Barnabas Collins, an Englishman 
whose family makes a fortune in the 
fishing industry after moving to Maine 
in 1700s. But after Barnabas spurns a 
witch’s advances, he’s cursed to be a 
vampire and buried alive for 200 years.

When he wakes in 1972, he’s not 
exactly impressed with the current state 
of his family. Elizabeth is the matri-
arch (Michelle Pfeiffer), and her daugh-
ter Carolyn (Chloe Grace Moretz) is 
a typical ’70s teen. Elizabeth’s brother 
Roger (Jonny Lee Miller) is a lying thief 
and deadbeat dad to David (Gulliver 
McGrath), so much so that the family has 
hired a live-in shrink (Helena Bonham 
Carter) to keep David functional. Throw 
in a perpetually drunk and indifferent 
housekeeper named Willie (Jackie Earle 
Haley), and Barnabas has himself a fine 
mess to clean up.

Aside from the family, two obstacles 

present themselves to Barnabas: his love 
for the governess Victoria (Bella Heath-
cote), and competition with rival busi-
ness maven Angelique (Eva Green), with 
whom Barnabas has an extended history.

There are some nice sequences, 
including some quirky humor and 
inspired montages, but as a whole “Dark 
Shadows” the movie drags to 113 minutes 
and never inspires interest. The visual 
effects, production design and costumes 
are expectedly eccentric, but as we know 
with Burton, we can’t allow ourselves 
to be fooled by his style — it’s the story 

that always matters most. And though 
he gets nice performances from Green 
and Depp, they limp through a story that 
never feels like it’s going anywhere and 
certainly isn’t in a rush to get there.

But even if Burton cut a few scenes to 
quicken the pace, there’s still an issue of 
balance. Some moments are played for 
laughs, others are straightforward drama, 
and the laughs come too often to be just 
comic relief. What this means is that a 
clear tone (is it campy? is it serious?) is 
never established, which makes all of 
“Dark Shadows” feel a bit off. ■

>> This is the eighth collaboration between 
Tim Burton and Johnny Depp, and it’s the fi fth 
time Burton’s wife, Helena Bonham Carter, has 
joined them.
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239-594-2748 
9118 Strada Place

Naples, Florida 34108

Saturday June 2nd
Jubilee Celebration Kick-Off Party 3pm-Close

Drink Specials & Live Music

Sunday, June 3rd
Big Jubilee Brunch Open at 11am

Build Your Own Bloody Mary & Buck’s Fizz 

Monday, June 4th
Royal Quiz Night 7:30pm

Royal Trivia & 1/2 Price Fish-n-Chips during Quiz
Complimentary Champagne Toast and 

“Beacon” lighting following Quiz

Tuesday, June 5th
The Big Day 

Drink Specials & Surprises

Celebrating 60 Years!
Queen’s Diamond Jubilee!

Play Royal Trivia on 
Facebook & Win!

May 23rd-June1st

Visit ExperienceThePub.com 
for more information

Fresh. Natural. Delicious.

NORTH NAPLES
Fountain Park

7941 Airport Rd. 
(239) 596-8840

NAPLES
CoastlandCenter 

1860 Tamiami Trail N.
(239) 352-8642

FT. MYERS
Gulf Coast Town Center

9924 Gulf Coast Main St.
(239) 466-8642

$1 OFF
any purchase of $6.99 or more

Some restrictions apply. Not valid with any other offer. Must present coupon. No cash value.
One coupon per customer per visit. Valid only at participating locations.

LIMITED TIME OFFER EXPIRES 5/24/12

www.CalistogaCafe.com
FREE

Text CBAKE to 97063 
to receive more special 
offers & promos!

1585 Pine Ridge Road, #5, Naples, FL 34109

239-592-0050 • www.noodlescafe.com
Hours: Lunch Mon-Sat 11:30-4 • Dinner Sun-Thurs 4-10 • Fri & Sat 4-11

Independently Owned & Operated

The Original
Since 1991

Sunday Jazz

Summer Special
4pm-9pm

FAMILY STYLE FEAST FOR 2
House Salad

Italian 4 Play Entrée
Cannoli

$2995
NOT VALID WITH ANY OTHER OFFER OR DISCOUNT.

SUNDAY Jazz on the Patio 5:30pm-7:30pm

$15.00 OFF
with the purchase of $50 or more. 

Gratuity added before discounts. One coupon per check. Valid Sunday-Thursday.
Not valid Holidays. Not valid with special offers or Happy Hour menu.

 Expires 6/7/12

‘Cinderella’ run at Broadway Palm 
starts with six benefit performances 

This week’s first six performances 
of the Broadway Palm Dinner The-
atre’s production of Rodgers and Ham-
m e r s t e i n ’ s 
“Cinderel la” 
will benefit 
The Children’s 
Hospital of 
S o u t h w e s t 
Florida. The 
Fort Myers 
theater will 
donate $5 for 
every ticket 
purchased for 
the shows at 
1:15 and 7:30 
p.m. Thurs-
day, May 17; 
7:30 p.m. Fri-
day, May 18; 
1:15 and 7:30 
p.m. Saturday, 
May 19; and 
7:30 p.m. Sun-
day, May 20, 
to the hospital. 
The produc-
tion will run 
through June 
23. 

Wicked Stepsisters, a Fairy God-
mother, a pumpkin and the perfect glass 
slipper bring this everlasting story to 
life on stage. The classic tale provides 
great warmth, more than a touch of 
hilarity, magical characters, irresistible 
romance and unforgettable songs, plus 
the magic moment when the slipper 
fits.

The Children’s Hospital of South-
west Florida is part of one of the state’s 
largest not-for-profit safety-net hos-

pital systems 
with a com-
mitment to 
providing the 
highest level of 
care to the sick 
and injured 
children and 
families of our 
area. To meet 
the growing 
demands of 
our critically 
injured and 
ill children, 
The Children’s 
Hospital of 
S o u t h w e s t 
Florida plans 
to build a new 
children’s hos-
pital connect-
ed to the exist-
ing HealthPark 
Medical Cen-
ter.

The Broad-
way Palm Din-

ner Theatre is located at 1380 Colo-
nial Blvd. Performances are Wednesday 
through Sunday evenings with selected 
matinees. Ticket prices range from $18 
to $39 with group discounts available 
for parties of 20 or more. Tickets can be 
reserved by calling 278-4422, by visiting  
www.broadwaypalm.com or by stop-
ping at the box office. ■

COURTESY PHOTO



Congratulations CLASS OF 2012

Holy Cannoli, You Did It!

One coupon per visit per table. Minimum purchase of $20 required 
excluding tax, tip or gratuity. Must be presented at time of purchase. 
Not valid with any other offers or discounts. Unauthorized internet 
distribution, replication or resale is strictly prohibited. Not refundable 
or redeemable for cash. Not valid on banquet and group menus, alcohol, 
merchandise and purchase of gift cards. Offer must be surrendered 
upon redemption. Valid for Dine In Only. Expires 7/15/12

ANY PURCHASE OF 
$20 OR MORE

$10off
NAPLES

8860 Tamiami Trail North
239.596.6662

Open Daily at 11amBUCADIBEPPO.COM

Make your RESERVATIONS Today  
OR

Order our PARTY PANS TO GO
Perfect For Graduation Parties
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Local celebrity couples 
to perform ‘Love Letters’

In a unique collaborative effort, The-
atre Conspiracy presents A.R. Gurney’s 
Pulitzer Prize-nominated play “Love 
Letters” in nine separate performances, 
each with a new cast and a new charity 
to be supported at the Alliance for the 
Arts’ Foulds Theatre in Fort Myers. 

Each performance will star a promi-
nent couple from Southwest Florida 
who has selected a charity to which 50 
percent of ticket sales will be donated. 

The performance dates, acting duos 
and their benefiting organizations are: 

■ May 18: J. Mitchell and Joann 
Haley, Island Coast AIDS Network Inc.

■ May 19: Terry and Mimi Tincher, 
Abuse Counseling Treatment Center

■ May 20: Will and Andrea Prather, 
HOPE Clubhouse of SWFL

■ May 24: Todd Blanton and Stepha-
nie Davis, PACE Center for Girls;

■ May 25: Chris and Lydia Black, 
Alliance of the Arts

■ May 26: Bill and Lauren Taylor, 
Junior Florida Everblades

■ May 31: Stephen and Ellen Hooper, 
Sidney & Berne Davis Art Center

■ June 1: Bob and Carrie Cacioppo, 
Florida Repertory Theatre

■ June 2: Greg Longenhagen and Liz 
Abbott, Olivia’s Wagon of Wonder.

Written in 1989, “Love Letters” spans 
roughly 50 years in the lives of Melissa 
Gardner and Andrew Makepeace Ladd III. 

The two begin to exchange letters as 
early as grammar school and continue to 
do so well into their golden years. Their 

relationship is at times warm and poi-
gnant, other times difficult and strained. 

The one constant between them is 
the letters, which constitute the play’s 
entire script.

A smash hit both off and on Broad-
way, it captures Andy and Melissa with 
a precision of detail and depth of feeling 
that only Mr. Gurney can command.

All performances are at 8 p.m. except 
for May 20, which starts at 2 p.m. Tick-
ets are $18. 

Call 936-3239 or visit www.theatre-
conspiracy.org. ■
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Experience the Difference Good Taste Makes.

True Neapolitan Pizza and Authentic Italian Food

FLORIDA WRITERS 
A guide to what makes for a bestselling novel

■ “Hit Lit: Cracking the Code of the 
Twentieth Century’s Biggest Best-
sellers,” by James W. Hall. Random 
House. 336 pages. $16.

James W. Hall, best known as the 
prize-winning author of the Thorn 
thrillers, has fashioned a practical 
guide to the must-
have ingredients 
for commercial 
success as a writer. 
Drawing upon his 
own experience as 
well as the insights 
developed from 
teaching his popu-
lar college course 
on bestsellers, Mr. 
Hall presents a live-
ly discussion of 12 
blockbuster novels. 
While each is dis-
tinctive, they share 
many features in 
ways that are some-
times immediately 
obvious, sometimes 
less so. 

The author focuses on well-known 
titles, including “The Godfather,” 
“Gone with the Wind,” “The Hunt for 

Red October,” “The Firm” and “The 
Bridges of Madison County.” He shows 
how each of the 12, to a greater or less-
er extent, orchestrates 12 features. One 
of these features is the centrality of a 
“hot-button” item that reveals “some 
larger, deep-seated and unresolved 
conflict in the national consciousness.” 
For example, “To Kill a Mockingbird,” 
published in 1960, tapped into the 
nation’s concern with the stresses and 
strains of the civil rights movement 
and vigilante justice while probing 
the longer, deeper issue of America’s 
troubled history of slavery and racial 

prejudice.  
A n o t h e r 

shared ingredi-
ent is the pre-
sentation of 
America as the 
golden land of 
innocence and 
o p p o r t u n i t y 
— or at least 
the nostal-
gia for such a 
vision. While 
some of the 
novels under 
consideration 
tap into this 
vision in a 
positive sense, 
others invoke it 

only to mourn its contamination. Mr. 
Hall explores “Peyton Place” and “Val-
ley of the Dolls” from this perspective, 
but it becomes clear that the other 10 

novels also make use of this ingredi-
ent.

“The Exorcist,” “Jaws,” “The Dead 
Zone” and “The Da Vinci Code” are 
the other titles treated in this enter-
taining, informa-
tive, and totally 
re a d e r - f r i e n d ly 
study.

Other charac-
teristics found in 
all of the test-case 
bestsellers (and 
many hundreds of 
others) include:

■ A satisfy-
ing abundance 
of facts – Read-
ers enjoy finding 
out how high-
powered law 
firms operate 
(Grisham) and 
what it’s like to 
pilot a subma-
rine (Clancy).  

■ One or 
more maverick characters – Think 
Scarlett and Rhett. Think Michael Cor-
leone.

■ Secret societies, sexuality and 
dysfunctional families.

■ Mr. Hall is careful not to suggest 
that the master ingredients are every-
thing. They are essential, but not suf-
ficient. Plenty of failed books share the 
features of legendary bestsellers.

“Without something emotionally at 
stake,” Mr. Hall insists, “the writing 

process is a sham, and the resulting 
work is likely to be nothing but a ster-
ile exercise.” No matter how slavishly 
a writer amasses and combines the 
bestseller elements, he or she must 

link them “to personal concerns and 
passions” for the story to 
have any chance of com-
ing alive. 

In drawing togeth-
er his main points, Mr. 
Hall makes the follow-
ing observation: “Written 
in earthy, simple, earnest 
prose with plots that are 
driven by a ‘high concept’ 
and a minimum of back-
story or psychological 
introspection, (these nov-
els) are peopled by char-
acters whose burning emo-
tions drive them to commit 
bold and decisive actions.” 

Except for the “simple, 
earnest prose” part, this 
description could be about 
a novel by Mr. Hall — whose 
prose in the Thorn books is 

often infused with lyrical grace. 
What Mr. Hall provides in “Hit Lit” 

is not only a dose of common sense for 
writers looking for readers, but also 
a revealing examination of American 
popular culture through the lens of the 
blockbuster novels that both reflect 
and create it. Thus, it is a most useful 
guide for literary agents, editors and 
publishers. Moreover, it’s just plain 
fun. ■

philJASON
pkjason@comcast.net
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(239) 261-1177
(800) 523-3716

www.preferrednaples.com
SunTrust Building at Pelican Bay

801 Laurel Oak Drive  Suite 300
Wir Sprechen Deutsch  Hablamos Espanol Wilma Boyd - CEO

2012 EUROPE SUITE SALE
Save 50% or more. Fares from $2,199*

PLUS EXCLUSIVE Private Car & Driver Tour on most sailings

7 DAY  GREEK ISLES & DALMATION COAST
Seabourn Odyssey – 6/23, 7/21, 8/18, 9/22, 10/20

Venice - Athens 

7 DAY TURKEY & GREEK ISLES 
Seabourn Odyssey – 7/1, 8/4, 10/6, 11/3

Istanbul -  Athens 

7 DAY MEDITERRANEAN WONDERS
Seabourn Pride – 11/10

Rome – Athens

Additional itineraries and departure dates available. 

Reserve Early & Save!

www.agavenaples.com 
239-598-FIRE (3473)

2380 Vanderbilt Beach Road, Naples
Locally Owned and Opearted

Our tacos:  house smoked, tender, 

moist beef brisket with avocado-

tomato onion relish

vs their tacos:  ground beef , 

lettuce ,  cheese. . .

Tequila Inspired. Real Wood Fired.

Cal l  us  now for  a  d i f fe rent  d in ing  exper ience!

OUR SOUTHWESTERN IS...
MEXICAN REFINED.

@HotSpotNaplesAgave Southwestern Grill

BEACH READING 
‘City of Scoundrels: 

The 12 Days of Disaster That Gave 
Birth to Modern Chicago’

by Gary Krist
(Crown, $26)

REVIEWED BY LARRY COX

Chicago had faced many turning points 
before the summer of 1919, most nota-
bly the Great Fire of 1871, 
but nothing prepared the 
city for a series of events 
that began unfolding that 
July. What became 12 days 
of turmoil began with a 
shocking air disaster.

On Monday, July 21, 1919, 
the Wingfoot Express, 
one of Goodyear’s fabled 
new blimps, floated above 
downtown Chicago on 
a promotional tour. As 
crowds watched, wonder 
quickly turned to hor-
ror as the craft exploded 
into flames and crashed 
into the Illinois Trust and 
Savings Bank, killing 13 
people and injuring dozens of others.

That tragic event was followed by a 
transit strike that threatened to cripple 
the city, the sensational murder of a 
6-year-old girl and a racial incident at a 
South Side beach that spiraled into wide-
spread rioting. All of which led the great 
city to the very brink of collapse.

Chicago staggered from a frenzy of 
violence and destruction. Scores died, 
neighborhoods were destroyed and hot-
beds of racial and ethnic hatred festered. 
At the center of the chaos was Mayor 
“Big Bill” Thompson, a loud blowhard 
who loved to swagger around town in 

a cowboy hat while 
promoting himself as 
a friend to the little 
people and against the 
powerful citizens of 
wealth and privilege.

Meanwhile, Illinois 
Gov. Frank O. Lowden 
saw the unraveling of 
Chicago as a way to 
seize control of the city 
from Mayor Thompson, 
whose administration 
he saw as hopelessly 
corrupt.

Bestselling author 
Gary Krist blends col-
orful characters and 
rich detail to make dis-

tant history both exciting and relevant. 
This is more than the story of an 
American city facing challenges. It is 
how Chicago not only survived 12 hor-
rific days, but became a stronger city 
because of it. Mr. Krist’s book is an 
absolute triumph. ■

Account Executive
Florida Weekly is looking for an account executive to join our winning 
Collier County sales team! This individual will be primarily working with 
local restaurants and retail establishments.

Florida Weekly is one of the largest circulating newsweeklies in Florida, 
with more than 85,000 papers in Lee, Collier, Charlotte, and Palm Beach 
counties reaching more than 150,000 readers in print and online each 
week. We provide intelligent, serious journalism via in-depth features, 
studies and reporting that provides an alternative, independent voice. 
Coverage includes news, entertainment, health, the arts, and business, 
automotive and real estate. We are one of the most progressive private 
media companies with an exceptional track record of satisfied clients and 
customers. 

Requirements: 

 
 

 
 

 

Responsibilities:

 
    business relationships to aid in the sales process and to drive new  
    business. 

 
   and future budgets. 

Compensation includes a base salary and commission plan, including 
benefits.

If you have a winning mindset and are ready to join one of Florida’s  fast-
est growing media companies, please email your confidential resume for 
review to naplesjobs@floridaweekly.com.  

Visit us online at www.floridaweekly.com 

To apply, please send resume to slund@floridaweekly.com

Visit us online at www.FloridaWeekly.com

Florida Weekly Job Opening



®

SAVE $10.00
on any purchase $50 or more.

Must present coupon. Not valid on any other offers or discount. Expires 5/31/12.

MORE INFORMATION AT HAPPYFEET.COM

DO YOU SUFFER FROM 
FEET, KNEE, BACK PAIN?

Gulf Coast Town Center I-75 exit 128
Please call for exact location. Open 7 Days a Week!

Sandals, shoes and medical grade orthotics
that make you HAPPY starting at $59.99
Home of the exclusive KENKOH refl exology sandals.

12980 Tamiami Trail N.
In the Imperial Shoppes, across from Germain Toyota

A True Boutique Experience 

Fine Consignment
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THE                                                              THEATRE EDUCATION PROJECT     

summer campssummer campssummer camps

FOR MORE INFORMATION OR TO REGISTER
CALL THE NORRIS CENTER @ 239.213.3058

OR VISIT WWW.GULFSHOREPLAYHOUSE.ORG

SCHOLARSHIPS ARE AVAILABLE
FOR BOTH CAMPS!

“STAR in a Play”“STAR in a Play”“STAR in a Play”

Theatre games, scene study and 
acting training for ages 13-18

JULY 9-27, 2012

ACTINGACTING
INTENSIVEINTENSIVE

ACTING
INTENSIVE

A production of “Beauty and the 
Beast” for ages 7-12

JUNE 11-29, 2012

Art pottery made by Weller is a favor-
ite among collectors. The company 
made art pottery in Zanesville, Ohio, 
from 1893 to 1948. From the 1920s to the 
1940s, Weller also made less sophisti-
cated pottery for the yard called “Gar-
den Ware.” Stone-colored birdbaths, 
sprinklers, fountains, toadstool seats, 
sundials and urns were available. Large, 
colorful Garden Ware figures were the 
most unusual. They were made in sever-
al sizes: 4, 7½, 10 and 18 inches. Lifelike 
dogs, roosters, birds, cats, rabbits, peli-
cans, ducks, frogs and squirrels were 
produced, along with humorous frogs, 
gnomes and unusual “Pop Eye” dogs. 
All of these figures were made to be 
half-hidden among plants, a surprise to 
be glimpsed from a garden path. Many 
of the figures were created by Doro-
thy England Laughead. She worked at 
Weller Pottery from 1925 to 1960. Today 
a 4-inch Coppertone frog sells for about 
$300 and a 4-inch Pop Eye dog for $300, 
but a 19-inch “Gnome on Tree Trunk” is 
worth more than $5,000. Most Garden 
Ware has cracks and chips from living 
outdoors, but minor damage does not 
change the price very much.

Q: I was given a four-piece set of 
patio chairs by a family friend who 
said the set originally came from an 
old motel in Miami Beach. I have been 
trying to decide if I should restore the 
chairs or sell them. The metal frames 
have some rust and several of the chairs’ 
vinyl straps are missing. The straps are 
fastened onto prongs on the frame. I 
have yet to find anyone who has ever 
heard of prong connections for straps, 
and everyone I have asked thinks the set 
is very old. Is there any way to find the 
age and value of these chair?

A: Old lawn furniture doesn’t sell for 
high prices unless it’s marked with the 
name of a famous designer or maker. 
It’s probably not worth the time and 
money it would take to restore it. The 
rust must be sanded or scraped off the 
metal frames. Then the frames should 
be painted with a rust-preventative base 
coat and a finishing coat of paint. In 
order to consider restoring the chairs, 
you would have to find a source for 
new straps. You can buy vinyl strips in 
various lengths, but it might be difficult 
to cut the kind of holes needed to fit 
around the prongs on your chairs. In 
order to avoid sagging straps, the vinyl 
strips have to be cut 10 percent to 15 per-
cent shorter than the actual measure-
ment needed. Then the vinyl has to be 
boiled briefly to make it pliable enough 
to be stretched to fit the frame. Vinyl 
tightens as it cools. If you can find the 

KOVELS: ANTIQUES  
Garden Ware features sneaky, 

surprising critters
p
s
o
t
c
h

terryKOVEL
news@floridaweekly.com



SCOTCH DINNER TASTING

APPETIZER
Blackened Sea Scallop

Pineapple-mango salsa and agave nectar
SCOTCH PAIRING: Macallan 12

 
SALAD

Spring Salad
Baby greens, spinach, fresh orange, goat cheese and 

spiced pecans
SCOTCH PAIRING: Macallan 15 Fine Oak

 ENTRÉE  
SHULA CUT® 8oz. Filet Mignon

Horseradish mashed Yukon gold potatoes, spring 
vegetables with stone fruit and scotch infused demi

SCOTCH PAIRING: Macallan 18

DESSERT
Seven Layer Chocolate Cake with Caramelized Bananas 

SCOTCH PAIRING: Highland Park 18

The Southwest 
Florida Go Red for 
Women Luncheon
Hyatt Regency Coconut Point
5001 Coconut Road, Bonita Springs, Florida 34134

Wednesday, May 23rd, 2012
10:30-1:30

Kindly RSVP by Friday, May 11th, 2012
to Monica Seif at 239-495-4903 
or email Monica.seif@heart.org

SWFL Go Red for Women 
Cause Sponsors:

Go Red Gift
Bag Sponsor:

Brown Bag Goes
Red Lunch Sponsor:

VIP Event Sponsor: 

Go Red Media Sponsors:

Co-Chairs, 
Judy Starnes 
and Kay Bork 
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This Pop Eye dog made by Weller Pottery is 
only 4 inches high. It sold for $360 at a 2011 
Humler & Nolan auction in Cincinnati.

supplies and do the work, you still have 
chairs that will be very hard to sell.

Q: What are the fancy decorations 
and handles on silver trays made of? 

A: If the tray is sterling silver, its han-
dles probably are sterling. The handles 
on silver-plated trays are often made 
of spelter, Britannia metal or another 
low-grade metal and then plated when 
the rest of the tray 
is plated. Be care-
ful. We know of 
someone who put 
a silver tray in 
the oven to keep 
food warm. The 
heat melted the 
handles and they 
fell off.

Q: I would like 
to know how to 
clear the water in 
old snow domes. 
The water in mine 
has gotten very 
cloudy.

A: The liquid 
would have to be 
replaced. There 
are a few repair 
services that will 
do it, or you can 
attempt to do it 
yourself. But it’s difficult. Hold the snow 
dome upside down before you try to 
separate the top from the bottom. If it’s 
glued together, you may be able to soft-
en the glue first by immersing the snow 
dome in hot water. Snow domes with 
black plastic bases or brown pottery 
bases made in the 1930s and 1940s were 
held in place by plaster of Paris, which 
can be carefully chipped away. Domes 
with new shiny black plastic bases, 
black pottery bases (1940s), or cobalt 

blue bases (1920s) cannot be opened 
unless they have a threaded base, and 
very few did. If you can open yours, 
pour the original liquid through a cloth 
so that the “snow” is separated from the 
liquid. Use distilled water to refill the 
dome. Adding about 1/2 teaspoon glyc-
erin to the water will make the “snow” 
fall more slowly. Snow domes should 
not be stored in the dark. Exposure 

to light keeps the 
liquid clear. But 
don’t keep them 
in direct sunlight. 
The glass can 
magnify light rays 
and may start a 
fire.

Tip: A diamond 
ring is durable 
but not indestruc-
tible. Don’t wear it 
when using chlo-
rine bleach that 
can discolor the 
mounting. Have a 
jeweler see it once 
a year to check for 
loose prongs or 
worn mountings. ■

— Terry Kovel 
answers as many 

questions as possible through the col-
umn. By sending a letter with a ques-
tion, you give full permission for use in 
the column or any other Kovel forum. 
Names, addresses or email addresses will 
not be published. We cannot guarantee 
the return of any photograph, but if a 
stamped envelope is included, we will 
try. The volume of mail makes personal 
answers or appraisals impossible. Write 
to Kovels, Florida Weekly, King Features 
Syndicate, 300 W. 57th St., New York, NY 
10019.



      
INTERACTIVE FRIENDLY PIRATE FUN FOR THE WHOLE FAMILY!

SET SAIL ON A 90-MINUTE 
SWASHBUCKLING SHOW

Reservations are Required
Call for Cruise Times 

800.776.3735

Also Ask about our Sunset Cruises,Private 
Parties & Charters. Full Service Bar

www.PiecesofEight.com

PIRATE      CRUISE

WITH THE PURCHASE OF TWO FARES. 
NO OTHER OFFERS APPLY

COUPON MAY BE USED FOR UP TO 4 PEOPLE
EXP. 12/14/11

$5 OFF

PIRATE CRUISE

FW-12EXP. 05-31-12
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OVER 
40? 

BucketListMartialArts.com

A 4 week fun, informative, non-
combative look into martial arts—

the evolution, the benefi ts, and 
when the art does and does not 

apply to self defense.

Small Classes, 
Limited Enrollment

$139
For more information on 

class days/times:

239-263-2480 
BucketListMartialArts.com

For Health and
Self Defense

NEW
Enrichment Program

Vacation Spot of Pirates, Poets, Presidents and Party Goers!

facebook.com/
KeyWestExpress

twitter.com/
KeyWestExpress

youtube.com/
TheKeyWestExpress

 1-800-593-7259  

www.keywestexpress.us

*Minimum 8 day advance pre-purchase tickets, non-refundable, cannot be combined with any other offers. 
Excludes weekend fee (Friday, Saturday, Sunday). Offer valid through 05/31/12.

CALL FOR MORE INFORMATION & RESERVATIONS!

$119ROUND 
TRIP*

Getting  There 
And Back  is 
Half  the  FUN!

Destination...  
   Relaxation

CONTRACT BRIDGE
BY STEVE BECKER

Thirteen — the magic number
Bridge is an easy game to play well — if 

you put your mind to it.
For example, take this deal where South 

was in four spades and West led a heart. 
East won with the jack, cashed the ace, 
West discarding a diamond, and continued 
with the king. When declarer trumped 
with the eight, West overtrumped with 
the ten and shifted to a diamond, won by 
declarer with the king.

South played the K-A of spades -- both 

opponents following — then cashed the 
ace of diamonds and led the jack of clubs. 
West covered with the king, taken by 
dummy’s ace, and declarer returned to his 
hand by ruffing the ten of diamonds.

Next came the four of clubs, and when 
West played the deuce, South successfully 
finessed dummy’s seven! Declarer then 
claimed the rest of the tricks, making four 
spades.

How did South know he should finesse 
the seven on the second round of clubs? 
Was it just a lucky guess? Had he caught a 
glimpse of an opponent’s hand? The truth 
is that it was neither. It was really just a 
matter of counting up to 13.

South learned at trick two that East 
had started with seven hearts. At trick six 
he learned that East had started with two 
spades. When he ruffed the diamond ten at 
trick nine, he learned that East had started 
with three diamonds.

With 12 of East’s cards in three suits 
fully accounted for, it therefore followed 
that East had started with only one club. 
Finessing the seven of clubs was thus not 
as peculiar a play as it seemed.

Observe that West could not have avert-
ed this outcome by playing the eight of 
clubs rather than the deuce at trick 10. In 
that case, declarer would have won with 
the ten, returned a spade to the jack and 
finessed the club seven at trick 12 to pro-
duce the same result.

Indeed, West’s best chance was to play 
low on the deuce and hope South had not 
counted to 13. ■
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10% OFF
Your Next Repair, 

Watch Band 
or Watch Battery 

Replacement

COASTLAND CENTER
(NEXT TO JC PENNY’S)

239.649.8008

COCONUT POINT
(NEXT TO DILLARD’S)

239.949.4500

BATTERIES, CRYSTALS & BANDS REPLACED IN MINUTES

Get Your Veuve On!
Naples Best Champagne Happy Hour Every Friday,  

5 pm until Midnight. 
Enjoy specially priced delectable fare and libations.

 $5  Veuve Flutes

 $5  Select Cocktails and Wine

 $5  Select Appetizers

475 Seagate Drive, Naples,  FL 34103    |    (Bar) 239.594.6000    |    waldorfastorianaples.com

FEATURING:

Prices subject to change without notice.

THIS WEEK ON WGCU-TV
■ THURSDAY, MAY 17,  9 P.M.
Secrets of the Dead
The Airmen and the Headhunters
Investigate the extraordinary survival 

story of a crew of airmen shot down over 
the jungles of Borneo during World War 
II.

■ FRIDAY, MAY 18, 10 P.M.
American Masters
Johnny Carson: The King of Late 
Night
Johnny Carson was a fixture of nation-

al life, a piece of the cultural furniture, 
a part of the zeitgeist. In exploring the 
career and complexities of the biggest 
star television has ever produced, pro-
ducers had the estate’s first-ever coop-
eration and permission — unrestricted 
entrée into his personal archives and all 
episodes of “The Tonight Show” from 
1970-1992. Clues about his life and his 
early days in the business can be found 
there — as well as in the expansive family 
memorabilia.

 
■ SATURDAY, MAY 19, 10 P.M.
Last of the Summer Wine
An affectionate BBC comedy about 

people in the autumn of their years with 
a penchant for light philosophy and full-
on slapstick.

■ SUNDAY, MAY 20, 9 P.M.
Masterpiece Mystery!
Sherlock: The Reichenbach Fall
In what may be the climatic case of his 

career, Sherlock faces Moriarty’s diaboli-
cal plot to “get Sherlock,” which begins 
innocently enough when the criminal 
mastermind breaks into the Crown Jew-
els. As the scheme unfolds, Moriarty 

poses the “final problem,” and a tabloid 
reporter reveals the “shocking truth” 
about the great detective.

 
■ MONDAY, MAY 21, 10 P.M.
Burt Bacharach & Hal David: The 
Library of Congress Gershwin Prize 
for Popular Song
Enjoy a star-studded tribute to the 

songwriting team who penned such clas-
sic tunes as “Raindrops Keep Fallin’ on 
My Head,” “What the World Needs Now 
Is Love” and “Walk on By.”

 
■ TUESDAY, MAY 22, 8 P.M.
Civilization: The West and the Rest 
with Niall Ferguson – Part 1
Examine the rise of the West’s econom-

ic ascendancy based on Niall Ferguson’s 
six principles of prosperity: competition, 
science, modern medicine, democracy, 
consumerism and work ethic.

 
■ WEDNESDAY, MAY 23, 8 P.M.
Nature
Salmon: Running the Gauntlet
Delve into a wildly creative, hope-

lessly complex and stunningly expensive 
approach to managing salmon. ■

Pucci & Catana
Luxury Pet Boutique

DESIGNERS

Open 7 days a week/10am-10pm 

Shop Online www.pucciandcatana.com

SHOP ONLINE  
Use Code: CAT10

SHOP ONLINE pucciandcatana.com



Open for Public • Lunch Monday-Saturday 11:30am-3:30pm
Dinner Daily 4:00pm-Close

LIVE ENTERTAINMENT NIGHTLY FROM 8:30  
700 Fifth Ave. S., Naples, FL 34102 • (239) 659-7008

www.VerginaRestaurant.com 

2 DINNERS 2 COURSES
AND A BOTTLE 
OF WINE FOR
$39.95
Daily 4:30-6:30pm

BAR–HAPPY HOUR 3:30-6:30pm

We Prepare Food With Passion For Lasting Impressions

www.VerginaRestaurant.com 

Ladies can enjoy

Skinny Girl Vodka Cocktails
for $3 each

LIVE ENTERTAINMENT 
By Melvin German

The Real Star of Fifth Avenue South

Ladies

Dress to Impress and win the Best Fashion Prize!

Cocktail
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SOCIETY
 ‘Frocks on Fifth’ for PACE Center for Girls

We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, 
go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

 1 . Annabelle Clarke, Lauren 
   Taranto, Isabelle Winslow, 
   Amanda Omeuya, Noreen 
   Myrin and Barbara Collins
 2 .  Ann Richard, Marianne Kearns, 
   James Price, Kristin Porter 
   and Barbara Harrington    
 3 . Sarah Coates, 
   Linda Scott and 
   Marilyn Varcoe
 4. Jackie Sweet 
   and James Nulf
 5. Corye Reiter 
   and Julie 
   Kwasnik
 6. Yvonne Bourk
   and Patricia 
   McNair

CHARLIE MCDONALD / 
FLORIDA WEEKLY 

Malinda Wells, 
Shannon West, 
Ashley Wells

11 22
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55
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Discover what every 

boating and dining 

enthusiast in Naples is 

talking about.

Naples Harbour is 

your one extraordinary 

value with endless 

possibilities for both 

land and sea.

Voted Best Marina in Southwest Florida

Florida Marina Clubs
475 North Road

Naples, Florida 34104
239-213-1441

fl oridamarinaclubs.com

Now Offering 6 Months Free Rent 
at Naples Premier Dry Storage Marina Destination.

Storage Leasing  |  Buying or Selling Your Boat  |  Dining & Social Memberships
Marine Services  |  Destination Travel

River Bar 

Discover what every 

boating and dining 

enthusiast in Naples is 

talking about.

Naples Harbour is 

your one extraordinary 

value with endless 

possibilities for both 

land and sea.

Voted Best Marina in Southwest Florida

Florida Marina Clubs
475 North Road

Naples, Florida 34104
239-213-1441

fl oridamarinaclubs.com

Now Offering 6 Months Free Rent 
at Naples Premier Dry Storage Marina Destination.

Storage Leasing  |  Buying or Selling Your Boat  |  Dining & Social Memberships
Marine Services  |  Destination Travel



Harlo Conklin
Cardiac Cooling Patient

Dr. Richard Macchiaroli
Emergency Department 
Physician

Julia Schartung
Intensive Care Nurse

T raveling from Indiana to Southwest Florida, Harlo Conklin 
complained of chest pain. He and his wife attributed it 

to fast food and long hours in the car. A stop at a Gainesville 
hospital showed his vitals were good and he felt better. Though 
physicians thought Harlo should stay overnight, he and Frances 
returned to the road. Twenty-four hours later, Harlo went into 
cardiac arrest. His daughter performed CPR, paramedics used a 
defibrillator to restore his heartbeat and a special treatment that 
induces hypothermia to save Harlo’s life. To read more of Harlo’s 
story, please visit www.LeeMemorial.org/caring 

accredited centers in the United States

of experience

surgeries with this minimally invasive approach.

patients get back to living their lives

Caring people, caring for people.

   A Chilling Experience
Warms our Hearts

www.LeeMemorial.org

Adam Thompson, EMT-P
Lee County EMS
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SOCIETY
The 2012 NCH Nurses Awards at the Naples Beach Hotel

We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, 
go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

 1 . Dr. Allen Weiss and Michele Thoman
 2 .  Deb D’Orazio, Tina Land, Sunshine Kinlaw and 
   Veronika Rodriguez    
 3 . Chris Raphael, Kevin Smith and David Baryza
 4. Laurie Zone-Smith and Thelma Hodges
 5. Yay Arduengo and Jessica Fuentes
 6. Laurie Zone-Smith, Dawn Egerer, Erin Raney and  
   Teresa Golden
 7. Erica Szczepkowski, Jon Kling and Michele Thoman
 8. Jacqueline Hurley, Sandy Mena, Bonnie Coolidge, 
   Shannon Brown, Jarie Mejia and Elita McRae
 9. Teresa Golden, Michele Thoman and Laurie 
   Zone-Smith
10. Catherine Ravelo, Bernia Hinton and Marilyn Melison
11. Darren Ginther, Erika Hinson and Thelma Hodges and 
   Maureen Powers

11

22

55

33

44

66 77

88 99

1010 1111
CHARLIE MCDONALD / FLORIDA WEEKLY 
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SOCIETY
The 36th annual Great Dock Canoe Race: ‘Animal House’ 

We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, 
go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.
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 1 . The Swampy’s House entry paddled by Ashley 
   Belanger, Jillian Sanchez, Hannah-Grace Oxar and 
   Taylor Trew
 2 .  Lisa Zack and Nancy Schwerin as Babs and Mandy 
   from Animal House
 3. Diane Peterson, Victoria Myers and Marty Durman
 4. Trouble at the turn
 5. Launching the “Eat Me”
 6. The “Deathmobile” with Mike Gill at the stern and 
   Jorge Sanchez at the bow

Eden Autism Services honored at Diamond Volunteer reception

SUE HUFF / 
COURTESY PHOTOS 

 1 . Jackie Indriago 
   and Krista Mullaney
 2 .  Michael Morris, 
   Bob Goldman and 
   Paul Belfore   
 3 . Kelly Capolino and 
   Susan Suarez
 4. Cheryl and Bruce 
   Scheiner
 5. Karen Mayo and 
   Taire Malloy

11 22

44 55

6633

11
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Florida Weekly’s Restaurant Guide

1 BAY HOUSE RESTAURANT
799 Walkerbilt Road
Naples, FL 34110
239.591.3937
www.bayhousenaples.com

2 BUCCA DI BEPPO
8860 Tamiami Trail N.
Naples, FL 34108
239.596.6622
www.buccadibeppo.com

3 AGAVE 
SOUTHWESTERN GRILL
2380 Vanderbilt Beach Road
Naples, FL 34109
239.598.3473
www.agavenaples.com

4 CALISTOGA BAKERY & CAFÉ
7941 Airport Pulling Road
Naples, FL 34109
239.596.8840
Or
1860 Tamiami Trail N
Naples, FL 34102
239.352.8642
www.calistogacafe.com

5 SHULA’S STEAK HOUSE
At the Hilton Naples & Towers
5111 Tamiami Trail North
Naples, FL 34103
239.430.4999
www.donshula.com

6 NOODLES ITALIAN 
CAFÉ & SUSHI BAR
1585 Pine Ridge Road
Naples, FL 34109
239.592.0050
www.noodlecafe.com

7 ROSEDALE PIZZA
1427 Pine Ridge Road
Naples, FL 34109
239.325.9653
www.rosedalepizza.com

8 TAVERN ON THE BAY
489 Bayfront Place
Naples, FL
239.530.2225
www.tavernonthebay.net

9 VERGINA’S
700 5th Avenue South
Naples, FL 34102
239.659.7008
www.verginarestaurant.com

10 RIVERWALK AT TIN CITY
1200 5th Ave South
Naples, FL
239.263.2734
www.riverwalktincity.com

11 THE DOCK
801 12th Ave South
Naples, FL
239.263.2734
www.dockcraytoncove.com

12 THE ENGLISH PUB
5047 Tamiami Trail East
Naples, FL 34113
239.775.3727
www.naplesenglishpub.com

13 JASON’S DELI
2700 Immokalee Road
Naples, FL
239.593.9499
www.jasonsdeli.com

14 SAM SNEAD’S 
OAK GRILL & TAVERN
8004 Lely Resort Blvd.
Naples, FL 
239.793.6623
www.samsneadslely.com

8
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OPEN TO THE PUBLIC

Visit Us Today!
If you live and breathe the game of golf, you’re 
bound to hunger for more than a few birdies.

8004 Lely Resort Blvd.
Naples, FL 34113

239-793-6623

www.samsneadslely.com
For information on Lely Resort Golf & Country Club 

Summer Golf Specials Call 239-793-2600

OAK GRILL & TAVERN AT LELY RESORT

www.cinaples.com
4 Convenient Locations to Serve You!

Flavors of Th ailand
February 13-28, 2013

with RT Air from New York, 18 Meals 
& A 2 Night Stopover in Hong Kong!

From $3698 Per Person/Double
  Escorted by Carol Joyner (Optional 4 Nt Angkor Wat Post Tour Extension)

       Floating Market

PAST REPASTS
Here are some capsule summaries of 

previous restaurant reviews:

➤ Agave Southwestern Grill, 2380 
Vanderbilt Beach Road, North Naples; 
598-3473

A blend of Northern Mexican and 
American Southwestern cuisines, Execu-
tive Chef Thomas Rieman’s menu puts a 
sophisticated spin on humble, homespun 
food the likes of which hasn’t previously 
been seen in Southwest Florida. Brought 
to us by the folks behind Angelina’s 
Ristorante in Bonita Springs, Agave is 
a great concept executed with panache. 
The restaurant pays tribute to the agave 
plant with 200 varieties of tequila, which 
can be ordered in flights so you can 
compare; for those less inclined to take 
it straight there are delicious fruit-and-
herb-infused margaritas. Tortillas are 
pressed in house, and sumptuous gua-
camole is turned out tableside with your 
choice of ingredients such as roasted 
garlic, queso fresco and bacon. From a 
quickly marinated seafood ceviche to a 
slowly simmered poblano mole, dish-
es highlight flavorful ingredients and 
skillful cooking while never sacrificing 
authenticity. We only scratched the sur-
face of the far-reaching menu and eager-
ly await a chance to return. Reservations 
are strongly recommended.  Full bar. 

Food: ★ ★ ★ ★ ½  
Service: ★ ★ ★ ★ 

Atmosphere: ★ ★ ★ ★
Reviewed October 2011

➤ Figs Grille, 25987 Tamiami Trail, 
Bonita Springs; 390-1700

Sam Tadros the chef behind the popular 
Sam-Bucco Bistro in North Naples, has 

another winning concept with this explo-
ration of the cuisines of Turkey, Spain, 
Morocco, Lebanon and France. It’s a wor-
thy and welcome concept, considering 
how inadequately some of those regions 
are represented here. When you cross 
the threshold, it’s easy to forget you’re in 
a commercial strip center. Egyptian tap-
estries adorn the walls in the garnet and 
gold dining room. Ceiling lamps evoke 
Morocco and ethnic music plays softly in 
the background, but the effect is under-
stated. Whichever country you decide to 
visit for your main course, your meal 
should begin with mezze platter of hum-
mus and baba ganoush as well as charry 
and sweet grilled eggplant chunks and 
cucumber salad served with lightly pickled 
vegetables. You can’t go wrong with one 
of several Turkish kebabs or with the filet 
medallions with grilled shrimp, garnished 
lavishly with caramelized onions, port 
wine sauce and fig chutney. Lush (choco-
late marquise) or light (lemon semifred-
do), dessert shouldn’t be missed either. 

Food: ★ ★ ★ ★  
Service: ★ ★ ★ ★ 

Atmosphere: ★ ★ ★ ½ 
Reviewed November 2011

➤ Martin Fierro Restaurant & Steak 
House, 6002 Radio Road, Naples; 659-
5996

This Argentinean-style steak house 
is tucked into a small strip center on 
Radio Road but carnivores will be well 
rewarded for taking the time to find it. 
The house specialty is parrillada, or a 
meat platter containing a cornucopia of 
animal flesh served on an open grill over 
smoldering wood chips. Although fairly 
meat focused, the kitchen conjures up 

an excellent ceviche. A grilled salmon 
entrée delivered to a nearby table looked 
so good I was sorry I hadn’t ordered 
it. Appetizers of steamed mussels and 
veal tongue vinaigrette were also deli-
cious. There are no fancy trappings here, 
no leather booths or tuxedoed servers. 
Prices are modest and vegetables accom-
pany entrees without an added charge. 
For dessert, dulce de leche crepes came 
filled with rich, gooey caramel cream 
topped with generous mounds of real 
whipped cream. Service is leisurely but 
hospitable. Beer and wine served. 

Food: ★ ★ ★ ★
Service:★ ★ ★ ½ 

Atmosphere: ★ ★ ★ ★ 
Reviewed February 2011 

➤ Noodle Saigon, 13500 Tamiami 
Trail N., North Naples; 598-9400

For an inexpensive but excellent Viet-
namese feast, head straight to Noodle 
Saigon. The 12-page menu may be intimi-
dating at first, but the friendly servers are 
happy to help newcomers sort through it. 
I’ve found it’s hard to go wrong here. On 
my most recent visit, I enjoyed savory 
asparagus crabmeat soup, shrimp paste 
on sugar cane, steamed rice crepe with 
grilled pork, shrimp summer rolls, clams 
with black bean sauce and the restau-
rant’s heavenly version of rare beef pho. 
For dessert, we followed our server’s sug-
gestion and tried a tasty mix of mashed 
avocado, sweetened condensed milk, ice, 
lime, sugar and mint. The combination 
resembled Italian water ice and was a 
great end to a terrific meal. Beer and 
wine served. 

Food: ★ ★ ★ ★ 
Service: ★ ★ ★ ★ 

Atmosphere: ★ ★ ★ ★ 
Reviewed May 2011 

➤ Tierney’s Tavern, 799 Walkerbilt 
Road, North Naples; 591-3837

Owners of The Bay House have rolled 
out a new, more casual concept in what 
used to be an expansive bar next to the 
restaurant. At Tierney’s Tavern, you can 
savor similarly Southern-inspired and 
equally well-executed food for much 
less money. Entrees top out at $24, and 
it’s possible to dine well for much less. 
The menu’s coastal cuisine spans a broad 
range, from the North Atlantic to Caroli-
na Low Country, around the Florida pen-
insula and up the Gulf to New Orleans. 
The Southern Collection is a good way 
to sample a range of appetizers, includ-
ing Charleston crab dip, pimento cheese, 
house-made pickles. The shrimp and 
grits lacked spunk — even with horserad-
ish cream and diced andouille sausage; 
but the Sea BLT — layers of arugula, 
fried green tomatoes and fresh seafood 
salad sprinkled with roasted corn and 
crumbled bacon — would delight any 
discerning palate. Perched on the banks 
of the Cocohatchee River, the restaurant 
and bar are nestled among old oaks and 
mangroves and have plenty of windows 
for enjoying the unique vista. 

Food: ★ ★ ★ ★ 
Service: ★ ★ ★ ★ 

Atmosphere: ★ ★ ★ ★
Reviewed January 2012

                            Key to ratings
 ★ ★ ★ ★ ★ Superb
 ★ ★ ★ ★ Noteworthy
 ★ ★ ★ Good

 ★ ★ Fair
 ★ Poor 
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More often than not, going out for 
French food requires getting at least 
moderately dressed up. Somehow, the 
cuisine seems to demand it.

French American Bistro proves the 
exception to the rule. While the ambi-
ence is charming — with a mural of a 
classic French street, lots of colorful 
French posters and French music playing 
in the background — it beckons custom-
ers to come in and relax.

Red-and-white checkered vinyl table-
cloths are topped with cheery red paper 
placemats. At dinner, a single candle 
illuminates each table. Diners can see the 
staff busily preparing food in the open 
kitchen over which sits a chalkboard list-
ing the day’s offerings.

The dining room contains about a 
dozen tables, with a few more situated 
out front on the sidewalk. The menu 
and wine list are similarly on the small-
ish side, yet diverse in their offerings. 
Even at dinner, you can order a comfort-
ing croque monsieur — ham and Swiss 
grilled on a homemade baguette. If you’re 
in the mood for something more substan-
tive, there are full-sized entrees, such as 
half rack of lamb and boeuf Bourguignon.

Prices are moderate — there’s even 
a two-course dinner option that comes 
with a glass of house wine for $19.95 

before 6 p.m. and $24.95 after that. And 
to top it off, the staff is extremely hos-
pitable.

Although the name proclaims the 
establishment features both French and 
American fare, the French component 
clearly dominates. At lunch, you’ll find 
American chow such as a club sandwich, 
burgers and a bacon-lettuce-tomato and 
chicken sandwich on the menu, along 
with quiche, salad Nicoise and crepes. 
For dinner, however, the American dishes 

fade, allowing such classic French dishes 
as escargots, pate and roasted duck to 
shine.

There are about two dozen offer-
ings on the wine list, and roughly half 
are available by the glass. We tried the 
2010 Domaine La Garrigue Vaqueyras, a 
hearty and moderately priced red from 
the southern Rhone valley of France. 
Although it’s still a little young, it pos-
sessed a good balance of dark berries, 
light minerality and acidity. It also 
went well with the meat dishes we 
ordered.

The menu leans toward meat and, 
as we discovered, patrons are wise 
to follow that lead.

Two of the three seafood dishes 
we tried fell short of the mark. 
The sea scallops and shrimp au 
gratin ($9.95) contained scallops 
that had little flavor, miniscule 
shrimp and a thin, bland sauce. 
The rainbow trout with shrimp 
sauce entree ($18.95) featured 
a strong-tasting fillet topped 
with a sauce that had only 
a vague shrimp flavor and, 
again, four of those tiny, 
tasteless shrimp. The other 
fish entree — the only 
options for someone who 
doesn’t eat meat — was 
salmon with lemon but-
ter and, in retrospect, it 
might have been a better 
choice.

In contrast, howev-
er, the smoked salmon 

appetizer ($7.95) was very good, consist-
ing of tender, flavorful strips of salmon 
accompanied by toast points, capers, 
chive-studded sour cream and a big 
wedge of lemon. 

Our other appetizer was even better: 
two slices of firm, well-seasoned pate 
($7.95), which came with toasted slices of 
baguette and savory gherkins.

On the entree side, those containing 
meat were very good. A filet mignon 
with a creamy peppercorn sauce ($24.95) 

featured tender meat, cooked as ordered 
and bathed in a rich sauce that possessed 
enough pepper to be noticeable but not 
so much as to overpower the other ingre-
dients. It came with mashed potatoes 
and fresh asparagus, which tasted fine, 
although they could have been warmer.

The best of the bunch was the roasted 
duck with orange sauce ($22.95). It’s 

a dish I’m especially fond 

of when the skin is crisp and the flesh 
tender. That was the case here, and the 
orange sauce had a pleasant tang that 
kept it from being too sweet. It, too, was 
served with mashed potatoes, asparagus 
and a slice of roasted tomato.

Whatever you order, make sure to 
leave room for dessert, as there are sev-
eral appealing options and all are house-
made. This is clearly an area in which 
the kitchen excels. Both a warm apple 
tart with ice cream and whipped cream 

and a light and flaky Napoleon with fresh 
berries were outstanding. I also spied a 
mound of fresh croissants on a counter, 
but couldn’t manage to work one into 
the meal.

Our server and another woman who 
appeared to be one of the owners were 
quite welcoming and did a great job of 
making sure we were well taken care of. 

Our wine and water glasses were kept 
full, dishes were cleared promptly 
and courses proceeded at a leisurely 
but consistent pace.

Considering the caliber of our 
meat dishes and the fact that the 
pate and baked goods are all 
homemade, it’s clear that the 
management takes pride in its 
offerings. A couple of local, high-
quality seafood items (including 
some larger gulf shrimp) would 
immensely improve the non-
meat options and bring that 
portion of the menu up to the 
par of the meatier items.  

Nonetheless, I’d definite-
ly go back for more pate, 
the roasted duck and those 
terrific desserts. ■

food & wine CALENDAR
➤ Thursday, May 17, 4-7 p.m., Bleu 

Provence and Bleu Cellar: Sample Ital-
ian wine from the Kermit Lynch port-
folio with wines ranging from $9.99 to 
$29.99; Bleu Provence, 1234 8th St. S.; 
261-8239. Reservations recommended. 

➤ Thursday, May 17, 5-7 p.m., 
Decanted Wines: Learn how to appre-
ciate the subtle differences in beers 
and taste craft varietals from Tommy 
Knocker, Victory, Terrapin and more; 
$15, 1410 Pine Ridge Road, Naples; 
(800) 980-5766. Reservations required.

➤ Friday, May 18, 6-8 p.m., NCH 
Downtown: The NCH Auxiliaries host 
“Corks and Candles,” a wine-tasting 
that benefits outpatient infusion ser-
vices, in the hospital’s Garden of Hope 

and Courage; $25, 350 Seventh Ave.; 
436-5200. Reservations required.

➤ Friday, May 18, 6-8 p.m., Whole 
Foods: The market’s monthly beer 
tasting includes at least 35 beers, with 
proceeds benefitting the Whole Planet 
Foundation; $5, Mercato; 552-5100.

➤ Saturday, May 19, 11:30 a.m.-1:30 
p.m., The Good Life of Naples: Learn 
how to achieve gnocchi nirvana with 
this class devoted to herbed and clas-
sic gnocchi; $50, 2355 Vanderbilt Beach 
Road; 514-4663. Reservations required.

➤ Sunday, May 20, 1-5 p.m., Semi-
nole Casino Immokalee: The Para-
dise Food Truck Rally features Boni-
ta Springs’ own Nosh Truck and its 
global street food, as well as desserts 

from Dolce Gourmet Cupcakes, sea-
food from Cucina Al Mare and inter-
national favorites from Miami Spice 
Grill, the Mobile Culinary Kitchen, 
Nananina’s, Rio Samba Grill and Roka 
Panini; free admission, with food 
items ranging $5-$10, 506 South First 
St., Immokalee. 

➤ Tuesday, May 22, 6:30-8 p.m., 
Whole Foods: Healthy eating special-
ist Julie Joiner demonstrates how to 
use seeds to sprout healthy greens at 
home and explains why they are so 
healthy and how to use them in pre-
paring meals; $15 (includes jar suitable 
for sprouting and a packet of seeds), 
Mercato; 552-5100 or register online at 
www.acteva.com/go/LifestyleCenter.

Farmers markets
➤ Wednesday, 7:30 a.m.-1:30 p.m.: 

Veterans Community Park, Marco 
Island. 

➤ Friday, 11 a.m.-2 p.m.: The Collier 
county Government Complex, 3335 
U.S. 41 E.

➤ Saturday, 7:30-11:30 a.m.: Third 
Street South, behind Tommy Baha-
ma’s between Third Street and Gor-
don Drive.

➤ Sunday, 8 a.m.-noon: Freedom 
Park, 151 Golden Gate Parkway.

— Send items to cuisine@flori-
daweekly.com.

 

CUISINE
French American Bistro offers casual, reasonably priced authentic fare

French American Bistro

>>Hours: 11 a.m.-9 p.m. daily
>>Reservations: Accepted
>>Credit cards: Accepted
>>Price range: Appetizers, $5.95-$9.95; 

entrees, $11.95-$24.95
>>Beverages: Beer and wine
>>Seating: Tables inside and a few on sidewalk
>>Specialties of the house: Unfussy French 

cuisine 
>>Volume: Low to moderate
>>Parking: Free lot
>>Website: www.frenchamericanbistro.com

Ratings:
Food: ★ ★ ★ 
Service: ★ ★ ★ ★
Atmosphere: ★ ★ ★ ★

1201 Piper Blvd., Naples
514-1800

★ ★ ★ ★ ★  Superb
★ ★ ★ ★  Noteworthy
★ ★ ★  Good
★ ★  Fair
★  Poor 

karenFELDMAN
cuisine@floridaweekly.com

KAREN FELDMAN /

 FLORIDA WEEKLY 

The classic warm apple 
tart features a buttery 
crust and apples that 
are just sweet enough, 
topped with vanilla ice 
cream and served with 
fresh whipped cream.

ark berries, 
ty. It also
dishes we

meat and,
are wise 

d dishes
mark. 

mp au 
allops
scule 
auce. 
rimp
ured 
ped 
nly 
d, 
y, 
r

full, dishes wer
and courses pro
but consistent

Considering
meat dishes a
pate and ba
homemade, 
managemen
offerings. A
quality sea
some large
immensel
meat opt
portion o
par of th

None
ly go 
the ro
terrif

The
tar
cr
a

Duck a l’orange possesses a delicate crisp 
skin with moist flesh beneath and finished 
with a well-balanced orange sauce.

Elegant in its simplicity, homemade pate is 
served with gherkins and baguette slices.

Creamy pepper sauce complements a tender 
filet mignon.
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>> Waldorf Astoria Naples, 475 Seagate Drive, Naples, www.waldorfastorianaples.com, (239) 597-3232
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THE OFFICIAL NAME CHANGE OF ONE OF NAPLES’ GRANDEST 
hotels — The Naples Grande to the Waldorf Astoria 
Naples — is more than skin-deep. Although operated 
by the luxury component of the Hilton brand for some 
years now, the new name, as of Jan. 1, brings even a 
heightened level of luxury to the former Grande. And 
its sister property, the Edgewater Beach Hotel, also 
benefits with the addition of enhanced amenities and 
services that now include beachfront day beds and 

cabanas at both destinations. Sigh. 
At the now-Waldorf Astoria Naples, some of the 

changes have occurred where they matter most — the 
introduction of the brand’s signature mattresses and 
monogrammed linens, and for you hotel toiletries 
junkies, a switch to Ferragamo products in all suites. 
Additional changes will be rolled out throughout 2012.

Either property offers a luxury beachfront vacation 
with a benefit for summertime staycationers: The Wal-

dorf’s “Spring into Summer” package, available through 
September, includes a fourth night free and 25-percent 
discounts at the onsite Golden Door Spa and the off-
property Naples Grande Golf Club, featuring a cham-
pionship course designed by Rees Jones and renovated 
last October. A similar package at Edgewater Beach 
offers the same spa and golf savings and a fifth night 
free. Think of it as luxury for less.

Visitors to the 474-room Waldorf will notice a tie-
in to the famed New York hotel: a replica of the 
original’s storied clock above the concierge desk. A 
self-contained oasis that’s a scenic boardwalk away 
from the Gulf of Mexico beach, the grand hotel offers 
guestrooms, bungalows and suites within 23 waterfront 
acres surrounded by 200 acres of nature preserve and 
mangrove estuary. There is plenty to do onsite, includ-
ing three pools — one with a 100-foot waterslide —  the 
first Golden Door on the East Coast and dining options 
that run the gamut from fine-dining at the Manhattan-
inspired steakhouse, the Strip House, and Florida fusion 
fare at Aura (both holdovers from its Grande days) to 
beach and poolside bars and grills.

Take advantage of the package savings and spend 
a morning or full day at the spa, a collection of Zen-
inspired buildings offering 12 treatment rooms, a “float-
ing” hair and nail salon, sun deck with chaises, a medi-
tative labyrinth, and steam and sauna rooms. Book the 
couples villa for side-by-side treatments.  

For more active pursuits, hit one of the Waldorf’s 
15 tennis courts or pay the $25 an hour fee for the 
advanced tennis workout, offered three times a week. 
The resort’s tennis amenities and programs earned it 
a ranking among the top 25 tennis resorts in the world, 

The Waldorf features a full calendar of weekly activi-
ties geared to children and adults, although many par-
ents have happily partaken in the complimentary cook-
ies and milk and s’mores offerings. Crafters can create 
take-home totes and magnets to commemorate their 
trip (program fees range from $5 to $20). Activities for 
adults focus on more grown-up pursuits, many themed 
around half-priced libations: Mojito Monday, Craft Beer 
Tuesday and Wine Down Wednesday.

Lessons in Luxury
COURTESY PHOTO

Waldorf Astoria Naples

Your Beachfront Oasis
Florida Resident Rate

from $110 per night
Sunday - Thursday

weekends slightly higher

For more details call (855) 783-6161 
or visit SandpiperGulfResort.com/Staycations

All Studio Suite Hotel  .  Two Refreshing Pools
On-site Watersport Rentals

Fort Myers Beach, Florida

Book Now!

Sanibel Island, FL 
Super Summer Specials

Vacation Condos from $500/week
Now thru June 30thNooww ttthhhhrrrruuuu JJJJJuuuunnnnneee 3300tth

of Sanibel & Captiva, Inc.

Is
land Vacations 

1-888-451-7277
www.SanibelIslandVacations.com
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All of the activities and amenities of the Waldorf and the all-suite boutique Edge-
water Beach Hotel, right on the sugary sand Gulf of Mexico beaches, are available to 
guests of both properties. The expanded beach offerings also include water sports 
rentals, children’s activities and causal beach bars.

Edgewater Beach is ideal for families and longer staycationers, who want separate 
bedrooms and more elbow room. The resort offers on-the-beach and tower suites 
with one or two bedrooms, a kitchen with a full-sized refrigerator, a 24-hour fitness 
center and views of the Gulf or twinkling Naples lights.

Both resorts are close to Naples’ best shopping and dining: Fifth Avenue South, 
the Village on Venetian Bay, Waterside Shops and the restaurants and entertainment 
venues at Mercato. 

Look for additional savings and packages on each property’s web sites.

— Nanci Theoret

>> Edgewater Beach Hotel, 1901 Gulf Shore Blvd. N., Naples, 
www.edgewaternaples.com, (239) 403-2000

COURTESY PHOTO

Edgewater Beach Hotel

Sanibel Island’s only all-suite beachfront resort.  
Featuring an Olympic size pool, Coconut’s Pool Bar & Grill, 

Thistle Lodge Beachfront Restaurant 4-star dining, 
Kids Club and more.

2255 West Gulf Drive . Sanibel, Florida 33957
800.276.4753 . CasaYbelResort.com

Bring your love...

Reserve Your Summer Staycation Get the 5th Night Free!



>> Hyatt Regency Coconut Point Resort & Spa, 5001 Coconut Road, Bonita Springs, www.hyattcoconutpoint.com, (239) 444-1234

D4 STAYCATIONTIOTIO
2 0 1 2

A QUICK, CARIBBEAN GETAWAY IS JUST DOWN THE ROAD 
between Fort Myers and Naples. If a vacation is an 
escape from reality, then the Hyatt Regency Coconut 
Point Resort & Spa is just that. Step into the mahogany-
laden lobby and feel as though you’ve arrived on a 
tropical movie set where Bogey and Bacall could be 
sipping a cool one at the bar.

But this 26-acre resort nestled on the edge of the 
pristine Estero Bay Aquatic Preserve is about more 
than just sipping and relaxing. Activities abound for 
staycationing families and couples alike. 

If the Raptor Bay Golf Club’s 18 holes and the indul-
gent Stillwater Spa are the bookends of luxury and fun, 
then a plunge down the 140-foot waterslide at the spec-
tacularly designed pool is the unexpected staycation 
memory. Every detail is tended to at the Tanglewood 
and Tarpon Bay restaurants, where local and fresh fare 
are evident priorities. It’s no wonder this resort recent-
ly was named among Travel + Leisure’s 500 World’s 
Best Hotels.

But first: The important part. The rooms. Each of the 
450 guestrooms comes with an airy feel reminding you 
of why you are vacationing here at home with sumptu-
ous linens and down duvets, Wi-Fi and balconies plus 
an iHome stereo. The views of Estero Bay and the 
Hyatt’s gardens are inspiring, whether you go outdoors 
or just enjoy the great outdoors from the comfort of the 
room’s armchair. Those who want additional amenities 
have suite options as well.  

Rates vary, and off-season specials are available, such 
as Hyatt Free Time (a free night and free breakfast for 
two now through December) or Sunshine on Sale (stay 
four nights and get the fifth night free). Of note is the 
Hyatt’s commitment to hypoallergenic rooms, with a 
six-step process to reduce airborne particles and mini-
mize the presence of potential irritants. Also notable 
for the conscientious traveler is that this Hyatt has 
received the state-issued Florida Green Lodging Three 
Palm eco-friendly certification. 

When hunger drives you from your room, you’ll find 
eco-efforts in the restaurants, too, and there are more 
options than just the Tanglewood and Tarpon Bay, 
though neither of them should be overlooked. (Don’t 
miss Tarpon Bay’s ceviche bar selections or Tangle-
wood’s fish tacos.) The Kofe Nut coffee bar, Mangroves 
Bar and also poolside dining at Corkscrew all maintain 
that Bahamian feel while fueling you for a vacation day.

The beauty of the Hyatt Coconut Point’s location 
is what lies off-site as much as what it offers in its 
preserve-like setting. Gold medal-winning Lovers Key 
State Park is a mere drive along the bay away, taking 
you to sandy shores and tidal pools teeming with sea 
life. Charter captains are set to take you fishing on the 
flats for snook, trout and redfish. The Everglades lie to 
the south for a freshwater adventure in the sawgrass. 

Prefer to stay urban? Germain Arena is nearby, with 
entertainment options from sports to concerts. Miro-
mar Outlets and greyhound racing also are close to the 
resort, which is ideally located about half way between 
Fort Myers and Naples. 

On site, the Raptor Bay Golf Club was ranked among 
the Top 10 favorites by Gary Van Sickle, senior writer 
for Sports Illustrated. Golf legend Raymond Floyd 

helped design 18 holes of golf that received Audubon 
International’s Gold Signature Sanctuary Certification. 
The course has an ecological design that preserved the 
most valuable habitats on site and restored nearly 25 
acres of wetlands. With no homes ringing the property, 
the natural surroundings encourage the appearance of 
bald eagles, herons and other wildlife. 

While the adults are on the links, the kids can enjoy 
Camp Hyatt and also the 5,000-square-foot lagoon-style 

pool with that aforementioned water slide. There’s 
tennis and also the option of kayaking through the 
mangroves that lace the property. Oh and of course, 
the Stillwater Spa, which promises a “total immersion 
experience” with innovative treatments and therapy.

In fact, a stay at this resort feels like a total immer-
sion into a vacation, even though it’s in Southwest 
Florida’s back yard. 

— Betsy Clayton

Caribbean feel but no passport required  

COURTESY PHOTO

Hyatt Regency Coconut Point Resort & Spa

Order online:
www.jasonsdeli.com

Homemade, Fresh & Oh,
So Delicious
Strawberry Shortcake with
Driscoll’s® strawberries
We Deliver Daily
Port Charlotte: US Hwy. 41 & 776 • 941-235-3354
Fort Myers: Reflections Pkwy.@ Cypress Lake • 239-590-9994
Cape Coral: Santa Barbara near Veterans • 239-458-8700
Naples: Immokalee near Airport • 239-593-9499
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KATHERINE HEPBURN USED TO RIDE HER 
BICYCLE AROUND BOCA GRANDE. PRESIDENT 
BUSH 41 and Barbara, and Bush 43 and 
Laura — who could go anywhere they 
want — all still go there regularly.  That 
should be enough to motivate you to boat 
or drive out to Gasparilla Island near 
Port Charlotte and Punta Gorda.   

Home to the exclusive enclave of Boca 
Grande, Gasparilla is one of Florida’s 
coolest Staycation day-trips.  Arrange 
for a full-day golf cart rental and let your 
day unfold.  Take pics beneath the giant 
banyans.  Have a mouth-watering seafood 
lunch.  Tool around and pick out your 
dream cottage.  Hang out with locals in 
one of the bars.  

Boca is lovely, friendly and way beyond 
photogenic. If you like to fish, you may 
have found a new favorite place on earth:  
Tarpon fishermen take over the place 
during silver king season.  Shoppers will 
also be happy downtown.  But it’s the 
golf cart thing which makes this place 
a must-do.  Like North Captiva Island, 
its neighbor to the south, Boca Grande’s 
adoption of battery-powered, open-air 
vehicles puts it high on our list of places 
which induce that happy vacation feeling.     

Southwest Florida has a surprising, 
little-known attraction called Koreshan 
State Historic Park in Estero, between 
Fort Myers and Naples.  Now uninhab-
ited but open to the public, the Koreshan 
complex was once the domain of a group 
of people who were not your average 
next-door neighbors.  

The Koreshans had a rather unique 
view of the earth: They believed we all 
live on the concave inside of the sphere 
rather the outside. It goes without saying 
that any group of folks who believed this 
must have had a pretty interesting life 
in some other ways, so why don’t you 
check out the beautiful riverfront prop-
erty which they called home and learn a 
little more.  Koreshan is a perfect place 
for an inexpensive staycation near Naples 
and Bonita Springs.

Perhaps it’s the American affinity with 
horror movies that make alligator farms 
such a big draw — those massive jaws 
and reptilian hides are pretty creepy, after 
all.  It should come as no surprise that it 
wasn’t until Bonita Springs’ Everglades 
Wonder Gardens gave way from gar-
dens to roadside zoo that its popularity 
soared.   

Today, this relic from the past — tucked 
into the banks of the beautiful Imperial 
River on “Old 41” in downtown Bonita 
— is still popular. Read up on its colorful 
past and you’ll be even more inclined to 
check out this slice of old Florida. Two 
bootlegging hot-headed brothers opened 
the place in 1936. They were basically the 
swamp version of Steve Irwin, Crocodile 
Hunter and primitive, machismo manage-
ment of poisonous snakes, gators, bears 
and panthers garnered them acclaim 
and a lot of ticket revenue. The Wonder 
Gardens’ spooky swing bridge over a 
“swamp” of ravenous gators at feeding 
time remains the stuff of nightmares for 
some, the ultimate thrill for others. 

If you haven’t yet set foot in Miami’s 
decadent Venetian Pool, this should be 
the year.  Opened in 1924 by visionary 
George Merrick as part of a grand design 
for the City of Coral Gables, the Venetian 
Pool evokes the grandest aspects of the 
Mediterranean.  This National Register of 
Historic Places pool is the only one in the 
states to have that on its resume’.  

Polarities like Esther Williams and 
Johnny Weissmuller used to hang out 
there, and now it’s your turn.  Coral 
Gables is definitely worth a visit, and 
Venetian Pool is unlike any other pool 
you’ll see.   Dive right in to this stayca-
tion idea.      

If you’re old enough to remember the 
first lunar landing — or even if the movie 
Apollo 13 was your introduction to the 
US’s pursuit of outer space — it’s darn 
near unpatriotic to never go see the Ken-
nedy Space Center in Titusville.  Sure, 
the shuttles have been shuttled off to 
museums around the country.  But noth-
ing takes away from the cool swagger 
of early astronauts, or the astounding 
primitive nature of early space suits and 
vessels. 

Don’t go here in a hurry — there’s a lot 
to see and do.  It’s a bona fide education 
to walk through the many exhibits, and 
frankly, it’s just exciting to see spacecraft 
up close and personal. Besides, where 
else can you buy freeze-dried astronaut 
food for someone special? 

While we’re on the subject of deca-
dence, when was the last time you set 
foot on Worth Avenue in Palm Beach?  
Bernie Madoff allegedly decimated more 
than a few of the city’s former big spend-
ers by having recruited his investors 
through the Palm Beach Country Club. 
But with any enclave for the wealthy, 
there’s always someone else waiting to 
pick up the slack.  

You don’t have to spend a dime, how-
ever, to walk the walk of the loaded.  Pop 
in to Tiffany and see how the other half 

shops.  Worth Avenue’s typical patrons 
are sidewalk candy worth seeing, even 
if many of them are products of surgery.  
They wear their Prada well.  And their 
Gucci, Versace, Choo and Louboutin.  It’s 
fun just to watch the cars, for pete’s sake.  
And if you want to rub elbows, stop in 
for a drink at the Brazilian Court’s Café 
Boulud or the Leopard Lounge at the 
Chesterfield.  No platinum card required.

Other great staycation road-trip desti-
nations the state include Weeki Wachee 
Springs on the central Gulf coast, where 
live mermaids puzzle and enthrall; central 

Florida’s Cross Creek, where the Year-
ling Restaurant serves “cooter, frog legs, 
alligator, and quail,” and Miami’s bizarre 
Coral Castle Museum, where one man 
toiled over limestone for nearly 30 years, 
carving 1,100 tons of rock using a secret 
process that has yet to be unlocked.  

— Libby McMillan

Be a tourist: Florida beckons
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19th street Boca Grande
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Weeki Wachee



>> Casa Ybel Resort, 2255 West Gulf Drive, Sanibel Island, www.casaybelresort.com, (239) 472-3145
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Many consider living in an ever technologically 
growing world a blessing and a curse. 

But hashing out the pros and cons of technology 
and our disconnect from the simpler parts of life is 
a lengthy discussion. However, one thing is true for 
most of us, we all need a break — a break away from 
the complexities of life to a simpler one that doesn’t 
involve cords, batteries or a power button. We all yearn 
to power down and recharge our fading lights.

Though there are many places to go by plane, train 
or boat, sometimes the best place to visit is right in 
your own back yard. For those dreaming of a getaway 
that does not involve much planning, distance or glitz, 
you need go no further than the old Florida available at 
Sanibel’s Island Inn or Casa Ybel Resort. 

The moment you turn onto the foliage and flower 
lined path a sense of ahh will rush through your body. 
You will feel your muscles untighten and your soul 

unwind as you put your vehicle in park, turn off the 
ignition and look upon the cozy cottages dotting the 
pinkish coastline. The Island Inn built in 1895 is the old-
est inn on the island, said Island Inn General Manager 
Chris Davison. The affable and charming Mr. Davison 
works to ensure guests have a positive stay and leave 
with a head full of lasting memories. With an easy smile 
he points to the cottages and resort, which was origi-
nally owned by the Matthews family and is now owned 
by a few shareholders. 

Each of the 49 units has a view of the Gulf. There is 
550 feet of beach — far from the other resort or public 
beaches. The cottages, which were built before the 
requirement to build behind the coastal construction 
coastline, are therefore “grandfathered” in and are 
smack on the water. It is not hard to feel as though you 
have been transported to your own personal island in 
the Caribbean. The cottages are roomy, immaculate 
and quaint with soft pastel colors and an old Florida 
feel. Screened porches are ideal for sipping an ice tea 
or glass of wine while gazing at the teal, gentle swelling 
waters. Though, the rooms are built for tranquility and 
relaxation, Mr. Davison is mindful of modern needs. 
Rooms and cottages are equipped with a microwave, 
refrigerator, and coffee maker. Rooms also feature 
Wi-Fi, flat screen TV’s and DVD/CD players. Many of 
the cottages have full kitchens and the largest beach 
house can sleep up to 12 people. A recent refurbishment 
has helped maintain the old Florida charm and modern 
comforts for guests, Mr. Davison said. 

Other amenities include a pool, tennis courts and 
the award-winning Traditions on the Beach restaurant. 
The casual fine dining establishment has a bar, lounge 
and live music. The Gulf front dining restaurant is run 
the charming and engaging Andrea. He will likely come 
over and chat with you while you dine, ensuring a fun 
night out.

Everything aside, the beach is the brightest jewel of 
the Island Inn’s amenities. The waters sparkle with a 
pink and marmalade like hue during sunrise and sunset. 
And like a true gift from the sea, countless shells of all 
shapes and sizes fill the coast with seemingly each tide. 

World-class beaches: Sanibel Island 
COURTESY PHOTO

Casa Ybel Resort

We feature live music daily 
during lunchand dinner with a 
Sunday Jazz Brunch.

The Venetian Village
Naples, Florida 
(239) 434-2233

www.phelpsjewelers.com

Naples 
Nature Collection
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>> The Island Inn, 3111 W. Gulf Drive, Sanibel Island, 
www.islandinnsanibel.com, (800) 851-5088

In fact, the very first island shell fair, a local event for 75 years was held at the Island 
Inn, said Blanaid Colley of Hillgate Communications.

“The biggest draw is the close proximity of the beach,” Mr. Davison said.
The beach is nature’s own entertainment center. On shore fishing, shelling, sun-

ning, boating and of course swimming is available to guests. For wildlife lovers’ 
birdlife is rich at the Island Inn as is the opportunity to spot dolphins arching and 
frolicking in the sea.

Historic Island Elegance
The Old Florida romance and elegance of Casa Ybel Resort’s 23-acre sweep along 

the Gulf of Mexico has made it a destination for lovers for more than a century. Its 
serenity and four-star service have attracted families and dignitaries as well. 

The Rev. George Barnes built Sanibel’s first cottage here and later its first inn 
after discovering the island by accident in the 1880s. The Thistle Lodge, home to the 
resort’s gourmet restaurant of the same name, was Barnes’ wedding gift to his daugh-
ter, and attracted Henry Ford, Thomas Edison and modern-day celebrities. Coconuts 
Poolside Bar and Grill is a more casual option.

The gulf-front property offers world-class shelling, gardens, lawns and just 114 
one- and two-bedroom suites that live like a home. The guest-to-acre ratio adds to 
the resort’s feeling of intimacy, perfect for dozing in a hammock amid the palms, 
indulging in a beachfront or in-room spa treatment, or enjoying the barefooted splen-
dor in the grass of the resort’s perfect emerald lawn.

— Ella Nayor and Evan Williams
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Angelo Celmo
Owner/Broker®

Sanibel Harbour Resort 
Beachfront Condominiums 

Vacation Rentals

Enjoy Stunning Sunset Views from your beach front balcony located 
at the Sanibel Harbour Resort. Off ering 2 bedroom/2 bath fully 

equipped condos, fi tness, tennis and 5 Star Restaurants on property.
Save time and money by vacationing in your own back yard. Resort 

Harbour Properties is located adjacent to the Sanibel Harbour 
Marriott Resort & Spa overlooking Sanibel & Captiva Islands and the 

Gulf! Book a long weekend or stay a week to relax and rejuvenate! 
Rentals@ResortHarbourProperties.com

STAY 3 NIGHTS GET THE 4TH NIGHT FREE!

239.590.9127 
www.resortharbourproperties.com

Looking to
 purchase?
Units now 
starting at 
$299,000!

Valid May - August excluding holidays. Subject to availability.Valid only on future reservation 
Use promo code: FWSTAY

THE BEST WAY TO EXPERIENCE 
NAPLES FROM THE WATER.

Come cruise with us aboard the most elegant luxury yacht in all 
of Southwest Florida. You will experience the spectacular homes, 
breathtaking sights and natural beauty of Naples Bay and Port 
Royal. Relax in our fully enclosed and air-conditioned interior salons 
or bask in the warmth of the sun in the fresh-air outdoor seating.

LIVE ENTERTAINMENT CRUISES 
SELECT TUESDAYS 

THROUGHOUT SUMMER 
Best of 50s, 60s, 

 70s, Tropical Fusion 
and Sounds of Sinatra. 

WATCH FOR OUR 
SUMMER SPECIALS!

Call (239) 649-2275 for Reservations
www.NaplesPrincessCruises.com

Naples PrincessNaples Princess

The Best Way to Experience Naples from the Water.

Celebrating 17 Years!
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PUNTA GORDA WILL FOREVER BE SHUNNINg 
the Friday the 13th images of Hurricane 
Charley tearing through the Charlotte 
Harbor city in 2004. It probably doesn’t 
help beginning a story extolling it as a 
travel destination by referencing that 
fateful day. 

But it’s because of Charley that Punta 
Gorda is what it has become: a thriving 
and growing downtown with plenty to 
do, see and savor. Why, it now has two 
hotels within a quick walk to the bou-
tiques, art galleries and eateries of this 
18-block destination that curves along 
the harbor’s shoreline.

Wait, what? Despite an expanding list 
of downtown-centric activities and top-
class annual events like the Chinese boat 
races and Wine & Jazz Festival, many 
Southwest Floridians don’t make a point 
of driving north of the Lee-Charlotte 
County line, let alone venturing another 
mile from I-75 into the heart of down-
town.

Punta Gorda will surprise you — even 
if it’s been just two years since your last 
visit. Its small-town charm melds past 
and present, an eclectic combination of 
galleries, cafes and shops, some in histor-
ic homes painted in brushstrokes of vivid 
purples, blues and pinks; cobblestone 
streets; buildings new and old sporting 
murals that recapture historic scenes; 
and post-hurricane buildings designed 
to accommodate sidewalk cafes, parking 
and street-level stores. Charlotte Coun-

ty’s only incorporated city has become a 
getaway destination for foodies and art 
lovers.

Get a true sense of the city’s emerg-
ing energy by staying downtown on the 
water: at the Wyvern Hotel or the Four 
Points by Sheraton Punta Gorda Har-
borside.

The Wyvern offers 63 rooms with sin-
gle king-sized beds or two double beds 

plus a harbor suite, all over-
looking either the harbor or 
the city and featuring stocked 
mini-bars, Frette linens and 
bathrobes. Amenities include 
a rooftop pool and lounge, an 
onsite fitness center and the 
Latin-fusion Lulu Restaurant, 
serving breakfast, lunch and 
dinner — and catering to a 
nighttime crowd that enjoys 
an aerial view of the city.

The 106-guest room Four 
Points also illustrates Punta 
Gorda’s growing cache and 
boasts marina- and harbor-
view rooms, some with bal-
conies, king-sized or double 
queen beds. Try the firecrack-
er shrimp while dining alfres-
co on the Dockside Grill’s 
patio or savor the flavor of 
the world’s best bottled and 
draft craft beers in the lounge. 
Welcome the day with a work-
out in the fitness center or a 
freshly brewed cup of joe from 
Seattle’s Best Coffee; wind it 
down by relaxing in the out-
door pool and whirlpool spa.

Punta Gorda, the epitome 
of quaint and charming, now 
offers some of the best eats in South-
west Florida, served in dining rooms and 
sidewalk cafes along Marion and Olym-
pia avenues and West Retta Esplanade. 
Find finer dining at Table 209, featuring 
international cuisine, a popular Sunday 
brunch and a taste of Germany every 
Monday night, and the newly revamped 
Trabue (named for the city’s founding 
father), with weekly three-course wine 
dinners for $30 a person and an intimate 
garden patio under twinkling lights. The 
Perfect Caper and the newer Opus pro-
vide additional forays into fine dining.

Have a yen for comfort food? Check 
out long-time River City Grill and Jack’s 
in the new SunLoft, also home to One 
Eleven, the martini, wine and tapas 
lounge with cool light-up menus. The 
city’s restaurateurs also tap into other 
global flavors, represented in the Japa-
nese offerings at Amimoto and the tra-
ditional fish and chips or chicken Breton 
(best with a cold pint of Guinness) at the 
newly expanded Celtic Ray, a quirky and 
fun Irish pub. You’ll also find Tex-Mex at 
Dean’s South of the Border and Windy 
City dogs and kielbasa at Big D’s Chicago 
Eatery. 

Burn off those calories exploring 

downtown, visiting the eclectic shops 
and galleries tucked into side streets. 
Look for the shingled-red awning along 
Marion Avenue, home to the Sea Grape, a 
co-op artists’ gallery featuring paintings, 
fiber art, jewelry, pottery and woodturn-
ing originals produced by local artists. 
The funky Creations Gallery, offering 
a collection of fine, fun and functional 
artwork, also by locals, is another can’t 
miss for art lovers.

Plan your Punta Gorda staycation to 
coincide with the Gallery Walk. Many 
downtown businesses stay open later 
during the third-Thursday-of-the-month 
event from 5 to 8 p.m. 

Walk along the park-lined harbor or 
drive the mile from downtown to Fisher-
man’s Village, a waterfront mall offering 
restaurants, boutiques and gift shops 
plus a fleet of rental boats and char-
tered fishing and sightseeing excursions 
of Florida’s second largest harbor. You 
might be tempted to extend your stay: 
two-bedroom villas above the mall can 
be rented by the day or week.

— Nanci Theoret

Punta Gorda will surprise you

>> Four Points by Sheraton, 33 Tamiami Trail, Punta Gorda, www.starwoodhotels.com, (941) 637-6770

>> Wyvern Hotel, 101 E. Retta Esplanade, Punta Gorda, www.thewyvernhotel.com, (941) 639-7700
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Fishermen’s Village

Downtown Punta Gorda

Staycation is a 
State of Mind ...

captivacruises.com

Find it at the Tarpon Lodge!

DRIVE HERE, BOAT OVER,
OR LAND BY HELICOPTER ...
TIME TO GET AWAY!

13771 Waterfront Drive  |  239-283-3999  |   www.TarponLodge.com



THE FLASHING BEAM OF THE ICONIC JUPITER INLET LIGHT-
house has been a beacon to sailors navigating Florida’s 
hull-crushing reefs and limestone outcroppings since 
1860.

When it was built, there was no city of Jupiter — iso-
lated barrier islands, deserted shorelines and stagnant 
swamps surrounded its island location. 

It stands watch today over Jupiter’s thriving coastal 
community, with luxury homes on the north and well-
kept beaches to its south.

In its beam sits the Jupiter Beach Resort — a beach 
lover’s paradise at the ocean end of Indiantown Road. 
Long a haven for protected sea turtles, the property had 
one of the first turtle walks and dune protection pro-
grams in the area. 

Tucked among lush, privacy landscaping, the resort 
transports guests from Jupiter’s city life only blocks 
away to a tropical retreat.

Decked out with a Caribbean island, casual feel with 
bright colors and woods, rooms and luxury suites pro-
vide a respite from cookie-cutter hotels and dark, mini-
malist décor. 

Two restaurants on the property, plus a lounge with live 
entertainment on some nights, give diners options, though 
there are several restaurants only a short drive away.

A Floribbean menu is offered at Sinclair’s, and includes 
fresh seafood, steaks and pastas. Outdoor dining is opti-
mal at night with the moonrise over the ocean visible 
from the patio tables. 

The Sandbar, open for lunch and early dinner with 
drinks and light fare for casual diners, is next to the 
newly renovated pool deck. Live entertainment is fea-
tured on weekends here and guests join locals for the 
afternoon happy hour. 

Spa lovers can be massaged and rejuvenated at the 7,500 
square-foot spa and beautified at the full-service salon. 

An oceanfront pool, tennis courts, a recreational court 

and fitness rooms accommodate the more active guests.
The kids aren’t forgotten — activities for the G-rated 

set include bicycle rentals, basketball, a game room, and 
family-friendly “dive-in” movies shown poolside. 

Guests will find signs around the resort indicating it’s 
“lights out” on the beach — it’s turtle nesting season. 
Lights from hotels and streets are shaded and or turned 
out from May through December along the coast to 
avoid confusing baby turtles who follow moonlight to 
find their way from the nests to the ocean.

Flashlights are provided for night beach walks, and 
guided talks can be arranged. A special “Lights Out!” 
hotel package is available — included are luxury rooms, 
breakfast for two and two tickets for an escorted Turtle 
Walk at the nearby Loggerhead Marinelife Center (pric-
es start at $219 — good from June 30-July 28).

Lucky guests at the resort may get a glimpse of the 
natural wonder as loggerheads come ashore to lay their 
eggs. Hatchlings appear during full moons, with the tiny 
turtles racing by the dozens into the water, leaving their 

eggshells behind in the nests.
There’s plenty to do in the area beyond turtle watch-

ing, however.
Start with a tour of the brick red lighthouse (closed on 

Mondays), and take a stroll through the museum and gift 
shop for a history lesson and to find unique Florida gifts. 

Nearby are some of the best beach parks and swim-
ming around — the Dubois Park is just a bike ride away, 
with picnic pavilions and grills, as well as a life guard-
protected natural swimming lagoon and playgrounds for 
young ones. 

A wide beach and fishing jetties for are part of the adja-
cent Jupiter Beach Park a short walk away. Both are free.

South of the resort along A1A is the long stretch of 
Jupiter’s public beaches — with wide, dog-friendly sands 
(leashes, please, for Fido). 

At the beachfront Carlin park, pavilions with grills 
and playgrounds and ball fields occupy both sides of 
A1A.

Kayaks, paddleboards and other water toys are avail-
able for rent at Jupiter Outdoor Center. Check out their 
full-moon paddle tour that includes a marshmallow roast. 
Guided eco and manatee kayak tours let you see the wild-
life and flora of the Loxahatchee River, designated a Wild 
and Scenic River, at a slow pace from water level.

Three rare sea turtles and a number of plants and 
animals are in their natural habitat at Blowing Rocks 
Preserve on Jupiter Island. The Anastasia limestone 
shoreline is the largest on the Atlantic Coast and is part 
of the Nature Conservancy.

For rainy days, the Cobb Jupiter 18 Cinema is around 
the corner, along with top rated restaurants like Little 
Moir’s Food Shack with karaoke at Maxi’s Lineup next 
door, or Sala Thai. 

Art lovers will want to check out the Lighthouse Art-
Center, a museum and gallery in nearby Tequesta, where 
a lunch is next door at the Gallery Grille. 

Craft brew enthusiasts will want to check out Teques-
ta Brewing Co., where the brewmeister turns out the 
signatures, Gnarly Barley American Pale Ale, and Chan-
cellor Ale.

— Jan Norris

Beach lover’s paradise

COURTESY PHOTO

Jupiter Beach Resort & Spa

830 Estero Blvd     Fort Myers Beach FL 33931     800-399-2511     Fax: 239-765-9430     Office hours: 9am to 9pm     www.EdisonBeachHouse.com

 Beautiful views, sparkling rooms,
and memories that last a lifetime!
The Edison Beach House is consistently ranked one of the top 

hotels on Fort Myers Beach. Each non-smoking suite offers 

in-suite laundry facilities, fully equipped kitchen, 42” HDTV, 

complimentary wireless internet access, and stunning ocean 

views from your own private balcony. Make a reservation and 

visit us online today at EdisonBeachHouse.com. 

Mention “FMW” and inquire about special promotions.

Book now whilesuites are still available!800-399-2511

>> Jupiter Beach Resort & Spa, Five N. A1A, Jupiter, www.jupiterbeachresort.com, (561) 746-2511
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>> Ron Jon Cape Caribe Resort, 1000 Shorewood Drive, Cape Canaveral. www.ronjonresort.com; 321-784-4922.
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CENTRAL FLORIDIANS DON’T WAIT FOR A VISIT FROM OUT-OF-
town family and friends to enjoy overnight stays on the 
beaches of Brevard County, and if you live elsewhere in 
the Sunshine State, you don’t have to, either. Along the 

Space Coast, you can visit places that seem far, far away 
without spending much time or expense to travel. 

At Ron Jon Cape Caribe Resort in Cape Canaveral, 
guests can slip into the laid-back lifestyle of the Carib-

bean without ever showing a passport. Tropically 
themed villas are available in studio, one-bedroom, 
and two-bedroom standard and deluxe floor plans to 
accommodate as many as 10 guests.

With its own four-story waterslide, oversized swim-
ming pool, lazy river and interactive swim area for the 
little ones, the beachfront resort offers all the fun of 
Orlando’s water parks without the big crowds and high 
admission prices. 

At the nine-hole miniature golf course, there’s no tee 
time required and no charge for putters and balls. The 
outdoor playground is always a hit with the kids, but 
when they’ve had enough sun for the day, there’s plenty 
to do inside as well. Young guests can race down the 
four slides at the resort’s indoor play area, catch their 
favorite kid flick at the onsite movie theater, play air 
hockey or pool in the arcade or take part a variety of 
indoor activities led by resort staff. Basketball, tennis 
and shuffleboard courts provide even more recreation 
options for guests of all ages.

Parents seeking a quiet meal, an afternoon to relax at 
the beach, a few hours in the exercise room, or a sooth-
ing massage can take advantage of onsite childcare 
services provided by a licensed provider.

For many, the best part of vacation is not having 
to cook. With a choice of seating on the pool deck or 
indoors, the Ron Jon Surf Grill offers an extensive menu 
of burgers, sandwiches, pastas, certified Angus steaks 
and fresh seafood as well as children’s fare. ■

Stay and play on Space Coast

COURTESY PHOTOS

Ron Jon Cape Caribe Resort

Voted BEST Family Dining 
Last 6 Years and counting!

10% Off Breakfast with Coupon
Breakfast Served  7 am  to  11 am

18% g rat uit y added to orig inal balance prior to d iscou nt 
Not good w it h any ot her of fer or promot ion.

FMW

Voted as a Top 5 Best 
Breakfast in Florida 
By Southern Living

Open 7 am – 10 pm 7 Days a Week 
 

Breakfast 

Live Music

Huge 

Kids Menu

Outside Tropical Dining
Endless 

Happy Hour

We Proudly 
Serve

Microsoft Tag

Sanibel’s best & broadest shelling 
beach for as little $119 per night.*

Florida Residents Mention

                 & Save!

identdaada RRResiirrFlo d esidentdddiiFlor eoFFllorriidd siiddeentts
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>> Fawlty Towers Resort Motel, 100 E. Cocoa Beach Causeway, Cocoa Beach. 
www.fawltytowersresort.com, (321) 784-3870
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No baggage necessary
COUPLES SEEKING TO GET THE HOME FIRES BURNING AGAIN, OR THOSE WHO JUST WANT TO CHILL 

out and, ahem, hang loose, may find Fawlty Towers the ideal spot for a staycation. 
The resort motel, a fixture in Cocoa Beach since 1988, recently reopened as a 

“naturist resort.”  That doesn’t mean it caters to bird watchers or nature lovers; the 
term “naturist” refers to those who prefer to vacation au natural.

With a lush tropical garden surrounding the pool, the 32-room resort offers the 
perfect opportunity for budding nudists to sun their buns for a weekend. In keeping 
with the more relaxed, global aesthetic, the authentic Tiki Bar serves a wealth of 
European beers and ciders.  

Daytime guests can pay a $25 fee to visit the resort and take advantage of the 
chance to even up those unsightly tan lines, but gawkers and gigglers, be warned: 
Despite the festive, pool-party atmosphere and relaxed dress code, the resort pro-
motes only “family oriented nudism, which shall be wholesome and non-sexual.”   

Single males must qualify to visit, according to the resorts’ singles policy, but all 
members of the American Association for Nude Recreation or other nudist clubs or 
organizations are welcome. So bring the kids if you dare and even bring the pets—
dogs and cats are welcome in several of the ground floor rooms.  Just be sure to keep 
Fido on a tight leash before he says hello to the neighbors. ■

— Michelle Salyer

Gulf Views from 
Every Unit!

com

Stay 5 Nights, Get 2 Additional Nights Free!
Plus an exclusive “add-on” deal just for you! * 
*Must mention this ad when making your reservation. Limited availability, restrictions/blackout periods apply.

Your home-away-from home beachfront vacation retreat. Fully appointed 1 & 2 Bedroom Condominiums, each with tranquil views of the Gulf of Mexico. 

, Get 2 Additional Nights Free!
e “add-on” deal just for you! *

ki i Li i d il bili i i /bl k i d l

Lazy, not so crazy, days of Summer!

Fawlty Towers Resort Motel

Fort Myers Beach 
Vacation Rentals
Weekly - Monthly - Season
Condos - Homes - Duplexes

NO BOOKING FEES
www.FortMyersBeachTrip.com

877-463-3306 
or 239-463-3300

2801 Estero Blvd.
Fort Myers Beach, FL
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YOU’VE GOT A FEW DAYS OFF BUT YOU’RE NOT FEELING FLUSH 
enough to take a big vaycay.   You can still be a tour-
ist.  Just go do all the touristy attractions you’ve never 
done .... the things your own visitors can’t believe you 
haven’t done. 

If you’ve been to the Punta Gorda Airport, you’ve 
seen our first recommendation, and if you went out on 
a Saturday night, you even heard it.  It’s Punta Gorda 
Speedway, a once-a-week testosterone-fueled destina-
tion that jams a lot of G-rated adventure into a noisy but 
affordable entertainment package.  

Families, friends, couples and more than a few father-
son combos start piling in shortly after the gates open 
at 4 p.m.  The racing starts after 6 p.m., and there’s 
always a wide range of events,  from winged sprint cars 
and late model stocks to bandoleros (a scaled-down 
version of a race car with a motorcycle engine) and pro 
trucks (your average pickup truck made into a race car).  
The concession stands offer inexpensive cold drinks, 
snacks and beer, and patrons have plenty of room to 
spread out in the stands.  Get your vroom on.  

Here’s another attraction you’re driven by on a zil-
lion occasions.  It’s high time you check out the site 
of Southwest Florida’s greatest bromance, the Edison-
Ford Winter Estates.  In case you’ve been under a 
rock, this is the beautiful, side-by-side estate of none 
other than Thomas Edison and Henry Ford. Tom and 
Hank each transformed America and the world; their 
McGregor Boulevard getaways inspired  such amaz-
ing conversations  that an entire local organization is 
devoted to celebrating their friendship.   

Gardeners will be thrilled on the tour, and car nuts 
won’t mind seeing Henry’s garage, either. The Edison 
laboratory is fuel for young scientists.  On the grounds 
is also one of the largest trees you’ve ever seen in your 
life (take your camera) and it even has a nice little café 
beneath it. Even the gift shop is good, so stop embar-
rassing yourself by admitting you’ve never been and go 

see the darned place.   
Another of Southwest Florida’s iconic attractions 

that gets postponed is the in-your-face Shell Factory
on U.S. 41 in North Fort Myers. Lying just 20 minutes 
south of Punta Gorda and serving as a kitschy gateway 
to Fort Myers, this legendary place remains a mystery 
to many who can say exactly where it is.  

 The Shell Factory is practically a schizophrenic 
attraction — it’s not sure who it most wants to be, so it 
has a lot of different personalities. It’s a giant souvenir 
shop; it’s a zoo; it’s a special event venue;  it’s a res-
taurant. We’re probably forgetting a few other things, 
but one thing’s certain. You’ll be hard pressed to find 
Florida kitsch of this quality ANYWHERE else, from 
seashell-encrusted toilet seats to flamingo snow globes 
and Christmas ornaments.   Take some Christmas shop-
ping dollars and head on over. The giant seashell out 
front also makes for a cute family photo. Where did 
they GET that thing, anyway?   

In much the same way that dinner parties offer 
guests all the pleasure with none of the pain, won-
derful gardens offer visitors the epitome of OP bliss.  
“Other people’s” lovely outdoor spaces always guaran-

tee enjoyment without any sweat, dirt, bugs or aches.  
So to celebrate the OP Mantra to its fullest, make a 
staycation beeline for Naples Botanical Garden.  

This lovely urban respite is open daily from 9-5, and 
offers all comers a variety of environments in which to 
appreciate someone else’s labor.  The Florida Garden 
might serve as the most inspiring to realistic wanna-
bees or true Sunshine State gardeners, while the Carib-
bean, Asian, Brazilian and Water Gardens offer a lush 
alternate look through green tinted glasses. There’s 
even a children’s garden.

The entire 170 acre site, just south of Old Naples, rose 
from the ashes of a strip mall and parking lot, and even 
includes 2.5 miles of walking trails. Get an early start if 
you visit prior to late October, and by all means, have a 
camera handy if you love gardens. 

Staycation doesn’t have to mean an absence of 
adventure.  So what if you can’t swing an African safari?  
Your family can still hand-feed a giraffe, with a drive to 
Naples Zoo at Caribbean Garden.  

This Southwest Florida attraction offers visitors a 
really cool animal experience and a day that’s not too 
strenuous or hot.  Take the primate expedition cruise, a 
shaded pontoon boat cruise past countless apes, lemurs 
and monkeys.  

This particular zoo also has a rather amazing litany 
of reasons to visit:  1) largest black bear exhibit east of 
the Mississippi;  2) one of only four honey badgers in 
U.S. zoos;  3) a glass wall that separates visitors from 
beautiful leopards by mere inches;  4) laughing hyenas, 
leaping impalas and happy parrots.  We’re sure the two-
legged critters in your clan would have a blast here.  

You may have captained yourself and your family to 
Cabbage Key at one point or another. But it’s high time 
you let a designated driver take you back, and that’s 
exactly what Captiva Cruises does on its lunch cruise 
to Cabbage Key. Don’t be tempted to choose Useppa 
Island instead;  the dynamics are different for excursion 
boat passengers than they are for private club members.  
Just book the Cabbage Key trip and put a dollar bill in 
your wallet to leave on the ceiling.  

A bonus to this “Cheeseburger in Paradise” trip is 
what happens en route. Dolphins are attracted to Cap-

See SW Florida like a tourist
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The Sanibel Island experience you expect. 
True Serenity ~ True Renewal ~ True Relaxation

www.WestWindInn.com

On quiet West Gulf Drive
239-472-1541 
800-824-0476 

Scan QR to visit website

Full resort amenities Shells galore on our beach

Stay 3 Nights and Get 
the 4th Night FREE!

May 10-Sept 30, subject to availability. Excludes holidays, 
not combinable with any other offer.  New bookings only. 
Call 239.472.1541 to book. Mention the Florida Weekly.
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tiva Cruises’ head boat like politicians to a free meal. 
They practically race each other to play in the boat’s 
wake — the captains have learned a few tricks using 
ROMs — and if you go down to the transom (that’s 
“rear lower deck” to you landlubbers) you might well 
get the show of your life, with full-body breaches and 
eye-to-eye contact.  

Has it been a while since you did the Time Warp or 
cheered on a transvestite in fishnet stockings? Then 
by all means, book a seat at the Fort Myers attraction 
you’ve possibly skipped, time and time again. Let the 

big blinking sign at Colonial Boulevard and Six Mile 
Cypress remind you that the Calusa Nature Center 
and Planetarium now has a once-a-month showing of 
“Rocky Horror Picture Show” on the ceiling of the plan-
etarium. Not only does the 8 p.m. show consistently sell 
out, but plenty of tickets sell for the 11 p.m. spectacular 
too. 

Both films are greatly enhanced by the eye-popping 
performances of a local theater troupe. And if that 
weren’t enough fun, the Calusa Nature Center and 
Planetarium is so hip, it sells prop bags for the show. If 

you’re scratching your head in confusion at this point, 
then you have postponed one of life’s saucier cult enter-
tainment draws. Book your seats, buy the bag of props, 
and just follow the crowd. And just an FYI: this now-hip 
facility is going to start its weekend laser light shows 
again soon. Oh, Brad!   

While you probably won’t enhance your economic 
situation by going to Naples Fort Myers Greyhound 
Racing and Poker, it’s possible.  But the real reason to 
go is that it’s the most fun you can have for two bucks.  
If your Triple Crown friends have you too embarrassed 
to admit you’re going to the dogs, then don’t tell them 
(or find some new friends).    

This track has a full restaurant (reservations recom-
mended) and bar, but you’ll be just as happy with hot 
dogs, chips and cold beer. Grab a program and head 
straight for the outside seats. Sure, you could sit inside 
where it’s air conditioned — closer to the betting win-
dows — but then you’d miss the fun of hanging on the 
rail and having the world’s fastest dogs kick a little dirt 
in your face as they streak past in pursuit of “Sparky” 
the robo-rabbit.    Impress your friends by studying up 
on “trifecta” and “exacta” before you go.  Win either, 
and impress us!

We have our very own photography superstar here 
in Southwest Florida, and even fans often overlook his 
studio.  Clyde Butcher — collected around the world for 
his stunning, large-scale black and white photos of the 
everglades — is just a regular guy with a superhuman 
eye for beauty. His digs of choice are the Everglades. 
And while summer is too hot to go sloshing and pad-
dling around this national park, Clyde Butcher’s Big 
Cypress Gallery in tiny Ochopee is the perfect place 
to hang out.   

Make your way into the ‘Glades and feel time slowing 
down as you approach the artist’s domain. Clyde is one 
cool cat, so you’d get lucky if he happened to be around. 
But either way, you’ll really love seeing his work in the 
environment, which is his muse. This is also a prime 
home improvement opportunity; consider taking home 
a non-humid piece of the ‘Glades. One moment, frozen 
in large, black and white time, by our very own master. 

— Libby McMillan
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Reservations: 1-800-237-5144  Online: www.SanibelMoorings.com        
845 East Gulf Drive Sanibel Island, Florida 33957

Reser ations 1 800 237 5144e r ation 1 8 0 37 144 Online SanibelMoorings comO lin S ni elM orings om

Providing Memorable Experiences in Harmony with Nature

Great Summer Savings
Take 10% off our already Low Summer Rates 

PLUS get 2 passes to the Edison Ford Winter Estates! 
www.SanibelMoorings.com/Summer

Gulffront on Sanibel Island



>> Cove Inn on Naples Bay, 900 Broad Ave. S., Naples, www.coveinnnaples.com, (239) 262-7161
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THE COVE INN DOESN’T HAVE TO RECREATE THE 1960S — 
the era when many vacationers first discovered Florida. 

The Naples condo-hotel lives and breathes the 
decade it opened and epitomizes Olde Naples, right 
down to the seven red letters — COVE INN — that rise 
from the rooftop, announcing your arrival.

Other than utilitarian repairs and cosmetic improve-
ments like a fresh coat of paint, the property, perched 
along Naples Bay at Crayton Cove, remains tied to the 
past. At just three stories and offering accommodations 
that range from standard hotel rooms to a two-bedroom 
penthouse, the Cove Inn offers an alternate to those 
looming beachfront resorts.

“We’re not a fancy hotel,” says Miriam Asay, general 
manager. “What makes the Cove Inn so unique is its 
view of Naples Bay, the boat slips and marina, which 
you can see from most of our rooms.”

As a condo-hotel, all rooms and apartments are 
individual homes and decorated by owners who have 
the option of placing their units in the rental program. 
Some have undergone major renovations; others harken 
back to the original kitschy cottagey look, and most 
have a regular following of repeat guests who reserve 
their next vacation a year in advance.

Guests can opt for a standard 375-square-foot room 
(a refrigerator, microwave and the all-important coffee-
maker are included in all accommodations) or spread 
out in larger efficiencies and one- and two-bedroom 
apartments that provide kitchens complete with all the 
necessities for cooking and dining in. Rooms overlook 
the street or bay and offer private breezy balconies.

“They say location is everything, and what makes the 
Cove Inn so special are the views from the balconies,” 
says Ms. Asay. “Guests like to sit out there with a glass 
of wine or fresh-squeezed orange juice.”

The beach is within reach: just eight blocks away. 
But it becomes more of an afterthought, often getting 
pushed back on to-do lists as guest explore the area 

Beyond the Beach: The Quirky, Quaint Cove Inn
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The Cove Inn

The Only Thing We Overlook Is The Beach

Florida Resident Rate
Beachfront Studios from $173 per night

B E A C H  R E S O R T  &  M A R I N AB E A C H  R E S O R T  &  M A R I N A

275 Estero Boulevard . Fort Myers Beach, Florida
855-211-1266 . PinkShell.com/Staycations

Located at the tip of Fort Myers Beach along ¼ mile of sugar-white sands, Pink Shell has all the amenities you 
would expect from a luxury beach resort, including: 3 refreshing pools, revitalizing Aquagene Spa treatments, fun 
& adventure with Kidd’s Kampp, onsite restaurants, water sport rentals and much more.  All 213 beachfront studio 
& condo-style accommodations have amazing gulf views.

Offer valid now through December 20, 2012. Florida resident rates from $173 per night Sunday through Thursday 
(weekends slightly higher). Rate includes breakfast for two daily and two welcome drinks.  Book by June 30, 2012. 
Offer is based on availability and blackout periods may apply.
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in and around the inn, which sits on a 
natural peninsula on the bay. A second-
floor library offers books for those who 
want to enjoy a good read from their 
balcony, on the first-floor back deck off 
the lobby or in the rose garden fountain 
patio. An onsite pool overlooks the 
bay and the sailboats and motorboats 
berthed at Naples City Dock, home to 
the city’s largest charter fishing fleet.

The poolside Chickee Bar is operated 
independently and open exclusively to 
its 200 members and inn guests. “Every-
body loves it,” says Ms. Asay. “It’s a 
great place to enjoy a beverage and 
overlook the bay and boats.”

Sunset and sightseeing cruises can be 
booked at City Dock. Fishing excursions 
with a number of local captains are 
also offered here, and visitors can even 

arrive by boat; the dock offers transient slips that accommodate vessels up to 120 feet.
Dining options — including the famous open-air waterfront Dock at Crayton Cove 

— are adjacent to the inn or within a quick walk. Seafood and tropical cocktails are 
among the best noshes and libations at The Dock, which also offers a daily raw bar 
and a bloody Mary bar during its popular Sunday brunch.

The onsite Boathouse, also on the water, is known for its crab dishes – everything 
from sweet corn and crab chowder to steamed crab combos and seafood macaroni 
and cheese with a trio of cheeses, lobster and, you guessed it: fresh lump crab. Dine 
on the open-air deck or in the air-conditioned dining room, where a 1,000-square-
foot glass wall and split-level design ensures bay views from almost every table. 

Nearby Bleu Provence features authentic French fare (think escargot steeped in 
Burgundy and butter and crispy duck leg confit) and a boutique wine list heavily 
favoring the homeland. 

For a true taste of the Cove Inn, don’t miss breakfast, especially the pancakes, at 
the Coffee Shoppe, a no-frills spit of a place beloved by locals. Be prepared to wait; 
it’s that popular. 

“Our coffee shop is famous,” says Ms. Asay. “It’s a little hole in the wall and people 
will wait 45 minutes because the food is amazing. Some of the girls have been here 
since it opened.”

Summertime room rates at the Cove Inn start at $99 a night, and discounts are 
available through AAA and AARP and occasionally online.

— Nanci Theoret

Dock at Crayton Cove

 800-715-8517      .      marcoresort.com      .      Marco Island, FL
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Summer Rates Starting at $169

2 bedroom, 2 bath fully equipped condos 
Your Home Away From Home

Toll Free: (800) 533-4486  
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A T  T H E  W Y V E R N
MORE CASUAL  THAN YOU TH INK . . .

101 EAST RETTA ESPLANADE | PUNTA GORDA, FL

RESTAURANT  [941] 637-LULU [5858]
HOTEL  (941) 639-7700

PUNTA GORDA ELEGANCE & AMBIANCE 

THE WYVERN HOTEL IS PROUD TO WELCOME GUESTS WHO APPRECIATE LUXURY 
WITHOUT PRETENSE. OUR UPSCALE HOTEL IS IMPECCABLY APPOINTED WITH EVERY 

COMFORT YOU COULD DESIRE FOR AN IDEAL GETAWAY TO THIS REMARKABLE  
LOCATION ON SOUTH FLORIDA’S GULF COAST IN PUNTA GORDA.

BREAKFAST, LUNCH AND DINNER.

>>Tarpon Point Marina and Resort at Marina Village, 5951 Silver King Blvd., Cape Coral, FL 33914, www.marinavillageresort.com or www.tarponpoint.com , (239) 541-5000 
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Locals may know Tarpon Point is in Cape Coral, but 
vacationers could associate it with Naples, the luxuri-
ous playground 23 miles south. What Tarpon Point 
is, actually, is a resort that offers boaters a gateway to 
Sanibel and Captiva while redefining waterfront vaca-

tioning, thanks to its secluded location near the mouth 
of the Caloosahatchee River in a quiet part of the Cape. 

On one site exists the boaters’ paradise of Tarpon 
Point Marina, the Resort at Marina Village (a Sun-
Stream-managed hotel) and also condominium homes 

at Tarpon Landings. All represent relaxing staycation 
options. 

The marina itself is located just off the Intracoastal 
Waterway at Marker 92 with a deep-water basin and 
full-service fuel dock and 175 slips that can accommo-
date vessels up to 100 feet. Harbormaster Dennis Raney 
makes sure boaters have red-letter days, whether they 
are day-trippers or staying at the resort. The friendly 
atmosphere of the ships store harkens back to Old 
Florida customer service while offering restrooms and 
showers you’d expect to see in a luxury hotel and a 
selection of marine supplies, sandwiches and drinks 
that set you up for your outing.

Not a boater? You can become one, thanks to the 
variety of Tarpon Point’s boat rentals. Deck boats and 
pontoons are perfect for entertaining while center-con-
soles accommodate anglers. The rental outfit can also 
provide a captain if you’re not comfortable skippering 
alone. Or charter the Silver King, a 45-foot power cata-
maran for a private party complete with a dolphin tour. 
Kayak rentals also are available. 

If you prefer to look at the water rather than be 
on it, other recreation awaits you. Walkways connect 
the luxury lifestyle at Tarpon Landings to a freeform 
pool overlooking the marina. The resort-style pool is 
Junior Olympic-style and set for lap swimming. It’s 
surrounded by a 25,000 square-foot sundeck area, with 
a separate 12-foot in-ground spa. Tarpon visitors also 
will find four lighted tennis courts and a fitness center. 
Don’t forget a visit to Esterra Spa & Salon, a signature 
at SunStream-managed properties.

The Resort at Marina Village is a full-service condo-
minium resort with towering sweeping river views to 
San Carlos Bay and the Gulf of Mexico. The furnishings 
and concierge service scream vacation. Guests check in 
at an octagon-shaped reception area that showcases a 
stunning water feature that looks like a sparkling bea-
con you’d look for if arriving by land, sea or air. 

There are hotel-style luxuries such as room service 
and housekeeping. Studio, one-, two- and three-bed-
room residences range up to 2,225 square feet, with 

A remote river paradise
COURTESY PHOTO

Tarpon Point Marina and Resort at Marina Village



1051 5th Street, Ft. Myers Beach 
At the Base of the Sky Bridge

www.LighthouseIslandResort.com

800.778.7748 
239.463.9392

Choose from 
10 Room Styles

**MUST BRING THIS ORIGINAL COUPON TO THE FRONT DESK AT THE TIME OF CHECK IN 
TO RECEIVE THIS PACKAGE. MUST BOOK DIRECT & STAY 2 NIGHTS OR MORE. 

Offer good on stays JUNE 1st - DECEMBER 20th, 2012. 

Subject to availability, not valid on holiday weekends or during special events. 
This offer may not be combined with any other discounts. Must book direct with hotel.

DEAL of the YEAR!
Rates from $99 Sun-Thurs & $125 Fri-Sat 

in our ONE BEDROOM SUITES. 
Includes BREAKFAST FOR TWO @ THE TIKI BAR 

and $25 in TIKI BUCKS $$$**

Enjoy our Two Pools 
& World Famous 

Tiki Bar 

Located in the Heart 
of Times Square! Across 
from the Beach & Pier 

*NO COPIES OF COUPON ACCEPTED
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>>Tarpon Point Marina Ship Store, 239-549-4900; tarponpoint@earthlink.net,  
www.tarponpointmarina.com

grand rooms, master suites, guest suites, dining terraces and access to amenity decks.
Perhaps the best reason to staycation in the Tarpon Point area, though, is the 

dining. Sometimes overlooked often by locals, the restaurants and bars at this river 
paradise make it seem as if you are miles from home.

Marker 92 Waterfront Bar & Bistro has an intimate feel, despite its size. Enjoy the 
cool darkness of the bar, have dinner in the air-conditioning next to picture windows 
or dine al fresco on the patio. Whether you want wood-fired pizza or steak, or the 
place’s signature sushi dish, you’ll find the right wine to go with it, thanks to a varied 
selection.

Want something a bit more casual? Try the Nauti Mermaid Dockside Bar & Grill. 
There’s no dress code, and certainly no hurry. The causal menu complements the 
Caloosahatchee atmosphere. Enjoy live music Thursday through Saturday evenings 
and also Sunday afternoon. 

— Betsy Clayton  

A Financially Solid Equity Member Owned & Operated Club

Rare Opportunity!
Golf Memberships from $12,000

Sports Memberships from $2,000

239-444-3631
ADolan@GulfHarbour.com

www.GulfHarbour.com

 

 



>> Nav-A-Gator, 9700S.W. Riverview Circle, XXXXXXx, www.nav-a-gator.com, (941) 627-3474
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NAV-A-GATOR OWNER DENNIS KIRK DIDN’T 
exactly have to twist my arm when he 
suggested I might want to stay another 
night in the charming one-bedroom cot-
tage overlooking the Peace River.

He wanted me to experience the res-
taurant/bar’s most popular entertainer: 
Jim Morris, whose original Trop-Rock 
numbers tend to draw a standing-room-
only crowd on a Thursday night well 
past the end of Southwest Florida’s tour-
ist season.

My reasoning was selfish. After just 
one night, I’m smitten by the setting, 
envisioning more time to sit on the car-
port/patio tapping away at my laptop 
and gazing off to the ‘Gator, its rope-lit 
dock and building the only illumination 
in the otherwise inky night sky. Sure, I’m 
working but I’ve started to think of the 
little cottage as a writer’s getaway. And 
I’m relaxed.

Even the occasional splash of water 
off in the distance or the scurrying by of 
a creature nearby doesn’t startle me. It’s 
quiet, appropriately peaceful. 

The Nav-A-Gator is a dramatic con-
trast to Southwest Florida’s other water-
front lodgings, usually along the Gulf of 
Mexico and chock-full of life’s little luxu-
ries. You get a real sense of Florida here 
along the Peace River, the alleged divid-
ing line under a peace treaty reached 
between the Seminole Indians and the 
whiteman, according to Capt. Kirk, or 
named by the natives for the black-eyed 
and cowpeas that grew along its banks. I 
get the sense some of his stories may be 
slightly exaggerated, especially the one 

about swashbuckling pirates who hid 
their treasures along the river’s many 
meandering tributaries, then followed 
alligators back to “big water.” Hence, 
the supposed origins of “navigating by 
gator” and the institution’s namesake.

Factual, or so I’ve come to believe, are 
the landmark’s location at the old Desoto 
Marina in Lake Suzy, its proximity to the 
would-be Fort Weinder (possibly just 
two cabins) and its reputation as the 
Trop Rock capital of the world for four 
years running.

“You can go anywhere in the world 
and people know the Nav-A-Gator,” says 
Capt. Kirk.

From previous visits, I know the ‘Gator 
has airboat rides, pontoon nature excur-
sions, a seaplane and a come-as-you-are 
atmosphere in its restaurant, open-air 
courtyard and the Lazy Gator tiki hut, 
where impressions in the sandy floor 
under picnic tables reveal recent visitors 
— barefoot humans, birds and dogs.

But cottages? Who knew? 
“People come here to relax and read a 

real book,” says Capt. Kirk. “It’s a getaway.”
My cottage, the “Snook,” is available 

by the week or a minimum three-day, 
two-night stay. It’s unpretentious but 
quaint with a kitschy collection of fish 
and nautically themed knickknacks and 
an assortment of ducks perched atop 
the wood-paneled wall that divides liv-
ing room and bedroom and falls a foot 
or two shy of the ceiling. There’s also 
a kitchen with an old gas stove/oven, a 
microwave and a full offering of plates 
and pots – as if I would want to cook.

I don’t even turn on the TV (it has an 
old-fashioned rabbit-eared antenna) let 
alone sit in the living room, which I later 
realize offers a mini-library of hardcov-
ers in a boat-shaped bookshelf. Instead, 
I’m drawn to the carport or the dining 
area’s small table, where I can gaze at the 
river and monitor the activities outside 
the mural-painted Gator, on the river 
and in the quiet surrounding neighbor-
hood. I note cars start arriving just after 
the restaurant’s 11 a.m. opening. For Mr. 
Morris’s Thursday appearance, the lot is 
packed long before his 6 p.m. show. 

Two-night cottage rentals are $300 
(plus a refundable $200 deposit) and 
include use of canoes and kayaks dur-
ing your stay. Overnight guests also get 
discounts on narrated airboat excursions 
and wilderness cruises, and those who 
arrive by boat dock gratis.

There’s a lot to do or nothing to do. The 
Peace River is a popular paddling destina-
tion, and at the ‘Gator, small islands cre-
ate winding and ox-bowed blueways and 
inlets; some have sandy beaches. The 
river’s brackish water attracts tarpon, 
snook and redfish, “the grand slam of 
sports fishing,” according to Capt. Kirk, 
who also offers full- and half-day bay and 
backwater fishing charters. 

I never get around to kayaking but I 
do board the captain’s airboat road that 
whizzes through narrow passages, qui-
etly sneaks up to two rookery islands 
flecked with the white of adult and 
adolescent wood storks, cattle ibis and 
several other species, and provides my 
fellow passengers from Indiana with a 
sort-of manatee sighting: swirling water, 
the footprint of the sea cow’s swimming 
pattern, which Capt. Kirk reads with 
accuracy. He also points out the white 
blooms of swamp lilies, wild pecan trees 
and the most photographed sunken boat 

in Southwest Florida – the “Fiddler,” 
a shrimp boat tossed like a toy during 
2004’s Hurricane Charley. We also see 
the remnants of Liverpool, a Desoto 
County ghost town, where brick pilings 
offer the only nod to its existence.

Belgian visitors, who took an ear-
lier airboat excursion, tell me they were 
impressed by the nature and the rooker-
ies, the quiet and cleanliness of the river. 

“We’ve done airboat rides in the Ever-
glades twice, and liked this better,” says 
a Port Charlotte passenger. “And it’s so 
much closer.”

Lemon sharks, rays, gators and the 
occasional river otter and dolphin have 
been spotted on the nature tours.

Lunch and dinner are easy enough. 
I merely walk across the street, div-
ing into the fried-green tomato special 
(yum) and Carolina burger (double yum) 
topped with pulled pork and coleslaw for 
dinner and a blackened grouper salad at 
lunchtime. Even better are the $1 happy 
hour brews and a friendly staff that 
remembers my preference the following 
afternoon. 

The Nav-A-Gator offers live entertain-
ment in the bar Thursday and Friday 
and alfresco from 2 to 5 p.m. on Saturday 
and Sunday. Pets are welcome outside 
and aboard Bow-Wow cruises on the 
pontoon boat. Morris, who’s played here 
since 1996, always draws a local crowd, 
many who sing along to every song and 
sip specialty cocktails like the Anchors 
Away, a tasty combo of spiced and coco-
nut rums, pineapple juice and melon 
liqueur. 

Not long after Morris’s 9 p.m. finale, 
the area shifts back to its nighttime quiet 
and peace.

— Nanci Theoret

Peace River adventure
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youtube.com/
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*Minimum 8 day advance pre-purchase tickets, non-refundable, cannot be combined with any other offers. 
Excludes weekend fee (Friday, Saturday, Sunday). Offer valid through 10/31/12.

CALL FOR MORE INFORMATION
 & RESERVATIONS!

 1-800-593-7259  
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Fort Myers Beach
2450 Estero Blvd., Fort Myers Beach, Florida 33931 

 

The beaches of 
             southwest florida await

Sink your toes into the white sand of 
Fort Myers Beach, Sanibel & Captiva Islands

>> Palm Beach Marriott Singer Island, 3800 N. Ocean Dr., Singer Island, Riviera Beach, 
www.marriott.com, (561) 340-1700
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WHY STAY ON SINGER ISLAND WHEN YOU LIVE NEARBY? THE MARRIOTT SINGER ISLAND, 
where you can be pampered to perfection, might be one answer, but there are several 
other attractions.

The beachfront and the Ocean Mall have been rebuilt with flair, and bring in bath-
ers, shoppers and seaside diners — but not at the overwhelming numbers of other 
beaches. Catch it while it’s largely undiscovered.

The newest restaurants along the beachfront include a Mexican cantina, Two 
Drunken Goats and Pop’s Costa Rican Creamery, where tropical ice creams take the 
edge off the heat. At the New York Bagel Café, pick up fresh bagels and hot coffee to 
take on your beach stroll or pack a sandwich lunch to picnic.

Find creative sushi at the nearby Happy Fish sushi and Thai, along with rehabbed 
old favorites like Johnny Longboat’s, which specializes in seafood.

Other locals’ hangouts include Buddy’s, which has moved a few doors down from 
its former diner location in the plaza opposite the Ocean Mall. It’s open till the wee 
hours for breakfast or for a drink. There’s Graeter Gator’s grocery, where you can 
pick up choice thick steaks for the grill, along with the charcoal and laundry deter-
gent to wash your apron afterwards.

Where to stay?
The Palm Beach Marriott Singer Island boasts contemporary rooms and sleek, 

modern décor in a hotel with a boutique feel. 
A luxury resort all around, the rooms are more akin to small condo apartments 

with full kitchens and laundries, making a week-long stay affordable for families who 
do their own cooking.

The beachfront resort also has the SiSpa, with a steam room, a number of scrubs, 
wraps and treatments, along with massages and fitness classes. Special spa packages 
are among several offered for summer guests.

A fitness center and two pools on site give athletes the chance to work out.
The resort also features 3800 Ocean restaurant. It’s a farm-and sea-to-table con-

cept, set in a contemporary space with a chef’s community table and ocean views 
along with patio dining under the moonlight. 

A new chef’s collaborative menu here gives the guests a chance to sample foods 
influenced by the regions and countries represented by the resort’s chefs – Carib-
bean cuisine dominates the new Paradise Island Tiki Bar and Grill, with the Coconut 
Breeze, the signature drink, served in a hollowed out coconut. 

Snorkeling on the reef is only a short swim off the property’s beach. Learn to dive 
here with a special summer package — a SCUBA for Two getaway is a special sum-
mer deal (there’s one for kids, too) starting at $349 a night, and includes resort diving 
certification, open water dives over the reef and more. 

Other specials include the Girls’ Getaway, with a two-night stay in a two-bedroom 
condo with full kitchen and laundry, and unlimited spa use for four plus a $100 dining 
credit and more. Rates are from $564 per person. 

Beyond the resort, there’s Ocean Reef Park, a public beachfront park on the island, 
with picnic pavilions, a playground and lifeguards for swimmers’ safety. 

Nature lovers won’t want to miss John D. Macarthur Beach State Park, where 
nature trails and a small estuary thick with mangroves afford a chance to see beach 
critters and sea life. The beach is quieter than many others and rocks jutting out 
afford some privacy for sunbathers here.

A number of programs for getting in touch with nature are offered – ranger walk-
and-talks, butterfly walks, birding programs, guided snorkeling tours and kayak 
clincs. 

There’s a summer camp for youngsters, and bluegrass picking held monthly, too 
(check the park’s web site at  www.macarthurbeach.org for schedules) — bring your 
banjo.

At the south end of the island, take a stroll to the park that overlooks the Palm 
Beach Inlet and watch the big boats, including the floating casinos and freighters, 
come and go to the nearby Port of Palm Beach. 

It’s only a short drive over the island’s Blue Heron Bridge to board a ship for a day 
trip to the Bahamas, or just offshore to play the slots.

— Jan Norris

Oceanfront getaway
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Palm Beach Marriott Singer Island

The Best
Place to Hear Live Music!
2ND ANNUAL KARAOKE CONTEST!

WIN A TRIP TO LAS VEGAS!
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GRAND FINALE JUNE 20TH
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live bands 
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